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NELSON’S UNIQUE
FLOATING HOTEL

Within easy walking distance 
of Trafalgar Park (venue for 
Rugby World Cup matches), 
Nelson’s shopping precinct, 
museums, art galleries, cafes 
and markets.

Treat yourself or your clients to 
a room with a true water view ...

CLICK HERE FOR DETAILS
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CLICK HERE

THE SUNLANDER SALE
50% off  Companion Fare

Brisbane to Cairns
HURRY! SALE ENDS 6 OCTOBER 11

Travel Recruitment Specialist

Specialist Recruiter to the Travel Industry for 13 years

HELEN CAMBELL
Tel: 09 966 2549 DDI
staff@topdog.co.nz

www.topdog.co.nz

Stop Press!!
Corporate Travel BDM roles 

to get a Hunter’s adrenaline pumping!
             TD2277,  TD2299,  TD2303

RWC2011 could deliver NZ $14b
The Rugby World Cup 2011 could generate US$1.67 billion 
(NZ$2b) for the global sports economy with overseas visitors to 
New Zealand generating US$654 million (NZ$782.5m), according 
to new research commissioned by MasterCard in the UK.
MasterCard’s research finds that sport associated economic activity 
may be worth up to US$11.7 billion (NZ$14b) to the New Zealand 
economy by the end of the decade.
The research is the fourth installment in a series commissioned by 
MasterCard Worldwide and undertaken by the Centre for the 
International Business of Sport (CIBS) at Coventry University.
The latest installment examines the value of RWC 2011 by looking
at the short-term commerce flow through international fans spending 
in bars, clubs, shops, hotels, bookmakers and inside host stadia, 
along with spending by sponsors and organisations on marketing
in the cities around matches. It also examines the longer-term 
economic impacts on New Zealand’s economy and the legacy of 
the tournament as a whole.
“This tournament will be like no other: it will attract stronger than 
ever interest across the world, which will in turn boost commercial 
interest in and activity around the event,” said CIBS Researcher, 
Dave Arthur.
The report finds that by the end of the decade, consumer expendi-
ture in the New Zealand sports economy may be worth up to US$1 
billion (NZ$1.2 billion). Increased tourism, civic sponsorship and 
business development resulting from the tournament is estimated 
to be US$1.21 billion (NZ$1.44 billion), while the number of 
people working in sport-related occupations could rise to between 
52,000 and 58,000 by the end of the decade, according to the 
report.
      ... Cont on p2
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RWC2011 could deliver NZ $14b
…Cont from p1
The tournament will also attract stronger 
than ever interest across the world due to the 
increased strength of the Rugby World Cup 
brand and the significance of it returning to its 
spiritual home.
The later start times of key matches are likely 
to encourage more spending in and around the 
cities hosting matches as fans enjoy the local 
hospitality before games, the report says. It 
adds that the late scheduling will also offer a 
boost to broadcasters with a global audience 
of around 4 billion people expected to tune in 
to watch the tournament.

NZ lands big hockey 
tournament
Hockey New Zealand has been handed 
hosting rights for the men’s Champions 
Trophy, which will be played here from 03-
11DEC. Vital funding support came from 
wealthy expat Owen Glenn. 
The eight best teams in the world will be at 
Auckland’s North Harbour Hockey Stadium 
for the 24-match tournament which will give 
the teams their last international hit-out 
before next year’s London Olympics.
The ground, fitted with temporary seating, 
will accommodate 5000 spectators and TV 
coverage will go out to an estimated 
multimillion viewer global audience.

Cycling Southland promotes 
“trip of a lifetime”
Invercargill will host the junior world track 
cycling championships 22-26AUG12 with 
250 of the planet’s best young riders expected 
to show their stuff at the ILT Velodrome.
The Southland Times says organisers have 
been promoting the event as a “trip of a life-
time”, encouraging riders and their families to 
extend their visits to New Zealand to include 
the likes of Queenstown, Fiordland, Stewart 
Island and the Catlins. 
Cycling Southland chief executive Nick 
Jeffrey said as many as a 1000 people could 
come to Invercargill as part of the champion-
ship. 
“The good thing about junior worlds is that 
you get a rent-a-crowd with it from a family 
and team support point of view,” he said. 
“Our promotion has all centred around that 
trip of a lifetime. I know it sounds a bit 
cliched but when people are travelling all the 
way from Europe we are saying make the 
most of it, tag 10 days onto the end of it and 
enjoy all the things the region has to offer. 
We are getting some good inquiries in that 
regard.” 
One of the key issues around cycling events 
in Invercargill has been the ability to move 
people and their equipment into and out of the 
city. 
Organisers will meet with Air New Zealand 
next month to talk about ways of mitigating 
that problem, Jeffrey said. 
“That’s the challenge at a regional airport, but 
the signs are that they are going to be support-
ive. Logistically it’s a big challenge but there 
are ways and means of dealing with that.” 

Lake Wanaka 
on the up and up
Lake Wanaka is continuing its upward trend 
in domestic and international visitor numbers, 
guest nights and length of stay with record 
numbers across the board.
The July figures just released by Statistics 
New Zealand showed guest nights in the 
alpine resort town to be up by 27% over 2010 
figures, compared with an average increase 
of just 2% across New Zealand. Of these, 
international guest nights accounted for a 
20% increase to 40,766 while domestic nights 
rocketed by 40% to 24,487.
Compared to other regions, Lake Wanaka is 
the only South Island location to feature an 
increase with the likes of Queenstown and 
West Coast down 11% and 8% respectively. 
Unsurprisingly Canterbury recorded the 
largest decrease at 29%.

All Blacks see black 
at Waitomo
All Blacks Conrad Smith, Corey Flynn, 
Adam Thomson and Anthony Boric took 
time out to explore the dark depths of 
Ruakuri Cave during their time in 
Waitomo this week, ahead of the RWC 
pool game in Hamilton tonight.  
The teammates embarked on the Black 
Labyrinth subterranean adventure with the 
team from The Legendary Black Water 
Rafting Co., recently voted by TripAdvisor
as one of the world’s 10 top adventure 
tours. During the tour, the players climbed 
and tubed along a winding underground 
river surrounded by cascading waterfalls 
and glowworm studded ceilings.

Wi-Fi on Auckland’s Link 
Auckland Now reports that the city’s Link 
buses have begun providing its passengers 
with free Wi-Fi access, allowing passengers 
to make more effective use of their commute 
time. 
Patrons can use the internet from bus to pave-
ment as part of a six month trial by Auckland 
Transport which will operate alongside the 
council’s Wi-Fi zone. 
Last month the Link service was expanded to 
three routes servicing the central and inner-
city as well as city fringe suburbs. 
After six months Auckland Transport will 
evaluate the success of the pilot and will 
determine whether they will expand it across 
the public transport network. 

ABs Anthony Boric, Corey Flynn, 
Adam Thomson, and Conrad Smith



Agents must be using the Expedia TAAP (have an existing Expedia User 
Account, or join) and completed at least NZD$5,000 worth of gross book-
ing value – through TAAP.
In 25 words or less Agents must comment on, “Why I Love Expedia TAAP”.
     Entries should be emailed to expedia-nz@discovertheworld.co.nz.
     Subject line must read “Why I love Expedia TAAP”.
The promotion period is between 5 September and 7 October 2011.
     First Prize is $500 credit to your Expedia User Account (that is, your       
     email address used to make your Expedia bookings).
     Second Prize is $250 credit to your Expedia User Account.
     Third Prize is $100 credit to your Expedia User Account.
All entries may be published in Trade Press at the sole discretion of 
Expedia.
By entering the competition the entrant acknowledges and accepts that 
Expedia may publish the entry, including the entrant’s name and Travel 
Agency in Trade Media publications, without further approval, permission 
or communication with the entrant.
The winning entry will be notified by email during the week beginning 24 
October 2011.
The judge’s decision is final and no further correspondence will be entered 
into.
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English rugby team 
management 
Zip into Queenstown
Coaches and managers of the English 
rugby team took to the trees this week to 
take in the views of Queenstown as they 
soared from tree hut to tree hut by zipline, 
including tackling the world’s steepest 
tree to tree flying fox.
Team Manager, Martin Johnson was one 
of six who donned helmets and harness to 
experience Ziptrek Ecotours Kea-6 high 
above Queenstown. He is pictured here 
zipping through the trees. 

