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Stunning Scenery Free!

Palaces & Wildlife  
of India
small group hosted tour

20 days, 1 Apr 2012 from $7,780 pp

Click here

Tel: (09) 360 7311 or 0800 11 73 11
Email: info@worldjourneys.co.nz

www.worldjourneys.co.nz
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Travel Recruitment Specialist

Specialist Recruiter to the Travel Industry for 13 years

HELEN CAMBELL
Tel: 09 966 2549 DDI
staff@topdog.co.nz

www.topdog.co.nz

Roles to get you 
Leaping & Bounding!

Wholesale: UK/Europe cons  TD 2280
      Sth Pac/Hawaii  TD 2281
      Processor   TD 2282
           - plus- Sales roles galore!

CLICK
HERE

Anaheim Bureau celebrates 50 years
The Anaheim/Orange County Visitor & Convention Bureau is 
today celebrating its 50th Anniversary as a leading destination 
marketing organization. In recognition of this milestone, the 
AOCVCB is launching a brand new website. 
Charles Ahlers, AOCVCB president 
says, “To remain relevant in today’s 
world, companies and organizations 
must adapt and change to the needs 
of their customers, and communicate 
in the most appropriate way. We have 
adopted this philosophy and feel that 
with this new website, we’ll be able to achieve even higher 
goals. Our organization has accomplished a tremendous amount 
with our industry partners over the past five decades and has 
evolved much like our destination.”  
The Anaheim Bureau made a commitment to the NZ market in 
1991 when they appointed a NZ Representative Philippa 
Ashford and Assoc Ltd. Over the years the structure of the 
representation has changed as technology has improved, making 
information more accessible for travel agents and 
consumers alike.
However the level of commitment to the NZ market has not 
diminished with Anaheim partners and the Bureau itself visiting 
each year to educate the industry and support the NZ Visit USA 
committee and their activities.
As part of the 50th Anniversary, a special microsite was created 

and includes:
» 50 reasons to visit Anaheim
» 50th Anniversary Anaheim/OC timeline highlighting 
    significant tourism and world events since 1961

» 50th Anniversary photo collage   
    of Orange County
» Destination experts’ insider tips
» Economic Impact of Tourism in   
   Orange County
» Anaheim/Orange County Visitor   
   & Convention Bureau history

The Bureau opened its doors on August 23, 1961, as the 
Anaheim Visitor & Convention Bureau. The first offices were 
located in a humble Anaheim farmhouse surrounded by 
fragrant orange groves in what was then a more rural Orange 
County. These simple offices were located on the site of what 
was to eventually become the Anaheim Convention Center. In 
the beginning, there were five employees who handled a bit of 
everything; sales, administration, marketing and promoted the 
growing destination as a Disneyland vacation hub, as well as an 
ideal location to hold meetings during the ‘off’ season.
Today there are more than 50 employees who handle 
convention sales, marketing, public relations, social media 
outreach, destination promotions, travel trade marketing, 
convention services, convention housing, partnership services 
and administration.   www.anaheimoc.org 

 

Toll-Free 0508 100 111   
 tours@innovative-travel.co.nz 

 

Air New Zealand yesterday announced normalised 
earnings before taxation of NZ$75 million for the 12 
months to 30JUN11.  The result is 45% down compared to 
the 2010 financial year.

Qantas this week also released 
its full year results to 30JUN11.  
The carrier made an underly-
ing profit before tax of A$552 
million up 46% on the $377m 
on the same basis in the previous 
financial year.
Qantas international, domestic 
and regional contributed $228m 
of the above (previously $67m 
million), Jetstar domestic and 
international 

The ups and downs 
of the airline business

$224 million.
Mr Joyce said it is important to 
put the result in context. 
“The Group’s planned capital ex-
penditure over the next two years 
exceeds $5 billion. Fuel prices are 
expected to remain high and there 
is considerable uncertainty in the 
global economy.
“Qantas International reported a 
loss of over $200 million in FY11 

Virgin Blue Holdings Ltd 
yesterday reported a full year net loss of 
A$67.8 million, compared with a profit 
of A$21.3 million a year earlier. 

“When reporting our interim 
result for the first six months of 
the financial year in February, we 
gave a positive view about the 
prospects for our full year performance.   Within a couple 
of weeks of that, the dual effects of the Christchurch and 
Japan earthquakes caused us to update our outlook for the 
second half, says Chairman John Palmer. 
“These natural disasters and sustained high fuel prices 
dramatically altered what was shaping up to be a very 
positive full year result. Nevertheless, this backdrop of 
adversity has again highlighted the resilience of Air New 
Zealand in the most challenging of times.” 
He said the Board has confidence in the company’s 
capability to adapt through the current volatile conditions 
and return stronger profitability in the medium term. 

Revenue increased 9.8% to A$3.27 billion.

delivered 
$169m (up from 
$131m) and the Frequent Flyer 
programme made $342m on that 
basis (compared to $328m in FY 
2010).
In statutory net profit terms, the 
group made $249 million net 
profit, more than twice the $116 
million reported last year, but 
well short of the $1 billion-plus 
that CEO Alan Joyce said the 
group needed to make each year 
to remain sustainable.
The airline put the costs of 
natural disasters in Chile, Japan, 
Christchurch and Queensland at 

on invested capital 
of over $5 billion, an 
unacceptable return. 

Continuing down this path would 
be unsustainable.
“Last week we announced a five-
year plan to turn the international 
business around. We will reduce 
investment in underperforming 
business areas and direct capital 
towards growth opportunities.”
He says the Group will increase 
its focus on Asia.
“Our intention is that in five years 
time Qantas Airlines – domestic 
and international combined – will 
exceed its cost of capital on a 
sustainable basis.”

http://www.nzonline.org.nz
www.nzonline.org.nz
http://www.worldjourneys.co.nz/package.php?packageType=Escorted&packageID=282&packageName=Palaces-and-Wildlife-of-India


NEW ZEALAND

TravelMemo   20110826    26AUG11    Page  2

Milford Dart’s Elworthy unfazed over opposition
The Otago Conservation Board opposes 
Milford Dart’s application for a proposed 
11.3km, $170 million tunnel between the 
Routeburn station and Hollyford Valley to cut 
travel time between Queenstown and Milford 
Sound to two hours.  
The Southland Times reports that in a docu-
ment released under the Official Information 
Act last week, the board advises DoC not to 
accept the company’s application because it 
is not permitted under the Mount Aspiring 
National Park Management Plan. 
In the board’s submission to DOC it says the 
general policy for national parks states no 
new roads will be made through a park except 
with the minister’s consent. 
“The ... development of new roads in national 
parks is generally inconsistent with the pres-
ervation of national parks in a natural state. It 
is considered that there is sufficient roading in 
existing national parks and that further roads 
are not desirable.” 
The board’s advice follows that of the South-
land Conservation Board last month which 
was neutral on the matter, despite the compa-
ny’s application being changed significantly 
since it was lodged in 2005 to minimise its 
impact on the parks. 
Milford Dart director Tom Elworthy says he 
is not worried about the advice and while he 
would rather the support of both boards, he 
felt confident DoC would decide in Milford 
Dart’s favour. 
“We have always maintained we disagree 
with their perspective – everyone is entitled 
to their view and now it is over to the Depart-
ment of Conservation to make their decision.” 

The company has received the draft recom-
mendation report from DoC and is expected 
to respond before it is returned to the depart-
ment’s decisionmaker within a week or two. 
The decision on the application is expected 
within a few weeks and if granted it will be 
opened up for public submissions. 

Coromandel Town launches unique trail
Saturday 24SEP marks the start of a two-week celebration of all things 
Coromandel including heritage, art, cuisine and local rugby.
It also is the date when South Africa’s High Commissioner comes to 
town to officially launch the Walter Callaway Trail, a remarkable New 
Zealander and war hero, who was raised on the Coromandel. Callaway 
fought in the South Africa War 1899-1902, and the trail follows the 
connections the soldier and his comrades had with the Coromandel. 
The event includes the opening of the Callaway exhibition at the town’s 
old Courthouse, where it will remain throughout the Rugby World Cup 
tournament, before moving to the Brian Boru Hotel building in Thames.
The Trail launch event will feature  the Royal NZ Artillery Band and a 
powerful powhiri.
Click here to download the Callaway Trail brochure. 

