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Dolphins at Monkey Mia
This amazing 40 year old wildlife ritual 
has seen wild dolphins visit the shores 
each day to delight visitors. It is one of 
the best and most reliable places for 
dolphin interaction in the world.
Monkey Mia, Western Australia.

CONTACT ADVENTURE WORLD:

0508 496 753
discover@adventureworld.co.nz

www.adventureworld.co.nz

For more information 
CLICK HERE 

FREE* 

Book Adventure World 
product & receive a 

Cruise
onboard the ms Volendam!

Skyline Enterprises acquires Totally Tourism brands
Skyline Enterprises is to purchase tourism sight-
seeing and adventure company Totally Tourism, 
an umbrella company that operates key tourism 
brands including The Helicopter Line, Mitre 
Peak Cruises, Milford Sound Scenic Flights, 
Queenstown Combos, Challenge Rafting, 
Harris Mountains Heli-Ski, Air Fiordland, 
Wanaka Flightseeing and Glacier Helicopters.  
The two companies have entered a sale and pur-
chase agreement that will take effect tomorrow 
31AUG11 should customary closing conditions 
be met.
Skyline Enterprises Chairman Ken Matthews 
said Totally Tourism was a great addition to the 
Skyline portfolio. “The businesses within the 
Totally Tourism portfolio are well established, 
strongly branded tourism operations which will 
allow our company to expand throughout the 
Aoraki Mt Cook, West Coast, Southern Lakes 
and Fiordland regions. Skyline is about providing 
world class leisure and entertainment experiences 
and these companies offer us a range of new 
opportunities to deliver this promise in the 
tourism sector,” he said.  
Totally Tourism was established in 1999 by Mark 
and Jackie Quickfall who have built an 

interconnected network of successful tourism 
businesses.  Mr Quickfall will continue with 
the company following settlement. 
“A General Manager will be appointed leaving 
Mark to continue in the key areas of relation-
ship management and the strategic direction 
of Totally Tourism,” said Mr Matthews. “We 
are delighted to retain Mark’s expertise and 
support, and look forward to working with him 
as we learn about the individual operations and 

Mark Quickfall (left) and Ken Matthews 
at Skyline Queenstown

how our organisation can add value.    ... Cont p2
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www.adventureworld.co.nz/travel-agents/agent-famil/
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Skyline Enterprises acquires 
Totally Tourism brands
…Cont from p1
“Totally Tourism will continue to operate 
without any discernable change.  We view the 
brands within the company as wonderful 
additions to the Skyline portfolio,” he said. 
Mr Quickfall said he was comfortable passing 
ownership to Skyline which was a company 
with similar values and a complementary 
culture to Totally Tourism. 
“Jackie and I have enjoyed developing Totally 
Tourism over the past 12 years.  We are confi-
dent that Skyline has the resources and skills 
to take these businesses to the next level,” he 
said.

Air Force 75th anniversary 
celebration at Warbirds 2012
Next year marks the 75th anniversary of the 
Royal New Zealand Air Force and celebra-
tions will culminate at the biennial Warbirds 
Over Wanaka Airshow 06-08APR. 
The Otago Daily Times reports the airshow 
will focus on New Zealand’s military aviation 
history and will display early monoplanes, 
WWII-era fighters and modern jets and trans-
porters. 
Overseas operations by the RNZAF will be 
highlighted and aircraft on show will include 
Sioux, Seasprite and Iroquois helicopters, 
Corsair, Kittyhawk and Mustang fighters and 
Vampire and Strikemaster jets. The RNZAF 
will also have a major ground display. 

The Kingston Flyer will be running on the 
Kingston to Fairlight railway by the end of 
October, the owner David Bryce has told 
the Otago Daily Times.
The vintage train has undergone extensive 
inspections and preparation and Mr Bryce 
told the paper Land Transport New Zea-
land was well into the process of licensing 
of the train, a driver has been employed 
and last week track maintenance began. 

Souvenir racket raids
The Commerce Commission says 11 premises 
in Rotorua and Auckland have been searched 
as part of an investigation into the tourism 
souvenir sector.
Radio New Zealand reports search warrants 
involving police, Customs, Immigration and 
the Wildlife Enforcement Group were 
executed on the premises, mostly in Rotorua, 
after information was received regarding 
products being sold as made in New Zealand 
when they were actually imported.
The commission says it gathered a large 
amount of information and is considering 
action under the Fair Trading Act.

Spring invitation from CHC
Christchurch residents are being urged to help 
the city’s tourism businesses by encouraging 
friends and family to come and visit the city 
this Spring.
In a show of support, Air New Zealand is 
shaving $50 off the cost of return airfares to 
the city from anywhere in the country over 
the next two months. Many of the city’s top 
attractions are also offering two for one deals. 
To book, visit www.airnewzealand.co.nz 
and quote promo code SAVE50B. The offer 
is available online from Tuesday 30AUG-
02SEP for travel 19SEP-06NOV.
There is a reward in store for those who 
answer the tourism’s industry call for action. 
Anyone who invites friends and family to 
Christchurch through the Facebook site www.
facebook.com/christchurchnz will go into the 
draw to win a night’s accommodation and 
dinner for two at the luxury George Hotel.

Choosing the 
flagbearers
Rugby World Cup 2011 
Worldwide Partner 
Emirates Airline, which 
is running the flagbearer 
programme, has now 
been in touch with all 
of the teenagers who 
have won the honour of 
leading out the national 
teams across the Tour-
nament’s 48 matches.
“It has been a much 
more exacting process 
than we expected, such has been the calibre 
of the entries,” said Emirates’ New Zealand 
manager, Chris Lethbridge, who teamed up 
with Rugby World Cup ‘87  winning ex-All 
Black Grant Fox to select the winning Kiwis 
aged between 14 and 16. “But some of the 
stories contained within the 50-word maxi-
mum allowed to entrants to pitch their stories, 
just stood out above others.”
They included Liam O’Callaghan of Kirwee 

in Canterbury, a cancer survivor, who told the 
selectors: “When I was two and a half, I could 
name my favourite All Blacks. When I was 
six, I started playing rugby. When I was 10, 
I got cancer and had to undergo 10 months 
chemo and have my collarbone removed and 
could no longer play rugby. 
“When I was 12, I started refereeing. Rugby 
is my religion – New Zealand is my hero 
team.”

Grant Fox with Chris Lethbridge

Nelson cycle trails branded
Three brands have been announced by the 
Nelson Tasman Cycle Trails Trust.
Under the umbrella 
regional brand Heart Of 
Biking (Nelson Tasman 
New Zealand), there are 
two trails - Tasman’s 
Great Taste Trail 
and the Dun Mountain 
Trail.
A new Trust website will be launched soon at 
www.heartofbiking.org.nz
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Double-whammy 
for Queenstown
October is not looking too good for the 
Queenstown hospitality industry. 
Mountain Scene Online quotes 
Destination Queenstown marketing 
manager Graham Budd as saying: “Tour 
business or normal-year business that 
we would get in October is not coming 
because that got displaced by the Rugby 
World Cup. 
“And the flows from the World Cup itself 
are unlikely to benefit the South Island, 
and Queenstown in particular, as much as 
we had expected,” Budd adds, calling it a 
“double-whammy”. 
A key reason is that two quarter-finals 
in October that had been scheduled for 
Christchurch were relocated to Auckland 
after the February earthquake. 
Local New Zealand Hotel Council chair 
Penny Clark told Scene that her members 
usually batten down the hatches in May 
and June, but now think they’ll have to do 
it in October. 
“I’m sure there’ll be specials for RWC 
visitors in Auckland [to visit Queenstown], 
but unfortunately that is not going to fill 
the thousands of beds that we have in this 
town,” she told the paper.
Budd says airlines are promoting South 
Island travel during RWC, and a slightly 
encouraging sign is the new dynamic of 
people booking travel very late. 
He says DQ’s two strategies are a spring 
domestic campaign and involvement in a 
South Island-wide campaign, with Tourism 
NZ, to entice Australians from October. 
“The people we’re trying to target are 
probably non-RWC visitors.” 