Breeze through Wellington and be in to win
Positively Wellington Tourism has launched an Escape to Wellington 
game, developed by a Sydney company, as part of its marketing
work in Australia and has now extended the prize offers to local 
shores.
PWT chief executive David Perks says the game - which sees users 
navigate a hot air balloon through the coolest little capital in the 
world - was developed as a fun and new way to convey the capital’s 
compact geography and variety of experiences to Australians, as 
well as build e-news sign ups, facebook fans and web visitation 
from across the Ditch.
Play Escape to Wellington and enter for a chance to win a trip to 
Wellington including: return flights for two to Wellington from 
within New Zealand with Air New Zealand, two nights’ accommo-
dation at the Ibis Wellington, a $150 dining voucher from Logan 
Brown and tickets for Wellington Cable Car, Carter Observatory 
and ZEALANDIA. 
Full details and terms online and entries close at 12 noon NZT on 
Monday 24OCT.   www.WellingtonNZ.com/game 

Private jet charter demand up
ExecuJet Australasia has reported an increase in charter demand 
because of the RWC2011.
In addition to their normal charter services, the operator has 
teamed up with the travel company Quintessentially to offer Rugby 
World Cup packages that include flying by private jet from any one 
of Australia’s major cities into Auckland, Queenstown or Welling-
ton on the day of the match, with transfers to and from the stadium 
before flying home after the game.
Roxanne Simpson, Charter Sales Manager ExecuJet Australasia, 
based in Sydney, said, “We have seen an increase in normal charter 
activity and demand of up to 35%.  … Additionally, we have 
secured a 
number of 
charters to 
the various 
games on 
our heavy 
jet fleet. 
One client booked a Falcon 900C for the entire month of October 
to ensure he and his guests got to every semi final and final game.”
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Jetstar celebrates 1m pax through WLG
Jetstar has achieved a New Zealand tourism 
milestone, with its one millionth passenger 
passing through Wellington Airport, and 
Jetstar Aust & NZ CEO David Hall was there 
to present the Dennis family, of St Heliers, 
Auckland, flights for five on the Jetstar New 
Zealand domestic network. They are pictured 
here with a Jetstar staffer (left) and David 
Hall (right rear).
“Over the past two years, more than 750,000 
of our one million passengers who have 
travelled to or from Wellington on direct 
flights have done so for less than $100 each 
way,” Mr Hall said.
“More than 65,000 of them have made the 
trip for less than $50 and almost 25,000 
travelled for less than $30.
“Figures show almost three-quarters of Wel-
lington’s domestic visitors are on holidays or 
visiting friends and family. This kind of 
tourism brings great economic benefits as 
well as social ones.”

The return of Mad Dog Riverboarding
The Otago Daily Times reports that Queens-
town whitewater adventure tourism operation 
River Boarding Co is changing ownership 
and the new operators intend to revert to the 
original Mad Dog Riverboarding branding. 
The paper quotes new co-owner German
Arno Marten, a guide who has lived in 
Queenstown for six years, five of them work-
ing for the company, as saying “Mad Dog 
reflects our target market of adventure people 
between 18 and 35.”
The change away from the Mad Dog name 
took place after Emily Jordan (21) died in 
April 2008 when she was trapped underwater 

for 20 minutes while on a Mad Dog River-
boarding tour on the Kawarau River.  
Mad Dog commercial operations were to 
begin on Monday. A “large emphasis” would 
be placed on river skills and fitness through-
out the season, with new trainees working 
towards becoming certified whitewater board-
ing guides. 
All staff would work with Maritime New 
Zealand and Skills Active to maintain the 
highest levels of safety, the company added. 

Nationwide operator, nakedbus.com, has 
partnered with Dunedin’s Passenger Trans-
port and Citibus to provide customers with 
free local transport to and from its long 
distance budget services. 

Further to our story last week, the Inter-
islander’s ferry Aratere, now 30 metres 
longer since its makeover, has now left 
Singapore bound for Wellington. The 
vessel had been due to return on 01SEP, 
but electronic problems during sea trials 
delayed its departure. It is expected to be 
back in service on Cook Strait by 01OCT. 
The ferry’s freight capacity has increased 
30%, and passenger capacity has nearly 
doubled. 
New facilities for passengers include an 
Aratere-Plus lounge, new F&B outlets, and 
new facilities for commercial drivers.

Spring skiing conditions returned to winter 
snow in Queenstown with The Remarkables 
ski area welcoming a good dump of the 
white stuff earlier this week.
Ski Area Manager Ross Lawrence says the 
fresh snow fall and further snow in the fore-
cast set the ski area up for some sensational 
spring skiing.
Pictured here, Remarkables staff members 
Tanya Papandrea and Gillian Leake take a 
ride break.

AUSTRALIA

Actress takes on 
Great Ocean Walk
New Zealand stage and screen actress Teresa 
Healey goes from the bright lights of Mel-
bourne to the serene west coast of Victoria to 
take on the Great Ocean Walk in tomorrow 
night’s final episode of ‘My Kind of Place’.  
Teresa’s journey takes in Melbourne’s de-
signer boutiques and laneways before a visit 
to Philip Island, where she gets behind the 
wheel of a go-kart and later gets to see the 
Penguin Parade at sunset.
Teresa then ventures onto the 104km Great 
Ocean Walk from the idyllic resort town of 
Apollo Bay to within sight of the 12 Apostles, 
staying in eco-luxury at Bothefeet Walking 
Lodge. 
The episode marks the conclusion of the 10-
part series which was produced in association 
with Tourism Australia, Air New Zealand and 
industry partners.  



Deal of the Week ESCAPE THE RUGBY
2-Night Sydney harbour & spa weekend

CLICK 
HERE
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WILD LIFE Sydney opens its doors 
at Darling Harbour 
Sydney’s newest visitor attraction is an Australian 
animal adventure called WILD LIFE Sydney, which has 
opened this week at Aquarium Wharf, Darling Harbour.
Operated by Merlin Entertainments Group, WILD LIFE 
Sydney takes guests on an Australian journey through 
the country’s most famous and travelled locations. The 
Australian Animal Adventure will see visitors encoun-
ter Australia’s most loved and feared animals as they 
travel through eight habitats – Kakadu Gorge, The 
Outback, Gumtree Valley, Daintree Rainforest, Butter-
fly Tropics and more, experiencing interactive displays, 
entertaining daily shows, daily feeding sessions, and 
come face-to-face with Australia’s largest kangaroo, 
the world’s deadliest bird and the monster croc, Rex.   
www.wild-lifecom.au 

Newcastle pedicabs
Getting around Newcastle will 
soon be easier with the arrival of 
Eastcoast Pedicabs. From next 
month, visitors can transfer to and 
from inner city locations, beaches 
and shopping precincts in the 
handy three-wheeled bikes built 
for two passengers. In addition 
to taxi services, the Pedicabs will 
also be available for a range of tour 
options in and around Newcastle 
including Tucker Tours, complete 
with picnics and rug, to customised 
adventures of the region.

Agents go houseboating in South Australia
The South Australian Tourism Commission
(SATC), in conjunction with Air New Zealand, 
recently hosted 9 travel agents on a 5-day 
famil to Adelaide and South Australia. 
In Adelaide, the group enjoyed a guided tour 
of the Adelaide Central Market, a visit to 
Giant Pandas Wang Wang and Funi at 
Adelaide Zoo and an overnight stay at the 
beachside suburb of Glenelg.
On the Murray River, the group stayed 
overnight onboard a luxury Unforgettable 
Houseboat. Lynda Hart of Flight Centre, 
Orewa showed the others how it was done as 

she drove the houseboat, and after dinner the 
group relaxed in the onboard Jacuzzi and took 
in the scenery.
The group also visited the German township 
of Hahndorf in the Adelaide Hills, tasted the 
best of the Barossa, with breakfast at the 
Barossa Farmers Market and wines at 
Rockford’s, Peter Lehmann Wines and Jacob’s 
Creek cellar doors.
Agents interested in joining future famils to 
South Australia, or planning to visit on a self-
famil should contact Stacey Cant (Marketing 
Executive) for special agent deals. Call 
09-368 5381 or email stacey@satc.co.nz. 

