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NELSON’S UNIQUE
FLOATING HOTEL

Within easy walking distance 
of Trafalgar Park (venue for 
Rugby World Cup matches), 
Nelson’s shopping precinct, 
museums, art galleries, cafes 
and markets.

Treat yourself or your clients to 
a room with a true water view ...

CLICK HERE FOR DETAILS

TravelMemo   20110902    02SEP11    Page 1

PYT
NOW - PRINT YOUR TICKET

Eurostar, TGV, Thalys, Renfre
CLICK HERE

Travel Recruitment Specialist

Specialist Recruiter to the Travel Industry for 13 years

HELEN CAMBELL
Tel: 09 966 2549 DDI
staff@topdog.co.nz

www.topdog.co.nz

Roles to get 
you Panting!

BDM roles in Corporate Travel & Hotels
Wholesale Consultants roles
Cruise Market roles Rotorua iwi in talks over Hamilton hotel

Rotorua-based iwi Te Arawa has reportedly been in talks with the 
Hamilton City Council over investment opportunities that include 
a $20m, 150-room hotel in Hamilton.
The Daily Post reports that Te Arawa Group Holdings, the com-
mercial arm of Te Pumautanga o Te Arawa which represents and 
manages Treaty of Waitangi claim settlements on behalf of 11 
Te Arawa hapu, was apparently approached by the council with 
investment ideas.
The iwi group’s chief executive Roger Pikia is quoted as saying 
they would love to invest in Rotorua “but until the council can 
come up with some innovative ideas to attract investment we 
have to look elsewhere.”
If the development plan comes off,  it will put the Te Arawa hotel 
up against rival iwi Waikato-Tainui’s two existing hotels in Ham-
ilton’s central business district and a third hotel proposed as part 
of The Base complex.
In related news, South Island iwi Ngai Tahu, which owns a slew 
of famous-brand Mainland tourist drawcards plus Rotorua’s 
Rainbow Springs and Kiwi Encounter attraction, has also just 
invested in Rotorua’s Agrodome.

http://www.nzonline.org.nz
www.nzonline.org.nz
http://www.travelmemo.co.nz/voucher.php?voucher_id=971
http://www.railplus.co.nz/specials/evoucher-collection-guide/
http://www.topdog.co.nz


NEW ZEALAND
Conference Assistance Programme delivers
Tourism New Zealand’s management of The 
Ministry of Economic Development’s 
Conference Assistance Programme (CAP) has 
seen its first success, within two months of 
administering the programme.
Wellington City Council used funding from 
the programme to bid for the 2012 Digital 
Earth Summit and has just announced the bid 
was successful.
The Summit, which has a relevant natural 
disasters theme, will explore the role of digi-
tal earth technology in environmental protec-
tion and disaster mitigation.  It is estimated to 
generate $1.6m for the NZ economy. 
Event Dynamics Director James Chatterley 
who assisted in the winning bid says he was 

impressed with the turnaround time involved 
in the bid.
“Tourism New Zealand’s rapid turnaround of 
our Conference Assistance Programme 
application was great and allowed us to 
quickly move ahead with our bid, which took 
five weeks from suggestion, to bid, to 
successful outcome.”
The Conference Assistance Programme is 
available to industry or organisations to assist 
them in bidding to bring international 
conferences to New Zealand.  Research 
shows that on average, each international 
delegate spends a total of $4,079 while in 
New Zealand, much more than leisure 
visitors spend.

International convention spending holds up despite slow economy
Difficult economic times have seen a 
reduction in the numbers of people attending 
conventions in New Zealand in the past year 
but the numbers of visiting international 
delegates and their spending have stayed 
stable or increased slightly, research from 
the Ministry of Economic Development has 
found.
The second annual Convention Delegates 
Survey (CDS) shows that the total number of 
convention delegates declined by five percent 
to 266,000 in the year ending JUN11, led by a 
fall in domestic delegates. However, the 
number of international delegates, who 
account for almost half of all convention 
spending, increased by 4% to almost 55,000. 
International delegate spending was stable at 
$226 million. 
Total delegate spending from the 2,528 

conventions last year in the 10 regions 
participating in the survey contributed over 
$460 million to the economy. 
The Ministry of Economic Development’s 
Tourism Research and Evaluation Manager 
Peter Ellis said the data showed the 
conventions and conference industry 
remained robust despite difficult economic 
times. 
“There continues to be a strong market for 
conventions in New Zealand.  International 
delegates are clearly attracted to New 
Zealand as a conference destination, bringing 

in almost $230 million to the country. With 
the economy forecast to gather momentum 
in the coming year, these figures are likely to 
increase,” said Mr Ellis.
According to the study, international 
convention attendees spent $3,300 each trip, 
excluding air fares. Typically, international 
convention delegates spend 7.5 nights in New 
Zealand, with five nights in the host region 
and two nights in other parts of the country. 
This compares to domestic delegates who 
spend an average of 3.3 visitor nights and 
$1,500 each convention.
The report was funded by the Ministry of 
Economic Development, Conventions 
Incentives New Zealand and regional 
conventions bureaux. 
To download the full report go to:
www.tourismresearch.govt.nz/cds.

Doobie Bros, LRB 
for Gibbston concert
Classic US rockers The Doobie Broth-
ers and Australia’s Little River Band will 
headline a summer concert on 11FEB12 in 
a natural amphitheatre at Gibbston Valley 
Winery near Queenstown. 
Tickets go on sale to locals on 07SEP 
before general release on 12SEP.

2degrees NZ Visitor SIM
Tourism media specialists People Media 
Group (PMG) have signed an agreement to 
distribute the new Prepay NZ Visitor SIM 
from 2degrees to tourism operators through-
out New Zealand.
The 2degrees NZ Visitor SIM is designed to 
provide the 2.5 million international visitors 
that come to New Zealand each year with low 
cost calling, text, and data rates so they can 
stay in touch in NZ and with home without 
incurring expensive roaming charges. 
As the publishers of Arrival Magazine and 
operator of the Airbus digital in-transit adver-
tising service, PMG are not only providing 
2degrees with a highly targeted way to reach 
travellers but they also have very strong 
relationships with Kiwi tourist operators. 
Mike Taillie, Managing Director of PMG, 
says “We’ve created a model with 2degrees 
where the tourist operators become the dis-
tributors for the Prepay NZ Visitor SIM. Not 
only do they make a healthy margin on each 
SIM sold but for each $10 SIM sold 2degrees 
will invest $1 back into marketing the 
industry and the operator that made the sale 
which in turn drives more visitors to the 
destination.”

Queenstown winter-spring specials
Queenstown Park Hotel has a Stay 4 Pay 3 
special that includes a day package with a 
scenic flight to Milford Sound, a cruise and a 
Dart River jet boat safari.
Time it right and coincide with the 18SEP 
Classic All Blacks v French Classic Feature 
match to be held at the recreation ground - 
located right next to the Queenstown Park 
Hotel - the perfect spot for guests to view the 
action.  www.queenstownparkhotel.co.nz 
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‘Discover Māori’ initiative
Discover Māori, an initiative to promote 
Māori tourism experiences and retail 
businesses across the country during Rugby 
World Cup 2011, has been previewed.
The Discover Māori guide and the Indigenous 
New Zealand website are a collaborative 
project between Te Puni Kōkiri - the Ministry 
of Māori Development, Poutama Trust, New 
Zealand Māori Tourism and i-SITE New 
Zealand.
The Discover Māori guide will be available 
free from i-SITE Visitor Centres around the 
country. 
Visit the Indigenous New Zealand website 
www.inz.maori.nz

Tickets on sale for 
CHC wine & food festival
Tickets to the New World Wine & Food 
Festival being held at Hagley Park on 03DEC 
went on sale yesterday from EventFinder and 
New World stores Christchurch-wide.
The festival boasts more than 50 leading 
wineries from Central Otago, Canterbury, 
Waipara, Nelson and Marlborough. Top 
exhibiting wineries include Pegasus Bay, 
Fiddlers Green, Astrolabe Wines, Neudorf 
Vineyards and Gibbston Valley Wines.
An array of gourmet food exhibitors and 
restaurants will also be on site to ensure the 
event is a truly distinctive wine and food 
experience. Central to the festival will be the 
Southern Hospitality Restaurant Experience 
which will feature 15 local restaurants serving 
up tastings of their signature dishes.
Hollie Smith, The Phoenix Foundation and 
Tahuna Breaks represent a selection of local 
entertainers who will perform at the festival.
Full details are at www.winefestival.co.nz 

Tomorrow 03SEP, Rotorua Museum will 
be opening the doors to the new Don 
Stafford Wing, marking the completion 
of the $22m Centennial Development 
project.
While work started on the project over 6 
years ago, it has taken a journey of more 
than 100 years to complete the landmark 
Bath House building in which Rotorua 
Museum is housed.
Since opening in 1908, Rotorua’s  most 
photographed building has evolved from 
its origins as The Great South Seas Spa 
to become one of New Zealand’s leading 

regional museums, now with 55% more 
public gallery space.
The finished building is based on the 
original vision of balneologist Arthur 
Stanley Wohlmann.
The new signature exhibition Ngā 
Pūmanawa o Te Arawa – The Beating 
Hearts of Te Arawa, uses innovative 
displays, iconic taonga (treasures), and 
stunning design, to follow the journey 
of the Arawa people, the original 
inhabitants of the area, from their 
homeland in Hawaiki to their 
descendants in Rotorua today.

