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NELSON’S UNIQUE
FLOATING HOTEL

Within easy walking distance 
of Trafalgar Park (venue for 
Rugby World Cup matches), 
Nelson’s shopping precinct, 
museums, art galleries, cafes 
and markets.

Treat yourself or your clients to 
a room with a true water view ...

CLICK HERE FOR DETAILS
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PYT
NOW - PRINT YOUR TICKET

Eurostar, TGV, Thalys, Renfre
CLICK HERE

Carnival Spirit to cater to local tastes
Carnival Spirit, the first Carnival Cruise Lines ship to be based 
outside the United States, is to be transformed to create a new, 
unique cruise product tailored to families and couples from this 
region.
The big ship will be home-ported in Sydney, and undertake year-
round cruises from October next year.
Carnival Cruise Line’s commercial director Jennifer Vandekreeke 
told TravelMemo the line had always sourced its business from 
the US but Carnival Spirit is being marketed solely to Austral-
ians and New Zealanders via local websites and Polar Online.
Ms Vandekreeke says the Australasian market was seen as an 
ideal ’fit’ for the brand, with Aussies and Kiwis being open and 
gregarious by nature. Carnival undertook research to identify our 
holiday preferences and what we want most from a cruise holi-
day. Armed with this knowledge, the line is making some major 
enhancements to Carnival Spirit during its January dry-docking.
The 88,500gt ship, which can carry up to 2,667 passengers, will 
be the largest cruise vessel home-porting year-round in the region 
and offers more space per guest than any other ship in the Carni-
val Cruises fleet. Currently operating in Alaskan waters, Carnival 
Spirit is considered ideal for South Pacific waters, being strong, 
stabilised and fitted with tenders.
Ms Vandekreeke says she has no specific sales numbers in mind 
from the New Zealand market but, as the  fastest growing cruise 
market in the world, she considers this country a “priority” 
source of business. She says we can expect to see Carnival Spirit 
in New Zealand waters in the summer of 2012-13.   

Deal of the 
Week

HOTEL
CAR

TOUR

CLICK HERE

ADELAIDE 
WEEKEND 
FOR TWO $425 pp

http://www.nzonline.org.nz
www.nzonline.org.nz
http://www.travelmemo.co.nz/voucher.php?voucher_id=971
http://www.railplus.co.nz/specials/evoucher-collection-guide/
http://www.aimholidays.co.nz/images/site/deal_week/adelaide%20break%2011%20-%2013%20november%202011.pdf


NEW ZEALAND
ITOC Operator of the Year named
Southern Discoveries Ltd, based in Te Anau 
and Queenstown, has been named Operator of 
the Year 2011 by the Inbound Tour Operators 
Council (ITOC).
The win was announced at the annual ITOC 
awards night held in Tauranga on Wednesday.
The award has been running since 1982 and 
is awarded to the tourism supplier as voted by 
ITOC full members, recognising excellence 
and an outstanding visitor experience.
Operating for over 50 years, Southern Dis-
coveries was bought by the Skeggs Group 
in late 2008. New ownership reinvigorated 
the company, with a rebrand in 2009 from 
Milford Sound Red Boats to Southern Dis-
coveries Ltd reflecting a strong management 
strategy to improve and consolidate Milford 
Sound operations while also exploring oppor-
tunities for expansion outside of Milford and 
boat operations.
In line with their strategic direction Southern 
Discoveries has expanded its business during 
2010 and 2011, investing in a 50% share-
holding in Kawarau Jet and the purchase of 
Queenstown Fishing Guides and Charters. 
Plans for further expansion in the Queen-

stown market are underway with consent 
granted to operate a 150-person catamaran on 
Lake Wakatipu, visiting Mt Nicholas Station 
and creating C&I opportunities.
Southern Discoveries also consolidated its 
Milford offering with the re-opening of the 
Milford Discovery Centre & Underwater 
Observatory in 2010, the purchase of Go 
Milford Coach & Cruise business based in 
Te Anau, and by gaining consent to operate 
a kayak venture off the Discovery Centre in 
Harrisons Cove.

Ross McDonald and Simon Watson 
from Southern Discoveries with Brian 
Henderson, President of ITOC

Qualmark appoints GM
Qualmark has announced the appointment 
of Tim Keeling to the position of General 
Manager.
Keeling is currently the Marketing Manager 
– Partnerships at Tourism New Zealand in 
Auckland and has worked in various market-
ing roles, including research and advertising, 
at Tourism New Zealand since 2005.  

NZ on the Travel Channel
As New Zealand prepares to host one of 
the greatest shows on earth, Travel Channel 
will be taking a look at the country through 
the eyes of Brit motorcyclist Henry Cole, 
luxury-seeker Varun Sharma and the ever-
quarrelling Julian and Camilla. 
Destination Night – Rugby World Cup 
screens nightly 7.30 to 8.30pm, 01-07SEP.

The World’s Here to Play
ATEED, Auckland’s RTO has launched its 
The World’s Here to Play campaign, with 
banners, posters, adshels and more dressing 
city streets. They’ve also produced a dedi-
cated RWC 2011 Auckland Visitor Guide 
featuring festival and events details and ideas 
of what to see and do. The Guide is available 
in all Auckland i-SITEs, Auckland Airport 
and online.
Check it out here and if you’d like copies for 
your tourism business, email Emma Banks: 
banks@aucklandnz.com or call 09 979 7038.
And for all practical Tournament informa-
tion, plus details about Auckland’s Fanzones, 
events and news, visit www.auckland2011.
com or the mobile site m.auckland2011.com, 
which is compatible with most smartphones. 
The features on the mobile site are:
• List of events and attractions at venues  
   around Auckland
• Restaurant and bar guide
• GPS functionality to find events and 
   attractions

Ponsonby businesses will 
offer a free, red double-decker 
bus service, looping between 
the Auckland suburb and the 
city centre on big game nights 
during the rugby tournament.
Daisy, a 52-seat London 
Transport original, is one of 
only four of her kind in the 
world and is a nod to Pon-
sonby’s support of England 
during the Rugby World Cup - 
the suburb is hosting England 
as their second team for the 
tournament. 

• Public transport info
• Walking and driving directions using       
   Google maps
• Capability to update Twitter / Facebook 
• Text and email alerts on events, attractions

Parliament this week passed the Freedom 
Camping Bill giving councils and DoC powers to 
decide where camping is allowed and sets up an 
infringement regime with offenders facing in-
stant fines of $200 -- or up to $10,000 for serious 
offences such as emptying a campervan sewage 
tank in a rest area. The changes will come into 
effect before the Rugby World Cup. 
The number of freedom campers had doubled 
over the past decade to 150,000 and the num-
ber of complaints for polluting picnic spots has 
grown in areas like Queenstown by more than 
five-fold. 
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The expected influx to Auckland of camp-
ervan-based visitors during the RWC2011 
has seen plans developed to accommodate 
them and discourage freedom camping in 
and around the CBD.
ATEED will offer two temporary camp-
ervan sites - at Westhaven Marina, which 
will be open daily, and a site at Alexandra 
Park Raceway, which will offer a park-and-
ride set-up on match days. 
There’ll also be a temporary site at Wait-
emata Rugby Club in West Auckland, two 
minutes from the Swanson rail station.
A local Campervan Guide has been cre-
ated with info to make the visitors’ stay in 
Auckland a safe and successful one.  

Arrowtown aims to attract
Free WiFi, hanging baskets and special il-
luminations are all planned for Arrowtown. 
The Otago Daily Times reports that the 
Arrowtown Promotion & Business Associa-
tion intends to implement these ideas to help 
enhance the town’s image.
The proposals include the provision of 15 
minutes free WiFi to visitors and to illuminate 
Arrowtown’s historic precinct with different 
lighting for each season of the year.

