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FREMANTLE
Fremantle boasts the best preserved 
example of a 19th century port streetscape 
in the world, and has a fascinating 
maritime and convict history. Soak up the 
laidback ambience in a street café, enjoy 
fish and chips at fishing boat harbour or 
visit an award-winning microbrewery.

Fremantle, Western Australia

Travel Recruitment Specialist

Specialist Recruiter to the Travel Industry for 13 years

HELEN CAMBELL
Tel: 09 966 2549 DDI
staff@topdog.co.nz
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Jetstar boosts Queenstown ops
From 22DEC, Jetstar will 
operate a daily Wellington-
Queenstown flight with an 
everyday lead-in fare of 
$79, and a twice-weekly 
Sydney-Queenstown flight 
starting from NZ/A$199 
one-way at Jetstar.com. 
Frequency of existing 
Melbourne-Queenstown 
and Auckland-Queenstown 

Jetstar says its lead-in 
Queenstown-Wellington 
and Sydney-Queenstown 
fares are at least 30% 
cheaper than existing fares 
on each route.
The airline’s Australia & 
NZ CEO David Hall says 
the airline was breaking 
the monopoly on a seventh 
NZ domestic route. 

services will also increase. 
As well as the new connections to SYD 
and WLG, Jetstar will introduce another 
weekly Melbourne-Queenstown flight 
(taking it to 3 per week), and two more 
Auckland-Queenstown flights (to become 
11 weekly).
The new twice weekly SYD-ZQN service 
will replace Jetstar’s existing twice 
weekly Gold Coast-Queenstown service, 
which will cease from 08NOV11.
From that date, the airline will suspend 
its Auckland-Cairns service during the 
low tourist season, to be reinstated on 
31MAR12. 

“As we keep expanding our network in 
New Zealand, and in fact right across 
the Asia Pacific region, we see our low 
fares enable people to travel more often.  
It shows the ability we have to put more 
tourist destinations and more visits to 
friends and family within reach,” he 
adds.  
Jetstar first began flights to Queenstown 
in mid-2009 and carried 238,000 passen-
gers to and from the alpine resort in the 
2011 financial year – up more than 20% 
on the previous year. The airline’s overall 
domestic traffic in New Zealand rose 5% 
over the same period.  

http://www.nztravelbrokers.co.nz
http://www.nzonline.org.nz
www.nzonline.org.nz
http://www.westernaustralia.com
http://www.topdog.co.nz
mailto:staff@topdog.co.nz
www.topdog.co.nz
https://adventureworldnz.wufoo.eu/forms/adventure-world-annual-trade-survey


Spectacular Service.
Fantastic Fares.
Virgin Atlantic is now code-sharing on Air New Zealand giving your customers  
more choice and flexibility to travel between New Zealand and the UK.

In Sydney, Shanghai or San Francisco, passengers can transfer seamlessly from  
Air New Zealand onto Virgin Atlantic flights to London.

They’ll enjoy our famous service in three unique cabins – Economy, Premium Economy  
or Upper Class.

Email nzagents.sales@fly.virgin.com 
Call our Agents’ hotline on 0800 452 131
Visit our dedicated trade site vsflyinghub.com
Your airline’s either got it or it hasn’t.

http://www.vsflyinghub.com
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South Island road trips promoted to Aussies
Australians are being encouraged to get 
behind the wheel and discover Canterbury’s 
hidden gems, as part of a $1.6m tourism 
campaign promoting South Island road trips.
The campaign’s objective is to convince 
Australians this summer is the time to hire a 
rental car or campervan and enjoy the unique 
experiences only the open roads of the South 
Island can offer.
The project is a partnership between Christ-
church & Canterbury Tourism, Christchurch 
International Airport, three South Island 
RTOs and Tourism New Zealand.
Says Christchurch & Canterbury Tourism 
chief executive Tim Hunter: “Canterbury is 
a great place to navigate by car and offers so 
much in terms of visitor experiences; that’s 
the message we want to get across to our 

friends in Australia. It’s also the gateway to 
many other amazing South Island destina-
tions, which is why we’ve partnered in this 
campaign with Destination Queenstown, 
Tourism Dunedin and Lake Wanaka Tourism.
The campaign begins this week and will be 
aimed at three target markets; 18 to 29-year-
olds, families, and the 55+ market. It will be 
delivered across a variety of media channels 
including print, outdoor, online and PR over a 
three-month period.
A dedicated campaign page on newzealand.
com features a map of the South Island 
highlighting potential routes. Visitors will be 
able to find information on each individual 
route, with links to individual operator 
listings, existing articles and operator deals.

Funding confirmed for new Hawke’s Bay Wineries Ride
Nga Haerenga, The New Zealand Cycle Trail 
project and the Hawke’s Bay Regional 
Council have confirmed funding for a new 
Wineries Ride in the Hawke’s Bay.
The Wineries Ride will be one of three rides 
that will make up the Hawke’s Bay Trails 
(187km). The Water Ride and Landscapes 
Ride are both fully funded and already well 
under construction.
FishBike co-owner Brian Fisher has a cycle 
rental business situated on the Water Ride in 
Napier and is very positive about the impact 
of cycling on the region.
“We see an increase in visitors looking for 
active tours with more than 50% of our 
business from overseas, the rest mainly from 
Auckland and Wellington.  When they get 

here, they often can’t believe how much 
there is to do, and how far they can go on 
the trails.”  
The 36km Wineries Ride will stretch along 
the Ngaruroro River between the Express-
way and Fernhill, past Roys Hill Reserve, 
the Gimblett Gravels and Bridge Pa, then 
back through Hastings where there are 
connections to Hastings’ iWays network 
and the Water Ride.
The Wineries Ride will be able to be 
completed as a single day ride or as part of 
a multiday experience by staying at a 
different location each night. Alternatively, 
a visitor may complete all or parts of the 
trail over a number of day trips, while 
staying at the same location.

Tourism NZ targets Americans
A new general marketing campaign was 
launched in the United States on 16SEP, 
asking Americans to consider New Zealand as 
a wonderful place to create lifetime memories 
during the southern summer months.
The campaign extends the 100% Pure You 
brand into online video for the US market. 
The videos feature ‘flashbacks’ to show how 
an everyday moment can encourage lifelong 
memories of a great New Zealand holiday 
experience.
One of the videos includes Air New Zealand 
as a key partner, featuring their new premium 
long-haul product within the advertisement.
In addition to the video advertisements, rich 
media and flash banners are being used. A 
landing page has been built on newzealand.
com which features all three advertisements, 
an image slideshow and partner travel deals.
Tourism New Zealand’s Justin Watson says 
this campaign is part of the NTO’s interna-

tional focus to promote New Zealand as a 
spring and summer destination.
“We’re working with our industry partners to 
provide some really attractive offers which 
show that the experiences to be had in New 
Zealand really can last a lifetime.”
The campaign runs to the end of December.

Queenstown Winter Festival 
2012 dates
The dates for the Southern Hemisphere’s 
biggest winter party are decided for 2012.  
The multi award-winning American Express 
Queenstown Winter Festival dates are 
confirmed as 22JUN-01JUL12.
Festival Director Simon Green returns to 
the helm for his seventh festival while key 
naming sponsor American Express is back on 
board for a milestone 21st year.

http://www.exoticholidays.co.nz
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Atamira festival for Auckland
Atamira - Maori in the City 2011, the 
largest three-day celebration of Maori 
culture, will return to Auckland 07-09
OCT. The free festival, sponsored by 
Bank of New Zealand, promises a 
showcase of Maori culture, art, 
performance, sport and food. 
The timing of the festival coincides 
with rugby quarterfinals and 
festival organisers are looking 
forward to offering both 
international and local visitors 
a unique Maori cultural 
experience. 
This year’s festival will be held at ASB 
Showground’s and will build on the huge suc-
cess of the 2007 and 2009 Atamira festivals, 
which attracted over 100,000 people. 

A popular attraction of the festival is the 
food, visitors will be able to watch Maori 

cooking demonstrations and sample 
traditional and contemporary cuisine 
from stalls selling tasty food like 

whitebait fritters and hangi. Models
 will take to the stage to present 

fashions from top Maori designers, 
and the music stage will be rocking 

with headline acts like Ardijah. 
A highlight this year will be the 
Waahi Taonga area where 
visitors will be able to watch 
artists at work demonstrating ta 

moko (tattooing), and creating artworks of 
metal, wood, clay and stone. Master carvers 
will work on a traditional Maori waka (canoe) 
and artists will display fine art pieces. 