Rotorua goes green
Rotorua is welcoming several thousand Ire-
land rugby supporters with a massive green 
welcome through a campaign featuring Irish 
themed events, special offers and lots of 
“green”ery throughout the city.
Rotorua Mayor, Kevin Winters, supported by 
the Irish Honorary Consul General, Rodney 
Walshe, have contributed their welcome to an 
“Ireland Supporters’ Passport” as part of the 
campaign.    Valid only in Rotorua, qualifying 
for the passport and deals is easy.  You can be 
Irish, want to be Irish, or simply fly the flag 
and support Ireland in their games.  

Spreading the word through social media, 
online at www.rotorua.co.nz , as well as 
traditional channels, Rotorua is expecting 
a big uptake (or download) on the Passport 
offers.
The city’s festivities will build to an Irish 
party and carnival atmosphere in the lead up 
to the Ireland vs Russia match on 25SEP.  
On the day of the big game amongst the 
celebrations will be a September St Patricks 
Day Party and match-goers will be 
encouraged to catch the “Walking Bus” of 
Ireland Supporters to the game.

Looking after fishing widows
Felix Borenstein, who runs Owen River 
Lodge at Murchison, says he’s been busy over 
winter reviewing service delivery, and sees 
scope to improve the way they look after non-
fishing guests that accompany the fishermen/
women they host.
Consequently, Felix has appointed Janette 
Ross as the Lodge’s Hostess, with her prima-
ry role being to look after non-fishing guests. 
Says Felix: “There is a myriad of non-fishing 
things to do in this region from horse riding
in the Tutaki valley, guided walks in the 
national park, farm tours, rafting down the 
Buller River, shopping trips to Nelson, a day 
tour of artist studios in Nelson/Motueka or 
wine tasting in Marlborough. Janette will be 
keen to take our non-fishing guests under her 
wing and spoil them.”
He says Janette lost her home in the Christch-
urch earthquake and relocated to Murchison. 
“She spent many years working for Air New 
Zealand and I’m sure her bright bubbly 
personality will be an asset to Owen River 
Lodge.”
As a special promotion and an incentive for 
your clients, if they stay with Owen River 
Lodge for 7 nights during OCT, NOV, DEC11 
or APR12, they can have a brand new Sage 
ZAxis or VXP rod for free.   Bookings must 
be made by 30SEP and there must be two 
guests staying to receive one free rod.
www.owenriverlodge.co.nz 
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AUSTRALIA

Deal of the Week ADELAIDE WEEKEND FOR TWO
 - HOTEL, CAR, TOUR  - $425pp

CLICK 
HERE

Million Dollar Memo winner
The staff of Indonesian automotive 
components manufacturer ADR Group are 
celebrating winning Tourism Queensland’s 
Million Dollar Memo - A$1 million worth of 
Queensland travel incentives. 
During an eight-day incentive challenge 
event, the 20 finalists, including one from 
Vero Insurance NZ Ltd, travelled to locations 
on the Gold Coast, Brisbane, the Sunshine 
Coast and Tropical North Queensland.
Tourism Queensland CEO Anthony Hayes 
said they represented companies from 11 
countries and regions and had been abso-
lutely “blown away” by their Tropical North 
Queensland experience as part of the 
incentive challenge event.
He said the Million Dollar Memo was the 

biggest logistical event Tourism Queensland 
has ever organised with the biggest prize they 
have ever offered.
He said the final 20 undertook an impres-
sive amount of creative promotional activity 
to reach the finals, which meant the Million 
Dollar Memo message that Queensland was 
one of the world’s leading incentive travel 
destinations had already been extensively 
promoted all over the world.
“We estimate the campaign message has 
reached an audience of around five mil-
lion people, including the entrants’ personal 
contacts, business networks, customers and 
suppliers while marketing activity undertaken 
by these companies is worth an approximate 
media value of A$6 million.”

Queensland sailing bargains
Boat charter company Sunsail has released 
specials for the remainder of the year and the 
first three months of 2012.
Mark Windsor, Sunsail’s head of distribution 
for Australia & Asia/Pacific announced offers 
equating to as much as a 28.5% discount.  
“We have recognised that business to Queens-
land and the Whitsundays in particular are not 
as buoyant as we would like and have decided 
to do our bit to assist,” he says.
The offers for all bookings deposited by 
30SEP11 are as follows:
Sail for 5 nights and pay for 4 nights  
Sail for 6 nights and pay for 5 nights  
Sail for 7 nights and pay for 5 nights  
Sail for 10 nights and pay for 8 nights.
This equates to a rate of A$65pp per night 

based upon 6 people sharing a Sunsail 
Oceanis 323. 
Valid for departures 01OCT11-31MAR12 
(excluding 20DEC11-03JAN12).
In addition those wishing to book 6 months 
in advance can take advantage of a 10% 
Early Bird Discount.
www.sunsail.com.au.

InterContinental Perth 
Burswood revamp progress
InterContinental Perth Burswood’s redesigned 
guest rooms and new reception area are set-
ting a new benchmark for five-star luxury in 
Perth.
The multi-million dollar project to redesign 
all 400 guest rooms is on schedule for a mid 
2012 completion date with levels 1, 2, 3, 9, 
10 and half of level 7 complete, and levels 6 
and 8 currently underway.
Each of the 42sq m standard rooms will 
feature cream marble, woven leather and 
reflective wallpapers contrasting against 
high gloss dark oak. Black granite, mirrors 
and stainless steel details boast an art deco 
influence, creating a feeling of stepping into 
another era.
Designed to take full advantage of the Swan 
River and Perth city skyline, the new hotel 
reception area creates a lasting impression 
from the moment guests arrive.
Still to come in the redevelopment project is a 
new Las Vegas style glamorous outdoor pool 
area, complete with private cabanas, plunge 
pools and butlers, and a luxurious day spa – 
expected to be open in time for summer 2012.

Foodies are winners at Burswood
Foodies will be able to taste Nobu Mat-
suhisa’s famous Black Cod Miso from 05SEP, 
when the world’s most recognised Japanese 
restaurant opens its doors at InterContinental 
Perth Burswood. 
Part-owned by Hollywood superstar Robert
De Niro, Nobu restaurant will join Neil 
Perry’s Rockpool in a new culinary era for the 
gaming mecca.
Nobu currently has 25 restaurants in 21 dif-
ferent cities around the world, spanning five 
continents.
Nobu joins a cast of high-profile restaurants 
including Rockpool and Italian eatery Modo 
Mio as part of owner James Packer’s A$500 
million overhaul of Burswood Entertainment 
Complex, which also includes multi-award 
winning chef Guillame Brahimi’s famed 
Bennelong restaurant.

Top Gear to do Perth arena show
Perth has won the rights to host the live 
arena version of the BBC television series 
Top Gear, with three shows at the Burswood 
Dome 08-10DEC.
The state’s Eventscorp secured Top Gear Live 
for Perth as the exclusive Australian city for 
this tour.  It will be Top Gear Live’s first 
appearance in Perth.
http://www.topgearlive.com.au 

Reigning French Open women’s singles 
champion China’s Li Na and dual Grand Slam 
champion Lleyton Hewitt will contest the 
upcoming Hyundai Hopman Cup (31DEC11 – 
07JAN12) alongside previously announced 
current Wimbledon women’s singles cham-
pion Czech Petra Kvitova.
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SOUTH PACIFICNoosa Junction bus station opens
The A$10 million Noosa Junction Transit 
Centre, a joint initiative of the State and 
Federal Governments and Sunshine Coast 
Regional Council, has officially opened.
The architecturally-designed bus station will 
provide a convenient and central transit hub 
for travellers. Greyhound will continue to 
service the existing stop on Noosa Parade for 
some time but has included the Noosa Junc-
tion stop into all of its services travelling via 
Noosa and will work with local operators and 
accommodation providers to make sure pas-
sengers are aware of the new location.
The Transit Centre will bring new life to 
Noosa Junction and reduce traffic congestion 
in busy Hastings Street to make it easier for 
visitors to access this part of the Sunshine 
Coast.
The Noosa Junction Transit Centre features 
seven bus bays, drop-off and pick up facilities 
for tourist buses, public toilets, three layover 
bays, short term car parks, loading bays for 
adjoining shops and public plazas and bicycle 
storage.
It is located at the intersection of Cooyar St 
and Sunshine Beach Road, Noosa Junction.

