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Anaheim Bureau celebrates 50 years
The Anaheim/Orange County Visitor & Convention Bureau is 
today celebrating its 50th Anniversary as a leading destination 
marketing organization. In recognition of this milestone, the 
AOCVCB is launching a brand new website. 
Charles Ahlers, AOCVCB president 
says, “To remain relevant in today’s 
world, companies and organizations 
must adapt and change to the needs 
of their customers, and communicate 
in the most appropriate way. We have 
adopted this philosophy and feel that 
with this new website, we’ll be able to achieve even higher 
goals. Our organization has accomplished a tremendous amount 
with our industry partners over the past five decades and has 
evolved much like our destination.”  
The Anaheim Bureau made a commitment to the NZ market in 
1991 when they appointed a NZ Representative Philippa 
Ashford and Assoc Ltd. Over the years the structure of the 
representation has changed as technology has improved, making 
information more accessible for travel agents and 
consumers alike.
However the level of commitment to the NZ market has not 
diminished with Anaheim partners and the Bureau itself visiting 
each year to educate the industry and support the NZ Visit USA 
committee and their activities.
As part of the 50th Anniversary, a special microsite was created 

and includes:
» 50 reasons to visit Anaheim
» 50th Anniversary Anaheim/OC timeline highlighting 
    significant tourism and world events since 1961

» 50th Anniversary photo collage   
    of Orange County
» Destination experts’ insider tips
» Economic Impact of Tourism in   
   Orange County
» Anaheim/Orange County Visitor   
   & Convention Bureau history

The Bureau opened its doors on August 23, 1961, as the 
Anaheim Visitor & Convention Bureau. The first offices were 
located in a humble Anaheim farmhouse surrounded by 
fragrant orange groves in what was then a more rural Orange 
County. These simple offices were located on the site of what 
was to eventually become the Anaheim Convention Center. In 
the beginning, there were five employees who handled a bit of 
everything; sales, administration, marketing and promoted the 
growing destination as a Disneyland vacation hub, as well as an 
ideal location to hold meetings during the ‘off’ season.
Today there are more than 50 employees who handle 
convention sales, marketing, public relations, social media 
outreach, destination promotions, travel trade marketing, 
convention services, convention housing, partnership services 
and administration.   www.anaheimoc.org 
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Asian growth but JUL11 arrivals down overall
Despite continued growth from parts of Asia, 
international arrivals into New Zealand fell 
by 3.7% during JUL11 to 176,084 according 
to the latest Statistics New Zealand figures.  
July arrivals from China (up 20%), Singapore 
(up 17%) and Malaysia (up 74%) continued a 
strong run of growth.  However this was not 
enough to offset falls in the UK (-12%), US 
(-13%), Japanese (-33%), Korean (-17%) and 
German (-7%) markets.  
New Zealand welcomed 91,664 Australian 
visitors during July, representing a decrease 
of 3% compared to the same month last year.
Tourism New Zealand chief executive Kevin 
Bowler said further analysis of Australian 
arrivals during July revealed a more positive 
picture as the month progressed.
“A weekly breakdown of Australian arrivals 
through July shows a much improved second 

half of the month where numbers were only 
marginally down on last year.
“The beginning of the month saw larger 
declines compared to last year and it’s quite 
possible there was a hangover from the 
Trans-Tasman flight disruptions experienced 
in June due to the Chilean ash cloud.
“Again the brightest news is coming out of 
the Asian region, where for the fourth month 
in a row, Singapore and Malaysia delivered 
double-digit growth on the back of the new 
aviation links that commenced in March and 
April this year.
“The growth story is similar for China and 
initiatives such as the recent improvements 
Immigration New Zealand has made to the 
Chinese travel visa application process, 
should help boost the number of Chinese 
visitors even further in future.”

Cici Huang takes out Tourism Training Ambassador Award
One of the people responsible for driving up 
the yield and quality of the Chinese visitor 
market has been recognised for her efforts.
Cici Huang, Tourism New Zealand’s China 
Market Development Coordinator was 
awarded ATTTO’s 2011 Tourism Training 
Ambassador Award at the ITOC Conference 
in Tauranga last week.
Ms Huang is part of the team responsible for 
ensuring New Zealand delivers high-quality 
tour experiences to Chinese visitors touring 
on Approved Destination Status (ADS) Visas. 
As part of her role, she has assisted more than 
150 tour guides to complete training and gain 
ADS tour guide accreditation.

“The work that the ADS team does behind 
the scenes has been an important part of the 
development of the Chinese market over the 
last few years,” says ATTTO chief executive 
Elizabeth Valentine.
“If we are to continue to improve the yield 
and length of stay of Chinese visitors, we 
need to ensure they receive top-notch service 
from well-trained and qualified guides. Cici 
has been a fantastic ambassador who has 
motivated and mentored guides to complete 
training, represented the needs of trainees 
and helped ATTTO overcome the cultural 
and language barriers that come with work-
ing across cultures.”

Daily Guangzhou-Auckland flights confirmed
Associate Tourism Minister Jonathan Cole-
man has welcomed confirmation China 
Southern Airlines will move from a three-per-
week schedule on its Guangzhou – Auckland 
route to daily flights from 01NOV.
‘’It’s expected that over the next five years 

Chinese outbound tourism will increase from 
50 million to 100 million,” says Dr Coleman, 
pointing out the advantages to the country 
of gaining just a small percentage of that 
growth.

Here for 
the Cup?
Mike Johnson of 
Rotorua’s five star 
Nicara Lakeside 
Lodge tells 
TravelMemo he’s 
just flown back in 
from Oz and 
noticed there’s a 
new question on the 
NZ Arrivals card. 
It asks visitors if 
they are here for the 
Rugby World Cup.  
His comment: 
“… at least that will 
give true statistics: 
 75000 then 85000 
now 95000 visitors 
expected.”

WLG promo short-listed with heavyweights 
A pop up restaurant that ‘trans-
ported’ Sydneysiders across to 
Wellington has been short-listed 
in the Asia-Pacific SABRE 
Awards.
Positively Wellington Tourism’s 
WLG pop-up restaurant - which 
saw the RTO create and run a 
sell-out restaurant in Sydney’s 

Bayswater Road for two weeks last September - is pitted against 
projects by Expedia, Madame Tussauds Hong Kong, Disneyland 
and Galaxy Macau in the awards’ Travel and Leisure category.
WLG became the fastest selling restaurant event ever on www.
timeoutsydney.com.au, served some 3000 guests and was the most 
blogged about restaurant in Sydney that month. 
It was part of the regional There’s No Place Like Wellington cam-
paign, launched in Sydney in March last year. The campaign was 
recently extended to Melbourne, with plans to run a WLG pop up 
there in November, although the format will likely differ to what 
was carried out in Sydney.
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NZ rental car firms merge
A2B Car Rentals has announced the merger 
of their existing operations in AKL and CHC 
with Nationwide Rental Cars and Ezi-Rent 
Car Hire, which currently operate in all the 
main tourist centres in NZ.
Nationwide, Ezi-Rent and A2B will continue 
to operate separately in the NZ market, under 
the umbrella of a new holding company, NZ 
Leisure Ltd, headed up by managing director 
Sean Parrey. 
The newly merged operation now boasts 11 
depots throughout NZ, with all three brands 
operating from all depots. 
The Nationwide and Ezi-Rent brands are cur-
rently being refreshed with a new look, and 
this will be rolled out across the country over 
the next month, along with a new Ezi-Rent 
website. 
NZ Leisure Ltd has also appointed Cushla 
Hanley to the role of national sales & market-
ing manager. She brings a wealth of travel 
industry and marketing experience to the role, 
with over 16 years working in most segments 
of the travel industry.

NZ’s first cycle touring routes open
A peloton of cyclists rode 180km from Tau-
marunui and New Plymouth last weekend to 
celebrate the opening of the first cycle touring 
routes under Nga Haerenga, The New Zea-
land Cycle Trail.
NZCT Project Manager Jude Ellis says the 
new cycle touring routes will aim to appeal to 
a broad range of cyclists – tourists and locals 
– and encourage them to use more enjoyable 
cycling routes, steering them away from busy 
state highways and arterial routes.
The first three routes to be opened will be 
from Taumarunui to New Plymouth (includ-
ing part of the Forgotten World Highway), 
from Taumarunui to The Ruapehu-Whan-
ganui Trails and from Taumarunui to Ongarue 
(linking to The Pureora Timber Trail).

