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The best destinations, products and services for your offshore events.

Paci f ic  Area I ncent ives  & Conferences  Expo 2011

Register now at www.paicexpo.co.nz
For more information email:
hayley@promag.co.nz or phone (09) 818 7807

SKYCITY Auckland Convention Centre 
November 9 2011  9.00am - 5.00pm

Everything you need to plan an 
offshore event packed into one day.

www.nzonline.org.nz
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Visitors vital to Christchurch CBD recovery
Christchurch must take urgent steps to continue attracting the 
900,000 international visitors who pass through Canterbury each 
year, tourism industry representatives say.
Rebuilding central city hotels and the convention centre are criti-
cal to revitalising the visitor sector and supporting Christchurch’s 
economic recovery, according to a joint submission by Christchurch 
& Canterbury Tourism and the Tourism Industry Association New 
Zealand (TIA) to the Christchurch City Council’s Draft Central City 
Plan.
These are pressing needs and must be given priority in plans to 
rebuild the CBD, the submission says.
Christchurch & Canterbury Tourism Chief Executive Tim Hunter 
says the speed at which the tourism sector recovers from the events 
of the past 12 months will be primarily driven by the speed at which 
accommodation facilities can be restored and a vibrant central city 
hub recreated.
“The long–term vision put forward by the Christchurch City Coun-
cil is exciting and commendable but we need to take steps now to 
address the problems facing our visitor industry if we want to lessen 
the economic losses. It is critical that we expedite the re-instatement 
of hotels and hostels in the CBD because we’re desperately short of 
commercial accommodation,’’ says Mr Hunter.
“We also think the council needs to concentrate on establishing what 
we call ‘an area of normality’ within the heart of the city as quickly 
as possible so that we have somewhere for visitors to Christchurch 
to go.                  .... Cont p3

 

Toll-Free 0508 100 111   
 tours@innovative-travel.co.nz 

 Vietnam
CRAZY LOW

TRAVEL AGENTS, FRIENDS & FAMILY DEAL
 
It’s been a long year – grab a super cheap Vietnam Holiday for 
you and your friends/family. Very limited spaces available.

Ultimate Vietnam Only $1290*

14 days / 13 nights -  
3 Star Tour
Valid on tour dates: 18 Sept, 28 Sept,  
09 Oct, 19 Oct, 30 Oct, 9 Nov 2011

Discover Vietnam Only $1650*
 

11 days / 10 nights -  
5 Star Touring
Valid on tour dates: 26 Sept, 01 Oct,  
24 Oct, 7 Nov 2011

* Price is NZD, per person on a twin share basis. Valid for retail travel agents & brokers, their family and friends 
only NOT AVAILABLE FOR PUBLIC SALE (No Advertising) Price is NETT – Non-commissionable.  
Excludes International Airfare, Visa and Insurance. Full payment within 48 hours of booking.

 For bookings email the experts in Asia – sales@activeasia.co.nz

Phone: (09) 360 7669 Email: sales@activeasia.co.nz  www.activeasia.co.nz

Your Travel Agent:

Expedia TAAP lifts package commission
Expedia Travel Agents Affiliate 
Program (TAAP), which part-
ners with ‘bricks-and-mortar’ 
travel agents, has announced 
changes in the on-
going commission 
structure for its 
Affiliate Agents. 
From 01OCT11 
Expedia TAAP, 
which offers dis-
counts on Air/Land 
packages booked 
through 
Expedia websites, 
will increase 
the commission on Air book-
ings when booked as part of a 
package. Agents will earn 10% 
or more on Land content and 
1.5% on Air content for Expedia 
package bookings no matter 
which carrier is booked. That 
means agents can earn com-
mission on Expedia packages 
even when the flight is with a 
Low Cost Carrier that generally 
offers no commission at all. 
Conversely Expedia will stop 
paying commission on book-
ings for stand-alone flights.

“The massive expansion of 
destinations supported by our 
Airline Partners has vastly 
increased our capacity and 

competitiveness 
in all regions,” 
says Stuart Udy, 
Expedia 
Manager of 
Travel Agent 
Distribution for 
Expedia. 
“We provide 
great package 
product to our 
Agency partners 

Carriers such as Air Asia 
(which will be exclusive on 
Expedia apart from the air-
line’s own website) and many 
other carriers are launching new 
destinations every day, says Mr 
Udy. Through packages, heavily 
discounted land content is avail-
able at these new ports as well 
as established destinations. Ex-
pedia offers access to numerous 
carriers which are not available 
through traditional GDS chan-
nels so this is a great additional 
option for Agents, he adds. 

... Cont. p16
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Spectacular Service.
Fantastic Fares.
Virgin Atlantic is now code-sharing on Air New Zealand giving your customers  
more choice and flexibility to travel between New Zealand and the UK.

In Sydney, Shanghai or San Francisco, passengers can transfer seamlessly from  
Air New Zealand onto Virgin Atlantic flights to London.

They’ll enjoy our famous service in three unique cabins – Economy, Premium Economy  
or Upper Class.

Email nzagents.sales@fly.virgin.com 
Call our Agents’ hotline on 0800 452 131
Visit our dedicated trade site vsflyinghub.com
Your airline’s either got it or it hasn’t.

http://www.vsflyinghub.com
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China visitor market more valuable than US, UK in five years
Within the next year, Chinese tourists will be 
spending more in New Zealand per annum 
($604m) than visitors from the US or UK; 
and by 2015, Chinese visitor numbers will 
overtake arrivals from those two source 
markets, putting China second only to 
Australia in performance. 
The Ministry of Economic Development’s 
updated New Zealand Tourism Forecasts for 
the period 2011 to 2016 show Australia will 
still be our largest market by a considerable 
margin, with $1.9 billion expenditure forecast 
for 2016.
The long-term strength of the New Zealand 

dollar and the poorly performing economies 
in Britain and the US are the main reasons for 
the stable numbers from those countries.
In contrast Chinese tourism is increasing 
globally and the New Zealand industry is 
seeing the benefits of that. 
The forecasts show that tourism spending 
from all countries will have increased from 
$5.8 billion this year to $6.6 billion by 2016. 
A total of 3.0 million tourists will visit our 
shores in that year, according to the forecasts. 
For more information visit the Ministry’s 
tourism research website www.tourismre-
search.govt.nz/Data--Analysis/Forecasts/

Opportunity to improve on tourism forecasts
Visitor arrivals and expenditure will increase 
if government and the tourism industry work 
together to grow the visitor economy, says the 
Tourism Industry Association New Zealand’s 

“Making travel easier by removing barriers
 for people travelling to New Zealand will be 
central to growing visitor numbers. 
Immigration New Zealand has already done 

Brave Blossoms’ night visit to Tane Mahuta
While it didn’t deliver the desired result for 
the Japanese Rugby World Cup squad in 
Whangarei, their “spiritual training” session 
in the Hokianga last Sunday night may get to 
be seen by up to five million television view-
ers in Japan.
Destination Northland boss Brian Roberts 
told the Northern Advocate that their night-
time visit to Waipoua Forest had been a long 
time in the making.
Japan coach John Kirwan first approached 
tourism authorities 18 months ago about a 
“special spiritual event” at the giant kauri 
tree Tane Mahuta as part of the team’s mental 
preparations. He wanted it held at night to 
accentuate its spirituality.
Mr Roberts said Northland promotion in 
Japan was built around Tane Mahuta and a 
“sister trees” relationship linking the Waipoua 
giant with a Japanese cedar, Jomon Sugi.
The 50-strong team was welcomed at dusk on 
the lawn of the Copthorne Hotel at Omapere, 
with speeches from Hokianga elders, a chance 
to mingle with locals, and a meal.
They were then taken into the forest by a 
guide from Maori tourism company, Foot-
prints Waipoua, accompanied by 20 members 
of the Japanese media - including a crew from 

Nippon TV, which holds the rights to Rugby 
World Cup coverage in Japan. The Advocate 
was the only New Zealand media present.

Early RWC2011 arrivals boost AUG numbers 
August arrivals were up 4.7% on the same 
month last year.  Just over half of the increase 
could be attributed to RWC2011 visitors 
arriving before the tournament opened.
In the 12 months to AUG11, 2,502,311 in-
ternational visitors arrived in New Zealand, 
an overall decrease of just 0.5% compared 
with the year ending AUG10, Statistics New 
Zealand figures reveal.