Nelson-Abel Tasman ferry service resumes
On 15SEP Abel Tasman Sea Shuttle will 
resume its Nelson to Abel Tasman National 
Park ferry service.
The service from the city to the park via Kait-
eriteri started last year and, whilst it had been 
tried before, Abel Tasman Sea Shuttle was 
the first to custom build a boat to do the trip. 
The Abel Tasman Crusader is the largest boat 
operating in the Park and makes the crossing 
comfortable. Another vessel in the fleet has 
been extended, refurbished in the same livery 
and an onboard café added, and it will also 
operate the run as and when required.
Departures, at 8am, are from Nelson’s new 
Super Yacht berth and there’s a free pickup 

and drop off from accommodation in Nelson 
and Tahunanui, with the scenic trip taking 50 
minutes, faster than self drive or commercial 
transport.
“One thing that we really noticed last year 
was the number of people that would bring 
their bikes across in the morning and go to 
the Kaiteriteri mountain bike park,” says Greg 
Knapp, co owner and skipper. “They would 
spend the day there and then either return 
with us or bike back to Nelson. This sort of 
thing really opens up the region to cycle tour-
ism, especially with the new national cycle-
way happening.”  
www.abeltasmanseashuttles.co.nz 

Placido Domingo 
for Christchurch
One of the famed Three Tenors, 
Placido Domingo will perform 
in Christchurch on 06OCT to 
help rebuild the city’s earth-
quake-ravaged arts community. 
The Spanish opera star will 
appear in a one-off concert 
at the CBS Canterbury Arena 
in support of the rebuild of 
Christchurch’s Court Theatre 
and the Christchurch Symphony 
Orchestra.

The Tuatapere Hump Ridge Track is offering 
Southland, Fiordland and Otago residents a 
special discounted ‘locals only’ walk on the 
Track 12-14NOV11. For $140 they get full 
access to the track, bunk-room accommoda-
tion at the lodges, a hot shower at each lodge, 
plus breakfast and a two-course evening meal 
each day. All the usual upgrades (heli-pack-
ing, track transport & premium rooms) are 
available as added extras.

Whips n Spurs race day
For those without RWC tickets to the All Blacks vs France 
game, there’s an alternative event being staged at Ellerslie 
Racecourse on the same day, Saturday 24SEP, starting at 
11am.
The Whips n Spurs Life Education Trust race day package, 
priced at $75pp, includes a free drink on arrival; a range of 
delicious food served throughout the day; top Auckland DJ 
Mr Cuvée, Kieran 
Bell, plus all the 
action at Eden 
Park live on the 
big screens. Book 
tickets here.

Ngai Tahu buys into Agrodome
The powerful South Island Maori iwi Ngai 
Tahu has gained a further foothold in 
Rotorua’s tourism infrastructure. Ngai 
Tahu Tourism, having already acquired the 
Rainbow Springs Kiwi Wildlife Park, has 
confirmed it is now investing in Rotorua’s 
famous Agrodome, having done a deal with 
owners Warren Harford and Paul Bowen.
The Agrodome was established 40 years 
ago by world champion shearers Godfrey 
and Ivan Bowen with local farmer George 
Harford to showcase the country’s sheep and 
working dogs. 
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AUSTRALIA
New products from 
Destination NSW
A dozen tourism operators were in town this 
week to update product managers and media 
on new products available in Sydney and 
regional New South Wales. Their diverse 
offering covered accommodation, photogra-
phy tours, surfing lessons, self-drive touring, 
personalized Blue Mountains touring, day 
touring south of Sydney, America’s Cup sail-
ing on Sydney Harbour, and foodie tours of 
Sydney’s suburbs.
Watch out for details in a TravelMemo feature 
being uploaded next week. 

An Officer and a Gentleman 
world premiere for Sydney
NSW Premier Barry O’Farrell has announced 
the stage musical of the Academy Award- 
winning film An Officer and a Gentleman will 
have its world premiere season in Sydney in 
2012. 
It will open at the Lyric Theatre on 24MAY.
The NSW Minister for Major Events George 
Souris says pursuing major events, includ-
ing blockbuster musicals, forms a key part of 
NSW Government’s strategy to rebuild the 
NSW economy. 
“The Events team at Destination NSW esti-
mate that internationally renowned musicals 
can generate close to $20 million over a six 
month run in direct economic impact,” Mr 
Souris said. 
“With our list of musicals just getting longer, 
this is great news for the NSW economy. We 
expect people to travel from across Australia 
and the Asia Pacific to see these shows. 
“Let’s not forget Sydney was chosen for the 
world premiere of Strictly Ballroom – The 
Musical over London and New York, the 
world premiere of Doctor Zhivago held 
earlier this year and the Australian Premieres 
of The Addams Family and Legally Blonde 
coming in 2012. 
“This is in addition to the outstanding success 
of Mary Poppins, Jersey Boys and Hairspray 
and the highly anticipated upcoming produc-
tions of Rock of Ages and Annie.” 

Tri State Walkabout 2012
Tourism Victoria, Destination NSW and 
Tourism Queensland – the partners in the 
annual Tri State Famil & Workshop – have 
announced that the 2012 event will be staged 
at Luna Park Sydney 18-20MAY next year, 
with accommodation at the Parkroyal Darling 
Harbour.
Approximately 130 retail, wholesale and 
corporate travel agents from throughout New 
Zealand will attend the Tri State Walkabout 
meeting with Australian product operators 
from the three states in a series of speed-dat-
ing type 7-minute appointments.
Click here for advance information.

A reminder that radio broadcaster 
Clarke Gayford is this week’s host pre-
senter on My Kind of Place TV show on 
ONE, tomorrow night at 7.30pm.
Clarke enjoys the sun and fun of the 
Great Barrier Reef and Whitsundays 
Islands with visits to Club Med Linde-
man Island, the Reefworld pontoon and 
Hamilton Island, where he was runner 
up at TQ’s global ‘Best Job in the World’ 
competition.

Save 25% on CCC’s Sydney 
Harbour weekend cruise
Captain Cook Cruises’ two-night Sydney 
Harbour Weekend cruise is returning to 
weekly departures in September, and to 
celebrate the line is offering 25% off the 
brochure fare on the 09SEP, 23SEP and 
30SEP11 departures.  
MV Captain Cook’s Explorer (right) sails 
on Friday evening for a leisurely two-night 
cruise featuring fine food and wine, spec-
tacular views, sightseeing, shore excursions, 
music, dancing and relaxation. 
The Explorer explores and visits the most 
beautiful areas accessible by water; Watson’s 
Bay, the Rocks, Bradley’s Head, Botanical 
Gardens, Lane Cove and Parramatta Rivers 
- over 250km of foreshore and beaches on 
one trip. 
Passengers sit back, relax and enjoy the 
amazing views from the Sun Deck with live 
commentary, but the real experience is on-
shore. Guests get to stroll through the Bo-
tanic Gardens, explore the Rocks and the old 
artillery emplacement on Bradley’s Heads, 
and relax beachside at Watson’s Bay. They 
can be as lazy or as active as they wish. 
The ship has 60 twin or double berth cabins, 
all with harbour views and ensuite facilities. 
Dining on board is first class with hearty 
buffet breakfasts, al fresco luncheons featur-
ing fresh local seafood and the elegant Cap-
tain’s Dinner with live music and dancing 
and the city skyline for a backdrop.
Prices for September cruises start from 
$360pp (normally from $479pp) and for solo 
travellers no single surcharge applies for 
inside cabins. Included is all accommoda-
tion, on shore excursions, meals and enter-
tainment.
Call your Australia wholesaler for bookings.

http://www.cmsl.co.nz/default,7059,home.sm


SOUTH PACIFIC
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2011 Vogue Living 
Champagne Dinner
The 2011 Vogue Living Champagne Dinner 
will be held on Friday 23SEP at The Byron at 
Byron.
Internationally loved Chef Warren Turnbull, 
of Sydney’s two hatted Restaurant Assiette in 
Surry Hills, will prepare a lavish five-course 
French degustation matched with five of the 
world’s finest Champagnes.
New-Zealand born Turnbull trained in Lon-
don with French Chefs such as Marco Pierre 
White. 
The Vogue Dinner & Accommodation pack-
age is priced at A$1095 for two people and 
includes 2 nights in a Superior Suite, 2 tickets 
to the champagne dinner and breakfast for 
2 daily. Upgrade to a Deluxe Spa Suite for 
$1195 for two people
Bookings are essential as this event will sell 
out quickly. Click here for more details.

LAN is offering an unbeatable deal for 
Business Class passengers from AKL to 
SYD of NZ$783 return, including taxes, 
full flat seat, VIP lounge and three pieces 
of baggage. Sales and travel open.

