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• Guaranteed space at one of the best  
located hotels on the Gallipoli peninsula 

• Only 9km to the Dawn Service 
• Fantastic views over the Dardanelles 
• Visit the historical sights of 

Turkey our soldiers saw 
 

Award-winning Ancient Kingdoms Holidays 
The Mediterranean Specialists 

20 years of 
Absolutely Positively Wellington 

The Absolutely Positively Wellington slogan achieves a milestone 
this month - its 20th birthday.
Wellington Newspapers, then the owners of The Dominion and 
The Evening Post, claims to have been responsible for its
development, having offered ad agency Saatchi & Saatchi space in 
the papers in the post-crash period for some positive messages.
Saatchi employees hatched the slogan and the idea of finding 
Wellingtonians who were succeeding in business despite the 
economic climate. Among those featured were Stefan Lepionka 
with his orange juice and Gordon May with his Rixon Groove ties. 
The message snowballed, locals adopted it enthusiastically, the 
RTO started using it, and the rest, as they say, is history.

http://www.worldjourneys.co.nz/package.php?packageType=Escorted&packageID=318&packageName=Wonders-of-South-America--
http://www.topdog.co.nz
http://www.innovativetravel.co.nz/files/docs/groups/anzac%202015%20group.pdf
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The mood of the NZ traveller
The latest Fly Buys/Colmar Brunton Mood of 
the New Zealand Traveller Survey released 
by the Tourism Industry Association New 
Zealand reveals:
•  42% of all New Zealanders intend to travel 
overseas in the next six months
•  Australia is our number one world destina-
tion hot spot for winter/spring holidays, fol-
lowed by USA. Fiji is in third place, up from 
sixth in July 2011 and UK is in fourth (down 
from third in July 2011)

•  The top three domestic winter/spring 
holiday destinations (in order) are 
Wellington, Auckland and Queenstown.
•  26% of New Zealanders have changed 
their travel plans due to the Rugby World 
Cup
The survey also revealed a wealth of 
information on attitudes of Kiwis towards 
the Rugby World Cup. 
Click here to download the survey
results.

Domestic tourism spending holds steady
Domestic tourism spending held steady in 
the year to June 2011.  New Zealanders spent 
$8.9 billion on trips within New Zealand, 
essentially unchanged from the year before.
Business travellers travelled more and spent 
more, while holidaymakers took fewer trips 
and spent less, according to the Ministry of 
Economic Development’s latest Domestic 
Travel Survey.
Business travellers spent $2.9 billion – 8.5% 
more than the same period last year.
Domestic holidaymakers spent a total of $3.1 
billion – 6.4% less than last year.
“The business environment has been tough 
for many operators in the tourism industry 
recently,” says Peter Ellis, Tourism Research 
and Evaluation Manager at the Ministry of 
Economic Development.  “On top of that, the 
strength of our currency has made interna-
tional travel a very enticing option. Overseas 
travel by New Zealanders rose five percent 
for the year to June 2011 compared with the 
previous year.”
“This year’s data show a drop in the amount 

of domestic travel.  Domestic tourism 
spending as a whole has held steady, but 
that’s at least partly attributable to transport 
costs.”
Other findings:
•  The total number of trips declined by 4.3% 
to 44.8 million for the year to June 2011 
compared to the year to JUN10
•  Overnight trips fell 4.4% to 15.9 million
•  Travellers spent 48.0 million nights away 
from home – an average of three nights per 
overnight trip.
•  The number of day trips fell 4.3% to 28.9 
million
•  Spend per trip increased by 5.9%.
The Domestic Travel Survey is an annual 
phone survey of 15,000 New Zealand 
residents undertaken throughout the year.  
After the 22 February earthquake, planned 
interviews of Christchurch residents in 
February and March were replaced by calls to 
residents of other regions.  
Survey data and reports are available at: 
www.tourismresearch.govt.nz/dts. 

Nude Blacks find a sponsor
The Otago Daily Times quotes 
Ralph Davies, of Headfirst Travel, 
who is organising an unofficial 
Rugby World Cup curtain-raiser 
between Dunedin’s Nude Blacks 
and a Barcelona-based side the 
Spanish Conquistadores, as saying 
they have secured a major sponsor 
– Air New Zealand’s Grabaseat.
The match takes place tomorrow 
at Dunedin’s Kettle Park and is 
expected to attract a global 
audience via YouTube.  

Tourism icon Shotover Jet flies the flag for rugby
For the first time in more than 40 
years Shotover Jet has changed 
its ‘Big Red’ jet boat livery in 
support  of a major international 
sporting event. The fleet now 
features the flags of a number of 
the major rugby playing nations 
competing in this year’s RWC 
tournament.
Shotover Jet manager Clark Scott 
says: “We’re obviously extremely 
proud supporters of the All Blacks 
but our staff are a multicultural 
bunch so we’ve adopted some 
extra teams as well.”
The flags of New Zealand, 
Australia, South Africa, England,
Ireland, France, Wales and 
Scotland feature on the foredecks 
of the company’s jet boats for the 
duration of the rugby tournament.

Brian O’Driscoll and Ronan O’Gara 
are among Irish rugby team 
members enjoying a ride on the 
Irish flagged Shotover Jet boat

http://www.nzonline.org.nz
www.nzonline.org.nz
http://www.travelmemo.co.nz/voucher.php?voucher_id=1012
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Spectacular season gets 
underway at Glacier Explorers 
The 2011-12 iceberg and glacier cruising 
season opened this week at Aoraki Mount 
Cook National Park.
Glacier Explorers, which takes passengers on 
cruises on the Tasman Glacier Terminal Lake, 
was to open mid-AUG but wild winter
weather froze the lake 300mm thick then 
delivered 500mm of snow on top.
Denis Callesen, General Manager Tourism for 
Aoraki Mount Cook Alpine Village Ltd says: 
“Thankfully we can open now - in plenty of 
time to welcome rugby loving visitors. The 
lake is looking fantastic.  The calving that 
occurred mid-July had resulted in massive 
icebergs well worth exploring. ” 
Glacier Explorers initially opens with two 
trips daily - 11am & 2pm and will work up 
to a peak season frequency of 7 trips a day 
beginning at 8am with the last trip leaving at 
5pm. The 2½ hour tour takes passengers past 
constantly moving icebergs, some of which 
can be touched from the boat.
A Southern Adventure package includes 2 
nights’ accommodation at The Hermitage 

New Rotorua CitySights HOHO 
bus hits the road 
Rotorua’s Mayor this week officially 
launched GreatSights’ Rotorua CitySights 
Bus at Te Puia. Rotorua’s latest tourism 
experience is a hop-on, hop-off bus service 
which links a range of the city’s top 
attractions on a 95-minute round trip.
The new product is owned by InterCity Group 
which currently carries more than 125,000 
passengers to and from the city each year. It 
is estimated that the new CitySights service 
will boost these passenger numbers by at least 
10%.
More than 80 dignitaries attended the launch 
ceremony of the bus service, affectionately 
known as HOHO (Hop-On, Hop-Off). The 
bus stops at 13 locations throughout Rotorua,
including Agrodome, Skyline, Rainbow 
Springs, Zorb, Whakarewarewa Village, Te 
Puia Polynesian Spa and Rotorua Museum. 
Tickets enable customers to board and exit 
the bus as many times as they like over a 48-
hour period.
As part of the service, the driver delivers 
an informative and entertaining commen-
tary bringing to life the culture, history and 
lifestyle of Rotorua. Passengers who speak 
Japanese, Mandarin or Spanish will also have 
the option of access to disposable earphones 
(free of charge) so they can listen to recorded 
commentary on the bus.
The service departs every two hours from 
8.30am at the Rotorua i-SITE Visitor Centre 
with the last service departing at 2.30pm. 
Ticket prices are $30 for adults and children 
are free. Passes can be purchased at the i-
SITE, outlets across the city, booked online at 
www.citysights.co.nz, directly from the driver 
or via wholesale travel agents worldwide.