Surf’s up at Indian Ocean Classic
Perth will be immersed in a weekend of surf 
sports action 27-29JAN12 when it hosts a 
round of the Kellogg’s Nutri-Grain IronMan 
Series and IronWoman Series and a new 
public participation event, the Indian Ocean 
Classic.
In an event-first for Western Australia, surf 
sport enthusiasts will be invited to partici-
pate in their own version of the IronMan, the 
Indian Ocean Classic on 28JAN, following 
an extended course and including the same 
categories of ski, board, run and swim.
www.indianoceanclassic.com.au.

Still some Staterooms 
on the menu
Anne Radonich at Captain Cook Cruises 
reports that the Simon Gault cruise has been 
selling well, with Cabins, Tabua Staterooms 
and Tabua suites all sold out. “We still have 
limited accommodation left – Stateroom 
category only,” says Anne.
“If agents have clients who 
are thinking about doing 
this cruise then they should 
book sooner than later,” 
she adds. 
Importantly, Agents 
enquiries and bookings 
should be channeled 
through Tracy Ellingham on 0508 4 TRAVEL 
or email cruise@travelmanagers.co.nz. 
Commission of 10% paid. 

 

  

Fiji Islands cruise  
with Simon Gault  

 

 
 

 

CRUISE INCLUSIONS: 
 All  ship board meals & accommodation 
 Welcome address on first evening by 

Simon 
 3 x Cooking demonstrations on board 

with Simon Gault  
 Daily island stopovers & water activities  
 Guided island, village & school tours  
 Snorkelling & glass bottom boat tours  
 Use of snorkelling equipment & mini gym  
 Tropical island lovo feast & kava 

ceremony  
 Entertainment  
 Child minding (5-10yrs)  - selected times 
 24 hour self-service tea & coffee bar  
 Transfers to/from most Nadi & Denarau 

Island hotels 
 

FARES EXCLUDE: 
Drinks, optional tours & services. 
 

FOR BOOKINGS & ENQUIRIES:  
Tracy Ellingham (MNZITT) 
Phone 0508 4 TRAVEL (487 283) or email 
cruise@travelmanagers.co.nz 
www.travelmanagers.co.nz 
 

CONDITIONS:  Available for sale until sold 
out. Limited cabins available. Space 
strictly limited.  Prices listed are per person 
in NZ$ and include all applicable taxes. All 
prices subject to currency exchange, fuel 
surcharges & credit card surcharges.  1 
departure only.   Airfares additional.  All 
other conditions as per passenger cruise 
contract & www.travelmanagers.co.nz 
 
 

 
 

Issue date:  1 Sep  2011  

  Captain Cook Cruises are thrilled to offer a 4 night 
Yasawa Island cruise with celebrity chef Simon 
Gault.  Internationally respected chef Simon Gault 
has a remarkable talent for bringing together 
tastes and techniques from around the world. His 
global experience allows him to savour in his mind 
the blending of Oriental with European and so 
produce some of the best and most innovative 
dishes presented in New Zealand. His many awards 
and international recognition attest to his superb 
skill. When Kevin Roberts the CEO of Saatchi and 
Saatchi worldwide was asked what his favourite 
recipe was, he replied “Simon Gault’s telephone 
number” 
On this 4 night cruise you will not only be sharing 
this cruise with Simon, informally chatting and 
enjoying his company but we will also be taking 
you to sheltered bays and islands in the remote 
northern Yasawa group that are everyone’s 
tropical island dream – long white beaches, 
turquoise bays and colorful coral reefs. Along the 
way you will also be enchanted with the warmth 
and friendliness of the local Fijians and their 
families. During this cruise you will be able to watch 
and learn some of Simon’s culinary tips and 
techniques using fresh local produce and 
ingredients during the 3 cooking demonstrations 
he will be providing during the cruise. 

 
 

 

STRICTLY  
LIMITED SPACE 

AVAILABLE 
 

 

 

4 Nights from NZ$1299 per person twin share  
Departing from Pt Denarau  Tue 8 Nov at 1.00pm     
 

 

 
 

NZ$ per person Cabin  
Bunk beds 

Stateroom 
twin/double 

Tabua  
twin/double 

Tabua Suite 
twin/double 

4-nights     
Twin share Sold out 1982 Sold out Sold out 

Sole occupancy Sold out 2478 Sold out Sold out 
Triple/Quad Sold out n/a Sold out Sold out 

Child* Sold out 424 Sold out Sold out 
Separate children’s 

stateroom # 
 

n/a 
 

847 Sold out Sold out 

*5-17 years sharing with 1 adult.  # max 2 children 5-17 yrs in separate stateroom 

 

   
 

One 
Departure 

only 
8 Nov 2011 

Celebrity Chef rides high in NE Victoria
Celebrity Chef and MasterChef New Zealand
judge, Josh Emett rides his way through 
Victoria’s High Country on a gastronomic 
adventure in tomorrow night’s episode of ‘My 
Kind of Place.’  
Josh’s high country adventure begins just 2 
hours from Melbourne in Mansfield. From 
this country town, he travels the short distance 
to the farm of Michael Watson, a heritage 
property and home to Adventure Victoria 
horse riding tours which includes the ‘Man 
from Snowy River’ horse trail, and includes a 
view down the impossibly steep incline which 
was the closing shot for the movie of the 
same name. 
With cattlemen having farmed the region 
since the 1870s the region is steeped in his-
tory and folklore, as well as spectacular scen-
ery and vast valley scapes. A self confessed 

novice when it comes to riding, Emmett
described cantering as one of his most 
challenging moments of the trip but was 
“absolutely amazing, and such a great way to 
see this part of the world.” 
Riding across a pristine mountain stream and 
arriving at Howqua Dale, Australia’s first 
gourmet retreat and cooking school was a 
sight to behold and the more familiar sur-
rounds of the kitchen lay within reach. 
Guests can now enjoy self-catering or bed 
and breakfast accommodation at Riverhouse 
at Howqua Dale. 
No show featuring Josh would be complete 
without some kitchen action, and viewers 
will not be left wanting as he cooks up a High 
Country casual feast for dinner using local 
produce sourced while cycling the region 
with High Country Bike Adventures. 

http://www.travelmemo.co.nz/voucher.php?voucher_id=994


Tonga signals strong tourism future
A line-up of Tongan tourism operators was in 
the country this week promoting the delights 
of the South Pacific’s only Kingdom and its 
tourism products.
Led by the Head of Marketing at the Tonga 
Visitors Bureau, Ms Sandra Fifita and Ms 
Angela Afeaki, who represents the Tonga 
Visitors Bureau in New Zealand, it also 
included Paul Davis, Tourism Advisor at the 
Tonga Visitors Bureau.
Mr Davis briefed the big turnout of agents 
on the destination’s new branding  - ‘King-
dom of Tonga – the TRUE South Pacific’ and 
explained that Tonga is keen to establish own-
ership of the word ‘true’ in the way Tourism 
New Zealand owns ‘pure’.
A new website - thekingdomoftonga.com - 
goes live today and New Zealand government 
aid funding will be channeled into advertising 

the Tonga message on Yahoo and Google, 
plus on TV in conjunction with wholesalers.
Mr Davis said that among the big develop-
ments pending for Tonga is a star rating 
system for accommodation – the first such 
system in the South Pacific – and which is 
expected to be operational next year. 
There is confidence that the recent Scenic 
Hotels takeover of the Royal Tongan will be 
positive for the destination, as will the out-
come of the Tongan Government buyback 
of the Tonga Dateline Hotel from Chinese 
interests, which sees four hotel operators 
pitching to run the property.
He also revealed that plans are afoot for Air 
Pacific to mount a direct air service from 
Suva to Vava’u, something that will hold 
clear appeal in both the Australasian and 
Northern Hemisphere markets. 

Niue impresses 
Southcombe
Mike Hogan at Hogan & Associates
which represents Niue Tourism 
in this market, has sent us some 
feedback on the destination that he 
received from Greg Southcombe of 
Travel Cafe who, with Nina Graham, 
has just returned, more than 
impressed with the island.  Here are 
his comments (suitably censored):
“Holy s--t - we’re moving there. 
I’ve promised all children (I have 
four) that we’re going there next 
year.
Nina is pining for the place and busy 
working on this : 
http://travelcafe.co.nz/index.php/
Draft-Niue-Page.html
We have over 2000 photos / videos.... 
Here’s our new pet whale (we called 
him “Hogan” in your honour but 
there was an uncanny likeness) 
http://www.youtube.com/
watch?v=3I7YSXE64KA
Give us a few days to collate it all 
and we’ll be in touch :)
thanks again - absolutely fell in love 
with the place.”