August arrivals statistics showed Australian 
visitor numbers were up 5.5% and arrivals 
from the UK were up 4.1%, compared to 
AUG10.
Malaysia and China continued to show 
dramatic increases in visitor arrival numbers 
over the past full year - China (up 18.2%) and 
Malaysia (up 48.6%).

Tim Cossar.
Commenting on tourism 
forecasts released by the 
Ministry of Economic 
Development, the TIA 
chief executive says 
strong positive action 
will help keep tourism among New Zealand’s 
top export industries.
“We are pleased to see the optimistic growth 
predictions for Chinese travellers but there 
are plenty of measures we can take to en-
courage even stronger growth from both this 
market and others,” says Mr Cossar.
The TIA’s Tourism Future Statement 2011-
2014 highlights a series of action points that 
will help achieve these goals.

a lot to improve visa pro-
cessing for visitors from 
China and we want to see 
this continue. Extending 
the SmartGate system to 
markets beyond Australia 
would also help,” Mr Cos-

sar says.  “We will also continue to lobby 
against taxes imposed by foreign govern-
ments, like the UK’s Air Passenger Duty, 
which can be a strong disincentive against 
long-haul travel. TIA will continue to work 
closely with the New Zealand government on 
this issue.”
He says the forecasts demonstrate the impor-
tance of continued government investment in 
Tourism NZ’s international marketing efforts.
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$12m foreign spend in 10 days

Waitakere gondola ride on Auckland wish list

Several large Southern right whales have been 
enjoying Akaroa Harbour, sticking around 
rather than heading back south as part of their 
annual migration to Antarctica. 
The whales have provided a spectacle as they 
have been breaching, which Black Cat Cruises 
managing director Paul Bingham said “was 
an amazing sight and a bonus for those lucky 
enough to be out on the harbour.”
Bingham said the whales had been sighted over 
three days this week well inside Akaroa Heads, 
but just how long they would stay in the area 
was difficult to say.

Motorcycle tours a big hit 
Paradise Motorcycle Tours has bikes left for 
two special tours between the World Cup 
Quarters, Semis and Finals starting on 10OCT 
and 17OCT. These 5-day/4-night tours start 
and finish in Auckland, and let riders 
experience the highlights of the North Island 
riding the latest BMW, Triumph and Honda 
motorcycles, and even a Can Am 
Spyder that can be ridden on a car licence.  
These weekday tours provide a chance to get 
a taste of New Zealand culture between the 
all-important matches.  
Commissionable at 20% to all agents the 
tours start in Auckland and take in Rotorua, 
Taupo and the Coromandel, with services of 
an experienced guide plus all accommodation, 

U-FLY Rotorua
A flight experience with U-FLY over Rotorua’s 
Geothermal Wonderland gives passengers a 
personalised one-on-one scenic flight plus the 
fun opportunity to actually fly the plane them-
selves.
U-FLY, which has been around for five years, is 
this year operating its first season in Rotorua. It 
is owned by Brian & Debbie Stanley who aim 
to provide an unforgettable flight experience on 
three itineraries over the eastern volcanic lakes, 
Mt Tarawera and geothermal areas of Waiman-
gu and Wai-O-Tapu. 
The aircraft is one of the latest of its kind, a 
2010 Tecnam Echo Classic Dulux, and U-Fly 
Rotorua also has an inflight video camera 

The latest figures from Paymark show that 
spending via overseas credit cards through its 
network is up a huge 32.5%, or $12 million, 
in the first 10 days of the RWC (compared to 
the same 10 days in 2010).
For the country as a whole, spending across 
both international and local cards has 
predictably continued to benefit selected 
sectors, with rental car outlets enjoying an 
extra $2.1m (+32.5% year-on-year) and ac-
commodation providers taking an extra $0.9m 
(+4.1% year-on-year). 
Hospitality has been very busy keeping up 
with rugby fans’ F&B needs, with an extra 
$9.2m spent during the Cup’s opening 10 
days – an increase of 10.3%. 
Paymark CEO, Simon Tong, says that the 
pockets of regional spending paint a picture 
of tourists following their teams as they move 
to different cities and making the most of 
their time in the country. 
In terms of combined car rental, accommoda-

tion and hospitality spending, Southland, 
Waikato, Taranaki/Taupo, Otago and North-
land/Auckland have had the largest spending 
injections. 
The Southland rush was largest on Sunday 
18SEP when spending in the combined 
category was up $123,000 on the same 
Sunday in 2010, an increase of 43.3%.
Spending in Otago was strong on both 
weekends but the largest increase came on 
Sunday 11SEP with an extra $235,000.
The Taranaki/Taupo surge was strongest the 
day after Ireland took on the USA – Monday 
12SEP – when spending leapt by $101,000 
or 76.5%.
Waikato’s big spend-up occurred throughout 
the weekend of the 16-18SEP, with spending 
on Saturday up $529,000 or 66.9%.
The Auckland/Northland surge occurred 
both weekends with the largest one-day 
surge being an extra $1.5m or 25.1% on 
10SEP.

food and entrances to attractions included, 
before returning in Auckland in time for the 
match. 
Visit www.paradisemotorcycletours.co.nz or 
call 09-473 9404.

capturing the unique moments of the client 
flying the plane. Memory pack containing 
a DVD of the client in the plane flying and 
photographs are available. 
U-Fly Rotorua is based at Rotorua Interna-
tional Airport and provides courtesy shuttles 
to and from the city.  www.u-flyrotorua.co.nz

A gondola ride over the bush of the Waitakere 
Ranges, similar to the hugely successful Sky-
rail over the Kuranda rainforest near Cairns, 
is proposed to boost environmental tourism in 
West Auckland.
John Newick, president of the Strategic Prop-
erty Advocacy Network, which represents 
1000 residents, suggests the gondola as part 
of a “Triple Harbour Trailway” in its submis-
sions on the economic development strategies 

of the Waitakere Local Board and the Auck-
land Plan.
The Trailway would link the Waitakeres with 
horticulture and environmental tourism op-
portunities in the Kumeu-Helensville areas 
and beaches on the Tasman Coast. The Twin 
Streams trails of Henderson gave road access 
to the Waitemata Harbour.



Deal of the Week DOWNLOAD HERE
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Mudgee phone app
Mudgee, 270km northwest of Sydney, has introduced a new 
mobile phone app providing travellers to the region with all 
the latest travel information. The new app includes listings of 
top accommodation, restaurants, retail, wineries, attractions, 
maps and event venues. 
Mudgee Region offers an array of lodging choices, with 5 star 
B&B’s, boutique hotels, quaint cottages and guest houses, as 
well as motels and caravan parks.
With more than 40 boutique cellar doors, bustling retail 
outlets, cafes & restaurants and a jam-packed calendar featur-
ing outdoor music, markets, races and premier food, wine & 
sporting events.
Download the online travel guide from the iTunes store.

 Exclusive bar for Hilton Surfers Paradise 

The Gold Coast bar scene has had a boost with the opening of 
FIX, an ultra-stylish new venue in Surfers Paradise. 
Mixologist Grant Collins, who has had 15 years experience in 
the London, Europe and New York bar scenes led the concep-
tualisation of the bar in the A$700m Hilton Surfers Paradise 
complex. 
Having served the likes of Madonna, Kate Moss, Elton John, 
Russell Crow and the Beckhams, Collins says the bar is unlike 
anything the Gold Coast bar scene has experienced before and 
offer beverages that are not readily available anywhere else in 
Australia. The bar menu has been specially designed by chef 
Luke Mangan. www.hiltonsurfersparadise.com.au