Pacific Resort partners Walk on Water Week
Pacific Resort Hotel Group says it is proud 
to be involved in supporting and developing 
Stand Up Paddleboarding in the Cook Islands, 
which this week has been celebrating “Walk 
on Water Week”.
Australia’s No 1 paddleboarder Travis Grant 
and local surfer/ adventurer Charlotte Piho 
have been hosting the Cook Islands’ first 
annual stand up paddle event on Muri Beach 
in partnership with Pacific Resort Rarotonga. 
Tomorrow sees the grand finale – the Battle 
of the Paddle – when locals and holidaymak-
ers will try their hand at SUP, with a weekend 
for two at the Pacific Resort Aitutaki for the 
winner. 
Pacific Resort Rarotonga has recently in-
troduced SUPs for rental at their Beach Hut 
proving popular with in-house guests. Greg 
Stanaway, CEO, Pacific Resort Hotel Group 

says “Like Oi Vaka SUP is another fantastic 
sport and leisure activity that marries our core 
values of being environmentally friendly, fit-
ness focused and above all having fun.”
Charlotte Piho in partnership with the resort 
group is introducing week-long Women’s 
Luxury Stand Up Paddle Boarding and Yoga 
retreats in the Cooks later this year. 

Bula sunshine 
for Blenheim, Nelson  
In a timely reminder for Blenheim and Nelson 
travel agents that just three hours away lies 
an escape from New Zealand’s current deep 
freeze, Tourism Fiji has announced ‘Fiji Me’ 
destination update functions in both areas.
29AUG11 - Chateau Marlborough, Cnr High 
& Henry Street, Blenheim
30AUG11 - Monaco Apartments Nelson 
Grand Mercure, 6 Point Road, Nelson
Registrations are from 5.30pm and both ses-
sions begin promptly at 5.45pm, concluding 
at 7.30pm.
Tourism Fiji Regional Director New Zea-
land, Sala Toganivalu advises places at both 
sessions are limited so agents need to RSVP 
asap.  Email esava@tourismfijinz.com or call 
09-376 2533.

Sigatoka River Safari helps build kindy
Sigatoka River Safari has shown that helping 
the villages they work with remains its top 
priority with the recent opening of a kinder-
garten in the village of Mavua, which has 40 
children under 7 years. 
Jay Whyte, Sigatoka River Safari founder and 
CEO decided to help the village by advanc-
ing money to help pay for the building of the 
kindergarten, and more funds came after the 
river trip operator hosted a tour group from 
Nutrimetics. After they learned of the vil-
lage’s need for a kindergarten they generously 
donated FJ$2000 to the village.
A percentage of all Sigatoka River Safari 
fares are also paid directly to the village visit-
ed on that day to fund their various respective 
village projects which have included putting 

footpaths throughout their 
villages, fixing and renovating 
community halls, improve-
ments to district schools, 
completing village churches 
and many other culturally 
important projects.
Other projects have included 
supplying all the remote 
villages with new Easy-Tel 
phones providing direct com-
munication with the outside 
world, installing fixed water 
filters in all the villages so 
they could access clean drink-
ing water all day every day, 
and more.

http://www.thebyronatbyron.com.au/byron-bay/packages/?utm_source=Email&utm_medium=email&utm_campaign=August+2011+Special
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Tonga Tourism 
Roadshow update
The Kingdom of Tonga Tourism Roadshow 
has more confirmed dates, venues (with 
catering provided):
Mon 29AUG
Mt Maunganui – 8am – Summer Sands 
(breakfast)
Tauranga – noon – Baycourt Centre 
(lunch)
Christchurch – 7.30am – Sudima Hotel 
(breakfast)
Tue 30AUG
Hamilton – 7.30am – Novotel Tainui 
(breakfast)
Dunedin – 7.30am – Hotel Mercure 
(breakfast)
This is an excellent opportunity to update on 
Tonga and win prizes, and all consultants are 
invited.
RSVP by Tue 23AUG 
to Helen@tongaholiday.com.   

Air Tahiti Nui has sale fares from AKL 
to PPT from NZ$901 return, including 
taxes, for travel to 30NOV11 and 
between 16JAN-31MAY12.  
Tickets must be issued by 26AUG.

New Dive & Fishing operator 
at The Havannah
The Havannah, Vanuatu’s newest luxury re-
sort, has added Kustom Vanuatu to the choice 
of activities available to guests. Kustom of-
fers full scuba diving options including equip-
ment and a range of courses, fishing charters 
and off-shore snorkelling. Resort guests can 
sample their service with a complimentary 
introductory dive in the pool at 11am each 
Sunday. 
Kustom Vanuatu is the dream of Chief 
Philomen Pakoa, from Tanoliu village in 
North Efate, who wanted to build a business 
that would allow his people to share their 
unique world with visitors to North Efate.
 In his endeavour to offer visitors the most 
authentic experience of Vanuatu whilst still 
exceeding the ‘Westerners’ expectations’, 
Chief Pakoa has a developed an affiliation 
with Australians Mark and Rachael Wood-
gate, who live and work in Tanoliu Village 
alongside him and his family. Mark is a Scuba 
Instructor Certifier in Vanuatu while Rachael 
brings a strong background of business 

Qantas short-life fares 
to Tahiti
Qantas has released short-life O class econ-
omy fares to Tahiti available for sale until 
26AUG11, for travel 18AUG-30NOV11 and 
16JAN-31MAY12. 
AKL – PPT  $899 and WLG/CHC – PPT  
$1059 
Prices include ticket surcharges and taxes 
correct as at 17AUG11.

APT returns to Norfolk Island

Tangaroa with Pio 
visits Samoa
The popular Maori Television show Tangaroa 
with Pio has been filming in Samoa, with 
presenter Pio Terei looking at how kai moana 
(seafood) is harvested and prepared around 
Upolu and Savaii.
Their visit took them from traditional bait 
catching, rock fishing as well as torch fishing 
in Salamumu to reef fishing at Tafatafa, surf 
casting out past Mulifanua, game fishing in 
Asau, mangrove fishing at Saanapu, lagoon 
fishing at Salelologa and even clam harvest-

management, yet as a former nurse can also 
often be found in the Tanoliu Medical Aid 
Centre caring for her extended Ni-Van family. 
Havannah Harbour offers sheltered deep wa-
ter with the most incredible variety of diving 
to be found anywhere in Vanuatu - all in one 
pristine location. Unlike other dive sites it is 
still relatively unexplored and in its natural 
form, and houses reefs with live coral and an 
abundance of tropical fish. 
For further information contact Raumati 
Wikaire at Coconuts Travel Marketing on 
07 839 2649 or email: 
raumati@coconutsmarketing.com

APT has returned to Norfolk Island with a 
fully-inclusive small group tour product.
General Manager Marketing, Debra Fox says 
demand “more than justifies” a return to this 
destination for the general market.
“During the intervening years, we have honed 
our expertise on small group journeys around 
the country so the addition of Norfolk Island 
is seamless,” she said. 
The brochure presents seven departures on an 
8-day tour – A Taste of Norfolk – priced from 
$2295pp  twin share (based on all departures 
from AKL).

The price includes 14 meals, guided histori-
cal excursions and 7 nights’ accommodation 
at Governor’s Lodge Resort.
Among the highlights are an orientation 
tour, Kingston, exploring the lagoons in 
a glass bottom boat, learning the island’s 
history while being entertained at themed 
dinners and shows, morning bushwalk and 
an evening stroll, the spectacular scenery of 
Anson Bay and other unspoilt beaches.
Call 0800 278 687 or contact the local 
BDM.

ing at 
Manono.
As side 
stories, 
the Samoa 
Tourism 
Author-
ity says 
Pio and 
the crew 
were eager 
to capture 
on film the 
recovery of the tsunami-affected people who 
had productively relocated to newly settled 
areas right across the southern coast.
They were also able to be educated in copra/
coconut oil production, the art of fautasi rac-
ing, the excitement in Samoan dances and fire 
knife dancing, the struggle to make a living 
through fishing and selling at the fish market, 
the making of a Samoan umu and the joy of 
feasting Samoan style.
The episode is scheduled to air (Sundays 
5pm) ahead of the Rugby World Cup and will 
also be able to be viewed on demand on the 
Maori Television website.

