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EspErancE bEachEs
Lucky Bay has been scientifically 
proven as Australia’s whitest 
beach. Local kangaroos can 
often be found sunbaking there 
beside the clear turquoise water.
Esperance, Western Australia.

Regions need to promote their unique icons
Regions need to promote their unique features 
to attract international travellers, the final 
report from 5½ years of the Regional Visitor 
Monitor has found.
“International travellers want to explore 
uniquely different places,” said Peter Ellis, 
Tourism Research and Evaluation Manager 
at the Ministry of Economic Development.  
“Regional icons and clear points of differen-
tiation are increasingly important to interna-
tional holidaymakers - nearly as important as 
beautiful natural scenery.  Domestic travellers 
tend to have different motivations – like taking 
time out or having fun.”
The survey also found that sources of travel 
information are changing fast. Travel guide 
books are being replaced by word of mouth 
and websites – whether run by the tourism 
industry or unofficially.
“Word of mouth seems to be crucial.  Over 
the five years of the Regional Visitor Monitor, 
we’ve seen the level of satisfaction reported 
by travellers stay steady, or possibly gradually 
increase. However, this latest analysis 
suggests that tourists who are backpacking or 

camping are less satisfied with their trip than 
others.  We’ll be looking closely to see if other 
research backs up this finding.”
Other findings:
 Travellers report a range of customer 
satisfaction levels. In recent years, older and 
more affluent travellers have enjoyed their 
trips more than backpackers.
 The proportion of survey respondents 
using backpacker and hostel accommodation 
has dropped, although this may reflect chang-
ing survey responses rather than changing 
accommodation patterns.
 International travellers mostly travel 
to regions by direct international flights. 
Domestic travellers are also increasingly trav-
elling by air, rather than private vehicle.
 International travellers participate in 
more defined recreational and cultural activi-
ties than do domestic travellers.
 Perceptions of the environmental 
performance of the studied regions have 
improved, while perceptions of transport have 
deteriorated.
The final report is available by clicking here. 
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http://www.tourismresearch.govt.nz/Data--Analysis/International-tourism/Regional-Visitor-Monitor---International-Visitors/


NEW ZEALAND

TravelMemo   20110913    13SEP11    Page 2

North Island guest nights up 9% 
Total guest nights in short-term accommoda-
tion rose 2.0 percent in JUL11 compared with 
JUL10, according to Statistics New Zealand. 
MAY and JUN11 also had small increases in 
guest nights compared with the same months 
last year, and all of these increases were 
driven by North Island guest nights. These 
rises follow falls in the previous five months. 
“Since the earthquakes began in Canterbury, 
national guest night figures have been mostly 
down, but in the past three months we’ve seen 
some more positive results,” says industry 
and labour statistics manager Ken Smart. 
“The underlying pattern is still very similar 
though, with North Island guest nights up, 
led by domestic visitors, while South Island 
guest nights are down, driven by international 
guests.” 
In the North Island there were 1.4 million 
guest nights in JUL11, up 9.1% from JUL10. 
The trend for North Island guest nights has 
been rising for the past year and is at its 
highest level since the series began in 1996. 

Auckland (up 17%) recorded the largest 
increase of all regions, as it has for the past 
year, mainly due to increased domestic guest 
nights in hotels. Wellington (up 16%) also 
had a significant increase in guest nights. 
South Island guest nights decreased for the 
12th consecutive month compared with the 
same month of the previous year. Guest nights 
numbered 0.9 million in JUL11, down 7.9% 
on JUL10. Canterbury recorded the largest 
regional decrease (down 20%), especially in 
international guest nights, due to the ongoing 
impact of the Canterbury earthquakes. 
Nelson/Marlborough/Tasman was the only 
South Island region to record an increase. 
Two of the four accommodation types had 
more guest nights in JUL11 than in JUL10. 
The changes in guest night by accommoda-
tion type were: 
* motels up 46,000 
* holiday parks up 45,000 
* hotels down 33,000 
* backpacker accommodation down 14,000. 

Fresh snow, spring conditions in Mackenzie Country 
Fantastic spring snow conditions and a solid 
lineup of events means the winter sports 
season in the Mt Cook Mackenzie region is in 
full swing with plenty going on to inspire and 
entertain visitors. 
Winter marketing manager Prue Blake says 
early spring is a great time to visit the 
Mackenzie. 
“The snow is superb at this time of year and 
the experience for visitors to our region is 
entirely different than anywhere else. Our 
mountains are high and spectacular, there are 
no crowds, the hospitality is incredibly warm 
and there’s a wide range of activity that takes 
advantage of our natural gifts.”
Fresh snow (10cm and counting) at Ohau 
Snow Fields has set it up perfectly for this 
coming weekend’s Gromfest at Roundhill 
while a celebration of all things rugby takes 
place at Mt Dobson.
‘10 Below Rugby in the Snow’ is a seven-a-

side men’s and mixed team’s tournament that 
scrums down on a flat-ish spot at Mt Dobson 
ski area on 17SEP. All comers are welcome 
and a BBQ will provide sustenance for play-
ers and spectators. 
For families, Lake Tekapo’s Alpine Springs 
rink is perfectly iced and the Snow Tubing 
slope has a brand new magic carpet to make 
access easy.  After the fun, the hot pools are a 
must, says Prue Blake.

Bush and Beach appointment
Auckland’s multi-award winning small group 
tour company Bush and Beach has announced 
the appointment of Ben Thornton to the role 
of General Manager. He will join the team on 
17OCT.
Thornton was previously General Manager of 
Gray Line NZ where he had been in various 
management roles over 14 years and Bush 
and Beach CEO, Helen Bissett, says they 
look forward to reaping the benefits of his 
expertise, his well-established relationships 
nationwide and his comprehensive knowledge 
of touring in New Zealand. 

“We are thrilled to have Ben leading our team 
especially with a number of exciting new 
initiatives being implemented within the 
company. We know his skills and experience 
will take the company to a new level.”
Thornton’s career path has given him exper-
tise in rolling out tours nationwide and man-
aging teams in a busy environment. His years 
spent working in Japan give him an extensive 
knowledge of that market. He also brings a 
close relationship with the hotel concierges 
as he is an International Honorary Member of 
the Hotel Concierge Society Les Clefs d’Or.

CLICK
HERE

phone 
0508 396 842

Over 25 years of experience       Creative ideas
Worldwide destinations      Professional serviceSpecialist Wholesaler in Groups & Incentive Tours
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Tourism industry excited at prospects
Confidence within the tourism industry is 
extremely high, with expectation that the 
influx of visitors during the Rugby World 
Cup will bring strong benefits for business, 
according to Ministry of Economic 
Development research.
Almost 60% of respondents to the Tourism 
Industry Monitor expect demand to increase 
in the next three months. The business 
confidence index, a measure of profitability 
expectation, is at 144 - its highest level since 
the monitor began in 2009.
Peter Ellis, Tourism Research and Evaluation 
Manager at Ministry of Economic Develop-
ment, said the World Cup is seen as the 
biggest positive influence on demand in the 
next three months.
“This is a really promising result, the most 
positive since we started this survey. Like 
the rest of New Zealand the tourism industry 
is tapping into anticipation around the Cup. 
Firms seem confident they can make the most 

of the 95,000 international visitors estimated 
to arrive on our shores.” 
The expected increase in demand is positive 
in the North Island but negative in the South 
Island, where the Christchurch earthquake has 
impacted on tourism and led to the withdraw-
al of several major Rugby World Cup games. 
Previous issues of serious concern such as 
the impacts of the Christchurch earthquake 
and international incidents such as the Japan 
tsunami and downturns in international mar-
kets have all dropped since the last monitor, 
released in July.
The Tourism Industry Monitor, released 
quarterly by the Ministry of Economic 
Development, is an online survey that meas-
ures business performance and expectation 
from online respondents. It is supported by 
Tourism New Zealand, the Tourism Industry 
Association and other sector associations. 
There were 457 respondents to the current 
survey. 