Take a kid tramping
Tour operator Walking Legends has made 
it easy and affordable for families to enjoy 
tramping, with Lake Waikaremoana 4-day 
hikes, during January and April school 
holidays.  
Catering specifically for families with kids 
16 years and younger, Walking Legends is 
offering a “Piggy Back” deal that lets kids go 
free (one child free per adult, extra children 
half-price). With small backpacks, full 
catering, hiking equipment, return Rotorua 
transport, guides, kid-friendly activities and 
meals, and the reassuring back-up of their 
custom-built support boat - this aims to offer 
an introduction to the joys of tramping and 
NZ’s great outdoors for families of all ages.
The founders of Walking Legends, Rob 
Franklin and Hilary Sheaff, have two young 
children and appreciate the difficulties of 
tramping with children. They are eager to 
assist other families to enjoy safe and 
memorable adventures in New Zealand’s 
wilderness.
www.walkinglegends.co.nz  or Freephone 
0800 WALK NZ

Rob Franklyn and baby Phoenix

Lunching at Kawarau Village
The latest must-do for visitors to Queenstown 
is a ride in a water taxi or the new shuttle over 
to Kawarau Village next to the mountain re-
sort’s new Hilton hotels for a leisurely meal.
At the Wakatipu Grill there’s a weekday two 
course lunch lakeside with a glass of wine for 
$29.50 and a sumptuous Sunday Dinner spe-
cial menu at $58pp. There’s also a weekend 
brunch and the Village’s Me & Mee Noodle 
Bar offers a Dim Sum menu.
Other eateries in the village include Stacks 
Pub with good hearty pub food and a takea-
way pizza menu, and the Lake Counter serves 
coffee and pastries, sandwiches, paninis and 
a daily special alongside pantry essentials 
such as handcrafted breads and organic foods.  
Stacks also features live music on Thursdays 
and Sundays and a lively Quiz night fort-
nightly on a Wednesday.  

Crunch time in Ohakune
Ohakune’s famous carrot is sporting a 
new look in support of the All Blacks. 
The makeover will showcase the popu-
lar ski hub’s support for the All Blacks 
as tourists and holiday makers gather at 
Mt Ruapehu for the snow season. 
Mike Smith from Visit Ruapehu says 
the all-black carrot is a great way for 
the snow community to get behind 
the All Blacks and participate in the 
tournament.
“Thousands of people come to 
Ohakune every year to enjoy the 
world-class skiing at Mt Ruapehu and 
we expect a fantastic response from 
international tourists, rugby fans and 
locals alike to the carrot’s new look. 

‘Discover Māori’ initiative
Discover Māori, an initiative to 
promote Māori tourism experiences 
and retail businesses across the country 
during Rugby World Cup 2011, has 
been previewed.
The Discover Māori guide and the 
Indigenous New Zealand website are a 
collaborative project between Te Puni 
Kōkiri - the Ministry of Māori 
Development, Poutama Trust, New 
Zealand Māori Tourism and i-SITE 
New Zealand.
The Discover Māori guide will be 
available free from i-SITE Visitor 
Centres around the country. 



Deal of the Week ADELAIDE WEEKEND FOR TWO
 - HOTEL, CAR, TOUR  - $425pp

CLICK 
HERE

AUSTRALIA
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Effie for Extraordinary Taxi Ride
Tourism WA’s Extraordinary Taxi Ride 
campaign has been recognised by the 
Australian advertising industry with a 
prestigious Effie Award. These recognise 

the year’s most effective ads and marketing 
communications campaigns. Tourism WA 
was awarded a bronze Effie in the Travel, 
Leisure and Media Category.

The Ghan & Indian Pacific Sale
The Ghan: 20% off Companion Fare:
For travel ADL /DRW v.v, ADL/ASP v.v and 
ASP/DRW v.v
Valid: New Gold Service bookings made 
between 01AUG - 22DEC11
Valid for travel between 01NOV11 - 
31MAR12
Subject to availability
The Indian Pacific: 15% off travel in a 
Single Cabin:
For travel PER/ADL or PER/SYD 
Valid: New Gold Service (Single Cabins) 
bookings made between 08AUG - 28SEP11
Valid for travel between 08AUG - 31DEC11
Subject to availability
Email: ozrail@railplus.co.nz 

Jupiters signs Rod Stewart
Jupiters Hotel and Casino Gold Coast is to get 
a A$20 million upgrade to its theatre to cater 
to bigger, national and international shows.
Work begins next month to more than double 
capacity to accommodate 2000 seated or 2300 
in ‘general admission’.
Jupiters managing director Frederic Luvisutto 
says recent appearances by international acts 
Rihanna and Snoop Dogg had provided a 
‘sneak peek’ at the level of entertainer they 
are able to bring to the Gold Coast.
“We are excited to announce that we have 
this week booked rock icon Rod Stewart to 
perform at the Gold Coast Convention and 
Exhibition Centre in February next year,” he 
said.

Pick of the Crop tours
The programme for this year’s Crave 
Sydney International Food Festival, was 
published in The Sydney Morning Herald 
on Saturday. It listed more than 560 
individual food events taking place during 
the Festival (01-31OCT).
Throughout the month, Ultimately Sydney 
will be offering an exclusive boutique tour, 
created especially for the festival and called 
the ‘Pick of the Crop’. The 4-hour tour 
travels in a luxury Mercedes-Benz vehicle 
carrying a maximum of 12 passengers, and 
will operate on the specific dates listed 
below. 
This gourmet experience offers an intro-
duction to the owner/operators of some of 
Sydney’s finest food providers. Extensive 
tastings are on offer at each venue, and 
there’s a fridge and complimentary tote 
bags on board for gourmet food shopping. 
The Pick of the Crop is a selection of the 
most popular venues visited on the already 
popular Inner-West and South Sydney 
gourmet food tours.
The Pick of the Crop Tours, priced at $108, 
depart at 9am on 05, 07, 08, 12, 14, 19, 21, 
22, 26, 28 and 29OCT.   
www.ultimatelysydney.com.au 

Gold Coast Segway Xperience
Surfers Paradise has a new attraction, The 
Segway Xperience.  Covering 1500sq m on 
Cypress Avenue in the heart of Surfers Para-
dise, The Segway Xperience Centre offers a 
range of Segway activities including Segway 
Croquet and Seglympics which includes 
games such as skill tests, obstacle courses, 
baton relays, pizza delivery games and time 
trails.
Available to leisure guests or corporate 
groups, the centre offers a diverse list of 
activities including Human Foosball, in which 
team members replace the arcade game fig-
ures, day and night laser clay target shooting, 
an 18m abseiling tower, laser skirmish, agent 
agility training and improvised survival train-
ing. In addition, an outdoor fitness training 
centre is also available.  The centre also offers 
exclusive venue hire and has an onsite café, 
Segway museum and education centre.
Powered by solar energy, the Segway Xperi-
ence Centre is an eco friendly facility and 
releases no emissions, noise or carbon foot-
prints.   www.xperiences.com.au 

Tutankhamun extends 
to 04DEC 
After shattering the record to become the 
most attended touring exhibition in Austral-
ian history with 500,000 visitors earlier in the 
month, Tutankhamun and the Golden Age of 
the Pharaohs has extended its exclusive 
Australian showing at the Melbourne 
Museum by one month through 04DEC11.  
“I urge anyone thinking of seeing it to plan 
ahead and book tickets now – don’t miss this 
once-in-a-lifetime opportunity,” says Stephen 
Flint Wood of IMG Arts & Entertainment.  
www.kingtutmelbourne.com.au 

http://www.aimholidays.co.nz/images/site/deal_week/adelaide%20break%2011%20-%2013%20november%202011.pdf


SOUTH PACIFIC
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Two-night Sydney 
& Spa Weekend 
Captain Cook Cruises is 
operating a special two-
night Sydney Harbour 
accommodated cruise 
aboard MV Captain 
Cook’s Explorer, complete 
with special spa 
experiences, on its 
21OCT11 sailing.
Click here to download 
full details.

 

 
2-Night Sydney & Spa 

Weekender 
21st October 2011 

 

 

 

 

 

INCLUSIONS:  
 All meals  
 Shore excursions to Watsons Bay, the 

Botanic Gardens, Bradleys Head and 
historic Rocks district 

 Guided headland walk 
 Captains Dinner 
 Entertainment  
 24 hour self-service tea & coffee bar 

 
FARES EXCLUDE: Drinks, optional tours & 
services 
 

FOR BOOKINGS: 
reservations@aimholidays.co.nz 
Ph: +64 9 444 22 98 
 
 

SPA PRE-BOOKINGS: Please contact Helen 
on +61-2-9940 3739 or email: 
helen@hornsbymassage.com.au 
 
 

CONDITIONS:  Prices are AUD twin share & incl GST 
(as at Mar11). Prices may be subject to change due to 
fuel price & currency fluctuations. Limited Availability – a 
select number of seats/rooms have been set aside for 
this promotion. Once these rooms have been sold prices 
revert to normal Brochure Fares. Valid on new bookings 
only. Conditions apply.  Issue Date: 29 Aug 2011 

 

 2-Night Sydney & Spa Weekend 
 

Discover the world’s most beautiful harbour & indulge in 
special spa services – only available on the 21st October 2011 
departure.  Experience Sydney from an extraordinary perspective 
aboard your own small cruise ship. The MV Captain Cook’s Explorer 
takes you off the beaten track to places only the locals know and 
up close to some of the most beautiful and famous aspects of 
Sydney Harbour. Regular shore visits include street markets, beautiful 
gardens and beachside Watsons Bay. The 
views are worth the journey alone – a 
breathtaking sunset over the sails of the 
Sydney Opera House to a sparkling dawn on 
the cliffs of the north shore. Evenings on board 
are a blend of top class food and wine, 
spectacular harbour sights, getting to know 
new friends and enjoying great entertainment. 
 