1,000th kiwi chick hatches
Rainbow Springs Kiwi Encounter hatchery 
in Rotorua is celebrating the hatching of its 
1,000th kiwi chick, which took a painstaking 
5 days to break out of its shell. 
The chick is from the Waimarino Forest near 
Ohakune in the North Island, and hatched last 

Saturday under the watchful eye of the for-
estry environmental manager who transported 
the egg to the hatchery, as well as an excited 
tour group and Rainbow Springs staff. The 
chick weighed in at a healthy 386.2 grams, 
which is slightly above average.

The milestone was achieved after 16 
years of dedicated work by the Kiwi 
Encounter team nurturing eggs brought 
in by Department of Conservation staff 
and volunteers from around the North 
Island as part of the BNZ Save the Kiwi 
Trust programme.

Interislander’s Cook Strait ferry Aratere returned home to Wellington last week and goes 
back into service late this week after a five month extension and refurbishment in Singa-
pore.  The work involved a new 30-metre mid-body being installed in the ship, as well as 
a new stern profile, a new bow, new generators, and a total internal refurbishment.

Fast way to the Hole in the Rock
Ocean Adventure in the Bay of Islands 
commences operations 01NOV with three 
departures daily from Paihia and Russell on 
a two-hour express trip to the ‘Hole in the 
Rock’. It also offers an island drop-off at 
Otehei Bay on the return leg. Priced at $95 
for adults, and $48 child, The Ocean 
Adventure RIB (Rigid-hulled Inflatable Boat) 

also cruises among the Bay’s 144 islands, 
visits Cape Brett peninsula, enters the 
amazing Cathedral Cave and includes an 
informative and entertaining commentary 
from the skipper. 
Click here to download the details. 

http://www.insightvacations.com/nz/tours/insight-gold
http://www.travelmemo.co.nz/voucher.php?voucher_id=1017
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Qantas standardises Tasman fleet 

AUSTRALIA

Qantas says it now has a full fleet of eight 
new Next Generation B737 aircraft operating 
between AKL and SYD, MEL and BNE, 
WLG and SYD and MEL, and CHC and 
SYD. The latest aircraft to join the fleet is 
operating on the AKL/BNE/AKL route. 
The Jetconnect-operated fleet of NZ-registered 
B737-800s are named in honour of prominent 
New Zealanders Jean Batten, Sir William 
Hudson, Katherine Mansfield, William 
Pickering, Sir Edmund Hillary, Ernest 
Rutherford and Charles Upham, and one is 
named after Abel Tasman.

Configured with 12 Business seats and 
156 Economy, all offering on-demand 
touch-screen IFE, PC and USB ports in 
both Business and Economy to facilitate 
computers, MP3 players and other 
technology, the seats feature wide seat-back 
design. Pitch is 37 inch in Business, with 22 
inch width between armrests. In Economy it 
is a 30 inch pitch and 17 inch seat width.
Auckland capacity is supplemented with 
a daily Airbus A330-200 SYD-AKL-SYD 
flight, with 36 Skybed sleepers in Business 
and 199 Economy seats. 

Increase in NZ visitors to WA in 2010/11
New Zealand remains the third largest inter-
national market into Western Australia and 
Tourism Research Australia recently reported 
significant growth in arrivals for the year 
ended 30JUN11. 
The number of visitors from New Zealand 
increased by 20% to total 69,800 and the 
visitor spend increased 22% to A$116 million 

compared with the previous year. 
Tourism WA says it is committed to 
growing the New Zealand market and 
acknowledges the importance of capacity 
building on direct air services between 
Auckland and Perth. It has welcomed 
the recent announcement of additional 
services by Air New Zealand.

Facelift for Melbourne heritage all-suite 
property

with a range of 
sophisticated suites that 
infuse modern design 
philosophies with the 
architectural and 
historical heritage of the 
building.
Rooms retain their 
original detailed cornice, 
architraves and skirtings, 
and feature designer 
furniture and fittings and 
the latest appliances. 
Suite sizes vary from 
46sqm to 64sqm and all 
feature a designer urban 
kitchenette, a dining

area with stone top 
dining table, a leather 
chaise lounge with sofa 
bed, a work desk with 
cow hide chair, large 
screen LCD TVs in both 
the lounge and bedroom, 
media hub connectivity, 
iPod docking station and 
a luxurious bedroom with 
oversized fully upholstered 
bed head. 
All courtyard view rooms 
have faux European 
styled balconies that over-
look the Parisian styled, 

private green oasis.        
The 95sqm Signature Suites offer an increased 
level of luxury – a cocktail bar with glass 
fronted wine fridge, 55” LED TV, separate 
office area, large bathroom with free standing 
bath tub and the ability to interconnect to a 
second bedroom.
www.grandmercureapartments.com.au/2046

The Grand Mercure Melbourne Flinders Lane 
Apartments, built 90 years ago as a textile and 
fashion outlet building and in recent times 
was converted into an all-suite apartment 
hotel, has had a facelift.
Owner Accor Vacation Club has spent A$4.3 
million and the result is a boutique product 

http://www.aimholidays.co.nz/files/deal_week/1EXP_Spa_21Oct11_AIM-1.pdf


SOUTH PACIFIC
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‘P.S. I Love You’ ... More!
Port Stephens Tourism has launched the 
second phase of its major brand campaign 
P.S. I Love You.
The A$175,000 activity is part of the first 
integrated campaign for the NSW seaside 
destination in eight years.
Backed by Destination NSW and featuring 
video, still imagery and a catchy jingle, it 
features the words ‘PS I Love You’ written
graffiti-style on disused buildings, billboards 
and other structures to generate interest 
in Port Stephens. Coaches between Port 
Stephens and Sydney will be covered or 
‘skinned’ in ‘PS I Love You’ imagery and 

there will also be new TV and press advertis-
ing in NSW, Victoria and QLD, banners, new 
‘PS I Love You’ T shirts, stickers and banners 
and the incorporation of the ‘PS I Love You’ 
logo on the uniforms of tourism operators in 
the area to provide a consistent image for Port 
Stephens.  
‘PS I Love You’ will be active on Facebook, 
asking lovers of Port Stephens to share what 
they love about the area, and cooperative 
marketing initiatives will also be offered to 
local tourism operators to help them tap into 
the campaign.
Check out the TVC here.

Tonga to appear at PAICE 2011
The Kingdom of Tonga will make its first 
appearance at the Pacific Area Incentives and 
Conferences Expo (PAICE) on at SKYCITY 
Convention Centre on November 9 this year.
Paul Davis, 
tourism advisor 
for Kingdom of 
Tonga, says to 
a certain extent 
the destination’s 
attendance is 
about ‘putting a 
toe in the water’ 
to learn about 
the meetings 
market out of 
New Zealand.
“However, we 
will also be featuring some of 
the product we’ve got that is 
suitable for small to medium 
sized meetings. We’ll be em-
phasising that Tonga is cost ef-
fective, warm weather Pacific 
destination for meetings.”
Venue options include The 
Royal Tonga International Ho-
tel, which has been acquired 
by the Scenic Hotel Group and 
is near the airport, and The 
Fa’onelua Convention Centre 
in downtown Nuku’alofa.
Davis says that Tonga is more 
than just the main island, 
Tongatapu. “The outer island 
groups would also be great for 
incentive programmes.”
Options for incentive and team 
building programmes include 

a yacht charter and sailing in Vava’u with 
Moorings Yacht Charters; whale watching 
/ swimming with a number of operators out 
of Vava’u or from Ha’apai or Tongatapu; or 

staying at one 
of Tonga’s 
high end island 
retreats – Fafa 
or Mounu.
Delegates can 
also source 
a variety of 
pre and post 
activities after 
a conference 
in Nuku’alofa. 
These include 
a circle island 

tour taking in key sites and at-
tractions; a day trip to an outer 
island such as Fafa or Atata; or 
a day’s snorkelling, diving or 
whale watching (or a combina-
tion of these) with Deep Blue 
Diving.
PAICE 2011 will have exhibi-
tors from all over the Pacific, 
Australia, Asia and beyond. 
Visitors will include organisers
of offshore meetings, functions, 
weddings, special interest 
tours, incentive programmes 
and other events.
For further info call Stu 
Freeman on 09-818 7807 or 
email: stu@promag.co.nz
A full list of exhibitors can be 
found at www.paicexpo.co.nz 