Glacier Explorer’s boat being helicoptered 
into the lake ready for opening.

Hotel, meals, a Glacier Explorer trip and the 
Sir Edmund Hillary Alpine Centre – all from 
$500pp twin share. Trade packages are also 
available.  www.glacierexplorers.com.

The return of the Interislander ferry 
Aratere, which was recently ‘stretched’ 
in a Singapore dry dock in a $40m project
to boost its pax and freight capacity, 
has been delayed. The ferry was due to 
be back in service on 19SEP, but major 
problems with electronics and rejoining 
cables and pipes have emerged during 
the sea trial phase of the rebuild. No date 
had been set for its return to Wellington. 
Interislander ferries Kaitaki and Arahura 
and Strait Shipping’s freight ferry Monte 
Stello are picking up the slack, according 
to the Dominion Post.

The Kauri Museum employs 
“Scientist in Residence” 
The Kauri Museum at Matakohe, Northland 
has employed its first dendrochronologist 
(tree-ring specialist) as part of their on-
going efforts to be a centre of excellence on 
all aspects relating to the kauri tree.   The 
Board decided that the Museum would in-
vest in a “scientist in residence” in order to 
encourage the development of new displays 
and other activities that highlight scientific 
investigations involving kauri. 

Maori tourism to feature prominently 
during Rugby World Cup
Tourists arriving in New Zealand for the 
Rugby World Cup seeking to enjoy Maori 
culture and tourism won’t be disappointed. 
Maori tourism operators have been collabo-
rating with key tourism agencies and 
Discover Maori - a guide for visitors seeking 
all things Maori - is now available. 
Discover Maori features 115 Maori tour-
ism and retail outlets nationwide and will be 
available through the i-SITE network around 
the country. 
Discover Maori caters to the growing demand 
from international tourists seeking Maori 
tourism experiences ranging from eco-tours 
and adventure activities, to cafes, art galleries 
and more. 
The guide also features Maori legends of 
creation and offers a unique glimpse into 
Maori mythology and culture, offering tour-
ists a richer touring experience by knowing 
Maori legends behind geographical features 
around New Zealand.
An electronic version of the Discover Maori 
guide can be downloaded from the website 
www.inz.maori.nz

Wellington’s waterfront will boast a 
temporary ice skating rink during the 
Rugby World Cup. The Wintergarden 
Ice Skating Rink will be set up beneath 
the Queens Wharf sails for one month 
from 30SEP. 
The 15-metre by 40m rink is usually 
based overseas but was already in New 
Zealand for a series of exhibition ice 
hockey games between invitation teams 
from the United States and Canada. 



Agents must be using the Expedia TAAP (have an existing Expedia User 
Account, or join) and completed at least NZD$5,000 worth of gross book-
ing value – through TAAP.
In 25 words or less Agents must comment on, “Why I Love Expedia TAAP”.
     Entries should be emailed to expedia-nz@discovertheworld.co.nz.
     Subject line must read “Why I love Expedia TAAP”.
The promotion period is between 5 September and 7 October 2011.
     First Prize is $500 credit to your Expedia User Account (that is, your       
     email address used to make your Expedia bookings).
     Second Prize is $250 credit to your Expedia User Account.
     Third Prize is $100 credit to your Expedia User Account.
All entries may be published in Trade Press at the sole discretion of 
Expedia.
By entering the competition the entrant acknowledges and accepts that 
Expedia may publish the entry, including the entrant’s name and Travel 
Agency in Trade Media publications, without further approval, permission 
or communication with the entrant.
The winning entry will be notified by email during the week beginning 24 
October 2011.
The judge’s decision is final and no further correspondence will be entered 
into.
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Final weekend of night skiing 
at Coronet Peak
Night skiing at Coronet Peak ends tomorrow 
with the final marathon 13-hour ski day.
With First Tracks and Night Skiing the ski 
area is open from 8am to 9pm on Fridays and 
Saturdays. A day pass holder currently holds 
the record for 60 runs in a day, converting to 
24,124 vertical metres over 12 hours of 
skiing.

Stunning weather last Friday set the scene for 
the opening of the Don Stafford Wing at Ro-
torua Museum. It was the culmination of the 
$22 million Centennial Development project, 
which has taken over six years to finish.
Over 300 people gathered at dawn for the 
iwi blessing, and in the evening even more 
participated in the official opening ceremony, 
hosted by Dame Cath Tizard. 
And on Saturday, the ten new galleries that 
make up the Don Stafford Wing, were opened 
to the public, with local performers entertain-
ing visitors throughout the day.

Pic | Rotorua Museum

‘Homecoming’ for Lisa Chappell 
Stage and screen actress and songstress, Lisa Chappell this week 
shares her very special places in the South Australia episode of 
TV travel series ‘My Kind of Place.’ Lisa, who shot to stardom as 
Jess in McLeod’s Daughters described her return to South 
Australia as “something of a homecoming.” In this episode, airing 
on ONE tomorrow night, Lisa touches down in Adelaide, and then 
checks back in on old friends in the small rural town of Freeling 
and the famous Gungellan Pub. Here, she hangs out with the 
locals, shares a beer in a stubby holder and chuckles over 
souvenir tea towels bearing her likeness. 
Lisa describes the raw spirit and irreverent humour that is country 
Australia as being something she misses most of her time spent 
there, but reveled in the opportunity to be a tourist in the region 
for the very first time.  
Being a tourist meant riding a bike through the vineyards of the 
Barossa, making her own wine at Penfolds winery and then taking 
in the mighty Murray River, where Lisa captains her own house-
boat. 
You can watch Lisa’s journey online at TVNZ on Demand
http://tvnz.co.nz/my-kind-of-place/index-group-4260291

AUSTRALIA



Deal of the Week ESCAPE THE RUGBY
2-Night Sydney harbour & spa weekend

CLICK 
HERE
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Hotels keen to boost 
Indigenous employment
Australian employment service Mission 
Australia is teaming up with IHG (InterCon-
tinental Hotels Group) on an innovative new 
program to help boost Indigenous employ-
ment in Australia’s hospitality industry.
The new joint Indigenous Employment 
Program (IEP) aims to place 60 Indigenous 
job seekers in roles within IHG’s InterCon-
tinental, Crowne Plaza and Holiday Inn 
hotels across Australia within the next twelve 
months.
The initiative, funded by the Australian Gov-
ernment Department of Education, Employ-
ment and Workplace Relations is the first 
nation-wide IEP partnership Mission Austral-
ia has entered into, following the success of a 
number of local IEPs in individual states.
IHG chief operating officer Australasia, Bruce 
McKenzie, says “We set a clear target of 
ensuring at least three percent of our Austral-
ian workforce is made up of Aboriginal and 
Torres Strait Islanders within three years, 
when we introduced the hospitality industry’s 
first Reconciliation Action Plan (RAP) late 
last year.”

Gold Coast sees early 2011 decline
International visitor arrivals to the Gold Coast 
declined 9% in the 12 months to JUN11 ac-
cording to figures released this week by Tour-
ism Research Australia.
As expected, tourist visitation from the Gold 
Coast’s first and third largest international 
source markets, New Zealand and Japan 
respectively, were significantly reduced in the 
first half of 2011 due to the natural disasters 
in those countries impacting total internation-
al visitor numbers for the 12 months to June.