New look on Musket Cove
Fiji’s Musket Cove Resort has given a new 
look to the Armstrong Island Villas with 
mahogany furniture in the lounge and new 
décor for the bedroom.  The two-bedroom 
villas, located on Armstrong Island, have a 
private over water deck and marina pontoon.  
Armstrong Island has its own private pool and 
BBQ area for the exclusive use of Armstrong 
Villa guests. 
Musket Cove also has the General Store on 
site where you can purchase meat packs to 
cook your own BBQ and enjoy a drink at 
the F$4.50 Bar making it a very affordable 
holiday.  And there’s the Marina Coffee Cove 
Café for the coffee fix.
Contact your wholesaler for more details or 
Hogan and Associates on (09) 489 7844.
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London in Luxury, Business Class from $3955*

ASIA
Marina Bay Sands 
now on ferry route
Singapore River Cruise has included Marina 
Bay Sands on its tour route, opening up more 
transport options for tourists.
The operation picks passengers up from 
points such as Clarke Quay, Boat Quay and 
Merlion Park. Ticket prices start at S$4 and 
can be purchased from any Singapore River 
Cruise jetty.
The daily service, operating every 15 
minutes, from 9 am till the last service at 
10pm, drops visitors off at the North Jetty 
where the ArtScience Museum is located.

The trip will take about 5-10 minutes from 
Merlion Park or Boat Quay Jetties, located 
just metres away from the Raffles Place and 
Clarke Quay MRTs.

Halloween Hong Kong-style
Hong Kong Halloween Treats, organised 
by Hong Kong Tourism Board, runs from 
22SEP until 31OCT11.  
It is described by the NTO as a funky 
month-long mix of happening street parties, 
‘dressed up’ scary attractions, bars and 
restaurants serving up Halloween-themed 
food and drink offers and the city’s shop-
ping malls offering a ‘ghoulish’ assortment 
of shopping fun.
Halloween will also be a key theme at Hong 
Kong Disneyland , Madame Tussauds Hong 
Kong , Ocean Park Hong Kong, Avenue of 
Stars and Lan Kwai Fong.

HK arrivals up 22% in JUL
The Hong Kong Tourism Board says Hong 
Kong saw its visitor arrivals go up by 22% 
year-on-year to 3.8 million in July – a new 
record for single-month arrivals. In the first 
seven months of 2011, visitor arrivals reached 
23.2 million, up16% on the same period last 
year.
The arrival growth in July was driven pri-
marily by the short-haul markets, especially 
Mainland China (2.67 m), South Korea and 
Southeast Asia. In July alone, visitor arrivals 
from Mainland China jumped by 33% over 
the same month last year, the highest-ever 
single-month record for the market. 

China access on Asiana
From its Seoul Incheon hub, Asiana flies to 19 destinations across China, from 
Harbin in the north to Xian and Chengdu in the west and Guangzhou in the south.  
OZ’s fares from AKL/WLG/CHC to the far reaches of China (HRB/XIY/CTU) 
are priced from NZ$1660 return + tax of NZ$336 and are ticketed through your 
consolidator. Travel to 20NOV, sales open.

This is Pangaea
This is Pangaea, the latest ultra-
lounge from American nightclub 
impresario Michael Ault. It oc-
cupies the Marina Bay Sands’ one-
of-a-kind Crystal Pavilion, and 
will publicly welcome guests on 
22SEP ahead of this year’s F1GP 
in Singapore.
Pangaea’s patrons will access the 
6,000sq ft club through an un-
derwater tunnel and will party on 
custom-made dance tiers within 
each banquette. The interior of 
the lounge is furnished in genuine zebra, 
crocodile and ostrich skins, the most exotic 
woods, and a Pangaea hallmark, a collection 
of museum-quality African tribal masks.
Ault has designed, built, and owned over 
twenty-five nightclubs between New York, 
The Hamptons, Miami Beach, Los Angeles, 

Aspen, Bermuda, Sao Paulo – Brazil, Mar-
bella – Spain, and London. 
As he puts it: “Not everyone endeavors to 
drive a Ferrari, travel with Louis Vuitton 
luggage, dress in Hermès and Gucci, or fly 
privately, but for those that do and demand 
the very best, Pangaea is your home.”

Silk Road Spectacular 
World Journeys is offering an escorted 
journey along the Best of the Old Silk Road 
in September 2012.  Director Chris Lyons, 
who has travelled this route, says “There is 
so much history, such amazing landscapes, 
and it’s all so unspoilt by mass tourism – I’ve 
had people in my groups say it’s been a life-
changing experience”.  The 25 day itinerary 
covers India, Uzbekistan, Kyrgyzstan and 
China, with highlights including the UN-
ESCO World Heritage walled city of Ichan 
Kala; fabled Bukhara, a gem of Islamic art 
and culture; enjoying dinner with a local 
Uzbek family in Samarkand; visiting Kyr-
gyz nomads in the mountain meadows near 
Karokol; the Sunday market in Kashgar, and 
the Terracotta Warriors of Xi’an.   Priced 

from $12,565pp share twin, this includes air-
fares ex AKL; 4 star hotels (or best available); 
transfers, transport, sightseeing and entrance 
fees, many meals, and the services of a World 
Journeys host (subject to minimum 15 partici-
pants).  Airline taxes of $627pp and tipping 
is additional.  Contact World Journeys 0800 
117311 or info@worldjourneys.co.nz
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THE AMERICAS Lima – Havana with LAN
LAN is preparing to strengthen its Lima, Peru 
hub with services to Havana, Cuba and the 
Chilean territory of Easter Island.  
Subject to regulatory approval, LAN will in-
troduce three weekly services between Lima 
(LIM) and Havana (HAV) from 02FEB12.    
The new services will operate on Monday, 
Thursday and Saturday.  Each flight will offer 
144 Economy Class seats and will give travel-
lers a new way to access Cuba, an intriguing 
and increasingly popular island nation in the 
Caribbean.  
In addition, LAN will commence flights 
between Lima (LIM) and Easter Island (IPC) 
twice weekly from 01FEB12. 
LAN already flies daily between the Chilean 
capital, Santiago, and Easter Island.
The additional service will create an impor-
tant new tourism route for South America, 
enabling travellers to fly between Santiago 
– Easter Island and Lima in a single, easy 
itinerary.
As with existing services from Santiago, the 
new Lima-Easter Island flights will be oper-
ated with two-class Boeing 767-300 aircraft.
Both new routes will be available as part of 
the LAN South America Airpass.

SKIMAX Ski & Board USA demand hots up
Pic | Matt Power

The Innovative Travel Company reports sales 
of their SKIMAX USA resort holidays are 
running hot.  These resorts are now great 
value for money, with the high New Zealand 
dollar against the USD and Kiwis are evident-
ly keen for a slice of the action on and off the 
mountains, particularly at the many resorts in 
Colorado and California.  
“Aspen/Snowmass a huge favourite with the 
Kiwi market,” says Carol Wisker, Innova-
tive’s national sales & marketing manager. 
“The variety of ski & board terrain is enor-
mous with four world class mountains avail-
able to ski on the one lift pass.” 
All mountains are linked by free shuttle bus 
and although Aspen attracts the rich and fa-

mous from all over the world, it has a surpris-
ingly relaxed and friendly atmosphere which 
all visitors find very enjoyable.  
Contact SKIMAX about the many 7-night 
packages now available at less than $1000pp 
twin share including a 6-day lift pass. Agents 
are reminded that the current booking incen-
tive with SKIMAX for clients & agent to go 
in the draw to win a Burton’s snowboard and 
bindings with every ski or board booking 
(valued at $1000pp and more) booked and 
paid before 30NOV11 (download the details 
and entry form on www.skimax.co.nz).  
Bookings, enquiries and brochure stocks call 
TOLLFREE  0508 100 111 or email:
info@skimax.co.nz

Fly Alaska to Mexico
Alaska Airlines flies from LAX to nine 
major cities and resort destinations in 
Mexico, with several points also served 
from SFO.  The strong NZD makes 
holidays in the USA and Mexico more 
affordable than ever - fares LAX-PVR
start from NZD416 return (+ tax NZ$136) 
in K class. All Alaska Airlines fares are 
in your GDS.

Rod Stewart: The Hits at The 
Colosseum at Caesars Palace
Rod Stewart has kicked-off his new residency 
at Caesars Palace, appropriately titled, Rod 
Stewart: The Hits.
Stewart arrived at the famed Garden of 
the Gods pool oasis as a group of world-
class synchronized swimmers kicked-into 
an homage performance to his song “Hot 
Legs.” Stewart then hit The Colosseum’s 
stage, where he and his stellar 13-piece band 
tore-into a non-stop set list which mixed the 
big hits like “Maggie May,” “Rhythm of My 
Heart,” “Do Ya Think I’m Sexy?,” “Forever 
Young,” “Tonight’s the Night” and “You 
Wear it Well” with some rarely performed 
covers.
Tickets are on sale for performances 27AUG 
– 11SEP11 and 03-20NOV11 and may be 
purchased in person at The Colosseum at 
Caesars Palace Box Office, by calling 800-
745-3000 or by visiting www.ticketmaster.
com, key word “Rod Stewart”.
And, still the one, Shania Twain, the world’s 
best-selling female country artist of all time, 
is returning to the stage with a two-year 
residency at The Colosseum at Caesars Palace 
from 01DEC12.
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Three-week wonders tour  

Landmarks of Eastern Canada 
World Journeys has a new independent tour 
of Eastern Canada which starts in Toronto 
and travels to the national capital Ottawa, 
with time at leisure to visit museums, cafes, 
specialty food shops, boutiques, galleries and 
restaurants. Then it’s all aboard the VIA Rail 
train to Montreal and the charming walled 
city of Quebec before returning to Toronto. 