2012 ITOC Conference for West Coast

Kiwis set overseas travel record
Overseas trips by New Zealand residents 
numbered 231,600 in JUL11, a record for any 
month, according to Statistics New Zealand. 
The latest figure easily surpassed the previous 
high of 210,000 in SEP10.
“Various factors could have contributed to 
the record number of overseas trips,” Popu-
lation Statistics manager Andrea Blackburn 
said. “These include the later timing of the 
school holidays in 2011, favourable foreign 
exchange rates, and people delaying travel 
until July due to the flight disruptions in June 
caused by ash from Chile’s Puyehue-Cordón 
Caulle volcano.”
There were big increases in trips to the UK, 
the United States, Thailand, Fiji, the Cook 
Islands, Singapore, Malaysia, and France. 
Except for Fiji and France, departures to each 
of these countries hit a new monthly high in 
JUL11.

Colour our World
SkyCity is welcoming the world to Auckland 
by lighting up the Sky Tower in a host of dif-
ferent colours ahead of the Rugby World Cup. 
It started last Saturday and the tower is now 
lit up each night in different participating 
countries’ national colours in the lead-up to 
the tournament. 
Namibia was the first with the tower wearing 
a green stem and a blue and red top.  Tonight 
it will be a red stem with a white and blue 
top, celebrating Russia’s involvement in 
RWC2011.  The tower will be lit (?) in black 
on Thursday 08SEP.

Next year’s annual conference of the Inbound 
Tour Operators Council will be held on the 
West Coast, with dates in August to be 
announced in the next few weeks. 
Lesley Immink, chief executive of ITOC, 
says the 200 delegates at this year’s confer-
ence in Tauranga greeted the announcement 
with much enthusiasm.   
“This is fantastic,” says Tourism West Coast 

Chairman Phillip Barnett.  “It will bring the 
top NZ inbound holiday destination decision 
makers to the West Coast and give us and 
every tour operator on the Coast a real vehicle 
to promote the region.” 
Mr Barnett says that when the West Coast 
last hosted ITOC – at Franz Josef in the early 
1990s – the region saw a big rise in awareness 
and visitor numbers surged.

AUSTRALIA
Accor caters to Indian market
The Mercure Sydney and Menzies hotels are 
leading the national push for more Indian 
tourists, becoming the first hotels to achieve 
accreditation under Accor’s new Optimum 
Service Standards for Indian Visitation. The 
standards will ensure the hotels can cater for 
the specific needs of the country’s growing 
number of Indian visitors. 
Australia experienced 11% growth in Indian 
visitors last year with a total of 128,000 In-
dian tourists who spent A$614 million during 
their stay. Over the next few years India is set 
to become Australia’s second-fastest growing 

market, with some predicting 500,000 visi-
tors per year by the end of the decade.
Accor introduced the standards to meet the 
expectations of these travellers for qual-
ity service and products and to ensure staff 
were trained to respect Indian cultural 
and religious differences. The programme 
includes Indian dishes on the breakfast, res-
taurant and room service menus; hotel wel-
come kits in Hindi; Indian adaptor plugs; 
Indian television channels and newspapers; 
and Indian snacks and drinks available in 
the minibar.

Middle East likes Gold Coast
Visitors from the Middle East are reported to 
be boosting the Gold Coast’s struggling 
tourism industry.
With the second tower of the A$700 million 
Hilton Surfers Paradise due to open 14SEP, 
the hotel is already recording strong visitor 
numbers from travellers heading to the Gold 
Coast to escape the heat of the Middle 
Eastern summer.

AAP reports close to 60% of the hotel’s 
guests during July were from the Middle 
Eastern market, and included the Qatari 
Royal Family.
The Gold Coast attracts around 15,000 
visitors from the Middle East each year as 
Ramadan coincides with the Northern 
Hemisphere summer and school holiday 
period.

http://www.escape-holidays.co.nz
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Deal of the Week ADELAIDE WEEKEND FOR TWO
 - HOTEL, CAR, TOUR  - $425pp

CLICK 
HERE

Update yourself on New South Wales value-adding product
CLICK HERE TO DOWNLOAD

Kalgoorlie’s new website
Kalgoorlie-Boulder Pure Gold has launched 
a new website – www.kalgoorlietourism.
com - to complement a new name and logo. 
The website not only has a new look, but also 
features additional functionality, with the 
introduction of social media and tailored links 
to suit the information needs of all visitors. 

TripAdvisor partners with 
nothinglikeaustralia.com
Visitors to Tourism Australia’s nothing-
likeaustralia.com website can now benefit 
from travel reviews and other helpful 
user-generated content relating to key 
Australian tourist destinations, thanks to a 
new partnership with TripAdvisor®. The 
content is powered by the Australian Data 
Warehouse.  
Nick Baker, Tourism Australia’s executive 
general manager, consumer marketing, 
says that with the help of TripAdvisor, 
visitors are able to read reviews from 
fellow travellers on the best things to see 
and do in over 30,000 Australian holiday 
experiences on the TA website.
The partnership is seen as highlighting 
the importance and trust of user-generated 
content and its growing presence in the 
Australian travel industry. It is also the 
first time TripAdvisor has linked with a 
tourism data warehouse.

West Coast Adventure 20-day Premium 
tour from $10,115pp twin share (land only) 
and departing 16SEP11. The tour starts in 
Perth and ends in Darwin.
Top End & Red Centre 11-day Cost Saver 
tour from $4530pp twin share (land only) 
and departing 04OCT11. The tour starts in 
Darwin and ends in Ayers Rock.
Call 0800 500 146. 

AAT Kings’ last minute 
bonus deals
Book your clients on a selected  AAT Kings’ 
tour departing in September or October and 
they can choose from either a free day tour 
in Sydney or Darwin; $200 off their tour per 
couple; or a bonus night’s accommodation pre 
or post tour in Alice Springs, Cairns, Darwin 
or Sydney. 
The Last Minute Bonus Deals are available 
on selected departures for six itineraries until 
they are sold out.  They are available on the 
following packages and tour dates: 
Outback Wonders 17-day Premium tour from 
$8025pp twin share (land only) and departing 
25SEP, 09OCT and 30OCT11. The tour starts 
in Sydney and ends in Darwin.
Red Centre Experience 6-day Explorer tour 
from $2640pp twin share (land only) and 
departing 15SEP from Alice Springs to Ayers 
Rock and 20SEP11in the reverse direction. 
East Coast Explorer 12-day Cost Saver tour 
from $4360pp twin share (land only) and 
departing 18OCT11. The tour starts in Cairns 
and ends in Sydney.
Western Wanderer 17-day Cost Saver tour 
from $7485pp twin share (land only) and 
departing 22SEP11. The tour starts in Darwin 
and ends in Perth.

Conditions apply. Price is per person twin share, land 
only. Bookings are valid until tours sold out or departed. 
Clients can receive a free Darwin Jumping Crocs day 
tour in Darwin or a Sydney Sights & Bondi Surf Rescue 
day tour in Sydney per person when booking one of 
the advertised tours departing or returning to Darwin or 
Sydney.  Single travellers receive a $100 discount. The 
one bonus night of accommodation pre or post tour per 
couple is in Alice Springs, Cairns, Darwin or Sydney 
and includes standard room only. All offers are subject 
to availability and are not valid in conjunction with any 
other special offer or discount. For new bookings only.

Dunk rebuild abandoned
The owner of Dunk and Bedarra Islands has 
reportedly abandoned current plans to rebuild 
the resorts, annihilated by Cyclone Yasi 
earlier this year. Hideaway Resorts will now 
either sell the islands near Mission Beach, 

or take on a partner to complete what will be 
a massive project. Insurance settlements for 
both resorts had already taken place. 

http://www.travelmemo.co.nz/voucher.php?voucher_id=1000
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SOUTH PACIFIC

The Hyatt Regency Sanctuary Cove, buoyed 
by a surge in occupancy, has announced plans 
for a multimillion-dollar makeover next year.
It looks like being the most substantial up-
grade of the five-star property since it was 
developed in the 1980s and will involve a 
refit of the hotel’s 247 rooms, including the 
bathrooms.
General manager Patrick Hardy said the cost 
of the upgrade was being finalised and that 
two prototype rooms had been completed.
He said occupancy in July had jumped 20 
percentage points, although he declined to 
reveal the month’s total occupancy rate.

