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CABLE BEACH BROOME
The only place in the world where 
you can take a sunset camel ride 
on 22km of pristine white sand 
overlooking the Indian Ocean.
Broome, Western Australia.

*For travel 01OCT - 19DEC 11. Prices are per person, twin share. 

CONTACT ADVENTURE WORLD:

0508 496 753
discover@adventureworld.co.nz

www.adventureworld.co.nz

THE GOLDEN TRIANGLE

6 days from $835* per person

 

Uncover & Discover 

INDIA
Our most popular tour! Visit the 

masterpieces of India’s Golden Triangle.

RAJASTHAN EXPERIENCE

9 days from $1,875* per person

The vibrancy of India at its best, visiting 
Pushkar, renown for its camel fair.

CLICK HERE FOR INFO

Tourism WA launches the WA Travel Hub
Tourism Western Australia is specifically 
targeting the VFR market with the launch of 
the WA Travel Hub, an innovative website - 
www.watravelhub.co.nz. 
“Consumer behaviour 
and International Visitor 
Survey (IVS) research 
indicates the VFR ar-
rivals are increasing 
into Perth,” said Tour-
ism WA New Zealand 
manager Lisa D’Souza. 
“The WA Travel Hub 
has been designed to educate, recommend and 
encourage visitors to book experiences prior 
to leaving New Zealand when holidaying with 
friends and family in Western Australia.”
The website uniquely allows, through a fo-
rum, those who have visited Western Australia 
to share experiences and recommendations to 
those looking to travel.  The WA Travel Hub 
will offer tips and advice on attractions, cafes, 
restaurants, bars and must-do experiences.  It 
will also provide visitors with the ‘extraordi-
nary’ travel deals on flights, accommodation 

and sightseeing with launch partner Harvey 
World Travel, with value added offers to West-
ern Australia throughout the year.
“The friends and family of the 50,000 New 

Zealanders living in 
Western Australia 
present an opportu-
nity for industry,” says 
D’Souza.  “The WA 
Travel Hub is designed 
to assist in capturing 
this market, so we 
encourage industry 

who have visited Western Australia to become 
involved, sign up and submit personal testimo-
nials and share their experiences.  This type 
of referral is reassuring to consumers and will 
assist in conversion of interest into sales,” she 
adds.
Just by visiting the WA Travel hub before 
30SEP11, people can go into the draw to win 
an extraordinary Western Australian holiday – 
with return flights to Perth on Air New Zealand 
and a 7-day Maui Motorhome hire to explore 
the region.  

http://www.nzonline.org.nz
www.nzonline.org.nz
http://www.topdog.co.nz
mailto:staff@topdog.co.nz
www.topdog.co.nz
http://www.nztravelbrokers.co.nz
http://www.australia.com/campaigns/nothinglikeaustralia/nz/MKOP/index.html
http://www.westernaustralia.com
www.adventureworld.co.nz/tours-and-destinations/asia/indian-subcontinent/india/overview
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Tourism Industry Awards on hold
The Tourism Industry Awards have been put 
on hold for 2011.
Tourism Industry Association New Zealand 
chairman Norm Thompson says a number of 
external factors contributed to the decision.
“Our members are telling us that the business 
demands created by the current economic 
climate mean they do not have the resources 
available to focus on creating comprehensive 
award entries. 
“They also want to keep their focus on pre-
paring for Rugby World Cup 2011, and TIA 
does not want to distract them from providing 
the best possible experiences to visitors dur-
ing this major event.
“In addition, the Christchurch earthquakes 
mean a significant number of operators in 

that region are not 
operational or are con-
centrating on keeping 
their businesses going, 
so would not be in a 
position to enter the 
Awards. 
“Taking all these fac-
tors into consideration, 
TIA made the difficult 
decision to put the Awards on hold this year,” 
says Thompson.
“We are currently considering options for the 
2012 Awards, to ensure they continue to meet 
the needs of the industry at this time. This 
includes a review of the Award categories and 
the optimum timing for the event.”

Norm Thompson

Answering The Question
i-SITE New 
Zealand is inviting 
tourism operators 
to get involved in 
a new marketing 
campaign titled 
‘The Question’ and timed for Rugby World 
Cup 2011.
The new campaign will target visitors with 
questions that prompt them to consider what 
sort of information and experience they are 
looking for.  For example the question ‘Are 
you a thrill seeker?’ will target visitors look-
ing for an activity that provides an adrenalin 
rush.  They will then be guided to the i-SITE 
network or i-SITE website for more informa-
tion and to book.
i-SITE Executive Manager Paul Yeo said the 

campaign aims to 
position i-SITES 
as New Zealand’s 
official visitor 
information net-
work and increase 

the amount visitors spend during their stay.
“The campaign will not only get visitors 
thinking about what they’re looking for dur-
ing their visit, but will also position i-SITEs 
as a helpdesk for RWC 2011.”
The campaign runs 15AUG-31OCT via the 
Web, social media, RWC2011 publications, 
billboards, AA and Jasons travel guides and in 
‘The Cloud’ on Auckland’s Queens Wharf.
Operators wishing to get involved and offer a 
deal for consumers should contact their local 
i-SITE Manager.

NZ Rugby Museum upgraded
The NZ Rugby Museum, home to New Zea-
land’s rich rugby heritage, has been rehoused 
and upgraded in a $2 million project. Now 
housed in the Te Manawa cultural complex 
in downtown Palmerston North, the museum 
collection has grown to more than 40,000 
heritage items, said to be unmatched in the 
rugby world.
The old-style static displays of rugby jerseys 
and caps, photographs and other memorabilia 
have been replaced with new interactive and 
multimedia elements, designed to educate and 
entertain. The new exhibition incorporates re-
cordings, technology and interactive displays.
The museum is divided into four sections - 
Rugby Relics, Have a Go, Rugby Tribe and 
Discovery Library.
The Rugby Museum is naturally expecting to 
attract a large number of international visitors during the RWC tournament. 

NZ Rugby’s Rare XV

Wine Down Central Otago weekends
The Queenstown Resort College is 
to introduce “educational tourism” 
weekends next month, according to 
a report in the Otago Daily Times.
Up first will be Wine Down Central 
Otago weekends, an expansion of 
the wine tastings and classes already 
offered by the Wine Down educa-
tional arm of the college.
Resident sommelier and catering 
manager Paul Tudgay says “It will 
be for families, small groups, big 
groups and professionals who have 
a big interest in wine, want to learn 
more about things like cellaring and 
tasting and want to meet some of 
the best winemakers, sommeliers 
and viticulturalists in the district.” 
The experience would begin on the 

Friday evening with a winemak-
ers’ dinner, carrying on with mas-
terclasses on Central Otago wine 
and pinot noir on the Saturday, 
lunch at Amisfield winery and 
exclusive cellar tastings. 
It would conclude on the Sunday 
with a cellaring masterclass at a 
private lodge, located in a vine-
yard, and a final lunch. 
Mr Tudgay says it will be mar-
keted around the country and 
he expects the weekends could 
cater for up to 25 people, with the 
potential to run every weekend 
depending on demand and the 
availability of local wine industry 
figures to take part. 
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Coastal Pacific 
resumes service
KiwiRail’s TranzScenic passenger service 
between Christchurch and Picton officially 
resumed service yesterday morning, rolling 
out of Addington Station in Christchurch with 
its first passengers in almost six months. 
KiwiRail’s General Manager Passenger Ser-
vices, Dr Deborah Hume, said she was very 
pleased to welcome back the train, following 
its suspension after the Christchurch earth-
quake in February. 
“The second earth-
quake occurred just as 
our peak season was 
coming to a close and 
our slower offpeak 
season was starting.  
We simply could not 
afford to continue the 
service with the sig-
nificant drop in forecast 
passenger numbers.  