Photo |  GP Orbassano

2011 Gypsy Jazz Festival in New Caledonia
Every year since 2003, New Caledonia has 
hosted the Gypsy Jazz Festival and this year it 
is scheduled for 16-19NOV. 
This is the first festival in the South Pacific 
devoted entirely to the music of Django 
Reinhardt and Stephane 
Grappelli, and the arrival of 
increasing numbers of fans 
from Australia, NZ 
and Japan confirms its 
international appeal.
Each year it unites 

electro Swing and the many different aspects 
of Gypsy make up a large part of the music 
on offer. Concerts are held throughout New 
Caledonia with a seven-hour finale concert at 
Tjibaou Cultural Centre (pictured).
www.myspace.com/gypsyjazzfestival

Photo |  Eric Dell’ Erba

international 
artists of various 
influences for 
an anthology 
of jazz, gypsy, 
swing and East-
ern European 
music. Balkan 
music, the 

http://www.youtube.com/watch?v=sJ0ysWGAp3M
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Niue Visitor Centre opens
Niue Island is celebrating the opening of its 
unique new visitor centre which is one-of-a-
kind in the South Pacific.
Housed in an historic Niuean building which 
was fully renovated over a number of months, 
the interactive centre is a welcome addition to 
the island for both locals and tourists, provid-
ing them with a one-stop location for infor-
mation and bookings, cultural experiences 
and shopping.
It features an exhibition space for regular 
cultural performances and offers a place for 
local craft groups who will be able to sell 
their products at the centre. The Niue Tourism 
office will also be based in the building.
The visitor centre opened last week to a full 
house of tourists and has enjoyed a steady 
flow of enthusiastic visitors in the days since.
Niue Tourism development manager Hayden 
Porter says “There has been a fantastic turnout 
at the visitor centre so far and we immediately 
saw a big lift in the tours being booked and 
merchandise purchased. The centre will be 

beneficial to local businesses giving them a 
place to promote their products and services 
six days a week and in a beautiful environment.” 
The initiative is part of the island’s tourism 
development plan to increase visitor satisfac-
tion following unparalleled growth of tourist 
numbers in recent years. In addition to the 
new visitor centre, Niue is working on a 
number of other infrastructure and accom-
modation upgrades including a full refurbish-
ment of the Matavai resort and the building of 
new boutique properties. 

Cook Islands visitor arrivals AUG11 
The Cook Islands Statistics Office, in collaboration with Cook Islands Tourism 
Corporation, reports that total visitor arrivals for the month of AUG11 shows a +5.7% 
increase compared to AUG10 and for the 12 months ended AUG11, a 6.9% increase. 
A comparison of arrivals AUG11 vs AUG10 showed growth from New Zealand 
(+7%) and Australia (+18%). Numbers were down from the UK (-40%), US (-10.3%), 
Canada (-16%), Other EU (-5.5%), and Asia/Other Countries (-7%). 
The moving annual totals to AUG11 showed growth from New Zealand (15%), 
Australia (7.9%), Other Europe (2%) and USA (11%).  Decreases for the year to 
31AUG11 were recorded by the UK (-23.2%), Canada (-8%) and Asia / Other 
Countries (-22%) were the major markets with a negative impact. 
New Zealand provided 68.4% of the total in August and 60.4% for the 12-month 
period ending AUG2011, and Australia delivered 15%, and Other Europe 5%.

Ladi 6 joins Diva in Paradise line up
Music fans holidaying in Rarotonga late next month will 
be queuing for the one-off Divas in Paradise gig at Club 
Raro on 28OCT. The all-female line-up, a Motone produc-
tion from industry identity Glenda Tuaine, will include 
Berlin-based Kiwi hip hop and soul icon Ladi 6 and her 
band, plus the soulful Bella Kalolo who performed at the 
RWC2011 opening ceremony, New Zealand singer song-
writer Julia Deans, and two of Rarotonga’s best female 
performers, Kura Happs and Tara Kauvai.
Tickets are $40 and are available from Club Raro. 

View Royal Barge Procession
Visitors to Bangkok next month will have the 
chance to view the Royal Barge Procession 
(TM 20SEP) from the riverside Praya Palazzo 
boutique hotel on 
13OCT, 18OCT 
and 22OCT.
The 17-room 
mansion, dating 
back to the ancient 
kingdom of Siam, 
is on the banks of 
the Chao Phraya 
River and offers front row views of the rare 
spectacle.
Dress rehearsals of the Procession take place 

on 13OCT and 18OCT, and the hotel is avail-
able at standard rates and promotions, with a 
la carte rates for Lunch and 800THB net pp 

for Afternoon Tea.
For the 22OCT 
Procession Day, 
Praya Palazzo 
has a two-night 
package priced at 
18,000THB net, 
including superior 
room accommo-

dation with breakfast for two plus lunch and 
afternoon tea activities during the Procession.
Visit www.prayapalazzo.com and email 
reservation@prayapalazzo.com 

Save 15% on Gap Adventures India
Sell the India’s highlights with Gap Adventures 
and save your clients 15% on selected India 
tours if you book by 30SEP11.  
Discover the Beaches & Backwaters of 
Southern India with their 7-day / 6-night tour 
priced from $663pp twin share (was $779). 

Highlights include drifting through the tranquil 
backwaters, meeting the locals, relaxing on 
quiet beaches and experiencing the South 
Indian cuisine. 
For more information contact Adventure 
World on 0800 238 368.

www.adventureworld.co.nz/travel-deals/gap-adventures
www.adventureworld.co.nz/travel-deals/gap-adventures
http://www.activeasia.co.nz/agents


“Undoubtedly the highlight of our trip, they say leave the best to last!  
Elephant Hills Camp is located at Khao Sok , north and inland from Phuket. They 
do complimentary transfers from Phuket , Khao Lak, Krabi,  Surat Thani  and even 
Koh Samui, so getting there is not an issue. 
The tents will handle any weather conditions; they are elevated above ground level 
on a concrete floor, with a hardtop roof above the canvas tent roof, the rear of the 
tent that houses the bathroom is hard walls.   The 3-, 2- and 1-night packages are all 
inclusive of transfers, accommodation, full board with sightseeing inclusions.  
Packages can start from approx NZ$500pp share twin for two days/one night.  
Lake Cheow Larn is huge, approx 165km at its widest point, with amazing scenery. 
Several agents likened it to Halong Bay.
Just recently opened, it has ten overwater luxury tents on individual pontoons 
connected by floating walk way to the central area comprising of the dining, lounge 
area  ...  unique, special, wonderful to experience.  
I would include this in any client’s itinerary to Southern Thailand. It would be the 
wow factor / highlight that a consultant will be remembered for. It’s all inclusive 
(apart from drinks ),is cost effective, and is a must do!”
Marianne Glasgow – HOT Rotorua

“I’m not much of a camper and was a bit 
wary 
of staying in a tent, but when this property 
mentioned luxury tents, they do mean luxury.
I was pleasantly surprised with the layout of 
the tents and was amazed at how comfortable 
they have made it for people like me who like 
their creature comforts.
The campsite is set on the edge of the rain-
forest in the Khao Sok National Park; it gives 
the resort a very natural and tranquil setting.  
The staff are very friendly and efficient in 
regards to the running of the camp and the 
activities that they offer their guests.  
These include elephant feeding and washing, 
canoeing down the river and also hiking in 
the national park.
It is a great resort for families and also for 
those that enjoy being in the outdoors.  I can 
really see the New Zealand market taking 
advantage of this great resort.
The second camp - out on the Lake - is 
brilliantly set up and is quite eco-friendly.  
Highlights include being able to dive off the 
balcony into the water, and the great views 
from the tent.
I would definitely recommend this property 
as an add on for all clients heading to Phuket 
or Krabi.”
Lisa Patel – North City Flight Centre

“What an amazing experience – Definite 
highlight of my trip.  Beautiful setting, in a 
rainforest, in a tent, surrounded by nature – what 
more could you want.
The tents were just beautiful and perfectly set up.
The elephant experience was awesome, knowng 
that they are well cared for and seeing them 
happy in their natural environment was very 
refreshing.
Especially loved the luxury floating tents on the 
lake, awesome idea and would definitely 
recommend clients to stay there for the night, as 
words cannot describe how amazing it actually is.
I cannot rave on about this tour enough! 
Definite must do for Thailand.”
Laura Hill – HOT Product“The elephant experience was simply amazing, and to prepare 

their food, feed them, watch them bathe, and then wash and 
scrub them was something I had never dreamed of doing, but 
now a treasured memory. I guess you have to get up close and 
personal with these amazingly intelligent gentle animals to 
realise just how precious they are and how important the 
conservation movement protecting them really is.
The rain forest camp on pontoons, away from the hustle and 
bustle in total seclusion was just fantastic. To be just a quick 
paddle in a kayak away from some amazing wildlife, and yet 
with all the comforts of a hotel, swimming in warm fresh 
water, beautiful food, fantastic manager in Brett, and his staff 
were awesome. 
I just can’t say enough, and I would have this experience at 
the top of my travel experiences and simply can’t rate it highly 
enough!!!”
John Harley – House of Travel Dunedin