Nakedbus.com 
to service Waikato games
Nakedbus.com has introduced special servic-
es that will take passengers from Auckland to 
Hamilton in time for the RWC matches, and 
home straight after. 
Nakedbus.com CEO Hamish Nuttall says: 
“Accommodation is completely booked out 
in Hamilton, parking will be a nightmare and 
there are just not enough options for ticket 
holders to get to support their team and the 
tournament. Not only are these services con-
venient, they are affordable too. Our usual $1 
seats apply to these services too.”
The services leave from downtown Auckland, 
Manukau City and Bombay and take fans 
right to central Hamilton where there are free 
shuttles to the stadium. Buses run as follows:
16SEP:  NZ vs. Japan, dep AKL 1600 / arr 
AKL 0130.
18SEP: Wales vs. Samoa, dep AKL 1030, arr 
AKL 2100.
02OCT: Wales vs. Fiji, dep AKL 1400, arr 
AKL 2330. 
Book tickets online at www.nakedbus.com 

SeaLink Great Barrier fares 
SeaLink has announced a new High Season 
fares structure on its Great Barrier Island 
ferry route from Auckland.
One of those destinations that many people 
have “on their list” of places to visit, the 
Barrier’s adult fare on SeaLink for summer 
travel is being reduced from $127 to $120, 
with an Early-bird option of paying $99 prior 
to 30SEP. 
“With the introduction of an Early-bird fare 
for high season (December and January) there 
is now a very good reason for customers to 
make an early commitment to their Great Bar-
rier Island travel plans,” says SeaLink general 
manager, Todd Bolton. “We firmly believe 
that this new fares structure will also stimu-
late the market during less busy times, which 
will be of benefit to customers, and island 
businesses alike.”   Family prices also offer 
good savings and these apply year round.
The standard adult fare, which applies outside 
peak times, will become $85 return, a consid-
erable saving on the current $127 fare.
The company’s Great Barrier vessel Island 
Navigator has just undergone extensive 
engine work and is sporting a shiny new paint 
job in preparation for the busy summer ahead.
For details of SeaLink’s new fares visit 
www.sealink.co.nz 

http://www.thecoromandelroadtrip.com/content/library/CALLAWAY_TRAIL_BROCHUREweb.pdf


NEW Lunch menu, Bar snacks 
menu, Late night menu
The Food & Beverage team are pleased to 
launch new menus to guests which include 
Kiwi classics, Chef - Nancye style; quick and 
affordable lunch and snack options.

Lunch in Te Maroro restaurant is available from 
10.30am - 5pm.  A range of Bar snacks and a 
Late night menu are available. At any time of 
the day or night, there are menu items to suit 
everyone’s taste and budget.   

View our New Menus

Guest Reviews - Trip Advisor
“Clean, reliable - a perfect Airport hotel      
(we stay regularly)”

4 of 5 stars Reviewed August 1, 2011

“Have stayed at Jet Park at least 7 or 8 times 
now both on personal trips and work trips.

It is a good, clean, reliable airport accom-
modation at a very reasonable price. I have 
never been able to fault the service or experi-
enced any issues whatsoever from making the 
reservation, through to being picked up by 
the complimentary shuttle etc.

I always sleep well here - not sure if it is the 
comfy beds or just that I’m always super tired 
from rushing to prepare for a trip!!

I like the complimentary shuttle to/from the 
airport. Very reliable and punctual without 
making you leave unnecessarily early (a pet 
peeve with transfers, especially when you 
have a day-break flight, I want to sleep in as 
long as possible...)”

Highly recommend.   
Stayed July 2011, traveled as a couple

Hotel lobby ‘face-lift’ 
The Hotel foyer/reception area is getting reno-
vated in time for Rugby World Cup. In addition 
to our main Reception, a temporary Reception 
area in the South Wing entrance will be put in 
place from 27th August to 5th September. We 
aim to complete all renovations with as little if 
any disruption to any of our guests. 

Diamond Draw Winner 
We are very pleased to      
announce the winner of the 
Diamond pendant on gold 
neckchain is Bernadette 

Windlebourne, Senior Travel Consultant, Flight 
Centre (NZ) Limited, Kaitaia Branch.   
Congratulations Bernie!  

Jet Park Hotel’ STAR Porter, Andy 

Mr Pike says ...

“Shuttle driver ‘Andy’ was the best shuttle 
driver in all our travels around the world.  Very 
informative and friendly!!!!  Well Done.”

Posted on Jun 20 @ 12:22 PM,    
Jet Park Website

Attention Travel Agents 

If you would like to join our mailing list for our 
bi-monthly Jetstream e-Newsletter: 

Subscribe to Newsletter

Jet Park Airport Hotel & Conference Centre, 63 Westney Road, Mangere, Manukau. eMAIL: reservations@jetpark.co.nz  FReePHoNe: 0800 538 466  www.jetpark.co.nz

Rugby World Cup update
With the RWC coming upon us very fast, we 
have a few things happening in-house to 
keep guests happy and informed:

•   Note to Agents: Room occupancy update 
 We have availability over almost all dates  
 in September and october, including a  
 few rooms on game dates. 

 Book now as rooms are filling fast! 

•   A RWC game dates schedule (on a per  
 week basis) will be displayed on our digital  
 signage in lobby, as well as digital signage  
 on our 2nd Floor.

•   All games and replays will be screened in  
 Indaba lounge bar.  Replays will also be  
 shown in the upper Restaurant.

Fact File 

•   The distance from Hotel to Eden Park is  
 just 16kms.

•   Jet Park Hotel has Rental cars on-site. See  
 Concierge for other Rental car options.

•   MAXX Auckland Transport have introduced  
 a new Link bus service around town and  
 suburbs. Go to maxx.co.nz/LINK to find out  
 more information.

•   See Concierge for full details on transport  
 options and What’s on in Auckland while  
 Rugby World Cup is on. 

‘Your Auckland Airport Residence’

Hotel News from Jet Park Hotel

Winner ‘Restaurant of the Year’                        
NZ Culinary Awards 2011

http://www.jetpark.co.nz/Dining/Te+Maroro+Restaurant/Menu.html
http://www.jetpark.co.nz/About+Us/Hotel+News/Newsletter+Signup.html
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Savour & Sound in 
Waitomo Glowworm Caves
Waitomo Glowworm Caves is offering a 
unique opportunity to enjoy bubbles, gourmet 
Kiwi fare, breathtaking music in the world 
famous Cathedral Cave and a boat ride 
through a glowworm grotto.
Savour and Sound – a Waitomo Glowworm 
Caves dining experience – is on offer for two 
nights only, Wednesday 22SEP and Tuesday 
04OCT.
Discover Waitomo brand manager Liz 
Lindsay says Savour and Sound adds to what 
has been a successful year for the Waitomo 
Glowworm Caves and is a combination of the 
best experiences available at the Caves.
“At a time where there are more tourists than 
ever exploring our gorgeous countryside, 
we are looking forward to really showcasing 
what the region has to offer.”
Arriving through a tunnel at the distinctive 
Visitor Centre, guests will receive a glass of 
bubbles before being directed up a path into 
the caves where they will learn about the his-
tory of the area and the stories of the caves. 
Guided into the majestic Cathedral cave, they 
will then get goosebumps from the acoustics 
as a choir performs Maori melodies and other 
Kiwiana. Guests then take a gentle boat ride 
into the depths of the glowworm grotto as the 
choir sings on. 
The evening continues in the stunning Wait-
omo Glowworm Caves Visitor Centre, with 
a gourmet barbecue featuring fine Kiwi fare 
prepared by award winning chef Amanulla 
Khan. The menus includes green lipped mus-
sels, Angus beef burgers, potato or kumara 
salad and locally baked Maori bread.
To secure a place at Savour and Sound, visit 
www.waitomo.com to book tickets, which are 
priced at $119 for adults and $79 for children.

Join a Pacific Crowd at the Cloud

Photoshopped image

The Pacific is being packed into Auckland’s 
Cloud, in a free three-day event showcasing 
the best of the region to Kiwis and interna-
tional visitors arriving for the Rugby World 
Cup.
The Pacific Showcase is the first opportunity 
visitors will have to experience the new 
waterfront venue. The event, which runs from 
Tuesday 06SEP to Thursday 08SEP, coin-
cides with the 40th anniversary of the Pacific 
Islands Forum.  
The Pacific Showcase includes:
wCelebrated and emerging artists creating art-
works over the course of the event, including 
live tatau (tattoo), tivaevae and lei makers, 
weavers and painters.
wPerformers from the Cook Islands, Samoa, 
Tahiti, Solomon Islands, and Tokelau will 
delight audiences with dance, drums, singing, 
storytelling and other musical performances. 
wTwenty-four of the Pacific’s most innovative 

food producers will be sampling and selling 
gourmet gastronomic treats such as spices, 
coffee, chutneys and jams, honey, noni juice 
and tropical fruit.  
wAward winning chef, Robert Oliver, will 
be holding cooking demonstrations to teach 
contemporary cuisine from across the South 
Pacific. 
wFashion, jewellery, beauty, furniture and 
tourism experiences displaying and selling 
their wares. 
wA spotlight on renewable energy, fisheries, 
business and infrastructure development in 
the region.
www.pacificshowcase.co.nz