Indulgence Spa Relax and enjoy this weekend’s special 
spa services available at great rates including 
 Massage – Swedish, Sports or Remedial – ½ hr $60 1hr $100 
 ½ hr Facial – Priori Coffeeberry facials & enzyme peel - $60 
 ½ hr Manicure or Pedicures - $40 
 Eye Enhancement Package including eyelash & eyebrow tint, 

eyebrow shape - $45 
Prebookings are available if you choose. Why not check-in early 
and enjoy a pre-boarding spa treatment from 1.00pm Friday.  To 
prebook your Spa contact Helen on +61-2-9940 3739 or email: 
helen@hornsbymassage.com.au 
 

2 Nights from $431 pp twin share – book early & save 10% 
with Early Booking Saver Fares.  Departing No.1 King St Wharf Darling 
Harbour Friday 21st October 2011 at 6.00pm (boarding 5.00pm). 
Returning Sunday 3.00pm 
 

AU$ EBS Fares Inside Cabin 
Bunk Bed 

Outside Cabin 
Twin Bed 

 Save 10% Full Fare Save 10% Full Fare 
Twin Share pp 431 479 539 599 

Sole Occupancy 431 479 629 699 
 

Mothers & Daughters – Guaranteed 10% Saving.  As a 
special treat for the girls, if Mum & Daughter both cruise, we’ll 
guarantee an Early Booking Saver Fare – saving you 10% off 
Brochure Fares and we’ll get the party started with a bottle of 
sparkling wine in your room on arrival.  
 

Travelling Solo? No single surcharge for genuine single 
travellers in Inside Cabins, or just 25% surcharge on twin share 
Outside Cabin cruise only prices.  
 

 

PER terminal build
The construction of a new A$120m 
domestic terminal at the Perth 
Airport will commence this month. 
It has been designed to meet the 
needs of air services for regional 
Western Australia, particularly the 
resource sector, and some interstate 
services. It will cater for up to 36 
aircraft and significantly improve 
the customer experience for 
travellers. 
Construction is expected to be 
completed in DEC12.

Esplanade scores awards
The landmark 4½-star Esplanade Hotel 
Fremantle has been recognised as Austral-
ia’s best in the superior accommodation 
category for hotels with a 4- or 4½-star 
rating at the Australian Hotels Association 
National Awards for Excellence.
The property last week also took out the 
award for the category of Superior 
Accommodation at the 2011 WA Austral-
ian Hotels Association ME Bank Accom-
modation Industry Awards, and the Espla-
nade River Suites was named the winner 
for Apartment/Suite Accommodation.

Resort for PNG’s Conflict Islands
One of the most secluded areas in Papua New 
Guinea will be readily accessible to travel-
lers at the start of 2012, with the opening of 
the first resort at the Conflict Islands. The 22 
pristine islands of the Conflict Islands group 
are located in the Lower Milne Bay area, at 
the top of the Coral Sea, and boast world-
renowned diving and fishing experiences.
Previously not open to the public, the Conflict 
Islands Resort was developed as a private 
hideaway for the owner and is now being 
opened up to a limited number of guests who 
want a personalised holiday away from the 
hustle and bustle of daily life.
The resort is located on the Island of Panas-
esa and consists of six traditional double 
occupancy timber bungalows complete with 
beachfront balconies. They offer modern 
comforts such as air-conditioning, a mini bar 
with tea and coffee facilities, iPod dock, and 
an ensuite bathroom complete with essential 
toiletries. Each bungalow can be fitted with 

either a queen bed or two king singles, with 
a maximum of 12 people on the island at any 
one time.
The local waters are famous for the array of 
diving locations and unique coral reefs, which 
have twice the diversity of Australia’s Great 
Barrier Reef.   
On the Conflict Islands guests will be spoilt 
for choice on how to spend their days. The 
activities include diving and snorkelling, 
fishing, island tours, sailing, paddle boarding 
and kayaking or simply relaxing in their own 
private paradise. 

The resort has a resident chef who uses the 
abundance of fresh local produce available on 
the islands to create a delightful cuisine. 
The secluded island getaway is being offered 
at a rate of NZ$4,775pp (normally NZ$5,725- 
$6,365) for a 7-night minimum stay book-
ing between DEC11 and JUN12.  This price 
covers all expenses, including transfers to and 
from Port Moresby, plus all activities, meals 
and basic alcohol.
Visit www.conflictislands.com  
For more information about Papua New 
Guinea visit www.papuanewguinea.travel 

Get off the beaten track... 
sell the Solomon Islands
The Solomon Islands are a necklace of over 
990 islands located in the tropical heart of 
Melanesia. Consisting of a double chain of 
volcanic islands and coral atolls it is most 
famous for its rich culture, WWII history, 
clear waters and pristine diving sites. 
The independent nation remains an 
undiscovered jewel for adventure travellers 
and those seeking an authentic South Pacific 
experience. 
From volcanic islands, expansive lagoons, 
tropical islets, soaring mountains, history, 
culture and rawness – the Solomons have it 
all. 
Adventure World offers a range of accom-
modation. Discover the island of Gizo with a 
stay at the famous Fatboys Resort priced from 
$114pp per night.  Fatboys is situated 100m 
out atop the crystal clear waters of Mbabanga 
Island - an 8-minute boat ride from Gizo. 
Price includes accommodation, lei and 
welcome drink. Plus for a limited time guests 
will receive a complimentary half hour 
massage and a bottle of bubbly. 
For more information click on the above link 
and call 0508 496 753.

http://http://www.travelmemo.co.nz/voucher.php?voucher_id=1006
http://www.travelmemo.co.nz/voucher.php?voucher_id=1006
www.adventureworld.co.nz/tours-and-destinations/oceania/south-pacific/solomon-islands/overview


TravelMemo   20110830    30AUG11    Page 6

ASIA
The detoxing Phuket Vegetarian Festival
For clients interested in witnessing a “truly 
unique, astonishing, chilling, exotic and 
healthy” Asian festival, sell them a trip to 
the Phuket Vegetarian Festival in Thailand 
27SEP-05OCT11.
This bizarre festival is described as a sight 
that needs to be seen to be believed and, as 
a bonus, visitors get to sample an amazing 
variety of delicious vegetarian food.
The vegetarian festival is a time of cleans-
ing, purity, abstinence and refraining from all 
vices. The killing of animals is off-limits and 
no meat is eaten. 
This festival is not for those of delicate sen-
sibility, faint heart, or weak stomach. It is for 
those who can handle seeing the extremes of 
self-mortification, with a great deal of noise 
thrown in for good measure to drive away the 
evil spirits. 
Visitors will see people piercing and punctur-
ing their cheeks with knives, swords, spikes, 
machetes, axes, silverware, and the odd 
rubber snake -- and those are just the small 
things. Others will walk across hot coals, 
climb 20-foot bladed ladders, soak in hot oil, 
and go into hypnotic trances.
Active participants claim to feel no pain and 
hardly bleed despite what they are inflicting 
upon their bodies. They are truly in a state of 

religious ecstasy, and the evil spirits are said 
to see this and are frightened away.
Many visitors travel north from Singapore 
and Malaysia to participate in this cleansing 
ceremony, to pay their respects to the gods, to 
enjoy the music, the fireworks, the spectacle, 
and of course, the food.
The local ethnic Chinese population, about 
one-third of Phuket residents, believe that 
these sacred rituals will draw the evil away 
from the community and onto themselves, 
thus bestowing good luck and fortune to those 
who religiously and enthusiastically partici-
pate in these practices, and follow the “ten 
commitments,” which include: abstaining 
from meat, sex, alcohol, and tobacco; wearing 
white; behaving properly both mentally and 
physically; and keeping the body clean and 
pure throughout the festival.

Vietnam Royal Treasures
Royal treasures are currently on display at the National 
Museum of Vietnamese History in Hanoi, advises Exotic 
Holidays.  Among the 140 items from Nguyen Dynasty 
(1802-1945) on show are gemstone-encrusted seals and a 
gold-inlaid sword that were donated to the nation in 1945. 
Phone 0508 EXOTIC.