Mobile-friendly holiday park website launched 
The Holiday Accommodation Parks Associa-
tion New Zealand (HAPNZ) has launched a 
mobile version of its website for the tens of 
thousands of international visitors and Kiwis 
travelling throughout New Zealand for Rugby 
World Cup 2011.
“People accessing the m.holidayparks.co.nz 
website through their mobile phones has 
increased more than 600% in the six months 
ended August 2011, clearly showing the need 
for a mobile-friendly version of the site,” says 
HAPNZ Chief Executive Fergus Brown.
He says it provides visitors with brief infor-
mation on the Association’s 300-plus holiday 
parks throughout New Zealand. A ‘push to 
call’ button makes it easy for travellers using 

any type of smart phone to access the site and 
driving directions and Google maps make it 
easy to find the holiday park.
Mr Brown says the majority of HAPNZ holi-
day parks now offer online real-time booking 
facilities, making it easy for visitors to check 
rates and book accommodation whether they 
are looking for a campervan site, a cabin or a 
park motel.

Real Journeys using military technology 
Real Journeys has invested in Trac Plus, a 
premium satellite tracking service used by a 
range of military and emergency services, as 
an extra safety precaution for its coach pas-
sengers travelling to Milford Sound.
The new tracking device has just been in-
stalled on the two new Volvo B12B coaches 
that are in use over the winter months, and 
will be extended to the rest of the fleet in the 
future. 
There is virtually no cell phone coverage on 
the Milford Road and the high surrounding 
mountain ranges and deep valleys make radio 
contact almost impossible.  With just two land 
based telephones available en route, there 
are periods of about an hour when no com-
munication is available with the coach driver. 
Trac Plus provides coach tracking, emergency 
distress and satellite text messaging in those 
remote areas, with most messages received 
within 20 seconds.
“During the winter months the Milford Road 
can be challenging.   Our drivers receive 
special training for the conditions and our 

coaches are purpose built, but the lack of 
communication on the Milford Road is 
something we’ve been trying to overcome for 
a long time.  After much research and testing 
on the Milford Road, this technology proved 
streets ahead of anything else.  We think our 
passengers will appreciate this extra safety 
precaution that no one else is offering,” said 
David Osborne, Real Journeys coach opera-
tions manager.
The Volvo B12B coaches have been spe-
cifically designed for the Milford Road, and 
have 3-point safety belts, whilst their unique 
angled “bullet” shape, use of tiered seating 
and expansive glass is designed to maximise 
passenger viewing.   Built to be as fuel ef-
ficient as possible, the latest coaches have the 
low Euro V emissions ratings and the added 
benefit of WiFi (where networks allow).
As well as being available for an emergency, 
the Trac Plus system will enable Real Jour-
neys staff to monitor the progress of the 
coaches along the road so they are aware of 
any delays.

A flock of five species of exotic birds are 
in training at Rainbow Springs Kiwi Wild-
life Park in Rotorua preparing to become 
stars of a new free-flight bird show due to 
take off early next year.
Construction of an outdoor, 384-seat 
auditorium to house the bird show is 
nearing completion, and this is where 
they will entertain visitors with their free-
flying skills, interaction with trainers, 
talking and dancing. The birds include a 
cockatoo, an Amazon parrot and macaws, 
including Elvis (pictured).
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Izardair takes off in Great 
Lake Taupo
Izardair has announce the launch of its new 
air charter service, operating from Hangar 8 
at the Taupo Airport and offering a luxury air 
charter service and a Fixed Base Operation 
– a first for the Great Lake Taupo region and 
one that both Richard Izard and his team are 
excited to introduce.
Richard and Patience Izard have also pur-
chased Taupo Air Services to deliver tourist 
focused scenic flights, managed by its former 
owner.
www.izardair.com

Hells Gate has created a tukutuku panel for 
visitors to weave to signify courage, hope 
and strength for Kia Kaha! Japan and New 
Zealand in the wake of the devastating 
earthquakes to hit both countries.
Dan and Jackie Griffiths from Washington 
State were the first visitors to Hells Gate to 
weave the tukutuku panel last Friday and 
are pictured here working on it, with 
operations manager Te Ao Tahana-Reese 
showing them the technique.

Deal of the Week ESCAPE THE RUGBY
2-Night Sydney harbour & spa weekend

CLICK 
HERE

Gold Coast Airport ‘adjusted’ 
for Chinese airline
Gold Coast Airport is to relocate the landing 
threshold on its runway 32 by about 310 
metres to the south, which would allow 
planes to make use of the full runway length.
That’s because China Southern Airlines, 
which had hoped to launch direct flights from 
Guangzhou by 2015, last week explained 
the airport could not cater for its Boeing 777 
aircraft.
The change is part of the airport’s 2011 
preliminary draft master plan, which would 
see the runaway change occur in the next five 
years.
The master plan also shows that the Gold 
Coast Airport is expecting a heavy rail link 
to be built in the future to drop passengers at 
its door and for improved road access to the 
airport.

Janet Jackson 
to perform on Gold Coast
Janet Jackson will be bringing her Number 
Ones: Up Close and Personal Tour to the 
Gold Coast Convention and Exhibition Centre 
on 02NOV11. 
Originally slated as a world tour of 35 cities 
to match the 35 number one singles from her 
double disc album, NUMBER ONES, the 
high demand for extra shows has resulted 
in an expanded world tour, with Australia 
confirmed. 
Tickets on sale through www.ticketek.com.au

Darwin International Airport has been 
given the go-ahead for its A$60 million 
expansion plan to provide more check-
in desks and boarding gates, plus a 55% 
increase in floor area. The work is due 
for completion by late 2013.

Armor All Gold Coast 600 
The Armor All Gold Coast 600 motor racing 
extravaganza 21-23OCT promises to deliver 
high level fun and excitement. The Gold 
Coast provides a modern amphitheatre for 
the spectacle and the 21st anniversary of the 
event has all the ingredients to help maintain 
its reputation as the “party of the year”. 
Some 28 international motor racing stars 
from 12 countries, including seven current 

or former Formula 1 drivers, plus three Indy 
500 winners, will team with local V8 heroes 
in a serious “take no prisoners” fight on one 
of the world’s toughest street racing circuits. 
After the chequered flag, the crowd will move 
to the Southport Broadwater Parklands to be 
entertained by, among others, legendary UK 
band Simple Minds.
www.GoldCoast600.com.au

New Hobart hotel 
to be Peppers
What was to be Grand Mercure Hadley’s in 
Collins St will now trade as Peppers Hobart 
following its recent change in ownership.
The A$30m development is due to open next 
month and will offer 60 apartments and 60 
studio suites in the heart of the Hobart CBD 
“combining stunning modern design within a 
heritage-listed building, once part of the 
original Cascade Brewery”.
It is believed historic Hadley’s Hobart hotel 
will continue under its existing ownership and 
with the existing Grand Mercure branding.