Breakfast on Bondi Beach, 
Tea Party on Goat Island 
Two major new events have been announced 
for the 2011 Crave Sydney International Food 
Festival – a sunrise breakfast on Bondi Beach 
on 23OCT and a tea party on Goat Island on 
three weekends – 15-16OCT, 22-23OCT and 
29-30OCT. 
Last year the Crave Sydney International 
Food Festival featured Breakfast on the 
Bridge, with the Sydney Harbour Bridge 
transformed into a picnic venue, and this year 
it will be Breakfast on Bondi, with people 
able to bring a picnic breakfast or pick up 
coffee, drinks and breakfast from stalls run by 
local restaurants, cafes and food businesses, 
with entry free of charge.
The Kids Crazy Island Tea Party will trans-
form Goat Island on Sydney Harbour and 
will feature an interactive magical food 
playground for kids and parents, beginning on 
board a special ferry.
Visit www.cravesydney.com

Greyhound and Mojosurf 
team up for new Byron service
Greyhound Australia has formed a partnership 
with surf tour operator Mojosurf to launch a 
new Sydney to Byron Bay express bus.   
The Backpacker Express Service will only 
stop at Port Macquarie and Coffs Harbour, 
as well as Mojosurf camp locations Crescent 
Head and Spot X, thereby shaving almost an 
hour off the usual travelling time.
The buses, which will depart Sydney daily at 
7am and will also be available to non-surfers, 
will each have Mojosurf guides onboard to 
“ensure the journey is rocking from start to 
finish”.
The two companies have signed a 12-month 
partnership agreement, with a view to an 
ongoing long-term partnership.

Wotif and the GC 600
Accommodation website Wotif.com has 
teamed up with Gold Coast Tourism and 
Surfers Paradise Alliance to promote the 2011 
Armor All Gold Coast 600.
The week-long promotional campaign run-
ning to 12SEP aims to drive accommodation 
bookings on the Gold Coast during the major 
V8 Supercars racing event.
Room rates for stays between 17OCT and 
24OCT11 start from A$129 per night for a 
two-night stay.
The Armor All Gold Coast 600 will hit the 
streets of Surfers Paradise from 21-23OCT, 
with 28 international drivers from 12 
countries.

West Kimberley added to National Heritage List 

Stay 3 nights and save 15% at 
the Sydney Marriott Hotel
Your clients can enjoy 15% savings off the 
best available rate when they stay three nights 
or more at the Sydney Marriott Hotel this 
winter.
Priced from A$ 178, the offer includes ac-
commodation in a deluxe East Sydney view 
room or deluxe Park view room and access to 
heated rooftop pool, spa, sauna and gymna-
sium.  Promotional code: I24 
Valid for sales to 30SEP11 for stays Thursday 
- Tuesday through 31OCT11.
Limited number of rooms are available 
for this promotion. Offer does not apply to 
groups of 10 or more rooms. Offer cannot be 
combined with any other promotions. Black-
out dates may apply. Advance reservations 
required. Other restrictions apply. Rates are 
per room, per night and based on availability 
at the time of reservations.

The west Kimberley is to be placed on 
Australia’s National Heritage List
Environment Minister Tony Burke says the 
Gillard Govt will recognise outstanding 
heritage values within more than 19 million 
hectares of the west Kimberley, including 
Aboriginal, historic, aesthetic and natural 
heritage values. 
The area to be placed on the National Heritage 
List includes the spectacular Kimberley coast 
from Cape Leveque in the west to Cambridge 
Gulf in the east, the Kimberley plateau and 
country south to the Oscar and Napier Rang-
es, and the mighty Fitzroy River. 
The National Heritage Listing will provide 
the west Kimberley with Australia’s highest 
form of heritage recognition. 

http://www.aimholidays.co.nz/files/deal_week/1EXP_Spa_21Oct11_AIM-1.pdf
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SOUTH PACIFIC

The True South Pacific
A big delegation of representatives of The 
Kingdom of Tonga’s tourism industry was in 
Auckland yesterday at the end of its national 
road show and made good use of The Cloud 
on Queens Wharf as a venue to officially 
launch its new branding and website 
www.thekingdomoftonga.com (above)
The PM of Tonga, Lord Tu’ivakano, (right) in 
town for the Pacific Forum, spoke to the 
gathering, as did the Minister of Tourism, 
Hon. Dr Viliami Uasike Latu and the CEO 
of the Ministry of Tourism, Sakopo Lolohea. 
The current Miss Heilala also graced the 
gathering with her presence.
Guests were shown a selection of the new 
video commercials to be aired on Yahoo and 

Google sites and which form the basis of 
the Tonga tourism message. They contrast 
the stereotypical South Pacific tourist offer-
ings with the ‘true’ South Pacific experiences 
offered by Tonga – Family Fun, Adventure, 
Romance, Culture and Beauty.  The same 
messages can be found in detail on the new 
website.  

Qantas Short-Life fares 
to Tahiti 
Qantas has released short-life economy fares 
to Tahiti available for sale until 26SEP11 
- $899 return ex AKL and $1059 return ex 
WLG/CHC, with all prices inclusive of ticket 
surcharges and taxes (as at 07SEP)
Travel dates:  08SEP-30NOV11 & 16JAN-
31MAY12
Fares are also available in your GDS and on 
the Qantas Industry Sales website, 
www.qantas.co.nz/agents. 

Fiji Family Cruise holidays

Coconut Palms Vanuatu has extended sales 
of its Super Deal to 30SEP11 for travel to 
31MAR12. The offers are Stay 7 Pay 4 or 
Stay 5 Pay 3, with a Bonus offer of $100 
F&B credit per room per 7-night stay, and 
$50 F&B credit per room per stay for 5-night 
stays. Conditions apply and your wholesaler 
has the details.

ASIA

Go Holidays has released fantastic value 
3-, 4- and 7-night Fiji Family Cruise holi-
days valid for travel to 31MAR12.
The 7- night Reef Endeavour cruise for 2 
adults and 2 children is priced at NZ$6586 
for two staterooms, so Mum and Dad have 
their own privacy, and kids 5-17 years can 
eat all they like.
Reef Endeavour also boasts two intercon-
necting staterooms – perfect for families.
Click here for the flyer.

Advance Purchase deal at Courtyard 
Phuket at Kamala Beach
Book at least 30 days in advance and receive 
45% off the Best Available Rate on a deal 
valid to 31OCT11.
“Take advantage of a great promotion to stay 
at the Courtyard Phuket at Kamala Beach,” 
says Marriott’s Maggie Hunt. “It’s ideal for 
a family holiday where children from tod-
dlers to teens will be thrilled with the resort’s 
outstanding Kids World.”
Promotional code: ADV 



TravelMemo   20110909    09SEP11    Page 7

New:  Korean Industry 
Tour Guide
The new Korean Industry Tour Guide 
booklet shows how it took just sixty 
years for Korea following the devastation 
of the Korean War to become the seventh 
largest export country in the world.  The 
new Guide allows visitors to the country 
to see for themselves Korea’s astounding 
industrial growth over those years.
With this educational guide visitors can 
plan to visit electronics/IT companies, 
the world’s largest steel mill - POSCO - 
where Korea’s industrial growth began, 
the Hyundai motor car factory and 
shipbuilding yards where more than 15% 
of the world’s ships are built as well as 
kimchi, noodle, soy bean and Korean 
beer factories.    
See Samsung’s D’Light PR Centre in 
downtown Seoul where visitors can 
enjoy a ‘digital playground’ and handle 
all the products exhibited.  The Digital 
Pavilion in a suburb of Seoul is a place 
where various digital media and cutting-
edge IT technologies are exhibited and 
can be experienced.  
Visit Pungmi Food Co, south of Seoul, 
where visitors can have fun making their 
own kimchi, and learn all about the 
production and the immune boosting 
powers of Korean red ginseng at the 
Korea Ginseng Corp processing facility.
The guide also contains great regional 
information with nearby tourist attrac-
tions, must-try delicacies and the best 
shopping items. 
Request your free Korean Industry Tour 
Guide by emailing Korea Tourism 
Organization Sydney Office: 
jenny@knto.org.au 

HKTB hosts NZ agents in Hong Kong
The Hong Kong Tourism Board (HKTB), 
Cathay Pacific Airways, the Harbour Plaza 
Hotels and PC Tours recently hosted some 
key New Zealand agents in Hong Kong. 
The group enjoyed 5 days in Hong Kong 
and experienced some new tourism products 
including, the Sky 100 observation deck 
located in the International Commerce Centre 
(Hong Kong’s tallest building) and the Big 

Bus tour of Kowloon, as well as some perennial 
favourites including a ride on the Peak Tram to 
the Peak, a visit to Hong Kong Disneyland and 
a ride in the crystal cabin of the Ngong Ping 360 
cable car to the Giant Buddha.
The agents are pictured here with Lisa Lee, 
HKTB (second from left in front row) enjoying 
a class with tai chi masters Pandora and William 
in Hong Kong Park.