Ski Yongpyong
The world-class Yongpyong Ski Resort about 200km from 
Seoul at 700m above sea level has an annual snowfall average 
of 250cm, and the surrounding area possesses beautiful scen-
ery and great slopes, which allows guests to enjoy a wide array 
of winter sports including skiing from mid-NOV to early APR. 
Discover Yongpyong with Adventure World’s ski and 
accommodation package priced $939pp, including 7 nights’ 

Singapore still 
Asia’s top 
convention city 
For the ninth consecutive 
year, Singapore has retained 
its position as Asia’s Top 
Convention City, according 
to the latest Global Rank-
ings by the International 
Congress and Convention 
Association (ICCA). In ad-
dition, Singapore has also 
maintained its spot as one 
of the Top Five Convention 
Cities alongside Vienna, 
Barcelona, Paris and Berlin.

accommodation at 
Tower Condominiums in 
a standard room, 
daily breakfast and a 
6-day lift pass.
Call 0508 496 753 or 
visit www.adventure-
world.co.nz.

AKL/WLG/CHC via TPE to AMS      
From NZD2371 RT (LHR/FRA/ROM/VIE also available, taxes vary)   

Departures AKL-TPE 
every TUE/FRI/SUN

http://www.macautourism.gov.mo
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Goa - another side of India
Goa Tourism was in town last week, updating agents and 
briefing specialist India wholesaler Exotic Holidays on all 
that’s new in this state on the west coast of the Indian sub-
continent. Among the attractions of the tiny emerald land 
of Goa are its beaches, history and markets. 
Goa beach stays
Goa has 105km of beaches along the Arabian Sea.  A year 
round destination with natural scenic beauty, abundant 
greenery, white sandy beaches, swaying palms, temples 
and churches, a beach stay in Goa is the ideal add-on to 
any trip to India.  Anjuna, Colva, Calangute and Baga 
beaches (just to name a few) are favourites, each offering 
something a little bit different. Fly to Goa ex Delhi, Kochi, 
Mumbai or Chennai.  
Historic Goa
The Goan territory was once a stronghold of Portuguese 
rule and today visitors can still see the forts and remnants 
of colossal castles that once guarded this territory from 
land and sea conquests.  They include Aguada Fort, dating 
from 1612, and its 4-storey lighthouse, arguably the oldest 
of its kind in Asia. Discover Shri Manguesh Temple with 
its distinctive white towers and dedicated to Lord Shiva.  
The architecture of Se Cathedral is stunningly elaborate, 
and is home to the giant ‘Golden Bell’ famous for its 
melody and rich tone. 
Goa markets
A shopper’s paradise, from big brand boutiques to road-
side shops, Goa has it all.  Three well known markets 
are: Anjuna Flea Market, the place to be on Wednesdays 
from 9am. This is where the 60s hippies auctioned of their 
belongings so they could stay longer, thus founding the 
infamous ‘flea’ market. The colourful and vibrant Mapusa 
‘Friday’ Market opens at 8am and goes till dusk. Here 
you can buy practically everything from fruit and vege to 
kitchenware, clothes and accessories. Margao Market is a 
foodie’s paradise with more than 200 stalls dishing out the 
finest delicacies.  
For advice on where to stay and what to do in Goa, and for 
all India travel, talk to Exotic Holidays on 0508 EXOTIC 
or email info@exoticholidays.co.nz 

Grand Hyatt Goa opens 
Exotic Holidays reports the opening this month of a new hotel in vibrant North 
Goa. The Grand Hyatt Goa is a resort and spa on the calm and inviting waters of 
Bambolim Bay, just over 7km from the capital city Panaji and 20 minutes from 
the airport by car.
Built in the architectural style of a 17th century Indo-Portuguese palace, the hotel 
has 314 guestrooms and suites, seven restaurants and bars, an extensive outdoor 
pool complex, an indoor swimming pool and Shamana Spa. For details, phone 
0508 EXOTIC.

Discounts on all Gecko’s India, 
Nepal, Asia bookings
A new Gecko’s India and Nepal brochure is 
about two weeks away from distribution and 
prices are already on the website.
Griff says India and Nepal have been selling 
like hot cakes at prices like 12 day Rajasthan at 
a Glance at NZ$1376; 9 days Taste of Rajasthan 
for NZ$735 and Everest Base Camp 16 days 
at NZ$1496.  But in the month of September 
agents can discount those prices by 10% or 15%. 
The deal is as follows:
10% off all India and Nepal and Asia bookings 
deposited in the month of SEP for trips depart-
ing by 31DEC11
15% off all India and Nepal and Asia bookings 
deposited in the month of SEP for trips depart-
ing between 01JAN-31MAR12.
Call 0800 448 086.

Hertz has announced the 
expansion of its Global EV 
initiative to China, making 
it the first global rental car 
company to offer electric 
vehicles (EVs) on three 
continents. Hertz now 
offers EVs across the US in 
cities including New York, 
Washington, DC, San Fran-
cisco, Los Angeles, and in 
London, United Kingdom 
and other cities in Europe.  

THE AMERICAS

VIEW 
INDIA

CALL 
0508 396 842

Sparkling waters - 105km of white sandy beaches 
historical forts & temples - marketsGo Goa - India

Canada Famil 2011 
date released
Discover majestic mountains, crystal clear 
lakes, breathtaking scenery and bustling cities 
with Adventure World in its 2011 Canada 
Agent Famil. Departing 21OCT, this famil 
will explore the many highlights that this 
diverse destination has to offer.
Highlights include a day trip to Victoria with 
West Coast sightseeing, lunch at Minter Gar-
dens, wine tasting at Little Straw Vineyards, a 
half day Banff tour including Banff  Gondola 
admission, Vancouver Trolley Company’s 
Hop on Hop off tour and accommodation in 
exquisite hotels.
For more information and to register visit 
www.adventureworld.co.nz/travel-agents

LA’s only Outlet Shops just got bigger
Pip Ashford at Anaheim/Orange County 
Visitor & Convention Bureau has just 
received the new Shuttle Schedule from 
Anaheim area hotels to the massive Citadel 
Outlets complex with its 115 brand name 
stores and restaurants.  
Click here to download. 

http://www.exoticholidays.co.nz/index.php?option=com_content&view=article&id=52&Itemid=79
http://www.travelmemo.co.nz/voucher.php?voucher_id=1007
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Save up to 20% off 
Walking Tours
Your clients can hike to their 
heart’s content, with up to 20% off 
TrekAmerica’s range of dedicated 
walking tours throughout North 
America. With two tour leaders 
on all of TrekAmerica’s dedicated 
walking tours, travellers have the 
flexibility to choose from a range 
of different hiking options.
For more information contact 
Adventure World on 0508 496 753 
or visit 
www.adventureworld.co.nz.

Banff soft adventure 
package
Adventure World has released a 
special five-day Banff Soft Adven-
ture Package priced from $619pp 
twin share. Travellers will experi-
ence a thrilling white-water rafting 
trip through the rapids of the Kick-
ing Horse River, travel along the 
famous Icefields Parkway, discov-
er the Columbia Icefield Glacier 
and will also have the chance 
to view this area’s many scenic 
points, from the Rockies to Lake 
Louise, from Crowfoot Glacier to 
Bow Lake. 
Price includes accommodation in 
Banff, Kicking Horse White-water 
Rafting Trip, Columbia Icefield 
Explorer tour & Glacier Adven-
ture Tour. On sale until 15SEP11 
for travel daily from 15MAY 
-15SEP12. 
Click on the link for details.

AFRICA/MID EAST
Tourism in Egypt down 28%
Tourism in Egypt dropped by 28% from January to July following the 
revolution that swept the country at the beginning of this year, according to 
the latest figures from the Egyptian Tourism Authority (ETA).
Egypt welcomed 5.7 million tourists JAN-JUL compared to 8.2 million 
visitors during the same period last year.
Most of the inbound tourists came from Russia, UK, Germany, Italy and 
France.

Kruger National Park package
Kruger National Park is one of the biggest and most famous wildlife parks 
in the world. At nearly two million hectares it is home to an impressive 
number of species including the Big Five. Kruger is a five-hour drive or a 

Africa with Acacia
Acacia Africa’s 6-day African Insight is the perfect short overland tour for 
travellers with limited time who want to experience Kruger National Park, 
Botswana’s Chobe National Park and Victoria Falls. Trip is priced from 
$895 plus US$180 local payment. 
Their 13-day Kenya & Tanzania Adventure overland tour takes in the 
game parks of the Masai Mara and the Ngorongoro Crater. The trip is 
priced from $1,770 plus US$540 local payment. Acacia has a number of 
Overland Discounts where travellers can save.
Click on the link and call Adventure World on 0508 496 753.

one-hour flight 
from Joburg. 
Adventure 
World’s 
Kruger Breaka-
way package 
priced from 
$1340pp. High-
lights include the 
panoramic Blyde 
River Canyon, 
Kruger National 
Park and two 
Big Five game drives in an open safari vehicle. Price includes accommo-
dation, most meals, sightseeing as specified in itinerary, entrance fees and 
transportation. Click on the link for details.