Priced from $2,436pp share twin this 7-day 
itinerary includes 6 nights’ accommodation, 
VIA Rail First class rail travel Toronto > Ot-
tawa > Montreal > Quebec City > Toronto; 
sightseeing tours of Montreal & Quebec City; 
2 breakfasts and 3 lunches.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

World Journeys says its Grand South Ameri-
can escorted journey is popular every year, 
but that not everyone has the 33 days it takes 
to explore the absolute highlights of the con-
tinent.  For this reason they have introduced a 
shorter more focused journey to three spec-
tacular regions in three weeks.  
The Wonders of South America departs 
21MAY12 for the Andes, the Amazon and 
the Atacama Desert.  There is culture, his-
tory and incredible scenery on this 21 day 
Ecuador, Peru and Chile tour - stay in a 17th 
century hacienda in Ecuador, an Amazon 
lodge in Peru, and a gorgeous lodge in the 

magical Atacama Desert. Visit the ancient 
Incan citadel of Machu Picchu, the colonial 
city of Cuzco, walk in primary jungle in the 
Amazon, visit handicraft markets mixing 
with the local people, and take hikes or walks 
in the Atacama. Priced from $9,875pp share 
twin, this includes airfares ex  AKL, transfers, 
sightseeing with English speaking guides, 4 
star hotels, many meals, and the services of a 
World Journeys host (subject to minimum 15 
pax travelling). Airline taxes of $270pp and 
tipping are additional.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

AFRICA / MIDDLE EAST

Africa comes to Auckland
On Tuesday 11OCT11 Africa is coming 
to Auckland and agents are invited to join 
Adventure World, South African Airways, 
Tauck, Makutsi and Desert & Delta Safaris at 
Flo Bar, Newmarket from 5.30pm – 8.30pm 
for product updates and in-depth training on 
Africa.   Plus, agents that attend will go in the 
draw to win a trip to Africa. 
To register visit www.adventureworld.co.nz/
travel-agents/roadshows or call your local 
Adventure World rep.

Tel Aviv and Cairo with AZ
The Middle East is hot, but in a good way, 
with Alitalia offering prices ROM-TLV in S 
class from NZ$308 return (+ tax NZ$306) 
and ROM-CAI in S class from NZ$476 return 
(+ tax NZ$183). AZ’s fares are in your GDS.

Eid Al Fitr
World Journeys reports that, in Oman and 
across the Middle East, 30AUG to 03SEP11 
is a holiday (Eid Al Fitr - celebrating the end 
of Ramadan).  As a result, some visitor attrac-
tions, and some shops in the souks, will be 
closed on those days, and responses to quote 
requests may be slightly delayed as operators 
run on skeleton staff.  

Photographic Safaris 
World Journeys says that keen photographers 
can now book a photographic safari at Sabi 
Sabi Reserve in South Africa.  These individ-
ualised safaris are overseen by a professional 
photographer and include a private Land Rov-
er equipped with specialised photographic 
gear. Participants are given in-depth instruc-
tion on wildlife and landscape photography, 
and are given the opportunity of printing and 
discussing their pictures with the experts.  
Rates are on request - contact World Journeys 
0800 117311 or info@worldjourneys.co.nz 

Pay Less at Phinda 
World Journeys says that clients can now not 
only get to Stay for 4 and Pay for 3 at any 
of the six luxury lodges at &Beyond Phinda 
Private Game Reserve – they also get a com-
plimentary rhino tracking adventure on foot, 
accompanied by a dedicated rhino monitoring 
team. 
Offer valid up to and including 31OCT11, 
maximum of eight guests per day, participants 
must be 16 years or older.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz
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EUROPE TOUR PRODUCT

London’s Winter Wonderland
After a phenomenal 2010 season with a 
staggering two million visitors, planning for 
London’s Hyde Park Winter Wonderland for 
2011 is well underway. With no admission 
fee, Hyde Park Winter Wonderland offers 
almost seven weeks of festive fun.
It will once again feature London’s biggest 
outdoor ice-rink, a Giant Observation Wheel 
and the return of Zippos Circus. In addition 
there are many new attractions including a 
thrilling rollercoaster ride, Santa Land and 
Santa’s grotto, the Power Tower, Angel’s 
Christmas Market and food & drink galore. 
www.hydeparkwinterwonderland.com

Royal ghosts
Prince William and the Duchess of 
Cambridge will reportedly open up their 
London residence at Kensington Palace for 
ghost tours this Halloween.
Contactmusic reports there will be guided 
tours through the halls and corridors of the 
palace 28-31OCT.
The palace is where Prince William lived 
with his mother, Princess Diana, before 
her death.
His great-grandmother Queen Mary is said 
to haunt the property.

Alice at Tate Liverpool
Tate Liverpool is to hold an exhibition 
04NOV11-29JAN12 exploring how the 
children’s stories Alice’s Adventures in 
Wonderland and Through the Looking 
Glass have influenced the visual arts and 
inspired generations of artists.
Lewis Carroll’s original manuscript is the 
starting point for this exhibition, which will 
offer visitors a rare opportunity to see the 
author’s own drawings and photographs, 
alongside Victorian Alice memorabilia and 
John Tenniel’s preliminary drawings for the 
first edition of the Wonderland novel.
Surrealist artists from the 1930s onwards 
have been drawn towards the fantastical 
world of Wonderland where natural laws 
were suspended. Wonderland has inspired 
conceptual artists and pop and psychedelic 
art. Plans for exhibits include works by 
Salvador Dalí, René Magritte, Peter Blake 
and Yayoi Kusama. Alice in Wonderland 
will also showcase a selection of contem-
porary art. 

Sydneysiders visiting Circular Quay next 
week will be offered the chance to pose for 
their photo with one of two huge works of 
3D pavement art –one of the recent Royal 
Wedding and the other of Wimbledon’s 
Centre Court.
VisitBritain has flown out world famous 
street artists Joe and Max to create the 
works to launch the second phase of its 
global “You’re Invited” campaign. The art-
works are part of a set of nine which will be 
displayed in nine key locations around the 
world.  Anyone who gets their photo taken 
on the canvas will enter into a prize for two 
British Airways return flights to the UK.

  

Istanbul - Athens on SIA

From 31OCT, Singapore Airlines will com-
mence new B777-200ER flights between 
Istanbul and Athens. In addition and at the 
same time, the current non-stop services 
between Singapore and Istanbul will increase 
from four to six times weekly, subject to 
regulatory approval.
Of these, three of the flights will carry on 
from Istanbul to Athens.

Cox & Kings extends 20% 
commission offer
Cox & Kings has extended its 20% com-
mission offer on products booked and 
deposited until the end of the month*.
The offer is valid across Cox & Kings’ 
entire product range of small group, private 
and tailor-made journeys.
“Due to overwhelming demand, we have 
decided to extend our offer until Septem-
ber 30 and invite agents to take advantage 
of this fabulous incentive,” Cox & Kings 
Business Head Antony Giblin said. 
“All agents are required to do is refer to this 
special at the time of booking to receive the 
20% commission.”
Cox & Kings, founded in Britain, is the 
world’s longest established travel company 
and celebrated its 250th anniversary in 
2008. Cox & Kings officially launched in 
Australia last year.
The brand offers small group, private and 
tailor-made journeys to the Indian Subcon-
tinent, Latin America, Africa, the Middle 
East, the Far East and Europe.
For more information contact Cox & Kings 
on 0800 269263 or email
reservations@coxandkings.com.au 

*Conditions apply. The 20% commission is 
valid for sales on all Cox & Kings product 
(small group, private and tailor-made jour-
neys) for all new bookings, deposited from 
01-30SEP11 for departures until 30MAR12. 
Special must be referred to at the time of 
booking to receive the 20% commission.
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Over 120 European destinations ... now that’s Wunderbar!

Book a bargain 
Dragoman has put a price freeze on its 2012 
departures, so until 31OCT11 travellers can 
book their 2012 holiday at 2011 prices. 
Dragoman’s overland tours range from 13 
days to 6 months in length. Their shorter 2 or 
3-week trips offer a great snapshot of a coun-
try or region; giving travellers a short, sharp 
adventure travel experience. These are truly 
epic trips, says Adventure World. Click on the 
link above and call 0508 496 753.