Pictured here on an Unforgettable Houseboat are:  Back row, L to R: Stacey Cant (SATC), 
Amanda Barrett (GO Hols), Rebecca Lucas (HoT Product), Angela Diack (HoT Lakers IVC), 
Sharleen Lusty (HWT Pukekohe), Noeline Walsh (SkyTrain Lion World AKL), Annette-Marie 
Dowie (United ROT).
Front row, left to right: Lindsey Seaton (HoT Taupo), Lynda Hart (Flight Centre Orewa), Danielle 
Caldwell (Air NZ Hols Napier).

The Gold Coast’s first Hilton hotel opened 
this week, the first five-star property to open 
on the Gold Coast since Palazzo Versace 
more than a decade ago.
The A$700m Hilton in the heart of Surfers 
Paradise has 169 rooms and 250 holiday 
residences across two towers. It is the first 
Hilton property in Australia to offer such a 
combination and guests can choose to stay in 

a studio room or a self-contained apartment 
whilst still having full access to room service, 
mini bar, daily housekeeping and 24-hour 
reception and concierge services.
The hotel has a Salt grill by Luke Mangan, 
Fix bar headed by top mixologist Grant 
Collins and The Food Store gourmet market-
place and deli, eforea: spa at Hilton and The 
Deck.

Gold Coast Hilton opens

http://www.aimholidays.co.nz/files/deal_week/1EXP_Spa_21Oct11_AIM-1.pdf


SOUTH PACIFIC

Summer Sale
Stay 5 / Pay 3

Sales to 15DEC11
Travel 01OCT11-30APR12

Blackout 26DEC11-10JAN12

Contact your wholesaler 
for details

‘World’s Leading Island Villas’
2010 World Travel Awards

www.temanava.com

Garden Villa Suites
Garden Retreat Villas

Bularangi Villa Fiji deals
Bularangi Villa Fiji is offering 30% off its 
lowest tariff for the months of SEP, OCT and 
NOV11.
The property caters for clients looking for a 
luxury stay in a newly constructed 5 star, 3 
double bedroom luxury villa, absolute ocean-
front on the Sunshine Coast, at the northern-
most point of Viti Levu, Fiji, a two hour car 
ride from the hustle and bustle of Nadi town.
The villa comfortably sleeps 6 people across 
3 bedrooms with 3 bathrooms (one ensuite) 
and has all the home comforts to make it a 
luxurious holiday home including Sky TV, 
large swimming pool, fully equipped kitchen 

with dishwasher, large fridge and freezer, 
laundry facilities and BBQ facilities.  The 
large open plan kitchen, living and dining 
room area measures 13m by 5m and opens 
out to the front deck overlooking the ocean 
via two sets of double patio doors.  There 
are five deck areas spread around the villa so 
there is always somewhere quiet and relaxing.
The villa looks out over the ocean towards 
Nananu I Ra, which is a 5min boat ride away, 
with its glorious white sandy beaches.  
Details are at www.accommodation-fiji.com 
and email enquiries@bularangi.com for 
further info on the discount deal, quoting 
TM0911.  

Samoa Dateline change
Adventure World would like to remind agents that there will be a change in time 
zone for Samoa this year, bringing the country to the same side of the dateline as 
Australia and New Zealand. The change will happen on Thursday 29DEC11, at 12 
midnight. At 12:01am, it will become Saturday, 31DEC11. For more info on Samoa 
contact Adventure World on 0508 496 753 or email discover@adventureworld.co.nz.

Super Gold Card in Rarotonga
While the New Zealand SuperGold card is 
just starting to make its way trans-Tasman, 
The Edgewater Resort & Spa has been ex-
tending benefits to Super Gold card holders 
since JAN11, and are the first in the Cook 
Islands to do so.  The benefits include:
          • Complimentary one-grade Room  
 Upgrade (based on availability at  
 time of booking)
          • 10% discount off Island Night
          • 10% discount on Spa Treatment
Winter in the Cook Islands is a great time for 
‘Golden Oldies’ to escape the cold, snow, rain 
and wind of NZ to enjoy crisp sunny days and 
temperatures of 20-26C.
Current Stay Pay specials include compli-
mentary daily Tropical Breakfasts, and all 
RWC2011 games are being shown live at the 
Resort. Call your preferred wholesaler.

Click here for the latest 
New Caledonia Weekly, with 
highlights including:
2011 Pacific Games wrap-up
Reviews of local dining spots 
– this week, ‘L’Annexe’ 
Ouen Toro Hillside Recreational 
Park
PLUS: Shopping spots, local art, 
events and activities. 

http://www.travelmemo.co.nz/voucher.php?voucher_id=1014
http://www.travelmemo.co.nz/voucher.php?voucher_id=1014
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Lifou’s Vanilla Festival
The Lifou Tourism association will host its 
annual Vanilla Festival 20-24OCT11. It is an 
invitation to discover the largest and most 
populous of the Loyalty Islands through its 
increasingly sought-after vanilla-perfumed 
orchid. 
Lifou Island (or 
Drehu, in the 
local language) 
is the largest 
of the Loyalty 
Islands on the 
eastern side of 
New Caledonia. Vanilla has been cultivated 
there since the 1980s, although the plant itself 
has been on the island since 1860, when a 
missionary offered gifts of the Madagascar 
orchid plants to the local clan.
“Authentic tourism” is the motto of the organ-
isers and the Lifou population, who insist on 
the notion of “meeting” and prefer to speak 
of “visitors” rather than “tourists”. Visitors 
are hosted in locals’ huts and thus have the 
chance to discover the traditional way of 
living of the Loyalty Islanders, against a 
stunning natural backdrop of pristine beaches, 
craggy cliffs, deep forests and turquoise 
lagoon. 
The organisers are offering a three-day pack-
age including return airfare from Nouméa, 
two nights’ accommodation with breakfast 
as well as a return trip from the Wanaham 
airfield to the accommodation site, known 
as Ahmelewedr. Numerous activities are on 
offer throughout the duration of the Festival, 
including walks with the Mu tribe, visits to a 
vanilla plantation and a yam field as well as 
guided hikes. 
Call New Caledonia Tourism for details on 
09-307 5257.

Pic | Loyalty Islands Tourist Office

Coral Quays Stay/Pay extends
Coral Quays Fish & Dive Resort in Espiritu 
Santo, Vanuatu has extended its current Stay/
Pay offer, with sale dates now to 31OCT11 
for travel to 31MAR12.
Conditions apply, so contact your preferred 
wholesaler for further details.

Crusoe’s Retreat deal
The 29-bure Crusoe’s Retreat in Fiji 
has a Stay Pay deal. Book before the 
31DEC11 and your clients can Stay 
6 nights and Pay for 3, now from 
$332pp. 
Price includes accommodation in a 
Seaview Bure, breakfast daily and 
return transfers from Nadi Airport. 
Valid for travel until 31MAR12. 
Click on the above link for details 
and call Adventure World on 0508 
496 753.

Tourism Fiji capitalises on RWC 2011 
Tourism Fiji has capitalised on a strong Fiji 
focus being generated in Ellerslie, the Auck-
land suburb which has adopted the ‘Flying 
Fijians’ as part of the city’s ‘Adopt-a-team 
campaign’ during RWC 2011.
The NTO, with Air Pacific support, has joined 
forces with local retailers to launch a consum-
er competition offering shoppers the chance 
to win a Fiji holiday for two to Mana Island 
Resort & Spa.
The Ellerslie shopkeeper with the best 
dressed Fiji window display stands to win a 
holiday for two to Anchorage Beach Resort/
Beachcomber Island Resort.
The Fiji holiday promotion is backed by a 
week-long cultural programme involving 

Auckland’s Fijian community. A traditional 
Lali drum is also being beaten in Ellerslie 
Town Square daily for the duration of RWC 
2011.
Tourism Fiji has also branded the village with 
pole banners featuring a rugby/Fiji Me theme. 
The NTO’s award winning digital temperature 
billboard is at the entrance to Ellerslie Village 
throughout this month and they are bringing
to NZ the world famous 40-member Fiji 
Police Band for a series of concerts 21-25SEP 
at Ellerslie’s Town Square, plus a march from 
Wynyard Quarter along Queens Wharf to The 
Fan Zone on Saturday 24SEP and a march 
from Kingsland to Eden Park ahead of the Fiji 
vs Samoa game on Sunday, 25SEP.

http://www.adventureworld.co.nz/travel-deals/crusoes-retreat/
http://www.adventureworld.co.nz/travel-deals/crusoes-retreat/


ASIA

Vietnam
CRAZY LOW

TRAVEL AGENTS, FRIENDS & FAMILY DEAL
 
It’s been a long year – grab a super cheap Vietnam Holiday for 
you and your friends/family. Very limited spaces available.