Taranaki: 
Where The Wild Things Are 
One of six new gardens in this year’s 10-
day Powerco Taranaki Garden Spectacular 
280CT-06NOV, Where the Wild Things Are 
has been transformed over ten years from 
wild weeds to wild colour.
Other new drawcards at the event, previously 
known as the Taranaki Rhododendron & 
Garden Festival, are “Gravetye” in Hawera, 
“The Lake” and “Collins Garden” both in 
Opunake, the “Foreman Garden” in Lepper-
ton, as well as “Ann and Vince’s Garden” in 
New Plymouth.
The variety to 
be enjoyed in 
the nearly 50 
premier gardens 
in this year’s 
event will be an 
inspiration to all 
garden lovers, 
says the garden 
spectacular’s 
manager, Lisa 
Haskell.
“Gardens of Significance, National Signifi-
cance and International Significance also 
feature in the festival and all gardens will be 
opening their gates to the public during our 
ten day spectacular,” says Lisa.
 “Visitors can also discover high quality rose 
gardens, inner city potager gardens, native 
flora gardens, historic and park-like gardens, 
English cottage and country gardens and 
those with an art and sculpture focus.”
There’s also a line-up of guest speakers, 
guided walks and talks, and wine and music 
events.  www.gardenfestnz.co.nz  



Deal of the Week ADELAIDE WEEKEND FOR TWO
 - HOTEL, CAR, TOUR  - $425pp

CLICK 
HERE
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AUSTRALIA
Antonia Prebble goes glamping 
out West
Actress Antonia Prebble (Loretta West in Out-
rageous Fortune) heads west in this week’s 
episode of Australia travel series ‘My Kind 
of Place.’ Travelling to Perth, Antonia then 
takes a short flight to Exmouth, gateway to 
the famous Western Australia marine reserve, 
Ningaloo Reef. 
Her adventure starts with a 4WD safari 
through Cape Range National Park and 
culminates in one of the most memorable ex-
periences of her life, when she dons a wetsuit 
and heads out with Ocean Eco Adventures to 
swim with the Whalesharks and Manta Rays. 
Antonia then takes a leisurely cruise on the 
Yardie Creek Gorge, with its spectacular 
sunset coloured cliff faces, and unique flora 
and fauna. 

Further north and Antonia gets to go ‘glamp-
ing’ in luxurious Eco Tent accommodation at 
Eco Beach, Broome, and explores by 4WD 
and on foot, making new friends with local 
fishermen and an enormous mud crab.
My Kind of Place airs on Television ONE at 
7.30pm tomorrow.

SpongeBob SquarePants Parade at Sea World
Village Roadshow Theme Parks and 
Nickelodeon have partnered to bring the 
world’s first-ever SpongeBob SquarePants 
parade to Sea World on the Gold Coast this 
summer. A large-scale attraction for fans of 
all ages, the parade will be developed exclu-
sively for Sea World by the creative team be-
hind SpongeBob SquarePants and will feature 
key characters and design elements from the 
hugely popular animated series.
The multi-year deal will also include a live 
stage show of Nick Jr.’s Dora the Explorer 
that will feature character appearances to en-
tertain pre-school aged kids at Sea World. The 
Nickelodeon and Nick Jr. brands will also be 
integrated into the Sea World Resort water 

park and kids’ club. 
Additionally, a range of 
SpongeBob SquarePants and 
Dora the Explorer consumer 
products will be available as 
part of the Nickelodeon inte-
gration, including some items 
offered exclusively at Sea World.  Further 
details of the SpongeBob SquarePants, Dora 

the Explorer and Sea World 
Resort attractions will be 
revealed in the coming 
months, with launch 
planned for late 2011 during 
the peak summer holiday 
period.

Tiger joins 
all star cast 
for 2011 
Australian Open 
Tiger Woods is the latest 
big name heading to 
Sydney in November 
to play the Australian 
Open to begin one of the 
greatest years ever for 
Australian golf. 
Woods will join 
defending champion 
Geoff Ogilvy, Presidents 
Cup captains Greg 
Norman and Fred 
Couples, world number 
13 Bubba Watson and 
world number 7 Dustin 
Johnson to contest the 
Stonehaven Cup. 
The Open will take place 
from 10-13NOV at The 
Lakes Golf Club in 
Sydney, immediately 
preceding the Presidents 
Cup. 
Strengthening major 
events like the Australian 
Open forms a key part of 
the NSW Government’s 
strategy to rebuild the 
NSW economy. 
The state government 
has created Destination 
NSW as a new statu-
tory authority to market 
and promote NSW as a 
tourism and major events 
destination. 

http://www.aimholidays.co.nz/images/site/deal_week/adelaide%20break%2011%20-%2013%20november%202011.pdf


TravelMemo   20110826    26AUG11    Page 6

Hunters & Collectors, Farnham for 2011 Sydney Telstra 500
One of the greatest nights in Australian 
rock will ensure the Sydney Telstra 500 V8 
Supercars racing remains the City’s premiere 
sporting event, set to break all records.
The absolute greats of Australian rock will 
appear on the same card on the Saturday 
night, 03DEC11.
Hunters & Collectors is reforming for a one-
off and once only concert after 13 years and 
the “Voice” John Farnham is playing his only 
major outdoor concert of the year.
Noiseworks is also set to rock and James 
Reyne will perform his hits.
V8 Supercar Chairman Tony Cochrane says: 
“From the very first year the Sydney Telstra 
500 has been an unbelievable success, with 
more than 350,000 people attending the first 
two events and ensuring New South Wales 
has one of the biggest annual sporting events 
in the country.
“This lineup and our final Championship 
races of the 2011 season is an incredible mix 

for Sydney and the thousands of visitors that 
will travel from interstate and overseas to 
watch the weekend unfold. We are proud to 
deliver this event for the state and our fans.”
The Sydney Telstra 500 is three-days of non-
stop entertainment combining a street race 
with two nights of concerts.  Fans can enjoy 
it all with the 3-day Rock n’ Race pass for 
A$133. Public transport is also included with 
pre purchase ticket on select services.  
But it’s not all about the music.  In 2011, the 
popular Armor All Auto Show promises to 
be Australia’s largest private car show with 
private collectors showing off some priceless 
vehicles from every part of the country.
Also, Disney.Pixar’s CARS Truck Tour 
makes its final V8 Supercar stop at the 
Sydney Telstra 500.  Tickets to the Sydney 
Telstra 500 go on sale at 9am today from 
www.ticketek.com.au.  
For more information go to 
www.v8supercars.com.au. 

Captain Cook Cruises sold to SeaLink 
Sydney-based family owned tourism 
business Captain Cook Cruises is being sold 
to Adelaide-based SeaLink Travel Group, 
which operates Kangaroo Island ferry 
services in South Australia and island services 
in Auckland’s Hauraki Gulf. 
The sale, for an undisclosed sum, includes 15 
vessels used to service Captain Cook Cruises’ 
flagship operations in Sydney Harbour and 
its Murray Princess accommodated paddle 
wheeler cruise operation on the River Murray 
in South Australia. 
It also includes the related infrastructure, 
marina berths and licenses. The Fijian 
operations of Captain Cook Cruises are not 
included in the transaction. 
Founder of Captain Cook Cruises, Captain 
Trevor Haworth, said the sale represented 
a new and exciting chapter in the history of 
Captain Cook Cruises. 
“As a family business, we have always placed 
enormous value on our staff, customer and 
business relationships. It is very satisfying to 
know that SeaLink shares these same values,” 
he said. 

“SeaLink is the ideal tourism partner to add 
further investment and grow this business 
even further.” 
Captain Haworth said Captain Cook Cruises 
had performed well through one of the most 
challenging periods for the international 
and domestic tourism markets in Australia 
and the sale price was a fair reflection of the 
company’s performance and its strong future 
prospects. 
As a result of the sale, Mr Anthony Haworth, 
has been appointed General Manager of 
Captain Cook Cruises, while Captain 
Haworth’s daughter Jackie Haworth Charlton 
will remain as its Director of Sales. 
Captain Cook Cruises Sydney and River 
Murray operations employ up to 300 people – 
all of whom are expected to be retained under 
the new ownership. 
The deal makes SeaLink one of the largest 
employers in the tourism industry with over 
650 staff employed across Australia and NZ. 
The acquisition will add over A$30 million to 
SeaLink’s total annual revenue and take it to 
around A$110 million per annum.

Million Dollar Memo finalists gather
Twenty finalists from 11 countries and regions 
have converged on Queensland to battle it out 
for A$1 million in Queensland incentive travel 
experiences in the Million Dollar Memo 
campaign. 
Over eight days finalists will be under the mi-
croscope of an expert panel as they go head-
to-head in a series of challenges set in some 
of Queensland’s key incentive destinations 
including the Gold Coast, Sunshine Coast, 
Whitsundays and Tropical North Queensland.
The campaign message has already reached 

an audience of around five million people, 
with marketing activity undertaken by the 
companies involved estimated at a media 
value of A$6 million. 
An international media contingent of more 
than 30 is also in Queensland to follow the 
Million Dollar Memo finalists during the 
campaign. They will broadcast their experi-
ences and images of Queensland to a global 
audience of millions. 
The Final 20 include a New Zealand team 
from Vero Insurance NZ Ltd. 