Famil Participants
Rodney Bane, Harvey World Travel broker, Mirimar, Wellington
Laura Hill, House of Travel Product, Auckland
John Harley, House of Travel, Dunedin
Jeremy Lowe, Flight Centre, St Lukes, Auckland
Barbro Scott, Harbour City Travel, Wellington
Marianne Glasgow, House of Travel, Rotorua
Margaret Anne Twigden, Travel Smart, Meadowbank, Auckland
Lis Patel, Flight Centre, Northcity, Wellington
Victoria Moore, Tourism Authority of Thailand (escort)
Gudy Singh, Malaysia Airlines (escort)

Elephant Hills 
Rainforest Camp 
& Floating Camp 

Tourism Authority of  Thailand & Malaysia Airlines Famil

Khao Sok 
National Park 

www.elephant-hills.com



This was the highlight of my trip and I think it 
probably was for all of us.
When you lie in the tent you hear the lovely sounds 
of the jungle.
We had the opportunity to kayak along the shores of 
the lake to see wildlife before returning to the lodge 
for lunch and a swim in the lovely warm water.  I 
would strongly recommend people stay overnight 

The 30 tents in the jungle can sleep up to two adults and two 
kids, one large king and one extra bed, allow kids from 4 years. 
All units with shower and bathroom with net ceiling. Torch, 
umbrella, insect spray and even a hairdryer in each unit. Lovely 
open showers. 
The tents are well placed with lovely vegetation between them. 
A veranda outside has two chairs and a hammock on either 
side of the tent under the main roof so you can relax in all 
weather. 
The main common area and dining room set up high overlook-
ing the pool, river and the spectacular limestone mountain, 
rising up to over 900 meters. 
Evening activities include a film show of nature interest, 
culture show by one of the three local schools and cooking 
classes. 
At night there where fireflies with very bright blinking lights.
The meals were well above expectation and superb. The break-
fast was the best we had in Thailand, with the tasty thick 
pancakes. One of this trip’s favourites. 
If taking the boat direct to the floating tent camp it takes 45 
min. The water was clear and beautiful to swim in. Kayaking in 
to the bays and narrow waterways was magic, mirror calm and 
reflecting the jungle.  
Barbro Scott - Harbour City United

It is a lovely drive from Krabi to Khao Sok 
National Park. Elephant Hills has an 
amazing jungle setting. The property is 
made up of approx 30 safari style tents. This 
is camping in style with a double bed, fan 
and ensuite bathroom. The tents had a lovely 
outlook in to the bush and you could hear 
the river running past at the bottom of the 
hill. We had a lovely buffet style Thai lunch 
and then jumped in to our chauffeured 
canoes just as the heavens opened with rain! 
We paddled along watching the amazing 
scenery unfold before our eyes around every 
corner looking for wildlife. 
We were taken by truck to the Elephant 
Camp where we prepared afternoon tea for 
the elephants! It was a fantastic bonding 
experience with these enormous animals 
who obviously have lots of personality.  This 
was a completely different experience to the 
elephant riding trips that I had done in the 
past. I actually enjoyed this far more as you 

Elephant Hills 
Rainforest Camp 
& Floating Camp 

Tourism Authority of  Thailand & Malaysia Airlines Famil

Khao Sok 
National Park 

www.elephant-hills.com

A great spot. The tents are 
comfortable and spacious, 
with everything you’d need, 
apart from the phone, the 
mini-bar, the alarm clock....no 
you didn’t really need them! 
We were “roughing it” after 
all! What fun.
Rodney Bane  - Harvey 
World Travel Mirimar

here as the best time to see animals is in the late 
afternoon and early morning when it is cooler.
This was a stunning part of the trip and I have raved 
about it to many clients and friends and really want to 
book someone in here as it was such a wonderful 
experience.   It would be such fun for families or 
anyone wanting an alternative experience in Thailand.
Margy Twigden - Travel Smart Meadowbank

really feel connected to the elephant – looking
into its eyes as opposed to sitting on their backs 
– which to be honest isn’t that comfortable 
either!   
A fantastic afternoon!
Cheow Larn Lake has immaculate gardens and 
the water is very clean. The scenery is stunning! 
Very similar islands and cliffs to what we saw 
in Phang Nga on the boat trip. We finished 
up at the raft house. These are fabulous tents 
very similar to the ones we stayed in back at 
Elephant Hills. 
All joined together to a central restaurant raft. 
It was a stunning setting. We took the canoes 
and went for a paddle around the water’s edge 
to look for wildlife. 
In summary – this place is fantastic and my 
favourite so far out of all the places I have seen 
in Thailand. A must see! They will collect and 
transfer you from your hotel in Phuket, Krabi 
or Koh Samui. 
Viki Moore – TAT Escort

http://www.cxagents.co.nz
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Changi enjoys 11% growth
Singapore Changi Airport handled 3.86m passenger movements in AUG11, an increase of 
11.2% over the same month last year with the Changi Airport Group reporting that regional 
traffic to and from Northeast and Southeast Asia continued to underpin demand for air travel. 
In a statement, CAG said: “Growth was strongest for Bangkok, Denpasar (Bali), Hong Kong, 
Manila and Tokyo, with each registering a double-digit increase. Traffic between Singapore 
and Tokyo (12.0%) and all of Japan (14.4%) grew for the second consecutive month.
“Low-cost carriers (LCCs) carried 26.3% more passengers compared to a year ago while 
full service carriers grew 6.8% albeit from a bigger base. LCCs accounted for a quarter of all 
flights at Changi.
“Changi Airport welcomed the commencement of Jetstar’s thrice-weekly services linking Sin-
gapore to Ningbo, China on 9 September. Ningbo is the third new Chinese city to be connected 
to Singapore this year. India’s largest LCC IndiGo Airlines also began operations at Changi 
on 15 September. The airline operates a daily service to New Delhi and will begin Singapore-
Mumbai flights from the middle of October.”

Adventure World’s Korean ski deal
The Yongpyong Tower Condo Ski and Stay 
7-night package is priced from $949*pp.
Ski under the stars on the fresh powdery 
slopes of Yongpyong resort – known as “Ko-
rea’s Ski Mecca” - and enjoy seven nights at 
Tower Condominiums, conveniently located 
right next to Yongpyong’s main ski area. 
Staying in a traditional Korean Ondol room 
featuring a futon mattress and blankets on 
heated floors, this package 
includes accommodation 
with breakfast daily and a six 
day lift pass, including night 
skiing. 
Host site of the 2018 Winter 
Olympics alpine downhill 
and slalom skiing events, 
Yongpyong resort offers 
more than 25kms of groomed 
slopes, 15 chair lifts, a 3.7km 
gondola and a terrain park, 
and is perfect for skiers and 

snowboarders of all skill levels. Onsite hotel 
facilities include a playground, bowling alley, 
sauna, videogame room and supermarket.
* Terms & Conditions apply.
For more information, to request a brochure 
or to book your overseas ski escape, contact 
Adventure World on 0800 465 432 
(0800 HOLIDAY) or visit 
www.adventureworld.co.nz

Bariloche reopens
The airport at the Argentine alpine resort 
town of Bariloche has reopened for commer-
cial flights, having been closed since early 
June, when ash from Chile’s Puyehue volcano 
disrupted travel.

AFP reports that only a handful of charter and 
private flights had flown in since the eruption.
While Bariloche enjoyed a normal amount of 
snow, tourism officials reported a marked 
decline in revenue compared to a normal 
winter season.