Pio Terei

London in Luxury, Business Class from $3955*
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Escape to Vanuatu
Your clients can escape to 
Vanuatu with Adventure 
World’s 5-day / 4-night 
accommodation package 
priced from $485pp. Price 
includes accommodation in 
a Garden View Room at the 
Holiday Inn Resort, break-
fast daily and return trans-
fers. For sale and bookings 
until 31MAR12.
Click on the link above and 
call 0508 496 753.

Tourism Malaysia keen to work with trade
Tourism Malaysia is in New Zealand perma-
nently following the opening of their new 
Auckland office, here to support trade and 
promote the destination to New Zealanders.
Malaysia is fast becoming a popular desti-
nation for Kiwis to visit with 66,152 New 
Zealanders visiting last year, an increase of 
five percent from 63,004 in 2009. In 2011, 
Tourism Malaysia has a target of 73,000 Kiwi 
arrivals.
Mr Hafiz Hashim, Director of Tourism Ma-
laysia New Zealand, says with this increased 
target to work towards, it is even more impor-
tant for Tourism Malaysia to have more of a 
presence in New Zealand.
“We have been working towards having a 
heightened profile in New Zealand for a long 
time so it is great to see our plans come to 
fruition.
“The recent launch of low cost carriers in-
cluding Jetstar and AirAsia X from Auckland 
and Christchurch to Kuala Lumpur is making 
visiting Malaysia more accessible and afford-
able for Kiwis. We are already seeing this 
reflected in an increase of arrival numbers so 
this really is an opportune time for us to set 
up our new base in New Zealand.
“Moving forward, we’re looking forward to 
building and maintaining close relationships 
with trade and becoming more accessible in 
terms of providing information and resources 
on Malaysia. 
“One of our plans to promote Malaysia as an 
exciting and exotic destination includes host-
ing a series of road shows around the country 
to upskill travel agents. Malaysia is a diverse 
country offering a range of different experi-
ences, appealing to all travellers. 
“We want to show them everything Malay-
sia has to offer from the amazing cuisine, 

and melting pot of culture, to the beautiful 
beaches and amazing wildlife. Malaysia is 
also a fantastic destination for shopping and 
the great exchange rate makes it particularly 
good value for money.”
Mr Hashim says that online marketing is also 
high on the agenda for Tourism Malaysia with 
a new website being unveiled soon as well. 
It will act as a comprehensive information 
hub for everything you need to know about 
Malaysia. A new Facebook page will also be 
revealed which will be supported by a con-
sumer promotion.
“We are also going to target consumers 
directly through a supporting advertising 
campaign under our ‘Malaysia Truly Asia’ 
tagline. Aucklanders will be able to see our 
new billboard on Albert Street from Septem-
ber featuring Malaysia’s infamous proboscis 
monkeys. 
“Working closely with our PR Agency Mango 
Communications, we will also implement 
a wide-reaching strategic communications 
plan to create interest and excitement about 
Malaysia. We want to see every Kiwi putting 
Malaysia at the top of their list of places they 
want to travel to this year.”
The new Tourism Malaysia Auckland Office 
is on Level 10, DLA Phillips Fox Tower, 205-
209 Queen St, Auckland. Tel: 09 309 6290. 
Web: www.tourismmalaysia.co.nz

The Silk Road©
There are moves afoot to protect 
and copyright the Silk Road 
name.
eTravelNews reports that a re-
gional grouping calling them-
selves The Region Initiative and 
comprising tourism industry 
stakeholders from 14 countries 
in South Asia, Central Asia, and 
Eastern Europe, have appealed 
to the Chinese government to 
resist calling the new interconti-
nental highway project through 
Central Asia to Europe the 
“New Silk Road”. 
They are concerned that brand-
ing the 213km expressway 
across the Pamirs Plateau in 
this way would undermine the 
historic originality of the true 
Silk Road.   

 www.adventureworld.co.nz/travel-deals/vanuatu-package/
 www.adventureworld.co.nz/travel-deals/vanuatu-package/
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THE AMERICAS
Banff Getaway package
Your clients can explore the beautiful area 
of Banff National Park at their own pace and 
save $272per couple with Adventure World’s 
6-day Banff Summer Getaway package now 
priced from $985pp twin share. Price includes 
accommodation at the Banff Ptarmigan Inn, 
admission to the Banff Gondola, Evening 
Wildlife Safari tour and a Lake Minnewanka 
Tour and Cruise. For travel by 20SEP11. 
Call Adventure World on 0508 496 753.

Marriott International has announced plans 
to develop New York’s tallest hotel, a 68-
storey property at 1717 Broadway and 54th 
Street and housing 378 rooms for Courtyard 
by Marriott and 261 rooms for Residence 
Inn, each with separate entrances.
The lobby of the Courtyard, a brand geared 
more to business travellers, will feature con-
temporary design 
and a “GoBoard”, 
a 55 inch interac-
tive touch screen 
that gives guests 
local info and news 
headlines. 
And guests staying 
at the Residence 
Inn will get to en-
joy the building’s 
best views of the 
city and Central 
Park, as this sec-
tion will sit on the 
upper half of the 
towering building.
 It is expected to 
open in late 2013.

Incentive groups back to Egypt - Innovative
Middle East specialist operator The Innova-
tive Travel Company says incentive group 
activity is back on for Egypt, with their local 
representatives recently handling arrange-
ments for several corporate companies, 
including back-to-back groups for a multina-
tional.  
Activities including private dinners at temples 
in Luxor with the chance to explore them 
at leisure; Nile-side dinner events in Cairo 
and sumptuous five star hotel-based arrange-
ments and events.  The Red Sea resorts have 
been utilised for 4WD safaris; exploring the 
Sinai Mountains, sea trips to tropical reefs, 
tented banquets and gala dinners hosted in 
the ancient Castle Zaman (right) overlooking 
the Red Sea and the Gulf of Aqaba, where a 
menu of meats and fish is served prepared in 
original Egyptian earthenware.  Belly danc-
ing and local music are among the traditional 
entertainment also provided at various events.  

“Your clients’ incentive arrangements will 
be handled with expertise and we’ll deliver 
ultimate success,” says Innovative’s Robyn 
Galloway. Call 0508 100111 or email info@
innovative-travel.com for expert help.

NASA satellite 
spots Egyptian Pyramids
New and exciting finds in Egypt have been 
located with the help of NASA satellite im-
agery.  Egypt specialist The Innovative Travel 
Co. says some 17 buried pyramids have been 
revealed in infrared images taken by satel-
lites orbiting 700km above the earth.  Two 
of the pyramids had already been confirmed 
by an excavation team led by researcher Dr 
Sarah Parcak at the University of Alabama at 
Birmingham.  The team reportedly also found 
more than 1,000 tombs and 3,000 ancient set-
tlements.  
For Egypt travel arrangements call Innovative 
tollfree on 0508 100 111.

Experience Tanzania & Kenya in luxury
Your clients can experience the romantic setting of East 
Africa, with Adventure World’s 9-day Migration, Lake & 
Crater luxury fly-in safari. Travelling from Tanzania and 
Kenya, this safari pursues the annual Great Migration of 
wildebeest and zebra from the vast grasslands of the Masai 
Mara to the endless plains of the Serengeti. 
Now priced from $8380pp (saving $865), this package 
includes accommodation, all meals, house beverages, 
laundry, domestic flights, return road transfer Manyara to 
Ngorongoro, scheduled game activities in 4WD vehicles 
with an English-speaking driver/guide and park fees. 
On sale until 30SEP11. For travel 01-12DEC11. Click on 
the above link and call 0508 496 753.

Kalahari Plains Camp, Botswana
Offering some of the best summer wildlife 
viewing opportunities in Africa, Kalahari 
Plains Camp is situated in a remote part of 
the Central Kalahari Game Reserve in central 
Botswana. The five million hectare reserve 
is one of the largest conservation areas in the 
world and is home to the black-maned lion 
and some of the world’s best cheetah viewing. 
Thanks to the diversity of habitats, healthy 
game populations move through the area year 
round, but with the advent of the summer 
rains (end of NOV to APR) the desert truly 
comes to life. 
Adventure World offers a 3 day / 2 night 
package staying at the Kalahari Plains Camp 
and priced from $1945pp, based on travel in 
December. Price includes two nights’ accom-
modation, all meals, house beverages, sched-
uled game activities, park fees and flights by 
light aircraft from Maun. 
Click on the link above and call 0508 496 
753.

www.adventureworld.co.nz/travel-deals/migration-lake-crater-safari
www.adventureworld.co.nz/travel-deals/migration-lake-crater-safari
www.adventureworld.co.nz/tours-and-destinations/africa/southern-africa/botswana/tours/central-kalahari-game-reserve
www.adventureworld.co.nz/tours-and-destinations/africa/southern-africa/botswana/tours/central-kalahari-game-reserve
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Harry Potter Studio Tour countdown

Asiana Airlines has economy class return 
fares to London from NZ$2643 including 
taxes, for travel in OCT-NOV11. There are 
also fares to IST, FRA and PAR.  Agents 
are reminded that OZ’s return fares 
to Europe allow for one night’s STPC 
accommodation in Seoul. Ticket Asiana 
through your consolidator.