Grand Mercure Apartments 
for Coolangatta
Blue C Apartments Coolangatta is now an 
Accor Hotels property and has been rebrand-
ed Grand Mercure Apartments Coolangatta.
The 15-storey complex opposite Coolangatta 
beach offers 45 one, two or three-bedroom 
air conditioned, luxury apartments, all with 
ocean views. Guest facilities include a heated 
lagoon style swimming pool and spa, and a 
gymnasium and sauna.

http://www.aimholidays.co.nz/files/deal_week/1EXP_Spa_21Oct11_AIM-1.pdf
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Summer Sale
Stay 5 / Pay 3

Sales to 15DEC11
Travel 01OCT11-30APR12

Blackout 26DEC11-10JAN12

Contact your wholesaler 
for details

‘World’s Leading Island Villas’
2010 World Travel Awards

www.temanava.com

Garden Villa Suites
Garden Retreat Villas

Swim in Australia’s 
longest pool 
A new short break package in Port Stephens 
offers couples the chance to swim in Aus-
tralia’s longest pool, parasail 150m above the 
blue, dolphin-filled waters of Port Stephens 
north of Sydney and then enjoy lunch on the 
water.
The striking lagoon pool which completely 
encircles the Oaks Pacific Blue Resort in Port 
Stephens stretches 485m, making it the long-
est pool in Australia. It contains three million 
litres of water and it takes two mechanical 
robots to clean the huge pool every day. 
The package, released for spring by Port 
Stephens Parasailing, offers couples a night at 
the Oaks Pacific Blue resort with breakfast, a 
tandem parasailing ride above Port Stephens 
for two, a 90-minute dolphin cruise on the 
bay with Moonshadow Cruises, including use 
of the boom net or water slides for the young 
at heart, and a buffet lunch on the boat – all 
for A$332 per couple. The same package with 
two nights’ accommodation at Oaks Pacific 
Blue is priced at A$490 per couple.
The package is valid to 30NOV11. 
Conditions apply. To book, call Port Stephens 
Parasailing on +61 2 4982 2808 or visit 
www.portstephensparasailing.com.au

Cooks fights over departure tax
Cook Islands News Online reports that the 
Cooks’ financial secretary is making no head-
way in the push by his government to have 
the airlines serving Rarotonga include the $55 
departure tax in their ticket price.
He is quoted as saying Air New Zealand in 
particular refuses to include Cook Islands 
departure tax in its ticket prices.
He says they are taking the stand that most 
airlines take in this regard, which is that they 
do not wish to be the tax collector on govern-

ment’s behalf, an argument he calls nonsense. 
He says the airlines have the systems to han-
dle such transactions.
Mr Neve has gone so far as to post official 
notices at Rarotonga Airport and in trading 
banks apologizing for the inconvenience of 
paying international departure tax, explaining 
what the money is used for, the government’s 
attempts to get airlines to include the tax in 
fares and its commitment to further lobby the 
issue.

New managers 
for Sunset Resort
Sandi from Vibe Pacific, which represents 
Sunset Resort Rarotonga in NZ reports 
that the resort’s managers Garth and Deb-
bie have resigned after 4½ years in the 
role.
The new Sunset Resort managers are 
Aucklanders Tim and Colleen Darby. Tim 
has over 30 years experience in the travel 
industry and 28 of these years were spent 
at Air New Zealand. Over the course of 
his career Tim has worked for reservations 
and sales, revenue management and as the 
airline’s manager in Rarotonga. He brings 
a wealth of knowledge of the industry 
combined with experience in the local 
customs and culture of the Cook Islands.
Colleen has over 17 years experience 
within the Real Estate industry, starting 
her career in residential sales then moving 
into Property Management as a Property 
Manager. Colleen is strong on customer 
service and believes in building rapport 
with her clients. 

World’s ‘Rugby Maddest’ 
winner arrives in Tonga
As part of Tonga’s RWC campaign, the Tonga 
Visitors Bureau and tourism private sector 
partnered to target the estimated 90,000 rugby 
fans headed for New Zealand, with the aim 
of promoting a visit to ‘Rugby-Mad’ Tonga.  
The winner of the competition was Canadian 
Andrew Joachim, a “Tonga-phile” and previ-
ous resident of the Kingdom. His prize for 
submitting a short film about his rugby obses-
sion was an all-expenses paid trip to Tonga.
Arriving last week, Andrew flew to Vava’u 
courtesy of Tonga’s domestic airline 
Chathams Pacific to coincide with the Vava’u 
Regatta Festival and to go whale watching 
and enjoy the atmosphere. Andrew stayed 
at the best resorts in Tonga, including Fafa 
Island, Liku’alofa and Little Italy in Tonga-
tapu and the Tonga Beach Resort in Vava’u.  
He was also the special guest at the Billfish 
Restaurant & Bar for the Rugby World Cup 
Opening Ceremony and the first game of the 
World Cup, the match between Tonga and the 
All Blacks last Friday.
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TN SPRING SALE Tahiti from NZD900 RT         Ticket by 
26SEP.

Edgewater into Cup Fever
The Edgewater Resort & Spa in Raro-
tonga has really gotten into the swing of 
the Rugby World Cup Fever with staff 
right behind it all as part of an in-house 
competition between departments.  
Each “adopted” a country and decorated 
their departments in their country’s col-
ours.  Some are also tipped to swap their 
work uniform for the team’s colours on 
the day of their game.  
The Brasserie Restaurant has gone all 
out with a special “Rugby Menu” for the 
entire World Cup.  The bar-snack menu 
is available at every game from 9.30pm 
until the end of the game and boasts All 
Blacks specials like the Ma’a Toasty, 
Sonny Bill’s Fish, a McCaw Burger, 
Cowan Fries or Piri’s Wedges.  
These can all be enjoyed while watching 
any of the games live at the restaurant 
on one of two big screens.  

Two Beauty Queens and an ex-All Black steal the show

Hideaway extends 
Stay Pay offer
Hideaway Island Resort & Marine 
Sanctuary, Vanuatu has extended 
the sales date on its current Stay 
Pay offers to 30SEP11 with travel 
to 31MAR12.  Stay 7 nights, pay 
5 or Stay 4 nights, pay 3, with a 
bonus offer of $100 resort credit 
per room, per 7 night stay or $50 
resort credit per room, per 4 night 
stay. Call your wholesaler for 
further details.

Former All Black great Frank Bunce was a 
major attraction at the Pacific Showcase last 
week, where he manned the Niue Tourism 
stand.
Bunce donned a Niue t-shirt and chatted to 
show-goers about the island along with Niue 
Tourism Development Coordinator Vanessa 
Marsh, who many at the event also recognised 
as a former Miss South Pacific. Marsh and 
Bunce were also joined by current Miss Niue 
Aotearoa 2011, Amber Patutaue. 
Bunce’s Niuean heritage led him to take a 
journey of discovery to Niue a few years ago 
and he has since become a tourism ambassa-
dor for the island.
“This role allows me to become more in-
volved with Niue. To give something back to 
a place that has been a huge influence on me,” 
says Bunce.
The Pacific Showcase, held at Auckland’s 
new ‘Cloud’ venue on Queen’s Wharf, enjoyed 
a busy and successful three days.
Niue Tourism Development Coordinator 
Vanessa Marsh says “There was a fantastic 
turnout at the event and we ended up speaking 
to over 500 people about what Niue has to 
offer.”
Marsh said she noticed an increased knowledge 

about Niue among consumers than at 
previous tourism expos she had attended. 
The key areas of interest were Niue’s fishing, 
whale watching and cultural activities. 
“There were a lot of people wanting their 
photo taken with Frank, so we told them if 
they wanted a photo they had to take a 
brochure too,” joked Marsh.
www.niueisland.com

Frank Bunce and Vanessa Marsh

The national airline of Kiribati says about 300 passengers have been affected 
by a suspension of its flights between the capital and Fiji.
An email was sent to Air Kiribati last week informing the airline that its 
Tarawa to Nadi route, operated by Nauru’s national carrier Our Airline, was 
to be temporarily halted.
A spokesman for Air Kiribati told Radio New Zealand International no reason 
was given for the suspension but said discussions are now underway to 
resolve the matter.
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St Croix On Sale, 
Caribbean