US$25 billion “raid” condemned
The World Travel & Tourism Council has 
condemned a US$25 billion raid on airline 
passengers in the United States as “confused 
and counter-productive” and called on the 
Obama Administration to think again about 
taxing an industry that is a driver of the US 
economic recovery.
The White House is proposing to change the 
Aviation Passenger Security fee, which is cur-
rently levied at between $2.50 and $5.00. 
Under the proposals, the statutory fee would 
be a minimum of $5.00, with annual 
incremental increases of 50 cents from 2013 
to 2017, to reach $7.50 in 2017.
Of the $25 billion additional revenue raised 
over 10 years, at least $15 billion be used for 
general taxation purposes, rather than passen-
ger security.
Speaking after meetings on Capitol Hill, 
Washington, David Scowsill, WTTC President 
& CEO, said: “Travel & Tourism currently 
contributes more than US$1,300 billion or 
9% of total US GDP, generates 9% of its total 
exports and supports 15 million jobs. Taxes 
on Travel & Tourism tend to do more harm 
than good economically – as higher charges 
discourage high-spending visitors. Indeed, 
the US Administration recognises that each 
and every visitor contributes $4,000 to the 
economy.

“WTTC believes that this plan has a laudable
objective but it is confused and likely to 
be counter-productive. We urge the Obama 
Administration to send this plan back to the 
drawing board with instructions to promote 
an industry which will drive economic 
recovery and job creation – not damage it.”

Lake Tahoe ski package
Adventure World has a Lake Tahoe ski package 
offering 7 nights at Aston Lakeland Village 
from $969*pp, including 7 nights accommo-
dation for the price of six, staying in a deluxe 
king studio room, and a six-day Heavenly lift 
pass. Kids aged four and under ski free.  
Aston Lakeland Village is set on 19 acres of 
wooded lands just a shuttle ride away from 
Lake Tahoe’s Heavenly Mountain Resort. This 
luxurious condo property is the perfect spot for 
families. The all season retreat features outdoor 
heated pools, two hot tubs, a sauna, a fitness 
facility, a ski shop and much more.
Few other ski areas match Heavenly 
Ski Resort’s scenic beauty and expansive net-
work of lifts, terrain and trails. 
*Package available for bookings by 25DEC11. 
Terms & Conditions apply. 
Call 0800 HOLIDAY.



AFRICA/MID EAST

Ticket through your 
Consolidator

Europe 
with Seoul

AKL/WLG/CHC to 
LON/PAR/FRA/IST

from NZD1374 oneway Economy Class

from NZD3682 oneway Business Class
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Margaritaville record attempt
Next month, in celebration of the Grand 
Opening for the new Margaritaville Casino at 
The Flamingo in Las Vegas, there will be an 
attempt to break the current World Record for 
the largest margarita ever made as verified by 
Guinness World Records.  
After six months of planning, the mixing of 
the colossal 8,500-gallon beverage, 
appropriately named “Lucky Rita”, will begin 
on 11OCT.  It will take over 300 man hours 
working around the clock to mix the cocktail, 
concluding with the public “Topping Off” 
ceremony on 14OCT.  Surpassing the previous 
record holder by 873 gallons, Lucky Rita will 
feature 2,125 gallons of Margaritaville Gold 
Tequila, 708 gallons of Triple Sec, 5,667 
gallons of Margaritaville Margarita Mix and 
Lemon-X sour mix and 22,667 Lime Wedges.  
Lucky Rita will sit at 30 feet tall and will 
serve over 181,333 margaritas between 

14OCT and 23OCT, coinciding with the 7th 
annual Margaritaville street party.
Lucky Rita will kick off Margaritaville week 
followed by the 7th Annual Street Parties on 
15OCT and 22OCT that coincide with Jimmy 
Buffett’s Vegas performances.  Beginning at 
11am each Saturday, the all-day, outdoor free 

Egyptian tourism workers forming coalition 
against Moslem Brotherhood
According to a report in the English language 
edition of Al-Masry Al-Youm, statements by 
prominent Islamists expressing their intent to 
create regulations for tourism in Egypt have 
prompted tourism workers to begin forming a 
political coalition to face them in the upcom-
ing parliamentary elections. 
“We will not form a political party,” said 
coalition Secretary General Adel Shaaban. 
“But we will face other forces attempting to 
jeopardize tourism by supporting candidates 
who are against it.”
International travel agencies expressed their 

rejection of similar anti-tourism statements 
in August, specifically regarding the Muslim 
Brotherhood’s suggestions on how to regulate 
the behavior of tourists visiting Egypt. The 
agencies claim such restrictions could cost the 
Egyptian economy US$12.5 billion annually. 
In late August, Saad al-Katatny, secretary 
general of the Brotherhood’s Freedom and 
Justice Party, told representatives of the 
tourism industry that beach tourism must take 
the values and norms of Egyptian society into 
account and hence regulations must be placed, 
particularly with regard to bathing suits. 

admission 
street party 
will offer 
guests a taste 
of Lucky Rita 
along with 
live entertain-
ment, 

interactive games, great food and drinks 
along with exciting giveaways, including 
Margaritaville sunglasses, flip flops, frozen 
concoction makers and Jimmy Buffett concert 
tickets. 
www.margaritaville.com/LuckyRita.

Stay/Pay deal at Shangri-La Muscat
Stay six nights and pay for four at the 
Shangri-La’s Barr Al Jissah Resort & Spa in 
Muscat, now priced from $2040pp twin share. 
The luxurious three-hotel 
resort village with a 
signature spa is located 
in Oman’s capital 
Muscat, nestled along-
side the sparkling bay of 
Al Jissah in a dramatic 
desert setting with 
rugged mountains and 
inviting beaches.
On sale until 07OCT11 
for travel from 01OCT 
–23DEC11. 

Call Adventure World on 0508 496 753 or 
visit www.adventureworld.co.nz. 

UK/EUROPE
Faster trains to Europe
Australian Business Traveller reports that 
business travellers in Europe will see faster 
connections between Germany and the UK 
when German rail operator Deutsche Bahn 
begins direct high-speed train services 
through the Channel Tunnel from Germany, 
the Netherlands and Belgium to London in 
2013.
The thrice-daily train service will leave 
London’s St Pancras International station and 
head for Brussels, where the train will split, 
with one half going to Rotterdam and Amster-
dam, while the other heads for Frankfurt via 
Cologne, according to ABTN.
Direct trains to Germany and Holland mean 
that passengers won’t have to change train 
at Brussels -- and often Cologne as well -- to 
reach Germany. Cologne is a key rail hub for 
northern Europe, so direct trains there from 

London are also a benefit.
And direct trains will reduce travel times to 
Cologne and Amsterdam to four hours, while 
Frankfurt is just five hours away.
Only Eurostar currently runs trains through 
the Channel Tunnel, with direct trains to Lille, 
Paris and Brussels, plus occasional tourist 
trains to the south of France.

www.adventureworld.co.nz/travel-deals/muscat-shangrila-resort


TravelMemo   20110927    27SEP11    Page 12

Giant ferries for Stena’s Irish ops
Stena Line has announced the refurbishment 
of two giant ships that the company will be 
introducing on the Irish Sea later this year. 
The identical sister ships ‘Stena Superfast 
VII’ and ‘Superfast VIII’ will be the biggest 
ferries ever to sail between Northern Ireland 
and Scotland and will carry passengers on 
Stena Line’s new Belfast to Cairnryan route 
which launches in November. 
The combination of the new port and ships 
will enable Stena Line to reduce the journey 
time to 2 hours 15 minutes.
Built in Germany in 2002, the new Stena 
Superfast vessels will each be able to accom-
modate 1200 passengers plus 660 cars or 110 
freight units and will operate up to 12 daily 
departures on the Cairnryan to Belfast route 
all year round.

Belfast Music Week
Music fans of all tastes and ages will be 
offered an unmissable line-up of gigs when 
Belfast Music Week returns to the Northern 
Ireland city next month in the lead up to the 
MTV Europe Music Awards (EMAs) on 
06NOV. 

Win a trip to Northern Ireland
Tourism Ireland is offering the chance to 
win a trip for two to Belfast, flying British 
Airways, with accommodation and car hire, 
in a competition promoting Northern Ireland. 
They’ve partnered up with comedian Jimeoin

who hails from Northern Ireland and is well 
known on our shores, and have set up a 
special page on their website.  Visit the site, 
watch the video, answer the question and 
you’re in to win.