Bike hire scheme for Auckland
Visitors to Auckland during Rugby World Cup 2011 will be able to 
hire a bike for the day to take in some of the city’s landmarks and 
best tourist attractions.
Auckland Transport is ready to launch the new bike hire scheme on 
01SEP. It will run throughout the Tournament and finish on 31OCT.
Adults will be able to hire a bike for $10 a day or $5 for half a day.
Based at two central locations on Auckland’s waterfront, there will 
be a total of 100 quality adult mountain bikes for hire. Hire costs 
have been set to appeal to a wide range of people and Auckland 
Transport will offer ten free rides every day.
There will be two bike stations, one near Britomart and the other at 
the Eastern Viaduct. Helmets are included and users will be given a 
cycle map of the central area and local attractions.
The bike hire scheme will be delivered by experienced recreational 
operators Adventure Capital.

A-Pass combo ticket too
Auckland Transport has also unveiled a special travel pass 
for Rugby World Cup visitors and their hosts. 
The NZ Herald reports the A-Pass has been rushed into 
production to provide overseas visitors with the type of 
electronic transport ticket many will be used to in their 
home cities. 
But it will be available for anyone to buy and use between 
01SEP and 24OCT for $15 a day, and will serve as a com-
bined visual and electronic ticket based on the Hop card that 
already operates on Auckland’s largest bus fleet. 
Although it will cost the same as the existing visual Discov-
ery pass, and will entitle holders to the same unlimited travel 
for a day at a time on trains, buses and inner-harbour ferries, 
it will also include discount offers to city attractions such as 
the zoo and several museums.

The Southland Times reports that the Central Otago attraction, The Shed, has been 
named the tourism award winner at the 2011 Central Otago Awards.
The Shed, at Northburn Station, north of Cromwell, won the award after the judges 
said its wine and food experience was “uniquely and unequivocally” Central Otago. 
The judges said the story of The Shed and Northburn Station, owned by Tom and Jan 
Pinckney, was one of diversification, hard work and holding fast to a vision. 
The couple established a vineyard on their merino-grazing operation in 1999, before 
adding the cellar door and function venue, The Shed. 

The smash hit musical 
Jersey Boys is coming to 
Auckland and will play at 
The Civic from APR12. 
Showbiz Events & Travel 
is urging agents to wait-
list now for updates and 
presale opportunities.
Jersey Boys played 13 
months in Melbourne 
before transferring to Sydney last September. Over 
one million people will have seen the show during 
its Australian season. Call 0800 SHOWBIZ.  

This was a hard decision, and we were happy 
not to have to let any staff go as a result.  We 
are now looking forward to approaching the 
Rugby World Cup and our peak season with a 
new name and new vigour,” said Dr Hume.  
The train, formerly known as the TranzCoast-
al, has resumed under the name Coastal Pa-
cific, the name it was given in the late 1980s.
The new carriages will feature 52 square 
metres of glass in panoramic side and roof 
windows, ceiling mounted HD screens, GPS 

triggered commentary in 
a choice of five languag-
es, and new café cars. 
TranzScenic has also 
developed some new 
features around fares for 
the Coastal service of-
fering greater flexibility 
and allowing customers 
to break up their journey 
and spend time discover-
ing places like Kaikoura.
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Deal of the Week ADELAIDE WEEKEND FOR TWO
 - HOTEL, CAR, TOUR  - $425pp

CLICK 
HERE

Lindeman Island – My Kind of Place
Radio personality Clarke Gayford will give 
New Zealand viewers a taste of Club Med 
Lindeman Island on TV ONE’s ‘My Kind of 
Place’  show next Saturday. 
The ‘Whitsundays Fun’ episode showcases 
some of the activities on offer at Club Med 
along with other Whitsundays highlights.
Clarke lapped up the experiences at Club 
Med including the opportunity to try the fly-
ing trapeze which he reported was higher than 
he had expected. Later that evening Clarke 
donned a pair of lycra tights and performed in 
the Club Med trapeze show.
He also took the opportunity to work on his 
swing with a private golf lesson at Club Med 
Lindeman’s 9-hole golf course.
Clarke also visited the Reefworld floating 
pontoon on the Great Barrier Reef, a day trip 

from Club Med Lindeman Island, for a day of 
snorkelling, diving and sunbathing.
Club Med have come up with a special offer 
for viewers for sales until the end of AUG11. 
Holidaymakers can save 50% off the land 
package price, taking an 8-night all-inclusive 
package price to $2589 per adult and $2019 
per child (4 – 17 years). The travel period is 
to 28OCT for a minimum 8 night consecutive 
stay.

Tourist steam train 
to the Hunter
A new tourist steam train is 
expected to start operating in Oc-
tober, bringing day trippers from 
Sydney to the Hunter Valley.
The ABC says the Blue Zephyr 
train is a joint venture between 
the Hunter Valley rail workshops 
and Lachlan Valley Railway, with 
several vintage rail cars currently 
being restored.
Hunter Valley Rail’s Michael 
Muter says the train that will also 
operate to the Blue Mountains 
and Mudgee, will be like a rolling 
luxury restaurant.
“Sydney to the Hunter, to Mudg-
ee, to any regional areas that are 
doing wine and food festivals, 
we’ll be operating to,” he said.
“We can even operate interstate 
to Melbourne, Adelaide if the 
market demands we can do that 
as well.”
Mr Muter says it will be a huge 
boost to the region’s wine indus-
try.
He says restoration of the rail 
cars that date back to the 1950s is 
now nearing completion.
“The Zephyr cars were the first 
airconditioned cars to run in Aus-
tralia,” he said.
“Over a period of 10 years 
we’ve refurbished a set of them 
and they’re now fitted out, not 
as original but as comfortable 
lounge cars inside with bars and 
full service.”

Destination Inland NSW created
Inland New South Wales’ tourism industry is set to get a 
boost, thanks to the newly created organisation Destina-
tion Inland NSW.   It will merge the marketing resources 
and destination focus of the former Outback, New Eng-
land North West and Capital Country RTOs.
The State Government has indicated that tourism, par-
ticularly in NSW regions, will be a major plank in efforts 
to rebuild the NSW economy. Destination NSW, the 
new statutory authority for the promotion of tourism and 
major events, is to work with Regional Tourism Or-
ganisation and local operators to help them make effec-
tive contributions to the State’s broad goal of doubling 
expenditure by visitors to NSW by 2020.

Resort hotel for the Pilbara
Port Hedland in WA is to get a Sebel hotel resort / resi-
dential development, aimed at providing much needed 
tourism and visitor accommodation in the Pilbara region.
Mirvac will develop the $150 million, 178-room property 
with premium restaurant, bar, cafe, function and confer-
ence space, gym, pool and gardens and 100 residences.   
Construction is expected to commence mid-2012.

BLEACH Surfing the Fringe
A two-week celebration of all things surfing will lead into 
the Quiksilver Pro 26FEB-09MAR in a major new festi-
val organisers hope will gain worldwide attention.
The festival, named BLEACH Surfing the Fringe, will be 
held at venues across the Gold Coast’s southern beaches 
and include concerts, fashion shows, art exhibitions, pho-
tography and film inspired by surfing and its culture.

AUSTRALIA

http://www.aimholidays.co.nz/images/site/deal_week/adelaide%20break%2011%20-%2013%20november%202011.pdf
http://www.australia.com/campaigns/nothinglikeaustralia/nz/MKOP/index.html
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TN WINTER WARMER AKL to PPT from NZD899         Book by 
26Aug.