Grand Mercure for Magnetic Island
Accor Hotels has added the Grand Mercure Apartments 
Magnetic Island to its premier apartment portfolio. It is the 
second new Grand Mercure to be announced for Queensland 
this month, with Grand Mercure Apartments Coolangatta 
officially launching last week.
The existing 124-room One Bright Point apartment resort 
on ‘Maggie’ has been rebranded under the Grand Mercure 
Apartments label. It is Accor’s second hotel on the island, 
complementing the Group’s All Seasons Magnetic Island 
hotel.
Located just 8km off the coast of Townsville - a 20min ferry 
ride - Magnetic is one of the most attractive and accessible 
of the Great Barrier Reef islands, with a year-round warm 
climate perfect for snorkelling and bushwalking. Set beside 
Nelly Bay and just 50m from the island’s ferry terminal, the 
Grand Mercure Apartments offer four pools, including a 
rooftop pool, exercise rooms and an outdoor entertainment 
area. 
It has one and two-bedroom fully self contained apartments 
(many offering the option of a waterfront view), plus spacious 
three-bedroom ocean view apartments.
Each one-bedroom apartment comes with a queen sized bed, 
personal balcony, cable TV and DVD player. Apartments 
also feature a fully equipped kitchen plus laundry facilities, 
ideal for families.

http://www.travelodge.com.au
http://www.aimholidays.co.nz/files/deal_week/1EXP_Spa_21Oct11_AIM-1.pdf
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Rugby Tests in WA
The WA State Government, through Evenst-
corp, has secured a three-year deal which will 
see the Wallabies play test matches at 
Patersons Stadium in Subiaco. 
From 2012, the current Tri-Nations series 
between Australia, New Zealand and South 
Africa will expand to include a fourth south-
ern hemisphere heavyweight, Argentina. 
The first Perth match in the expanded 
competition will be staged in SEP12 when the 
Wallabies take on South Africa. This will be 
the only time the Springboks play on 
Australian soil in 2012 and the match is 
expected to attract interstate and overseas 
visitors as well as local fans. The Wallabies 
will play Argentina in Perth in 2013 and the 
Springboks again in 2014. Both matches will 
also be exclusive to WA. The deal will also 
see the British and Irish Lions play the 
Western Force as part of the visitor’s 2013 
tour of Australia.

$4m upgrade for Mantra 
on the Park Melbourne 
Melbourne CBD apartment hotel, Mantra 
on the Park has unveiled its A$4 million 
upgrade, involving a full refurbishment of 
its 144 fully self-contained one and two-
bedroom apartments. All now feature new 
furniture, 37in LCD TV, iPod docking station, 
new kitchen and appliances, new carpet and 
paint in all corridors and public areas.  
Business services include 24 hour reception, 
in room internet access, secure undercover 
parking, express check in, daily housekeep-
ing, onsite Terrace Restaurant Bar & Grill, 
laundry service and dry cleaning and room 
service breakfast and dinner. It also offers an 
indoor pool.
The property’s location at the top end of 
Exhibition Street is popular with corporate 
travellers, and is within walking distance 
of the Lygon Street restaurant precinct, the 
Royal Exhibition Building and Her Majesty’s 
Theatre.  The free City Circle tram to all of 
Melbourne’s best tourist attractions stops 
directly outside the hotel. 
Opening specials for one-bedroom apartments 
start from A$159 per night and two-bedroom 
apartments from A$259 per night.  
www.mantraonthepark.com.au

Aussies line up to work for QF
It might have been copping a lot of bad press 
lately, but Qantas still ranks with Australians 
as a dream place to work. 
The airline came in fourth behind Google, 
“yourself” and the Virgin Group as the coun-
try’s most coveted employers to work for, 
according to the Insync and RedBalloon 2011 
Dream Employers Survey.
Respondents this year rated the concrete 
realities of pay, benefits and conditions ahead 
of a company’s reputation as the main reason 
workers become attracted to an employer.

SOUTH PACIFIC

Taveuni resort 
sees growth 
The number of tourists 
choosing to holiday on the 
Taveuni is steadily increas-
ing with some hoteliers 
proclaiming that this year 
has been better than last 
year.
Taveuni Island Resort and 
Spa office manager Anne 
Osborne told the Fiji Times 
Online the property’s occu-
pancy rate was 60 per cent 
compared to 40 per cent for 
the same period last year.

Upgrade for Sofitel Fiji
The Sofitel Fiji Resort & Spa is to refurbish its gues-
trooms between the 24OCT and 18DEC11, and is 
expected to create maximum impact on completion yet 
minimum interruption during the renovation, thanks to 
forward planning and the resort’s vast layout.
Says general manager Adam Laker: “Unlike a city hotel 
where there is noise floor to floor, our resort is only 
three floors high and expansive, so we have the luxury 
of being able to close off entire blocks with minimal 
disruption.  There will be no jack hammering, pulling 
down of walls or any other excessive noise.”
Sofitel Fiji Resort & Spa’s new look will involve a 
luxury upgrade of all furniture, carpet floorings, paint, 
wallpaper and glass shower screens. As part of the 
facelift, Sofitel will also introduce a new Luxury Room 
category available from APR12, positioned above the 
resort’s Superior Room type yet below its suites.  



The new vsflyinghub has 
really taken off.
Visit vsflyinghub.com and see for yourself. With brilliantly enhanced tools, tailored to each  
individual travel agent, it’s the trade website that’s all about helping you give even more  
amazing service to your clients.

Log on today and you could win a trip for you and a friend to Hong Kong* flying Virgin Atlantic  
and our partner airline Air New Zealand, with 4 nights of luxury at the Mira Hong Kong included.  
So pretty soon you could be taking off too.

*If available VS tickets will be upgraded to Upper Class. For full terms and conditions visit vsflyinghub.com
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Agents report back on New Caledonia Self-Famils
Feedback reports are streaming in steadily to 
Travel Associates’ Travel Services (TATS) 
from agents who have participated in the 
2011 New Caledonia Self-Famil programme 
which launched in early May.
The programme has proven extremely 
popular for TATS and the destination, with 
all packages selling out through TATS within 
two weeks, and agents have submitted very 
positive reports to date on their experiences. 
Almost all have now travelled, with one 
last agent and companion to depart in early 
November. 
New Zealand travel agents are becoming in-
creasingly aware of New Caledonia as a desti-
nation, its appeals being the European flavour, 
incredible snorkelling and diving, excellent 
food and the fact that it is just 2½ hours by air 
from Auckland. 
Its affordability has also been a pleasant sur-
prise for participating agents in the self-famil 

programme.
Travel Managers broker Jo O’Gorman com-
mented in her report that “for a New Zealand 
ribeye and a side of beans we were charged 
XPF1900 (NZD27.00). There was a cheaper 
restaurant that did pizza, pasta and burgers 
down the road for under XPF1000 (NZD14) 
so there are reasonable priced options avail-
able.” She also noted the “very reasonable” 
prices for goods at the supermarket.  
Commenting that it is “different from usual 
Pacific destinations but actually offers a 
lot more,” Nelson-based Diane Croker of 
The Travel Brokers remarked on the many 
“great tourist attractions” on offer, such 
as the Tjibaou Cultural Centre, Noumea 
Aquarium and Duck Island. She also com-
mented on the abundance of “great cycleways 
and walkways” and general public space for 
recreational activities. Her report’s closing 
statement: “Will definitely recommend and 

definitely go back!”
New Caledonia’s vast lagoon (listed by UN-
ESCO since 2008 as a World Heritage site) 
is one of its drawcards and a guided snorkel-
ling tour is an ideal way to experience it. Jo 
O’Gorman had already been on an Aquana-
ture snorkelling trip during her last visit to 
New Caledonia and was only too keen to go 
again. “I’ve told everyone back home that 
New Caledonia has the best snorkelling out 
of all the Pacific Islands (having snorkelled 
almost all of them) and the coral near Spider 
Island was some of the most beautiful and 
vibrant coral I’ve ever seen!” She also 
commented on having seen reef sharks, a 
turtle, eagle rays and “heaps of other fish”. 
Her final comment was that “it was incredible 
and I would highly recommend Aquanature to 
all my clients.” 
There were positive comments on the 
destination’s cuisine, nightlife and shopping 
from Auckland’s Suzanne Conradie of Flight 

Centre, who enjoyed the “lovely drinks, great 
music and interesting people” at La Bodega 
bar, bought some ‘locally crafted Melanesian 
statues and jewellery’ at local boutiques and 
dined on a “fantastic entrée at Le Roof that 
was served in a peculiar glass on a bed of 
butter lettuce, chorizo, duck & foie gras 
accompanied by homemade balsamic dressing.” 

http://www.vsflyinghub.com


ASIA

CHINA
Super Cheap Tours

5 nights Beijing
from only $369

www.activeasia.co.nz/agents
Email: sales@activeasia.co.nz

Phone: 09-360 7669

9 nights China Discovery
from only $1369
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Bollywood tours
CNN reports that India’s Maharashtra govern-
ment has plans to turn parts of Bollywood’s 
520-acre Film City in a suburb of Mumbai 
into a major tourist attraction.  
According to Times of India reports, special 
sections will be built on sets to allow tourists 
to watch shoots in progress through two-way 
mirrored walkways that will ensure minimal 
interference.
Production houses will be offered discounts 
if they hold shoots on sets that are along the 
virtual tour route.
There’s also a Bollywood museum being 
planned on Film City premises. 