More than 
130 events 
will take 
place at 
venues 
across the 
city 30OCT-
05NOV 
as Belfast 
prepares to 
host the star-
studded awards ceremony – one of the biggest 
parties in the music industry calendar. 
As well as gigs every night at the Ulster Hall, 
there will be live music events across the city 
– on buses, on the streets, at train stations, 
shopping centres and restaurants, and in com-
munities – to make Belfast buzz. 
A full programme of all Belfast Music Week 
events will be unveiled next month and will 
be available online at www.belfastmusic.org

Renovation for Budapest’s baths
Many of Budapest’s 
historic thermal baths 
are undergoing renova-
tion to restore them to 
their heyday state. AFP 
reports that the city’s 
50 or so baths, which 
range from 500-year-
old Turkish pools to 
Art Nouveau spas, have 
been crumbling through 
neglect, and their owners 
– private, municipal and 
state – have begun fund-
ing reconstruction and 
restoration work, helped 
by further funding from 
the EU.
Local government financing taps were closed 
five years ago by the then-leadership of 
Budapest, but a new municipality last year 
approved a one-off 2.5-million euro injection 
for the general management of the baths, as 
well as restoration work.
The Gellert, a sumptuously renovated Art 
Nouveau bath complex (pictured) that includes 
a hotel - an amenity most other Budapest baths 

lack - is one of four spas in the city that 
actually make money.
By building adjacent accommodation, owners 
hope their baths can attract visitors seeking 
longer treatments, rather than city-hopping 
tourists on a short visit.
Budapest boasts over a hundred thermal 
springs, feeding its spas with some 70 million 
litres of certified medicinal waters daily.

Paris hotel prices surge
The average price of a double room in Paris 
hotels has surged above GBP177 per night, 
making the City of Light more expensive than 
London, according to hotel price comparison 
website Trivago.
The website says the return of business 
travellers has fuelled the big rise in the 
average price of a Paris hotel room over the 
past year.

Paris is still well behind Geneva, which costs 
on average GBP258 per night.
Following the end of the holiday months, 
hotel prices throughout Europe have risen 
sharply. The average price of a standard 
double room in SEP has reached 118 pounds 
– an increase of 19% from AUG (99 pounds). 

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

http://www.discoverireland.com/nz/campaigns/northernireland/
http://www.cxagents.com
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Contiki – authenticity, differentiation for 2012/13 
Contiki Holidays has launched its new 
2012/13 Europe brochure offering a compre-
hensive range of holidays for 18 to 35’s in 
a variety of styles. These include Time Out 
Multi-Country, Time Out In-Depth Regional, 
Concept, Camping, Ski & Board and Festivals, 
Events & Short Breaks. 
“As we approach our 50th anniversary, 
Contiki continues to evolve in order to remain 
relevant to the ever-changing demands of 18-
35’s,” says Contiki Holidays general manager 
Tony Laskey.
“What began as camping experiences around 
Europe, has now grown into six distinct travel 
styles, offering something to suit everyone.”
The Time Out range, made up of Time Out 
Multi-Country and Time Out In-Depth 
Regional, is focused on comfort, with all 
accommodation in quality, well-located 
hotels. New for Time Out in 2012 is a range 
of 16 Easy Pace itineraries. With a minimum 
of two and three-night stays, often later starts 
in the morning and even more authentic local 
meals, Easy Pace tours offer a more relaxed 
way to experience Europe. 
Contiki has added two new feature hotels to 
the Time Out program this year; the Jailhotel, 
site of the Lucerne’s white collar crime jail 
for more than 135 years and the Himmelrich 
Hotel, situated part way up Mt Pilatus.
“We still have our original and legendary 
Camping tours, but with some notable adjust-
ments including spacious tents for two, comfy 
air mattresses, fresh food every day and all at 
some of the best campsites across Europe,” 
says Laskey.

The Concept tours offer a mix of 
accommodation options ranging from 
exclusive Contiki Special Stays such as at 
the company’s French Chateau and Austrian 
Gasthof to hostels, cabins and feature hotels.
Other tour styles include Ski & Board trips, 
Festivals, Events & Short Breaks, featuring 
some of Europe’s most epic festivals, trips 
over Christmas, New Year’s and more. 
Says Laskey: “In addition to wanting 
choice, today’s young travellers are also 
seeking truly authentic experiences. 
“Each of our tours feature unique highlights 
that are designed to help get travellers to the 
heart of each destination, and this year we 
have extended even further with new exclu-
sive food and fashion shopping experiences 
across select itineraries,” he says.
“These shopping stops are located at four 
designer outlets across Europe and give 
travellers access to great deals on a range on 
designer clothes that would be out of reach 
back home – due to price and the fact that 
they are ahead of the Kiwi season.”
Contiki is also offering even more authentic 
cuisine at specially selected local restaurants 
and have included some of the best food 
recommendations throughout the new 
brochure. 

Contiki’s 2012/13 Europe brochure is out 
now with extra copies available from 
www.brochurenet.co.nz . 
For more info see www.contiki.co.nz or 
contact reservations on 0800 266 8454.

Adventure World flyers now online
Adventure World has launched a new page on 
its agent website that features flyers for AW’s 
top selling tours. 
Visit www.adventureworld.co.nz/travel-agents 
and click on the ‘World Deals & Flyers’ button 
to view the list of downloadable flyers.

Auckland Airport Traffic 
Update AUG11
Total international passenger vol-
umes through Auckland Airport 
increased by 7.6% over AUG10. 
Passenger traffic to/from Asia grew 
by 10% over AUG10 and New 
Zealanders travelling prior to the 
Rugby World Cup were up strongly 
at 16% above the same month last 
year.
Domestic passenger volumes were 
4% up and both Air New Zealand 
and Jetstar continued to grow do-
mestic passenger numbers.
Travel to Auckland by passengers 
resident in China increased by 23% 
over AUG10. China was the second 
largest inbound market, behind 
Australia, for the second month in a 
row.

TWU to strike on Friday
Australia’s Transport Workers Union has instructed 
3,800 baggage handlers, ground staff and other 
Qantas Airways employees to strike for one hour on 
Friday in the group’s second stoppage in the past two 
weeks. 
The TWU strike will affect travel plans for those trav-
elling to the NRL Grand Final in Sydney and the AFL 
Grand Final in Melbourne, for families travelling 
during school holidays and for those travelling during 
Australia’s Labour Weekend. 
“This is one of our busiest weekends of the year with 
tens of thousands of people travelling around Austral-
ia for the football and for the school holidays on Fri-
day alone. The union knows this and they are trying 
to cause maximum disruptions to passengers,” Qantas 
group executive Olivia Wirth said in a statement. 
The union and Qantas have been working on a new 
enterprise agreement since May but have been unable 
to reach a new agreement. 
In other news, the Australian government said on 
Friday that customs and border protection staff intend 
to carry out one and two-hour work stoppages from 
today at airports, container inspection facilities and 
international mail depots around the country. 

http://www.insightvacations.com/nz/tours/insight-gold
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Air New Zealand increases interest in Virgin Australia
Air New Zealand has increased its relevant 
interest in Virgin Australia from 14.99% to 
19.99%.  The increased interest was acquired 
at 29.7 cents per share. 
The increased interest is held through an 
equity derivative agreement with Deutsche 
Bank which gives Air New Zealand an eco-
nomic interest in up to five percent of Virgin 
Australia subject to certain conditions.  One 
of these conditions is that such purchase 
does not cause Virgin Australia to breach its 
foreign ownership cap of 49% specified in the 
Australian Air Navigation Act.
Air New Zealand says it intends to work with 
Virgin Australia to bring its interest out of the 
derivative and into physical shares as soon as 
possible within the constraints of the foreign 
ownership cap.
Prior to entering into the equity derivative 
arrangement, Air New Zealand received 
Australian Foreign Investment Review Board 
approval to purchase up to 19.99 percent of 
Virgin Australia.
Air New Zealand CEO Rob Fyfe says there 
is no intention to make a takeover bid for 
Virgin Australia, something he confirmed to 
the Australian airline’s Chief Executive, John 
Borghetti, in a telephone call yesterday.
“Our increased investment in Virgin Australia 

continues Air New Zealand’s strategy to 
develop scale and reach in this region.  The 
trans-Tasman Alliance with Virgin Australia 
was the first step in this strategy, followed by 
our initial investment in January of this year.  
This increased investment demonstrates our 
continued belief in the strategy that Virgin 
Australia is pursuing and our confidence in 
the Virgin Australia management team to 
deliver this strategy,” says Mr Fyfe.
“The trans-Tasman Alliance that we have 
with Virgin Australia is now well underway 
and delivering great results for customers and 
also for both airlines.  Our combined share in 
the trans-Tasman market has grown signifi-
cantly year on year.
“As we noted at the time of our original 
investment, our stake in Virgin Australia also 
provides us with an interest in the number 
two airline in Australia and, through this, ac-
cess to opportunities in the growing Austral-
ian domestic market.  Air New Zealand has 
no intention to enter the Australian domestic 
market in its own right.
“The recent weakness in Virgin Australia’s 
share price provided us with an opportunity to 
gain further exposure to Virgin Australia at an 
attractive price, reducing our average cost of 
entry from 44cps to approximately 40cps.”