Contiki Preview Release reminder
A reminder that it is the last week 
for clients to take advantage 
of Contiki Holidays’ Preview 
Release savings of up to $849 for 
travel on selected 2012 Europe 
departures.
Book and pay in full before 
03SEP and clients will save up to 
10% with the Preview discount. 
In addition to the Preview offer, 
the saving is also combinable 
with Contiki’s Past Traveller, 
2 or More or Book with Mates 
discounts.
In addition to these savings, 
clients can also benefit from the 
security that booking early 
provides. Doing so not only 
guarantees a space on the tour 
and date of their choice, it also 
locks in the price.
Clients who book and deposit before 03SEP also benefit from Contiki’s 
price guarantee - if the price of the trip goes up when Contiki releases its 
full 2012 Europe brochure, it will honour the lower Preview price. If the 
price goes down, Contiki will refund the difference.
For more information about Contiki’s 2012 Preview Release, visit: 
www.contiki.co.nz.

Gendarmes crack down on hawkers
Paris anti-riot police have begun to “systematically arrest” illegal street 
hawkers who have tourists running an unpleasant gauntlet as they stroll to 
or from the Eiffel Tower. According to an Independent report, as many as 
300 illegal vendors have been setting up their rugs every few metres all the 
way from the Champs de Mars to the Place du Trocadero. Most come from 
sub-Saharan Africa or the Indian sub-continent.

www.adventureworld.co.nz/tours-and-destinations/north-america/canada/canada/overview
www.adventureworld.co.nz/tours-and-destinations/north-america/canada/canada/overview
www.adventureworld.co.nz/partners/acacia-africa
www.adventureworld.co.nz/tours-and-destinations/africa/southern-africa/south-africa/tours/kruger-breakaway
www.adventureworld.co.nz/tours-and-destinations/africa/southern-africa/south-africa/tours/kruger-breakaway
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Helsinki Design Week 

New images of Titanic for attraction

Helsinki is getting ready for its years as 
World Design Capital with Helsinki Design 
Week 09–18SEP11.  
This year, Helsinki Design Week 2011, a city-
wide event, encompassing design, architec-
ture and fashion, will be launched in the new-
ly restored Katajanokka Old Customs House. 
Its wooden floorboards and staircases and 
bare brick walls call up the feeling of another 
era, and the National Romantic architectural 
details of the windows and the towers show a 
valued part of Helsinki’s design history.
An exhibition, To Declare, will use new tech-
niques of display taken from the examples of 
modern and contemporary art, using instal-
lations and other creative structures to frame 

the meaning of the design objects.
Alongside the exhibition, the pop-up shop 
Nothing to Declare allows design companies 
to sell their new design products.
Helsinki Design Week Live is a celebration to 
the new Helsinki Music Centre. Helsinki  Design 
Week culminates at the Music Centre by com-
bining music and fashion in a new form. 
Helsinki Design Week’s yearly, much 
anticipated fashion and design stock sale, the 
Design Market will be open 10–11SEP at the 
Cable Factory in Helsinki. 
www.helsinkidesignweek.com

The man who discovered the wreck of the 
Titanic is to return to its final resting place to 
capture new images of the ship for the £100m 
visitor attraction in Belfast.  Dr Robert 
Ballard will journey two-and-a-half miles to 
the bottom of the Atlantic Ocean next month 
to film the mangled stern section, which 
broke off from the rest of the liner as she sank 
on her maiden voyage in 1912. 
His footage will enable Belfast’s Titanic 
Signature Project, which is under construction 
in the same docklands where the ship was 
built, to show visitors the first complete 
image of the wreck which Dr Ballard 
discovered in 1985.
Live streamed pictures of all future submarine 
trips to the wreck will also be broadcast in the 
centre from April next year when it opens just 
ahead of the 100th anniversary of the sinking.  
The centre compromises nine separate 

galleries, each telling a different part of the 
Titanic story, from its loss to its rediscovery.
The Titanic Suite, perched high in the roof 
of the Titanic Belfast visitor attraction has 
started taking bookings ahead of its opening 
next year.  The fifth and sixth floors of the 
centre replicate the opulent surrounds of the 
ship’s first class banqueting room, complete 
with the famous sweeping grand staircase and 
with space for up to 1,000 guests.

TOUR PRODUCT
SKIMAX – 
kids ski free
Innovative Travel advises 
the 2011-12 SKIMAX pro-
gramme is offering some 
fantastic deals for kids in 
both Canada & USA and 
some in Japan also.  Most 
of the resorts featured in 
the brochure for Canada 
are providing for kids 
under 12 to ski free. Some 
special offers for lessons 
are also available (condi-
tions apply & close-outs 

Pic | Biege Jones

apply for peak periods, especially over Christ-
mas & New Year). 
 A good number of the USA skifields provide 
for 5 or 6-year-olds and under to ski free, 
including Aspen/Snowmass, Breckenridge, 
Vail, Beaver Creek, Mammoth, Heavenly, 
Telluride.  Some of the Japan resorts also 
cater for children skiing free.  
Agents are reminded of the booking 

incentive with SKIMAX for clients & agent 
to go in the draw to win a Burton’s snow-
board and bindings with every ski or board 
booking valued at A$1000pp and more 
booked and paid before 30NOV11. 
Download the details and entry form on 
www.skimax.co.nz and for bookings, enquir-
ies and brochure stocks call Tollfree 0508 100 
111 or email: info@skimax.co.nz 

Copper Canyon tour
The Escape Holidays Copper Canyon tour starts and ends in Los 
Mochis, Mexico, departs daily and is valid for travel until 30DEC11.  
The tour includes 5 nights accommodation, 5 breakfasts, 4 lunches 
& 5 dinners, sightseeing, train tickets and airport transfers.
Copper Canyon is a vast region of canyons high in the Sierra Madre 
of north-western Mexico.  More than 1828m deep in places, verdant 
and rugged, these canyons are home to the mysterious and semi-
nomadic Tarahumara Indians.
For the full itinerary see page 8 of the Escape Holidays Mexico 
brochure.

Discover the spectacular 
Copper Canyon in Mexico 5 night tour from $1429*
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*email: res@escape-holidays.co.nz*

http://www.escape-holidays.co.nz
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AVIATION

FareFinder app from Star Alliance
Following the recent successful launch of its 
Navigator iPhone app, the Star Alliance net-
work has now become the first airline alliance 
to introduce an easy and simple to use fare 
finder mobile application. 
Using the new FareFinder app, customers 
can search for either one-way or return fares 
for flights between any two airports on the 
Star Alliance network. In order to obtain the 
information that best matches the customers’ 
wishes, the app allows for additional search 
criteria like number of passengers, arrival or 

departure times, class of service, number of 
stops, transfer airports, and point of sale. The 
app also displays availability so the custom-
ers can then select the airline(s) they wish 
to travel on. Guided by the FareFinder app, 
customers can then book via the appropriate 
airline call centre or website.
The FareFinder is available as a free down-
load in English from www.staralliance.com 
or from the Apple app store. Further versions 
running on other operating systems are due to 
be released in the foreseeable future.

More than 1.2m pax 
fly Jetstar in NZ
New figures show the number of people choos-
ing to fly on Jetstar’s domestic New Zealand 
network increased by 5% during the 2011 
financial year. 
Jetstar Australia & New Zealand CEO David 
Hall said the airline carried in excess of 1.23 
million passengers between its four New Zea-
land ports in 2010/11. 
 “The fact we’ve been able to grow our pres-
ence in the New Zealand domestic market 
despite several natural disasters shows the 
underlying strength of our business,” said Mr 
Hall.
The airline’s total share of the New Zealand 
domestic market, bolstered by the introduction 
of two additional A320 aircraft during 2010/11, 
is now 20% just two years after start up. 
The Jetstar Group as a whole – including its 
international and Australian domestic opera-
tions – carried almost 19 million passengers in 
2010/11, an increase of 14% on the previous 
year. Earnings before tax and interest were up 
29% to a record A$169 million. 
Jetstar says that without the disproportionate 
number of natural disasters that acutely affect-
ed its operations, the Group’s earnings would 
have been A$85 million higher. 

It looks like Singapore Airlines’ new low-
cost subsidiary could be branded Scoot 
Airlines.
Flightglobal.com says the online domain 
name scootairlines.com has been regis-
tered in Singapore by TBWA Worldwide, 
SIA’s ad agency, and Aviation Week also 
recently reported that SIA had filed an 
application with the Intellectual Property 
Office of Singapore for rights to the brand 
name Scoot.