HK attractions aim to grow
By 2012 Hong Kong’s Ocean Park aims to 
double its current attractions from 35 to a 
total of 70 to become the world’s best marine 
theme park.   
The revitalisation involves two main areas: 
The Waterfront (Aqua City, Birds of Paradise 
and Whiskers Harbour) and The Summit 
(Marine World, The Rainforest, Thrill Moun-
tain and Polar Adventure). 
The development of three resort hotels of 

varying rating (Summit Hotel & Spa, Ocean 
Hotel, and Fishermen’s Wharf Hotel)
A new attraction, Thrill Mountain, will be com-
pleted by the end of 2011.
Hong Kong Disneyland, too, is planning growth 
with 30 new attractions scheduled, bringing the 
total to 100 by 2013. Toy Story Land will open 
in NOV11 and two new lands, Grizzly Gulch 
and Mystic Point (both the first of their kind) 
will open in 2012 and 2013.

Amazing 10 Days in 
Thailand contest
For the past three months, 663 par-
ticipants from over 60 countries have 
played to win the Tourism Authority of 
Thailand’s (TAT) Amazing 10 Days in 
Thailand contest. The goal was to get 
the highest number of acceptances from 
emails sent by participants inviting their 
friends to join them on a trip to Thai 
destinations.
The winner was Aliaksandr Laurynovich 
from Belarus, who won a free trip to 
Thailand for 10 days with a friend, and 
prizes totalling US$13,000, including 
accommodation, meals, and round-trip 
tickets to Thailand for their luxurious 10-
day stay in 4 prime Thai destinations.
The competition was intense and excit-
ing. More than 38,000 emails of invita-
tion were sent out by the participants. Of 
these, over 13,000 of the participants’ 
friends accepted their invitations. The 
contest website received in excess of 
22,000 visits and 80,000 page views dur-
ing the contest period.
In addition to accepting the invitations, 
contestants could also vote for the top 
places in Thailand that they wished to 
visit. View the results on 
www.amazing10daysinthailand.com 



THE AMERICAS
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The Management team from Bangkok boutique hotel Siam 
at Siam were in Auckland last week and met with Tourism 
Authority of Thailand local representatives Tony Smith and 
Marieanne Ouwehand from Francis Travel Marketing and 
other industry partners. Pictured here at Kermadec Restaurant 
are, from left: Cindy Kapea – Infinity Holidays; Paula 
Watson – House of Travel; Somkiat Kantawat – Group 
Director of Sales, Siam at Siam; Marieanne Ouwehand;  
Liz Johnson – Go Holidays; and Sanya Saengboon – Exec 
Director, Siam at Siam.

Bedbugs still biting
Thousands of US travellers hoped that the bedbugs wouldn’t 
bite this summer but reports show that they did, at an outstand-
ing rate. In the wake of the 2010 Bedbug Epidemic the number 
of bedbug reports for 2011 (JAN-AUG) shattered 2010 totals by 
more than 660%.
Since the beginning of the year reports of traveller encounters 
with bedbugs have trickled into Raveable.com, which compiles 
reports from users. Since 2010 the number of individual hotels 
with bedbugs has risen 250%, showing that bedbugs aren’t last 
year’s issue. 

Shoes off requirement 
being dropped
The Association for Airline Passenger 
Rights has welcomed the news that 
the U.S. Department of Homeland 
Security and Transportation Security 
Administration were moving toward 
revisions to airport security screening 
procedures - including allowing 
passengers to keep on their shoes. 
TSA’s “shoes off” policy has been in 
effect since 2001, despite its 
questionable effectiveness.
Speaking Tuesday morning in 
Washington, HS Secretary Janet 
Napolitano said that the “shoes off” 
security screening policy was com-
ing to an end. The United States is 
only one of a handful of countries that 
enforces what is widely seen as an 
outdated policy.
“We welcome the good news about 
TSA finally revising its outdated 
policy that has required all airline 
travellers to remove their shoes while 
going through security,” argued 
Brandon M. Macsata, Executive 
Director of the Association for Airline 
Passenger Rights. “Instead of leading 
by example, TSA stubbornness over 
its ‘shoes off’ policy led to airline 
passengers being inconvenienced by 
longer security lines with little 
measureable impact on improved  
security. While AAPR strongly 
supports policies designed to make 
flying safer, we also expect common 
sense policies that demonstrate their 
effectiveness. The ‘shoes off’ policy 
failed to meet that standard.”

Viva! Expeditions brochure released
Viva Expeditions has released its 
2011-12 brochure featuring a big 
selection of independent adventures 
and small group escorted overland 
tours throughout South America, 
including Patagonia.
Viva Expeditions is proudly an 
Australian & New Zealand owned 
and operated overland company with 
a love of South America, its people, 
culture and landscapes. 
Viva Expeditions provide excellent 
value for money as well as a safe, 
fun and adventurous atmosphere in 
which to discover Latin America. 
Their 13-day Southern Explorer 
tour is priced from $2670pp twin 
share. Highlights include El Cala-
fate, Perito Moreno glaciers, Torres 

Del Paine & 
Tierra Del 
Fuego National Parks, Seno Otway 
penguin colony, Beagle Channel & Lake 
Pehoe. 
Price includes 12 nights’ accommodation, 
transport in their custom built all-terrain 
expedition vehicles, most meals, an ex-
pert Western tour leader & local guides 
throughout, experienced Western Driver/
Mechanic, departure transfer from El 
Chalten to El Calafate airport and all 
National Park Entrance fees.
Click on the link at left and for more 
information on Viva! Expeditions and 
to order their brochure call Adventure 
World on 0508 496 753.

http://www.adventureworld.co.nz/tours-and-destinations/south-america/latin-america/argentina/tours/southern-explorer-with-viva-expeditions/


AFRICA / MIDDLE EAST
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Become a New York City 
Specialist & receive exclusive 
discounts
The NYC Travel Training Academy 
www.nycgo.com/training is NYC & 
Company’s educational programme for the 
travel professional. This interactive 
programme features information on New 
York City hotels, shopping, dining, culture 
and more — all the information a travel agent 
needs to become an official NYC Specialist. 
“The programme is a fun, informative and 
above all an easy programme for travel agents 
to complete that will most definitely assist 
agents in growing the value of their clients 
NYC holiday bookings,” says Craig Gibbons, 
NYC & Co Account Director or Australia & 
NZ.
Upon completion travel agents will automati-
cally receive a NYC specialist certificate as 
well as being able to apply for a Travel Trade 
Pass which provides exclusive discounts on 
NYC accommodation, sightseeing & attrac-
tions that are only made available to certified 
travel professionals visiting NYC.
The NYC Travel Training Academy can be 
accessed online at www.nycgo.com/training 

Winter adventures in Whistler
Whistler’s vibrant Village, limitless outdoor activities, 
abundant snow and two spectacular mountains connected 
by the world record-breaking PEAK 2 PEAK Gondola, 
combine to create a natural playground. While downhill 
skiing and snowboarding are legendary in Whistler, the 
options in this winter wonderland are as varied as they 
are thrilling.
Adventure World offers a 7-night package at the 
Whistler Village Inn for $990pp including accommoda-
tion and a 6-day Whistler and Blackcomb ski pass. Click 
here for a Ski Canada overview and call 0508 496 753. 