Adelaide’s Conservation Ark
Adelaide Zoo is said to be considering break-
ing with a 128-year tradition by rebranding 
itself as “Conservation Ark” under a plan to 
ease its A$24 million debt. 
Adelaide’s Sunday Mail reports that Zoos SA, 
which runs the institution along with Monarto 
Zoo and Warrawong Sanctuary, has used the 
potential new name for its conservation and 
research projects since 2008 and has begun 
sounding out key stakeholders about making 
the change.

Strong interest in Norfolk Island
Mike Hogan, whose Hogan & Associates 
represents Norfolk Island Tourism in this 
market, tells TravelMemo that he is delighted 
with strong interest in Norfolk Island holidays 
since the changes in taxes sharpened package 
prices. He says a major wholesaler is report-
ing excellent coupon responses to the current 
NLK campaign running in the Herald on 
Sunday.  

In other news, Wayne Emery has resigned 
as general manager of Norfolk Island Tour-
ism after less than 18 months in the job. The 
former product development advisor to the 
South Australian Tourism Commission has 
won a role in Canberra as manager of the 
strategic implementation section of the 
national tourism policy unit of Australia’s 
Department of Resources, Energy and Tourism.

BLC Historical & Cultural 
Cruise 01NOV
Blue Lagoon Cruises’ final 7-day Historical 
& Cultural Cruise for 2011 is now departing 
01NOV.
This new itinerary includes the northern is-
lands of Vanua Levu, Kioa, Rabi and Taveuni 
Islands.  The route then continues onto Vanua 
Balavu in the heart of the very isolated North-
ern Lau region.  The cruise concludes with 
a visit to the island of Ovalau and Levuka 
before returning through the Bligh waters to 
Port Lautoka.
For bookings on the 01NOV departure, a 
$100 bar credit per cabin is offered.
A booking incentive has been introduced for 
NZ retail agents only: Make a booking on the 
01NOV Historical & Cultural Cruise and go 
in the draw to win a cabin for two adults on 
the same departure.
Click here for a retail friendly flyer featuring 
highlights of the cruise itinerary, and for retail 
stores wishing to order flyers to display in 
store or a PDF copy for emailing to client da-
tabase, email Wendy Fisher - Sales Manager 
NZ on bluelagoonnz@xtra.co.nz

Special F&B offers at 
Noumea hotel
 The Ramada Plaza hotel in Noumea has 
announced two special offers for stays during 
the period 01SEP-20DEC11.
One is a Complimentary Modified Ameri-
can Plan offer – a full Buffet Breakfast and 
a 3-course Dinner in the hotel’s revolving 
Panoramic Restaurant per person each day, 
for a maximum 2 adults and 2 children under 
12 years per room. Minimum 3-night stay in 
De Luxe / Executive Suites required.
The other is an F&B Special offer of 
XPF2000 per room per day in F&B Credit on 
a minimum 3-night stay.
Conditions apply, so call your South Pacific 
wholesaler for details. 

Air Tahiti Nui 
offers surfing savings
Air Tahiti Nui, sponsor of this month’s 
Billabong Pro Tahiti surfing competition, 
is capitalizing on the heightened interest in 
the destination among surfers by promoting 
a 20% saving on airfares from Auckland to 
Tahiti for travel 15JAN-31MAR12.   
Mark Hutchinson, Air Tahiti Nui’s GM 
NZ & Aust, says the discount is the perfect 
encouragement for surfers (and non-surfers) 
to visit Tahiti. Surfers are also able to fly 
their surfboard for free on all TN flights from 
Auckland to Tahiti.  
“But the discount isn’t just for surfers,” says 
Hutchinson. “Whether you’re interested in 
surfing, snorkelling, fishing or just want to 
relax by the lagoon, you’ll find a great value 
experience in Tahiti.”  
The discount is only applicable to online 
Economy Class return bookings made by 
05SEP11 ex Auckland to Papeete.  
www.airtahitinui.co.nz/ 

Fleet racing during the Oceania Youth 
Single Handed Sailing Championships, held 
on Aitutaki Lagoon 25-31JUL. Yachties from 
NZ, Papua New Guinea, and the local 
Aitutaki, Rarotonga and Manihiki Sailing 
Clubs, who made up Team Cook Islands,
competed in ideal conditions.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1001
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PARTICIPANTS
Sandy LEGGETT - Howick Flight Centre
Isabell MURRAY - Whakatane Flight Centre
Margaret BOAK - Harvey World Travel, Mairangi Bay
Kylie HENARE - Harvey World Travel, Palmerston North
Rhonda DOOLE - House of Travel, Richmond
Nicole DOBSON - Harvey World Travel, Mt Maunganui
David SYKES - Infinity Holidays
Ellie van der LEIJ - Northlands Flight Centre
Andrea MATHEOU - House of Travel, Broadway
Jonathan McWatt – Singapore Airlines
Marieanne Ouwehand – Tourism Authority of Thailand

What a wonderful city! I was pleasantly surprised by 
Bangkok. The city is buzzing with people, cars, tuk tuks 
and motorcycles. There are people & vehicles every-
where! Everything is so very different to what we know 
in our own country but the people were wonderful, 
always smiling and greeting you as you pass them by. 
The experience of learning how to barter at the 
markets was also a lot of fun! There is so much to see 
& experience in Bangkok and it is definitely worth 
spending a few days here.    Kylie Henare

Thailand is one of those wonderful destinations where 
the people are always friendly and really make you 
feel welcome.  It has beautiful scenery, beaches and 
islands, as well as the major cities with great hotels and 
fantastic shopping opportunities (could have done 
with some time for this). A destination for all ages and 
traveller types.   Margaret Boak 

I absolutely loved Thailand! Being able to experience it 
for myself, gives me a lot more confidence in selling it 
to my clients.  The people in Thailand are just so friendly 
and I cannot wait to go back to the land of smiles!    
Nicole Dobson 

Thailand is truly an amazing place to visit - lots of 
things to do for all ages.  You don’t need to pack much 
as it is so hot that you spend most of you time by the 
pool anyway.  You will need the extra space to bring 
back all the bargains you will pick up at the great 
shops.   Izzy Murray 

Thailand is a fascinating place and the people so 
friendly. I would highly recommend Thailand for leisure 
travel (for both families and FIT travellers).    
Jonathan McWatt 

For those wanting 
something 
different a Bike tour 
with Recreational 
Bangkok Biking is 
great. You get off 
the beaten track, 
cross the river 
systems and see 
small villages and 
greenways that you 
don’t realize you 
are in this sprawling 
city. Everyone is so 
friendly … ahh the 
noises, smells and 
sights.   
Rhonda Doole

This was the highlight of the trip 
for me.  It was a lot of fun cycling 
through the busy streets of 
Bangkok through to the quiet 
slum areas (and getting soaked 
from the torrential rain). I would 
definitely recommend this for 
those fit and able to participate in 
such a tour.  Jonathan McWatt

Probably the highlight of my trip! This is 
definitely not something I would have 
done by choice or have recommended 
prior but I found the whole tour 
amazing.    Colours of Bangkok says it 
all – an experience not to be missed!   
Sandy Leggett 

We experienced the Colours of 
Bangkok Tour a 5 ½ hour, 25km 
cycle ride around Bangkok.  
It was quite an experience 
having to navigate our way 
through the Bangkok traffic on 
our bikes.  Andrea Matheou

Something I really enjoyed was the fact that we got to cycle through the 
slums. The people there were so friendly!    Nicole Dobson

I thoroughly enjoyed this tour; it was something a little different.  This would 
be a great tour for the more adventurous travelers or repeat visitors to 
Bangkok wanting to get out and see the “real” Bangkok.   Margaret Boak

A definite highlight of my trip to Thailand! Such a fantastic day!  Being on 
bikes & soaking up the sights, smells & sounds of Bangkok was such an 
amazing experience, so much better than seeing these places by coach/car 
tour.   Kylie Henare

Recreational Bangkok Biking “Colours of Bangkok Tour”



Phuket Islands Tour, Phang-Nga Eco Tourism Ltd This was a fabulous ½ day sightseeing 
trip that I would highly recommend.  
Being able to see Bond Island where 
the James Bond film was made would 
be a highlight for the real James Bond 
fan.    Kylie Henare 