Flights, 7 nights and return transfers from $3139*
Hotel saving of US$250pp, one night FREE + bonus offers C
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*email: res@escape-holidays.co.nz*

Canada - book early and save with SKIMAX
The Innovative Travel Co. reminds agents 
that fantastic savings are available with 
their SKIMAX Northern Hemisphere ski & 
board holidays programme.  For example 
in Canada, 7 nights, including a 6-day lift 
pass for Whistler (above) is now priced from 
A$775pp twin (travel 24NOV-18DEC11); 
Big White from A$599pp twin (travel 10FEB-
23MAR12); and Silverstar from A$805pp 
twin (travel 24NOV-22DEC11).  
The 7-night Ski & Explore Banff provides 
for 4 nights at Banff and 3 nights at Lake 
Louise including a 3-day tri-area lift pass 

valid at Lake Louise, Sunshine and Norquay, 
a Discover Banff and its Wildlife tour and 
a Johnsons Canyon Icewalk from A$985pp 
twin (travel 02-31JAN12).  
Many more options are available for Canada, 
USA, Japan & Korea. Call 0508 100 111 or 
email info@skimax.co.nz and remember to 
enter the draw to win a BURTON’s snow-
board (one for you and one for your client) 
for all bookings valued $1000pp and more 
booked and paid by 30NOV11. 
Download the entry form at 
www.skimax.co.nz 

Scenic Tours 2012 Earlybirds 
for Canada & Alaska end soon
Scenic Tours is reminding agents there is 
one month to go for the Earlybird offer on 
its all-inclusive Canada and Alaska tours in 
2012. Those who book by 15OCT on selected 
departures of the 20-day Canadian Rockies & 
Alaskan Cruise will enjoy free flights direct 
to Vancouver with Air New Zealand, taxes 
included. 
Call 0800 441 611 or visit www.scenictours.
com.au.
*Subject to availability, terms & conditions 

Virgin Islands holidays
Holiday in the Virgin Islands at St. Croix this 
year and take advantage of Escape Holidays’ 
accommodation savings of US$500 per cou-
ple discount and one night free. There’s also 
one US$50 dining certificate, one US$50 re-
tail credit and one US$50 activity certificate, 
all per booking based on two people.  The 
free night and discount are already reflected 
in advertised price.
Talk to Escape Holidays reservations team for 
more information on 0800 300 004.

AFRICA

Pirates raid 
upscale Kenyan resort 
Pirates have murdered a British tourist and 
kidnapped his wife from an exclusive Kenyan 
resort.
Britain’s Daily Mail reports that the couple 
was attacked at night by a gang carrying guns 
as they stayed in a Kiwayu Safari Village 
resort bungalow, near the island of Lamu and 
close to the border with lawless Somalia.
Armed bandits arrived at the private resort by 
speedboat at midnight on Saturday, stormed 
into the couple’s secluded hut, which had just 
a piece of cloth as the door, and demanded all 
their money.
It is thought the tourist tried to stop the gang 
and was shot dead.  The pirates then forced 
the man’s 56-year-old wife into the motorboat 
and locals reported that they sped off north in 
the direction of Somalia.
The 18-bungalow, £900 a night Kiwayu Safari 
Village resort, popular with celebrities, boasts 
around-the-clock security with 21 guards who 
patrol alongside six police officers.
The British Foreign Office travel advice 
website says: ‘We continue to advise against 
all but essential travel to within 30 kilometres 
of Kenya’s border with Somalia. There have 
been previous attacks by Somali militia into 
Kenya.”

http://www.escape-holidays.co.nz
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SYD - LAX service daily with a B777

South African Tourism kicks off World Cup celebrations in style 
South African Tourism celebrated the kick off 
of the 2011 World Cup in Auckland over the 
weekend at Auckland’s Australis with guests 
given a preview into the exuberant tastes and 
culture that South Africa has on offer.
Zulu dancers entertained guests with their 
high performance routines and photographer 
Jasmine Lee showcased her collection of 
inspiring photographs from South Africa. 
Dr Rob Davies, South Africa’s Minister for 
Trade and Industry, also joined in the cultural 
celebrations and explained South Africa’s 
commitment to the Australian and New 
Zealand markets.
“We are delighted to be here in New Zealand, 
not only to celebrate the start of the Rugby 
World Cup, but to further strengthen ties 
between our three nations, Australia, New 
Zealand and South Africa,” said Mr Davies.
“We have seen continued growth from the 
Australian and New Zealand markets in terms 
of arrival figures to South Africa, with April 
alone seeing an increase of 19.9 percent from 
Australia compared to 2010 and a 24.1 per-
cent increase from New Zealand.”
“We hope that Australians and New Zealand-
ers continue to choose South Africa as their 

next leisure and business travel destination, as 
after all we do offer an opportunity to enjoy 
unique, memorable experiences,” added Mr 
Davies.
The event showcased South Africa’s Leave 
Ordinary Behind campaign which hopes 
to entice travellers from New Zealand and 
across the globe to stop thinking about visit-
ing South Africa and discover the country 
now.
“The campaign is all about asking people to 
step outside of their everyday lives and expe-
rience something truly magical. South Africa 
will take your breath away with its amazing 
landscapes and the opportunity to have close 
encounters with our unique animals,” said 
Lalie Ngozi, South African Tourism Country 
Manager. 
“The Leave Ordinary Behind campaign 
includes a variety of communications plat-
forms, including outdoor advertising, a con-
sumer promotion to be launched at the end of 
the month and a targeted activation during the 
2011 Rugby World Cup that highlights South 
Africa as the ultimate destination for Kiwis to 
consider for their next holiday.
“Our campaign aims to engage and encour-

age the business and leisure tourist to take 
the next step of ticking South Africa off their 
bucket list.” 
Along with the cultural and taste sensations 
on offer, guests were also enlightened with 
stories of South Africa’s top experiences 
including seeing big five, experiencing shark 
cage diving as well as being home to the 
largest free falling bungee jump in the world.
South African Tourism has also launched a 
World Cup Competition, running from 9 
September to 23 October where one lucky 
winner and a partner will win a trip to South 
Africa. To win, entrants are encouraged to 
send South African Tourism, in 25 words or 
less, the top two South African experiences 
they would like to try for the first time. 
To enter, visit 
http://blog.southafricantourism.com.au/
For more information on how to leave your 
ordinary behind and get up close with South 
Africa, visit www.southafrica.net or join 
the Facebook page dedicated to the Kiwi 
traveller, http://www.facebook.com/#!/
pages/Kiwis-Travelling-to-South-Afri-
ca/122535707764350  

Gap Adventures offers 
photography opportunity
WorldNomads.com, in partnership with 
National Geographic Channel and adventure 
travel company, Gap Adventures are offering 
a budding photographer a once in a lifetime 
chance to go on assignment with renowned 
National Geographic on-assignment wildlife 
photographer Jason Edwards, to South Africa, 
as part of the 2011 Travel Photography 
Scholarship.
The successful applicant will experience 
an 8-day trip courtesy of Gap Adventures, 
through Kruger National Park and also have 
the chance to photograph Cape Town in all its 
vibrant colour and visit a pre-school commu-
nity project.
Online applications will be received through 
to 18NOV10. For application details click on 
the above link.