It’s all about the 
wildlife at Mala Mala 
It truly is all about the wildlife at Mala Mala 
Private Game Reserve, says Adventure World, 
whose 3-day / 2-night Mala Mala Game 
Reserve package priced from $1985pp twin 
share. Mala Mala is located next the popular 
Kruger National Park in South Africa. 
Click on the link above and call Adventure 
World on 0508 496 753.

http://www.caesarstravelagents.com
http://www.adventureworld.co.nz/tours-and-destinations/north-america/canada/ski-canada/overview/
www.adventureworld.co.nz/tours-and-destinations/africa/southern-africa/south-africa/packages 
www.adventureworld.co.nz/tours-and-destinations/africa/southern-africa/south-africa/packages 


EUROPE
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Italy - Driving Licence 
requirements
Under the latest licence requirements for 
driving in Italy, those travellers renting a 
vehicle must hold a driving licence valid for a 
minimum 12 months.  Mediterranean special-
ists, The Innovative Travel Co. advise that the 
licence must be valid at the time of rental and 
throughout the entire rental period.  At the 
time of hire an additional proof of ID must be 
presented (i.e. Passport or ID card).  
It is not possible to drive in Italy on a NZ or 
Australian driver’s licence and the best option 
is to obtain an International Drivers Licence 
(the AA issues these in NZ).  The alternative 
is to obtain a translation into Italian of your 
NZ or Australian license by an accredited 
translator and this must be presented with 
your valid NZ or Australian licence (the local 
Italian Embassy or Consulate can provide 
information on accredited translators). 
For all Italian travel requirements call 0508 
100 111 tollfree or email info@innovative-
travel.com   

Crowded House for Gallipoli Centenary tour
That’s the name of the hotel secured by Innovative Travel for its tour to Gallipoli 
for the 100th ANZAC Commemorations in Turkey in 2015.
The specialist Mediterranean wholesaler has booked the Crowded House Hotel, a 
modern 27-room family-run property in Eceabat, the closest town to the Gallipoli 
Battlefields & ANZAC Cove. This gives tour members a special advantage over 
others attending the events on the Gallipoli peninsula.
Hotel Crowded 
House guest rooms 
are all air-conditioned 
with ensuite bath-
room and shower. 
The hotel, which is 
only 50m from the 
Dardanelles ferry 
terminal, offers sea 
views, and is just 
9km from the battle-
field and memorials. 
This means Innova-
tive’s tour party will 
enjoy a quick and 
convenient access to 
the Dawn Service.
The 16-day 
itinerary, which also 
takes in Istanbul, 
Ankara, Cappadocia, 
Pammukale, 
Kusadasi and 
Ephesus, has an 
estimated tour cost of 
$9995pp twin share, 
subject to minimum 
numbers, currency 
and other fluc-
tuations. For the full 
itinerary, call 0508 
100111 toll free.

Cotswolds to celebrate 
a Queen’s quincentenary

Queen
Katherine Parr
Quincentenary 1512–2012

Sudeley Castle and Winch-
combe village are planning 
to welcome the world to a 
very special Tudor-themed 
Katherine Parr Festival 
which not only coincides 
with the present Queen’s 
Diamond Jubilee celebra-
tions in 2012, but also 
with the Cultural 
Olympiad.
Details of the year-long 
festival in The Cotswolds to mark the quincentenary 
of ‘Sudeley Castle’s Queen’ in 2012 have just been 
unveiled.
At its heart will lie a very special Katherine Parr 
Exhibition featuring items from the Castle’s own col-
lection, as well as several other pieces on loan from 
other national and historic collections.
Events will include monthly Tudor Fun Days involv-
ing falconry, minstrels, characters in period costume 
and children’s games.
Born in 1512, Queen Katherine Parr was the last of 
Henry VIII’s six wives. She was Regent of England 
during Henry’s invasion of France in 1544.
After the King’s death in 1547, Katherine married 
Lord Seymour of Sudeley and lived her last days, 
died and was buried at Sudeley Castle, in Winch-
combe.
Sudeley’s gardens are regarded as amongst the very 
best in England, from the centrepiece Queen’s Gar-
den with hundreds of varieties of old fashioned roses, 
to the Herbal Healing Garden which was introduced 
for the 2011 season.  Visitors can also see Katherine 
Parr’s tomb in St Mary¹s Church.
Details of the Katherine Parr Festival can be found at 
www.sudeleycastle.co.uk



LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE
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One of the world’s greatest 
hiking trails
Wales has a hiking trail that makes the Top 
Ten* with Peru’s Inca Trail to Machu Picchu,
the 2,150-mile Appalachian Trail and the 
19,336ft climb up Africa’s highest peak 
Mount Kilimanjaro.  
The Pembrokeshire Coast Path National Trail 
meanders 300km along spectacular beaches, 
hidden coves, cliff tops and through ancient 
monuments.  
In its published list, online travel adviser 
Cheapflights describes the Pembrokeshire 
Coast Path as a walk “weaving in and out of 
sandy beaches, lily ponds and fishing 
villages”.
“Along the path, travellers can witness 
incredible historical sites such as 2,000-year-
old forts, burial grounds from 400AD and a 
medieval castle, or two.
“And the Pembrokeshire Coast Path is no 
stranger to wildlife; grey seals, puffins, foxes 
and hundreds of other species can all be 
spotted along the way.”
Pembrokeshire’s latest accolade follows a 
similar honour last year when the county’s 
beaches were named among the best coastal 
destinations on the planet.
The area came in joint second behind the 
Avalon Peninsula in Newfoundland, Canada, 
tying with New Zealand’s Tutukaka Coast in 
a list compiled by National Geographic.
*Top 10 walks: 1. Appalachian Trail, USA. 
2. Camino Frances, from France to Spain. 
3. Pembrokeshire Coast Path. 4. Mount 
Kilimanjaro, Tanzania. 5. Zion Narrows, 
America. 6. Tongariro Alpine Crossing, New 
Zealand. 7. Paine Circuit Trail, Chile. 8. West 
Coast Trail, Canada. 9. Tiger Leaping Gorge, 
China. 10. Inca Trail, Peru.

New destinations, major upgrades for Insight 2012 
Insight Vacations has launched its 2012 
Europe and Britain programme, its biggest of-
fering to date with more than 100 itineraries.  
It has added 22 new itineraries to its existing 
range of premium and luxury escorted journeys 
and significantly expanded its existing Gold 
and Eastern Europe series. 
“We have introduced seven new tours within 
our popular Eastern Europe series includ-
ing the nine-day Highlights of Poland, the 
seven-day Moscow & The Golden Ring and 
the 12-day Ukraine & Crimea,” says Insight 
Vacations General Manager Dave Salisbury.
“We have been keeping a very close eye on 
Eastern Europe as a new hot spot holiday 
destination and have allowed demand to 
dictate this expansion.”
Another series which has been increased is 
Insight’s Gold programme. Introduced for the 
first time last year, it is designed for guests 
seeking a luxury experience without the price 
tag. Featuring luxurious hotels, fine dining 
and exemplary service, the Gold programme 
proved so popular Insight has expanded it 
from seven to 10 itineraries across a range of 
European destinations. 
“Also new this year is the seven-day Easy 
Pace Channel Islands,” says Salisbury. 
“While each new itinerary in Insight’s 2012 
Europe and Britain programme is based upon 
customer feedback, the introduction of Easy 
Pace Channel Islands takes the concept to a 
whole new level. The itinerary was designed 
exclusively by members of Insight Vacations’ 
online Travel Forum and ran in 2011 as an 
exclusive forum member’s tour. Feedback 
proved so positive it was added to the official 
programme,” he adds.