Harry Potter fans will be waiting expectantly 
for Thursday, 13OCT to roll around. That’s 
when tickets go on sale for the much antici-
pated studio tour, which opens spring 2012.
In a public announcement made this week, 
Warner Bros executive Ben Shepherd out-
lined what visitors will be able to see on the 
tour and unveiled a picture of the studio lay-
out, which at 150,000 sq ft is the size of three 
football pitches and boasts two sound stages.
“Visitors will be able to see the grandeur 
of the Great Hall, the Gryffindor Common 
Room and Dumbledore’s Office - you can’t 
help feeling naughty when you’re in the head-
master’s room,” he said.
The studio tour highlight for many will be 
seeing all the models, masks and creatures 
that Nick and his team have conjured out 
of J K Rowling’s books and painstakingly 

made real. Visitors will encounter Fawkes, 
Albus Dumbledore’s pet phoenix, Buckbeak 
the Hippogriff, Aragog the spider and even 
Neville’s cactus.
Warner Bros Studio Tour London: The Mak-
ing of Harry Potter is not in London at all 
– it’s in Leavesden in Hertfordshire, which is 
near Watford.
To pre-book tickets, go to: www.wbstudio-
tour.co.uk

UK records strong 
June numbers
Provisional figures from 
Britain’s latest International 
Passenger Survey show that 
JUN11 was a record month 
for both inbound visits and 
inbound spend.
VisitBritain reports the up-
ward trend strengthens earlier 
gains made in the first quarter 
of the year.
The findings from the IPS in-
dicate there were 2.89 million 
overseas visitors to Britain in 
June, up 9% compared with 
June last year. This is an in-
crease of 4% on the previous 
record from June in 2005.
The NTO comments that 
perhaps the most exciting 
trend emerging at present has 
been the increasing number 
of visitors who are coming 
to Britain from parts of the 
world beyond Europe and 
North America. This trend is 
corroborated by figures from 
BAA showing that passen-
ger traffic in June on routes 
between Brazil and Britain 
increased by 65% compared 
with a year before.
Half a million visitors from 
parts of the world other than 
Europe and North America 
visited the UK in June, with 
visits from these parts of the 
world at 4.6 million, up 10% 
on the previous year. 

TOUR PRODUCT
2011-12 SKIMAX brochure arrives 
The Innovative Travel Company advises new brochure 
supplies for SKIMAX 2011-12 Northern Hemisphere 
ski & board season are now available. The 92-page 
SKIMAX glossy brochure provides the usual compre-
hensive range of ski and board holidays for the best 
resorts in Canada, USA, Japan, Korea and Europe.  
A file copy of the new programme has been provided 
to all agencies and further supplies can be obtained by 
calling Innovative directly or from Stocklink Distribu-
tion / Travel Express, and it can also be viewed online 
at www.skimax.co.nz.  
New for this season is Ski Big Sky in Montana cover-
ing three immense mountains. The Premium section 
at the start of the brochure once again features popular 
options for the discerning traveller in Japan, Canada & 
USA and the brochure line-up includes 11 of the best 
resorts in Canada, 19 in the USA, 7 in Japan, 14 in 
Europe including Italy, Switzerland, Austria and France 
and the Yongpyong resort in South Korea known as 
“Korea’s Ski Mecca”. 
“The current exchange rate with the NZD so strong 
against the USD is attracting many more Kiwi skiers 
and boarders to the USA resorts,” says Carol Wisker, 
national Sales & Marketing Manager.  Many early 
booking specials are also available for Canada, USA & 
Japan providing lift and accommodation savings of up 
to 40%, Stay/Pay deals and Kids Ski Free. 
For example with book and pay by 31AUG,  Whistler 
is now priced from AUD780pp twin, Big White from 
AUD583pp twin, Snowmass from AUD804pp twin, 
Steamboat from AUD765pp twin, Hakuba Japan from 
AUD975pp twin.  
For further info Freephone 0508 100 111 or email 
info@skimax.co.nz.
www.skimax.co.nz 



LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE
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Rail Plus unveils ‘PYT’ for European rail tickets 
NZ agents can now print rail tickets for the 
majority of European point-to-point routes 
booked through the Rail Plus website follow-
ing the launch this week of ‘Print Your Ticket’ 
(PYT) technology.
Under the PYT system, when a travel agent 
pays for a booking through www.railplus.
co.nz they receive within two working days 
an email containing a link that when clicked 
prints a client’s bar-coded rail ticket.
Unlike e-tickets issued by airlines, tickets 
issued through PYT automatically include 
allocated seat and carriage numbers, enabling 
travellers to Europe to avoid ticket office 
queues. Instead they can simply board their 
train and take their seat. 
Rail Plus General Manager New Zealand 
Alka Thapar said PYT would fast-track docu-
mentation delivery and provide agents and 

clients with greater security, flexibility and 
convenience.
“Travel agents can now generate a ticket as 
soon as payment is received,” said Thapar. 
“In addition, PYT offers a number of post-
sale features that reduce potential headaches 
for travellers and their agents. For instance, 
if a client loses their ticket they can simply 
re-print it, and there is no longer any need 
for unused tickets to be endorsed by Euro-
pean rail officials before a refund is issued.” 
PYT is currently available for point-to-point 
journeys on Eurostar (except lead-in ‘Value’ 
and ‘Book Early’ category fares), TGV 
fares to and from France, Thalys and all 
trains operating on the Spanish rail network 
(Renfe).
Further information is available at 
www.railplus.co.nz

TGV interior

AVIATION

E! Entertainment host is Rico’s latest ‘victim’
High jinks with E! Entertainment host Giuli-
ana Rancic during a recent interview in Los 
Angeles has earned Air New Zealand’s crazy 
puppet Rico a warning that he may never 
work in Hollywood again.
Rico was in LA to interview Rancic, who 
also hosts the Fashion Police show and stars 
alongside husband Bill in her own reality 
show. 
After Rancic good-naturedly agrees to take 
part in a game of “playing the roles” with 
Rico, he arrests and cuffs her on charges of 
being a fashion criminal.
Things take a turn for the worse when Rico 
realises that he may not have the keys to the 
handcuffs handy - causing Rancic to issue a 
stern warning about his future in Tinseltown.
See the full interview on Rico’s YouTube 
channelwww.youtube.com/airnewzealand

Footnote: E! broadcasts to five million view-
ers in 80 countries.

The Queenstown Lakes District 
Council looks likely to acquire the 
land surrounding the Glenorchy 
airstrip and start running the strip, 
according to an Otago Daily Times 
report. 
This comes a little over a month af-
ter the QLDC spent $220,000 to gain 
control of the Wanaka airport.
The unmanned Glenorchy airstrip on 
DoC land is used privately by planes 
taking up skydivers, top-dressing 
planes servicing Glenorchy farms 
and aircraft flying to Milford Sound. 

http://www.cxagents.co.nz


Over 120 European destinations ... now that’s Wunderbar!
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Qantas aims to reverse its decline
Qantas has announced the first phase of a new 
strategy which it says will reverse its current 
decline.
The 91-year-old airline is suffering big finan-
cial losses and a substantial decline in market 
share, and its CEO Alan Joyce say Qantas 
International needs to be rebuilt by way of 
“fundamental change.”

Joyce says Qantas International takes up 
enormous amounts of capital and its cost base 
in 20% higher than that of its key competi-
tors. He says that his new five-year plan has 
an objective of seeing the Qantas flying busi-
nesses, domestic and international combined, 
exceed the cost of capital on a sustainable 
basis.  