Etihad is TTG Airline of the Year
Etihad Airways has been named Airline of the Year in the 2011 TTG Travel Awards. 
The award was announced at a gala, black-tie dinner in London in front of 900 
invited guests. 
The TTG judges agreed Etihad was a “truly outstanding airline which offered great 
service and customer experience.” They noted the airline also had a strong business 
model and had demonstrated innovation and financial success in the past 12 months, 
along with an effective corporate social responsibility policy.

British Airways has acquired six daily 
slot pairs at London Heathrow from bmi 
British Midland International. The slots 
will be used by BA from late next month 
with the airline looking to expand both 
its longhaul and shorthaul network at 
the airport.

Air Niugini / Airline PNG merger
The Papua New Guinea Government has 
announced it has approved in principle the 
merger of Air Niugini Limited, the state 
owned national carrier of PNG and Airlines 
PNG.
The merger is expected to bring added oppor-
tunities for the people of PNG, with immedi-
ate plans to extend aviation services into a 
range of rural areas not presently well served.
The merger will enable the combined airline, 
which will operate one of the largest fleet of 
aircraft in the South Pacific, to better cover an 
extensive range of international and domestic 
destinations, serving locations from Singa-
pore right down to small villages in PNG.

Vic wants Joburg flights
The Victorian Government has made a 
submission to Australia’s International 
Air Services Commission in relation 
to the application by Qantas and South 
African Airways to extend their exist-
ing codeshare agreement on services 
between Sydney and Perth and South 
Africa.
The state’s tourism minister says there is 
a clear commercial argument for direct 
flights from Melbourne to Johannesburg 
and a market that is not currently being 
satisfied with routings via PER or SYD. 

United Continental Holdings has unveiled 
details of its MileagePlus loyalty program 
for 2012. They include new benefits and 
services for United’s and Continental’s 
most-frequent flyers, more options for 
members to redeem their miles and ad-
ditional recognition for customers who 
purchase tickets in premium cabins or at 
premium economy fare classes.

QF extends quick fares to 
Asia, India, Africa, UK/Europe
Qantas has extended sales of its current sale 
fares to North East Asia, Japan and Africa 
to Friday 30SEP11. The sale fares to Bang-
kok, Singapore, India, UK and Europe have 
been increased and will also be available for 
sale until that date.  All other conditions are 
unchanged.

Second Air NZ flight to NRL 
Grand Final
Air New Zealand’s B777 Grabaseat special to  
the NRL Grand Final oversold by hundreds 
within an hour of going on sale and the carrier 
has now announced a second flight. 
$999 packages of an airline seat plus a Grand 
Final ticket go on sale at 0900 this morning, 
with a minimum purchase of two tickets per 
transaction. The flight departs AKL at 0950 
on Sunday and returns at 0800 Monday. The 
package does not include accommodation.

Visit www.lufthansaexperts.com for the new e-Mini Manual and eXperts Cafe

http://www.lufthansaexperts.com
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Special is valid to 30th September 2011. CLICK HERE FOR DETAILS

Cruise Departure Date: 
Saturday 22 December 2012

Christmas Cruise - Vienna to Nuremburg

Tel: 09-444 2298
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

7 days from NZ$1299
Amadeus Diamond

Special Highlight
Christmas Dinner on 
board and Christmas 
Mass at Duernstein’s 

baroque collegial church

Escape Holidays – your travel specialists for UK, Europe, Arabia & Egypt,  
Indian Ocean, Mexico and the Caribbean

Mainstream, unique and experiential product – we can offer it all. C
LI

C
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H

ER
E

email: res@escape-holidays.co.nz

The undiscovered Black Sea
The Black Sea region is still new territory 
for many visitors—an irony, since so many 
pivotal events of world history have played 
out here, from the fall of Constantinople to 
the fall of the Soviet Union.
The Black Sea has seen settlements on its 
shores for nearly 3000 years which, along 
with the wars of the 19th and 20th centuries, 
have all greatly influenced the surrounding 
lands, making it one of the most fascinating 
and historically rich regions in the world.
Wild Earth Travel is offering a range of ex-
peditions in 2012 that explore this intriguing 
destination.
An 11-day ‘Black Sea: Crossroads of Culture’ 
voyage on board the Corinthian II starts in 
Athens and finishes in Istanbul. Highlights 
include touring the historic monuments of 
Athens; exploring the ruins, archaeological 
sites and churches of Romania; visiting the 
landmark cities of Odessa in the Ukraine and 
Sevastopol, the former base of the Russian 

Black Sea Fleet from the days of Catherine II 
until the fall of the Soviet Union; and Yalta, 
famed site of the 1945 conference between 
Roosevelt, Churchill and Stalin.
The deluxe Corinthian II is an all-suite luxury 
ship accommodating up to 114 guests, ap-
pointed with first class facilities including 
a sun deck with Jacuzzi; beauty salon; and 
an elevator serving all passenger decks. The 
Penthouse Suites and Veranda Suites feature 
private balconies with sliding-glass doors, as 
well as white glove butler service. 
This voyage departs on 17JUL12. Prices start 
from US$7895pp.
Two 11-day ‘Black Sea Odyssey’ voyages
 on board the 100-passenger MS Island 
Sky depart from Istanbul on 09OCT12 
and 19OCT12 with prices starting from 
NZ$7549pp. Highlights include an in-depth 
exploration of Turkey including the ancient 
cities of Paphlagonia and Amasya; Yalta, 
Sevastopol and Odessa in Russia; and 

Nessebur in Bulgaria.
The MS Island Sky underwent a multi-million 
dollar refurbishment in 2010 to make her one 
of the finest small ships in the world. She 
has 57 unusually large suites, luxuriously 
appointed public areas and spacious outside 
decks. The atmosphere onboard is akin to a 
private yacht or country hotel.
Two ‘Black Sea Treasures’ voyages from 
Istanbul to Odessa on board the 50-passenger 
M/Y Pegasus depart in June 2012 with prices 
starting from NZ$2795pp. 
Highlights include the ancient city of 
Nessebar, a unique exploration upstream of 
the Danube River and the historic Crimean 
cities of Yalta and Sevastopol. The newly 
refurbished Pegasus has 23 luxuriously 
appointed cabins as well as an outdoor al 
fresco dining area and platform stern enabling 
guests to swim when conditions permit.
For information on the full range of voyages 
in the Black Sea Freephone 0800 945 3327.
www.wildearth-travel.com 

Big day for Vancouver
Last Sunday, cruise passenger volumes at 
Vancouver’s Canada Place and Ballantyne 
cruise terminals peaked at an estimated 
21,000 embarking and disembarking pas-
sengers between 7:00 am and 5:00 pm. Five 
big ships were in town – HAL’s Westerdam, 
Zaandam and Statendam, as were NCL’s 
Norwegian Pearl and Princess Cruises’ 
Golden Princess.

Disney Cruise Line has added a second 
Hawaii cruise to its 2012 schedule. 
For the first time, Disney Cruise Line will 
offer two special voyages to Hawaii from 
Los Angeles, calling on Kahului, Maui; 
Nawiliwili, Kauai; Honolulu, Oahu; and Hilo 
plus Ensenada, Mexico.
The 15-night Hawaiian itinerary, which 
includes nine days at sea, departs 29APR12. 
The newly-added 14-night Hawaiian itiner-
ary, with 8 days at sea, departs 14OCT12.

http://www.francistravelmarketing.co.nz/index.php?option=com_wrapper&view=wrapper&Itemid=98
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HOSPITALITY
Two new brands for Best Western
Best Western has launched two new brand 
names to differentiate the hotel styles within 
its portfolio. The company now includes the 
Best Western, Best Western Plus and Best 
Western Premier brand names across it global 
portfolio so it can begin to welcome more 
hotels in its company and offer consumers 
more choice. 
“We have enhanced the brand strategy across 
Best Western,” said Richard Lewis, Best 

Western’s recently appointed CEO. “It will 
allow hotels to choose and select which 
brand within Best Western they want to 
position their property. Plus it gives 
consumers more choice to choose a hotel 
that suits them”. 
The brand strategy will allow the company 
to bring more four-star properties into its 
collection, which includes more than 4, 250 
hotels across the world. 