Deluxe hotels added 
“Our hotels have also experienced a major re-
vamp this year. The 2012 programme features 
149 new hotels and upgrades, including the 
exclusive five-star Excelsior Hotel on Venice, 
the luxury five-star Blu Capri Relais on the 
Isle of Capri and the ideally located five-star 
Hesperia Hotel in Madrid. These are the 
perfect complement to Insight’s existing 
range of accommodation, all of which are 
specially selected for their desirable scenic or 
central locations.”
More dining experiences
Insight is offering more dining experiences to 
guests, giving even more value for the 
package price. Across the program there are 
more Dine-Around Evenings, where guests 

can choose from a range of speciality 
restaurant options; Highlight Dinners, 
traditional dining experiences, plus new 
Authentic Lunches and Epicurean experiences. 
The tone for dining is set from the very first 
day with new Welcome Dinners with 
Welcome Drink Receptions at the start of 
almost every tour for fellow travellers to get 
to know each other and Celebration Dinners 
towards the end of the tour for a farewell.  
New itineraries for 2011 include:
Ukraine & Crimea – 12 days priced from 
$5799pp twin share, land only, visiting 
Moscow, Kiev, Odessa, Kherson, Kurpaty, 
Yalta, Balaklava, Sevastopol and Simferopol.
Easy Pace Channel Islands – 16 days from 
$2499pp twin share, land only, visiting St 
Peter Port, Guernsey, Sark, St Helier, Jersey 
and  St Malo (optional). 
Playgrounds of Europe (Gold) – 10 days 
from $5935pp twin share, land only, visit-
ing Milan, Lake Maggiore, Como, St Moritz, 
Venice, Florence, Pisa, Viareggio, Portofino, 
Nice and Monaco, plus features the Bernina 
Express.
Insight’s Early Payment Discounts offer 
savings of up to 10% off tours booked over 
12 months in advance, up to 7.5% for book-
ings made over 10 months in advance and 
up to 5% for bookings made over six months 
in advance. Plus, those who have travelled 
with Insight previously can also add a further 
5% to those savings with Insight’s Frequent 
Traveller discount.  
The new brochures are now being distributed 
to agencies around the country. For more info, 
visit: www.insightvacations.com/nz or free-
phone reservations on 0800 806 126.

http://www.cxagents.co.nz


Visit www.lufthansaexperts.com for the new e-Mini Manual and eXperts Cafe
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AVIATION
Qantas wins Jetconnect battle
Qantas has won a significant battle this week 
over the Australian and International Pilots’ 
Assn. (AIPA) after industrial arbitrator Fair 
Work Australia dismissed a pilots’ claim over 
pay.
AIPA asked for the airline’s New Zealand-
based subsidiary Jetconnect to be subject to 
Australian industrial laws and agreements. 
Instead, Fair Work Australia ruled that QF 
pilots employed by Jetconnect were subject to 
New Zealand industrial laws and agreements.
ATW Daily News reports that Jetconnect, 
which operates B737-800 services from New 
Zealand bases, has 600 employees, including 
100 pilots, and has linked the two countries 
since 2003.
According to QF, most of its pilots are cov-
ered by a three-year collective agreement 
agreed May 2008 between Jetconnect and the 
New Zealand Airline Pilots Assn.

AirAsia offers ‘20% Off’ 
for all seats, all flights 
AirAsia is offering 20% off the base fare on 
all seats to all domestic and international 
destinations booked 07-11SEP via its website 
for travel 12SEP-16NOV11. 
The promotion is available from all AirAsia’s 
12 hubs in Malaysia and Indonesia, stretching 
across 22 countries to over 160 routes. 
This 20% off promotion is also applicable 
for economy and premium fly flat beds on all 
AirAsia X destinations (excluding Tehran). 

AA pilots bail out 
over stock price
According to an AP report out of Dallas, more 
pilots are retiring early at American Airlines
than normal. The airline says last week that 
111 pilots turned in papers to retire this 
month, up from the usual pace of 10 to 20 a 
month, and it’s being put down to AA’s stock 
market performance.
In the past, American has seen an increase in 
retirements when the stock market slumped. 
A provision in the pilots’ retirement fund 
lets them retroactively lock in stock prices 
going back 60 days, so pilots who quit this 
week could avoid stock losses from July and 
August.
From mid-July through the end of August, the 
Dow Jones industrial average fell 8.7 per-
cent and the Standard & Poor’s 500 lost 9.3 
percent.
Shares of American Airlines parent AMR 
Corp. have fallen even faster. They have lost 
20% since mid-July, 33% since 01JUL, and 
54% this year through 31AUG.

Bmi sale possible - LH
Air Transport World reports that the Lufthansa 
Group is considering selling its subsidiary 
British Midland (bmi). It quotes LH executive 
board member and Group Airline chief officer 
Stefan Lauer as saying LH’s options include 
either selling the loss-making airline or 
creating a new partnership.
Bmi reported a 63 million euro first-quarter 
operating loss, which followed a 145 million 
euro operating loss in 2010. 
Lauer said he didn’t think it was a mistake 
to buy bmi. “The aviation scenario today has 
changed dramatically compared to 10 years 
ago,” he is quoted as saying.

Delta regional gets Wi-Fi
Delta Air Lines has become the first airline 
in the world to provide in-flight Internet 
service onboard its regional aircraft with the 
launch flight of a Wi-Fi-equipped 
Bombardier CRJ700 operated by Delta 
Connection carrier Atlantic Southeast Air-
lines. Delta had previously announced its 
plan to expand the number of Delta aircraft 
– which currently includes its entire domes-
tic fleet of more than 550 aircraft – with 
onboard Wi-Fi to an 
additional 250 regional jet aircraft operated 
by Delta Connection carriers.  Delta will be 
the first carrier to deploy Wi-Fi across its 
entire mainline and two-class regional fleet, 
a total of more than 800 aircraft.

The Irish government is considering 
the sale of its 25% stake in Aer Lingus 
(EI) because it is no longer seen as a 
“strategic” asset, according to the 
transport minister Leo Varadkar.

SIA joins Sustainable Aviation 
Fuel Users Group
Singapore Airlines has taken another step 
towards greener skies by joining the 
Sustainable Aviation Fuel Users Group 
(SAFUG).
Established in 2008, SAFUG is a working 
group that aims to accelerate the development 
and commercialisation of lower-carbon 
renewable aviation fuels, derived from 
environmentally and socially sustainable 
sources.

After a period of 12 years off the 
route, KLM Royal Dutch Airlines will 
resume scheduled service between 
Amsterdam and Rio de Janeiro with 
effect from 01NOV11, making Rio KLM’s 
70th intercontinental destination. The 
airline will deploy two-class B777-
200ERs on the route, and will also 
carry the GOL code.