Daily Dublin service on way 
for Kiwis
New Zealanders will be able to fly direct to 
Ireland from January next year following 
Emirates’ announcement that it will begin 
daily flights to Dublin.
The daily service, starting on 09JAN, will 
leave Dubai at 7am and arrive in the Irish 
capital at 11.30am (local time). All four 
Emirates daily services from New Zealand 
will provide direct connections at Dubai.
The return flight leaves Dublin at 12.55pm 
and gets into Dubai at 00.25am (local time) 
the next day. An Airbus A330-200 will be 
deployed between Dubai and Dublin, offering 
First, Business and Economy class.

http://www.facebook.com/#!/pages/Kiwis-Travelling-to-South-Africa/122535707764350
http://www.facebook.com/#!/pages/Kiwis-Travelling-to-South-Africa/122535707764350
http://www.facebook.com/#!/pages/Kiwis-Travelling-to-South-Africa/122535707764350
http://journals.worldnomads.com/scholarships/story/75637/Worldwide/Travel-Photography-Scholarship-2011-South-Africa
http://journals.worldnomads.com/scholarships/story/75637/Worldwide/Travel-Photography-Scholarship-2011-South-Africa


VisitWales loves the Kiwis! 
A great night was had by all at The Big Wales 
Pub Quiz at Auckland’s Bluestone Room last 
Thursday. Daffodils were waving, Dragons 
were roaring and Tom Jones was singing, says 
Maggie Hunt. 
First Minister of Wales, the Rt Honorable 
Carwyn Jones was in town to promote Wales 
as a business and tourism destination and a 
crowd of industry folk along with some of 
New Zealand’s inspiring Paralympians en-
joyed a great evening answering some Welsh 
questions and winning some great prizes.
During the four-day visit the First Minister’s 
busy schedule included developing economic 
links with New Zealand business, promot-
ing Wales as a tourist destination, visiting the 
Maori community to strengthen cultural and 
language links as well as attending a Wales 
day at the Te Papa Museum in Wellington.
Sporting connections were also on the 
agenda, with the signing of a memorandum 
of understanding between the two nations 
covering Olympic and Paralympic coopera-
tion. The New Zealand Paralympics team are 
planning to use Swansea as their pre-training 
base ahead of the 2012 Games.
“This invite from the New Zealand govern-
ment presents a major opportunity to raise the 
profile of Wales and to highlight our nation as 
a tourist destination and a place to invest and 
do business,” said Mr Jones.

Chris Ingram loves Wales 
and little red Dragons

First Minister of Wales, Rt Hon Carwyn Jones

Maggie Hunt, M H Marketing 
with a big ‘Welcome to Wales’

Sarah Jensen, Stars Travel and Barbara Harris, 
British Consulate, with some little ‘Red Dragons’

Megan Singleton waving the Welsh Flag Jodie Bernard, Harvey World Travel 



TravelMemo   20110913    13SEP11    Page 10

Trafalgar expands Insider experiences in 2012 

“...we have changed 
500 hotels and 200 
restaurants – we are 
serious about lifting 
the bar when it comes 
to guided holidays...” 
– Scott Cleaver

Trafalgar continues to evolve and expand its 
product line-up in 2012, offering a greater 
number of authentic and immersive experi-
ences and uncovering more Hidden Treasures 
than ever before.
Trafalgar says its 117-itinerary First Class 
Europe and Britain programme for 2012 
introduces many new, enhanced hotel and 
dining experiences to ensure clients get the 
most value out of their next European holiday 
and see a side of destinations not found in 
guidebooks. 
Nine new First Class itineraries have been 
launched spanning Europe, Britain and 
the Eastern Mediterranean, and 15 new At 
Leisure itineraries have been introduced for 
2012.
Says Trafalgar GM Scott Cleaver: “At Lei-
sure itineraries were the stand-out success 
of our Europe and Britain 2011 programme, 
exceeding all expectations and bringing in a 
significant amount of new business. 
“89% of all At Leisure clients had never trav-
elled with Trafalgar before; this really opens 
a completely new market for agents,” Cleaver 
adds. “Hence, it made sense to offer more of 
what clients are demanding by introducing 15 
exciting new itineraries for 2012 and offer a 
standalone brochure for At Leisure.
“All itineraries have been carefully crafted to 
ensure they provide the right mix of organised 
sightseeing with an expert Trafalgar Travel 
Director and time to explore independently 
in order to truly become immersed in each 
destination.”
New First Class At Leisure itineraries include 
the 8-day Scenic Ireland, 9-day Cairo and 
Sharm el-Sheikh, 9-day Alpine France and 
Switzerland, 10-day Spanish Island Serenade 

and 11-day Paris and Provence. This pro-
gramme offers no less than two to three days 
in each location, no departures earlier than 
9am on travelling days, in-depth sightseeing 
in smaller, more intimate groups, as well as 

plenty of time for personal exploration.
For 2012, Trafalgar has also expanded its 
Be My Guest dining inclusions and has 
sought out a greater number of authentic, 
private venues to enable more travellers 
to go off-the-beaten-track and dine as a 
local, with locals. 
As part of the First Class 10-day Best of 
Ireland, your clients will get to experi-
ence a home-cooked dinner at a family’s 
farmhouse while being entertained with 
traditional Irish storytelling. Meanwhile, 
those on the 13-day Best of Germany 
and Austria will be treated to lunch in a 
picturesque castle overlooking the Rhine; 
an unforgettable moment they would not 
have had if not travelling with Trafalgar.
Other new First Class Europe and Britain 
2012 itineraries include a 10-day Rome, 
Athens and Istanbul City Break; a 9-day 
Northern Italy including Cinque Terre, 
which begins in Milan and includes 
an exclusive Be My Guest dinner in 
Baveno; and a 6-day Real Britain.
Trafalgar is offering savings of up to 
10% for bookings made and paid in full 
12 months prior to departure.
“Trafalgar is committed to providing 
distinctive, local and immersive 
experiences clients simply could not 
have if travelling on their own and we 
will continue to evolve our exclusive 
programmes such as Be My Guest to 
ensure we are offering a truly authentic 
taste of Europe. 
Plus we have changed 500 hotels and 
200 restaurants – we are serious about 
lifting the bar when it comes to guided 
holidays,” says Cleaver.

Eurostar iPhone app
Eurostar has launched a free mobile application 
allowing passengers to book journeys on-the-go 
and receive tickets direct to their phones.
The Eurostar iPhone app, which is available for 
Android devices as well as iPhone, allows 
passengers to book and manage journeys 
between the UK and Paris, Brussels and Lille. 
Passengers who book journeys using the Eu-
rostar App will immediately receive a mobile 
ticket with an electronic barcode on their device. 
The mobile ticket can then be simply scanned at 
check-in.
Members of Eurostar’s Loyalty Programmes 
(Eurostar Frequent Traveller and Eurostar Plus 
Points) can also use the App to earn points when 
they book and to view their point balances at the 
touch of a screen. Other functions of the Euro-
star mobile app include; live service updates to 
keep passengers informed of disruptions and a 
personal profile page, which provides an option 
to store address details and seating preferences. 
In addition, to facilitating booking amendments 
at the touch of a screen, the Eurostar App’s 
simple Express Exchange functionality offers 
Business Premier travellers the flexibility to 
change their journey details to fit around their 
busy schedules. 
Eurostar has also launched a mobile version of 
eurostar.com, to give its customers an enhanced 
online experience when using their mobile 
devices to access the website. The mobile web-
site offers a simplified homepage, the ability to 
book and manage journeys as well as access to 
loyalty point balances and service updates. 
The Eurostar App, which was created by Back-
elite, is available for free from the App Store 
on iPhone or the Android Market on Android 
devices.