I enjoyed getting out on the water and 
experiencing the natural beauty of this 
area with an eco tourism company.     
Margaret Boak 

This was a great experience!  All the 
small islands out there were 
amazing, we got some fabulous 
pictures.   Nicole Dobson 

This was a great tour and once again 
showed the great diversities that you 
can find in Thailand.   
Ellie van der Leij 

Great lunch at Panyi Island and we 
were joined by many other day trip-
pers at the same time, the market did 
a roaring trade.   Andrea Matheou 

Stunning! I don’t think you could go 
to Phuket and not do a boat trip! The 
sheer beauty of the Islands is too 
amazing to describe and my photos 
do not do it justice.  This is definitely a 
must for all visitors.   Sandy Leggett 

I would recommend this tour to every-
one going to Phuket and I thoroughly 
enjoyed it.   Rhonda Doole

Were lucky enough to go on a Hong 
Island and Koh Panak Tour.  This is a 
must for anyone going to Phuket who 
has a day to spare and wants to see 
some amazing sights.   Izzy Murray  

With a more relaxed atmosphere Phuket provides a great place to enjoy a slower paced holiday. It seems to be a 
place that will suit both those that want to do nothing & those that want to do everything on offer! The people in 
Phuket were lovely. Warm genuine people who go out of their way to please. Phuket would be suited to a wide 
variety of clients wishing to experience the culture of Thai people & the beautiful sights of Phuket.   Kylie Henare 

Centara Grand Bangkok’s wine cellar was simply 
amazing.  The wine bottles are spread over 2 
storeys and the waitress/sommelier had to strap 
on a harness, winch herself upwards to retrieve 
a bottle then abseil down.  Quite spectacular, it 
had 11 Kiwi Travel agents all crowding round try-
ing to get it on film!  I checked and they did have 
quite a significant selection of NZ wines on the 
menu to choose from.    Andrea Mateou

TOURISM AUTHORITY 
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Go Goa this Thursday
Auckland agents are reminded that Goa Tourism is 
in town this week for a destination presentation with 
drinks and dinner on Thursday night. 
Rahul Sharma at Exotic Holidays says all agents are 
invited to the presentation, which will be given by 
Goa’s Minister of Tourism and its Director of Tourism, 
at India Gate Restaurant, 380 Manukau Road, Epsom, 
starting at 6pm.  
Final RSVPs today to 0508 EXOTIC or 
info@exoticholidays.co.nz    

Statement from 
Cathay Pacific Airways
It has been brought to the attention of Cathay 
Pacific Airways that a company trading as 
China Trade Fair (NZ) Ltd has been issuing 
invitations to the Canton Trade Fair in 
Guangzhou from October 15-November 4, 
2011. This offer includes flights on Cathay 
Pacific Airways.  
Cathay Pacific Airways wishes to advise that 
the airline is in no way associated with the 
company trading as China Trade Fair (NZ) Ltd 
or its offer of airfare vouchers to the Canton 
Trade Fair. 
Vouchers showing a Cathay Pacific aircraft 
have been printed without reference to or the 
authority of Cathay Pacific. The airline has re-
quested that China Trade Fair (NZ) Ltd imme-
diately desists from issuing any further material 
that has any reference to Cathay Pacific Air-
ways. It is our understanding that the Canton 
Trade Fair has not appointed any agents in New 
Zealand for this year’s trade fairs to be held in 
October.

New Vietnam Biosphere Reserve
The Cat Tien National Park in Vietnam has been recognised by 
UNESCO as a World Biosphere Reserve, the country’s seventh, 
reports Exotic Holidays.  Cat Tien forest is home to 1,700 varie-
ties of rare plants and more than 700 species of animals.  For 
Vietnam travel arrangements call 0508 EXOTIC.

http://www.macautourism.gov.mo
http://www.travelmemo.co.nz/voucher.php?voucher_id=1002
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London in Luxury, Business Class from $3955*

New campaign tagline 
for Thai tourism
TTG Asia reports that Thailand’s tourism 
and sports minister, Chumpol Silpa-archa, is 
due to present his ministry’s new four-year 
tourism plan to parliament today for approval. 
Among the plans is a proposal to promote the 
country under the “Miracle Thailand” 
campaign branding over the next 12 months.
According to Chumpol, it will not affect the 
country’s existing Amazing Thailand 
message, which will be retained.
The tourism ministry’s goal is to more than 
double last year’s annual tourism income of 
590 billion baht (US$19.71 billion) by 2015.

A Pilgrimage to Varanasi
Exotic Holidays has a 4-day/3-night tour of 
Varanasi, the oldest living city in the world, 
and the ultimate pilgrimage spot for Hindus.  
The tour visits the Ghats at sunset to see 
temple priests perform Aarti, the sacred ‘light 
ceremony’ on the banks of the River Ganges.  
Tour guests also take an early morning boat 
ride to see the morning rituals of Hindus on 
the riverbank and visit the Bharat Mata Tem-
ple with its marble statute of Mother India.  
Priced from $362pp share twin for travel to 
30APR12, the tour makes an excellent add-
on, says the specialist wholesaler. 
Phone 0508 EXOTIC.

Thailand acts on chemical sprays
Thailand last week announced new meas-
ures to protect tourists after four foreigners, 
including a New Zealander, died mysteriously 
at the Downtown Inn Hotel in Chiang Mai in 
just over a month. A local tourist guide also 
died and three of the victims’ travelling com-
panions also fell ill. The authorities believe 
the visitors were likely poisoned by unidenti-
fied toxic chemicals or pesticides.
An investigation aired by TV3’s 60 Minutes 
programme found small traces of the insecti-
cide chlorpyrifos – used to kill bed bugs – in 
the hotel room the Kiwi girl was staying in.
United Nations toxicologist Ron McDowall, 
who carried out tests on behalf of the channel 
said the symptoms of the victims suggested 
they had died from an over exposure to the 
toxic chemical.
Thailand’s Department of Disease Control 
said in a statement it was taking steps to 
reduce the risk of chemical and pesticide 
exposure to future Chiang Mai visitors and 
will apply the measures in other major tourist 
destinations.

Ho Chi Minh City offers big new view
Vietnam specialist wholesaler Exotic 
Holidays reports that Saigon SkyDeck, the 
city’s first viewing observatory, is now open 
on the 49th floor of the Bitexco Financial 
Tower.  The lookout on the city’s tallest 
building offers a spectacular panoramic view 
from 178m up.

Trafalgar releases Canada & Alaska escorted hols
Trafalgar has just released its Canada & 
Alaska holidays, which are escorted from NZ. 
There are two departures only – 27MAY 
and 26AUG12. Priced from $10,850pp twin 
share, the special holidays 
include return international 
airfares from AKL, Trafalgar’s 
scheduled ‘Best of Canada’s 
West’ itinerary including a 
7-night luxury Alaskan Inside 
Passage cruise in an ocean-view 
stateroom, with the option to 
upgrade to verandah stateroom.
BONUS: Trafalgar is offering 
an Earlybird Special of $500pp 
discount for any bookings made 
and deposited on these special 
holidays by 31OCT11.

Trafalgar says the Canada & Alaska escorted 
holiday proved very popular in 2011, so to 
secure a seat and a great discount for your cli-
ents, it will pay to get your bookings in early.

It’s a one stop shop for agents. 
A call to Caroline Grbich, 
Trafalgar’s Groups guru or the 
Reservations Team on 0800 
872 325 secures the complete 
holiday for your clients.  Tours 
are commissionable at 10%.  
Flyers have been sent out to 
all travel agencies and more 
stocks can be obtained via 
www.brochurenet.co.nz.  
A pdf will be available on the 
Trafalgar website shortly.