Footie fans’ watering holes in Brisbane
Famous for its generous $10 lunchtime roast, the Paddington Tavern, 
aka ‘The Paddo’, is within walking distance of Brisbane’s Suncorp Sta-
dium and will be a popular spot to down a few cold ones before or after 
the final Tri-Nations match ABs vs Wallabies on 27AUG. It’s also got 
one of Brisbane’s best Sit Down Comedy Clubs, presenting fresh local, 
national and international faces each week. 
www.mcqguireshotels.com.au/paddo 
The Normanby Hotel is not only one of Brisbane’s favourite venues to 
dine, drink and dance, it’s also one of the oldest. Perched on top of the 
Fiveways at Red Hill, it’s a massive watering hole for fans heading to 
Suncorp Stadium. Their Bovine restaurant also serves up a mean steak. 
www.thenormanby.com.au 
For fans looking for live groove with their food, the Caxton Hotel com-
bines bars, live music, DJs and dance floors with their Char Grill and 
Terrace Bar restaurant. Don’t miss Mates Rates Monday and 2-4-Tues-
day to eat like King Wally for half the price. www.caxton.com.au 
Settle the score with a team-neutral European beer at The Bavarian Bier 
Café at Eagle St Pier. Kick back after the game with booth seating, long 
bench tables, a superb view of the Brisbane river and Story Bridge and 
a hearty feed. www.bavarianbiercafe.com 
Cloudland Bar (pictured) has beautiful people, tall drinks and an inte-
rior that will blow your mind. With a retractable glass roof, 5000 plants 
climbing the 14m interior wall and a 10m waterfall, this place will im-
press. Cloudland also has one of Brisbane’s best Sunday Sessions with 
tapas, local beer, cocktails and DJs.  http://www.cloudland.tv 

SOUTH PACIFIC
Like them on Facebook to be in to win 
To celebrate the launch of the Edgewater Resort & Spa’s 
new, interactive Facebook page they are giving away five 
chances to win a 5-night accommodation package in a 
beachfront deluxe room for two, with island night dinner 
and show for two. The packages are land only and inclu-
sive of return transfers – airfares are additional. 
To enter, click here and show them you like them before 
31AUG11 and be in to win.

Creche at The Rarotongan
The Rarotongan Beach Resort & Spa has launched the 
Cook Islands’ only resort crèche. The new Banana Beach 
Playland Creche for babies and toddlers 0-3 years is open 
year-round Mon-Sat 0900-1200, 1400-1700 and 1900-
2100. Each session costs $45 per child, but there are regu-
lar free sessions on special offer. Next door to the crèche, 
the resort now offers the Little Dolphins Waterpark, where 
splashing is encouraged.

Three finalists in the 2011 HM Awards
The Pacific Resort Aitutaki, Pacific Resort Rarotonga and 
Te Manava Luxury Villas & Spa have all been named as 
Finalists in the 2011 HM Awards for Hotel & Accommoda-
tion Excellence, with winners due to be announced at the 
gala dinner in Sydney on 02SEP.
Pacific Resort Aitutaki and Te Manava Luxury Villas & 
Spa are region finalists in the “South Pacific Property 
of the Year” category, while Pacific Resort Rarotonga is 
acknowledged for its environmental initiatives as region 
finalist in the category “Environmental Program of the 
Year”. And in a double celebration for the Pacific Resort 
Aitutaki, Julian Moore is also a finalist in the major award 
category of “South Pacific Hotel Manager of the Year”.   
These accolades place Pacific Resort Hotel Group prop-
erties in formidable company alongside the likes of the 
InterContinental Bora Bora Resort & Thalasso Spa, Sofitel 
Moorea Resort and Shangri-La Fijian Resort and Spa.

Fiji Hideaway Resort and Spa 
package
Sell a winter escape with Adventure World’s 8 day 
/ 7 night package staying at Fiji Hideaway Resort. 
This is a boutique beach front holiday resort ideally 
located on the Coral Coast, along a stretch of white 
sandy beach. Famous for its friendliness, the resort 
offers a tropical setting, perfect for a relaxing holiday. 
Priced from $430pp twin share, this package includes 
accommodation and return airport transfers. For travel 
01OCT–23DEC11 & 01JAN–31MAR12. Click on the 
link and call 0508 496 753.

In-room Broadband 
at Sanctuary Rarotonga
All 48 Beachfront Suites at Sanctuary Rarotonga-on 
the Beach as well as the new Honeymoon Spa Suite 
now offer in-room cabled broadband connection. 
Cables are available from the resort’s Front Desk 
with a $20 bond, and in-room internet access is also 
purchased there, starting at $15 for 50MB. WiFi 
around the resort plus an internet booth are also 
available.

http://www.facebook.com/pages/The-Edgewater-Resort-Spa-Cook-Islands/109072759940?sk=app_165675160160302
www.adventureworld.co.nz/travel-deals/fiji-hideaway-resort 
www.adventureworld.co.nz/travel-deals/fiji-hideaway-resort 


 
 

CLUB RARO RESORT   

ALL INCLUSIVE RATES + STAY 5 / 
PAY 4. *OR* REDUCED RATES B&B. 
(5 nights min stay) Sales & travel to 31 Mar 12                              

www.clubraro.co.ck 

 
 
 
 

MOANA SANDS HOTEL & VILLAS  

S5/P4  + $50 - $100 F&B VOUCHER. 
(dependent on room grade). Sales to 31 Jan 12.    

S7/P5.Sales to 30 Sep . All travel to 31 Mar 12 

www.moanasands.co.ck  

 
 
 
 

IRIRIKI ISLAND RESORT & SPA 

STAY 7 / PAY 4 
Sales to 31 Aug 11 
Travel 01 Nov-15 Dec 11 & 01 Feb-31 Mar 12  

www.iririki.com 

 
   

SPM HOTELS RESORTS & SPA 

40% OFF when staying 3nts Moorea 
OR 4nts Bora Bora incl American 
breakfast. Sales & travel to 30 Apr 12.  

www.spmhotels.com             

 

AGGIE GREY’S LAGOON BEACH RESORT   

REDUCED RATES + S5/P4 or S7/P5 + 
2 for 1 DINNERS ($45). Sales to 30 Sep, 
travel 16 Sep 11 to 31 Mar 12.  
 

www.aggiegreys.com 

 
 
 
 

AGGIE GREYS HOTEL  & BUNGALOWS 

STAY 5/ PAY 3    
Includes breakfast & transfers 
Sales to 31 Aug 11 & travel to 31 Mar 12 

 

www.aggiegreys.com 

 

 

 Laura           Jacquie             Alana 

www.vipteam.co.nz 

 
 
 
 

GRAND HOTEL AND CASINO  

STAY 4/ PAY 3 & STAY 7 / PAY 5 
Includes transfers & tropical breakfast daily 
 
 

SSales & travel to 31 Mar 12 
 

www.grandvanuatu.com 

 
 

For more details on  
specials go to  

www.vipteam.co.nz 

 
 

For more details on  
specials go to  

www.vipteam.co.nz 

 

 
 

TURAMA PACIFIC TRAVEL GROUP   

FLY FREE, DINE FREE STAYING       
5 NTS AT  AITUTAKI ESCAPE.       
Now sales to 31 Dec, travel to 31 Mar 12.  

www.turamapacific.com 



Motu Akitua (Akitua Island) l Aitutaki Lagoon  
COOK ISLANDS 
P (+682) 31 200 l F 31 202 
info@aitutakilagoonresort.com 
www.AitutakiLagoonResort.com

Aitutaki Lagoon Resort & Spa is delighted to be featured on the latest cover of the prestigious 
US travel magazine, ISLANDS, following on from having been listed by ISLANDS as one of 
the World’s 12 Best Private Islands. 