The Emirates A380 that brought the Webb Ellis Cup to New Zealand this week was 
decorated with special Rugby World Cup livery. Here it is arriving at Auckland Airport.

http://www.lufthansaexperts.com
http://www.lufthansaexperts.com


CRUISE NEWSFROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

Russia River Cruising with 
ICCA Cruise Line Member Scenic Tours 

Russia.
For more information 
on Russia River Cruising 
with Scenic Tours go to 
www.scenictours.com.au  

never be a better 
opportunity to visit 

With the growth in popularity of river cruising in 
Europe over recent years the opportunity to promote 
Russia with potential clients may have been over-
looked or even forgotten.
Russia was inaccessible for many years following
 World War II but today it is possible to have an in-
depth experience of this fascinating destination. 
From great cities such as Moscow and St. Petersburg 
that offer extraordinary arts and culture through to 
smaller ancient villages offering hidden treasures, 
taking a river cruise in Russia will potentially allow a 
far greater experience within one itinerary than many 
people would even have considered in a lifetime.
Scenic Tours are well known for delivering a 
luxurious and all-inclusive product in Europe where 
they own and operate their own fleet of Scenic 
‘Space-Ships’, all built to exact standards to ensure 
delivery of an unforgettable cruise experience.
Scenic are now looking to Russia and its long term 
potential as they introduce the ‘Scenic Tsar’ for the 
2012 season. With a three million Euro investment in 
the refurbishment of Scenic Tsar, Scenic will be able 
to offer clients a first class luxury river cruise vessel 
from May 2012 to traverse Russia’s waterways.
With inclusions to places that have long intrigued 
the Western world such as The Kremlin, Red Square, 
Peterhof Palace and  the Hermitage Museum, not to 
mention the current strength of our dollar, there may 

Call 0800 447 913 or email 
newzealand@vikingrivercruises.com

www.vikingrivercruises.com.au

NEW VIKING LONGSHIPS
VIKING FREYA • VIKING IDUN 
VIKING NJORD • VIKING ODIN 
VIKING EMBLA • VIKING AEGIR

EARLY BOOKING DISCOUNT
Save up to $4,000 per couple

NEW BROCHURE 
OUT NOW

CLICK 
HERE»

2012 Asia schedule 
for Voyager of the Seas
Royal Caribbean International has announced its 2012 Asia 
cruises deployment schedule for Voyager of the Seas – the 
largest and most amenity-filled cruise ship to sail in the 
region. Immediately following her Asian season, Voyager 
of the Seas will sail to Australia and New Zealand for her 
first summer cruising season Down Under.
At 137,276 gross registered tons, Voyager of the Seas ranks 
among the world’s ten largest and most innovative cruise 
ships.  Her inaugural Asia season will start on 26MAY12 in 
Singapore, followed by sailings from Shanghai (Baoshan) 
and Tianjin in China. Voyager of the Seas will wrap up her 
Asian season with a 14-night repositioning cruise sailing 
on 22OCT12 from Singapore and arriving in Fremantle, 
Australia on 05NOV12.  
With Voyager of the Seas and Legend of the Seas, which 
has been deployed in China since 2010, Royal Caribbean 
International is offering 49 sailings out of the country in 
2012, and will add Xiamen as its fourth homeport after 
Shanghai, Tianjin and Hong Kong.
Cruises will include the seven-night “Pearls of the Orient” 
and “Jewels of Asia” sailings, calling at various destina-
tions in Japan and South Korea.  
 “Voyager of the Seas’ deployment to Asia is another mile-
stone for Royal Caribbean International, and a mark of our 
confidence and commitment to the region’s potential, as 
well as part of our global growth strategy,” says Michael 
Bayley, executive vice president of International, Royal 
Caribbean Cruises Ltd.

https://www.vikingrivercruises.com.au/brochure/thankyou.aspx


Pacific Pearl Quiz

THE 
WINNERS

1. Name three restaurants on Pacific Pearl
Plantation, Waterfront, Salt Grill

2. Name the Kiwi Olympian who is Pacific Pearl’s Godmother
Barbara Kendall MBE

3. Name the adults only retreat on Deck 8 of Pacific Pearl
The Oasis
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CroisiEurope River & Coastal Cruises 2012 here now
Innovative Travel’s 2012 CroisiEurope brochure featuring 
the French family-owned company’s river cruises is now 
available. The 24-page glossy brochure has been expand-
ed by ten pages for 2012 and will be distributed to retail 
agencies this week.  
Operating for 36 years, CroisiEurope is the largest river 
cruising line in Europe, owning 26 vessels and operat-
ing over 1000 departures across France, Spain, Portugal, 
Greece & Turkey.  CroisiEurope offers more culturally 
focused cruises and a uniquely French experience with 
its bilingual French and English-speaking cruise experi-
ences (over 35% of passengers are English speakers) and 
is famed for its French cuisine.  
CroisiEurope’s relaxed and comfortable cruises offer 
exceptional value for money at 3½ to 4 star standard, and 
are often at least 30% more affordable than other compa-
rable products.  
“It is unbelievably affordable to upgrade cabin category,” 
says Carol Wisker, Innovative’s national sales & market-
ing manager. “And for single travellers or friends travel-
ling together who prefer not to share, the cost of single 
supplement is also extremely reasonable.”
Each cruise includes local beers, wine and fruit juice 
with lunch and dinner, plus all sightseeing and onboard 

entertainment. 
The 5-day ‘The Valleys of the Rhone & Saone’ is priced 
from NZ$1341pp twin with an upper deck supplement of 
just $126pp, and a single supplement of $234.
The expanded programme features a 4-day Christmas 
Markets in Alsace ex Strasbourg, including the Wine Trail 
with its picturesque villages decorated for Christmas, the 
wonderful setting of Old Colmar and the festive atmos-
phere of Strasbourg, priced from $499pp twin, and the 
4-day Christmas Markets in Belgium (Brussels-Antwerp-
Brussels) from $699pp twin.  
Also new for 2012 is an 
8-day ‘The Cyclades, secret 
islands of the Aegean Sea, 
Greece and Turkey’ from 
$2212pp twin taking in Bod-
rum, Ephesus, Rhodes, San-
torini, Paros, Naxos, Delos, 
Mykonos, Athens and the 
Acropolis. Call Innovative 
toll-free on 0508 100111 
or email info@innovative-
travel.com 

Keryn Ngare
First Travel Group, Newmarket

Jeanette Higgins
House of Travel, Shirley, CHC

THE ANSWERS

Thanks to everyone who entered.
You all got the answers right!
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New engine for Affinity
MV Affinity experienced engine difficul-
ties while travelling up the East Coast of 
the South Island in late August, and Owner/
Master Brian Appleby pulled in to Timaru to 
allow Scania engineers to assess the situation.
The decision has now been taken to replace 
Affinity’s 22-year-old engine with a brand 
new Scania 12 Litre engine with Electronic 
Management System (EMS).  Brian Appleby 
says he hopes that Affinity will be back in 
operation with her new engine by 01OCT and 
this will affect the new Overnight Cruises 
scheduled for this month in the Marlborough 
Sounds.
Office Manager Vicky Maitland advises that 
pax booked on SEP cruise departures have 
been contacted and given the option to trans-
fer to a later departure date or to get a refund.  
Affinity Cruises is a family owned and oper-
ated small cruise company, which has operat-
ed in the Marlborough Sounds, Stewart Island 
and Fiordland for the past 16 years. It offers 
a comfortable, accommodating, classic Kiwi 
cruise experience, with hearty homestyle 
Kiwi food, in otherwise inaccessible areas of 
New Zealand.  

Chauvinism surfaces over 
cruise crews
Travel Daily News reports that a newly 
launched cruise website, bonvoyage.co.uk, 
has conducted a study of 1,238 British cruis-
ers and found that 17% of the respondents 
do not completely trust their Captain. Of 
that 17%, almost two-thirds (64%) said they 
trusted female cruise ship Captains less that 
male Captains, and when questioned further, 
many put it down to a belief that women are 
‘easily distracted’. 