Ultimate Vietnam Only $1290*

14 days / 13 nights -  
3 Star Tour
Valid on tour dates: 18 Sept, 28 Sept,  
09 Oct, 19 Oct, 30 Oct, 9 Nov 2011

Discover Vietnam Only $1650*
 

11 days / 10 nights -  
5 Star Touring
Valid on tour dates: 26 Sept, 01 Oct,  
24 Oct, 7 Nov 2011

* Price is NZD, per person on a twin share basis. Valid for retail travel agents & brokers, their family and friends 
only NOT AVAILABLE FOR PUBLIC SALE (No Advertising) Price is NETT – Non-commissionable.  
Excludes International Airfare, Visa and Insurance. Full payment within 48 hours of booking.

 For bookings email the experts in Asia – sales@activeasia.co.nz

Phone: (09) 360 7669 Email: sales@activeasia.co.nz  www.activeasia.co.nz

Your Travel Agent:
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Flexible Day Room Package at HK’s Regal Airport Hotel
Hong Kong’s Regal Airport Hotel has a 
Flexible Day Use Room Package applicable 
for ten consecutive hours between 9am and 
9pm. Priced at HK$1300* for a Superior 
Room and HK$1900*# for a Regal Club 
Room, the package includes free broadband 
internet access (in the Business Centre for 
Superior Room guests, and in-room for Regal 
Club Room guests, who also get compli-
mentary breakfast, refreshments or evening 
cocktail in the Regal Club Lounge.
Terms and conditions apply. Rates are subject 
to 10% service charge and prevailing Govt 
tax if applicable. Book by emailing rah.rsvn@regalhotel.com

Big spend for Amazing 
Thailand Grand Sale 2011
The Amazing Thailand Grand Sale 2011 
proved to be a huge success among interna-
tional shoppers with THB 27.4 billion being 
spent by foreign Visa cardholders during 
the annual sale, a 34% increase on the same 
period in 2010.
Visa cardholders from US, Australia and the 
UK were the top three spenders and the top 
spend categories, excluding airfare and 
accommodation, were jewelry, hospital 
treatments and duty-free.

Tibet tourism booming
China’s Tibet region is experiencing a 
good tourism season with both arrivals 
and revenue witnessing a record high in 
the first eight months of the year.
Tibet received a total of 6.21 million 
tourists in the period JAN-AUG11, 
which is up 22% on the same period last 
year, and the tourism revenue grew 43% 
year on year to hit 6.34 billion Yuan 
(over US$993 million), according to an 
official, quoted by China Tibet Online.

Supporting Japan, with a chance to win
Japan is the only Asian team in the Rugby World Cup, so 
specialist wholesaler Active Asia is offering its support to the 
Japan team during the Rugby World Cup and giving agents a 
chance to win a bottle of Sake.
Correctly predict the number of points Japan will score in 
their next game and you’ll be in to win. 
To enter go to www.activeasia.co.nz/agents 

Super Cheap China Tours
Active Asia advises its China tours offer 
incredible value for money. All tours stay in 
four-star hotels and include all sightseeing 
and many meals. A local English speaking 
guide meets the group in each city for sight-
seeing. All tours include all the major sights 
including the Great Wall, Tiananmen Square 
and the Terracotta Warriors, and options range 
from 5 to 13 days.
Prices have been reduced further and a 5-day 
Beijing package tour is now from only $369pp 
twin share including 4 nights accommodation, 
meals and sightseeing. 
A flyer can be downloaded here or at 
www.activeasia.co.nz/agents or email 
sales@activeasia.co.nz for quotes and 
bookings.

Emirates 
boosts Mauritius service
In an important move to support the grow-
ing number of tourists to Mauritius, Emirates 
airline will introduce two additional flights 
between Dubai and the “Paradise Island”, 
boosting the service to 11 weekly flights.
The 10th frequency will be launched on 
04NOV, while the 11th weekly flight will start 
on 06DEC, increasing existing capacity by 
22% per week per direction.

Singapore Stopover Hols 
- Cat A-C special rates
SIA has announced new special rates for its 
SSH and BSSH Category A-C Hotels, valid 
for sales to 28MAR12. These discounted levels 
will provide pax with extremely competitive 
rates for their stopover in Singapore. 
Effective 12SEP11, for sales and stays to 
31MAR12:
SSH lead-in price is NZ$48pp (Category A 
Hotel – twin share first night)
BSSH lead-in price is NZ$39pp (Category A 
Hotel – twin share first night)
Agent commission remains at 10% for both 
promo and normal rates across all categories 
A-G, including BSSH.

mailto:sales@activeasia.co.nz
mailto:sales@activeasia.co.nz
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CHINA
Super Cheap Tours

5 nights Beijing
from only $369

www.activeasia.co.nz/agents
Email: sales@activeasia.co.nz

Phone: 09-360 7669

9 nights China Discovery
from only $1369

Vietnam Agents and 
Family Deal
Active Asia has released a super-
cheap Vietnam holiday offer for 
Agents, their friends and family.
Both of Active Asia’s popular tours 
are available for travel dates in SEP, 
OCT and into NOV11 for a special 
nett (non-commissionable) travel 
agents offer. The 14-day Ultimate 
Vietnam 3-star group tour is only 
$1290pp twin share and the 
Discover Vietnam 11-day five-star 
tour is available for $1650 pp twin 
share. Limited to Travel Agents, 
their Family & Friends. Click here 
to download the flyer. Details are 
also at the Active Asia Agents web-
site – www.activeasia.co.nz/agents 
or email  sales@activeasia.co.nz 

Necker Island reopens
Richard Branson’s Necker Island in the 
British Virgin Islands in the Caribbean is 
back in business, accepting bookings for its 
six Bali Houses and Branson’s own Temple 
House, and its 105ft catamaran Necker Belle 
is also operating. The Great House, which 
was destroyed in a fire last month, will be 
rebuilt and plans are already in place. 

US bargains with SKIMAX
With the current state of the USD, The 
Innovative Travel Co. can offer savings, 
particularly on US product in its SKIMAX 
programme for ski & board holidays.  
For example, 7-night packages with
accommodation and a 6-day lift pass at 
Heavenly and North Tahoe are now priced 
from A$739pp twin (travel 02-26JAN12); at 
Telluride for A$805pp twin including break-
fast (travel 24NOV-16DEC11); and at Aspen 
from A$1039pp twin, including breakfast 
(travel 01JAN-09FEB12).  
Call 0508 100 111 or email info@skimax.
co.nz and remember to enter the draw to win 
Burton’s snowboards for you and your client 
for all bookings valued $1000pp and more, 
booked and paid by 30NOV11. Download the 
entry form on www.skimax.co.nz 

Explore launches 2012 eclipse tours
Western USA will momentarily fall into darkness on 
20MAY12, when it experiences an annular eclipse. The eclipse, 
which will sweep across East Asia, over the Northern Pacific 
Ocean and then into the South Western United States, will 
occur when the moon moves in front of the sun and gives the 
impression of a ring of sunlight around the solar disc.
For those who would like to see the annular eclipse but are not 
looking to tailor their whole trip around astronomy, Explore 
is running special departures of their Western USA Highlights 
$3490pp, Yosemite & Grand Canyon – Hotel Itinerary $5055pp 
and High Plains Highlights $2249pp tours. With departures 
between 05MAY and 12MAY12, the tours all offer viewings of 
the eclipse. 
For more info call Adventure World on 0508 496 753 or visit 
www.adventureworld.co.nz. 

http://www.travelmemo.co.nz/voucher.php?voucher_id=1015
http://www.explore.co.uk/holidays/details/yosemite-and-grand-canyon-hotel-itinerary
http://www.explore.co.uk/holidays/details/high-plains-highlights
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Caesars Palace to open 
Octavius Towers 
Caesars Palace has announced plans to open 
the Octavius Tower, a 668-room hotel tower 
including 60 suites and six luxury villas.
It will offer a unique luxurious resort experi-
ence with a private entrance, separate hotel 
lobby and direct access to the Garden of the 
Gods pool oasis and gardens. Rooms are now 
on sale for guest arrivals beginning 02JAN12.
Spacious guest rooms, starting at 550sq ft, 
will feature marble floors, dark wood furnish-
ings and brushed chrome fixtures, plus king-
sized beds with plush pillow top mattresses 
and luxurious linens. Living areas have plush 
velvet sofas, contemporary chairs and chic 
stone tables. Dark wood desks with granite 
overlays offer an ample workspace.
Rooms have 42-inch flat panel HD-TVs, 
media hubs with multiple outlets for easy 
connectivity, and bedside docking stations 
with iPod capabilities.
Marble-tiled bathrooms will feature oversized 
whirlpool bathtubs and enclosed glass show-
ers with multiple shower heads.  Flat screen 
TVs will be set above granite double vanities.