From Aitutaki Lagoon Resort & Spa guests enjoy the Best Views on Earth of the World’s Most Beautiful 
Lagoon, and now there’s an even more beautiful way to soak up these Bucket List views – our new 
bungalow category!  
We are proud to be launching our superb new bungalow category at Aitutaki Lagoon Resort & Spa – 
our NEW PREMIUM BEACHFRONT BUNGALOWS! Brand new and located directly facing the
champagne sands of Sunset Beach with magnificent views over Aitutaki Lagoon – the best views in Aitutaki!  
Under the cool shade of coconut palms, the 9 Premium Beachfront Bungalows feature a fabulous outdoor shower and a 
Californian super king size bed affording an uninterrupted vista out across the spectacular lagoon. Other features include cable 
TV/DVD player, radio alarm clock, refrigerator, coffee/tea making facilities, cool waffle-cotton bathrobes, and private verandah 
with sunloungers.  Close to the Bungalows are hammocks strung under the palms right beside the serene lagoon, 
the ultimate in relaxation. The most romantic beachfront bungalows in the South Pacific. 

The sublime Aitutaki Lagoon Resort & Spa is the ONLY resort located directly on the World’s Most Beautiful Lagoon, 
Aitutaki, one of the must-see places to see before you die. 

Here you will discover champagne sand beaches, million-dollar lagoon views, the NEW Premium Beachfront Bungalows, 
exclusive Overwater Bungalows (unique to the Cooks), the sumptuous Royal Honeymoon Pool Villa and the Oneroa Beach 
Chapel plus three ‘Lagoon of Love’ wedding packages. Here you can truly live the South Seas romance of your dreams. 
Aitutaki. Heaven sent. 

SISTER RESORTS:  www.TheRarotongan.com +
www.SanctuaryRarotonga.com (new adults -only  resort ) 

               HAT’S NEW?         
                 
W

            we make the cover of ISLANDS magazine!
      + launch new premium beachfront bungalows!  

A I T U TA K I  L A G O O N  R E S O R T  &  S PA

No need to ask which part of New Zealand 
the Tourism Fiji team was in last week judg-
ing by the amount of red and black on dis-
play.
Tourism Fiji’s CEO, Josefa Tuamoto, and its 
Regional Director New Zealand, Sala Togani-
valu were in Christchurch to meet with and 
thank the local industry for its ongoing sup-
port of the destination in the face of the many 

major disruptions the southern city has 
experienced in recent times.
Pictured at the Peppers Clearwater 
Resort (L to R): Sala Toganivalu; Wayne 
Orchard, Harvey World Travel Kaiapoi; 
Christiane Simmers, Westside United 
Travel; Janine Thompson, The Travel 
Brokers; Lyn Low, House of Travel 
Christchurch City, and Josefa Tuamoto.

For the third 
week running, 
the Edgewater 
Resort & Spa 
in Rarotonga 
continues to 
be at the top 
of the table in 
the Cooks for 
room night 
bookings via 
Expedia.



TravelMemo   20110816    16AUG11    Page 8

Want a great 
place to work?

FULL or PART Time
RESERVATIONS CONSULTANT

Sunny funky offices 
Small Team – Easy Hours 

Leading Asia specialist seeks an 
additional Reservations consultant to 
join our team.
Our new offices in Herne Bay are 
pretty cool and there is plenty of free 
parking!
Our team of 7 is missing an Asian 
specialist to quote and book our wide 
range of FIT and group options around 
the greater Asia region.
If you have travelled in Asia – and 
loved it –  we want to talk to you!
Salary negotiable; Full or Part time 
considered; Great Cafes at doorstep.

Send CV confidentially to:  
paul@activeasia.co.nzASIA

CLICK 
HEREExotic Holidays  -  Specialist Asia Tour Operator

Vietnam - Cambodia - China - Borneo FOR A COMPETITIVE QUOTE 
PHONE 0508 396 842

Thailand scores stamp expo
Thailand has signed to host of the World Philatelic 
Exhibition in Bangkok in 2013. The event is expected 
to provide a boost to Thailand’s MICE industry and 
attract tourists as well as stamp lovers and collectors 
from around the world. It is projected that the event will 
generate over 2 billion baht in revenues.
The world stamp exhibition will be held at Siam Para-
gon 02-14AUG13 and will coincide with the 130th 
anniversary of the launch of Thailand’s postal service 
and the issue of the country’s very first postage stamp. 
Thailand has hosted the event three times in the past- 
once every 10 years - in 1983, 1993, and 2003 - as well 
as hosting the World Youth Stamp Exhibition in 1999.
The event is expected to attract up to 100,000 visitors, 
including 10,000 overseas participants.

Free Kota Kinabalu Tour
Your clients receive a complimentary 
Kota Kinabalu by Night with Cultural 
Dinner tour when they purchase two 
of the following full day tours from 
Exotic Holidays:
Kinabalu National Park
Poring Hot Springs & Kinabalu 
National Park
Sepilok Orang utan Centre
Sepilok Orang utan Centre with 
Sandakan City tour or Mangrove 
Forest River Cruise or Colonial 
Sandakan tour
Lok Kawi Wildlife Park & Kota 
Kinabalu City tour
Brunei City tour & Water Village tour.  
Special offer based on two people, for 
travel in 2011.  Phone 0508 EXOTIC.  

Four Free Nights 
in Borneo
Book the 7 day/6 night Wildlife Tour 
of Borneo tour with Sandakan/Kota 
Kinabalu flight and receive a bonus 
four free nights plus breakfast daily 
and transfers from Exotic Holidays. 
Bonus - extra 2 free nights in Kota 
Kinabalu and extra 2 free nights at 
Tuaran Beach Resort. 
Based on two people travelling share 
twin, for travel in 2011. 
For details call 0508 EXOTIC.

Tourist Police for Goa
Goa will be the first state in India to have 
a full-fledged tourist security force (TSF) 
of 500 wardens reporting directly to the 
tourism department by early next year. 
The TSF’s task will include patrolling 
Goan tourist hotspots, preventing crime 
and generally aiding tourists.

http://www.macautourism.gov.mo
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Khun Numfhon (“Bee”) Boonyawat, Tourism Authority of Thai-
land’s director for Aust & NZ, is pictured here (centre) at this week’s 
luncheon for key partners, with TAT’s New Zealand representatives 
Marieanne Ouwehand and Tony Smith of Francis Travel Marketing.  
Bee told guests at the luncheon that TAT’s promotional emphasis here 
over the next 12 months will include the development of new market 
segments – golf holidays, weddings and medical tourism in Thailand.

China’s bullet trains pulled, slowed
China’s CNR Corporation is to recall 54 bullet trains 
running on the new Beijing-Shanghai high-speed 
railway after a series of malfunctions, CNN quotes a 
company official as saying.
The train-maker has also suspended deliveries of the 
same model for safety reasons.
The news follows a Chinese government instruction 
to slow down bullet trains nationwide and halt 
approval for new construction pending thorough 
safety inspections.
Bullet trains would run 40 to 50km/h below their top 
design speed, which currently stands at 350km/h for 
the fastest model, and ticket prices would be reduced 
accordingly.

The brand new Lombok 
International Airport, capable 
of handling three million pax a 
year and wide-body Airbus 330 
and Boeing 767 aircraft, is to 
be inaugurated by Indonesia’s 
President Yudhoyono on 01OCT.
Located in Central Lombok 
some 40km south of the current 
airport, Lombok International 
will offer a 2750m runway, an 
apron big enough for ten A330s, 
and a 21,000sq m terminal.
The island of Lombok hopes to 
welcome one million direct in-
ternational tourist arrivals within 
the next few years.