Sunsail discounts, Sail/Pay deals 
Sunsail has released a number of specials to 
coincide with the Audi Hamilton Island Race 
Week to promote the pleasures of a sailing 
holiday.
Charter a Sunsail 44i before the 15SEP for 
travel from 01OCT-20DEC11 and receive a 
25% discount. 
The new Sunsail 44i is a high-performance 
cruising yacht built for comfort and designed 
for those looking for a fun week of sailing.
Sunsail is giving away free nights* when new 
bookings are made by 15SEP11.  For charters 
01OCT-31DEC11, offers include Sail 7 Pay 6, 
and Sail 10 Pay 8. For new bookings 12JAN-
31MAR12, there are Sail 5 Pay 4, Sail 7 Pay 
6 and Sail 10 Pay 7 deals.

Sunsail is also offering a six-month advance 
booking discount of up to 10% for all reserva-
tions for January 2012 onwards. 
For more info visit www.sunsail.com.au. 
* New bookings only. Offers cannot be used retrospec-
tively. All Bookings must be made before 15SEP11 and 
quote HRW11.

Madame Tussauds Sydney
Madame Tussauds arrives in Sydney next 
May. Costing A$14m and featuring 1,800sq 
m of space, Madame Tussauds Sydney will 
be located on the Aquarium Wharf in Darling 
Harbour. www.madametussauds.com/sydney
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SOUTH PACIFIC
New owners for Manuia Beach Hotel
A Cook Islands owned company, Manuia 
Beach Ltd, has entered into an unconditional 
agreement to purchase the boutique 24-room 
Manuia Beach Hotel on Rarotonga’s West 
Coast. 
Principals of the company include members 
of the Vinsen family of Rarotonga and New 
Zealand, Sue Fletcher-Vea and Tom Vea also 
of Rarotonga.
Sue Fletcher-Vea, a prominent tourist operator 
on Rarotonga and the property’s  new General 
Manager, says the official ownership process 
should be completed by OCT11 but that from 
mid-SEP a personable PR representative 

would be on site at Manuia Beach to ensure 
that ongoing service standards are as guests 
would expect.
The new company is planning on a number 
of upgrades to the property once the takeover 
is complete and these will be announced in 
due course.  They will include guest services, 
food and beverage, room facilities and exte-
rior improvements.
Fletcher-Vea says she would like to advise 
the travel industry that, once more, Manuia 
Beach Hotel will be exceptional value for 
money and of a quality consistent with the 
room rates.

Seen recently at Edgewater
The Edgewater Resort & Spa hosted New 
Zealand R&B star Vince Harder during his 
visit to the Cooks to help out the LEAF (Lend 
a Hand Foundation), a non-profit organiza-
tion which supports youth at risk.  Harder 
won Best Pacific Male Artist at the recent 
Polynesian Blue Pacific Music and can also 
lay claim to landing the lead role as “Simba” 
in The Lion King which toured around New 
Zealand and Australia.
The resort also recently hosted a Cook Islands 
Cricket charity dinner attended by former 
Black Cap and world record-holder Geoff 
Allot, who was in the Cooks on holiday with 

his family, and who entertained the crowd 
with his account of taking 20 wickets in the 
1999 World Cup, a world record he shares 
with Shane Warne. Geoff Allot is pictured 
here with Edgewater Resort and Spa GM 
Chris McGeown.

Holistic Living Festival – Norfolk Is
Organisers can confirm that everything is in 
place for a successful Holistic Living Festival 
on Norfolk Island, being held 18-24SEP11. 
The festival promises to be a celebration of 
Wellbeing and Spiritual Bliss and all are in-

vited.  One of the festival’s keynote speakers 
is author Michael Roads who will expound on 
the meaning of life and universal love during 
his seminar.  For further info or to join the 
festival E info@holisticlivingfestivals.com 

The whales have arrived in 
Niue big time, reports 
Hogan & Associates. 
This pic was taken from the 
deck at Matavai Resort, and 
some of the humpbacks are 
within 70m of the shore.     
Niue Tourism manager 
Hayden Porter describes 
the ocean as “Whale Soup”, 
there are so many of them!

New Caledonia gourmet tours 
New Caledonia Tourism’s Auckland office 
in association with Travel Associates’ Travel 
Service (TATS), Aircalin and Le Méridien 
Nouméa, has two 4-day gourmet tours to New 
Caledonia which depart in NOV11. 
Based on ‘Gourmet Time’ activities on offer 
to guests of Le Méridien Nouméa, the tours 
are based in the capital and include activities 
such as ‘Bike & Cook’ – an electric bicycle of 
Nouméa’s bays to gather ingredients from lo-
cal food purveyors and using them to prepare 
a dish under the instruction of a local chef, 
also the ‘Master Apprentice’ cooking class 
with one of Le Méridien’s top resident chefs. 
Last but not least is the ‘Master Sommelier’, 
a wine appreciation class at the hotel with 
one of New Caledonia’s most highly regarded 
wine connoisseurs. 
An option also on offer to participants is a 
day with Gabriel Levionnois, local New Cal-
edonian chef and owner of the hugely popular 
market kitchen restaurant Au Petit Café, a 
Nouméa dining hotspot. The tour will take 
participants north of Nouméa to Levionnois’ 
rural market garden - to visit, harvest produce 
and prepare a meal together. 

This collaborative 
project aims not 
only to encourage 
hotel guests to 
make the most of 
their stay, it also 
showcases the 
culinary offerings of New Caledonia – truly a 
gourmet traveller’s island paradise. 
Tours cost $1669pp share twin, $345 for a 
single supplement and include return econ-
omy flights ex AKL to NOU flying Aircalin, 
4 nights’ accommodation at Le Méridien 
Nouméa and return airport transfers in the 
destination with Arc En Ciel Voyages. Daily 
buffet breakfast is also included in the price. 
Departure dates for the two tours are Sun 
06NOV – Thu 10NOV, and Sun 20NOV to 
Thu 24NOV respectively. There are 15 spaces 
on each tour. 
TATS is the wholesaler for these packages, 
which are commissionable. Retail agents 
should email Lianne Catt at lianne@tats.co.nz 
or call 09 256 7050 for details. 
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Cook Islands Tourism 
Alert on water
Cook Islands Tourism points out that at this 
time of the year the water table in Rarotonga 
can reach an unusually low level and although 
this does not necessarily affect the water qual-
ity, pressure can be affected. This is some-
thing that may concern tourists to the island 
and reassurance from agents will help contain 
any anxiety, says the NTO. 
Cook Islands Tourism says it recommends 
that as a further precaution visitors should be 
encouraged to drink bottled water rather than 
tap water to prevent any possibility of con-
tamination.
A 24-hour stomach virus is currently doing 
the rounds and CIT says this has been misin-
terpreted as food poisoning. Agents are urged 
to reassure clients on this and recommend 
they observe stringent hygiene in order to 
check any risk of infection.

Hideaway extends Stay Pay
Hideaway Island Resort & Marine 
Sanctuary in Port Vila has extended its 
current Stay Pay deal for sales to 31AUG11 
and travel to 31MAR12.
Offer 1: Stay 4 nights, pay 3 plus $50 resort 
credit per room, per stay
Offer 2: Stay 7 nights, pay 5 plus Continental 
breakfast daily, free Mele Village tour, glass 
bottom boat ride, use of snorkel gear, kayaks 
and Maricat sailboat & snorkel safari to Coral 
Gardens.
Conditions apply, so contact your 
preferred wholesaler for details.

Big tourism project 
for Yasawa-i-Rara
The Fiji Times Online reports that a multi 
million dollar tourism project is about to start 
at Yasawa-i-Rara, funded by an investor from 
Dubai.
Commissioner Western Commander Joeli 
Cawaki told the paper that, following a 
successful meeting with the landowners this 
week, the investor from Dubai would be 
constructing three resorts and an airstrip on 
the island.
Cdr Cawaki said talks were continuing with 
the investor and the clearing of lands would 
start once paper works for the lease of land 
were completed.
He said the investor was willing to work with 
Government and landowners to promote 
tourism.

Cooks visitor arrivals  
Total Visitor Arrivals to the Cook Is-
lands for the month of July 2011 shows 
a +12.5% increase compared to JUL10 
and a 7.6% increase for the 12 months 
ended JUL11.
Looking at arrivals for the month of 
July, the only markets to deliver a 
positive impact were New Zealand 
(+19%) and Australia (+13%) .  
Those with negative growth included 
UK (-39%), USA (-6%), Canada (-3%), 
Other EU (-8%), Asia/Other Countries 
(-68%). 
For the 12-month period AUG10-
JUL11, markets delivering growth over 
the same period a year earlier included 
New Zealand (16%), Australia (8%), 
Other Europe (4%), USA (12%). 
Decreases in numbers were recorded 
for visitors from the UK (-22%), 
Canada (-6%) and Asia / Other 
Countries (-3%). 
In market share, New Zealand com-
prised 71.4% of the total for July and 
60.2% for the y/e 31JUL11.  . 