Kangaroo Route 
consolidation
Qantas has announced a “gate-
way” strategy from early 2012 
that will see it drop its own flights 
beyond Bangkok and Hong Kong 
to London in favour of delivering 
its pax to partner BA via an en-
hanced Joint Services Agreement 
with its oneworld partner. This 
will effectively strengthen their 
Singapore hub and offer opera-
tional efficiencies. QF will reserve 
its valuable surplus Heathrow 
landing slots for the future.
QF will continue daily Airbus 
A380 services from both MEL and 
SYD to LHR via SIN, while BA 
will upgrade its LHR-SIN-SYD 
service from a 777 to the bigger 
747.  BA will also drop its BKK-
SYD operation.
Alan Joyce says: “We’re also 
looking at new opportunities to 
work with oneworld member-
elect, Malaysia Airlines, particu-
larly given its services to conti-
nental Europe including Istanbul, 
Rome and Amsterdam.”

“Right now 82 out of every 100 people 
flying out of Australia are choosing to 
fly with an airline other than Qantas, 
not including Jetstar” 
– QF’s Alan Joyce

Santiago wins 
over Buenos Aires
Qantas will withdraw from Buenos Aires in 
early 2012 and intends mounting direct 13-
hour Sydney-Santiago flights with an initial 
three flights a week, three-class B747 fitted 
with A380 in-cabin product. The aim will 
be to build to a daily frequency over time. 
QF will work closely with oneworld partner 
LAN, which has an extensive South American 
network and affiliates in Peru, Ecuador and 
Argentina. 

Jetstar Japan to launch
The Qantas Group, together with Japan Air Lines and 
Mitsubishi Corp, have announced the launch of Jet-
star Japan, a new domestic low fares airline in which 
each part will hold a one-third share of the voting 
rights.
It will commence flying one-class 180-seat A320s 
from Tokyo Narita and Osaka Kansai by the end of 
next year, with tentative plans to operate to Sapporo, 
Fukuoka and Okinawa. It will ultimately look at 
shorthaul international ops to key Asian cities.

Little mention of Dreamliner
Almost nowhere in the 24 pages of press 
releases from Qantas in the wake of its “New 
Spirit” strategic shift announcement this week 
is there a mention of the Boeing 787 Dream-
liner.
The carrier did, however, announce that it will 
acquire up to 110 Airbus A320s, the majority 
of them the next-generation A320neo, plus 
194 purchase rights and options to support 
fleet renewal and growth for the next 10 to 15 
years.
The A320s will facilitate capacity growth of 
Jetstar’s domestic and international opera-
tions, the launch of Jetstar Japan, and the 
establishment of Qantas’ new premium Asia-
focused airline.
Qantas is deferring the delivery of its final six 
A380s by up to six years, delivering substan-
tial capital cost savings.   
Significantly, Qantas CEO Alan Joyce says: 
“Our priority is to allocate capital to those 
businesses which provide the best return on 
investment. In this context we will continue 
to review out capital expenditure. This is an 
approach we have taken previously with the 
cancellation of B787 aircraft, and future B787 
deliveries, like all aircraft orders, will be 
reviewed as required.”

QF to invest in product upgrades
Qantas is to invest almost A$400 million in 
new international lounges, new inflight enter-
tainment and aircraft refurbishment.
It will build new, larger First and Business 
Lounges at LAX and new First Lounges at 
Singapore and Hong Kong.
It has committed some A$250 million to up-
grading nine B747-400s, reconfiguring them 
to A380 standard, offering 58 Business with 
fully flat Skybeds, 36 Premium Economy and 
270 Economy seats, all with Panasonic on-
demand IFE.
These will provide some consistency with 
QF’s Tasman offering, where the airline is 
about to introduce an eighth dedicated B737-
800. It also intends launching its “faster, 
smarter” check-in technology on the Tasman.

“We have a bedrock of 65% 
market share in the domestic 
market, driven by the com-
bination of our two-brand 
flying model and Australia’s 
favourite loyalty program.” 
– QF’s Alan Joyce

http://www.lufthansaexperts.com
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AirAsia to charge for counter check-in Boeing 787 Dreamliner completes certification flight testing 
AirAsia has announced en-
hancements to its Self Check-
in services, with guests now 
able to check-in for their 
flights via web or mobile as 
soon as they receive their 
flight itinerary. Previously 
Self Check-in was only avail-
able 7 days prior to flying. 
Further enhancements allow 
guests to make a range of 
changes to their booking – 
such as purchasing add-ons 
like seat selection, extra 
baggage, comfort kits and on-
board meals – after they have 
completed Self Check-in. 
AirAsia Self Check-in is 
available via the web on 
www.airasia.com, or mobile 
through apps on Blackberry, 
iPhone and Android devices. 
The apps can be downloaded by searching for 
the keyword ‘AirAsia’ in the Blackberry App 
World, iTune App Store and Android Mar-
ketplace. The mobile check-in service is also 
available for users with GPRS or 3G function 
on their devices, by logging in to mobile.
airasia.com. 
Web and mobile check-in is available upon 
flight booking confirmation and up to 1 hour 
before scheduled departure for AirAsia (AK / 
FD / QZ) flights. For AirAsia X (D7), check-
in will be available upon flight booking con-
firmation and up to 4 hours before scheduled 
departure. 
Using AirAsia’s self check-in is easy. Check-
ing in via the web just require guests to print 
out their own boarding passes and bring it 
with them to the airport. Mobile check-in 

Boeing has now completed all flight tests 
required for type certification of the 787-8 
Dreamliner with Rolls-Royce engines. 
“We are very pleased with the performance of 
the airplane during the Function & Reliability 
and Extended Operations testing over the last 
month,” says Scott Fancher, vice president 
and general manager of the 787 program. 

“The Dreamliner continues to demonstrate 
that we will indeed deliver a truly revolution-
ary airplane that will be a game changer in the 
marketplace.”
The final flight occurred last Saturday on-
board ZA102, the ninth 787 to be built. 
Video highlights of 787 flight testing can be 
found at: http://youtu.be/9yRmwGMNuDo.

CRUISE NEWS

users will be sent a 2D 
barcode upon confirmation 
and boarding passes can be 
printed by using barcode 
scanners at some airports. 
Guests with baggage just 
need to proceed to baggage 
drop-off counters to drop 
their baggage and verify 
travel documents. Guests 
without any baggage can 
go directly to the document 
check counter and proceed 
directly to the departure 
gate. 
AirAsia will continue to 
provide limited convention-
al check-in counters at all 
airports where it operates. 
However, a counter check-
in fee of NZ $4 per guest 
will apply for all flights 

which bookings are made from 21SEP11 on-
wards. The check-in fee is not applicable for 
bookings made before that date. 
In the face of escalating jet fuel prices, 
AirAsia strives to counter the effects by 
growing revenue through ancillary services, 
instead of transferring the full cost of the hike 
to its guests. Hence, check-in at the counter 
will be an additional service and an ancillary 
fee will apply. 
This fee will apply for all domestic and 
international flights from all airports where 
AirAsia (AK / FD / QZ) operates. As for 
AirAsia X (D7), counter check-in charges 
will apply for flights departing from all 
airports where the airline operates except 
airports in Tokyo (Haneda) & Osaka (Kansai) 
in Japan and Seoul (Incheon) in Korea. 

Shopping spree for cruise sales efforts
Nina Liu of Worldwide Holidays in 
Auckland has some serious shopping to 
do after winning a $5,000 Farmers gift 
card for her cruise sales efforts.
P&O Cruises awarded Nina the prize 
for making the most bookings on Polar 
Online during their ‘Summer Savings’ 
campaign.
“We had a lot of big group bookings, 
repeat bookings and referrals. There has 
also been a lot of interest in cruising with 
the new Pacific Pearl so it has been re-
ally popular and easy to sell,” says Nina. 
Nina says she has already started spend-
ing her gift card on toys for her children 
and is looking forward to purchasing 
some new furniture.

Belinda Clark, P&O Cruises 
Sales Manager New Zealand, 
presents Nina Liu with her 
$5,000 Farmers gift card.



FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

Spotlight: ICCA Cruise Line Member  
Compagnie du Ponant

For those with French speaking skills like mine a 
quick Google translation confirms Compagnie du 
Ponant means Company of Ponant. 
Local GSA, Francis Travel Marketing is happy 
for us to refer to them simply as Ponant or Ponant 
Cruises – easy!
Going to sea on a Ponant ship is to experience 
the unrivalled pleasure of a private cruise. On 
board, each guest is free to go at their own pace, to 
savour the joys of being alone, or to share enjoy-
able moments with others during the many activi-
ties on offer. 
The Ponant mission is to offer legendary destina-
tions and the world’s most secretive ports, only 
accessible to small capacity ships. To offer the 
delights of a French-inspired cuisine in an intimate 
environment, a discreet service where no attention 
to detail is spared and unforgettable moments of 
relaxation on board elegant yachts of charter. 
Ponant’s fleet of five vessels includes twin sister 
ships, Le Boreal and L’Austral. These majestic 
132-cabin mega-yachts will dazzle with luxury, 
elegance and unique style. 
Some of the forthcoming itinerary highlights of 
the L’Austral, are Noumea to Darwin and Darwin to 
Singapore in March 2012. Plus the November – Jan-
uary Antarctica season which will see Ponant have 
both Le Boreal and L’Austral in our local waters. 
For more 
information and 
bookings on Ponant, 
contact Francis Travel 
Marketing on phone 
0800 422 784.

Record polar bear sightings 
Passengers onboard Heritage Expeditions recent ‘Across 
the Top of the World’ voyage in the Russian Far East were 
treated to a record 73 polar bear sightings during their trip.
“While polar bears are a reasonably regular sight on the 
14-night voyages, it is rare to see so many animals on a 
single trip,” reports expedition leader Aaron Russ from on 
board the Spirit of Enderby.
“As we approached Wrangel Island, renowned as one of 
the world’s top polar bear breeding and birthing sites, there 
was great anticipation as we navigated through the last 
remnants of the pack ice towards the shore. It was a privi-
lege spending five days under the guidance of local Rang-
ers on the island’s Nature Reserve tracking these mag-
nificent animals, as well as seeing walrus, reindeer, snow 
geese and the astonishing concentrations of migratory bird 
species that nest here annually”.
Heritage Expeditions also claimed a world-first on this 
voyage, being the first passenger vessel ever to visit 
Russian-controlled Big Diomede or Ratmanov Island in the 
middle of the Bering Strait. The island is strategically im-
portant as it is just over a mile away from Little Diomede 
which is under American control.
“Our Zodiac cruise along the northern coastline was 
conducted under the watchful eyes of the Russian Border 
guards ashore, making for a very interesting and exciting 
time,” said Russ.
Heritage Expeditions has just released dates and prices 
for its 2012-2013 ‘Across the Top of the World’ Voyage 
programme. The next voyages will depart 25JUL and 
08AUG12 from Anadyr in Russia.
Prices for the 15-day expeditions start from US$8,900pp 
and include one night pre-voyage hotel accommoda-
tion, transfers, all meals, shore excursions, permits and a 
US$500 landing fee. 
Heritage is also able to assist with competitively priced air-
fares to Anadyr, as well as additional pre and post voyage 
touring in the Russian Far East.
Call 0800 262 8873 (NZ) or visit 
www.heritage-expeditions.com

Sail through the spectacular landscapes, medieval towns and 
imperial cities along the Rhine,Main and Danube Rivers. Plus, 
in 2012 sail onboard the new sophisticated Viking Idun.

Grand European Tour 
– Reminiscent of a golden age of travel

*Conditions: Price listed in Australian dollars and valid on 2012 sailings only. Must book 
and pay in full by 16 December 2011. Discounts combinable with Past Passenger Discount 
and valid for new bookings only. Price is based on 24 Nov 2012 departure in Cat F 
stateroom. Visit www.vikingrivercruises.com.au for full booking conditions.

15-day Grand European Tour  
from $4,099 per person, twin share*

Save $1,500 per person.  
Book and pay in full by 16 December, 2011.

T H E  W O R L D ’ S  L E A D I N G  R I V E R  C R U I S E  L I N E . . . B Y  F A R ®

Call 0800 447 913 or  
email newzealand@vikingrivercruises.com.

vikingrivercruises.com.au



TravelMemo   20110819    19AUG11    Page 14

Carnival Spirit makeover details
The biggest addition to Carnival Spirit during 
her JAN12 dry-docking will be two water-fun 
firsts for this market, a thrill slide and a splash 
park. Carnival WaterWorks™ will have the 
steepest water slide at sea – a vertical drop – 
and a giant soaking water bucket in the splash 
park. 
The onboard offering has been tailored to lo-
cal tastes with wines and world class cuisine 
sourced in Australasia, and in recognition of 
our established coffee culture, flat whites and 
other favourites available around the clock. 
On board purchases will be in AUD and there 
will be no tipping.
The ship is only ten years old so, apart from a 
general spruce-up, her décor and staterooms 
will remain unchanged, although all cabins 
will be fitted with Aust/NZ power outlets so 
there’s no need for guests to travel with an 
adaptor.
One of the cruise line’s top-rated cruise direc-
tors has been secured for Spirit’s itineraries 
departing from Australia. A born and bred 
Sydneysider, Stu Dunn has a legion of fans 
from all over the globe and will be responsible 

for coordinating the onboard entertainment 
programme. 
The all-day programme will feature live mu-
sic, art auctions, exclusive retail sales, family 
ping pong tournaments, dance classes, wine 
tasting and destination seminars to ensure 
guests get the most of their time ashore.
The Punchliner comedy club will feature 
some of the best comedians on the Australian 
circuit, and passengers can test their vocal 
skills in the ‘Superstar live karaoke’ or ex-
plore Carnival Spirit’s 16 bars and lounges. 
Kids will be entertained throughout the day at 
one of Carnival Spirit’s three dedicated kids 
clubs and well into the evening with babysit-
ting services from 10pm to 3am.  
The new SerenityTM area will offer the ulti-
mate in chilled out time, minus the kids. This 
large open-air deck has a pool, spa, comfort-
able lounges and a bar so guests can enjoy a 
cocktail or two and watch the world go by. 
Plus, two-thirds of Carnival Spirit’s state-
rooms have their own balconies so guests 
can experience their own private space with 
expansive ocean views.

Single Traveller’s Special
Hurtigruten has released a special for Single 
Travellers wishing to undertake a Norwegian 
Coastal Voyage on selected sailings between 
06OCT and 14DEC, with sales to 14DEC11.
There is no single supplement and a further 
15% discount off the brochured price. This 
special applies to the Classic Round Voyage, 
Voyage North & Voyage South. This offer is 
valid on all cabin grades except suites, and is 
subject to availability
The regular cost for a Single Traveller on a 
Classic Round Voyage including the single 
supplement would have been GBP1636, 
whereas with this new special, the cost is 
GBP1113, a saving of over GBP500.
The special “pay for 1 get 50% off 2nd Pax” 
has been extended for sales to 31AUG11, and 
is valid on selected sailings up to 31DEC. 
Bookings via your preferred Wholesaler.

New ships for InnerSea Discoveries 
Seattle-based InnerSea Discoveries has ac-
quired a former Cruise West ship, the 86-pas-
senger Spirit of Discovery, which it plans 
to operate in Alaska next season. American 
Safari Cruises, a division of InnerSea Discov-
eries, said it is also acquiring Spirit of ’98.
Seatrade Insider reports that extensive reno-
vations will transform Spirit of Discovery 
into a 76-passenger ship, renamed Wilderness 
Explorer, with planned deployment involving 
active adventures between Juneau and Sitka.  
During renovation, two hot tubs will be added 
with one on the bow and one on the aft sun 
deck. A sauna and exercise equipment will 
also be added to the aft sun deck. The lounge 
bar will be expanded with the addition of 10 
taps serving a selection of microbrews and 
cask wine.
A new swim step will be added to the main 
deck aft. The extra space will serve as a 
launch pad for excursions and host a kayak 
launch platform able to launch five kayaks at 
a time.
Spirit of ’98, meanwhile, is to be renamed 
Safari Legacy. Preliminary plans are to oper-
ate it summers in Alaska’s Inside Passage 
beginning in 2013 and fall and spring on the 
Columbia/Snake rivers.
American Safari Cruises recently acquired 
Safari Endeavour which will begin operations 
in Alaska in 2012.