Magical Myanmar Festivals Tour              
October is the month for festivals in Myanmar, and Adventure World’s 11 day / 10 
nights Magical Myanmar Festivals Tour takes clients through the Golden Land, 
combining cultural insight with scenic wonders. Priced from $2,033pp this tour de-
parts on 07OCT11 and allows travellers to experience six unique Burmese celebra-
tions. They also get to discover the Myanmar culture first-hand, view the tower-

Best of Sri Lanka
Few places in the world can 
offer the traveller such a 
remarkable combination of 
stunning landscapes, pris-
tine beaches, captivating 
cultural heritage and unique 
experiences than Sri Lanka.  
Your clients can experience 
this amazing tropical island 
with Adventure World’s top 
selling 7-day / 6-night Best 
of Sri Lanka independent 
tour, priced from $1610pp 
twin share. Price, based on 
travel in NOV11, includes 
accommodation, some meals, 
transfers and sightseeing as 
specified in itinerary includ-
ing entrance fees. Click the 
link and call 0508 496 753.  

ing Shwedagon 
Pagoda in Yangon 
as well as other 
historical struc-
tures, and enjoy a 
horse drawn car-
riage ride, a boat 
ride on the Inle 
Lake and explore 
the temple filled 
hills and ancient 
palaces of Manda-
lay.  Click on the 
link for details.

www.adventureworld.co.nz/travel-deals/magical-myanmar-festivals-tour
www.adventureworld.co.nz/travel-deals/magical-myanmar-festivals-tour
www.adventureworld.co.nz/tours-and-destinations/asia/indian-subcontinent/sri-lanka/tours/best-of-sri-lanka
www.adventureworld.co.nz/tours-and-destinations/asia/indian-subcontinent/sri-lanka/tours/best-of-sri-lanka


Apply online at careers.carnivalaustralia.com Job Reference: CAR/315261
Ready for a new challenge in the serious business of holidays? 

National Account and Wholesale Product Coordinator
• Join the fastest growing segment of the holiday market
• Represent iconic brands
• Auckland-based

Complete Cruise Solution is part of the Carnival Corporation, the world’s leading cruise 
holiday company, representing iconic brands such as P&O Cruises, Princess Cruises, 
Cunard and Carnival Spirit.

Reporting to the Sales Manager, the National Account and Wholesale Product 
Coordinator is responsible for increasing sales and growing market share on the lines 
and trades represented by Complete Cruise Solution via wholesale and national account 
channels. 

The successful candidate will be responsible for supporting and building relationships with 
key accounts and wholesalers as a dedicated point of contact. Specific responsibilities will 
include: 

• ensuring a timely flow of information to key accounts in relation to general  
 pricing and promotional material
• working with the Sales Manager, determine the national account campaign  
 calendar in order to maximise sales revenue
• coordinating and facilitating national account advertising campaigns, working  
 with key marketing partners to develop a marketing plan within budget 
• assisting key accounts with product development, brand awareness and   
 marketing initiatives
• coordinating national conferences and events
• reporting and analysis, including tracking spend to budget, ROI on marketing  
 activities and quarterly review documents for national/wholesale accounts

We seek applications from highly motivated ‘self starters’ with 3+ years’ experience in a 
product marketing position who demonstrate: 

• travel industry experience, and a passion for cruising
• product coordination experience, including experience with working with   
 rates and marketing through a third party
• strong interpersonal and relationship building skills
• strong verbal and written communication skills, with a high attention to detail
• solid IT skills with MS Office and Indesign (preferred)
• flexibility with working hours

THE AMERICAS
Statue of Liberty closes
Repairs to the Statue of Liberty will require 
closing the monument to tourists for a year, 
although the island on which it stands will 
remain accessible, officials say.
The statue will undergo a US$27 million 
renovation after 28OCT, which marks the 
125th anniversary of its dedication.
Officials say they plan to make the statue 
more accessible with improvements to the 
spiraling stairway inside the monument, and 
to fire safety devices, restrooms and elevators.

Visit vibrant Whistler
Canada-bound clients will enjoy the experi-
ence of a snow holiday in the picturesque 
winter town of Whistler, BC with Adventure 
World’s 7-night Hilton Whistler Resort & Spa 
package. 
Priced from 1,339pp twin share this package 
includes accommodation in a Hilton room 
and a five-day early bird lift ticket.  Whistler’s 
vibrant village, legendary downhill skiing and 
snowboarding and two spectacular moun-
tains connected by the world record-breaking 
PEAK 2 PEAK Gondola, combine to create a 
natural playground with lots of opportunities 
for adventure.

Montreal & Quebec city stay 
Experience Eastern Canada’s most exciting cities with Adven-
ture World’s 5-night Montreal & Quebec City Stay package from 
$674pp. The package includes two nights’ accommodation in 
Montreal at Sandman Hotel, a Greater Montreal Tram tour, VIA 
rail economy class sector from Montreal to Quebec City, three 
nights’ accommodation in Quebec City at Chateau Laurier (3 star) 
including taxes, and a Quebec City tour. For travel until 31OCT11. 
For more details or to book, call Adventure World on 0800 238 
368 or visit www.adventureworld.co.nz. 

For more information call Adventure World 
on 0508 496 753 or visit www.adventure-
world.co.nz.

www.adventureworld.co.nz/travel-deals/montreal-quebec-city-stay/
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AFRICA/MID EAST

Jordan Online Training
Join Adventure World online this 
week to learn about the key high-
lights of Jordan. Agents will also get 
a chance to learn about AW’s travel 
styles and selling this unique desti-
nation to clients. Held on Tuesday, 
16AUG, 2:30 - 3:00pm, Wednesday, 
17AUG, 11:30 - 12:00pm and Friday, 
19AUG, 8:30 - 9:00am, these webi-
nars are not to be missed. 
Call 0508 496 753 or visit www.ad-
ventureworld.co.nz/online-training.

Jordan Experience 
Until 30SEP11, clients can save $90 
with Adventure World’s 7 day / 6 
night Jordan Experience private tour, 
taking in the main sights of Jordan in-
cluding an added experience of sleep-
ing in a Bedouin Camp in Wadi Rum. 
Priced from $1,699pp twin share, it 
includes accommodation, most meals, 
transfers and selected sightseeing with 
entrance fees and an English speak-
ing guide. For travel until 31OCT11. 
Click on the link for more details. 

Experience MalaMala
This amazing picture of mating Leopards 
was taken by the rangers at the MalaMala 
Private Game Reserve over the weekend. 
Experience the oldest and most histori-
cal private game reserve in South Africa 
with Adventure World’s 3 day / 2 night 
private MalaMala lodge package, priced 
from $1,945pp twin share. This includes 
two nights’ accommodation at MalaMala 
Main Camp, all meals and return road 
transfers from/to Kruger Mpumulanga 
Airport. Owned by the Rattray family for 
many generations, MalaMala Main Camp 
is family friendly and offers 18 air-
conditioned thatched suites, a pool, gym, 
gift shop, wine cellar and boma. 
For more information contact Adventure 
World on 0508 496 753 or visit 
www.adventureworld.co.nz.

EUROPE
Rome’s fake gladiators nabbed
Visitors to Rome are often surprised by the sight 
of Roman centurions and gladiators around the 
Colosseum and other ancient monuments, but not 
half as surprised as when they take a photograph 
of them. That’s when the costumed conmen bran-
dish their swords and intimidate the tourists into 
paying a fee of 10 euros or more.
Italian police, concerned at escalating violence as 
various gangs of bogus centurions fought over 
territory, disguised themselves as centurions, 
garbage men and tourists and arrested 20 gang 
members in a sting operation,.
As well as tourists, police said the gang would 
also target genuine council appointed gladiators 
who were there legitimately and were licenced to 
pose for photographs.

Cairo & Sharm el Sheikh Flights, 5 nights & breakfast  
from $3549pp* Travel 01 May-25 Sep 12 C

LI
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K
 

H
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E
*email: res@escape-holidays.co.nz

www.adventureworld.co.nz/tours-and-destinations/asia/middle-east/jordan/tours/jordan-experience
www.adventureworld.co.nz/tours-and-destinations/asia/middle-east/jordan/tours/jordan-experience
http://www.escape-holidays.co.nz


Over 120 European destinations ... now that’s Wunderbar!
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World’s Greatest 
Motorcycle Rides 
– UK
The Travel Channel’s 
resident bikie Henry Cole 
rides a Norton from John 
O’Groats to Land’s End, 
taking in the best of main-
land Britain on his next 
motorcycling adventure, 
which premieres on Sunday 
18SEP at 8.30pm.