Free Wi-Fi at Changi
Australian Business Traveller reports that 
Singapore’s Changi Airport offers free Wi-Fi 
internet access to arriving, departing and con-
necting pax.  It’s on offer throughout Termi-
nals 1, 2 and 3 via the Wireless@SG service.
Singapore’s Internet laws mean pax need to 
register and this can be readily done at the air-
port information counters. Simply hand over 
your passport and you’ll be given a 48-hour 
pass with login details. 

The Vietnamese Government 
has reportedly approved a pilot 
scheme to trial VAT refunds for 
international tourists who 
purchase goods at airports, certain 
tourist areas and city stores. A 
10% tax refund would apply to any 
receipted purchase within 30 days, 
valued at VND2 million (US$95) or 
more.

SIA, Silkair partner 
with Changi Airport
Singapore Airlines and SilkAir have partnered 
with Changi Airport Group in a global tie-up 
to offer passengers of both carriers attractive 
hotel rates with Singapore Stopover Holiday 
packages, priced from as low as S$60*.
The packages offer excellent value especially 
when bundled with complimentary transfers 
between hotels and the airport, unlimited 
rides on the SIA Hop-on Bus, and free admis-
sion to eight key attractions: Sentosa Island 
Resort, National Orchid Garden, Singapore 
River Bumboat Tour (above) Jurong Bird-
Park, Singapore Zoo, Chinatown Heritage 
Centre, The Battle Box at Fort Canning and 
Marina Bay Golf driving range, which are 
worth at least S$133 combined. 
In addition, customers can enjoy a host of 
privileges and discounts on dining, shopping, 
lifestyle, transport and other activities simply 
by presenting their Singapore Airlines or 
SilkAir boarding pass, under the Boarding 
Pass Privileges programme.
The rates are valid for Singapore Stopover 
Holiday bookings to 28MAR12. Travel is to 
be completed by 31MAR12. 
* Per person on twin-share basis for the first 
night. Prices may differ slightly for customers 
from different countries.

Kiwis get taste of luxury at Club Med’s Albion Villas
The Black family of Hamilton 
have recently returned from a 
holiday in Mauritius where they 
became the first Kiwis to experi-
ence Club Med’s luxurious new 
Albion Villas.
The family wanted a ‘significant’ 
holiday to celebrate Peter’s 50th 
birthday, and with three active 
boys in tow Peter and Anni decided 
a Club Med holiday in Mauritius 
would be perfect.
Anni says, “We loved absolutely 
everything about Club Med 
Mauritius. It was very beautiful, 
the weather was perfect and everybody was 
so friendly.
“The Villa was absolute luxury. It was big, 
comfortable and we felt extremely well 
looked after. It was a real treat, and definite-
ly worth it for such a special occasion.”
The Blacks relaxed with a two-week stay 
at Club Med’s Albion Villas where they en-
joyed the privacy and comfort of their own 
luxury villa complete with butler service 
and own private pool, as well as enjoying 
the resort’s extensive sports and activity 
offerings.
Club Med’s Albion offers 2-4 bedroom 
Villas which meet Club Med’s luxurious 
5 trident standards and have been avail-
able since April last year. Each is elegantly 
designed with a Mauritian influence and has 
its own private gardens and swimming pool, 
Mauritian verandah and spacious living and 
dining area with WIFI available throughout 
the entirety of the Villa. 
While Anni and Peter relaxed around their 
private villa pool, their three boys aged 16, 

14 and 11 years, delighted in Club Med’s 
extensive activity offerings including diving, 
flying trapeze and archery.  



THE AMERICASAgent Deals in the Maldives 
Everyone knows the difference first-hand 
experience can make, so World Journeys has 
a range of industry rates at the “delicious” 
Coco Palm properties in the Maldives valid 
through to OCT12.  Prices start at NZ$232 per 
double villa per night and there are generous 
discounts on spa treatments, group excursions 
and beverages. Subject to availability and 
proof of work affiliation. 
Terms and conditions apply. 
Email info@worldjourneys.co.nz for details. 

Sizzling India offer 
World Journeys has savings of up to 30% on 
Indian tiger safari packages with &Beyond 
when booked by 30NOV11.  Highlights of 
packages include Delhi with its many attrac-
tions; jungle drives in search of the tiger and 
other colourful wildlife in Kanha National 
Park; picturesque Lake Pichola in Udaipur, 
with its flamboyant palaces and intricate Jain 
temples; Jaipur’s Amber Fort and beautiful 
palaces; and of course the Taj Mahal in Agra.
 Offer valid for travel 01-20DEC11 and 
07JAN-31MAR12.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

The Walshe Group, one of New Zealand’s largest independent 
GSA companies is seeking dynamic individuals with a passion 

for sales to fill the above position.

Applicants must possess the following attributes;
* Previous airline/travel industry experience, preferably in an 
external sales position.  (*Note, applicants without previous 
airline/travel industry experience will not be considered).
* A thorough understanding of airline terminology, airfare structure 
and travel industry distribution channels and processes.
* Excellent verbal, written and interpersonal communication skills.
* Exceptional presentation skills.
* Sound time management and organisational skills.
* Thorough knowledge of MS Office including Powerpoint.
* Flexibility with a willingness to adapt to the various requirements 
of the role including some after hours work and some travel.
* Knowledge of South African market a definite advantage.
* Applicants must have own car.
This is an excellent opportunity to secure an interesting and 
challenging role representing one of the aviation industry’s leading 
airline brands.

Applications should be forwarded to Sonia Holt, HR Manager, 
by Friday 7 October 2011 at applications@walshegroup.com

 www.walshegroup.com

* Identify key areas of growth and opportunity for South African 
Airways
* Maintain productive contact with current and potential accounts 
by following a defined sales call schedule and attending functions 
and events as required;
* Deliver a professional and informative sales message aligned to 
the airline’s key objectives;
* Seek ongoing market intelligence and monitor market trends 
and developments;
* Maximise opportunities through Star Alliance involvement;
* Build and maintain relationships with key customers and stake-
holders.

Key responsibilities will include;

Airline Sales 
Executive

Escorted Grand Tour of Sth America
World Journeys Director Chris Lyons has just returned from escorting 
the operator’s 33-day ‘Grand Tour of South America’ Journey and was 
delighted at the success of the trip. 
“We run this tour every year and have fine tuned the itinerary over many 
years so it now runs extremely smoothly,” Chris said. 
“We enjoyed perfect weather, a very high standard of accommodation 
and some fantastic local guides I have personally selected, who offer a 
rare insight into the history and culture of South America. “Highlights 
included the Galapagos Islands and the Amazon; being at Machu Picchu 
only a few days after the Centenary of its discovery in 1911; the Orient-
Express train through the Andes; a wonderful performance at the Teatro 
Colon in Buenos Aires (one of the top three opera houses in the world); 
some great shopping in Buenos Aires; the mighty Iguassu Falls, and a 
few days in glorious Rio de Janeiro.  
“Rio is much safer these days as they have really cracked down on crime 
in the lead up to the Football World Cup and Olympics being held there 
over the next 5 years. The feedback from guests on this tour was that it 
provided fantastic value for money, covering the absolute highlights of 
the continent in one tour”. 
World Journeys warns that the AUG12 departure of this Journey is al-
ready half full – and a limit of 24 guests applies.  Agents are welcome to 
speak to Chris in person if they have clients interested. Call 0800 117311 
or chris@worldjourneys.co.nz