ASIA

Goa Tourism presentation
A strong turnout of Auckland agents attended 
a destination presentation and dinner last 
night, organized by Goa Tourism India in 
conjunction with specialist wholesaler Exotic 
Holidays.
Mr Swapnil Naik, Director of Tourism for 
Goa briefed the agents on the drawcards of 
this tiny state on the west coast of India.
Goa is famous for its natural scenic beauty, 

its fascinating past as a Portuguese stronghold 
and its rich architectural heritage. It boasts 
a cuisine with a mix of influences, strong 
on seafood. Goa offers great beaches, active 
adventure and magnificent wildlife, plus an 
ancient Hindu culture with many festivals.
Rahul Sharma at Exotic Holidays has a range 
of Goan product. Call him on 09-444 6762 or 
email info@exoticholidays.co.nz 

China Import & Export Fair, Guangzhou
Barbara Boyce, business development manag-
er at China Travel Service (NZ) Ltd, advises 
that CTS Tours is the official New Zealand 
Agent for the Canton Fair and can arrange an 
Invitation Letter for Buyers.  
CTS has a 3-night package to the October 
Fair starting at $2,450 for premium economy 
class flights on China Southern plus 4 nights 
share twin accommodation at the five-star 
DongFang Hotel.  

Given the warning from Cathay Pacific (TM 
23AUG) about vouchers carrying the airline’s 
branding and the subsequent news stories 
about a Ponsonby-based company trading as 
Canton Trade Fair (NZ), Ms Boyce says any 
unsolicited offers of free travel in relation to 
the Fair should be treated with caution and 
due diligence.  Click here for the CTS flyer. 

http://www.travelmemo.co.nz/voucher.php?voucher_id=1005
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YourSingapore Guide app 
launched
The Singapore Tourism Board (STB) 
has unveiled a new mobile application, 
available for free on iPhone and Android 
smartphones. Jointly developed with 
partners American Express, Singapore 
Airlines, and StarHub, the YourSinga-
pore Guide app will help visitors explore 
Singapore on the go by enabling visitors 
to access the latest and most essential 
information about Singapore such as at-
tractions, shopping deals, dining options, 
and events, all at their fingertips.
Visitors will also have free data access 
when using the app with the co-branded 
YourSingapore StarHub Preferred Tourist 
Prepaid Card. Designed with the visitor 
in mind, the card will offer visitors
tourist privileges which includes free 
IDD 018 calls to 18 destinations and free 
data access within the YourSingapore 
Guide.
Retailing at S$15, the card comes with 
S$18 worth of credit value and offers 
a further 30MB of bundled local data 
for visitors’ additional surfing needs. It 
is available for purchase at all StarHub 
shops, UOB Foreign Exchange Counters, 
TravelMania @ Orchard MRT and se-
lected exclusive partner outlets. Available 
in the fourth quarter of 2011, StarHub’s 
tourist WiFi will allow tourists to enjoy 
free wireless surfing in Changi Airport 
and selected hotspots throughout town.
For more details on the app, visit 
www.yoursingapore.com/guide and for 
more info on The Preferred Tourist Pre-
paid Card by StarHub, visit
www.starhub.com/visitsg

Exotic Tea, Wildlife & Backwaters
Exotic Holidays has an 11-day Classic Kerala 
tour that provides travellers with an insight into 
the southern Indian state. The itinerary takes in 
the sights of Cochin, tea and cardamom 
plantations, Periyar Wildlife Reserve and there’s 
a cruise along the backwaters followed by a few 
days at famous Kovalam Beach. 
11 days/10 nights from $1585pp share twin, for 
travel to 15APR12. Combine this tour with an 
8-day Ayurveda Retreat package to rejuvenate 
mind, body & soul. Phone 0508 EXOTIC.

Ski Niseko Deal
Frequently referred to as a winter wonder-
land, Niseko’s unique location makes it a 
‘must-see must-ski’ hotspot for winter sports 
enthusiasts.  Snow covers the ground for ap-
proximately 130 days and the average sea-
sonal snowfall is in excess of 10m.  Visitors 
to Niseko will not be disappointed by the 
winter snow conditions nor can they fail to be 
impressed with the ever-increasing amount of 
winter activities.  
Experience Niseko with Adventure World’s 
7-night accommodation and ski pack-
age priced from $1239pp twin share. Price 
includes accommodation staying at Yama 
Shizen Apartments in a standard Studio Unit 
and a 5-day lift pass. For travel 26FEB-
11MAR12. 
Call Adventure World on 0508 496 753 or 
visit www.adventureworld.co.nz.

Highlights of Vietnam
Adventure World’s top selling tour, the 8-day 
/ 7-night Highlights of Vietnam is priced from 
$1095pp share twin. This private tour takes in all 
the sights of Saigon, the Mekong Delta, Hue, Hoi 
An and Hanoi. Adventure World recommends 
travellers make more of their Vietnam holiday by 
adding on these extra experiences: Before tour 
option – 2-day Mekong Homestay from $294pp, 
share twin; or After tour option – 3-day Halong 
Bay Escape from $815pp, share twin. 
Click on the above link and call 0508 496 753.

Celebs help promote Japan
International celebrities and cultural figures 
who love Japan have pooled their efforts to 
create an English-language guidebook, Travel 
Guide to Aid Japan, to attract foreign tourists 
after visitor numbers plunged in the wake of 
the March 11 Great East Japan Earthquake.
American fashion designer Tommy Hilfiger, 
French singer-actress Jane Birkin, Indian con-
ductor Zubin Mehta and Spanish chef Ferran 
Adria are among the 41 global Japanophiles 
who recommended places foreign tourists 
should visit. 
Artists, academics, journalists, TV personali-
ties and an architect round out the list, with 
13 countries represented.
The contributors wrote on a volunteer basis 
with the shared idea that tourism can help 
rebuild the country.

THE AMERICAS
Carnival in Rio Contiki style
Strong interest in Rio Carnival, which runs 
17-21FEB12, has seen Contiki Holidays 
release an additional departure for its new 
Argentina and Brazil Experience trip.
The extra 10-day Argentina and Brazil 
Experience starts in Buenos Aires on 
08FEB12 and includes Tango lessons in 
Argentina; Iguassu Falls; a Schooner boat 
cruise in Buzios; and ends in Rio, with a 
visit to Copacabana Beach ahead of the 
first day of Carnival. 
The trip is priced from $317pp twin share 
and includes 9 nights’ accommodation; 12 
meals; two domestic flights and transfers; 
transport; sightseeing; English speaking 
local guides as well as an experienced tour 
manager.
Contiki’s NZ general manager Tony 
Laskey says the addition backs up ear-
lier feedback about how well its newest 
destination region has been welcomed by 
travellers.
“The overall South America programme is 
selling very well so we are already having 
to add new departures before the first tours 
start in November.”
The new South America programme has 
six tours spanning three of the hottest 
Latin destinations - Peru, Argentina and 
Brazil. 
Groups will average around 20 travel-
lers, sized for an intimate and real South 
American experience, and accommodation 
will be a mix of well-located three star 
hotels and special stays.

www.adventureworld.co.nz/tours-and-destinations/asia/south-east-asia/vietnam/tours/highlights-of-vietnam
www.adventureworld.co.nz/tours-and-destinations/asia/south-east-asia/vietnam/tours/highlights-of-vietnam
http://www.caesarstravelagents.com


AFRICA/MID EAST

TravelMemo   20110826    26AUG11    Page 10

Giant conservation zone agreed
Five southern African countries last week 
signed an agreement to create a giant conser-
vation zone in the Okavango and Zambezi 
river basins that stretches over an area half 
the size of France.
The “conservation and tourism area” will 
cover parts of Angola, Botswana, Namibia, 
Zambia and Zimbabwe, linking 14 national 
parks and nature reserves, including the 
Victoria Falls and the Okavango River delta. 

Among a wealth of other species it is also 
home to some 250,000 elephants.
It is described by an official from the 15-
nation Southern African Development 
Community as the largest protected tourism 
zone in the world.
Leaders said they hoped the agreement 
would protect the region’s rich biodiver-
sity and give root to a thriving ecotourism 
industry.