Great deals for Abu Dhabi F1 Grand Prix
Middle East Specialist, The Innovative Travel 
Co. has released packages to experience the 
F1GP at the purpose-built Yas Marina Circuit 
in Abu Dhabi (10-13NOV11). 
The impressive marina circuit holds up to 
55,000 spectators and is the only one in the 
world to offer completely covered grand-
stands.  The Island of Yas is easily accessible 
from both Abu Dhabi and Dubai and is set 
alongside the huge Ferrari World indoor 
theme park.  
A 3-night stay at the 5-star Sheraton Abu 
Dhabi Hotel & Resort is priced at $2699pp 
twin and includes airport meet & greet on 
arrival and return transfers, daily hot breakfast 
and two days tickets for Formula 1 Grand 

Prix reserved seat and evening concert, 
Ferrari World Theme Park entry or Abu Dhabi 
Desert Safari on Friday 11NOV.  
Dubai packages are also available. 3 nights at 
the 3-star Ibis Al Bashar is priced at $1960pp 
twin and the 4½ star Dubai Movenpick Ibn 
Battuta is priced at $2350pp twin. Both 
include Dubai airport meet & greet on arrival 
and return transfers, daily hot breakfast and 
two days tickets for Formula 1 GP reserved 
seat and evening concert, daily shared 
transfers to Yas Marina Circuit, Ferrari World 
Theme Park entry or Dubai Desert Safari on 
Friday 11NOV. 
Contact Innovative Toll-Free 0508 100 111 or 
info@innovative-travel.com

Egyptian numbers down 35%
The Egyptian government says tourist arrivals 
fell more than 35% in the second quarter of 
the year, compared to the same three-month 
period in 2010.
Egypt’s Central Agency for Public Mobiliza-
tion and Statistics says 2.2 million tourists 
arrived in the country between April and 
June, down from 3.5 million in the same 
quarter last year.
The decline was linked to the continuing 
unrest after the 18-day popular uprising that 
ousted former President Hosni Mubarak in 
February.
Tourism is one of Egypt’s key sources of 
foreign revenue. The protests and political 
instability in the country have battered that 
sector and others.
CAPMAS said tourists from Eastern Europe 
accounted for the biggest share of the fall, 
with their numbers dropping by 46%.

Kenyan tourist chief 
reassures holidaymakers
The Kenyan Government has given assurances 
that tourists in the coastal border towns and 
all over the country are safe. The Government 
says it is taking every measure to ensure high 
level security for the tourists. 
This follows news that on 10SEP there was 
an attack on Kiwayu Safari Village near the 
Kenya -Somali Border in which a British 
citizen was killed and his wife kidnapped.
The government says it is working together 
with the relevant security forces to ensure 
the perpetrators of this heinous crime are 
captured. A team of security personnel have 
begun a massive manhunt.  
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Brits to spend a £100m to “set the record straight” 
The British government has unveiled a 
£100m campaign to “set the record straight” 
to overseas visitors in the wake of the riots in 
August, vowing to use the 2012 Olympics as 
a catalyst to attract 1 million extra tourists a 
year.
The Guardian reports that, to attract more 
overseas visitors, VisitBritain will receive 
a £40m grant, bolstered by £60m in private 
sector funding, that is expected to generate an 

additional 1 million tourists a year.
Research for the European Tour Operators 
Association has shown that host nations con-
sistently overproject the boost to tourism and 
suggests the number of visitors to host cities 
tends to decline during the Games as other 
visitors stay away. However, Sports minister 
Hugh Robertson said Sydney had experienced 
a “quantifiable uplift” in visitors in the years 
following the Olympics.

New Berlin airport
As of 03JUN12 the new Berlin airport (Berlin 
Brandenburg – BER) will open for operations 
at the premises of the current Berlin-Schoe-
nefeld airport. On the same date, the current 
airports Tegel (TXL) and Schoenefeld (SXF) 
will cease operations and all Berlin flights 
will operate to/from the new airport.
As this airport remains Berlin’s only one, 
IATA has decided to assign the current city 
code BER also as the airport code for the 
new airport while TXL and SXF will become 
invalid from that date.
As of 15SEP11, all flights on/after 03JUN12 
are being shown in CRS as to/from BER. As 
a consequence, existing PNRs with departure 
on/after 03JUN2012 will be updated with the 
new airport code.

See the Northern Lights 
display at its best
Scientists have predicted that the aurora 
borealis, or northern lights, will next 
year be at its brightest since 1958. 
Experience this phenomenon with 
Explore’s 4-day Icelandic Escapades 
tour, priced from $625pp. Trip highlights 
include a chance to see the Northern 
Lights in Reykjavik (Oct to Mar depar-
tures, weather permitting), Iceland’s 
Golden Circle, the Blue Lagoon thermal 
baths with optional extras including 
super-jeep to Thorsmork, whale watch-
ing and snowmobiling on a glacier. 
Call Adventure World on 0508 496 753 
or visit www.adventureworld.co.nz.

RAIL NEWS
Rail Plus unveils largest ever Great Rail Journeys programme
New and exotic voyages in 
the Baltic States, the Middle 
East and Australia have helped 
Rail Plus create its largest ever 
Great Rail Journeys brochure.
The new 28-page programme 
features 29 of the world’s most 
iconic rail journeys, covering 
Europe, Asia, North and South 
America, Africa, the Middle 
East, India, New Zealand and 
Australia.
Along with perennial favour-
ites such as the Rocky Moun-
taineer, Venice Simplon-Orient 
Express and Gold Eagle Trans Siberian, this 
year’s brochure also features a number of new 
additions, including:
The Amber Train – a 15-day private train 
journey from Berlin to St. Petersburg via 
Lithuania, Latvia and Estonia (the Baltic’s 
Amber coast) and the Belarusian capital of 
Minsk (from $10,481 per person twin share)
Arabian Nights – a 12-day journey between 
Istanbul and Damascus that offers all the 
colours and scents of the Orient, from bustling 
bazaars to Crusader castles (from $6797pp 
twin share)
Rocky Mountaineer and Alaskan Cruise 
package – a choice of 12-, 17- and 25-day 
adventures combining Holland America 
Line’s Zuiderdam with the legendary Rocky 
Mountaineer (from $4492 pp twin share)
The Southern Spirit – five nights from 
Adelaide to Brisbane via Melbourne with 
whistle-stop tours at some of Australia’s most 
iconic attractions, including The Grampians 

National Park, the Hunter 
Valley’s wineries and 
Byron Bay’s beautiful 
beaches (from $5867 pp twin 
share).
The 2012 Great Rail 
Journeys programme also 
includes details on luxurious 
new classes of travel on two 
of the most popular voyages: 
VIA Rail’s The Canadian – 
Available from June 2012, a 
new Deluxe Fleet Touring 
Class will offer passengers 
on the three-night Vancouver 

- Toronto journey a new standard of luxury, 
with a double bed, premium furnishings and 
the finest bathroom fittings.
Golden Eagle Trans Siberian - New Imperial 
Suites provide the ultimate in trans-Siberian 
luxury, with passengers enjoying large fixed 
double beds, an en-suite, laundry service and 
the assistance of a personal butler.
Rail Plus General Manager New Zealand 
Alka Thapar said this year’s brochure also 
included more detailed information on rail 
departures and inclusions.
“In addition, we’ve responded to agent feed-
back by providing more internal images of the 
trains, making it easier for agents to illustrate 
the stylish and elegant facilities passengers 
can enjoy on the world’s greatest rail jour-
neys,” said Thapar.
For more information on the 2012 Great Rail 
Journeys brochure visit www.railplus.co.nz.

http://www.cxagents.co.nz
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RedQ, RedSky or OneAsia?
According to a Fairfax Media report, Qantas 
is attempting to trademark a range of brand 
names including RedQ, RedQ Executive 
Express, RedSky and OneAsia. They are be-
lieved to be options for the airline’s planned 
Asia-based premium airline. 
According to The Australian Financial Review, 
while a decision on where the new airline will 
be based is expected before the end of the 
year, it could take a further 12 months for the 
venture to receive all of the approvals neces-
sary to begin operating. 