http://www.activeasia.co.nz/agents
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Caesars All Night Nightclub Pass 
Offering some of the most exciting nightlife 
options on the Las Vegas Strip, Caesars Enter-
tainment has introduced its All Night Pass– a 
unique offering that allows guests to skip the 
general admission line and gain instant access 
to seven of its nightlife experiences.
The All Night Pass is valid for unlimited 
entry into the following participating night-
clubs for one night, from 8 p.m. to 8 a.m. the 
following day: PURE Nightclub (Caesars 
Palace), Chateau Nightclub (Paris), Gallery 
Nightclub (Planet Hollywood), the Pussycat 
Dolls Burlesque Saloon (Planet Hollywood), 
VooDoo Rooftop Nightclub (Rio), Crown 
Nightclub (Rio) and Carnaval Court (Har-
rah’s). After purchasing an All Night Pass, 
guests simply enter the designated All Night 
Pass line at the nightclub and present a cre-
dential and valid identification for entry.
Priced at US$44.99 (plus tax and fees) for 
Caesars Entertainment Total Rewards mem-

bers and US$49.99 (plus tax and fees) for 
non-members, the All Night Pass can be 
purchased at the Bally’s, Harrah’s, Flamingo, 
Imperial Palace, O’Sheas, Planet Hollywood 
and Rio Box Offices and is also available 
at the Show Tickets Direct kiosk in front of 
Bally’s.
Patrons must be 21 years or older to purchase 
and must present a valid identification at entry 
point of each venue. Dress code, intoxication 
and capacity polices will be strictly enforced 
at all venues. Blackout dates may apply, 
including holidays, convention periods and 
special events. Offer is non–transferable, 
non–negotiable and must be redeemed in 
person. The All Night Pass cannot be used in 
conjunction with any other offer or promo-
tion. No exchange, substitution, trade–out or 
cash value.
For more information on the All Night Pass, 
visit www.TotalLV.com

Galapagos Stay/Pay
World Journeys has a Stay 3 nights/Pay 2 nights 
offer at the award-winning Finch Bay Eco Hotel 
in the Galapagos Islands, valid for departures until 
13FEB12.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

360 degree window on Whistler with SKIMAX
Ski & Board specialists SKIMAX says that 
accessing both Blackcomb and Whistler 
mountains couldn’t be easier with the world 
record breaking PEAK 2 PEAK Gondola.  
The Gondola (pictured) is the highest lift of 
its kind above the valley floor at 436metres 
and spans 4.4km between the two mountains.  
It holds 28 passengers in each cabin and takes 
a mere 11 minutes to transfer from one moun-
tain to the other.  Skiers and boarders can 
make the most of their day on the mountains 
by moving quickly across the valley to the 
best snow and weather conditions.  
PEAK 2 PEAK also provides an amazing 
sightseeing experience plus opens up endless 
activities such as hiking to an ancient glacier, 

50+ km of hiking trails, a tour of black bear 
habitat, an array of mountain top dining op-
tions and many more. 
SKIMAX offers many value-for-money op-
tions for a ski and board holiday at Whistler 
/ Blackcomb priced from A$767pp twin for 
a 7-night stay. Enquire now by calling 0508 
100 111 tollfree or email info@skimax.
co.nz and remember to enter the draw to 
win a BURTON’s snowboard (one for you 
and one for your client) for all bookings 
valued $1000pp and more booked and paid 
by 30NOV11. Download the entry form on 
www.skimax.co.nz 



LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

EUROPE
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Rocky EBB Offer 
World Journeys reports that interest in Rocky 
Mountaineer travel for 2012 has been strong, 
spurred on by the Early Booking Bonus offers 
available on bookings of packages 7 nights or 
more made by 18NOV11.  Agents are ad-
vised that when travel dates are outside of the 
Whistler Sea to Sky Climb (WSSC) operating 
season, or if clients are booking a package 
which already includes the WSSC, the bonus 
offer of a free WSSC rail journey may be sub-
stituted for a free hotel night in Vancouver, 
for Gold Leaf and Silver Leaf bookings.  
Contact World Journeys for full details on 
0800 117311 or info@worldjourneys.co.nz

Avatar at Disney parks
The Walt Disney Co. is to build attractions 
based on James Cameron’s movie Avatar 
at its theme parks, starting with its Animal 
Kingdom park in Orlando.
The Avatar attraction is to be an immersive 
land covering several acres and will cost 
around US$400 million, and construction 
is set to begin in 2013, taking three years to 
complete.
Moviemaker Cameron says the attractions 
will be a way to bring the lush world of Pan-
dora to life, and would include animatronics 
and potentially multimedia shows that use 
3-D and holographic technology.

This sign on one of the courses played by 
those on the recent Cathay Pacific and 
Experience Golf educational to Florida 
reminded the lads that they weren’t play-
ing in friendly “dangerous animal free” 
New Zealand. “We didn’t see any snakes or 
alligators but we did see a bobcat, believe 
it or not!!” says Tim Butcher. “He was cross-
ing the fairway in front of us and stopped, 
froze and looked at us for just long enough 
for me not to be able to get my camera out 
-and then trotted off.”

AFRICA/MID EAST

 Stay Pay Africa deals 
World Journeys says it has a number of great 
value Stay/Pay offers at spectacular proper-
ties in Africa.  In Cape Town, your clients can 
Stay 4 nights/Pay 3 nights at The Table Bay 
Hotel in Luxury Twin/ Superior Luxury/ 
Family room types, valid for travel 01DEC11-
30NOV12; and at the One&Only Cape Town 
from 07JAN-19DEC12.   
In East Africa there are Stay/Pay deals at 
a selection of luxury tented camps and 
lodges in Singita Reserves, valid for travel to 
31DEC11.  All offers have exclusion dates.  
Call World Journeys for full range of offers 
available, and further terms and conditions, 
on 0800 117311 or email 
info@worldjourneys.co.nz

Two new African ports for Emirates
Emirates’ extensive African network is to be 
boosted again with the launch of two new 
destinations – Lusaka, the capital of Zambia, 
and Harare, the capital city of Zimbabwe. 
Both will now be linked with a five times 
weekly flight from Dubai, starting from 

01FEB12. Emirates’ flights both from and to 
New Zealand will provide direct connections 
at Dubai with the Lusaka-Harare services.
The Dubai-Lusaka-Harare service will be 
operated by an A330-200 aircraft in a three-
class configuration.

Cold winter ahead for UK
Forecasters say Britain is about to experience 
an early winter, with snow expected to arrive 
as soon as next month.
Temperatures over the next three months will 
plummet to below average and the UK and 
Ireland have also been forecast to experience 
extreme cold conditions and snow from the 
Arctic for prolonged periods.
October, November and December would 
be hit with temperatures approximately two 
degrees lower than the average.
Last winter parts of the UK experienced up 
to 30 inches of snow and temperatures fell to 
-19C.

Hertz expands Advantage 
brand in Europe
Hertz is accelerating the European ex-
pansion of its value brand, Advantage 
Rent a Car, from three markets to six. 
Advantage (uk.advantage.com), which 
provides holiday travellers with quality 
vehicles at highly competitive rates, 
opened new locations over the northern 
summer to serve the Frankfurt, Geneva 
and London Heathrow international 
airports as well as central London. This 
move follows the ongoing expansion 
of Advantage operations in Spain, Italy 
and France.

http://www.cxagents.co.nz


Visit www.lufthansaexperts.com for the new e-Mini Manual and eXperts Cafe
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Las Fallas festival package
Topdeck has released a 4-day Las Fallas 
2012 package from NZ$479*pp.  One of 
Europe’s biggest and craziest festivals, 
Las Fallas is a carnival of flaming effigies, 
fiestas and fireworks held in Valencia, Spain 
each March.
Topdeck’s package runs from 17-20MAR 
and includes 3 nights multi-share accom-
modation at a centrally located hostel with 
daily breakfast, a walking tour of Valencia, 
Las Fallas information book, trip leader and 
a trip t-shirt. 
The festival centrepiece is the spectacular 
‘La Crema’ – the parading and burning of 
20-metre high effigies of politicians, celeb-
rities and sports stars. 
Call Topdeck on 0800 525 366.