Buenos Aires 
conference scene
World Journeys says that Buenos 
Aires is a perfect location for 
Conferences & Incentives, with 
its cultural interest, great choice 
of hotels, and well-established 
conference facilities.  The ICCA 
reported that, according to their 
statistics for 2010, Buenos Aires 
lead the position with 98 events, 
followed by Sao Paulo 75, Rio de Janeiro 
with 62, Santiago de Chile 58 and Mexico 
City with 43.  
WJ director Ange Pirie says “There are world 
class hotels in Buenos Aires, some excellent 
entertainment options, and also great scope 

for add-on excursions for delegates”.  
Contact World Journeys for Conferences & 
Incentive Groups quotes in South America on 
0800 117311 or ange@worldjourneys.co.nz
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VIEW 
HOTELSDUBAI 24hr check in, check out

Includes breakfastSelected 3, 4 & 5 star hotels Travel up to 
30 Sep 2011

AFRICA/MID EAST
Tanzania in luxury
Experience Tanzania and Kenya in com-
fort with Adventure World’s 7-day / 6-night 
Luxury Tanzania Fly-in Circuit package 
now priced from $5963pp twin share, saving 
$1645. 
This safari offers a blend of elegant accom-
modation, breathtaking vistas and superior 
service, and delivers the awesome wildlife of 
Ngorongoro Crater and the Serengeti, where 
over two million animals cross in their annual 
migration from Kenya. 
Price includes luxury accommodation, all 
meals, house beverages, scheduled wild-
life viewing activities with a professional 

English-speaking guide, transfers and light 
aircraft flights from/to Arusha as indicated 
in itinerary. For travel 11NOV–14DEC11. 
Offer on sale until 30SEP11. Click on the link 
above and call 0508 496 753.

Rhino Tracking at Phinda 
Guests on a Stay 4/Pay 3 nights offer in 
&Beyond Phinda Private Game Reserve can 
now exchange one of their included twice-
daily game drives, with a complimentary 
rhino tracking experience.  Up to 8 guests go 
out on each walk, accompanied by a dedicat-
ed rhino monitoring team.  Offer valid until 
31OCT11.  Contact World Journeys 
0800 117311 or info@worldjourneys.co.nz

New Flights to the Falls 
World Journeys reports that Zambezi Airlines 
is introducing direct flights from Cape Town 
to Livingstone (Mon/Wed/Fri, and v.v Tue/
Thu/Sun).  Director Ange Pirie says these 
three-hour flights will enable clients to fly 
directly to Livingstone to see Victoria Falls 
without having to go via Johannesburg.   
Call World Journeys, which specialises in 
tailor-made travel in Africa, on 0800 117311.

Exclusive South African 
game reserve getaway
Adventure World is offering four nights for 
the price of three at the exclusive 
Savanna Private Game Reserve in South 
Africa, from $2860pp, saving couples 
$1664.
Located in the Sabi Sand Reserve within 
the greater Kruger National Park con-
servancy, Savanna Private Game Reserve 
offers nine executive and luxury suites 
featuring a unique ‘Out of Africa’ expe-
rience with canvas roofs above draped 
ceilings. All suites have magnificent bath-
rooms, outside showers and decks looking 
onto waterholes in the bush. 
In addition, executive suites have 
accompanying plunge pools. 
This package is exclusive to Adventure 
World and includes 4 nights’ accommoda-
tion, all meals, house beverages, scheduled 
game activities and return road transfers 
from/to Kruger Mpumalanga Airport.
Valid for sale until 31OCT11 and travel 
on selected departures from NOV11 to 
MAR12. Click on the link above and call 
0508 496 753.

UK/EUROPE
Soccer fans deliver 
for UK tourism
Soccer fans visiting Britain last year to watch 
Premier League matches spent 38% more on 
average than other tourists. 
More than 750,000 people came to Britain to 
watch the league last year, spending GBP595 
million, according to a VisitBritain statement. 
Their average of GBP776pp spent was higher 
than the average of GBP563pp for all visitors, 
the agency said. 
Manchester United’s Old Trafford was the 
most-visited stadium, drawing 114,000 
overseas fans. Liverpool’s Anfield (89,000), 
Arsenal’s Emirates Stadium (88,000), 
Chelsea’s Stamford Bridge (54,000) and 
Tottenham’s White Hart Lane (38,000) 
rounded out the top-five destinations. 
About 40% of visitors going to a match said 
attending a sporting event was the main rea-
son for their trip. The largest number of visi-
tors came from Ireland (164,000), followed 
by Norway (77,000), the U.S. (56,000), the 
Netherlands (41,000) and Germany (39,000). 

Carwyn Jones 
AM, will be in 
Auckland next 
month and will 
attend an infor-
mal reception 
and Big Welsh Pub Quiz night (with an array 
of Welsh prizes) at The Bluestone Room on 
08SEP. Email maggie.hunt@xtra.co.nz  

Wales promotion
The First Minister of Wales, the Rt Hon 

www.adventureworld.co.nz/travel-deals/luxury-tanzania-fly-in-circuit/ 
www.adventureworld.co.nz/travel-deals/luxury-tanzania-fly-in-circuit/ 


TravelMemo   20110823    23AUG11    Page 11

Ticket through your 
Consolidator

ASIANA brings you 
Europe with Seoul:

AKL/WLG/CHC to 
LON/PAR/FRA/IST

from NZD2643 incl taxes
OCT/NOV travel

Durham’s free Lumiere festival
The city of Durham in north-east England is to 
hold a spectacular free festival of light and art 
17-20NOV.
The Lumiere festival uses artworks made from 
light to transform the city’s landmarks, streets, 
river and bridges. This year’s festival will include 
new works by internationally renowned artists as 
well as commissions from local artists and creative 
people. 
This is the second Lumiere in the cathedral city of 
Durham. The first in 2009 offered more than 20 
artworks, projections and performances, and an 
estimated 75,000 people came into the city over the 
four festival nights.  www.lumieredurham.co.uk

Ireland’s Minister for Arts Jimmy Deenihan 
is to propose the establishment of an inter-
national culture day for St Patrick’s Day 
where entry to museums, theatres, galleries 
and exhibitions will be free.
He believed Dublin’s economy and that 
of the rest of the State could benefit from 
such a culture day and more people “could 
experience what we have to offer”.

Anzac 2012 – time to book
Now is the time for your clients to book their place 
on an Anzac 2012 tour. Tell them they’ll need to 
wrap up warm to spend the night at Anzac Cove 
with hundreds of people attending the Dawn 
Service on 25APR12 at Gallipoli in Turkey. 
Exotic Holidays has two 7-day/6-night Anzac tours 
that start in Istanbul 20APR and 22APR12 and 
also encompass the main highlights of Istanbul, 
Gallipoli sites like the NZ Memorial at Chunuk 
Bair, Troy and/or Pergamum. Staying in first class 
hotels, the tour is priced from $1188pp share twin.  
For more Anzac itineraries or in-depth Turkey 
tours, phone 0508 EXOTIC.

AVIATION
Pilots’ union urges shareholders to ditch QF boss
The Australian and International Pilots 
Association has stepped up its campaign 
against the proposed Qantas restructure by 
urging shareholders to jettison the com-
pany’s CEO Alan Joyce. 
AIPA president (and Qantas A380 captain) 
Barry Jackson says the company has no 
option but to pursue Mr Joyce’s resigna-
tion, with the CEO having presided over a 
dramatic tumble in market share and trust 
in the brand.
“Shareholders cannot afford a leader who 
believes shrinking the network and shift-
ing resources to Asia is the way to win 
back lost customers and profits,” the Daily 
Telegraph quotes him as saying.
“Shareholders cannot afford a leader who 
twists the airline’s numbers to obscure 
the value in the Qantas brand in order to 
justify ill-advised forays into an unpredict-
able market.
The union says more than 16,000 passen-
gers have registered their support since it 
issued airline staff last month with a public 
announcement script to be read out on all 

flights.
Mr Joyce argues the airline will face ruin 
unless it creates ventures overseas, and 
accuses unions of trashing the Qantas brand 
by making “misleading claims” about off-
shoring jobs and airline safety.
Mr Jackson emphasised pilots were not 
against change so long as Qantas retained 
the qualities that gave it a key edge over its 
competitors.
In a piece in the Sunday Telegraph about the 
airline’s plans to set up a premium carrier in 
Asia, Mr Jackson says: Due to the proposed 
abandonment of Qantas’s name and tradi-
tions, this will be a race in which Qantas 
Group will enjoy no advantage at all. 
The new ‘premium airline’ will not carry the 
Qantas name nor the famous flying roo which 
has become synonymous across the globe 
with excellence in aviation safety. Which begs 

the question: What exactly will Qantas 
Group be selling to these new Asian cus-
tomers? Why should they choose ‘Mystery 
Brand Asia’ when so many quality pre-
mium alternatives exist? 
Later in the piece, Mr Jackson says: The 
newly-invigorated Virgin Australia, under 
one-time Qantas heir apparent John 
Borghetti, seems to understand the value 
in investing in Australia. That is why the 
airline is having such initial success in 
pinching disillusioned Qantas passengers. 
Despite all this it is not too late for the 
flying kangaroo. Qantas still enjoys an 
enormous advantage in terms of recogni-
tion and trust. It still benefits from a 90 
year culture of excellence, built upon by 
generations of staff, and it still has what 
I believe to be the best-trained and most 
experienced group of pilots in the world.
Qantas can remain a remarkable and 
profitable company of which Australians 
can continue to be proud. 
It just needs a leader who understands 
what makes it great. 