Kenya Classic 
Kenya is still the primary focus of all adven-
ture travel in Africa and is one of the finest 
and undoubtedly the most famous safari des-
tinations in the world. Safari, however, is by 
no means the only reason to visit Kenya, for 
the attractions of its rich culture and diverse 
environments are considerable.
Kenya’s is geographically varied. While much 
of north-eastern Kenya is a flat, bush-covered 
plain, the remainder of the country encom-
passes pristine beaches, scenic highlands and 
lake regions, the Great Rift Valley, and the 
magnificent Mount Kenya.
Your clients can explore the country with 
Adventure World’s top selling 7-day / 6-night 
Kenya Classic small group tour priced from 
$2195pp twin share. Highlights include the 
Masai Mara, Lake Nakuru National Park and 
Amboseli National Park. Departing Mon, 
Thu and Sat, this price, for travel in NOV11, 
includes accommodation, an English speak-
ing guide/driver, selected meals, sightseeing 
and park fees. 
Click on the link above and call 0508 496 753 
or visit www.adventureworld.co.nz

Safari Stay/Pays 
Singita Grumeti Reserves offer exceptional 
wildlife safaris in the western corner of 
the Serengeti (Tanzania).  World Journeys 
has a Stay 3 nights/Pay 2 nights offer on 
stays at Sasakwa Lodge, Faru Faru Lodge, 
Sabora Tented Camp or Singita Explore 

Mobile Tented Camp, valid for stays 
from 01SEP-15DEC11.  (a US$200pp 
surcharge applies if the free night is taken 
at Sasakwa Lodge).  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Gorillas in the Congo
World Journeys reports that Wilderness 
Safaris is working towards an opening date in 
MAY12 for their new Odzala property in the 
Republic of Congo.  The Odzala-Kokoua Na-
tional Park is home to endless pristine tropical 
forest in the heart of the Congo Basin.  Aside 

from a host of forest biodiversity, it holds 
Africa’s densest population of Western 
Lowland Gorillas.   
Guest activities will range from gorilla track-
ing (habituated groups), pirogue rides along 
lush river systems, night drives in the 

savannah, and walks along forest streams 
and salines.  Programmes will operate 
on a “set departure” itinerary to coincide 
with the flights from/to Brazzaville, with 
3 nights at each of the two camps.  
Odzala will be part of the Wilderness 
Collection of properties offering 
incredibly unique experiences.  
Call 0800 117311 or email 
info@worldjourneys.co.nz

www.adventureworld.co.nz/tours-and-destinations/africa/eastern-africa/kenya/tours/kenya-classic/ 
www.adventureworld.co.nz/tours-and-destinations/africa/eastern-africa/kenya/tours/kenya-classic/ 
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EUROPE

Grand Hyatt Cairo no more
Hyatt International terminated its Manage-
ment Agreement for the hotel formerly known 
as the Grand Hyatt Cairo on 21MAR and the 
property is now operating under the name 
Grand Nile Tower. Hyatt says guests with 
questions or concerns about the Grand Nile 
Tower should contact the property owner 

 - the Saudi Egyptian Touristic 
Development Company - directly.
Hyatt says it currently provides management 
services for two Hyatt Regency hotels in the 
Red Sea resorts of Sharm El Sheikh and Taba 
Heights, both of which are owned by entities 
unassociated with the Saudi Egyptian 
Touristic Development Company.

Fast rail now the 
travel mode of choice
French Transport Minister Thierry Mariani 
says Europeans are increasingly choosing fast 
rail over air travel as a mode of transport.
The Age reports that the corridor between 
Paris and London is no longer the world’s 
busiest air route, as some surveys have shown 
that 90% of people choose to travel by fast 
rail instead.
“If ... Paris and London or Paris and Brussels 
disappears off the most important [air route] 
list ... it’s because everybody takes the train”, 
says Mariani.

Something for footie fans
Further to our story on Tuesday about 
soccer fans delivering for Britain’s tourism, 
VisitBritain’s Sally Holyer reminds agents 
that tickets for Premier league games can be 
bought online at  www.premierleague.com/
page/football-tickets-availability and stadium 
tours are available to book at Emirates 
stadium (Arsenal), Chelsea, Newcastle, 

Take a voyage to the skies of Brighton & 
Hove with the new Brighton Wheel. 
Opening at the end of September, this 
50m sea-front Ferris wheel with 36 glass 
enclosed gondolas will take visitors up 
to see the sights of the city and the South 
Downs. www.brightonwheel.com

Manchester United and many other venues.
Also new for 2012 will be the National 
Football Museum which opens in Manchester 
early next year. Check out the details at 
www.nationalfootballmuseum.com/
For die hard rugby fans a visit to the World 
Rugby Museum and Stadium Tour at Twick-
enham is a must. Visit www.rfu.com/museum

Antarctic exhibition for Queen’s Gallery
The next exhibition at the Queen’s Gallery at 
Buckingham Palace in London will mark the 
centenary of Captain Robert Falcon Scott’s ill-fated 
journey to the South Pole.
The Royal Collection will bring together for the first 
time a collection of photographs that record Scott’s 
Terra Nova expedition of 1910–13, and also Ernest 
Shackleton’s polar expedition on Endurance in 
1914–17. The dramatic Antarctic photographs were 
taken by George Herbert Ponting and Frank Hurley 
and presented to King George V. The exhibition also 
includes unique artefacts such as the flag given to 
Scott by Queen Alexandra which he took to the Pole.
The Heart of the Great Alone: Scott, Shackleton 
and Antarctic Photography runs from 21OCT11 to 
05APR12. 
The Queen’s Gallery is open daily and admission is 
£9 adults, £8.20 over-60s and students.
www.royalcollection.org.uk  

Quirky accommodation in Derbyshire
Rich industrial heritage combines with 
stunning countryside in the Peak District’s 
Historic Border Country in north-east 
Derbyshire.
How about spending a few nights in a 
terraced row of pit houses? Following the pit 
closures of the 1980s, some of these industrial 
heritage gems have been given a new lease of 
life.
At Palterton near Chesterfield, a traditional 
row of former colliery houses has been sym-
pathetically refurbished to create the three 
star Twin Oaks Hotel. Behind the quirky 
facade lies 26 refurbished bedrooms, all 
designed with flair and boasting flat screen 
TVs, quality fabrics and power shower bath-
rooms.

The two colliery under-managers’ villas are 
now the 80-seater Orchard restaurant plus bar 
with lounge and open fires, while the six 
ex-pit cottages have been imaginatively 
transformed into bedrooms, including four 
suites with private terraces. 
www.twinoakshotel.co.uk
For details visit www.visitchesterfield.info

United to spend US$500m 
on upgrades
United Continental Holdings is to invest more 
than half a billion dollars on improving its 
onboard product. It will add flat-bed seating 
on 62 long-haul aircraft, bringing total with 
flat-bed seats to 185 planes, as well as adding 
its premium economy class product to more 
than 300 aircraft. 
In addition, UA intends to nearly double the 
amount of overhead storage space on more 
than 150 aircraft and install Wi-Fi on more 
than 200 aircraft. Next month, United will 
begin installing all-new flat-bed seats, new in-
flight entertainment and iPod connectivity in 
the premium cabins on 26 Boeing 767s. The 
company will also retrofit more than a dozen 
additional 777 aircraft this year.

http://www.cxagents.co.nz


Over 120 European destinations ... now that’s Wunderbar!
TravelMemo   20110826    26AUG11    Page 12

LAN takeover of TAM
LAN’s takeover of Brazil’s TAM 
could be completed by the end of 
this year or early 2012, according to 
the Chilean carrier’s chief operat-
ing officer Ignacio Cueto, brother of 
LAN’s CEO, Enrique.
Travelandtourworld.com quotes 
Cueto as saying: “At the end of this 
year or the beginning of 2012”, on 
the question about when the deal is 
going to go through.
Decisions by two anti-trust 
authorities are still pending.

Air NZ July numbers
Air New Zealand carried 1.15 million pax 
in July, 2.8% more than in JUL10 . Short-
haul passenger numbers rose 4.1% to 1.011 
million, with a 3.2% increase in domestic 
traffic and a 6.7% rise in trans-Tasman pax 
numbers. 
Long-haul passenger numbers slipped 6% to 
139,000, with the Asian, Japanese and U.K. 
routes down almost 11%. The carrier said 
this was mainly due to a decline in Japanese 
traveller numbers in the wake of the earth-
quakes in Christchurch and Japan. 
Short-term arrivals were down 4% overall in 
JUL, a result attributed to a strong currency 
and a pre-RWC2011 travel deferral by some 
tourists. 

QF’s Asian premium 
carrier details
Qantas CEO Alan Joyce says his 
company’s new Asian-based 
premium airline is going to 
target the region’s financial high 
flyers with luxury beds better 
than those on the airline’s Airbus 
A380s.
Mr Joyce told ATW the new 
airline will be modeled on the 
exclusive business-only 32-pax 
A318 operated by British 
Airways from London City to 
New York. 
“This product will be better 
than anything else seen in Asia 
with lie-flat beds in the busi-
ness cabin, superior to the award 
winning first class A380 beds,” 
Joyce said.
The new airline will also have 
economy seats that are superior 
to QF’s A380 economy seats, 
Joyce added.