Hertz launches new family selection in Europe 

Lumiere festival for Durham
Lumiere, the four-day light festival that brightened Dur-
ham’s centre two years ago, returns from 17-20NOV with 
30+ installations including works by artists like Tracey 
Emin.
Lumiere 2011 is the world-class biennial festival that cel-
ebrates artists working with light in all its forms. Over four 
nights the city will be transformed into a magical nocturnal 
landscape.
The full programme will be announced nearer the time, and 
will include some breathtaking large scale works rang-
ing from projections and neons to installations using the 
latest LEDs, transforming the landmarks, streets, river and 
bridges of the city. 
www.lumieredurham.co.uk

With a little help from the 
Titanic and a Riverdance 
flash mob, Ireland has 
become the third “biggest” 
country on Facebook, with 
more than half a million 
fans.
Tourism Ireland’s Face-
book fanbase has grown 
sixfold over the last year, 
leaving Ireland just behind 
the number two destina-
tion, Britain, and trailing 
the most “liked” Facebook 
destination, Australia.

Hertz has launched the Hertz Family Selec-
tion at all major airports and downtown 
locations in the UK, France, Germany, Italy 
and Spain. The range features the multi-
purpose Meriva from Opel and sister brand 
Vauxhall as the hero car, with guaranteed 
availability once booked. The Family Selec-
tion also offers a wide choice of spacious and 
comfortable cars suitable for all family needs. 
Customers booking in New Zealand can make 
a reservation by phone, or online by choosing 
Family Selection at the Hire Car Type drop-
down menu on www.hertz.co.nz
Designed with families in mind, the Meriva 
(pictured) offers an innovative and practi-
cal FlexDoors® system for easier car entry; 
adjustable seating; and versatile, multi-level 
storage. The Meriva features Hertz’s unique 
make and model reservation guarantee, mean-

ing customers can be assured that when they 
book the Meriva, it will be the model they 
drive away with. The Opel Meriva is available 
in France, Germany, Italy and Spain, and the 
Vauxhall Meriva in the UK.
Hertz has also added a number of other 
family-friendly vehicles to its new Family 
Selection to join the Meriva.

AVIATION
Domestic, Tasman growth for Air NZ
Air New Zealand Ltd passenger numbers were up 2.7% last 
month, with increases on domestic and trans-Tasman routes 
more than offsetting a decline on long-haul routes.
Stuff’s BusinessDesk says the airline carried 1.01 million 
passengers last month, up from 978,000 in AUG10. Pas-
senger load factor held unchanged at 81.9%, while RPKs 
fell 2.8%.
Demand fell most markedly on Asia/Japan/U.K. routes, 
with RPKs down 10.7%, and the airline said the Christch-
urch and Japanese earthquakes earlier in the year continue 
to “significantly affect passenger numbers on the Japan 
routes.” By contrast, RPKs on domestic routes climbed 
4.9% and total short-haul rose 5.8%.
The airline carried 889,000 passengers on short-haul 
routes last month, up 4.7% on the AUG10 result. Domestic 
numbers rose 4.2% to 649,000 and passengers on Tasman/
Pacific routes rose 5.9% to 240,000.
Long-haul passengers fell 10% to 116,000, with Asia/
Japan/U.K. volumes falling 8.5% to 49,000 and North 
America/U.K. declining 11% to 67,000.

LATAM merger given 
conditional nod
The Chilean antitrust tribu-
nal has approved the merger 
of Chile’s LAN Airlines and 
Brazil’s TAM subject to the pair 
agreeing to a number of condi-
tions before combining under 
LATAM Airlines Group, the 
single holding company that 
will own them both.
The conditions include unload-
ing some Sao Paulo airport 
slots to airlines seeking to start 
or increase GRU-SCL service; 
exiting either oneworld or Star 
Alliance; and restricting LAN 
access to the Lima market.  
The airlines say they are not 
ready to say whether they will 
agree to the conditions. 

http://www.lufthansaexperts.com
http://www.lufthansaexperts.com


airnz.co.nz – making it easier 
to find cheap deals
Air New Zealand says it is making it even 
easier for customers to score cheap deals 
through enhancements to its www.airnz.co.nz 
site which went live yesterday.
Manager Global Online Sales Kim Walbridge 
says the changes include subtle enhancements 
that will make it easier to find special offers 
and deals on everything from flights to camper-
van rentals.
More than one third of Air New Zealand’s rev-
enue is generated by its global websites – each 
of which will be similarly refreshed in a phased 
programme over the coming six weeks.
“Our websites are a critical sales channel so a 
huge amount of thought has gone into making 
the planning and booking experience as seam-
less as possible. These are the most signifi-
cant changes to the usability of our site in six 
years,” Walbridge says.
“Nearly half the people coming to our website 
go straight to the booking search tool, so we’ve 
done some cool stuff – such as providing a 
two-month calendar helper -  that makes it a 
lot easier to select the correct travel dates and 
much harder to enter wrong information.”
All of the tools designed to help people seek 
out the best deals are clustered into a ‘Finding 
our Lowest Fares’ page – including a new low 
fare alert service. 
The website refresh also makes it easier for 
customers to book non-flight related products 
such as accommodation, travel insurance, 
rental cars, taxi transfers and campervans.  
Special deals for all types of travel related 
products are now grouped by destination so 
they’re easy to see on the one page. Click 
on Australia and you’ll see everything from 
accommodation and car deals to flight deals 
across the Tasman.

Trains on a plane
KiwiRail has found a captive audience for 
the promotion of its world famous Scenic 
train services in an unusual place – on a 
Jetstar aircraft.  
From today through to mid-November, 
customers flying around New Zealand on 
Jetstar will be treated to images of New 
Zealand’s unique landscape that would nor-
mally be seen out of the carriage windows 
of the Overlander. 
KiwiRail’s Tranz Scenic Manager Tom 
Evers-Swindell says the images, which 
have been placed on the overhead baggage 
lockers, offer entirely different scenery to 
what you’d normally experience on a plane 
and encourage people to see more of New 
Zealand by train.
“We’re expecting our brand and our ser-
vices to get noticed because people don’t 
anticipate seeing trains being promoted on 

a plane. The images give people holiday 
inspiration for what they want to do once 
they land. 
“While air travel does get you to your 
destination faster, you do miss the views, 
and the scenery depicted in the promotional 
images provides a taste of the appealing 
outlook on train travel. That’s what we’re 
hoping to emphasise with this promotional 
campaign. 
“We’re also targeting a large market – more 
than 30,000 local and international passen-
gers a month fly on the domestic routes that 
Jetstar operates,” Mr Evers-Swindell says.  
“We want to encourage more people 
to experience New Zealand’s beautiful 
landscape by rail, and our trains on a plane 
campaign is just another way to capture the 
attention of future Tranz Scenic travellers.” 

SIA A380 to FRA and JFK
Singapore Airlines is to deploy the Airbus 
A380 on its Singapore – Frankfurt – New 
York route from 15JAN12.
The daily A380 flights will replace an existing 
daily B747-400 service to New York’s JFK 
Airport via Frankfurt, representing a daily 
increase of 25% in seat capacity. 

Massive market for new planes
Airbus has forecast demand for 27,800 new 
commercial aircraft over the next 20 years, 
including 26,900 passenger aircraft (with 
more than 100 seats) and 900 freighters, val-
ued at US$3.5 trillion.
Boeing, meanwhile, predicts a demand for 
33,500 new commercial aircraft worth US$4 
trillion through to 2030, a figure that also 
includes regional aircraft in its analysis.

182,300 pilots required
The Asia/Pacific region will require hundreds 
of thousands of new commercial airline pilots 
and technicians over the next 20 years to 
support airline fleet modernisation and the 
rapid growth of air travel. ATW Online quotes 
a Boeing report released this week as saying 
the Asia/Pacific region will need 182,300 new 
pilots and 247,400 new technicians between 
now and 2030.  The greatest need is in China, 
which will require 72,700 pilots and 108,300 
technicians over the next 20 years.