Qantasia preparations? 
Qantas has applied to Australia’s Interna-
tional Air Services Commission to apply 
its QF code to 14 Boeing 747 equivalent 
Jetstar Asia frequencies per week between 
Singapore and Thailand.
The application is headed: Application for 
Capacity – Thailand Route and Qantas 
seeks an “allocation of capacity to support 
its code-share arrangements with Jetstar 

Asia”.
“Under these arrangements, Qantas plans 
to place its code on additional Jetstar Asia 
services between Singapore and Thailand, 
as soon as all necessary approvals have been 
received,” the application states.
“Qantas seeks an allocation of fourteen 
frequencies per week to be used for third 
country code-share services on the Thailand 
route, on the following basis; the allocation 

is requested for a period of five years 
from the date of the determination; and 
the allocation will be fully used by 30 
September 2011.”
Crikey.com.au’s Plane Talking blogger 
Ben Sandilands says the move makes 
it likely that Singapore will become the 
base for the unnamed Asia-based premi-
um carrier that Qantas is working on. 



LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE
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Confirmed: 
Daily from Guangzhou
Auckland Airport has welcomed the news 
that from 01NOV China Southern Airlines 
is increasing its flights between Guang-
zhou to Auckland to a daily service from 
three times a week currently.
Auckland Airport general manager aero-
nautical commercial, Glenn Wedlock, sees 
it as good news for the travel industry and 
should provide an estimated $100 million 
boost to the New Zealand economy. “The 
new China Southern Airlines services 
arrive just in time for our high season and 
after the Rugby World Cup will help us 
continue to drive the 20% plus growth we 
have been seeing in this market,” he says.
China Southern Airlines’ New Zealand 
general manager, Henry Dai, said, “We 
are very pleased with the success of our 
service so far, and we are excited about 
the potential for growing the travel and 
trade partnership between China and New 
Zealand even further. This new daily 
service will add another 90,000 seats per 
year, and reflects the high market demand 
we have already experienced and the con-
fidence we have in the future.”
The daily flights will be serviced by brand 
new, four-cabin layout aircraft that will 
come into use from 01SEP. The new air-
craft will provide an enhanced passenger 
experience, including luxurious first class 
and business class seats. 

WLG proposes removing $25 Departure Fee
Wellington Airport has proposed removing 
the $25 International Departure Fee in its 
initial pricing proposal presented to airlines. 
Instead the fee would be spread across depart-
ing and arriving international passengers and 
collected through airfares. 
“Paying an additional fee on departure has 
long been a source of passenger frustration. 
Removing the fee will raise the standard of 
the passenger experience to the level expected 
of a sophisticated central city airport,” said 
acting CEO John Howarth.
“As part of our continuing efforts to make 
international travel more competitive and 
promote new routes and additional services to 
the capital, Wellington Airport has proposed 
reducing international charges and incentivis-
ing new growth with a published discount 
structure available to all airlines.”
International passengers would on average 
pay $22 on a one way ticket made up of about 

half of the old departure tax plus a per passen-
ger fee paid by airlines. The fee would reduce 
by at least $6.65 over the next five years to 
$15.59. 
But fees charged on domestic fares would rise 
by an average of between $1.85 and $8.95 
over the next five years depending on the size 
of aircraft and their arrival times. 
“Wellington Airport has a single runway 
which can accommodate 35 flights an hour in 
good weather,” Mr Howarth said.
“That capacity is now being approached at 
peak times and even though the charge to land 
a small regional aircraft is around 20 times 
less than a domestic jet carrying 180 people, 
the slot each aircraft occupies is the same. 
The pricing proposal explores the potential 
to provide an incentive for smaller aircraft to 
operate during off peak times, freeing up the 
limited capacity for larger aircraft to accom-
modate growth.”

United B787 for AKL 
being assembled  
United Continental Holdings has 
announced that the first of its Boeing 
787 Dreamliner aircraft is now in its 
assembly phase at Boeing’s facility 
in Everett, Washington. Early next 
year, United will be the first North 
American carrier to take delivery of 
the aircraft, marking the first of 50 
Dreamliners it has ordered.
The United 787, which is scheduled 
to fly between Houston and Auckland 
next year, will be configured with 
36 flat-bed seats in BusinessFirst, 63 
extra-legroom seats in Economy Plus 
and 120 seats in Economy. 

BA issues iPads to cabin crew
British Airways cabin crew are being issued with 
iPads that enable them to keep a record of where 
each customer is seated, who they are travelling 
with, passengers’ FFP status and any special meal 
requests. They also offer information such as 
timetables, safety manuals and customer service 
updates. The iPad replaces existing computer 
printed manifests and is accessible through 
wireless 3G networks. In addition, the iPads 
enable any issues to be logged with ground-based 
colleagues prior to departure, so solutions can be 
delivered while the flight is airborne.
BA has issued iPad 2s to 120 members of its 
cabin crew, and intends issuing a total of 1,800 
of the tablets to its flight attendants in the coming 
months. 

Thai Smile
Thai Airways has announced the creation of 
a sub-brand airline called Thai Smile, which 
will start flying from next July, initially 
operating short-haul flights from Bangkok to 
Ubon Ratchathani, Udon Thani, Khon Kaen, 
Chiang Rai and Surat Thani.
THAI chairman Ampon Kittiampon charac-
terised it as a light-premium airline segment-
ed between full-service and low-cost.
He says Thai Smile will not affect THAI’s 
plans to also launch Thai Tiger Airways, a 
discount carrier in partnership with Singa-
pore’s Tiger Airways, which the Bangkok 
Post says will materialise ‘’as soon as pos-
sible’’.  THAI also operates another budget 
airline, Nok Air.

SWISS strengthens position-
ing, sharpens brand profile 
Swiss International Air Lines intends to fur-
ther strengthen its positioning and its profile 
as the airline of Switzerland and will intensify 
its collaborations within the Lufthansa Group, 
putting a particular emphasis on sharpening 
its brand profile. 
A new logo will be adopted from October, 
showing a SWISS tailfin with its Swiss-cross 
design, reflecting the livery of the company’s 
aircraft and enabling SWISS to be instantly 
recognised as “the airline of Switzerland”, 
even from afar. 
SWISS’s advertising and promotional materi-
als will also be given a clear new look. And 
here, too, the focus will be on the company’s 
aircraft and their Swiss-cross tails.
SWISS has further distilled its commitment to 
the customer to deliver a top-quality service 
product into a concise new claim: ‘Our sign is 
a promise’. 

http://www.cxagents.co.nz
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Lufthansa dresses for Oktoberfest
For the past six years, in the run-up to the Oktoberfest, a special Luf-
thansa crew has taken off from Munich dressed in the traditional Bavarian 
style. Until 02OCT, which marks the end of the famous beer festival, the 
traditional-look Lufthansa crew will bring a touch of Bavaria to selected 
international flights.
This time around, the 14-strong inflight team will be heading for three 
destinations. The first flight, on 13SEP, will take them to San Francisco. 
On 22SEP, they will depart for Montreal, and on 28SEP for São Paolo. 
The dirndl designed for the flight attendants reflects Lufthansa’s corporate 
colours – blue and yellow. The bodice and skirt are royal blue, while the 
yellow apron has a delicate pattern with white flower chains. Male flight 
attendants will wear traditional Bavarian suits with a tie that tones in with 
their colleagues’ dirndls.
Tailor-made dirndls in blue and white and traditional men’s suits will also 
be provided for Lufthansa’s ground staff at Munich.
During the Oktoberfest, on all long-haul Lufthansa flights to and from 
Munich, passengers travelling in First Class will be offered a traditional 
Oktoberfest menu accompanied by a glass of the renowned Oktoberfest 
beer. Traditional Bavarian delicacies will also be served in Business and 
Economy Class. On the audio channel, a special programme will be de-
voted to Bavarian music to get passengers into the swing.