Wanaka Airport’s future
An extraordinary meeting has been scheduled 
for today so the Queenstown Lakes District 
Council can decide whether to adopt a district 
plan change and new land-use designations 
for Wanaka Airport. 
The Otago Daily Times reports that the 
changes do not provide for a 2200m run-
way, as the Wanaka Chamber of Commerce 
had hoped, but allow for an extension up 
to 1750m, as sought by the Wanaka Airport 
management committee. 
Air New Zealand had asked for the runway to 
remain at 1200m. 
The airport wants to provide for future growth 
in domestic operations, based on projected 
long-term increases in aircraft movements 
and passenger numbers, as outlined in a 2008 
master plan. 
The Wanaka Chamber of Commerce called 
for a much-longer runway so the airport could 
become an international airport, accept night 
flights from Australia and be an alternative 
airport to Queenstown should planes need to 
be diverted. 
The commissioners said they were 
unconvinced that many night flights would 
occur. 

A court has ordered Gol, Brazil’s 
second-largest airline to plant trees 
near Sao Paulo’s international 
airport to compensate for pollution 
caused by its passenger jets.
A Guarulhos city hall spokesman 
says he expects the court will order 
the other 41 airlines operating at the 
airport to adopt similar measures. 

Over 120 European destinations ... now that’s Wunderbar!
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CommComm 
can pursue cargo cartel
The High Court has given the Commerce 
Commission leave to pursue its air cargo car-
tel case against airlines and freight forwarders 
after agreeing there was a local market for the 
services. 
Judge Raynor Asher and lay member econo-
mist Martin Richardson agreed with the 
regulator that New Zealand’s inbound cargo 
services were covered by the local courts. 
“We cannot accept that the legislature in 
referring to competition in markets in New 
Zealand intended to limit any assessment of 
that competition only to domestic factors in 
New Zealand,” the judgment said. 
“That doesn’t seem to be in accord with the 
facts and common sense. Such an approach 
could lead to capricious results,” it said. 
Air New Zealand, Japan Airlines, Emirates, 
Malaysian Airlines, Korean Air, THAI, Sin-
gapore Airlines and Cathay Pacific contended 
that inbound air cargo didn’t come under 
New Zealand jurisdiction. They didn’t dispute 
outbound cargo. 
The second phase of the trial will begin next 
year. 

Tiger Airways plans to raise S$158.6 million 
in a rights issue to fund aircraft purchases 
and strengthen its balance sheet. 
Tiger’s shareholders -- Singapore Airlines 
and Temasek Holdings, which collectively 
own 40.2% of the carrier -- will subscribe to 
the rights issue. They have also committed 
to underwrite 90% of the sale, according to 
a company statement.
In other news, Tiger has named its third 
CEO in two months following a decision 
by Tony Davis to leave in NOV to “pursue 
other opportunities”. 

787 delivery to ANA confirmed
Boeing has announced it will be officially 
delivering the first 787 Dreamliner to All 
Nippon Airways (ANA) in Tokyo on 26SEP.
The first passenger flight of the new air-
craft will be a special charter flight between 
Tokyo’s Narita airport and Hong Kong on 26 
and 27OCT, with the first regular commercial 
services to begin on 01NOV services between 
Tokyo’s Haneda airport and the cities of 
Okayama and Hiroshima.

International operations will begin in 
December with a once-weekly Haneda-
Beijing service. In JAN12, the 787 will 
be used on a three-times-weekly Haneda-
Frankfurt service. More domestic services 
will be added by the end of the fiscal year.
The airline has ordered 55 787s, and it 
hopes to receive 11 by the end of this fiscal 
year and another 10 by the end of the next 
fiscal year.

Cathay Pacific Airways will increase its flight 
frequency between Los Angeles and Hong 
Kong from the current 17pw to three nonstop 
flights daily from 02MAR12. 
They will be operated by B777-300ERs 
configured 6/57/238. Business Class will 
feature fully flat beds.

SilkAir to fly to Bandung, Changsha 
Scheduled passenger services by SilkAir, 
the regional wing of Singapore Airlines, to 
Bandung, Indonesia will begin on 11OCT, 
and to Changsha, China on 31OCT, the 
latter subject to regulatory approvals.

Delta Air Lines has announced plans to 
purchase 100 B737-900ER aircraft for 
delivery between 2013 and 2018 as it retires 
older mainline jets and upgrades its fleet.

Emirates is boosting its frequency to Japan, 
moving to a daily, non-stop B777-300ER 
service between Dubai and Tokyo-Narita 
International Airport from 01NOV.

Cathay Pacific has confirmed plans to 
introduce premium economy in the second 
quarter of next year after becoming 
“convinced” that the product is now 
standard in the airline industry.

CRUISE NEWS
New Aussie port of call
A new port of call on Australian cruise itin-
eraries is about to make its presence known, 
according to a Seatrade Insider report.  
Eden, on the NSW coast between Sydney 
and Melbourne, has a natural deep water 
harbour and can provide safe anchorage for 
large cruise ships. Its location puts it three 
hours from Canberra and in the local area its 
attractions include a wildlife refuge, oyster 
tastings, wineries and the opportunity to 
play golf amongst kangaroos.
Fred. Olsen’s Balmoral visited Eden in 
February this year and Holland America 
Line’s Volendam arrives 03OCT, with other 
calls over summer from Orion Expedition 
Cruises’ Orion and the Spirit of Adventure.

Half Moon Cay okay
Holland America Line’s private Carib-
bean island, Half Moon Cay, is reported 
to have incurred only limited damage 
during Hurricane Irene, and is expected 
to be tidied up and reopened to cruise 
ship visits from 04SEP. Seatrade Insider 
reports that HAL’s ships will begin 
calling at the island on 13OCT.

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE
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Tel: 09-444 2298
Fax: 09-4424228
CLICK HERE

FOR WEBSITESpecial is valid to 30th September 2011.

Amsterdam to Basel 
8 days from NZ$2789

Cruise Departure Date: 
Wednesday, 2nd May 2012

Amadeus
Diamond

CLICK HERE FOR DETAILS

CLASSICAL RHINE including ‘RHINE IN FLAMES’
Special Highlight

A massive fireworks display 
on seven mountains 

between Linz and Bonn

Rhine in Flames 
highlight of cruise
Francis Travel Marketing is promoting a river cruise 
special with Luftner Cruises. Departing Amsterdam on 
02MAY12, Amadeus Diamond cruises through Holland 
to the Rhine on an 8-day journey to Basel. The big high-
light of this cruise is the spectacular Rhine in Flames 
celebration.  
On one of the most beautiful segments of the romantic 
Rhine - between Linz and the federal city Bonn – a 
massive fireworks display is staged annually, and next 
year will be on Saturday 05MAY.  The shore prom-
enade and attractions of the Rhine towns of Linz, Erpel, 
Remagen, Unkel, Rheinbreitbach, Bad Honnef, Konig-
swinter and Bonn are lit in the red fluorescent glow of 
2000 “Bengal Fire” pyrotechnics. 
These torches light the way downstream for a fleet of 
more than 60 decorated and illuminated ships along a 
26km stretch with fireworks in Linz, Remagen, Bad 
Honnef, on the opposite of Konigswinter with the grand 
finale of the fireworks in the Bonn Rhine river flood-
plain.
Every town and village along the route celebrates the 
weekend with festivals and events.
Click on the ad above for details of the cruise and call 
FTM on 09 444 2298.

Akaroa to be Canterbury’s cruise port 
Akaroa harbour becomes the 
chosen destination for cruise ships 
visiting Canterbury this coming 
season in a change that will bring 
significant economic benefits to the 
picturesque Banks Peninsula town-
ship and surrounding area. 
A New Zealand Cruise Industry 
Study suggests that cruise ship 
visits this season will pump $31.8m 
into the Canterbury economy alone 
and create 200 new jobs.
Earthquake damage to the Lyttel-
ton’s wharves means that this sea-
son many of the ships scheduled to 
visit cannot be accommodated there 
and will berth in Akaroa Harbour 
instead.
Lyttelton will still host some of 
the smaller ships that can berth in 
the inner harbour but the French-
inspired settlement of Akaroa can 
expect to host 10 of the larger 
cruise ships over the summer 
cruising season, which begins on 

12OCT with the arrival of Sea Princess. 
Each ship is expected to visit eight times 
during the season, making around 80 arriv-
als altogether. Although every effort has been 
made to spread cruise ship arrivals, there are 
six occasions during the season when there 
will be two cruise ships in Akaroa Harbour at 
the same time.
“It is going to be a very busy summer season 
for Akaroa and we hope that many of the 
passengers will also make the trip across the 
hill to Christchurch and Canterbury,” says 
Christchurch & Canterbury Tourism chief 
executive Tim Hunter. 
“Akaroa is a township that is very much 
reliant on tourism and it’s going to get a 
significant boost through these cruise ship 
visits. It’s going to mean more jobs and more 
business for the cafes, restaurants and tourism 
service providers in the area.
“The volume of visitors coming off these 
ships does present some logistical challenges 
but we’re already working with the Christ-
church City Council on a traffic management 
plan to ease congestion around the township 

on the days ships are in harbour.
“Work is also underway on extending and 
upgrading the wharf so it can accommodate 
two tenders at once. Public amenities in the 
township are also being upgraded and addi-
tional facilities will be brought in ahead of the 
busy period.
In Christchurch itself, a temporary transport 
hub will be set up near the Botanic Gardens 
to cater for the expected influx of visitors 
to the city. It will provide a central point on 
which to concentrate our visitor services and 
a smooth connection for transport to other 
city attractions.