THAI International has suddenly scrapped 
plans to form a joint venture with Tiger 
Airways to form Thai Tiger Airways, the 
low-fare joint venture carrier the compa-
nies announced last year. According to the 
Bangkok Post, THAI now plans to launch its 
subsidiary, Thai Smile, in July next year.
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Airlines attack 
Obama tax proposal
The Air Transport Association 
of America (ATA), the in-
dustry trade organization for 
the leading U.S. airlines, has 
called on lawmakers to oppose 
the President’s proposals to 
impose a new US$100 depar-
ture tax on every flight and to 
triple the passenger security 
tax to reduce the deficit, say-
ing that hiking aviation taxes 
would hurt economic recovery, 
further burden airlines and 
customers and cost jobs.
“We oppose any new taxes 
on airlines or their passen-
gers,” ATA President and CEO 
Nicholas E. Calio said. “We 
already pay more than our fair 
share of taxes – more than the 
alcohol and tobacco industries, 
whose products are taxed at 
levels to discourage their use. 
Today, taxes and fees on a 
typical $300 round-trip ticket 
already account for more than 
$60 of the total cost. 
“Since 9/11, the U.S. airline 
industry has lost $55 billion 
and 160,000 jobs – over a third 
of its workforce. Adding to 
that burden is not ‘reform,’ it is 
a jobs eliminator. The Presi-
dent’s proposals will signifi-
cantly impact traveling con-
sumers and give yet another 
leg up to U.S. carriers’ foreign 
competitors,” added Calio. 

CRUISE NEWS

Call 0800 447 913 or email 
newzealand@vikingrivercruises.com

www.vikingrivercruises.com.au

NEW VIKING LONGSHIPS
VIKING FREYA • VIKING IDUN 
VIKING NJORD • VIKING ODIN 
VIKING EMBLA • VIKING AEGIR

EARLY BOOKING DISCOUNT
Save up to $4,000 per couple

NEW BROCHURE 
OUT NOW

CLICK 
HERE»

Agent cashback offer to celebrate three millionth pax
P&O Cruises is celebrating its three millionth passenger by offering P&O Academy 
consultants the opportunity to earn bonus cashback for their booking efforts. 
By making P&O Cruises bookings via POLAR Online from now until 31OCT11 eligible 
agents in Australia and New Zealand can earn up to $125 cashback.
To participate and start earning cashback rewards all consultants need to do is register 
for P&O Academy before making bookings online via POLAR online. Bookings for all 
P&O Cruises sailings from DEC11 onwards will be eligible. 
One booking will earn an agent $15 cashback, two bookings will earn $35, three book-
ings will earn $65, four bookings will earn $95 and five or more bookings will earn 
$125.
Agents can register for the P&O Academy program at www.myccs.co.nz. The online 
training program enables consultants to improve their cruise knowledge and increase 
sales.

Hurtigruten compo plan
Chris Jones at Discover the World Marketing, which represents Hurtigruten in this 
market, advises that following last week’s incident on board MS Nordlys they have 
announced compensation plans for guests booked on future Nordlys sailings:-
FIT
-          Passengers offered a full refund with no cancellation fee.
-          Changes permitted without penalty.
-          Passengers booked voyage only will be offered a new cruise with sailing in 
 either Q4 2011 or Q1 2012 with a promotion of 30% off the normal price. 
-          Passengers need to rebook by 15NOV11.         
-          The offer is combinable with the EBD (Early Booking Discount) but not with  
 Ambassador promotion.
Groups
-          Can rebook passengers as FIT within Q4 2011 or Q1 2012. 
-          For new group dates, normal group conditions will apply and the original   
 group offer will be honoured.
-          For passengers who qualified for the EBD, this will also be honoured.
The reservations centre in SYD has been briefed and will be ready to assist with any 
re-bookings and questions.  

https://www.vikingrivercruises.com.au/brochure/thankyou.aspx
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CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

Ships going green

to charitable organisations.
Make sure you play your 
role in keeping our oceans 
clean next time you are 
cruising.

The environmental standards that apply to the 
cruise industry are very stringent with all vessels 
operating within a comprehensive scheme of inter-
national environmental standards set by the Interna-
tional Maritime Organization (IMO).
For the growing number of cruise passengers all 
over the world, it is certainly comforting to know that 
Cruise Lines are committed to preserving and pro-
tecting the health of our oceans so we can continue 
to enjoy beautiful clear waters - as much a part of the 
magic of cruising as the ships themselves. 
Green environmental practices are essential to 
the continued growth of the cruise industry and this 
is achieved with ongoing crew training programs 
and extensive passenger information procedures 
throughout every cruise.
With cruise lines being dedicated to operating their 
ships in such a sustainable manner that minimizes 
their environmental footprints, it is little wonder the 
cruise industry is a leader when it comes to “green” 
environmental practices.
Comprehensive waste management programs 
focus on recycling as well as reduction of all types of 
waste to a point where modern vessels are ‘greener’ 
than most suburban households.
Recycling comprises everything from clear, green 
and brown glass, aluminium, plastic, metal, paper, 
light globes, batteries and electronic goods. 
In addition to recycling, cruise lines are constantly 
donating used televisions, fridges, furniture and linen 

Windstar to spend big on refurb
Windstar Cruises, which operates a fleet of three luxury sailing 
yachts, is to spend US$18 million on a  fleet refurbishment to 
be completed in multiple phases beginning in November.
The makeover is one of several major projects within Wind-
star’s “Full Sail Ahead” strategic initiative that also includes 
branding, technology investments and product upgrades over 
the next 18 months. 
The line’s new owner, Xanterra Parks & Resorts, says it is 
committed to Windstar’s growth for the long term. 
The first phase sees Wind Surf  emerge from its refurb on 
10DEC11, in time for the Caribbean season, with renovated 
and luxurious staterooms, suites, bridge suites, corridors, and 
a ‘timber boardwalk’ throughout the main deck in keeping 
with her elegant yacht style. The second phase of Wind Surf’s 
refurbishment will take place in the fall of 2012 and focuses on 
the yacht’s public spaces including the Lounge, The Restaurant, 
Degrees, Veranda, Compass Rose, WindSpa, Yacht Club and 
Pool Bar.
Wind Star and Wind Spirit will undergo complete refurbish-
ments of staterooms, owner’s suite, and corridors along with 
public spaces including The Restaurant, Veranda, Lounge, 
WindSpa, Library, Reception, and Pool Bar following their 
respective Costa Rica and Caribbean seasons. 
After the completion of work, both yachts begin their 
Mediterranean seasons with Wind Spirit starting 15APR12, and 
Wind Star beginning 29APR12. 
The vision for the refurbishment is classic, stylish yacht luxury 
that dramatizes Windstar’s brand position of a “boutique yacht 
vacation” that is “180 Degrees from Ordinary.” The yachts will 
receive new furniture, upholstery, art, lighting, wall coverings, 
carpeting, ceiling finishes, window treatments, and floor cover-
ings. New furnishings will complete the look in keeping with 
the chic, private yacht scheme. The design palette combines 
sand and marine colors contrasting elegantly with the warmth 
of wood finishes, elevating the look and feel to ultimate luxury 
at sea.
Staterooms on all three yachts will be transformed with new 
leather headboards, stately armchairs, linen wall coverings, new 
lighting features, elegant window coverings, plush wool carpet-
ing, art work, stylish bed cushions, and luxurious bed throws. 

Suites will additionally be outfitted with new furniture 
that is easily convertible to lounging, dining, or accom-
modating a third occupant.
The restaurants on Wind Surf will be completed with new 
seating layouts and all new soft goods.
Corridors will be completely renovated from floor to 
ceiling with all new wall coverings, carpeting, ceiling 
finishes, lighting and art work. 
The Pool Bar will sport new awnings for additional 
shade, new deck furniture, and improved outdoor dining 
layout for Candles Grill.
Refurbishment updates and behind-the-scenes coverage 
will be provided throughout the duration of the project on 
Windstar’s blog: blog.windstarcruises.com.
For all Windstar enquiries and bookings, call Francis 
Travel Marketing on 09-444 2298.
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Ponant order another ship
According to Seatrade Insider, Compagnie du 
Ponant has ordered a new ship, a sister to Le 
Boreal and L’Austral, from Fincantieri.
The 132-cabin ship, which will enter service 
in June 2013, will bring the Ponant fleet to six 
ships.