Family Adventures. 
Seriously Good Fun.
Explore offers a great range of family 
adventures to New Zealanders. Family holi-
day destinations include France, Italy, Spain, 
Croatia, Cambodia, Greece, Turkey, Egypt, 
Laos, Morocco, Tanzania, Kenya, Botswana, 
South Africa, Namibia, India, China, Thai-
land, Vietnam, Borneo, Canada, USA, Costa 
Rica, Cuba & Galapagos Islands and Brazil – 
just to name a few.
Travel is in small, informal groups of four or 
five like-minded families, headed by a trained 
Explore tour leader. Most tours are designed 
for ages five years and upwards. Explore also 
offers a selection of teenage departures for 
children who prefer to travel with others of 

similar age.
To order copies of the Explore brochures visit 
www.adventureworld.co.nz/agent-brochure-
order/ for call Adventure World on 
0508 496 753.

AVIATION
Star CEO for to Austrian CEO
Jaan Albrecht, CEO of Star Alliance Services, 
has been proposed by the Executive Board of 
Deutsche Lufthansa to become Chairman of 
the Board and CEO of Austrian Airlines AG 
from 01NOV11.
As a result, 
the Chief 
Executive 
Board of Star 
Alliance has 
engaged in 
an execu-
tive search 
process under 
Rob Fyfe’s 
leadership. 
Until the nomination of a successor Jaan Al-
brecht will remain in charge of Star Alliance’s 
programmes and activities.

Jetstar claims dissected by Air NZ
Bruce Parton, Air New Zealand’s Group GM 
Australasia has put out a staff update tak-
ing issue with the content of a Jetstar press 
release, details of which we ran in Tuesday’s 
TravelMemo.
Here’s what he had to say:
“Some of you may have noticed a small 
amount of media coverage today lauding 
Jetstar’s increase in New Zealand domestic 
market share, despite the difficulties posed by 
several natural disasters in the 2011 financial 
year.
“Jetstar’s self congratulatory media release 
(below) correctly states that its domestic 
passenger numbers have increased by five 
percent on 2010. What it fails to mention is 
that Air New Zealand has seen even bigger 
growth!  Our domestic passenger numbers 
grew 6.4% in the 2011 financial year.. 
“While it would be nice to follow Jetstar’s 
lead and give ourselves a pat on the back, any 
astute reader will very quickly put two and 

two together and realise much of this growth 
comes as a result of Pacific Blue’s exit from 
the domestic market. 
“Also a little misleading, is Jetstar’s claim 
to command a 20 percent share of the New 
Zealand domestic market. I’m not sure who 
is doing the maths at Jetstar but Air New Zea-
land’s domestic market share for FY11 was 
86%, up five percent on the previous year, so 
something doesn’t add up.
“Jetstar goes even further, describing itself as 
the ‘low fares leader’ – ignoring the fact Air 
New Zealand actually delivered 30% more 
fares under $100 than Jetstar did on routes 
where both airlines fly.  We also regularly 
deliver the lowest fares in the market via 
grabaseat.
“It’s encouraging that not only do we carry 
almost 7 times the number of domestic pas-
sengers that Jetstar does, we are continuing to 
keep our edge, and grow our market share at a 
greater rate than they are.”

Boeing 737 MAX unveiled
Boeing has unveiled the 737 MAX, the name 
of the new engine variant of its popular 737.
The new family of aircraft – 737 MAX 7, 
737 MAX 8 and 737 MAX 9 – builds on the 
strengths of the Next-Generation 737.
Boeing’s board of directors formally 
approved the launch of the re-engined 737, 
which the company said will burn 4% less 
fuel than the re-engined Airbus A320neo.
The airline says the 737 MAX will deliver 
maximum efficiency, maximum reliability 
and the Boeing Sky Interior.
Boeing says deliveries of the re-engined 737 
will start in 2017 and launch customer 
American Airlines expects to put the new 
planes into service in 2018.

The Boeing 737 is the world’s most popular 
and reliable commercial jet transport, with 
more than 9,000 orders to date. Boeing fore-
casts global demand for more than 23,000 
airplanes in the 737’s market segment over 
the next 20 years at a value of nearly US$2 
trillion.
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CRUISE NEWSMcLaren pitstops for Heathrow
Britain’s National Air Traffic Services 
(NATS) has turned to hugely successful 
Formula One team McLaren for ways to ease 
congestion at London Heathrow Airport.
More than half the aircraft landing at LHR are 
stuck in circles overhead – often for 20 
minutes – while they wait for congested run-
ways to clear. NATS puts the carbon cost of 
this problem at 600 tons per day.
According to a CNN report, the modeling 
software that McLaren has developed to 
analyse live racing data and visualise a range 
of potential scenarios -- allowing pit crews 
to make strategic decisions that will get cars 
back out onto the racetrack milliseconds 
ahead of their competitors – presents solu-
tions for NATS.
It’s this ground-level tracking technology that 
could hold the key to unlocking congestion, 
reducing CO2 emissions by streamlining the 
way aircraft make their own pit-stops once 
they’ve landed -- dropping off passengers, 
refueling and departing again with F1 
efficiency.
With large airports handling around 1300 to 
1400 flights a day, a saving of just one minute 
of taxiing time per flight on average, equates 

to one day’s worth of 
taxi time saved using 
McLaren’s technol-
ogy.
The beauty of the 
system is that it reduces the complexity of a 
racetrack into a circle so at the point of deci-
sion, presentation of the data is very simple, 
which allows the engineer in a very stressful 
environment to make the right strategic deci-
sion and also see the data in a very clear, crisp 
format.
For the last three years NATS has been work-
ing with McLaren’s engineers to map Heath-
row’s taxiways and runways -- much as they 
do a Formula One track.
But now, in place of a race strategist the 
system is operated by Heathrow’s air traffic 
control, and instead of a circle the airport’s 
network of runways and taxi lanes are rep-
resented by a simple rectangle -- enabling 
planes to be guided around the airport with 
greater ease and accuracy once they’ve 
landed. 
The system is now in its “proof of concept” 
stage and hopes are high that it will be used 
by airports around the world within a year.

AirAsia Japan progress
All Nippon Airways has officially 
applied to Japanese authorities to 
establish its planned joint venture 
low cost carrier with AirAsia to be 
called AirAsia Japan.
ATW Online reports that ANA 
says it aims to begin operating the 
new LCC from next August, with a 
mix of domestic and international 
flights.

Cook Islands News Online reports that the US Dept 
of Transportation has cleared another airline to fly 
into the Cook Islands.
American Eagle Airlines, an affiliate of American Air-
lines, was last week granted approval to operate in 
the Cook Islands, Samoa, New Zealand and Tonga.
American Eagle managed to secure a certificate of 
authority to provide services to transport persons, 
property and mail to select Pacific nations.
The US Department of Transportation reported 
that it granted the certificate on the basis of public 
convenience and necessity.

Cruise Holidays acquired
Cruise Holidays has recently been re-acquired 
by David Bunn, as Brian Woodhouse has 
returned to the UK for family and personal 
reasons.
David intends, in conjunction with Fiona 
Miller and Leanne Schou, to return the com-
pany to its original philosophies. Its emphasis 
will be as an independent cruise specialist 
representative and wholesale company, with a 
strong focus on the GSA brands. Consequent-
ly he will merge his New Zealand Cruise Line 
Representative business with Cruise Holidays 

and operate as one company being able to 
offer more efficient responses and timelines 
to agents.
The new business will concentrate on sup-
porting all retail agents in developing and 
growing their cruise sales, in the upper 
premium and destinational cruise markets. 
Agents are reminded that Cruise Holidays’ 
bank account details have changed, and 
cruise payments should now be made to 
“ANZ Bank, Account 01-1837-0070881-
001”

Lucky Uniworld agent winner
Di Cochrane of Calder & Lawson House of 
Travel Hamilton has been named the lucky 
winner of Uniworld Boutique River Cruises’ 
prize draw held following the recent country-
wide roadshow.
Ms Cochrane has won an eight-day Uniworld 
cruise of her choosing from the boutique 
cruiseline’s Europe and Russia programme 
and is currently deciding which itinerary to 
enjoy.
Uniworld reminds agents that there are sav-
ings of up to $3800 per couple on its 2012 
river cruises when paid in full by 30SEP. Or 
alternatively, clients can save up to $1300 
per couple when booking and depositing by 
30NOV11. 

Princess Cruises Blog Essential Experience #45 – Prague
Princess Cruises has revealed Prague as 
“Essential Experience #45” on its blog, “50 
Essential Experiences: The Travel Bucket 
List.” This week National Accounts Manager 
Cindy Botelho recounts a magical trip to 
Prague in the Czech Republic. 