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

http://www.cxagents.co.nz
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A must-see in Florence
The Innovative Travel Co., which has specialist Italian travel expertise, has a must-see 
recommendation for Florence. Just 10 minutes’ walk from the main tourist area is the 
‘Officina Profumo Farmaceutica Di Santa Maria Novella’, one of the oldest pharmacies in 
the world. It has conducted business uninterrupted since the 1600s, producing and selling 
specialty cosmetics, perfumes, food and herbal products. The pharmacy’s history dates even 
further, to 1221 with Dominican monks cultivating medicinal herbs and preparing medica-
tions and balms for their small infirmary, which eventually opened to the public in 1612. 
The reputation for the excellence of its products spread as far as Russia, India and China.  
Innovative’s ‘Cit Italy’ programme provides a large selection of accommodation priced 
from NZ$75pp twin for Florence, plus Villas in Tuscany and other holiday arrangements 
for Florence and all of Italy.  Freephone 0508 100111 or email info@innovative-travel.com 

Christmas in Shakespeare Country
Your clients can enjoy a whole host of fes-
tive activities in Shakespeare Country with 
spectacular Christmas lights, festive markets, 
traditional carols, candlelit tours, storytelling, 
craft fairs, cake decorating workshops, nativ-
ity shows, ghost stories and a Royal Shake-
speare Company performance of The Heart of 
Robin Hood‘.
The Christmas lights are switched on in Royal 
Leamington Spa on 20NOV, in Stratford on 
24NOV and in Kenilworth on 25NOV. Christ-
mas Markets are held in Leamington every 
Sunday, 20NOV-18DEC, and every Thursday 
in Stratford from 24NOV until Christmas. 
Warwick’s Victorian Christmas Evening with 
over 60 craft stalls with traditional entertain-
ment and attractions takes place on 24NOV 
and the Christmas lights are switched on in 
the town. 

At Warwick Castle from Saturday 17DEC, 
guests can see the Great Hall and State 
Rooms decked out for Christmas fit for a 
King, with all the traditional trimmings along 
with festive food and drink served in the 13th 
Century Undercroft.  
The Shakespeare Houses are all dressed for 
Christmas from 01DEC11-06JAN12. Anne 
Hathaway’s Cottage has an evening of tra-
ditional carols with mulled wine, mince pies 
and a rare opportunity to visit the beautiful 
Cottage in the evening on 03DEC. 
Christmas lights will light the way through 
the garden at Shakespeare’s Birthplace where 
traditional decorations of Ivy, Holly and 
spiced fruits will hang in the Parlour and Hall 
plus a Christmas feast will be set on the table. 
On 08DEC there’s a candlelit tour at Shake-
speare’s Birthplace with a glass of mulled 

wine and a mince pie for the special entry 
price of £1.  
On Christmas Eve, enjoy ghost stories by 
lantern light at The Falstaff Experience in 
Stratford where mulled wine and mince pies 
will be served. 
For events, accommodation, special offers 
etc, visit www.Shakespeare-Country.co.uk
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Regatta Storica - the annual spectacle in Venice
Venice’s annual spectacle, the Regatta Storica 
took place on the first Sunday of September
and The Innovative Travel Company’s Brand 
Ambassador, NZ fashion designer Jane 
Daniels was there to experience the gondola 
racing and associated festivities.  
“We are still bubbling over with the excitement 
of viewing this unforgettable event,” says 
Jane, “We spent the most fun filled day of 
cheering, singing traditional songs accompa-
nied by piano accordion, guitar and the strong 
native Italian voices.”   
The annual race of the gondolas dates back to 
the 13th century and is preceded by an histor-
ic pageant, with 16th century-style boats and 
gondoliers in period costume, transporting 

the Doge, the Doge’s wife and all the high-
est ranking Venetian officials in a colourful 
procession along the Grand Canal. “We were 
very privileged to attend the races aboard the 
1926 partly restored Nouvo trionfo, “ says 
Jane Daniels. “The grand old 20 metre sailing 
vessel is owned and being restored by Arzana, 
a society bent on preserving some of the old 
gondolas and boats from Venice’s history.”  
Innovative’s ‘Cit Italy’ programme offers 
a large selection of Venice accommodation 
priced from NZ$65pp twin along with other 
holiday arrangements for Venice and all of 
Italy. 
 Freephone 0508 100111 or email 
info@innovative-travel.com 

Ten years since the demise of Ansett
Tomorrow 14SEP marks the tenth anniver-
sary of the day the Ansett terminals were 
padlocked and the Australian airline went 
into receivership.  It was also the day the 
then NZ Prime Minister Helen Clark was 
trapped aboard an Air New Zealand aircraft 
at Melbourne Airport by angry Ansett work-
ers before being rescued by police helicopter 
and whisked away to a Hercules transport for 
an eventual flight home.
This important piece of aviation history has 
been recorded (from an Aussie perspective) 
by veteran aviation reporter Ben Sandilands 

and published on Crikey.com.au. Sandilands 
was contributing extensively on the Ansett 
issues to the Australian Financial Review, 
and has a substantial dossier of information 
which has been variously published, not 
published or published but not widely 
noticed because the terror attacks dominated 
the news for many months following.
If nothing else, he provides an insight into the 
machinations of the Australian and NZ
Governments, Qantas, Virgin, Air New 
Zealand and Singapore Airlines.  
Click here to download. 

LH Webinar Agent 
Training : how to use 
the e-Mini Manual 
Anton Musin advises that, due to 
popular demand, Lufthansa has added 
two more Travel Agent Webinars for 
online training on the new e-Mini 
Manual. 
They are scheduled for 0830 and 0930 
on Thursday 22SEP. 
Registrations close 15SEP, and agents 
are urged to book early to secure 
places. 
Please note : Webinars for Thu 15SEP 
are already fully booked. 
Register at : www.lufthansaexperts.com 
and go to the eXperts Cafe section. 

Aircalin moves 
to Walshe Group
Last Friday marked the change in Aircalin’s 
representation in New Zealand from World 
Aviation Systems to The Walshe Group.
Aircalin’s new contact details are now:
Aircalin, 
Level 6, 52 Swanson Street
Private Bag 92136, Auckland
DX:  CX10171
Tel:  977 2238 (reservations); Fax:  977 2212
Email:  reservations@aircalin.co.nz
Angela Hallett: Sales Manager New Zealand
Email: angela.hallett@aircalin.co.nz
DDI:  977 2239; Fax:  977 2212; 
Mob:  021 988 938
Gareth Williamson:  Account Manager
Email:  gareth.williamson@walshegroup.com
Stephen Tanner:  Key Account Manager
Email:  stephen.tanner@walshegroup.com

Visit www.lufthansaexperts.com for the new e-Mini Manual and eXperts Cafe

http://www.travelmemo.co.nz/voucher.php?voucher_id=1013
http://www.lufthansaexperts.com
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Having harvested around $11 million over 20 years, Palmerston North 
Airport’s unpopular departure tax could be gone by the end of the 
year, says the Manawatu Standard. 
The airport company is consulting its customers, principally Air New 
Zealand, about ditching the $5 “passenger-paid levy” and increasing 
landing charges to make up the balance. 