CRUISE NEWS
Two more new builds for Viking River Cruises for 2012
Viking River Cruises has ordered two more Viking 
Longships class vessels for delivery next year, bringing 
the total of new vessels for 2012 to six. This is an un-
precedented number of ships to be launched in a single 
season, eclipsing Viking’s own record of four ships 
christened into the fleet in 2001.
“Ever since we announced the introduction of the Viking 
Longships earlier this year, the response has been over-
whelming,” says Torstein Hagen, Chairman and CEO of 
Viking River Cruises. “To accommodate the demand, we 
have decided to accelerate the new builds schedule and 
bring two more Viking Longships into the fleet in 2012.”
They are part of company’s US$250 million fleet de-
velopment programme, comprised of several complete 
refurbishments plus the introduction of ten new Viking 
Longships by 2014. 
The two new ships—Viking Embla and Viking Aegir—
will make their debut in JUL12 and AUG12 respec-
tively, joining sister ships—Viking Freya, Viking Idun, 
Viking Njord and Viking Odin—to be christened in 
MAR12. 
The Viking Longships are a new class of vessel marked 
by sophisticated and inviting design coupled with high-
tech and patent-pending features. Designed by the team 
behind the Disney Dream and the Yachts of Seabourn, 
the new ships set a new standard in on board amenities, 
energy efficiency and guest comfort. 
By shifting the corridor one metre and reorienting the 
staterooms, this patent-pending design of an asymmetri-
cal corridor configuration creates additional space and 
a variety of stateroom choices. The result is the largest 
real suites in Europe—featuring separate sleeping and 
living rooms in each of its Explorer Suites and Veranda 
Suites—as well as more full-size rooms and full-size 
verandas than other European river cruise vessels. Plus, 
three-quarters of staterooms will feature a veranda, 
French balcony or both.

Each Viking Longship will be 443 feet long, with 95 
staterooms per ship and will be configured with:
» Two Explorer Suites – the largest river cruise suites 
in Europe at 445sq ft – each featuring a separate living 
room, bedroom, bathroom and private wraparound 
veranda, offering 270-degree views.
» Seven 275sq ft Veranda Suites with a full-size ve-
randa in the living room and a French balcony in the 
bedroom.
» 39 Veranda Staterooms with full-size verandas, each 
at 205sq ft. 
» A new all-weather indoor/outdoor Aquavit Terrace 
with retractable floor-to-ceiling glass doors.
» Al fresco dining areas on the Upper deck, adjacent to 
the lounge.
» Sustainability upgrades such as energy-efficient 
hybrid engines, solar panels and an on board organic 
herb garden.
The Viking Longships are currently available for book-
ing. 
Dates and pricing as well as ship and itinerary infor-
mation are available at www.vikingrivercruises.com.au 
Call 0800 447 913.

http://www.lufthansaexperts.com
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Tel: 09-444 2298
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

Special is valid from 
29th June 2011 to 30th September 2011.

ex Amsterdam Return 
from NZ$2190
Cruise Departure Date: 

Wednesday, 4th April 2012

Includes:
7-night cruise in an outside stateroom.
Port taxes, local taxes and fuel surcharge.
All meals included during the cruise.
Coffee and tea after lunch and dinner.
Quality red and white wines with every dinner 
onboard.
Welcome cocktail, welcome dinner and Captain’s 
Gala Dinner with crew show.
Dutch folklore show.
All day excursion Panoramic tour of Maastricht and 
visit to famous flower show FLORIADE - Living 
Nature. Packed lunch included.

DUTCH & BELGIAN WATERWAYS & FLORIADE

Amadeus Diamond

CLICK HERE FOR DETAILS

Oceania drops Med for Fall Foliage
Oceania Cruises will offer Canada and New 
England cruises for fall 2012 in place of pre-
viously scheduled Mediterranean voyages. In 
total, nine itineraries have been changed.
Oceania Cruises says its 2011 Fall Foliage 
cruises were so well received that it decided 
to redeploy Regatta from Europe to Canada 
and New England during the period AUG-
NOV12. 
Scenic highlights include cruising the Bay 
of Fundy, Saguenay Fjord and St. Lawrence 
River. Optional excursions enhance the desti-
nation experience and include a horse-drawn 
carriage tour of Quebec City; visit to the 
UNESCO World Heritage Site of Lunenburg 
fishing village; and a lobster lunch at Dalvay 
by the Sea, the 19th-century summer home 
built by an oilman. Outdoor pursuits include 
cycling Acadia National Park and Prince 
Edward Island and kayaking coves in Maine 
and Nova Scotia.
The nine itineraries being dropped are: 
30AUG | Istanbul to Venice; 11SEP | Venice 
to Barcelona; 21SEP | Barcelona to Athens; 
01OCT | Athens to Istanbul; 13OCT | Istanbul 

to Rome; 23OCT | Rome to Athens; 02NOV 
| Athens to Barcelona; 12NOV | Barcelona to 
Barcelona; and 22NOV | Barcelona to Miami.
Reservations are now open on the following 
new Regatta cruises: 
30AUG | Mediterranean Splendors, 12 days, 
Istanbul to Lisbon
11SEP | Colonial Passage, 14 days, Lisbon to 
New York
25SEP | Colors, Coasts & Coves, 12 days, 
New York to Montreal
07OCT | Colors, Coasts & Coves, 12 days, 
Montreal to New York
19OCT | Autumn Vistas, 14 days, New York 
to New York
02NOV | Enchanted Amazon, 25 days, New 
York to Miami
27NOV | Caribbean Interlude, 7 days, Miami 
to Miami
Guests already booked on the affected Med 
sailings have been offered the chance to 
relocate to one of the other Oceania 
vessels doing similar itineraries and will 
enjoy a US$250 per guest shipboard credit. 
Those wishing not to relocate can cancel and 

receive a full refund along with a US$250 per 
guest Future Cruise Credit that can apply to 
any voyage in 2012 or 2013.
Visit www.OceaniaCruises.co.nz for more 
details about these new voyages.

Make that four pints
A new study from independent cruise 
comparison website CruiseCompare.co.uk 
has revealed that British cruise passen-
gers consume the same amount of alcohol 
throughout the duration of a two-week 
cruise, as they would in over eight weeks 
at home. 
As part of ongoing research into their 
holiday habits, 1203 cruisers aged 25 
and over were supplied with a guide of 
units in different alcoholic drinks to aid 
their estimation of intake, and were asked 
‘How many units, on average, would you 
normally consume on a two-week cruise?’ 
According to the results, the average num-
ber of units consumed amongst cruisers 
was ‘95’.  
The study found that the most common 
reason for the respondents consuming 
more units of alcohol on a cruise than at 
home was in order to ‘relax on holiday’ 
with almost three quarters, 73%, stating 
this is why they indulged a little more. 

Book a specific 
cabin online
A new cruising website has launched 
in the UK, enabling users to book 
cruises completely online. 
People using the site can even go as far 
as picking the exact cabin they’ll be 
staying in whilst onboard the ship.
The site, bonvoyage.co.uk, has been 
designed and created by the founders 
of UK online travel agency. 
The site has been in development for 
a couple of years, while the founders 
waited for the technology to be made 
available by cruise operators to allow 
people to book online.

http://www.francistravelmarketing.co.nz/index.php?option=com_wrapper&view=wrapper&Itemid=98
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Announcing the Safari Endeavour
World Journeys reports that American 
Safari Cruises has announced the addition 
of an 86-guest small ship to its fleet of three 
yachts offering inclusive adventure cruises.  
The Safari Endeavour, formerly the Spirit 
of Endeavour, will undergo major renova-
tion to transform it into a high-end vessel 
ready to sail in Southeast Alaska in summer 
2012.  The Discoverers’ Glacier Country 
cruise on the Safari Endeavour will follow 
similar itineraries to those currently sailed, 
with two days in Glacier Bay National Park 
with a National Park Ranger.  However, the 
8-day/7-night cruises will also offer explora-
tion in Thomas Bay, which offers some of the 
finest hiking in Southeast Alaska.  Guests will 
have the opportunity to walk or hike along the 

stunning 
Cascade 
Creek 
Trail and 
on the 
spongy 
surface 
below Baird Glacier, or kayak and paddle 
board in the beckoning waters of Scenery 
Cove.  As with ASC’s other luxury adven-
tures, kayaking, paddle boarding, hiking, and 
skiff rides bring you finger-tip close to nature 
in remote landscapes. The Safari Endeavour 
will cruise from May to September, roundtrip 
Juneau departing on Sundays. Inclusive fares 
begin at US$4,795 per person.
Call 0800 117 311. 