Craig Harris has been re-elected chairman 
of Cruise New Zealand for the 18th consec-
utive year. He is quoted by Seatrade Insider 
as saying CNZ plans to appoint a full-time 
executive chairman next year to cope with 
the phenomenal growth and potential of 
the cruise industry in New Zealand.

Princess Cruises blog 
Essential Experience #43
Princess Cruises has revealed the 
Panama Canal as “Essential Experience 
#43” on its blog, “50 Essential Experi-
ences: The Travel Bucket List,” leaving 
only seven more experiences yet to be 
revealed. 
And in this week’s “Reader Essential 
Experience of the Week,” a passenger 
tells her story of bringing supplies and 
gifts to the descendants of the “Mutiny 
on the Bounty” during a Pitcairn Island 
call. 
Read it all at 
http://50essentialexperiences.com/ 
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Early bird special on Gap 
Adventures Antarctica voyages
Adventure World has announced a 15% early 
booking discount on Gap Adventures 2012 / 
2013 Antarctica expeditions booked before 
30SEP11.
With savings of up to $1,306pp (this is the 
saving for this particular trip, but savings are 
up to $4702 for Spirit of Shackleton trips), the 
early bird special applies to their most popu-
lar voyages including a 13-day Antarctica 
Classic in Depth expedition from $7403pp. 
This expedition takes in the South Shetland 
Islands and the Antarctic Peninsula. High-
lights include conquering the Drake Passage 
and encountering polar wildlife and immense 

Ice and lights on unique tours
Clients can sleep in a hotel made of ice, chase 
the Northern Lights and celebrate Christmas 
in Santa Land on a range of unique tours with 
Bentours.
Bentours has a 10% discount on the 5-day 
Christmas in Lapland now priced from 
NZ$2670*pp twin share when booked by 
30SEP11.
Departing 23DEC11, the tour is based in 
Santa’s home town of Rovaniemi in Finn-
ish Lapland and includes a visit to his secret 
hideaway, reindeer sleigh rides, a traditional 
Finnish Christmas dinner and a trip to the 
Arktikum Science Centre & Museum.
The 12-day Follow the Lights departs Hel-
sinki and includes forest walks, lake cruises, 
snowmobile safaris and a six-day voyage 
through Norway’s spectacular fjords at the 
special price of NZ$3088*pp twin share when 
booked by 31AUG for selected departures in 
OCT, NOV and DEC.

icebergs.  
Space is limited so book early to avoid disap-
pointment.
Call Adventure World on 0508 496 753 or 
visit www.adventureworld.co.nz

Other unique tours include the 5-day Tromso 
Borealis, which goes in search of the spectac-
ular Northern Lights from NZ$2204*pp twin 
share departing Oslo; and the 3-day ICEHO-
TEL Tour, which is based on a stay in a hotel 
made of snow and ice in Jukkasjarvi in Swed-
ish Lapland from NZ$1839*pp twin share.
Call Bentours on 0800 443 510 
*Terms and conditions apply. Prices subject 
to change and availability.

Hotel DeBrett now HSBC 
Premier Rewards Partner
HSBC has added Auckland’s boutique Hotel 
DeBrett to its suite of HSBC Premier Re-
wards Partners. As the 11th partner, Hotel 
DeBrett will offer complimentary food and 
beverage vouchers and late check outs for 
HSBC Premier customers. 
As a launch special for the month of AUG11, 
HSBC Premier customers who book and stay 
in a suite for two consecutive weekend nights 
will receive a $100 F&B voucher to spend 
during their stay as well as a complimentary 
late check out. Then from September, cus-
tomers can continue to receive a late check 
out, and also receive a $25 F&B voucher per 
night. The vouchers can be used at the award 

winning Kitchen Restaurant, at the Housebar, 
mini-bar and the guest drawing room honesty 
bar. 

HOSPITALITY

Crowne Plaza CHC to be demolished
Christchurch landmark hotel, the Crowne 
Plaza is to be demolished, the Interconti-
nental Hotel Group has announced.
The group says the badly damaged 
building will not be rebuilt due to rising 
construction costs resulting from changes 
to Christchurch building codes.
Little has been known until now about the 
status of the hotel, other than that it was 
significantly damaged in the February 
quake.
TVNZ reports the staff have been on full 
pay until now.
The news comes as the Canterbury 
Earthquake Recovery Authority also
condemned Christchurch’s Copthorne 
Hotel on Durham St.

The Millennium Hotel near Cathedral Square, 
while not condemned, was told it could not accept 
reservations until May 2012.
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INDUSTRY
Adventure World’s biggest-ever incentive
Adventure World has announced its biggest-
ever agent incentive reward – a 5-day cruise 
for two during RWC2011. 
“This is Adventure World’s biggest ever trade 
incentive and we are pleased to be able to 
reward agents for their ongoing support,” ” 
says Dave Nicholson, General Manager of 
Adventure World. “There is no limit to how 
many cruises can be won as every agent that 
hits the target is entitled to a prize.
“Sell $25K worth of Adventure World 
product before 30SEP11 and the agent and a 
partner will receive a 5-day cruise departing 
Wellington on 10OCT to Auckland via Picton 
and Tauranga for free.” 
Those who sell $50K worth of Adventure 
World product before 30SEP11, get the same 
cruise for themselves and a partner plus the 
opportunity to be part of the rugby atmos-

phere during 
the semi final 
weekend based 
in Auckland on 
board the ms 
Volendam.
The rewards 
packages 
include 5 star 
luxury ac-
commodation 
onboard ms 
Volendam, all 
meals on-
board, 24 hour 
complimentary room service and on-board 
entertainment.
For more info visit www.adventureworld.
co.nz/agent-incentive or call 0508 496 753.

Trafalgar’s Top Sellers have returned from a week long sojourn 
through Spain. The group, representing six different retail 
chains, enjoyed the delights of Madrid, Seville and Barcelona 
on Trafalgar’s popular new ‘at leisure’ programme. The high-
light for many was the delights of the coastal town of Sitges, a 
short journey from the heart of the Catalan capital, Barcelona. 
The group was joined for dinner in Barcelona by Trafalgar 
Global CEO, Gavin Tollman. The annual incentive which runs 
each year is operated in partnership with Singapore Airlines.

Travel Industry Rates at Vietnam resorts
Epikurean Hotels Villas and Hideouts is offer-
ing travel industry rates valid until DEC12.
The opening of three unique luxury resorts 
in the past year and a further planned for late 
2011 presents an opportunity for agents to 
experience these properties with friends, 
family and partners.
Epikurean Travel Industry FAM rates:-
An Lam Ninh Van Bay Villas from US$150 
per room per night, for single or double 
occupancy with 25% discount on all F&B
Ana Mandara Hue from US$50 per room 
per night, for single or double occupancy with 
25% discount on all F&B & spa treatments. 
And complimentary airport transfers.
Ana Mandara Ninh Binh from US$50 per 
room per night, for single or double occu-
pancy with 50% discount on all F&B & spa 
treatments.
Rates are on offer until 20DEC12.  Certain 
closeout periods will apply and are subject to 
availability. Accommodation category - Run 

of House. Valid for a maximum length of 
stay of 7 nights. Valid business ID must be 
presented at enquiry stage in order to avail the 
above rates. Extra person rates on request.
Rates are inclusive of 5% service charge and 
10% applicable governmental and provincial
Taxes. Complimentary honeymoon benefits 
are offered at the discretion of the Resort
For Travel Industry FAM rate reservations  - 
email resv-vn@epikurean.ws.
Check out details of the properties at 
www.epikurean.ws

In the next Stocklink TravelBag envelope
Backpacker Campervan Rentals July 2011
Backpacker Car Rentals July 2011
Holland America Line Cruise Hols 2011-12 
Peregrine Asia 2011-13

Pictured here prior to their gala dinner in Barcelona are (L to R) 
David Borrie, World Travellers Gisborne; Gail Littin, Pukekohe 
Travel; Cherie Robson, HWT Dinsdale; Karen Ngata, HoT on 
Broadway; Aaron Dyson, HoT Alexandra; ; Lyn MacDonald, 
United Travel Hamilton; Javier Galvez, Trafalgar Travel Director; 
Helen Barlow, FC Riccarton; Deborah Kay, HWT Rotorua; and 
Scott Cleaver, Trafalgar.