JAL CAFÉ LINES
Japan Airlines has announced the introduc-
tion of a new in-flight beverage service JAL 
CAFÉ LINES from 01SEP.
Customers flying onboard all JAL Group 
flights will be offered an exclusive line of 
high-quality coffee created especially for the 
airline and the first-rate beverage will be 
offered at no charge to customers in every 
cabin class onboard all international and 
domestic flights starting this fall. 
Coffee beans used for JAL CAFÉ LINES 
Lineup: 
International First Class 
- Finca Selva Negra (El Salvador)
International Executive Class 
- Bourbon Special (El Salvador)
International Premium Y and Economy Class 
- Regular 100% Rainforest Alliance Certified 
Arabica Coffee
Domestic Class J and Economy Class 
- Freeze-dried 100% Rainforest Alliance 
Certified Arabica Coffee

Hawaii Routes (All Classes) 
- Maui-produced Mocha Coffee
Domestic (All Classes) 
- JAL CAFÉ LINES Iced Coffee* 
- 100% Rainforest Alliance Certified Arabica 
Coffee
* Available to end of SEP11 

CRUISE NEWS

First ever Auckland 
round trips on Princess
New Zealanders can now get a taste of Princess 
Cruising right from their doorstep with the cruise 
line’s first ever roundtrip departures from Auckland.
The three-cruise itinerary, on the world-class Sea 
Princess, offers passengers the opportunity to circum-
navigate the NZ coast in the height of this summer.
With port calls including Tauranga, Napier, Wel-
lington, Christchurch, Dunedin, Fiordland National 
Park (scenic cruising), Sydney and the Bay of Islands, 
the 13-night circumnavigations depart on 20DEC11, 
02JAN12 and 15JAN12.  Prices start at $1949*pp 
twin share for an inside cabin. 
The new programme also includes a 9-night cruise 
around New Zealand, embarking in Auckland and 
disembarking in Sydney. Prices start at $1349*pp twin 
share for an inside cabin.
Those wanting to explore more of Australia have the 
option of a Tasmanian itinerary departing from Syd-
ney, and taking in the sights of Melbourne and Tassie 
before returning to Auckland via the Bay of Islands.
This 12-night cruise departs Sydney on 08DEC11 
and is priced from $1699*pp twin share for an inside 
cabin.
Previous pax are also eligible for ‘Captain’s Circle 
Savings’ rewards of up to $100pp on these cruises.
*Prices subject to availability, conditions apply.

AKL Airport profit
Auckland Airport delivered $120.87 mil-
lion underlying profit for the 2011 financial 
year, up 15.1%. Much of the strength of that 
underlying profit results from an increase in 
total income to $397.72 million, up 9.5% on 
last year. Two of the key drivers of this rev-
enue growth have been better than expected 
retail results in the new departures area and 
a stronger yield in car parking, particularly 
through the new online booking channel. 
Operating costs increased by 14.6% to $99.49 
million, largely flowing from higher 
promotional costs related to the successful 
launch of several new services including 
China Airlines, China Southern Airlines and 
Jetstar to Singapore. 

http://www.lufthansaexperts.com


FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

Sail through the spectacular landscapes, medieval towns and 
imperial cities along the Rhine,Main and Danube Rivers. Plus, 
in 2012 sail onboard the new sophisticated Viking Idun.

Grand European Tour 
– Reminiscent of a golden age of travel

*Conditions: Price listed in Australian dollars and valid on 2012 sailings only. Must book 
and pay in full by 16 December 2011. Discounts combinable with Past Passenger Discount 
and valid for new bookings only. Price is based on 24 Nov 2012 departure in Cat F 
stateroom. Visit www.vikingrivercruises.com.au for full booking conditions.

15-day Grand European Tour  
from $4,099 per person, twin share*

Save $1,500 per person.  
Book and pay in full by 16 December, 2011.

T H E  W O R L D ’ S  L E A D I N G  R I V E R  C R U I S E  L I N E . . . B Y  F A R ®

Call 0800 447 913 or  
email newzealand@vikingrivercruises.com.

vikingrivercruises.com.au

Cruise Industry Awards Voting
The Australasian Cruise Industry Awards is the 
cruise industries ‘night of nights’ and is hosted annu-
ally by the International Cruise Council Australasia. 
The 2011 awards night will be held on Saturday 11 
Feb 2012 at the Hilton Hotel Sydney. 
The objective of the Cruise Industry Awards is for 
the Cruise Lines to be able to recognise and reward 
the many outstanding achievements from within the 
travel industry over the previous 12 months. 
Most of the award categories are determined 
through a process where the cruise lines are actually 
voting for the top achievers so there is no need for 
agents to be putting forward submissions – except 
for the Cruise Promotion of the Year awards.
This does not mean that the office with the highest 
volume of sales each year wins the award – far from 
it.
Each cruise line member of the ICCA is asked to 
submit their top 5 offices in each category. Nomi-
nations are based not only on sales volume, but 
also sales growth, marketing efforts, attendance at 
training and overall product support throughout the 
year. 
Nominations from the cruise lines are collated 
with the top nomination earning 5 points, 2nd 
nomination 4 points, 3rd nomination 3 points, 4th 
nomination 2 points and 5th nomination 1 point. 
Winners are then determined from total points 
earned across all cruise line member nominations. 
Strong support of 
multiple cruise lines over 
the year would give nomi-
nees a greater chance of 
award recognition than 
an office that was selling 
one product exclusively.

Hot 3-Day Birthday Sale 
P&O Cruises’ Pacific Pearl celebrates her first 
birthday in December with a 3-day sale starting 
today. The sale also offers an on board credit of 
up to A$150 per cabin, free upgrades to an out-
side cabin on selected sailings and reduced fares 
starting from $87 per day quad share.
The sale features 8 cruises departing from 
Auckland, including Christmas and New Year 
departures and ranging in length from three-night 
Short Breaks to a 14-night Tasmanian Treasures 
itinerary.
Pacific Pearl’s Christmas and birthday cruise 
departs Auckland on 19DEC visiting Nuku’alofa 
and Vava’u in Tonga before heading to Fiji’s 
tranquil Dravuni Island for Christmas Day, and 
then on to Suva, for Boxing Day.
Highlights of the Christmas cruise – which is a 
10-night Island Mysteries cruise – can include 
a variety of shore excursions, such as a half-day 
tour to one of the best snorkelling and swim-
ming locations in Tonga, the secluded Fua’amotu 
Beach, and a thrilling forest flying fox adventure 
through the trees in Suva. 
Fares for this cruise start at $1,999*pp twin share, 
inside cabin, with a free upgrade to an outside 
cabin and on board credit of A$100 per cabin.
*Prices subject to availability, conditions apply
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Uniworld’s 2012 Europe & Russia Collection 
Uniworld Boutique River Cruises’ new 2012 
Europe and Russia brochure is out now and 
offers clients 32 itineraries ranging from 8 to 
32 days along the region’s great waterways. 
Uniworld general manager Scott Cleaver says 
the collection is more extensive than ever 
before. 
Two of the newest programmes: Gems of 
Germany, Belgium & the Netherlands, and 
Grand Treasures of Europe will include the 
internationally famous Floriade — a world 
renowned horticultural exposition presented 
only once every ten years, which is taking 
place in The Netherlands between April and 
October. Also new for 2012 is the inclusion of 
all tips and gratuities in the cruise cost.   
This year, Uniworld remodelled three ships 
completely, River Ambassador, River Baron-
ess (pictured) and River Princess, as well as 
introduced three new ships, including the S.S. 
Antoinette. Scott Cleaver says fleet invest-
ment is continuing in 2012 with the remodel-
ling of three more ships, the River Countess, 
the River Duchess and the River Royale.

Uniworld ships offer unparalleled luxury 
in the river cruise arena with the finest of 
furnishings, inspiring original art and mod-
ern luxuries. Over the years, Uniworld has 
worked with sister company, the award-
winning Red Carnation Hotels, to elevate the 
standard in river cruising with a commitment 
to quality and service.
The company’s luxury value-packed cruises 
include the Zagat®-rated staterooms on the 
river; all meals onboard with complimentary 
fine wines, choice of beer, and soft drinks 
served during lunch and dinner onboard; 
included excursions; Signature Lectures and 
entertainment onboard; and complimentary 
transfers on arrival and departure days.
Couples can save up to NZ$3800* per couple 
on Uniworld’s 2012 boutique river cruises 
by paying in full by 30SEP11 or alternatively 
save up to NZ$1300* per couple when book-
ing and depositing prior to 30NOV11. 
A new Uniworld DVD has also been released, 
email info@uniworldcruises.co.nz to get a 
copy. 