Greece to hike VAT
The taxi drivers of Greece are back on the road for now, but that’s not the end of tourism troubles.
In September, the Value Added Tax levied at restaurants and bars will rise to 23 percent from 13 percent.
Unlike the VAT on merchandise, tourists can’t recoup any of it.

A Dickens Christmas market will take place 
in the grounds of Rochester Castle over 
four weekends this winter. Charles Dickens 
spent his childhood and his later years in the 
Chatham and Rochester area in south-east 
England.
During the Christmas market the castle walls 
will be illuminated in traditional Christmas 
colours and the trees lit with Christmas lights. 
There will be street entertainers and Dick-
ensian characters as well as bands and carol 
singers to entertain visitors to the market.
www.dickenschristmasmarket.com 

Val Thorens marks 40 years
The year round resort of Val Thorens in the French Alps 
this year marks 40 years of existence. Created in 1971 
at an altitude of 2300m, it was initially criticised for 
being too high with too much snow. These days, the 
decision to proceed has been vindicated, with Val 
Thorens having become a world class fun resort, offer-
ing guaranteed snow cover and skiing from November 
to May.
The 2011-12 season is being celebrated with new 
accommodation, new facilities and new services.
There’s a new hotel – L’Atapura – a four-star, 88-room 
property with three restaurants, three bars and a 1000sq 
m spa. There’s also a five-star Savoyard chalet – Le 
Village Montana – sitting right on the ski slopes and 
offering 37 spacious apartments. And there’s The Tango 
Hotel, formerly the Corotel and now completely refur-
bished to offer 58 rooms of three-star accommodation.
This winter Val Thorens will offer a fourth Funitel lift, 
patented technology that involves double-cable 
gondolas carrying up to 33 people each, making for a 

passenger flow of 1500 people per hour. It will take 
skiers and boarders to 3000m in less than two minutes 
where they can take either the new ‘Asters’ red run or 
the new ‘Chicard’ blue run.
With the opening of four new runs in the area, 150km 
of runs will be available from Val Thorens next season.
www.valthorens.com 

AVIATION
Another Australian airline
Strategic Airlines is to rebrand itself Air Australia and will move to a new 
low-cost business model from 30OCT.
It is expected to launch services from Brisbane and Melbourne to Honolulu 
in December, at which time it will also enter the competitive Brisbane-
Melbourne domestic trunk route from December and boost frequency on 
the Brisbane-Bali route, as well as services to Phuket from Brisbane and 
Melbourne. 
The Australian reports that Strategic targeted Brisbane and Melbourne as 
underserviced markets and said early this year it planned to move to seven 
leased A330s over the next three years, with the fleet growing to three 
by the first quarter of next year. An additional A320 aircraft will come to 
Australia later this year to bolster the three planes already here and a fifth 
could be added early next year.
The company last month announced a new Brisbane engineering base to 
service its Airbus fleet.

China Southern Airlines will commence direct flights between China 
and Perth on 08NOV. The service will initially offer a 3pw frequency 
from Beijing via Guangzhou to Perth using A330-300 aircraft.



LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE
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HLZ runway approved to 3000m
Hamilton International Airport has secured 
approvals and recommendations to extend its 
runway to just short of 3000m. (AKL runway: 
3635m)
While there is no immediate timetable, the 
option to extend the runway has now been 
approved for the next 15 years.
The approvals and recommendations allow 
for an extended runway, taxiways, extended 
apron, associated air noise boundaries 
changes, and also include land designations at 
both ends of the runway for the protection of 
runway lights and navigation aids to allow the 
implementation of instrument landing system 
high intensity lighting - in support of long 
haul wide body services. 
Chief Executive Chris Doak says Hamilton 
Airport’s competitive advantage now is that it 
has the ability to extend the runway for long 
haul international connection for the central 
North Island. He says this allows Hamilton to 
become a low cost secondary airport gateway 
in and out of New Zealand in the future.
“There are clear parallels to the secondary 
airport models developed in other parts of 

the world including Gold Coast, Avalon, and 
Stansted airport in the UK,” says Mr Doak.
“Gold Coast’s approach to the Queensland 
market is particularly relevant given they 
have established a business case for sec-
ondary connection directly with Asia, even 
given their proximity to Brisbane airport just 
one hour up the road. It is clear that airlines 
require different airport sizes and locations to 
meet their needs. We believe Hamilton will be 
able to offer an airport that is very attractive 
to many international carriers in the future 
with an extended runway,” says Mr Doak.
“These are long term goals and this is not 
going to happen tomorrow. There is still 
significant activity required to complete the 
business case and capital funding models. Ap-
provals will allow the airport to begin to iden-
tify suitable partners to help make this project 
successful. It represents a major milestone in 
the airport’s history of development,” he says.
Mr Doak says the next step for the airport 
is to examine and review all the conditions 
around the approvals and recommendations 
from the independent commissioners.

Cathay couple down the road
A pilot and a flight attendant have been dismissed 
from Cathay Pacific after compromising photos of 
them in an aircraft cockpit appeared online and in 
print.
News reports quote the airline’s chief executive as 
saying the couple, who have not been identified, 
“are no longer employees of the company.”
He stressed that the incident did not happen while 
a plane was airborne.
According to Chinese newspaper reports, the pilot 
protested that he and the flight attendant are a cou-
ple and that the pictures were downloaded from 
his personal computer without his knowledge.

Big Airbus order from THAI
Thai Airways International has signed a 
contract with Airbus covering the firm order 
of four A350-900s and five A320 aircraft, 
becoming a new customer for both aircraft 
types.
The aircraft have been selected by the airline 
under its fleet modernisation programme, 
with the A350 XWB set to operate on long 
haul services to Europe and the A320s on 
domestic and regional routes.
In addition to the aircraft ordered from Air-
bus, the airline is also leasing eight additional 
A350-900s and six more A320s.
The airline is also set to become a new opera-
tor of the Airbus A380 in the second half of 
2012.

Kenya’s Jambo Jet
Reuters, quoting a local newspaper, 
reports that Kenya Airways plans 
to launch a low-cost subsidiary to 
handle regional flights.
Business Daily reported the new 
airline, called Jambo Jet, will take 
on several smaller airlines that have 
become popular with passengers on 
domestic routes and to neighbouring 
countries.
Kenya’s flag carrier, one of the 
largest on the continent, is 26% 
owned by Air France KLM.

LAN Airlines has finished the installation of drag-
reducing winglets to all of its existing long-haul, 
Boeing 767 fleet, with a US$80 million investment. 
This initiative has allowed the Company to attain 
an efficiency of approximately 4% in the use of 
fuel by the fleet and, therefore, a reduction of the 
Company’s CO2 emissions. 
By year’s end, LAN projects a reduction of some 
113,000 tons of CO2 just by implementing this 
solution. In 2010, this measure allowed the Chilean airline to reduce its CO2 emissions by 
more than 93,000 tons.
All future B767 aircraft added to LAN’s long-haul fleet will incorporate this technology.

Heathrow Airport handled 6.9m pas-
sengers last month, a rise of 2.5% in what 
was a record month. The airport also 
reported its busiest day ever on Sunday 
31JUL, along with seven out of ten of its 
busiest days for passenger numbers in 
the month.