Qantas strike
Qantas has accused its aircraft engineers of 
punishing Aussie Rules fans by planning 
industrial action in Melbourne every Friday 
during the AFL finals. 
According to the Herald Sun, Qantas said the 
union had formally told the airline it would 
hold one-hour strikes at Melbourne Airport 
every Friday night in September.
Australian Licensed Aircraft Engineers Asso-
ciation members are also refusing to do over-
time on Saturdays and Sundays during the 
finals series, including Grand Final weekend.
The action would see workers down tools the 
minute their shift ended.

Bidders circle bmi
According to Dow Jones, Virgin Atlantic 
has this week voiced interest in pairing 
up with British Midland International, 
or bmi, after owner Deutsche Lufthansa 
took steps to put the UK carrier up for 
sale.
Virgin Atlantic said it had “close interest 
in a combination with bmi.” 
Reports last year also said Abu Dhabi’s 
Etihad Airways and Air France-KLM 
had been interested. 
Etihad didn’t rule out its interest, but 
said in a statement that “we never 
comment on speculation of this nature, 
except to say that we talk regularly and 
frequently to many airlines and a range 
of other businesses from all over the 
world about issues and opportunities.” 
Air France declined to comment. 
Lufthansa has hired Morgan Stanley as 
adviser for a potential sale, a move that 
comes only two years after it was forced 
to buy the U.K. carrier when bmi found-
er Michael Bishop exercised an option to 
sell his majority stake to the German air-
line. It purchased Bishop’s stake and his 
holding company for GBP223 million. 
bmi, which mainly flies short-haul routes 
around the U.K. and to continental 
Europe, holds about 11% of the avail-
able takeoff and landing slots at London 
Heathrow, the most sought-after in the 
industry. Last Friday, a spokeswoman 
for IAG said the BA/Iberia group “has 
made no secret of its interest in buying 
bmi,” adding, “The ball is now in Luf-
thansa’s hands.” 
The IAG carriers already have about 
45% of all available slots at Heathrow.

Q Streaming – a world first
 In a world first, Qantas will next month trial 
the very latest technology in in-flight enter-
tainment (IFE) on board a domestic aircraft. 
Q Streaming will allow all customers travel-
ling on a dedicated aircraft during the trial the 
ability to stream inflight entertainment con-
tent to individual tablets supplied by Qantas 
whilst inflight. 
Customers travelling on the aircraft will also 
be able to watch Qantas’s in-flight entertain-
ment on their laptop computer, smartphone, 
tablet or other Wi-Fi enabled device later on 
in the trial. 
The initial six-week trial of the IFE product 
will be on board a B767-300 and will run 
from the end of OCT through to early DEC11. 
Following the trial, Qantas will assess op-
portunities for the application of Q Streaming 
across both the domestic and international 
fleet. 
Q Streaming utilises cutting edge wireless 
technology that enables customers to connect 
to the Qantas on demand IFE system, with 
their Wi-Fi devices, providing Qantas cus-
tomers with a greater variety of choice from a 
wide range of content.

Bangkok Airways to consolidate
Bangkok Airways has canceled an order 
for four Airbus A350-800s, having opted 
to forego its long haul ambitions in favour 
of consolidating its domestic and regional 
operations. ATW Daily News reports PG 
had planned to use the aircraft for flights to/
from Europe. It is understood the airline will 
focus on orders for more A320s and A319s 
for regional growth and rely on its codeshare 
partners to feed international passengers to its 
network.

Tiger Airways has new CEO, 
improved performance
Tiger Airways has appointed Andrew David, 
formerly Virgin Blue’s chief operating officer 
as the new chief executive of its Australian 
operation, effective 17OCT. 
He had previously held a number of senior 
management roles including chief informa-
tion officer at Air New Zealand. 
Tiger Airways Australia returned to the sky 
on 12AUG, six weeks after being grounded 
by the Civil Aviation Safety Authority over 
safety concerns. Four routes, between Mel-
bourne and Sydney, Brisbane, Gold Coast and 
Perth, are currently on sale.
The airline is reporting strong punctuality and 
popularity for flights since resuming domestic 
services. Tiger’s recent track record takes it to 
the top of the major domestic airlines for on 
time performance and completion, which in 
turn is having a positive knock on effect with 
strong forward bookings.
It has achieved over 96% on time performance, 
100% completion (no flight cancellations) 
and enjoyed strong demand for its flights with 
an average load factor of close to 80% for all 
available seats.

SIA firms up A330 agreement
Singapore Airlines has firmed up a June 
agreement with Airbus to lease another 15 
A330-300 aircraft.
They will be delivered new from Airbus’ 
production line between 2013 and 2015 and 
will be operated on routes within Asia as 
well as to points in Australia and the Middle 
East.  They will join 19 A330-300s already in 
service.

http://www.lufthansaexperts.com
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No money to pay for AI 787s
Aviation Daily quotes India’s Civil Aviation Minister Vayalar Ravi as saying 
debt-ridden national carrier Air India does not have the funds to pay for the 27 
Boeing 787s it has ordered.
India’s Comptroller and Auditor General, in a report to parliament, says: “The 
decision to acquire a large number of aircraft was risky and has contributed 
predominantly to the airline’s massive debt liability.”
Ravi, in reacting to this report, did not specify whether the order would be 
confirmed or canceled, but made clear that if these aircraft were delivered, 
there is no money to pay for them.
The above picture, taken by aviation expert Peter Clark, shows three 787s for 
Air India on the Boeing production line at Everett, Was.

Qantas Valet 
Parking at AKL
Whether for business or 
pleasure anyone flying on 
a Qantas flight can now 
use Qantas Valet Parking 
at Auckland International 
Airport. 
Qantas Valet Parking, 
which is operated at 
Auckland by Secure Parking NZ Ltd, starts from as little as 
$34 per day for one day, with lower daily rates for longer 
parks.*
There is no need to pre-book when using Qantas Valet. Sim-
ply drive to the International terminal, park in the dedicated 
Qantas Valet Parking bays then drop the keys to the staff at the 
Qantas Valet Parking desk inside the terminal.
Qantas Frequent Flyer members can also earn 3 QFF points 

per $1 spent on Qantas Valet services. 
For further details visit www.qantas.com/
valetparking or call Qantas Valet Parking on 
09-275 9753.
*A NZ$2.20 charge for credit card trans-
actions applies. Day rates refer to ‘Per 24 
hours’. Prices are correct at 01SEP11 and 
subject to change without notice.

BA announces Avios scheme
British Airways has announced a new global loyalty programme with its 
partner airline Iberia. From 16NOV, recipients of Airmiles and Iberia Plus and 
members of the BA Exec Executive Club will all earn points under the new 
Avios scheme.
Airmiles customers will see the biggest change, not only seeing their pro-
gramme name change to Avios, but also having to pay redemption fees for 
their flights, something which until now they had escaped.
The other major change for BA Exec Club members is that from 16NOV they 
can redeem their Avios points for hotels and car rental, as well as flights.
Less welcome will be the new fee for members when they want to make 
changes for redemption bookings. Exact details of the new redemption zones 
have yet to be released.  Tier points will remain as today, giving status and 
recognition in the programme.

MH, AirAsia sign shirt deal with QPR
Malaysia Airlines has signed a two-year deal with UK Premier 
League football club Queens Park Rangers for its home shirt, 
and AirAsia, the airline owned by the club’s majority share-
holder, Tony Fernandes, has done a deal for its away and third 
shirts.

Emirates first with 
international mobile boarding
Emirates has become the first airline in New 
Zealand to offer smartphone users on inter-
national flights the opportunity to speed up 
boarding with a mobile boarding pass. 
Available at Auckland Airport, it will allow 
international passengers to board with a bar-
code accessible via a link sent directly to their 
smartphone.
With this development, pax with cabin luggage 
only will be able to bypass check-in and head 
directly for the gate. The system is expected 
to reduce wait times, particularly during heav-
ily congested periods.  
Mobile check-in is available for passengers 
24 hours to 90 minutes prior to the scheduled 
time of departure.