*These 
savings are 
applicable 
to the 27-
day Grand 
European 
Serenade 
trip from 
Amsterdam 
to Bucha-
rest on cat-
egory 2 & 1 
staterooms 
and suites.

Scenic Hotels helps great New Zealand Clean Up
An army of over 90 staff from Scenic Hotels 
will take to the streets and beaches across the 
country to clean up their neighbourhoods as 
part of Keep NZ Beautiful Clean Up Week. 
Heeding the call from Kerry-Ann Gibbs, GM 
at the Scenic Hotel Te Pania in Napier, 
general managers from Scenic Hotels across 
the country have rallied their staff and 
registered with Keep NZ Beautiful to don 
gloves and fill bags with litter.  Staff from 

Scenic Hotel Te Pania will be clearing the 
main beach in front of the hotel, the War 
Memorial, Convention Centre and surf 
club today. Teams from Scenic Hotels 
in Napier, Marlborough, two Dunedin 
properties and both the Scenic Suites and 
Heartland Hotel in Queenstown will bring 
around 100 pairs of hands to the Clean 
Up, which has been running for over two 
decades.

Plaudits for petit hotel
Maison de la Mer, a petit hotel in 
Akaroa, has been most fortunate to 
have received a number of accolades 
this year, including one from Trip 
Advisor selecting it as “Top 10 to die 
for Inns and B&B’s around the world”.  
Now, another compliment has been 
received from American Express Pub-
lishing’s Travel + Leisure, who have 
just published a new coffee table book 
“The World’s Greatest Hotels, Resorts 
and Spas”, which features Maison de 
la Mer as one of two properties in New 
Zealand.  
Owners and operators Carol and Bruce 
Hyland say they are delighted to be in-
cluded with such prestigious company.
Maison de la Mer has been closed over 
the winter for refurbishment to repair 
minor earthquake damage - a chance 
to refresh all of the interiors - and will 
be re-opening on 09SEP for the new 
season.
www.maisondelamer.co.nz
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Celebrity chef cooks up a storm at historic lodge A week of rewards for Hamurana Lodge
A night of gourmet cuisine in historic Oamaru 
heralds the start of a Celebrity Chef series for 
boutique Pen-y-bryn Lodge.
An intimate group of 31 guests were the first 
to enjoy a stunning three-course dinner at 
the award-winning lodge last weekend, with 
Masterchef celebrity Jax Hamilton. 
The day consisted of Jax overseeing and pre-
paring for the dinner and an evening welcom-
ing the guests and undertaking a highly enter-
taining, interactive cooking demonstration.
US-born lodge owners James Glucksman and 
James Boussy say they were thrilled with how 
the night went, which included an interactive 
session where guests helped roll out pasta 
and build ravioli for the Pumpkin and Prawn 
Ravioli first course.
“We’ve lived and travelled all over the 
world and love our food and wine, so since 
we bought Pen-y-bryn just over a year ago 
and made Oamaru our home it’s been our 
dream to bring some of New Zealand and the 
world’s best-known chefs here to our patch of 
paradise.
“Over the years we’ve become renowned for 
dinner parties we’ve thrown at our homes 
around the world, showcasing recipes and 
wines we’ve picked up on our travels, so as 
self-confessed ‘foodies’ it was a joy to host 
Jax at Pen-y-bryn and for all of us to enjoy 
a night of unforgettable cuisine and lots of 
laughs.”
A number of dinner guests stayed at the lodge 
on a special ‘Weekend with Jax’ package, 
while others flocked from around the Waitaki 
district.
Jax said she was thrilled with the evening and 
her Oamaru experience.
“The evening was very personal and the 

people of Oamaru were stunning, the best 
kind of Kiwis and guests,” she said.
“Pen-y-bryn is wonderful, just like a castle, 
and James and James are brilliant –the whole 
event ran like clockwork, the interaction 
with guests was great fun, and everyone was 
really pleased to find out the produce was so 
local. As a celebrity chef series, this was a 
great start. 
“I’ve told them I’d love to come back – 
we’re looking at possibly early next year.”
Mr Glucksman said the lodge was having 
discussions with a number of chefs from 
around New Zealand and details of the next 
celebrity dinner would be announced soon. 

Within the past few days Rotorua’s Hamurana 
Lodge Boutique Hotel has received Certifi-
cates of Excellence from Trip Advisor, been 
named a finalist in The Daily Post Thermal 
Air Hospitality and Attractions category of 
the Westpac Rotorua Business Excellence 
Awards 2011, and their Host Chef, Charlie 
Brown, has been nominated as a finalist in the 

Employee of the Year category. 
The Trip Advisor Certificates of Excellence 
are awarded annually and are based on visi-
tor feedback received on the Trip Advisor 
website.  Not only was Hamurana Lodge 
awarded for its Hotel rating of 5 Stars, but Le 
Manoir Restaurant also received a Certificate 
of Excellence for its 5 Star rating.  

Jax Hamilton and Pen-y-bryn 
owner James Glucksman

Lucky Prizewinner in HANDS UP WELLINGTON
Over 300 volunteers from the Army, 
singers, entertainers and skilled business 
people gave up their time and contributed in 
many different ways last month for HANDS 
UP WELLINGTON, an event designed to 
help Christchurch businesses to rebuild.  
The desire to provide a helping hand followed 
the devastating earthquakes, with many 
business losing staff and customers. It was 
initiated by a group 
of local Wellington 
businesses and many 
others around New 
Zealand pitched in, 
including The Inno-
vative Travel Com-
pany and Singapore 
Airlines.  A 48-hour 
EXPO event took 
place at the ASB 
Arena for Christchurch 
businesses to sell their 
goods and services, 
together with a drive 
for donations.   
A beautiful replica 
of the Christchurch 
Cathedral was on 

show at the entrance to attract donations and 
every text donation automatically attracted an 
entry in a draw to win an Ancient Kingdoms 
Holidays 10-day first class Classical Turkey 
tour, including return airfares to Istanbul with 
Singapore Airlines.  The event proved ex-
tremely successful, attracting a huge response 
and the happy winner of the Turkey holiday 
was Anna Couperthwaite of Wellington. 

Liz Preston- SQ, Anna Couperthwaite - prizewinner, Robyn Galloway - 
Innovative Travel, and Rochell Jackson - organiser of HANDS UP 
WELLINGTON
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CWT shows 
strong performance
Carlson Wagonlit Travel 
(CWT) has announced sales 
volume of US$13.4 billion in 
the first six months of 2011, 
representing a 10% increase 
compared to the same period 
in 2010. Transactions rose 5% 
to 30.8 million.
Performance was strongest 
in Asia Pacific, where sales 
volume versus the first half 
of 2010 increased by 18%, 
followed by Latin America 
(12%), North America (11%) 
and Europe, Middle East and 
Africa (9%).
Says Peter Brady, managing 
director CWT Aust & NZ: 
“CWT Australia and New 
Zealand continue to grow 
from strength to strength. 
Sales volume versus the first 
half of 2010 has increased by 
18% in Australia and 20% in 
New Zealand. Both countries’ 
continued success has contrib-
uted to the delivery of strong 
results for Asia Pacific and is 
testament to the team’s com-
mitment to both our customers 
and finding solutions that meet 
their needs.” 
New Zealand sales volume 
for the first six months was up 
20% AS, and total transactions 
were up in excess of 100,000 
or 11%. 

Jasons Travel Media appoints new CEO
Jasons Travel Media Limited has announced the appoint-
ment of Kevin Francis to the role of Chief Executive.
Commencing at Jasons on 03OCT11, Mr Francis departs 
Australian listed digital agency, Q Group where he was 
CEO of the New Zealand subsidiary. He brings with him 
a wealth of IT, digital marketing and telecommunications 
knowledge gained from significant executive positions 
held domestically and internationally.

Update yourself on New South Wales value-adding product
CLICK HERE TO DOWNLOAD

In the next Stocklink TravelBag Envelope

Kumuka does it again
Kumuka has again extended its discounts of up 
to 12.5% off for all new bookings paid in full by 
08SEP11. As the Aussie Dollar appears to be slip-
ping, travellers should book now as these discounts 
may not last, says the operator.
As well as this, Kumuka is offering 20% commission 
on new Europe bookings with a deposit paid within 7 
days or by 08SEP11, whichever comes first.

As well as this, due to the recent strength 
of the Aussie Dollar, Kumuka has slashed 
brochure prices by 10% across all tours and 
Agents can combine the price reduction and 
the discount.
They also have a number of great savings on 
late deals – up to 20% off a selection of tours 
departing within the next 90 days: 
http://www.kumuka.com/late-deals.aspx

Wellington Official Visitor Guide 2011 
- Special Rugby World Cup 2011 Edition
On The Go Egypt, Jordon & Morocco 2011/12
Great Train Journeys of the World 2012

The Chateau on the Park Christchurch 
Promotional Flyer
Travel Digest September 2011
Warbirds over Wanaka Brochure & Poster
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