Hamilton flying school 
enrols BA, easyJet
Global demand for airline pilots has 
seen Hamilton-based flight school 
CTC Aviation Group purchase four 
new planes for its fleet. 
The single-engined Canadian 
Diamond Katana planes touched 
down yesterday and will help train 
the nearly 2000 aircrew that pass 
through the facility each year. 
Delivery of the planes comes days 
after the organisation announced 
it will train nearly half of British 
Airways’ new pilots, combined 
with aircrew from about 50 global 
airlines, including low-cost carrier 
easyJet. 
The planes will boost the training 
fleet to 36, with three flight simula-
tors on-site. 
The company has two British crew 
training centres in Bournemouth 
and Southampton and an accommo-
dation facility. 

http://www.cxagents.co.nz
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Airlines must reinvent themselves
Etihad Airways CEO James Hogan has 
delivered the inaugural Australia-Gulf Lec-
ture at the Lowy Institute for International 
Policy in Sydney. 
In his speech – entitled “The Shifting Geo-
politics of Aviation” – Mr Hogan reflected 
on the major economic and societal changes 
in Asia and the Middle East and their 
impact on global aviation and the relation-
ship between Australia and the United Arab 
Emirates. 
“Australia, like Abu Dhabi, is blessed 
with natural resources that are essential 
for the growth and urbanisation of emerg-
ing markets,” he said. “And because of the 
UAE’s rise as a global transport hub, it is a 
valuable partner in the globalisation of the 
Australian economy.” 
Mr Hogan also drew positive comparisons 
between the impact of current events in the 
Arab world with previous upheaval and 
reform in Southeast Asia. 

“From the fall of President Marcos in 1986 
to the fall of Suharto during the Asian Finan-
cial Crisis, and beyond, Southeast Asia has 
undergone two decades of dynamic change. 
It has taken a long time. And now we speak 
of Asia as the new centre of the world. Its citi-
zens’ wealth and quality of life growing and 
improving rapidly.” 
The Arabian Gulf is a consequential player in 
this new Asian paradigm. It now finds itself 
at a geographic crossroads, between the Old 
World and the New. Its oil is literally fuelling 
the urbanisation of regional China and the 
South Asian Subcontinent.” 
Mr Hogan said that Etihad’s future network 
hub strategy would be built around the op-
portunities in provincial China, regional India 
and other under-served growth areas. 
“The airlines – indeed businesses – that will 
survive and prosper in the face of seismic 
global change are those which reinvent them-
selves with this change in mind.”

Virgin Australia partner Skywest Airlines 
has taken delivery of its first ATR 72-500, 
the first such airliner in Australia.
Skywest Airlines will operate its new ATR 
fleet on behalf of Virgin Australia, as part 
of a 10-year agreement to create a regional 
network for the latter airline. Three more 
ATR 72-500s will be delivered this year, 
while four ATR 72-600s will enter into ser-
vice in 2012. All will wear the new white 
and red livery of Virgin Australia. 
Initially, the new ATR fleet will operate on 

Australia’s east coast, including new re-
gional routes from Brisbane to Gladstone 
and Brisbane to Port Macquarie. This 
regional network will expand progressive-
ly in 2011 and 2012 with the addition of 
new destinations. They will progressively 
replace Virgin Australia’s E-170 regional 
jets while enabling the introduction of 
new services and additional frequencies 
on existing routes. They are configured 
with 68 new-generation seats with a 31-
inch seat pitch.

SIA appointment
Singapore Airlines has announced that 
Greg McJarrow, currently Manager 
South Island, will be posted to Brisbane 
as Manager Queensland from 29AUG11. 
Greg started his Singapore Airlines 
career as Sales Executive Wellington in 
1996, he then become Sales Manager 
Wellington in 2000 and in 2004 moved 
to Auckland as Sales Manager North Is-
land, then taking up his current position 
as Manager South Island in 2007.
Murray Wild will oversee the role of 
Manager South Island until a long-term 
replacement is found, concurrent with 
his current role as Manager Passenger 
Marketing.

CHC meeting AirAsia X test
Delta Air Lines and Grupo Aeromexico 
have announced a tentative agreement 
for a long-term, exclusive commer-
cial alliance. Under the agreement, 
the SkyTeam founder members will 
expand cooperation to leverage each 
other’s strengths and link Delta’s 
expansive network with Mexico’s 
largest passenger network. As part of 
the agreement, Delta also will invest 
US$65 million in Aeromexico. 

Christchurch International Airport says it is 
closer to securing Malaysian airline AirAsia 
X as a permanent fixture after high passenger 
loadings on the Kuala Lumpur to Garden City 
route. 
In April, AirAsia X began four services a 
week on a new Christchurch-Kuala Lumpur 
route on a test basis. 
The Stuff website’s BusinessDay quotes 
AirAsia X as saying the route had proved to 
be one of the most successful ever for the 
long-haul, low-cost airline. 
AirAsia X chief executive Azran Osman-Rani 
said the airline was pleased with its first three 
months of operations in Christchurch and that 

forward loads were building well. 
“Our loads for the period April to June were 
consistently above 80 per cent, higher than 
forecast, and we’re starting to see an im-
provement in yield. There is inbound demand 
to New Zealand not only from Malaysia but 
from a number of our connecting markets in-
cluding Thailand, India, Britain and France,” 
Osman-Rani said. 
Christchurch airport chief executive Jim 
Boult said “We think the service is in less 
danger of being a short-term one. We think 
it’s highly likely now to be permanent and in 
fact we are now looking to engage with 
AirAsia X on when it goes daily.” 

http://www.lufthansaexperts.com


CRUISE NEWS

Tel: 09-444 2298
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

Special is valid from 
29th June 2011 to 30th September 2011.

ex Amsterdam Return 
from NZ$2190
Cruise Departure Date: 

Wednesday, 4th April 2012

Includes:
7-night cruise in an outside stateroom.
Port taxes, local taxes and fuel surcharge.
All meals included during the cruise.
Coffee and tea after lunch and dinner.
Quality red and white wines with every dinner onboard.
Welcome cocktail, welcome dinner and Captain’s Gala Dinner with crew show.
Dutch folklore show.
All day excursion Panoramic tour of Maastricht and visit to famous flower show 
FLORIADE - Living Nature. Packed lunch included.

DUTCH & BELGIAN WATERWAYS & FLORIADE

Amadeus Diamond

CLICK HERE FOR DETAILS
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Belinda Clark appointed CCS Sales Manager NZ
Belinda Clark has been appointed Complete Cruise Solution Sales 
Manager New Zealand.
Belinda joined CCS in 2005 as a Business Partnership Manager and 
has extensive experience in cruise and adventure travel.  
“When I started in the industry, cruising was a boutique product that 
very few New Zealanders had ever experienced,” Belinda said.
“Now we’ve paved the way with double digit growth and more than 
43,000 New Zealanders taking a cruise holiday in 2010.
“However, with only 1 percent of our population currently cruising, 

the opportunity is enormous to 
continue building our market. 
“I’m looking forward to working on 
this with our key partners over the 
coming years.”
Don Clark, CCS Director of Sales 
Australia and New Zealand, said 
Belinda’s knowledge of the market, 
experience in the field, and ability to 
build strong relationships with the 
agent community would be critical to 
the ongoing growth of cruise business 
in the New Zealand market.  