AmaLotus launched on Mekong
River cruise line AmaWaterways has launched 
its second new vessel on the Mekong River, 
the 124-passenger MS AmaLotus. The 7-night 
maiden voyage set sail this week after a 
traditional Vietnamese praying ceremony at 
the shipyard. The MS AmaLotus joins the MS 
La Marguerite (built 2009) in providing dis-
tinctive river cruises from Siem Reap, Cam-
bodia to Ho Chi Minh City, Vietnam as part 
of the highly-popular “Vietnam, Cambodia 
and the Riches of the Mekong” programme.     
MS AmaLotus has outside balconies on 90% 
of her staterooms, which have decor combin-
ing Colonial elegance with regional Khmer 
accents. Staterooms include comfortable 
sitting areas, individually controlled air-
conditioning, a mini-bar, safety deposit box, 
kimonos and slippers and luxurious bathtub 
(Jr. Suites/Suites). 
The hotel manager aboard the MS AmaLotus 
is European, and the entire staff is fully 
English-speaking.

Constellation Hotels acquired by SilverNeedle Hospitality
The acquisition of Touraust Corporation’s 
Constellation Hotels by SilverNeedle Hos-
pitality, marks the first step in the latter’s 
growth and expansion plans.
An integrated management, development and 
investment company, SilverNeedle Hospitality 
gains a portfolio of over 60 hotels, resorts and 
apartment in Australia and New Zealand under 
the Grand Chifley Hotels, Chifley Hotels, 
Australis Hotels and Resorts, Country Comfort 
Hotels and Motels and Sundowner Motor 
Inns brands.
Says Bill Black, President of SilverNeedle 
Hospitality, “Having a vision to be a leader in 
Asian hospitality with substantial scale, the 
opportunity to acquire Constellation Hotels 
has given us a great platform to launch our 
own new brand, Next Hotels and Resorts.”
SilverNeedle Hospitality will be launch-
ing NEXT Hotels and Resorts, focusing on 
mid-upper scale properties in key destinations 
across Asia and tapping the rising number of 
newly affluent, middle-class travellers. 
Business and leisure travellers will soon 

be able to look forward to unique levels of 
Asian hospitality in key destinations in China, 
Vietnam, Thailand, Indonesia, India and Sri 
Lanka.
SilverNeedle Hospitality says it will continue 
to add to its current portfolio by searching out 
hotels that fit its growth and expansion plans 
of over 10,000 rooms by 2015. 
The company has already set up its headquar-
ters in Singapore as well as regional offices in 
Bangkok, Mumbai and Sydney and plans to 
open an office in China in early 2012.
SilverNeedle Hospitality is a solely owned 
subsidy of Nadathur Group, which is a 
family-backed private investment firm of 
N.S.Raghavan, co-founder Infosys Technolo-
gies, a US$35 billion market cap NASDAQ 
listed company. The Nadathur Group man-
ages around US$750 million in capital and 
has invested in over 25 start-ups in a range of 
industries from life sciences, IT, hospitality 
and engineering services, funded an invest-
ment bank, and has made long-term invest-
ments in philanthropic and social ventures.

Asian investor snaps up NZ hotels
Hong Kong-based Colwall Property Investment now 
holds some $200m worth of New Zealand properties 
after its acquisition of Wellington’s InterContinental 
for $50m. It already owned Auckland’s Crowne 
Plaza, plus the Atrium on Elliott retail, office and 
parking complex and, according to the NZ Herald, 
Colwall confirmed it had bought Rotorua’s Ibis and 
Novotel hotels for $43m last month.

Golden Chain joins Fly Buys
Golden Chain Motels, New Zealand’s largest 
motel chain, has joined New Zealand’s largest 
and most successful loyalty programme, Fly 
Buys.
Fly Buys chief executive Lance Walker says 
Golden Chain is a welcome addition to Fly 
Buys. 
“With 98 Golden Chain Motel locations from 
the Far North to Invercargill, we are pleased 
to offer our Members more accommodation 
options than ever, so they can collect points 
while they are on the move,” he says.
Golden Chain general manager Kevin Gough 
says that joining Fly Buys is an exciting way 
to increase customer loyalty and expand the 
business’s customer base. 
“It’s fantastic to be able to reward our current 
customers for their loyalty, as well as attract 
new ones. Customers are rewarded, simply 
by staying with us, something they would do 
anyway. They will receive one point for every 
$20 they spend and we are thrilled we can of-
fer our customers this benefit,” he says. 

Heritage Boutique Collection 
reports record winter trading
Heritage Boutique Collection (HBC) proper-
ties have achieved record winter trading with 
the Collection’s properties showing increases 
of over 44% in revenue over last year, accord-
ing to Ronnie Ronalde, general manager of 
the Heritage Boutique Collection.
“All of our four Heritage Boutique Collection 
properties reported tremendous trading with 
the highest June and July figures since these 
properties opened. Even August, predicted 
to be a slow month, showed growth over last 
year,” he said.
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SiteMinder offers 
Facebook sales product
Hotel distributor, SiteMinder has made its direct 
reservation product, ‘TheBookingButton’, available 
on Facebook, allowing hotels to sell rooms directly on 
their own Facebook page.
The new Facebook application is free for SiteMinder 
customers and helps hotels generate tangible revenue 
from their Facebook page by opening up a lucrative 
new, commission-free selling mechanism for hotel-
iers.
The fully customisable BookingButton allows hotels 
to package rooms to include extras such as breakfast, 
late checkout and tours to provide a value-add to 
every room sale. 
TheBookingButton integrates seamlessly into hotels’ 
own websites - and now also their Facebook pages 
- and into SiteMinder’s Channel Manager which ena-
bles hoteliers to list their rooms on dozens of booking 
sites around the world.
For an example of the new Facebook application, 
click here.

IHG Best Price Guarantee
IHG has launched its global Book With Us Advantage 
programme with the promise of a free night to anyone 
who finds a rate cheaper than those on its own web-
sites, at any of its 4,400 hotels and resorts worldwide.
In doing so, IHG has claimed its Best Price Guarantee 
as the most powerful website guarantee ever from a 
global travel company.  The guarantee applies to all 
seven of IHG’s brands, including InterContinental, 
Crowne Plaza, Hotel Indigo, Holiday Inn, Holiday Inn 
Express, Staybridge Suites and Candlewood Suites.
The Best Price Guarantee is available to guests who 
book directly on any of IHG’s own websites – such as 
intercontinental.com, crowneplaza.com and holiday-
inn.com.  
Full details and terms and conditions are at www.ihg.
com/bestprice

INDUSTRY
Expedia TAAP lifts 
package commission
…Cont from p1
As a trade off, Expedia will eliminate 
commissions on stand-alone Air. 
“Stand-alone Air was such a small 
part of the Agent Program that we 
decided to cut it and increase com-
mission on the package component,” 
says Udy. 
www.expedia.com.au/TravelAgents

Intrepid Travel named 
world’s best Facebook Page
Intrepid Travel has been named world’s best 
Facebook page after receiving more than 
75,000 “likes” in nine months.  
It was awarded the number one spot by the 
Social Media Examiner as part of its Top 
10 Small Business Facebook Pages of 2011 
competition.
The judges liked the clear description of 
Intrepid Travel’s company philosophy on the 
information page, appealing use of “photo of 
the day”, promotion of “mystery trips” and 
its “Meet Others” page which encourages a 
community amongst its customers. Intrepid’s 
Facebook page has other features including 
“what to pack” lists, language guides and trip 
information.

Japan scores in Cup
Stephen Gillingham of House of Travel is the 
second winner in Active Asia’s ‘Win Sake’ 
competition. Stephen correctly guessed that 
Japan would score 18 points against Tonga 
in the pool match. The final competition is 
now open and all frontline agents and brokers 
can be in to win a Bottle of Sake by predict-
ing how many points Japan will score against 
Canada next Tuesday. 
Enter at www.activeasia.co.nz/agents 

Cathay Pacific and Experience 
Golf ran a famil to Florida last 
week. Pictured above attired in 
Sawgrass Headgear (L to R) 
Sidney Yap - TMG Wellington; 
Steve Lee - NZ Travel Brokers; 
Derek Bowman - Four Seasons 
Travel; Bill Mabey - Experience 
Golf; Russell Willis - Satnaq Golf; 
Tim Butcher - Travel Directions; 
Paul Hodgson - Stars Sports 
Tours; and Brent Schumacher - 
Stars Travel, New Plymouth.

Seen below at 
Reunion Resort, 
Orlando are Bill 
Mabey, Russell 
Willis and Steve 
Lee,  all about 
to drive over (or 
into) the water.

Overcoming obstacles and achieving goals
 bring lasting satisfaction and happiness.

http://www.facebook.com/#!/thebookingbutton