http://www.francistravelmarketing.co.nz/index.php?option=com_wrapper&view=wrapper&Itemid=98
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Uniworld expands Asia programme
Uniworld Boutique 
River Cruise Collection 
has expanded its Asia 
programme in 2012 to 
eight itineraries with the 
inclusion of two Viet-
nam and Cambodia itin-
eraries onboard the new 
River Saigon, which will 
make its maiden voyage 

flying to Ho Chi Minh City and cruising the 
Mekong River onboard the River Saigon. In 
Cambodia, travellers will visit the historic 
Killing Fields and spend time exploring 
Phnom Penh before disembarking for a two-
day journey to Angkor Wat. This itinerary 
finishes with two days in Hanoi.
Pay in full at the time of booking until 
30NOV11, and save $1900 per couple 
($950pp) off twin share cruise rate. Or pay 
the deposit at the time of booking until 
31DEC11, to save $950 per couple ($475pp) 
off twin share cruise rate. Departures com-
mence 07SEP12, and run until 19OCT12.
Both programmes include buffet breakfast 
daily, most other meals, complimentary wine 
with dinner and coffee, tea, soft drinks, local 
beer and select spirits while cruising, the 
services of an experienced Uniworld Tour 
Manager, a range of shore excursions with ex-
pert local guides, all transportation through-
out the trip including flights, and all transfers 
on arrival and departure days. With so much 
included and the need to unpack just once, all 
there is left for your clients to do is enjoy.
The new itineraries feature alongside six 
China programmes, ranging from 10 to 18 
days, cruising the Yangtze River onboard 
the Victoria Anna, Victoria Jenna or Victoria 
Empress.

next January.
The introduction of Vietnam and Cambodia 
to complement Uniworld’s China offering is a 
response to growing traveller interest in these 
destinations.
Uniworld Boutique River Cruises general 
manager Scott Cleaver said the purpose-built 
River Saigon raises the bar for luxury cruising 
in South-East Asia.
“River Saigon offers your clients a unique, 
indulgent and hassle-free way to cruise the 
Mekong River and experience the untouched 
beauty of these destinations,” he said.   
“While those wanting to cruise the Mekong 
are spoilt for choice, River Saigon brings 
an unprecedented level of style and sophis-
tication to these mystical waters, offering 
a significant point of difference in what are 
increasingly popular holiday destinations.”  
The River Saigon will never have more than 
60 guests on board. Each of its 30 deluxe 
riverview staterooms is a generous 15.6sq m 
and features French doors which open onto 
an outside sitting area, allowing for sweep-
ing views of the river. Guests are treated to 
the finest linens, a pillow menu, individual 
climate control, bottled water, robes, slippers 
and luxurious bath and body products.
The ship’s public areas add another level of 
luxury with a spacious sun deck, a separate 

lounge with library, massage room, boutique 
and a panoramic, fine-dining restaurant.
Guests can sit back and enjoy the view of 
quaint riverside fishing villages from the 
comfort of their private balcony, or explore 
Angkor Wat, floating markets or Vietnam’s 
bustling cities as part of a number of shore 
excursions.
Two itineraries being offered for the first time 
in 2012 include:
15-day Timeless Wonders of Vietnam, 
Cambodia & the Mekong, priced from 
NZ$6,925pp twin share. Operating between 
Ho Chi Minh and Hanoi, the programme 
also takes in Cambodia’s Phnom Penh, Siem 
Reap and Angkor Wat. A seven-night cruise 
onboard the River Saigon will run between 
Kampong Cham in Cambodia and My Tho in 
Vietnam. The land portion will see travellers 
spend seven nights in deluxe hotels and there 
are also optional pre and post-cruise exten-
sions available including Ha Long Bay.
Pay in full at the time of booking until 
30SEP11, and save NZ$1200 per couple 
(NZ$600pp) off the twin share cruise rate. 
Or pay the deposit at the time of booking 
by 30NOV11, to save NZ$600 per couple 
(NZ$300pp) off the twin share cruise rate. 
Departures commence 15JAN12, and run 
until 25MAR12, and then between 06SEP to 

27DEC12.
24-day Grand Asia & the Me-
kong, priced from $12,599pp 
twin share (cruise only). Travel-
ling from Beijing to Hanoi, the 
programme explores the sights 
of Beijing, including the Great 
Wall and Xi’an’s Terracotta 
Warriors. Your clients will visit 
Hangzhou and Shanghai before 

HOSPITALITY

Touraust sell 
Constellation Hotels
Touraust Corporation has announced the 
sale - effective 01SEP11 – of Constellation 
Hotels to Singapore-based private invest-
ment firm Nadathur Fareast (nadathur.com). 
The move provides Constellation Hotels 
with an effective platform for Asia Pacific 
expansion.
Touraust Corporation Chairman and 
Founder, Mr Darryl Courtney-O’Connor, 
said he was delighted to have secured a 
strong future for Constellation Hotels, 
its people, brands and unique business 
platform.
“Constellation Hotel’s ambition is now to 
meet the increasing demand for new gen-
eration hotels in lively destinations across 
the region by replicating the successful 
brands, operational platforms, loyalty 
systems and culture developed on Austral-
ian soil.”
Founded 25 years ago by Mr Courtney-
O’Connor and currently Australia’s largest 
privately-owned and operated company, 
Constellation Hotels has created a busi-
ness platform offering a unique scalability.
Brands created and operated by Constella-
tion include Chifley, Australis Resorts and 
Hotels, and Country Comfort. The com-
pany also operates the Sundowner Motels 
brand.

http://www.cxagents.co.nz


New Auckland airport hotel opens
Accor says the opening of its Formule 1 
Auckland Airport yesterday will herald a 
revolution in New Zealand’s budget hotel 
sector.
The country’s first new-build Formule 1 is 
part of a major new complex at the airport 
that also includes fast-food outlets, a bar, and 
mobile phone store.
The hotel aims to provide reliable, contem-
porary accommodation at just NZ$79 a night 
(for up to two people). There are also double, 
twin and quadruple share rooms, plus five 
large special-access rooms.
The hotel features Formule 1’s new Cocoon 
concept room. The rooms are described as 
more stylish and restful with soft colours, 
rounded edges and soothing lighting, as well 
as extra storage space. Facilities include flat 
screen TVs with extra channels, wireless 
internet and a strong focus on sustainability. 
Other in-room facilities include quality bed-
ding with duvets, ensuite bathroom, individ-
ual air-conditioning and a work table. Rooms 
are completely sound-proofed.
The Formule 1 offers an inexpensive break-
fast buffet, with more substantial meals avail-
able during the day from the various outlets in 
the complex, including a Gastro Pub, health 
food café, and coffee shop. There is parking 
for up to 70 cars.
Within a few hundred metres of the hotel 
there is a huge supermarket, a number of 
additional fast food outlets, a bank, New Zea-
land Post and a camper van hire centre.
The hotel is offering complimentary transfers 
to the domestic and international terminals 
every 15 minutes, 24 hours a day.
“The Formule 1 will be the perfect starting 
point for international visitors wanting to put 
together all the ingredients for a drive holiday 

around the country,” says Firoze Wadia, F1 
Auckland Airport General Manager.
“They will have affordable, comfortable ac-
commodation for under $40 per person, they 
will be able to organise their transport, bank-
ing, phones and shopping all within a few 
hundred metres of the hotel.
“We still have rooms available throughout 
the World Cup, and the only minimum stay 
requirement will be over the final, when we 
have a two-night minimum booking in place. 
Standard rates will apply during the World 
Cup except on game nights, when we will 
offer rooms at a very reasonable $129 a room 
during September, and $190 a night over the 
semi-finals and final.”