The club claims the deals are worth 
a ‘multi-million’ pound sum, with 
chief executive Philip Beard talking of 
“building a thriving relationship with 
both businesses in a bid to broaden our 
exposure in Southeast Asia and further 
afield.”
Fernandes joined the board of Malaysian 

Airlines last month, when AirAsia and Malaysian Airlines 
struck an agreement to find ways of working together. 
At the same time Fernandes’ company Tune Air agreed to 
take a 20.5% stake in Malaysian Airlines and the latter’s 
government-owned majority shareholder Khazanah Nasional 
to take a 10% stake in AirAsia.



Call 0800 447 913 or email 
newzealand@vikingrivercruises.com

www.vikingrivercruises.com.au

NEW VIKING LONGSHIPS
VIKING FREYA • VIKING IDUN 
VIKING NJORD • VIKING ODIN 
VIKING EMBLA • VIKING AEGIR

EARLY BOOKING DISCOUNT
Save up to $4,000 per couple
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FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

Spotlight on Carnival Cruise Lines, 
an ICCA Cruise Line Member 

Before taking the decision to send a mega-liner to be 
home ported in our local waters, Carnival Cruise Lines (CCL) 
had to be sure that they were able to deliver on what their 
target audience was looking for.
Step one was to conduct in-depth research within this 
market. This uncovered the fact that less than 40% of con-
sumers think that a cruise holiday is ‘great for families’, far 
behind other holiday options such as the Gold Coast or a 
beach resort.  
How could that be? As those who have travelled with their 
children know, cruising is an exceptional family holiday.  
Armed with this research CCL have identified a great oppor-
tunity and are now truly focused on taking family holidays to 
a whole new level.  
When Carnival Spirit arrives in October of 2012, guests will 
be amazed by the family experience onboard. One of the 
most dramatic examples of family fun, Carnival WaterWorks, 
will be added to the ship in dry dock in January.  
Carnival is adding a huge splash park with an enormous 
tipping bucket, mini racing slides and water cannons to keep 
younger kids actively entertained for hours.  For those who 
really like to get their heart racing, there will be two wa-
terslides including the steepest waterslide at sea – which will 
be named by Australians later this year.  
Australian based Director for CCL, Jennifer Vandekreeke 
says “I’ve seen the designs and the slide actually goes out 
over the ocean – yikes!”
There are also the award-winning children’s clubs with 
age appropriate programming and bespoke areas for three 
different age groupings.  And to make sure the parents 
can truly enjoy all 16 bars and 
lounges, Carnival offers baby
sitting every night until 3 am.
Let’s make sure we get the 
word out to Australasia that a 
cruise holiday can bring family 
fun to a whole new level.  

CRUISE NEWS
Seabourn Last-Minute Specials 
up to 70% off
Seabourn has just released special offers on a range of 
itineraries says NZ representative Travel Marketing Cruise 
World. Itineraries include Europe, The Middle East, 
Panama Canal, New England and voyages around South 
America.
“This is a great opportunity for agents to contact their 
clients to offer them the chance to experience one of 
travel’s premier luxury products at a fraction of the full 
fare,” says Travel Marketing Cruise World Director Joseph 
O’Sullivan. 
Fares start from as little as NZ$2499pp for a 7-night 
European Cruise. “The all suite and all inclusive nature of 
Seabourn makes this phenomenal value,” says O’Sullivan. 
“These prices are for suites, not inside cabins, and drinks 
are included.”
Click here for the flyer and call Travel Marketing Cruise 
World on 0800 500 732.

Essential Experience #47
The Interior of Alaska is the Princess Cruises “Essential 
Experience #47” on its blog, “50 Essential Experiences: 
The Travel Bucket List,” leaving only three more experi-
ences yet to be revealed to complete the list of 50. 
In this week’s “Reader Essential Experience of the Week,” 
a passenger finds the ultimate in relaxation on the Carib-
bean island of St. Thomas. 
These and other stories can be found online at 
www.50EssentialExperiences.com

Norwegian Cruise Line, which had been running a 
ship-naming competition though newspaper USA 
Today, has selected its newbuild names: Norwegian 
Breakaway, launching in April 2013, and Norwegian 
Getaway, launching in April 2014.

https://www.vikingrivercruises.com.au/brochure/thankyou.aspx
http://www.travelmemo.co.nz/voucher.php?voucher_id=1016
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Yorktown to cruise again
World Journeys reports that small-ship cruise 
operator Travel Dynamics International has 
recently acquired the American-flagged and 
operated Yorktown (formerly Cruise West’s 
Spirit of Yorktown).  This vessel was purpose-
built for North American coastal cruising, 
accommodates just 138 guests, and has been 
refurbished to include flat screen TVs, Wi-Fi 
access, upgraded bathrooms, and a re-styled 
dining room.  The ship will also carry bicy-
cles and kayaks for guest use.  

Sailings will begin late MAY12, with itinerar-
ies including New England’s coast, Canada’s 
Maritime Provinces, the Great Lakes and 
the St Lawrence Seaway, the Hudson River, 
Chesapeake Bay, Potomac River, New 
Orleans and the Gulf Coast.  Voyages will 
be accompanied by guest lecturers who will 
bring to light interesting aspects of the 
destinations visited.   
For all Travel Dynamics cruising call World 
Journeys 0800 117311 or email
info@worldjourneys.co.nz

Discoverers’ Glacier Country cruise
American Safari Cruises has released its 
2012 prices. Encounter many wildlife view-
ing opportunities with the 8-day Discover-
ers’ Glacier Country small ship cruise from 
$5955pp twin share. Highlights include two 
days kayaking & hiking in Glacier Bay, quiet 
nights at anchor in secluded bays and coves, 
exploring Southeast Alaska’s Waterfall Coast, 
the cliff-lined Endicott Arm and Dawes 
Glacier Meander through the largest national 
forest in the US – home to grizzly
bears, black bears, mountain goats, bald 
eagles and wolves. On your way to view 
Alaska’s massive glaciers, enter some of the 
world’s deepest fjords to hike and kayak, one 
of the benefits of small ship cruising. 

Price includes 7 nights cruising aboard the 
small ship of your choice, sightseeing as 
specified in itinerary, all meals & beverages 
onboard, taxes, port charges and fees. Prices 
do not include fuel surcharges which may be 
added up to the time of departure. 
Click on the link above and call Adventure 
World on 0508 496 753.

Costa Cruises’ Costa neoRomantica is to 
follow Costa Deliziosa into local waters in 
the 2012/13 summer season, with both ships 
visiting New Zealand.
The former Romantica gets a big refurb and 
then heads Down Under in SEP12, arriving in 
Melbourne on 13DEC12. 
It will then sail a 21-night round trip over the 
festive season, visiting Sydney, Auckland, 
Tauranga, Wellington, Akaroa, Dunedin, 
Fiordland and Hobart.

Costa Deliziosa (above)will visit Sydney, 
Melbourne, Perth and Auckland next FEB.

Explore Exotic Costa Rica and Panama
Wild Earth Travel is offering travellers the 
opportunity to immerse themselves in the 
Natural Wonders of Costa Rica and Panama 
on an expedition aboard National Geograph-
ic’s 62-guest Sea Lion.
The Pacific coasts of Panama and Costa Rica 
are among the world’s richest in biodiversity. 
Guests on board these voyages will have the 
opportunity to explore this intriguing region, 
as well as transit the Panama Canal.
Other voyage highlights include walks 
through rain forest trails; home to capuchin 
and howler monkeys, three-toed sloths, 
iguanas and hummingbirds; snorkelling 
and diving the reefs at Panama’s famed Isla 
Coiba, one of the country’s most remote 
national parks; and a visit to Barro Colorado 
Nature Monument in Lake Gatun. This island 
is inaccessible to most travellers, however by 
special arrangement, guides from the Smith-
sonian Tropical Research Institute will ac-
company passengers through the dense forest 
that so challenged the builders of the canal.
There will be opportunities to swim in water-
fall pools in the jungles of the Osa Peninsula, 
go horseback riding or kayaking around the 
tiny islands of the Gulf of Panama, with its 

myriad birdlife including roosting and nesting 
seabirds.
Prices for the 8-day ‘Panama Canal & the 
Wonders of Costa Rica’ voyage start from 
US$4,980pp. There are weekly departures 
from 19NOV11 through to 31MAR12. Wild 
Earth Travel can also arrange pre and post 
touring in Costa Rica and Panama and 
competitively priced airfares.
For further information call 03-365 1355 or 
visit www.wildearth-travel.com

http://www.adventureworld.co.nz/tours-and-destinations/north-america/alaska/alaska/tours/discoverers-glacier-country/
http://www.adventureworld.co.nz/tours-and-destinations/north-america/alaska/alaska/tours/discoverers-glacier-country/
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Holiday Parks welcome RWC visitors
“It has been an exciting and busy weekend 
for holiday parks in Rugby World Cup match 
venues from Invercargill to Auckland,” says 
Holiday Accommodation Parks Association 
chief executive Fergus Brown.
“Auckland was abuzz with French, Italian 
and Australian visitors making the most of the 
opening party and games,” says Mr Brown. 
“Taranaki hummed with the Irish, who were 
not at all bothered with the rain. Belt Road 
Holiday Park, which operated an additional 
site to cope with fan numbers, reported that 
the Irish were ‘fantastic, happy visitors’.” 
Invercargill played host to the Scottish and 
Romanians. Mr Brown says Invercargill TOP 
10 Holiday Park reported about 50% of the 
Scottish fans are staying on in the city for 
their next game on Wednesday, with many 
of the balance heading to Fiordland and the 
Southern Lakes for sightseeing. 