Carnival Australia welcomes Sth Pac initiatives 
Carnival Australia, which operates P&O 
Cruises and represents a number of other 
international cruise brands, has welcomed 
initiatives that will help connect the growth 
of cruise ship visits to the South Pacific with 
economic opportunity for island communities.
This includes support for a shore tours busi-
ness venture and associated activities at 
Mystery Island in the southernmost chain of 
islands in Vanuatu, which has the potential 
to become the template for similar tourism 
related businesses across the South Pacific.
Carnival Australia also welcomed early 
moves by New Zealand and Australian mari-
time authorities that could lead to the conduct 
of new hydrographic surveys of key shipping 
routes in the South Pacific to update very old 
paper based navigational charts.
“The South Pacific is now at the heart of one 
of the world’s fastest growing cruise markets 
with 120 cruises carrying a combined total 
of 375,000 passengers scheduled for 2013 
alone,” said Ann Sherry, CEO of Carnival 
Australia, which operates a combined fleet 
of seven P&O Cruises’ and Princess Cruises’ 
ships.
“P&O Cruises has been sailing to the South 
Pacific for nearly 80 years but we have rec-
ognised that the traditional business model 
of sailing to the region with thousands of 
passengers and then simply taking them home 
again is unsustainable in the long term.
“With growth of this magnitude, it is essen-
tial that we work cooperatively to connect 
cruising and economic opportunity for island 
communities. In recent years, Carnival Aus-
tralia has had the privilege of working with 
organisations with a shared goal of enhancing 
the South Pacific’s economic wellbeing.”
In a presentation to the Pacific Leaders’ Fo-

rum hosted by the Lowy Institute, Ms Sherry 
highlighted Carnival Australia’s work in the 
region in partnerships with the Australian 
Government’s AusAID, the Enterprise Chal-
lenge Fund and Australian Business Volun-
teers.
This includes destination management plans 
for key destinations in New Caledonia and 
Vanuatu to support environmentally sustain-
able cruise ship visits, upgrading of local 
infrastructure to accommodate cruise ships 
and assisting island communities to develop 
tourism related business ventures.
A shore tours business being developed by 
the Aneityum community in southern Va-
nuatu, which could become a business model 
for other island communities, can now move 
to the next stage because of support from the 
New Zealand Ministry of Foreign Affairs and 
Trade’s regional assistance program.
“NZAid’s welcome support will enable the 
recruitment of a general manager to take the 
Aneityum community’s shore tours venture to 
the next exciting level of development,” Ms 
Sherry said. “We helped in the purchase of a 
40-seat tender boat to allow the community 
to ferry cruise ship passengers from nearby 
Mystery Island. 
“The general manager role will be to bring 
together all the facets of the Mystery Island 
initiative so that the Aneityum community 
can benefit from its full economic potential. 
Year one of the three-year appointment will 
focus on developing the business model while 
years two and three will concentrate on trans-
ferring skills to the local community.”
Ms Sherry said Carnival Australia also looked 
forward to the outcome of talks involving 
New Zealand and Australian officials which 
could lead to hydrographic surveys being 

carried out to update old navigational charts, 
some of which dated back to the earliest days 
of European discovery in the South Pacific.
Updated charts would not only satisfy an 
international regulatory deadline for the man-
datory transition to electronic navigation but 
also put cruising to the region on a solid foun-
dation for its continued growth and increased 
economic contribution.

HOSPITALITY
Discounted World Cup 
accommodation now available
Rugby fans yet to book World Cup accom-
modation can still score a bargain with 
discounted deals now available for upcoming 
Wellington games.
Newly discounted rates for Rugby World Cup 
games from 11–25SEP are now available on 
Wotif.co.nz.
General Manager Wotif Brands, Megan 
Magill said one Wellington hotel has match 
day rates from as little as $150 per night for 
two people.
“There’s been a high demand for reasonably 
priced accommodation close to the games, so 
we expect these deals to sell like hotcakes,” 
Ms Magill said.
“Museum Art Hotel in Wellington is the first 
to load the cheap deals, but they won’t be the 
last.” 
The deals are available for the South Africa v 
Wales, South Africa v Fiji, Australia v USA, 
and Argentina v Scotland matches. For more 
information about more about the Rugby 
World Cup deals, go to www.wotif.co.nz/hot
elW3171&viewType=weekends.   
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Auckland’s top hotel meeting room? 

Peppers NZ successes
Peppers New Zealand has taken out titles 
in the prestigious HM Awards for Hotel 
& Management Excellence and the South 
Canterbury Chamber of Commerce 
Hospitality and Tourism Awards. 
Bronwyn Knutson of Peppers Clearwater 
Resort in Christchurch was highly 
commended in the Human Resources 
Associate category of the HM Awards last 
Friday night at the Sydney Town Hall.
Meanwhile, the stunning Peppers Bluewater
Resort in Tekapo was a winner in the South 
Canterbury Chamber of Commerce 
Hospitality and Tourism Awards taking the 
title for Classic Accommodation Experience 
announced at an awards gala evening held 
last week (26AUG) in Timaru.

Earn a Free Night Certificate 
from Marriott Rewards®
Enrol your client as a new member and they 
will be rewarded immediately. When they 
stay twice at any of our more than 3,400 par-
ticipating Marriott® hotels around the world, 
they will receive a Free Night certificate that 
entitles them to a Free Night’s stay. 
Enrol your clients by going to www.marriott.
com, complete the Marriott Rewards mem-
bership enrolment form and your client will 
be automatically registered to earn a Free 
Night Certificate with Marriott Rewards®. 
Have your clients stay from now until 
30NOV11, at any of over 3,400 participating 
Marriott® hotels in 70 countries across 12 
distinctive brands. 
Clients will earn one Free Night Certificate 
after their second stay.

Hyatt completes acquisition of LodgeWork’s portfolio
Hyatt Hotels Corporation has announced that its wholly owned subsidiaries acquired 
a portfolio of assets from LodgeWorks, L.P. and its private equity partners, finalizing 
a previously announced transaction to purchase 20 hotels for approximately US$660 
million in cash, with one hotel acquisition to close during the fourth quarter of 2011.  
The acquisition also includes the management or franchise rights to an additional four 
hotels.
The hotels involved in the transaction are in strategic, high barrier to entry markets 
and are currently branded under the Hotel Sierra® (17), AVIA® Hotels (4), Hyatt 
Place® (1) and Hyatt Summerfield Suites® (2) brands. The acquisition will enable the 
company to introduce Hyatt-branded hotels in several markets where it currently is 
not represented at all and to expand its extended stay representation significantly.
The expansion of the company’s extended stay presence that Hyatt achieves through 
this transaction is a critical milestone in its drive to develop the preferred brand in the 
extended stay segment.

Rail Plus September Madness
Rail Plus has announced a bout of September 
Madness, offering agents 100% Commission
off its booking / handling fees, valid to 
30SEP11, and applicable to all bookings made 
online, by phone or email.

World Journey office hours 
today – RWC2011
In view of the road closures and the 
anticipated traffic congestion surrounding 
Rugby World Cup opening celebrations 
today Friday 09SEP, World Journeys’ 
office will be closing at 3.00pm.  
In case of urgent enquiries, the World 
Journeys emergency phone number will 
be available on their voicemail – call 
0800 117311.

The Spencer on Byron Hotel in Takapuna, 
Auckland believes it has Auckland’s highest 
hotel meeting room.
The panoramic Penthouse Retreat, located 
on the 20th floor of the hotel, offers a private 
boardroom and breakout spaces with spec-
tacular views of Hauraki Gulf and Rangitoto 
Island.
This two-floor venue offers three breakout 
spaces, a boardroom, fully equipped kitchen 
and three bathrooms, and is located 500 
metres from Takapuna Beach and just 10 min-
utes from both Auckland CBD and Albany 
Business Park.
“We believe we have one of the most unique 
meeting room settings in Auckland,” says 
Terry Holt, the hotel’s Director of Sales & 
Marketing. “The views on offer really do 
inspire companies to get creative and explore 
new ideas. We regularly get comments from 
companies on the amazing views and the ex-
citing atmosphere this creates for meetings.”

INDUSTRY