In this week’s “Reader Essential 
Experience of the Week,” a passenger
visits Cannes on the French Riviera. 
www.50EssentialExperiences.com.

Flying to Ushuaia
If your clients want to cruise from Ushuaia 
to Antarctica, getting there is easier than ever 
because LAN is increasing its Ushuaia flights 
for the peak cruise season from OCT11 to 
MAR12.  
From Monday to Friday, LAN will operate 
a daily 04:30am flight from Buenos Aires to 
Ushuaia, via El Calafate.  The flight will re-
turn nonstop to Buenos Aires.  On Saturdays 
and Sundays, LAN will add a 5.45am nonstop 
flight from Buenos Aires to Ushuaia.  
LAN will also offer extra nonstop Saturday 
flights from Buenos Aires to Ushuaia.  An 
11.15am flight will be added from 24SEP, and 
a 14.55 flight will be added for October.  
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FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

Spotlight: ICCA Cruise Line Member 
MSC Cruises

Historically rich St Petersburg, Estonia’s Tallinn, 
Amsterdam and its interesting network of canals, and 
Copenhagen with its royal links to Australia are among 
a host of fascinating ports on MSC Cruises’ ever-
expanding Northern Europe program.
From the ancient routes of the Vikings to the 
breathtaking Norwegian fjords and the heritage-listed 
sites in the Baltic, MSC has a range of cruises to delight 
cruise passengers looking to add or seek 
alternative programs to the more traditional 
Mediterranean cruises.
The thoughts of MSC’s Managing Director (AU & NZ) 
Lynne Clarke, point to exciting times for MSC in 
Northern Europe with “impressive ports of call and 
how well cruises are priced”. Lynne says “the itineraries 
provide a great opportunity to explore a new region 
and experience something wonderful.”
With this region having been quite an expensive 
option historically, MSC are now able to offer excellent 
value for Aussies and Kiwis wishing to cruise these 
exciting waters. 
Northern Europe and such colourful destinations as 
Bergen (Norway), St Petersburg, Stockholm and 
Copenhagen are sure to appeal to passengers who 
have before cruised the Mediterranean and are 
seeking new ports and experiences in Europe.
Four vessels from the MSC fleet are operating in 
Northern Europe: MSC Lirica, MSC Magnifica, MSC 
Opera and MSC Poesia. Cruises range from four nights 
to grand 14-night cruises.
For more information 
check out
www.msccruises.com.au 

Get to know Eastern Europe, journey from Europe’s Waltz 
capital of Vienna to mysterious Transylvania. Includes 
deluxe hotel stays: 3 nights each in Vienna and Bucharest, 
2 nights Budapest & 1 night Brasov, 7-night Danube River 
cruise, all on board meals, 10 guided tours, shipboard 
gratuities and port charges. 

NEW ITINERARY
– 17-day Grand Tour of Eastern Europe

*Conditions: Price listed in Australian dollars and valid on 2012 sailings only. Must 
book and pay in full by 16 December 2011. Discounts combinable with Past Passenger 
Discount and valid for new bookings only. Price is based on 12 Nov 2012 departure in 
Cat D stateroom. Other departure dates and staterooms available at a surcharge. Visit 
www.vikingrivercruises.com.au for full booking conditions.

From $3,499 per person, twin share*

Save $1,500 per person.  
Book and pay in full by 16 December, 2011.

T H E  W O R L D ’ S  L E A D I N G  R I V E R  C R U I S E  L I N E . . . B Y  F A R ®

Call 0800 447 913 or  
email newzealand@vikingrivercruises.com

www.vikingrivercruises.com.au

Celebrity chefs to cook up 
a storm for MSC Cruises 
MSC Cruises has launched a new round of gourmet 
voyages featuring the creations of some of Europe’s 
highly acclaimed celebrity chefs.
Cooking up a storm for gourmet passengers will be 
such renowned chefs as two-time Michelin Star win-
ner, Spain’s Paco Roncero, the UK’s “celebrity chef” 
Antony Worrall Thompson (above), Germany’s highly 
rewarded Kolja Kleeburg, Italy’s equally commended 
Mauro Uliassi and Frenchman Gilles Epie, awarded a 
Michelin Star at a youthful 22.
Each will put on demonstrations and tastings of 
European cuisine on cruises in the Mediterranean 
and Northern Europe, prices starting at NZ$1509 per 
person twin share for a seven-night cruise.
Ships to host the special gourmet events will be MSC 
Splendida, MSC Fantasia and MSC Lirica.
“We are delighted to have handpicked a group of 
celebrity chefs from five culinary capitals of the 
world,” said Pierfrancesco Vago, chief executive 
officer of MSC Cruises.
Click here for the cruise details and call MSC Cruises, 
on 0508 4278473.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1008


Pacific Pearl Quiz

WIN ONE OF 
TWO COPIES 

Email your answers to 
pacificpearl@travelmemo.co.nz 

by c.o.b. 08SEP11
All correct entries go in the lucky draw.

 WINNERS ANNOUNCED FRI 09SEP11

1. Name three restaurants on Pacific Pearl

2. Name the Kiwi Olympian who is Pacific Pearl’s Godmother

3. Name the adults only retreat on Deck 8 of Pacific Pearl

192-PAGE holidays BOOK
containing favourite P&O Cruises’ recipes

Bentours launches 2012/13 Antarctica brochure
Bentours has launched its 2012/13 Antarctica brochure 
featuring eight voyages, including a new itinerary which 
takes in a selection of Argentina’s highlights.
The new 19-day Classical Antarctica and Argentina in-
cludes a tour of Buenos Aires and the Iguazu Falls before 
boarding the MS Expedition for a 12-day voyage from 
NZ$12,509*pp twin share for departure 25NOV12.
The package takes in Plaza de Mayo and the colourful 
La Boca district and a tango show and dinner in Bue-
nos Aires before flying to Iguazu for a morning tour of 
Iguazu National Park, a scenic train ride through the 
forest and a walk along a boardwalk to the spectacular 
Devil’s Throat section. 
The voyage crosses the Drake Passage to the South 
Shetland Islands and on to the Antarctic Peninsula where 
weather permitting guests will go ashore twice a day to 
observe penguin rookeries and encounter seals. Addition-
ally, guests booking this cruise will receive a free voucher 
to make their own photo book.
Bentours business head Jeremy Hearst says “The past 
year has brought some significant changes to Antarctic 
tourism, with many large cruise ships no longer allowed 
in Antarctic waters due to stringent new regulations. This 
has led to a dramatic increase in the demand for cruises 
on smaller vessels, so we strongly recommend booking 
early to ensure clients secure the voyage and cabin they 

want.”
Large cruise ships carrying heavy fuel oil have been 
banned from operating in Antarctic waters to help protect 
the continent’s fragile environment. Bentours’ Antarctic 
cruises, operated by Hurtigruten and Gap Adventures, are 
not affected.
Bentours’ most popular cruises have returned for 2012/13 
including the 11-day Antarctica Classic which focuses on 
the South Shetland Islands and Antarctic Peninsula from 
NZ$9,845 *.
Other favourites include the 14-day Quest for the Antarctic 
Circle which makes a rare journey inside the polar circle 
from NZ$9,131*; the 19-day In the Realm of the Great 
Explorers from NZ$10,505*; and the 20-day Spirit of 
Shackleton from NZ$19,289*.
The brochure also features two Latin America extensions – 
the 4-day Focus on Buenos Aires which includes 3 nights 
at hotel of choice, city tour and dinner and tango show 
from NZ$870*; and 3-day Discover Iguazu Falls which in-
cludes 2 nights at Sheraton Internacional Iguazu in a room 
category of choice and a private half day Argentinean falls 
tour from NZ$869*.
For more information contact Bentours on 0800 443 510 
or www.bentours.com.au.
*Terms and conditions apply. All prices are per person, 
twin share. Prices subject to change and availability.

Explore the Northwest Passage 
Wild Earth Travel is offering adventurous travellers the 
opportunity to follow in the footsteps of early explor-
ers such as Roald Amundsen, Captain James Cook, and 
James Ross, on two separate voyages exploring the 
legendary Northwest Passage on board the 122-pax MS 
Clipper Adventurer.
The 15-day Into the Northwest Passage expedition starts 
with a monumental voyage along one of Greenland’s 
longest fjords, across the Arctic Circle, and ventures to 
Upernavik, the farthest north the Vikings are known to 
have travelled in this region. Major highlights of the 
voyage include a visit to the site of the lost Franklin 

Expedition, where passengers will see first-hand the signs 
of their struggle against the harsh Arctic winter; Fort Ross, 
the last trading post built by the Hudson’s Bay Company; 
Zodiac cruising to the UNESCO World Heritage Site 
of the Ilulissat Icefjord; and a visit to Devon Island, the 
largest uninhabited island in the world, which supports 
significant concentrations of wildlife.
The voyage also operates in reverse with a 17-day Out of 
the Northwest Passage expedition starting in Kugluktuk 
(Coppermine River).
For details call 03-365 1355 
or visit www.wildearth-travel.com TravelMemo   20110902    02SEP11    Page 14



HOSPITALITY
Choice Hotels adds two properties
Choice Hotels has bolstered its accommoda-
tion offering in the central North Island with 
the addition of two new properties in Taupo 
and Palmerston North.
Comfort Inn Cascades in Taupo is a unique 
waterfront property is 3km south of the town 
centre at Two Mile Bay and stretches from the 
road down to the lake. Its carefully designed 
layout means each of the 24 rooms has direct 
access to the shore. Upstairs studio units 
enjoy lake views to the north and west of 
Kaiwaka Point Bay.
The hotel offers a free booking service for 
local attractions and guests can also benefit 
from free wireless internet, a playground and 
swimming pool and room service breakfast.
Comfort Inn Cascades is located at 303 Lake 
Terrace, Taupo. 