SkyCity achieves deadline for new rooms
With just days to spare before the start of Rugby 
World Cup, SkyCity has completed its new VIP 
gaming facility ‘Eight’.
Located on two levels atop the SkyCity Hotel 
where the pool deck had been just four months ago, 
Eight offers lavish gaming facilities for New Zea-
land and Australian high rollers, including a new 
VIP Room.  Eight complements Horizon, the 
private gaming area developed for Asian high 
rollers, who bet hands of $100,000 to $150,000.
Eight is hung with spectacular chandeliers and its 
seats are premium leather. Upstairs, there is a food 
station, bar, lounge areas and spacious outdoor 
zones with awesome city views.
In unveiling Eight to a celebrity audience last 
night, SkyCity CEO Nigel Morrison said that   
the company had invested millions in taking the 
SkyCity complex to the point where it was fully 
competitive with Melbourne’s Crown Casino and 
Sydney’s Star.
Among the many improvements to be operational 
before next week’s start of RWC are three new 
bars and three new signature restaurants in Federal 
Street between the SkyCity Hotel and the SkyCity 
Grand, which has two new Presidential Suites.
A sports bar is next on the list and it will become 
headquarters for the Vodafone Warriors and the 
Burger King Breakers, both of which teams Sky-
City sponsors.
Mr Morrison sees a strong future for SkyCity, 
having already turned over half-a-billion dollars in 
bets at Horizon and with the prospect of 50 punters 
booked into Eight’s new VIP Room tonight.
SkyCity is now looking to leverage the increased 
frequency of China Southern flights from Guang-
zhou starting in OCT by flying there to do some 
serious business with a carrier  that will soon be 
offering large numbers of first, business and 
premium economy seats on non-stop flights.   

http://www.lufthansaexperts.com


TravelMemo   20110830    30AUG11    Page 15

New owner for Wellington’s 
Century City Hotel 
Distinction Hotels has an eighth hotel. The 
Otago Daily Times reports that Invercargill 
hotelier Geoff Thomson has added the 
Century City Hotel in Wellington to his 
stable. He reportedly paid $20m for the 
property which had until recently been owned 
by Wellington Phoenix boss Terry Serepisos. 
Mr Thomson told the ODT that the purchase 
was part of a growth strategy and that Dun-
edin’s former chief post office building would 
make it nine. He said little work had been 
done at the former CPO after work in May to 
replace the leaking roof, but a structural engi-
neer was expected to start the next stage soon. 

Hotel Grand Chancellor 
appointment
Hotel Grand Chancellor has announced the 
appointment of Julie Carcaterra as Director of 
Sales for its two Auckland properties; Auck-
land Airport and Number 1 Hobson Street, 
which overlooks the Viaduct precinct.  
Since arriving in New Zealand from the 
UK, Julie has worked in senior roles with 
Destinations Travel Management and Atlas 
Travel, before taking on her first hotel role as 
BDM for Mirvac, managing the Australasian 
Leisure and Wholesale business. She also 
had a “stint” 
as a Flight 
Attendant with 
Air Nelson, 
offering her a 
unique 
perspective in 
her new role.

Spencer on Byron 
launches new restaurant 
The Spencer on Byron Hotel in Takapuna, 
Auckland has opened a new restaurant called 
Thyme Restaurant on the first floor. It replac-
es The Dining Room Restaurant and offers 
a new dining concept with a fresh menu that 
changes regularly based on what produce is in 
season and can be sourced locally whenever 
possible.
View the menu at www.spencerhotel.co.nz 

INDUSTRY
Kamo to speak at SKAL Auckland luncheon
The travel industry is invited to join Skal Auckland members at their monthly 
luncheon this Thursday 01SEP at the Stamford Plaza Hotel, at which All 
Black legend Ian ‘Kamo’ Jones will deliver entertaining insights and predic-
tions ahead of the Rugby World Cup.  It’s also a chance to see whether Skal 

is for you.  As the world’s biggest 
organization uniting all branches 
of the travel and tourism industry 
worldwide Skal always welcomes 
new members. 
Timings for Thursday’s get-
together are 1230 for fellowship 
and 1300 sharp for luncheon, at a 
cost of $75 inclusive.
RSVP: Please respond directly to 
michaelh@worldaviation.co.nz 
before 5pm today Tuesday 
30AUG.

The way of the future?
Three quarters of Britons who went on holiday 
in the past five years did not pick up a holiday 
brochure before booking, a poll has revealed.
According to the study, holiday brochures could 
be becoming a thing of the past, as travellers use 
the internet to make choices about where to travel.
The study of 2,061 Brits was carried out by online 
travel agency www.sunshine.co.uk, in a bid to 
discover more about the changing booking habits 
of British holidaymakers.
When asked, ‘Did you use a holiday brochure 
before booking one of your holidays in the past 
five years?’ 76% said that they did not.
Further to this, 63% had not stepped foot in a 
travel agency to discuss or book one of their 
holidays in the past five years, with the majority 
claiming to have carried out the process purely 
online.
Those who had not used a holiday brochure in 
the past five years were asked why they had not 
done so, and were able to choose more than one 
applicable answer. 27% said they ‘didn’t offer 
enough variety’ whilst 82% also said they’d used 
the internet instead and saw no need for a holiday 
brochure.
Of those who said they hadn’t gone into a travel 
agency in the past 5 years, 41% blamed it on a 
‘lack of time’, whilst a further 38% said it was 
because they wanted to avoid commission-driven 
sales staff in high street travel agencies.
Of the 24% who had used a holiday brochure in 
the past 5 years, two fifths, 44%, said that they 
hadn’t ended up booking a holiday that was 
shown in the booklet. Of those who did end up 
booking a holiday from a brochure, 57% said they 
used the internet as well to research the hotels or 
resort.
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TIA appoints adventure tourism 
safety specialist
Rachael Moore has been appointed Adventure 
and Outdoor Project Leader with the Tourism 
Industry Association New Zealand (TIA), a 
new dedicated safety role.
“This is a three-year position which will help 
TIA successfully deliver on the recommenda-
tions coming out of the Department of Labour 
review into safety within the adventure tour-
ism and outdoor commercial sector,” says 
TIA Advocacy Manager Geoff Ensor. 
Ms Moore’s focus will be on working with 
the industry to further develop general and 
activity-specific safety guidance. She will 
also help Outdoors New Zealand as they work 
on other safety initiatives aimed at support-
ing the sector. Mr Ensor says Ms Moore has 
exceptional outdoor skills and the experience 
necessary to establish a strong working part-
nership with individuals, activity groups and 
the wider adventure tourism sector.

Ms Moore has 
worked inter-
nationally with 
many different 
adventure tour-
ism and outdoor 
commercial 
organisations across a broad range of areas, 
including designing safety management sys-
tems, working as an auditor and assessor, and 
in educational, mentoring and training roles.
She also brings extensive practical experience 
to this role, having worked in 13 countries as 
an adventure guide and outdoor instructor in a 
variety of activities, including rafting, climb-
ing, kayaking and technical rescue. Rachael 
has also competed internationally in extreme 
kayaking and won a world championship as a 
member of the New Zealand women’s rafting 
team.

Raffles Gateway Hotel completes million dollar refurbishment
Raffles Gateway Hotel, Nadi has completed 
a large scale renovation. The décor now 
complements its surroundings with neutral 
colours whilst retaining the Fijian feel. It 
also features modern conveniences such as 
WiFi internet access, an internet cafe and 24 
hour room service. 
In response to guest feedback, Raffles 
Gateway Hotel has also introduced a more 
luxurious Executive Room with the addition 
of flat screen televisions and mini-bar ser-
vice, and also offers state of the art confer-
ence facilities.
Hannah Raffe, Director of Sales and Mar-
keting says “It was important to us that 
guests still feel like they’re on a Fiji holiday 
so we’ve incorporated many of the 
popular facilities such as the Coco Hut 
frappe and espresso bar from our sister 
property Plantation Island Resort and have 
upgraded popular activities such as the 
floodlit tennis court and children’s 
waterslide.”
”The same smiling faces are still here to 
welcome you, and the Fijian singers will 
still serenade you with a song while you 
enjoy a cool Fiji beer at the bar,” says Hari 
Singh, Raffles Gateway Hotel Manager. 
“We look forward to seeing you again 
soon”.
Now all international visitors to Fiji can 
experience Raffles Gateway Hotel with VIP 
vouchers allowing access to the hotel, com-
plimentary use of the swimming pool and 
showers, (with towels provided) and use of 
the restaurant and bar facilities. A great way 
to kill a few hours waiting for a flight, or 

perhaps for a refreshing drink upon arrival and 
before they continue their journey. Vouchers 
can be accessed from your wholesaler.
Raffles Gateway Hotel is conveniently located 
opposite Nadi International Airport within lush 
tropical gardens. It continues to offer outstand-
ing value and personalised friendly service for 
a pre or post island stay or as a base for sight-
seeing on Fiji’s main island of Viti Levu. 
Choose from Deluxe Rooms offering space 
and comfort ideal for families, Executive 
Rooms with a few added extras such as flat 
screen televisions and mini-bars or the well-
appointed Suites ideal for couples or upscale 
travellers.
Call your wholesaler for rates and bookings.

Update yourself on New South Wales value-adding product
CLICK HERE TO DOWNLOAD
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