Dunedin had a great weekend with the 
Argentinean and English fans getting into 
party mode. 
“Dunedin Holiday Park had nearly 700 
campervans on site with spontaneous games 
of rugby breaking out between rival fans,” 
says Mr Brown. “The biggest incident was 
when a child’s rugby ball got stuck in a 
macrocarpa tree.
”Wellington TOP 10 Holiday Park was 
busy, with the Welsh and South Africans 
enjoying their Sunday night game. They are 
delighted a number of guests have extended 
their stay to recover from the Sunday night 
revelry.” 
He says Rotorua holiday parks handled the 
additional visitors in town for the Fiji v 
Namibia match with ease and are now 
looking forward to visitors travelling 
between games.

Portage Resort in receivership
Portage Resort Hotel in Kenepuru Sound was 
put in receivership on Tuesday, owing about 
$5 million, the Marlborough Express quotes 
the receiver as saying. 
The paper reports the Marlborough Sounds 
resort is directed by Alison Evans and Dain 
Simpson, who each own just over 41% of 
the company, with the balance owned by the 
Hong Kong-based Snowdrops Company. 
The hotel is now under the management of 
PricewaterhouseCoopers partners John Fisk 
and Malcolm Hollis and Mr Fisk told the 
paper the resort was continuing to operate, 
and would be taking on five staff to bolster 
the nine already employed to cater for the 
summer season. 

The Portage Resort has been listed for sale on 
Trade Me since 06SEP and a decision is yet 
to be made on whether the property would be 
sold by tender, auction or listing. 
Destination Marlborough general manager 
Tracy Johnston told the Marlborough Express 
the failure of Ms Evans and Mr Simpson’s 
business was a huge blow for Marlborough 
and New Zealand tourism. Mr Simpson is a 
board member of Destination Marlborough. 
Ms Evans and Mr Simpson had run Portage 
for about a decade and in that time they had 
transformed the property into a place that 
resonated in the hearts and minds of people 
who stayed there, Mrs Johnston is quoted as 
saying. 

Accor unveils new economy brands 
Accor says the vertical segmentation of 
economy to upscale brands is a thing of the 
past. Now, all brands must be able to project 
a self-enhancing image to their customers and 
offer modern, contemporary, stylish services. 
For that reason, Accor felt that the group’s 
economy hotel products and services needed 
to be re-invented so they could transcend their 
market segment and cater for the changes in 
consumer expectations. 
ibis becomes a Mega Brand with three brands: 

- ibis, which remains ibis, 
- All Seasons, which will become ibis styles 
- Formule 1, which will become ibis budget 
Accor says the implementation of this new 
segmentation – which will be completed 
worldwide by early 2013 – will increase the 
clarity, consistency and strength of the three 
economy brands, will enable Accor to achieve 
critical mass in several markets and will also 
boost each brand’s profile and growth 
potential. 

Host Accommodation 
adds new property
Host Accommodation has increased 
its accommodation network in the 
Eastern Bay of Plenty with the ad-
dition of Tuscany Villas Motor Inn 
& Conference Centre, Whakatane’s 
newest luxury accommodation. Qual-
mark 4 star plus, it is self contained 
& serviced, and located close to the 
waters’ edge in the heart of the city. 
Offering conference facilities for up 
to 35 people, Tuscany Villas ticks all 
the boxes for your next conference 
venue as well.
Host Accommodation’s General 
Manager, Chris Lee said the Tuscany 
Villas Motor Inn would be a popular 
choice for Host Accommodation’s 
corporate, international and domestic 
customers.

Celebrate World Vegetarian Day 
Heritage Auckland is celebrating World Vegetarian 
Day with a sumptuous meal on Saturday evening 
01OCT. Prepared by the hotel’s executive chef, Jinu 
Abraham 
the  
celebration 
menu will 
be avail-
able all 
evening in 
the hotel’s 
Hectors 
restaurant, 
lobby level at Heritage Auckland, 35 Hobson Street.
The menu is suitable for vegans and vegetarians 
alike, and the three-course set menu, with a choice 
of main, is $58pp.  Beverages are additional. 
Bookings are recommended on 09 9797434.
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Hotel prices dip in top Kiwi destinations
The price of hotel rooms fell significantly in a number of 
New Zealand’s favourite overseas destinations in the first 
six months of 2011, according to the latest Hotels.com Hotel 
Price Index (HPI).
“In terms of value for money, now is a good time to be a New 
Zealander travelling overseas,” says Johan Svanstrom, 
Managing Director, Asia Pacific for Hotels.com.
“The latest Hotels.com Index shows that prices have dipped 
in some of the most popular destinations for New Zealanders
which include Las Vegas, Singapore, Los Angeles and 
Vancouver.” 
The largest fall was in Las Vegas - New Zealand’s number-
one overseas destination outside of Australia - where hotel 
prices fell by 16% to NZ$121 per night.
The cheapest country surveyed was Thailand, down 10% to 
$114. Italy was the most expensive country for New Zealand 
travellers, averaging $234, overtaking Singapore which saw 
a 15% fall to $217.
Hotel prices increased in a number of the traditionally 
popular, and expensive, cities for New Zealand travellers 
including New York and London, where prices spiked 11% 
and 8% respectively. Other popular cities Melbourne and 
San Francisco also experienced strong price growth.
New Zealand itself saw the average room rate increase by 
8% to $126 NZD, on the back of currency fluctuations.
Rising hotel prices in New Zealand underlined the strength 
and resilience of New Zealand as a tourist destination despite 
the impact of the recent natural disasters. 
Auckland and Wellington performed strongly with average 
room rates rising 6% to $125 and 11% to $122 respectively. 
Earthquake-hit Christchurch saw the steepest increase in 
average room rates up 17% to $117. Nearly all hotels in 
Christchurch’s central business district (CBD) shut from 22 
Feb 2011, which led to a decrease in supply, pushing prices 
upwards for existing hotels in surrounding areas. 
Queenstown remained the most expensive location, 
averaging $147 per night while popular tourist destination 
of Rotorua fell 5% to $103.

INDUSTRY

Singapore + promotion
Mathew Webb, Assistant Manager Oceania for Singapore Tourism Board and 
Mick Cottrell, Jetstar’s Manager New Zealand Sales, made their way around 
New Zealand last week to further engage the trade on Singapore +. 
The Singapore + proposition centres around Singapore as a key stay & play 
gateway into the greater Jetstar Asia network.  The Jetstar and STB Roadshow 
included a series of interactive sessions for product managers and consultants 
who work within the Asian market. The sessions focused on Singapore’s value 
based accommodation and attractions as well as the nuts and bolts of Jetstar’s 
new longhaul product to and from New Zealand. 

Mathew Webb – STB with Bill Kwan 
– Harvey World Travel, Porirua

Sarah Wee, Magdalen Ling and Anna Ling – Sunshine Travel

Reminder... Agent Incentive
Adventure World’s biggest ever Agent Incentive expires on 30SEP11.
Simply sell $25K worth of Adventure World product before 30SEP11 
and you and a partner will receive a 5-day cruise departing from Wel-
lington free. Or sell $50K worth of product before 30SEP11, and you 
and a partner will receive a 5-day cruise free plus the opportunity to 
be part of the rugby atmosphere during the semi final weekend.

http://www.adventureworld.co.nz/agent-incentive/