Econo Lodge The Villas in Palmerston 
North offers a welcoming environment 
where the extra touches include a welcome 
piece of ‘Grandma’s shortbread’ on arrival.  
Located on the main exit to and from Wel-
lington, it is just 1.2km from Palmerston 
North city centre.
With accommodation to suit everyone, room 
types include studio, one-bedroom spiral, 
one-bedroom spa and two-bedroom fam-
ily villas. The hotel also boasts Palmerston 
North’s only indoor heated swimming pool, 
free wireless broadband and a games room 
complete with table tennis and a pool table.
Econo Lodge The Villas is at 665 Pioneer 
Highway, Palmerston North.
For further information or to book, call 0800 
803 524 or visit www.choicehotels.co.nz

New Zealand hotel wins a top prize in Australasian awards
Choice Hotels’ Quality Hotel Wellington had 
a major win, while four additional New Zea-
land properties took out Gold Awards at the 
Choice Hotels Australasia Annual Conference 
and Franchisee Awards dinner on Hamilton 
Island, Queensland this week.
The Wellington property took out the ‘Quality 
Franchisee of the Year’ title after also picking 
up a Gold Award on the opening day of the 
conference. 
The Choice Hotels Gold Awards recognise 
excellence in such business areas as brand-
ing, marketing, customer relations, franchisor 
relations, training and development, profit-
ability and amenities. 
The Quality Hotel Leisure Lodge (Nelson) 

also picked up a Gold Award alongside 
Quality Hotel Wellington in the Quality Gold 
Award category. The Comfort Inn Fairmont 
(Hastings) and Comfort Hotel Benvenue 
(Timaru) each scooped a Gold Award in the 
Comfort category, while Wai Ora Lakeside 
Spa Resort (Rotorua) was one of just three 
Australasian properties to win Gold in the 
Clarion Collection category.  Overall, 35 
Gold Awards were presented.
Each of the five ‘Franchisee of the Year’ 
winners, including Quality Hotel Wellington, 
is in the running for Choice Hotels Interna-
tional Hotel of the Year Awards held in the 
US in May 2012.

FISH, Auckland’s newest waterfront din-
ing destination has now opened at Hilton 
Auckland.
A partnership 
between the 
hotel and the 
Nourish Group, 
FISH is headed 
by renowned 
New Zealand 
chef Simon Gault and his protégé of 16 
years Shane Yardley.
Making the most of the restaurant’s el-
evated waterfront position and breath-tak-
ing harbour views, FISH features a large 
outdoor dining area and gas fire place, 
floor to ceiling windows and warm timber 
tones throughout.
FISH is a celebration of New Zealand’s 
finest and freshest seafood, with the 
restaurant menu offering a wide range of 
intricately created taste combinations that 
extend beyond FISH to include grass fed 
beef, New Zealand venison and free range 
organic chicken.

Family of Twelve wine bar
Among the new facilities to open at SkyCity 
Auckland ahead of the Rugby World Cup is 
The Twelve Bar. Located inside the SkyCity 
Atrium, the wine bar exclusively serves the 
Family of Twelve’s wines.
Three wines from each of the twelve winer-
ies will be available, along with a selection of 
small plates, making for a truly memorable 
New Zealand wine experience throughout the 
RWC2011. 
The Family of Twelve is a collective of 12 
family-owned New Zealand wineries that 
come together as New Zealand’s Wine Fam-
ily. Since 2005 the group has worked together 
in key export markets to promote the high 
quality and regional diversity of New Zealand 
wines. The Twelve Bar will be their first 
official family outing in New Zealand.
Spanning the major wine regions of New 
Zealand, the 12 wineries that make up The 
Family of Twelve, listed from North to 
South are: Kumeu River; Villa Maria; The 
Millton Vineyard; Craggy Range; Ata Rangi 
Vineyard; Palliser Estate; Fromm Winery; 
Lawson’s Dry Hills; Nautilus Estate; Neudorf 
Vineyards; Pegasus Bay and Felton Road.

INDUSTRY
TravelSIM links with NZ Post 
TravelSIM is now available in more than 280 New Zealand PostShop stores 
throughout the country making its low-cost global roaming service more acces-
sible to Kiwis travelling overseas.
The prepaid mobile phone service, launched here earlier this year, offers sub-
stantially lower global roaming charges including calls, texts and data downloads 
for New Zealand consumers when travelling overseas. Customers can also now 
enjoy the added benefits of receiving incoming calls for free in 117 countries.    
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Expedia sees strong upturn 
Expedia TAAP’s Stu Udy was in town this week and told TravelMemo that 
business from this market is looking good.
“We’d noticed a flattening out in transactions last month after a steep rise as the 
strong Kiwi Dollar delivered bargains, but now there’s been another spike in busi-
ness from this market. I’m looking forward to drilling down through the data to see 
what’s prompted it,” says Udy.
He says sign-up to the TAAP programme has been very satisfactory, with over half 
of all retail outlets already tapping the benefits. “We see no need to be aggressive in 
getting agents to join. We find that they come to the conclusion they’ve everything 
to gain and nothing to lose. And that’s helped by the benefits to their agency of 
the new Expedia Access platform, which lets managers and individual consultants 
manage their account, access daily activity and commission reports, and incorpo-
rate a Widget on their own website.”

MyTime – A new concept 
from Flight Centre
Flight Centre New Zealand has announced the launch of 
myTime, a new exclusive initiative that will give Kiwis 
added benefits on selected holidays, all at no extra cost.
Jo Rendall, Flight Centre’s head of wholesale – Infinity 
Holidays and Escape Holidays, said this new concept 
was a first for the New Zealand travel industry.
“myTime holidays are added extras that are included as 
part of selected holiday packages –room upgrades, two-
for-one deals on meals and spas, discounts at restaurants, 
cocktails and babysitting, reserved poolside seating or 
reserved priority dining are just a few examples. There is 
no extra cost to receive myTime benefits as part of your 
holiday packages.
“We realise agents have a choice when looking at holi-
day packages for their clients and this exclusive offering 
is a way for us to provide even more value,” Ms Rendall 
said.
Flight Centre’s extensive global network allows the busi-
ness to choose quality hotels, resorts and land operators 
to take part in the offering that in turns gives agents even 
more reasons to book with Infinity or Escape.
MyTime holidays are exclusive to Infinity and Escape 
Holidays and are currently available on selected holiday 
packages to Bali, Mexico, the Caribbean, Thailand, Fiji 
and Hawaii with more destinations to be added.
To learn more about myTime, call Infinity or 
Escape Holidays on 0800 333 116. 

In the next Stocklink 
TravelBag Envelope

Rangitikei Visitor Map & Tourist Info Guide
Kirra Holidays NZ Coach Tour Holidays 2011-12 
44th Edition Airbus Express timetable
Stewart Island - Rakiura 2011-12 Visitor Guide 
Viking River Cruises Special Deals e-Flyer 

Former All Black Ian ‘Kamo’ Jones was guest speaker at yesterday’s Skal Club of 
Auckland monthly luncheon. A veteran of 105 matches in the famous jersey, 
including 79 Tests, Jones proved to be a very entertaining raconteur with insider 
details of encounters with Boks, Scots and referees. 
He told the Skal members this country will win if we can deliver our best in Kiwi 
rugby hospitality to the visiting RWC fans.
Jones is pictured here (second left) with Tony Smith of Francis Travel Marketing, 
Ross Manson of ITN (Skal president) and Danny Frew, Francis Travel Marketing. 

The Centre for Asia Pacific Aviation 
says Singapore Airlines’ new long-haul 
low-cost carrier will initially operate 
a fleet of four B777-200s in a dense 
configuration accommodating about 
400 passengers and incorporating a 
tight 10 seat-abreast economy class 
cabin. The new airline has begun the 
process of applying for an air opera-
tors’ certificate and is preparing to 
launch services around mid-2012 on 
medium and long-haul routes from 
SIN. It plans to build to 16 aircraft by 
mid-2016.
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