Unisys helps carriers during Rugby World Cup
In time for the 2011 Rugby World Cup, thirteen international airlines 
operating to and from New Zealand have signed contracts with Unisys 
to provide an advanced baggage reconciliation system for their interna-
tional flights operating from AKL, WLG, CHC and ZQN international 
airports. The baggage reconciliation system links passengers with their 
bags, tracking both as they move through the system to help the airlines 
comply with aviation industry security requirements.
The Board of Airline Representatives New Zealand (BARNZ), an indus-
try representative organisation for airlines, manages the engagement with 
Unisys on behalf of the airlines.  
Each year these airlines must secure and validate up to 3 million bags 
for approximately 2.4 million air travellers on international flights to and 
from New Zealand.  These volumes are expected to increase significantly 
during the Rugby World Cup.
The Unisys baggage reconciliation system helps airlines comply with 
regulations relating to baggage handling so that unaccompanied baggage 
does not travel ahead of the passenger.
When passengers check in, each bag receives a barcode, which is then 
scanned and reconciled with a passenger record before it can be loaded 
onto the aircraft. As the airline has a record of the baggage loading order, 
bags can be quickly identified and recovered if passengers fail to board.  
This process prevents take-off with a mismatch of passengers, crew and 
baggage.  It also provides a tool to assist in delivering enhanced security 
levels to avoid unaccompanied baggage being loaded on the flight.
The new contract with BARNZ builds on Unisys’ credentials for deliver-
ing baggage reconciliation systems for the Asia Pacific aviation industry.  
Unisys has provided a baggage reconciliation system for the Australian 
equivalent of BARNZ since 2004.  Last year Qantas selected Unisys to 
provide an innovative solution for its Australian domestic flights using 
Radio Frequency Identification (RFID) technology to track and verify 
bags.  Qantas introduced Australia’s first self-service baggage check-in 
facility as part of the airline’s Next Generation Check-in initiative to 
streamline and speed up a passenger’s journey through domestic airports 
using technology such as RFID bag tags, called Q Tags.

CRUISE NEWS
Orion introduces new pricing, group policy
Due to the current strength of the Australian dollar 
impacting local market conditions Orion Expedition 
Cruises has taken feedback from its travel partners 
and past guests and reviewed pricing and group poli-
cies. New pricing, with significant incentives for early 
purchase, will apply to both Orion and Orion II 2012 
itineraries.
.. Up to 50% off on 2012 sailings  - opening Orion to 
more of your clients
.. Prices valid until 30NOV11  - ensuring best price to 
your clients 
.. New groups policy – 1 FOC cabin for 5 cabins with a 
locked in price making groups more achievable 
.. Live pricing on www.orionexpeditions.com  – easier 
to quote to clients
.. As of 10SEP11, Orion Expedition Cruises has intro-
duced new levels of savings of up to 50% which will 

be available on all Orion and Orion II future sailings. 
These savings will vary according to itinerary. 
The new introductory savings will be valid until 
30NOV11. 
After 30NOV, best fares will be updated on a weekly 
basis at www.orionexpeditions.com. Current fares will 
also be available from Orion’s Customer Service Team. 
To encourage group business, Orion has changed its 
policy to make group commitments more achievable for 
travel partners. For agents, Orion will hold prices and 
provide a free stateroom or suite with just 5 confirmed 
cabins. For group allocations the team will help with 
the agent’s marketing plan and can support with co-op 
funding to ensure the group comes to fruition.
For further details on any of these opportunities, contact 
Orion’s Customer Service Team on 0800 444 462 or 
email sales@orionexpeditions.com

20% off Antarctica
Bentours is extending its 20% discount on selected 
Antarctica voyages to 30SEP11.
Clients can experience the magic of the South Shetland 
Islands and the Antarctic Peninsula on the 13-day 
Antarctica Classic in Depth, now priced from 
NZ$7356*pp twin share for 07, 18, 29NOV11 and 
10DEC11 departures.
The 11-day Antarctica Classic, is available from 
NZ$8728*pp for 02, 29Jan12 and 07FEB12 departures.
The 14-day Quest for the Antarctic Circle ventures 
where few cruises go, cruising beyond the Antarctic 
Circle and is now priced from NZ$7855*pp for 
departure 08MAR12.
The discount also applies to the 20-day Spirit of 
Shackleton, which recounts Ernest Shackleton’s 
exploration of Antarctica, from NZ$17,582*pp for 
departure 11JAN12.

Each voyage departs 
Ushuaia, Argentina and 
includes Zodiac cruises 
and shore landings with 
an expert expedition 
team, lectures and educa-
tional programs, sched-
uled visits to scientific 
research stations and all 
meals while onboard.
For bookings or further information contact Bentours 
on 0800 443 510 or visit www.bentours.com.au
*Terms and conditions apply. Discount valid on all 
available cabin grades for above mentioned departures 
only. Prices include discount and are based on twin 
share accommodation in category 2 cabins.

http://www.cxagents.co.nz
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Tel: 09-444 2298
Fax: 09-4424228
CLICK HERE

FOR WEBSITESpecial is valid to 30th September 2011.

Amsterdam to Basel 
8 days from NZ$2789

Cruise Departure Date: 
Wednesday, 2nd May 2012

Amadeus
Diamond

CLICK HERE FOR DETAILS

CLASSICAL RHINE including ‘RHINE IN FLAMES’
Special Highlight

A massive fireworks display 
on seven mountains 

between Linz and Bonn

MSC Divina afloat and ready for dressing up 
MSC Divina, the third to the MSC Cruises’ 
flagship Fantasia class, was ceremoniously 
floated out of dry dock of the STX Europe 
ship yard in Saint-Nazaire, France on 
Saturday, 03SEP and transferred to another 
dock for final fitting and furnishing ahead of 
her naming in May next year.
Representing a major milestone in the build 
of the new 140,000-tonne, 4363-passenger 

cruise ship, the special occasion was watched 
by a select group of guests who gathered to 
applaud the “12th and most magnificent of the 
MSC Cruses fleet”.
“It is a proud moment,” said Emilio La Scala, 
general manager of MSC Cruises Technical 
Department. “Today marks the start of the 
final one million hours of work devoted to 
meticulously applying the finishing touches 

to ensure 
our new 
‘débutante’ 
is ready and 
perfectly 
‘dressed up’ 
when she 
emerges for 
her debut 
‘Grand Ball’ 
on 26 May 
2012 in 
Marseille, 
France,” he 
said.
Lynne 

Clarke, managing director of MSC Cruises 
Australia and New Zealand, echoed Mr La 
Scala’s remarks by saying such an addition 
would further highlight interest from Aus-
tralia and New Zealand for an MSC Cruises 
holiday and the Italian flavour of the fleet.
“We forecast a rush of bookings for a cabin 
aboard the new flagship which will operate 
on a series of cruises of the Mediterranean in 
its first year. “It’s exciting times not only for 
MSC Cruises but also for cruise fans from our 
corner of the world.”

Seven-night cruises aboard MSC Divina 
begin at A$939 (NZ1229) per person, twin 
share. Children aged under 18 years cruise 
free when sharing a cabin with two parents 
(pay only port charges). 
Named in honour of legendary screen 
idol and patron of the MSC Cruises fleet, 
Sophia Loren, MSC Divina will be appro-
priately themed as a divine goddess. This 
was hinted at the recent ceremony with the 
announcement that the ship’s 18 decks (13 
of them for passengers) will be named after 
the Gods of ancient Greece.
When finished the cruise ship will have 
1751 cabins, 100 more than on board sister 
ships MSC Fantasia and MSC Splendida. 
Features include an expanded exclusive 
MSC Yacht Club where guests can relax 
in the Top Sail Lounge. The ship will also 
feature a new reverse osmosis system for 
fresh water production, requiring 40 percent 
less power and assuring less environmental 
impact.

http://www.lufthansaexperts.com
http://www.francistravelmarketing.co.nz/index.php?option=com_wrapper&view=wrapper&Itemid=98
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Major upgrade 
for mv Minerva
Swan Hellenic has been consult-
ing with maritime specialists to 
improve and extend the facilities 
on board mv Minerva, with equal 
importance paid to the ship’s ef-
ficiency, maneuverability, comfort 
and environmental performance. 
As a ship greatly aligned with the 
British cruising market - and as a 
response to loyal passenger feed-
back - mv Minerva will undergo 
a multi-million pound upgrade to 
update, but not change, her unique 
country house ambience. The 
number of passengers on board will 
not change, remaining at 350 per 
cruise.
Highlights include extensions of 
the internal and external public 
areas as well as plans for a new 
wrap-around forward observation 
lounge. The new Orpheus Lounge 
will provide comfort and panoramic 
views at the forward end of the 
ship, while innovative design will 
extend the size of Shackleton’s Bar 
and create a new Internet Lounge. 
Swan Hellenic will increase the 
size of a number of cabins and add 
balconies to others, increasing the 
number of balcony suites to 23% of 
all cabin accommodation. All 181 
passenger cabins will be upgraded 
with new en-suite bathrooms. 
This upgrade is scheduled to take 
place during winter 2011 with 
mv Minerva embarking on her 
next era of discovery cruising on 
02MAR12. 