In the hotel development pipeline
Traveldailynews.com reports that the Asia/Pacific hotel 
development pipeline currently comprises 1,290 hotels totalling 
310,230 rooms.
According to the August 2011 STR Global Construction Pipe-
line Report, Shanghai ended the month with the largest number 
of rooms in the ‘In Construction’ phase with 10,838 rooms. 
Four other markets reported a significant number of rooms 
under construction: Bangkok (5,216 rooms); New Delhi (5,088 
rooms); Beijing (4,746 rooms); and Manila (3,015 rooms).
The Europe hotel development pipeline comprises 819 hotels 
totalling 132,234 rooms.
Biggest growths were recorded in Azerbaijan (up 63% if all 
1,601 rooms in the total active pipeline open); Kazakhstan 
(+25% with 1,245 rooms); Russia (+20% with 16,236 rooms); 
the UK (+8% with 39,836 rooms); and Romania (+7.6% with 
1,965 rooms).
The Middle East/Africa hotel development pipeline comprises 
463 hotels totalling 126,090 rooms.
Among the markets in the region, Abu Dhabi ended the month 
with the largest expected room growth (+90% if all 13,534 
rooms in the total active pipeline open). Other countries to 
report significant expected room growth: Riyadh (+88% with 
5,531 rooms); Dubai (+45% with 26,642 rooms); Jeddah 
(+45% with 2,733 rooms); and Muscat, Oman (+37.5% with 
6,049 rooms). 

The Langham 
Auckland 
appointment
The Langham, Auckland 
has appointed Darren 
Thurlow to the role of 
Hotel Manager. 
He joins the five-star 
property most recently 
from Air New Zealand’s 
international division but 
has previously held a range 
of senior management and 
operational positions in 
hotel properties in New 
Zealand and the US. 

Hyatt unveils Hyatt House
Hyatt Hotels Corp has announced that it 
is evolving its extended-stay brand into a 
distinctive new hotel concept – Hyatt House 
– that will redefine the segment into a social 
and contemporary environment to help guests 
feel connected, welcome, and at home. As 
part of the unveiling, Hyatt announced it 
would rebrand to Hyatt House its entire port-
folio of 38 Hyatt Summerfield Suites hotels, 
as well as 16 Hotel Sierra hotels that Hyatt 
recently acquired from LodgeWorks, L.P.

Residence-like touches include an entryway 
hall tree, a hotel’s version of a mud room 
where guests can hang keys, coats, umbrellas, 
and other items. Each suite will also feature a 
multi-tasking island where guests can prepare 
a meal, watch TV, or work on their laptop.
Hyatt House guests will enjoy an Eggs Your 
Way complimentary breakfast where they 
will be able to order eggs and toppings any 
way they would like from the chef preparing 
them fresh each morning. There will also be 

Each Hyatt House will feature a Great 
Lounge, a multi-purpose area with 
distinct spaces featuring new signature 
chairs with built-in digital plugs and 
gadget resting spots, an oversized social 
sectional, and a glass-enclosed game 
room equipped with a state-of-the-art 
home entertainment system, a pool 
table, and more. 
Inspired by the way the kitchen is the 
heart of any home and revolves around 
cooking, conversation, and entertain-
ment, the Great Lounge will feature the H 
Bar, an integrated island that transforms from 
a breakfast bar in the morning to a cocktail 
bar in the evening with small plates, provid-
ing a place to gather with colleagues. Each 
Hyatt House will provide an extension of its 
social spaces with a unique backyard concept, 
complete with a built-in kitchen and conver-
sation area centered around a signature fire 
pit.
Hyatt House studio, one- and two-bedroom 
kitchen suites will be reminiscent of a well-
appointed, urban residence designed with 
extended-stay travellers’ needs in mind. 

a daily Open House with high quality food 
and drinks at happy hour prices offered seven 
days a week from 5 to 10 p.m. in sync with 
the schedules of today’s travellers.
The redesigned guest shop will offer tradi-
tional and gourmet groceries and other items 
for purchase. Personal shopping services will 
also be available, giving all guests a chance 
to easily have their refrigerators stocked with 
food and comfort items.
In addition to its 54 extended-stay hotels cur-
rently open in the U.S., Hyatt has additional 
properties in this segment under development 
in key markets in North America, the Middle 
East, and Southwest Asia.
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Travel Managers launches broker recruitment drive
Travel Managers has begun a new recruitment 
drive with plans to grow their broker number 
to more than 200 by 2013. 
“Personal travel managers’ skills are highly 
sought after, particularly their attention to 
detail and extensive experience and as a 
result, we want to cater for and support this 

demand we are experiencing,” says managing 
director Mike Southcombe. 
The Travel Managers Group was formed in 
late 2002 and is the country’s only 100% 
broker based retail travel group, with over 
150 brokers based nationwide.

TravelSIM signs 
with Stella NZ 
TravelSIM has announced the 
signing of a wide ranging Supply 
and Distribution Agreement with 
Stella Travel Services, and Travel-
SIM can now be purchased at over 
70 United Travel stores, and over 
50 Harvey World Travel stores 
throughout New Zealand, as well 
as over 80 travel brokers under 
the Stella-operated Travel Brokers 
brand. 
“TravelSIM has already proved 
popular with our retail customers 
and is now seen as an essential 
Travel Product, which saves our 
customers significantly on their 
global roaming telecommunication 
costs,” says Neil Gestro, general 
manager commercial of Stella 
Travel.
The TravelSIM prepaid mobile 
phone service, launched in New 
Zealand earlier this year, offers 
substantially lower global roaming 
charges for text, calls and data via 
its global roaming network of 350 
carriers.  

Expedia discount voucher offer – last day
Expedia is in the midst of its two-day promotion to 
celebrate a winning weekend for Kiwis and today is the 
final day. The offer is a 10% Discount voucher on ESR 
Hotels worldwide. Check out the details at 
www.expedia.co.nz/rugby.
This offer is on top of the $100 Spring Bonus currently 
running. Book $2,000 and Expedia will give you $100 
Bonus, on top of your commission. 

Travelport wins court victory 
against American Airlines
The Illinois Appellate Court last week 
affirmed Travelport’s preliminary injunction 
against American Airlines. The injunction 
preserved Orbitz’s ability to sell AA 
tickets. The Appellate Court also recognised 
Travelport’s position that the AA contract 
allows all Travelport agents to fully utilise 
AA’s content.  
The ruling further supports one of 
Travelport’s damages claims against AA 
given the airline’s improper termination of 
Orbitz’s ticketing authority. As the 
Appellate Court confirmed, “Travelport 
has standing to complain that American 
breached the [parties’ contract], and its 
implicit covenant of good faith by barring 
Travelport from earning income from 
booking flights through…Orbitz.” 
Travelport will continue to pursue its 
claims against AA before the trial court. 
In the meantime, it says it will continue to 
work constructively with AA to ensure that 
consumers, corporations and travel agents 
continue to benefit from the most 
transparent travel booking processes 
possible.

Adventure World Annual Survey

Futurist confirmed for etourism NZ conference
Delegates from throughout the tourism indus-
try are expected to come together 03-04NOV 
to learn more about e-marketing for tourism, 
and how it can help their business. 
Tim Longhurst, named National Speakers 
Assn. Australia’s ‘NSW Speaker Idol for 
2009’ and a futurist, has been invited to speak 
at this year’s Reserve Group etourism nz 
conference to share his ideas on how to 

explore possibilities and seize opportunities 
in the ever changing global environment.
The conference programme also includes a 
series of ‘hands on’ workshops which are 
designed to assist delegates to identify and 
implement the best e-marketing tools for their 
business.  For a full programme and to 
register on line go to www.etourismnz.co.nz 

PEARL’S PEARLER
The speed of light has now been surpassed.

Will this affect the speed of dark?
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Adventure World, striving for 
excellence both in service levels 
and product range, has constructed 
an online survey that they would 
like their trade partners to 
complete.
The survey will take approximately 
five minutes and as a thank you 
AW will put everyone who 
completes the survey into a draw to 
win a $100 morning tea office
shout and a $200 Westfield 
voucher.
The survey concludes on 30SEP11 
and AW will contact the lucky 
winner of the prize. 
Click here to complete the survey.

In the next Stocklink TravelBag 
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Back-Roads UK & Europe Winter 2011/12

Driveaway Holidays Car & Motorhome Rentals 
2011/12

Omaka Aviation Heritage Centre

On The Go China 2010/12
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