Explore Hidden Africa with Wild Earth Travel
Wild Earth Travel is offering an 11-day expedition 
on board the 34-passenger MS Callisto which spends 
three days in the rarely visited Bijagós Archipelago, 
an obscure 88-island chain lying off the coast of 
Guinea-Bissau in West Africa and a UNESCO World 
Biosphere Reserve. Here they can view the wildlife, 
including the rare saltwater hippos found only on 
Orango Island and the red colobus monkeys of The 
Gambia; as well as visiting Bijagós villages and learn-
ing about their ancient culture and traditions. Other 
highlights of the voyage include sailing on Senegal’s 
Saloum River; historic Gorée Island, which played a 
significant role in the Atlantic slave trade; and João 
Vieira, a breeding ground for marine turtles.
Passengers will experience the exuberant musical 
traditions of Dakar; the tropical riverine forests of 
Abuko Nature Reserve and the Makasutu Culture For-
est in The Gambia; Guinea-Bissau, one of the smallest 
and least visited countries in West Africa; the isolated 
Soumba Waterfalls of Guinea; the rich forests, nature 
reserves, and white-sand beaches of Sierra Leone; and 
the Tacugama Chimpanzee Sanctuary, home to 

abandoned and rescued chimps.
Tourism on a large scale would destroy these authentic 
cultures; however the compact size of the MS Callisto 
allows travellers to visit these unspoiled islets with 
minimum impact.
The ship is luxuriously appointed and features ser-
vices and facilities one would expect to find in a fine 
country house. Most of the 17 cabins feature large 
windows that look out to sea, as well as satellite TV, 
DVD/CD players, internet access, telephones, marble 
bathrooms with lavish amenities, two sun decks, a 
Jacuzzi and a swimming platform.
Prices for the 11-day ‘West Africa’s Cultures and 
Nature Reserves’ voyage start from NZ$10,700pp in 
a category E cabin. There are five departures between 
JAN and mid-MAR12; or for a Christmas with a dif-
ference, a special voyage departing 24DEC11 will 
spend Christmas and New Year in this extraordinary 
part of the world.
Call 03-365 1355 or visit www.wildearth-travel.com

http://www.francistravelmarketing.co.nz/index.php?option=com_wrapper&view=wrapper&Itemid=96
http://wildearth-travel.com/trip/west-africas-traditional-cultures-nature-reserves/
http://wildearth-travel.com/trip/west-africas-traditional-cultures-nature-reserves/
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Hurtigruten on the Travel Channel
The Travel Channel’s Cruise Today programme, at 7pm on 
11SEP, will see Ginny Buckley exploring the Norwegian 
fjords on board Hurtigruten’s MS Nordlys.

Princess Cruises Blog Essential 
Experience #42 – Egypt
The latest of the “50 Essential Experiences: The Travel 
Bucket List” on the Princess Cruises blog sees Strategic 
Pricing Analyst Norma Serrano reliving her first visit to 
Egypt. 
New Zealand features in this week’s “Reader Essential 
Experience of the Week,” where the passenger was bought 
to tears by the warm welcome the ship received from the 
people of Tauranga and her memorable day in Rotorua. 
www.50EssentialExperiences.com

Security clock-in on Emeraude
Emeraude Classic Cruises has installed a finger print clock 
system, ensuring that its crew make appointed safety 
checks throughout the night.
Every hour, the Emeraude crew member on watch will 
leave his fingerprint on screen systems installed in the 
wheelhouse, in the engine room, the crew quarters and the 
restaurant. The system identifies the crew member, and the 
time of his visit.
“This system adds a whole new level of security to a 
cruise on Halong Bay,” said Capt. Jacques Le Fur, who has 
steered the Emeraude among the karsts of Halong Bay for 
more than five years. “The system is not required by regu-
lations or the recent decree, but we’re doing everything 
possible to ensure the safety of our passengers.”
In February, a tourist boat sank in the bay, drowning 12 
passengers. Then another tourist boat went down in May, 
though 28 French passengers escaped harm in that inci-
dent.
Emeraude Classic Cruises has produced a video, detailing 
safety measures on Halong Bay. 
To see the video, click into the Emeraude’s home page 
here: http://www.emeraude-cruises.com/Video

The Farm’s excellence recognised
The Farm at Cape Kidnappers has been recognised 
by US-based Wine Spectator Magazine with a Best 
of Award of Excellence for its exemplary wine list.
Wine Spectator’s Restaurant Wine List Awards rec-
ognise restaurants whose wine list offers interesting 
selections that are appropriate to their cuisine and 
appeal to a wide range of wine lovers. 
In particular, the Best of Award of Excellence is a 
second-tier and more prestigious award created to 
give special recognition to restaurants that clearly 
exceed the requirements of the Award of Excel-
lence, bestowed on lists that offer a “well chosen 
selection of quality producers, along with a the-
matic match to the menu in both price and style”.  
Typically the Best of Award of Excellence winners’ 
lists offer 400 or more selections along with supe-
rior presentation, and display either vintage depth, 
with several vertical offerings of top wines, or 

Host Accommodation launches new digital strategy 

excellent breadth across several wine regions. 
The Farm at Cape Kidnappers upholds and exceeds these criteria.

Conference delegates were given a sneak preview of the new 
Host Accommodation Digital Strategy at the Host Annual Con-
ference held in Wellington recently. 
The major theme for the conference was innovation in digi-
tal technology with presentations on rapidly changing market 
trends and new digital media channels. 
“We need to ensure a better understanding of the needs of our 
customers”, said Chris Lee, General Manager of Host Accom-
modation “It’s a challenging marketplace and Host will be 
actively promoting an online and offline feedback loop with 
customers to ensure its messaging is relevant, timely and adding 
value”, he said. 
Host Accommodation has embarked on a new digital marketing 

strategy with key messaging and offers powered by on-
line video. Part of the strategy involves the roll out of a 
new website platform in July with an emphasis on quick 
and easy access to online pricing and booking availabil-
ity. Focus has also been placed on Host’s genuine and 
welcoming ‘authentic Kiwi’ positioning. 
The Rugby World Cup was also identified as a key 
short-term priority for Host with a new campaign 
promoting special offers via Host’s social media and 
website channels starting immediately. 
Host Accommodation Group has a network of over 
90 motels, hotels and apartments conveniently located 
throughout New Zealand. 
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Members of 
Tourism Author-
ity of Thailand’s 
“Tongue Thai’d” 
team are pictured 
here at last week’s 
Trivia Quiz 
organized by Pro-
Mag’s Trish and 
Stu Freeman. The 
night was a char-
ity fundraiser in 
support of Trish, 
who is again 
taking part in the 
annual 800km 
sponsored cycle 
ride through Thai-
land for Hands 
Across the Water, 
a charity started 
by Peter Baines, 
the forensic po-
liceman who led 
the victim iden-
tification team 
following the 
2004 Boxing Day 
tsunami. 
TAT’s Marieanne 
Ouwehand took 
these pix of her 
team, who were 
among the 200-
plus industry peo-
ple at the func-
tion, which raised 
more than $9250 
in sponsorship.

Anna Friend, Liz Johnston, Paula Watson and Paul Leigh

Kaarin Gaukrodger, Melanie Secker and Gareth Williamson

Innovative solution 
to winter blast
Innovative Travel’s Robyn Galloway 
says it’s business as usual for the 
specialist wholesaler, even though 
Christchurch is facing ongoing snow 
conditions. In the wake of the earth-
quakes, Robyn set up systems so the 
Innovative team can work remotely 
from their homes if necessary. Free-
phone 0508 100111 as usual for all 
your Middle East, Mediterranean and 
Eastern Europe product needs. 

Lufthansa’s Europe On Sale 
Fares to over 100 of Lufthansa’s European cities are on sale until 22AUG for 
travel ex AKL, WLG and CHC between 15SEP-15DEC11.
Examples of pricing ( all inclusive ex AKL ) : Munich  $2013; Frankfurt  
$2033; London  $2279; Paris  $2099. 

AirAsia boss eyes QPR
AirAsia owner Tony Fernandes is reportedly 
close to finalising a deal where he will buy 
a 51% in the newly promoted West London 
football club Queens Park Rangers from 
Bernie Ecclestone, the Formula One motor 
racing chief.
The Financial Times says the deal would 
complete Mr Fernandes’ long quest for own-
ership of a premiership club. He has several 
times tried and failed to buy West Ham Unit-
ed, the biggest soccer club in east London.

Cathay Pacific may delay a global 
marketing campaign, after photographs 
of crew members allegedly engaging in a 
sexual act were published. 
The BBC reports that the airline was due 
to launch the campaign next month.
Its tagline was “meet the team who go 
the extra mile to make you feel special”.
“We are thinking of holding the cam-
paign back for a little while because the 
timing doesn’t suit us at the moment,” a 
spokeswoman said.

Why is it, that just when you feel on top of things 
is when your friends tell you to get a life