Hebridean River 
Cruises for 2012
Hebridean Island Cruises, which 
operates the small cruise ship 
Hebridean Princess, has an-
nounced the launch of a new dedi-
cated River Cruises programme on 
board Hebridean’s Royal Crown 
river ship.
Having undergone an extensive 
renovation in 2010, the luxurious 
cruiser will sail on the Rhine and 
Danube rivers during the spring 
and autumn of 2012 operating 
four 7-night itineraries. Harking 
back to the golden age of cruising, 
with an opulent feel of 1930’s 
Europe, Hebridean River Cruises 
will offer 79 guests elegant sur-
roundings, together with the 
same personal service they would 
expect when sailing on Hebridean 
Princess. With 42 Art Deco style 
cabins a number have been dedi-
cated to single occupancy. 
All Hebridean River Cruises are 
fully inclusive, including alco-
holic and non alcoholic drinks, 
shore tours, taxes and gratuities, 
a guest speaker programme and 
return travel to and from the UK. 
Accompanied by Hebridean Island 
Cruises’ experts, Hebridean’s 
Royal Crown provides the high-
est degree of comfort and offers 
a luxurious lounge, a fine din-
ing restaurant, library, sundeck 
with bar, personal concierge and 
a choice of suites across three 
grades; Royal Suites, Premium 
Suites and Deluxe Suites.   

Expedia’s Emelia back in town
Emelia from EXPEDIA is back in town promoting the 
Expedia TAAP $100 Spring Bonus. Plus consultants 
can win a share of $850 in travel by simply saying why 
they like Expedia.
Emelia, the face of Expedia Travel Agent Affiliate 
Programme (TAAP) is out and about visiting agents 
this week. The spring Bonus includes a $100 Bonus on 
top of commissions, once an agent has booked $2,000 
worth of Hotel bookings. The promotion is running for 
the month of September and is valid for each Office 
Tracking Code.
Emelia is also promoting the “Tell us why you like us” 
campaign for consultants. Consultants simply send an 
email stating why they like Expedia and the winning 
entries will receive Travel Vouchers to the value of 
$850.
Expedia TAAP was launched in Australia and New 
Zealand in March 2010 and is already the second larg-
est Expedia TAAP market worldwide and growing. 
Travel Agents use the Expedia website and are paid 

commission on bookings they make through the site. Ex-
pedia boasts 135,000 properties in thousands of locations 
worldwide.
Expedia TAAP achieved a record sales month in August 
since its launch. The programme now boasts over 1,500 
Travel Agents in AU and NZ with a growth rate of over 
60 per month.

Win Platinum tickets to Placido Domingo concert
The Innovative Travel Co. reminds agents that bookings with them of $2000pp 
and more by 24SEP go in the draw to win two Platinum tickets to the only NZ 
concert by one of the famed Three Tenors, Placido Domingo on 06OCT.  Along 
with the Platinum concert tickets the lucky winner receives a night’s accom-
modation in 5 star luxury at Classic Villa in central Christchurch, plus private 
transfers.
Book by calling toll-free 0508 100111 or email info@innovative-travel.com 
and complete the entry form, which can be downloaded from www.innovative-
travel.com 
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Travel Managers rewards high flyers 
with exclusive trip to Malaysia
Travel Managers has rewarded some of its top 
High Flyers and their partners, by taking them 
on an exclusive trip to the renowned Club 
Med at Cherating Beach in Malaysia. This 
was Travel Managers’ first exclusive trip of 
this kind since 2002.
“It was a great achievement for the High Fly-
ers to achieve these results and a great way 
to reward their hard work and dedication,” 
said Mike Southcombe, Managing Director of 
Travel Managers.
“We work very closely with our brokers and 
offer them ongoing support, training and 
incentives to always achieve the best results 
and there’s no doubt it’s paying off.”
While in Malaysia, the Travel Managers 
enjoyed two miles of unspoilt beaches at the 
first Eco Nature Resort by Club Med in gor-
geous rooms perched on stilts. The brokers 
had the opportunity to go on a rainforest 
walk, and even practiced Archery. 
“What a fantastic trip, and a brilliant oppor-

tunity to experience all that Club Med has to 
offer,” said David Coley, Travel Managers’ 
Broker of the Year. “It was a great opportuni-
ty to socialise and brainstorm new ideas with 
my peers and the Management Team. I can’t 
wait for 2012,” he added.
To qualify for the High Flyers group, the 
travel brokers have to reach a minimum of 
200 points within the Travel Managers inter-
nal incentive scheme.
The Travel Managers High Flyers group trip 
is now an annual event, and Southcombe 
hopes to announce the destination for next 
year’s High Flyer trip within the next few 
weeks.
The Travel Managers Group was formed 
in late 2002 and is New Zealand’s largest 
dedicated broker agency, with more than 150 
Brokers, a lot of whom have their own niche 
or specialty and who have chosen to work for 
themselves, but under the Travel Manager’s 
‘umbrella’.

Win a BURTON’s 
snowboard & bindings
The Innovative Travel Co. reminds 
agents that booking clients on any 
SKIMAX ski or board holiday to 
the value of $1000pp or more (by 
30NOV11) puts them and their client 
in the draw to win a BURTON 
snowboard and bindings, each.  
The Indie Snowboard for men is 
described as: the best bet for those in a 
hurry to master a mountain, it com-
bines the EZ V with Cruise Control to 
lift the edges, soften the flex, and make 
the board forgiving and playful from 
tip-to-tail. Once you’ve mastered the 
basics, the twin flex will let you do it 
all over again, switch.  The women’s 
Burton Social board is already 
infamous for its forgiving and catch-
free V-Rocker™ design, the award-
winning Burton Social is now even 
easier to throw around thanks to new 
True Flex. This new way of thinking 
re-engineers the board’s flex and feel 
around a woman’s body to take board 
control to a whole new level.  
A bonus double entry is available for 
bookings made and paid by 20OCT.  
Download the entry form from 
www.skimax.co.nz under current 
specials. Bookings and enquiries 
TOLLFREE 0508 100111 or 
info@skimax.co.nz 

In the next Stocklink 
TravelBag Envelope:
CroisiEurope River & Coastal Cruises 2011
Ancient Kingdoms Holidays India 2011/12
Viking River Cruises Worldwide Journeys 2012
Tourism Queensland Golf Magazine 2011/12
Airbus Express City to Airport - Airport to City
Gecko’s India & Nepal 2011-13

Bringing Fiji’s ‘Bula Spirit’ to Ellerslie during 
RWC2011, Fiji’s 40-strong, world famous Police Band 
will be staging a series of concerts in and around 
the Auckland suburb 21-24SEP.
The concerts are part of the Fijian community’s 
contribution to the Ellerslie community which has 
adopted the ‘Flying Fijians’ as part of Auckland 
Council’s ‘Adopt-a-team campaign’.
Adding more Fijian flavour, a traditional Lali drum is 
being beaten twice daily in Ellerslie Town Square at 
9am and noon throughout RWC 2011.