Tauck christens MS Treasures in Germany 
Tauck’s newest riverboat, ms Treasures was 
officially christened in Cologne on 10AUG, 
making it the fourth new Tauck riverboat 
launched within the last five years. 
The christening was enhanced by news of 
Tauck’s recognition as ‘World’s Best River 
Cruise Line’ by Travel + Leisure magazine, 
and the first departures of two new Tauck 
cruises on the Rhone. 
The Treasures boasts 14 spacious, 300sq ft 
suites, each equipped with walk-in closets 
and marble baths with full-size tubs. The ship 
also has seven junior suites and 38 cabins 
(17 and 14sq m, respectively), and all suites, 

junior suites and cabins feature new décor 
and bedding that Tauck has added fleet-wide 
for 2011. 
All suites, junior suites and cabins also 
feature plasma TVs, mini-bars, terry cloth 
robes and slippers, radios, safes, adjustable 
air conditioning and L’Occitane toiletries, 
and most accommodations have full floor-
to-ceiling windows and French balconies. 
Guests aboard the Treasures can also enjoy 
the ship’s gym, outdoor jacuzzi, restaurant, 
lounge, boutique, massage studio and a sec-
ond, more casual dining venue in the ship’s 
Lido Bar. 

Tricky landings on Norfolk
A spokesperson for P&O Cruises Australia 
has confirmed to Seatrade Insider the compa-
ny has had problems with landing passengers 
on Norfolk Island.
“Norfolk Island has been a popular addition 
to P&O Cruises’ itineraries and we would like 
to continue to offer it to our passengers,” the 
spokesperson is quoted as saying.
“Despite the excellent pontoon which the 
island now offers, weather conditions have 
made some of our ships’ visits untenable dur-
ing the past 16 months as our ships’ tenders 

Time is running out to book the Bentours 
4-day New Year’s Eve Celebration package, 
based in Reykjavik, Iceland’s cosmopolitan 
capital. Departing 30DEC11, the package 
includes three nights at a four-star hotel, a 
festive dinner at one of  Reykjavik’s res-
taurants, a tour of local bonfire parties with 
traditional folk songs and fireworks displays 
followed by sparkling wine and canapés 
from NZ$800*pp.
Or experience the spectacular Northern 
Lights from the edge of Vatnajokull, Eu-
rope’s largest glacier, on the 5-day Aurora 

Adventure from NZ$1207*pp twin share.
Departing Reykjavik, the tour includes two 
guided nighttime expeditions in search of 
the Aurora Borealis and a visit to the Glacier 
Exhibition.
The package operates 10OCT11-31MAR12 
and includes four nights at 4-star hotels, daily 
breakfast, return flight Reykjavik to Hofn and 
transfer to and from Hofn airport to hotel.
For further information contact 0800 443 510 
or visit www.bentours.com.au
*Terms and conditions apply. Prices subject to change 
and availability.

are designed for moderate weather conditions, 
so are not ideal for carrying passengers to the 
island from the pontoon in heavy swells.
“P&O Cruises is working with the Nor-
folk Island administration to investigate the 
purchase of aluminium boats which could be 
used instead of the ships’ tenders to transfer 
passengers.
“We look forward to advancing this discus-
sion over the coming months.”

Iceland Adventures
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HOSPITALITY INDUSTRY
The George makes T+L list
Christchurch’s luxury boutique hotel, The 
George, has made the Travel + Leisure maga-
zine World’s Best Awards 2011 for the 4th 
year in a row.
This year it has received awards in two 
categories. Firstly, it is one of only two New 
Zealand hotels to make the coveted Travel + 
Leisure ‘Top 10 City Hotels of Australia, New 
Zealand and the South Pacific’. The George is 
also second only to The Langham Melbourne 
in the Top 5 City Hotels of Australia, New 
Zealand and the South Pacific in the T+L’s 
World’s Best Service Awards.

Hilton Auckland opens FISH
After a few weeks of work on Hilton Auck-
land’s former restaurant, White, the hotel has 
now opened FISH, a new restaurant devel-
oped in partnership with the Nourish Group 
and headed by renowned New Zealand chef 
Simon Gault and his protégé of 16 years, 
Shane Yardley.
FISH offers the best New Zealand seafood 
and local produce, with an emphasis on 
sustainable and organic products. Making the 
most of the restaurant’s elevated waterfront 
position and breath-taking harbour views, 
FISH features a large outdoor dining area and 
gas fire place, floor to ceiling windows and 
warm timber tones throughout.
FISH also caters to the growing demand for 
share plates and communal dining, offering 
an extensive tapas menu only available at the 
communal “sharing table”. Located centrally 
in the restaurant the “sharing table” is where 
guests can enjoy a meal of Spanish inspired 
tapas, served on custom made black slate 
platters. 

Win Platinum tickets to Placido Domingo concert

SKIMAX sales incentive for agents and clients

Affinity Cruises famil offer
On Sat 19NOV Affinity Cruises will be 
operating an agent famil overnight cruise in 
the Marlborough Sounds to showcase their 
product and are inviting agents to join them. 
Numbers are limited so get in early to book a 
space. Download the flyer here.

The Innovative Travel Company’s specialist 
Ski & Board programme SKIMAX is offer-
ing agents and their clients the chance to win 
a Burton snowboard and bindings.  Every 
SKIMAX booking over the value of $1000pp 
made and paid by 30NOV11 put both in the 
draw to win a Burtons Indee Snowboard & 
bindings for men or Social Board & bindings 
for women.  
“This is sure to make the lucky winners very 
happy,” says Sales & Marketing Manager, 
Carol Wisker. “Burtons gear is extremely 
popular and most people have at least one 
item of their gear.”
The Indee Snowboard is described as the best 
bet for those in a hurry to master a mountain, 
combining EZ V with Cruise Control “to lift 

the edges, soften the flex, and make the board 
forgiving and playful from tip-to-tail. Once 
you’ve mastered the basics, the twin flex will 
let you do it all over again, switch,” says the 
marketing blurb.  
“The women’s Burton Social board is already 
infamous for its forgiving and catch-free 
V-Rocker design, and is now even easier to 
throw around thanks to new True Flex. This 
new way of thinking re-engineers the board’s 
flex and feel around a woman’s body to take 
board control to a whole new level.”  
A bonus double entry is available for book-
ings made and paid by 20OCT.  Download 
the entry form from www.skimax.co.nz under 
current specials. 
Bookings and enquiries TOLLFREE 0508 
100111 or info@skimax.co.nz 

The Innovative Travel Co. has 
announced a booking incentive 
for travel agents, with the chance 
to win a pair of Platinum tickets 
to the only NZ concert by one of 
the famed Three Tenors, Placido 
Domingo. 
 The Spanish-born opera superstar 
lost four family members in the 
1985 Mexican earthquake and has 
postponed another commitment to 
perform here as a fundraiser for two Christch-
urch institutions affected by the devastating 
earthquake, the Court Theatre and Christch-
urch Symphony Orchestra.  The 06OCT con-
cert is also a tribute to Christopher Doig, the 
Southern Opera Trust chair, who persuaded 
Domingo to be Southern Opera’s patron when 

the company began.  
Along with the Platinum concert 
tickets the lucky winner receives 
a night’s accommodation in 5 
star luxury at Classic Villa (right) 
in central Christchurch, plus 
private transfers.  
Every booking valued at 
$2000pp or more, made with The 
Innovative Travel Co. by 24SEP 
goes in the draw to win this 

unique incentive (or, as an alternative, a $500 
shopping voucher redeemable at any West-
field store in NZ).  
Book your clients by calling toll-free 0508 
100111 or email info@innovative-travel.com 
and complete the entry form, which can be 
downloaded here. 

Classic Villa, Christchurch

http://www.travelmemo.co.nz/voucher.php?voucher_id=1004
http://www.travelmemo.co.nz/voucher.php?voucher_id=1003

