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Strong Kiwi more to blame than quake
Big events like the Christchurch quake and Chile’s ash cloud 
have not caused as large a fall in tourism spending here as might 
have been feared.
The Ministry of Economic Development says the latest 
International Visitors’ Survey, the first to fully cover the 
catastrophe period, shows spending by international visitors was 
$5.6 billion in the year ending JUN11, a drop of just 6.5%.
According to MED’s Tourism Research and Evaluation 
Manager, Peter Ellis: “Spending by international tourists has 
been dropping for over a year even though the number 
arriving remains pretty constant. One significant reason 
tourists are spending less per visit still appears to be the extreme-
ly high New Zealand dollar in relation to currencies other than 
the Australian dollar.”
Mr Ellis says the effects of the adverse events had their main 
impact during what is always the low tourism season. “On an 
annual basis the arrivals have held up and spending hasn’t 
collapsed,” he said.
Our biggest market, the Australians, spent their strong dollar 
elsewhere, with their spending in NZ down by 6%. The stats also 
shows Australian VFR numbers increasing,  while the higher 
spending holidaymakers are decreasing in number and spent 
11% less than in the previous year.
 Brit spending was down 18%, while US visitors spent 14% less.
Spending by Korean and Chinese tourists continued to increase.  
Koreans currently account for 4% of international tourist 
expenditure in New Zealand, and Chinese for 7%.
Check out the detail at www.tourismresearch.govt.nz/ivs

http://www.nzonline.org.nz
www.nzonline.org.nz
http://www.worldjourneys.co.nz/package.php?packageType=Cruise&packageID=213&packageName=Great-Rivers-of-Europe-June-2012
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Tourism New Zealand has welcomed a 
Rugby New Zealand forecast of 95,000 
international visitors anticipated to visit 
New Zealand for Rugby World Cup 2011 - 
10,000 more than recent estimates.
Australians were expected to make up 
30,000 of those fans, 10,000 from France, 
25,000 from the UK and Ireland and 
10,000 US, Canada and Argentina support-
ers. International visitors were expected to 
account for one third of total ticket sales.
Research carried out in 2010 indicated 
visitors expected to stay an average 23 
days and travel throughout New Zealand - 
38,000 of them for the first time.
Total ticket sales are already 10 times 
higher than the 2005 British and Irish Lions 
tours; the previous largest event held in 
New Zealand.

95,000
Match fit

Showcasing Maori Rugby
Among the big drawcards for visitors to the 
Waka Maori at Auckland’s Viaduct Har-
bour next month will be the Maori Rugby 
exhibition, something former Maori All 
Blacks coach Matt Te Pou strongly en-
dorses.
Te Pou says when international visitors 
and New Zealanders go to Waka Maori 
they will get the chance to meet and talk 
with some of the game’s greats. The Maori 
Rugby Club will recreate the atmosphere 
of New Zealand rugby clubs and will be a 
great place to enjoy watching games live 
on the big screen. An exhibition will show-
case many of the Maori All Blacks’ famous 
victories, legendary players, trophies and 
memorabilia.

Qualmark Marae Stay Experience
A new visitor accreditation category of 
Qualmark, providing confidence for visitors 
to book marae experiences, was officially 
unveiled in Auckland last week.
Te Māhurehure Marae, the first marae to meet 
the criteria, offers a one night sleepover with 
all sleeping requirements provided. 
In addition, visitors will experience a 
traditional hangi and be entertained with 
Maori performances and songs.
Intending Rugby World Cup 2011 visitors 

from Wales, South Africa, England and Japan 
have already been in touch about staying at 
the Ngapuhi marae, which is in Premier Ave, 
Pt Chevalier.
Te Māhurehure Marae and Te Hana Te Ao 
Marama Marae; also in the greater Auckland 
region, have met the criteria for Qualmark’s 
‘Marae Stay Experience’, while a number of 
other marae are currently working on getting 
official accreditation.
http://www.temahurehure.maori.nz/

ANZCRO has just released its new NZ 
Brochure for 2011 /12 featuring a distinctive 
silver fern cover.
Crammed full of the best product NZ has to 
offer, the new brochure offers sharp rates on 
sightseeing, car rental and motorhomes, plus 
accommodation – from backpackers to five 
star resorts.
The ANZCRO NZ Book, a must for booking 
domestic travel, will be distributed next week, 
with additional copies available from Bro-
churenet.  Call the ANZCRO Reservations 
Team on 0800 269 276. www.anzcro.co.nz

New owner stoked 
over Kingston Flyer buy
The Marlborough Express reports that a local 
businessman David Bryce has bought the 
Kingston Flyer steam train and wants to get it 
back on the tracks by late October. 
He told the paper he had reached an agree-
ment to buy the vintage steam train from the 
receiver of previous owner Kingston Aquisi-
tions Ltd. 
The deal involves two steam locomotives, 
the vintage carriages, the Kingston Tavern, 
storage sheds, the 14km section of track to 
Fairlight, six residential lots and other devel-
opment land in the village, totalling about 80 
hectares. 
He has appointed former long-time Flyer 
manager Russell Glendinning as general op-
erations manager.
Mr Bryce told the paper some former King-
ston Flyer staff were moving back to town to 
work on the train and that he planned to open 
the Kingston Tavern, the hub of the town, as 
soon as possible.
Among his other plans are the establish-
ment of a wine label in association with the 
Kingston Flyer trademark. He wants to set 
up a heritage trust, with a percentage of the 
wine profits going to the trust to restore and 
preserve the engines. 
Mr Bryce told The Marlborough Express he 
also plans to support the proposed Around the 
Mountains Rail Trail cycle track from Queen-
stown. The 175km trail is designed to follow 
the railway line from Kingston and along the 
banks of the Oreti River towards Lumsden. 
The development could see features such as a 
bus depot, car parks, food outlets, cycle hire 
shops and more accommodation spring up 
around Kingston. 

 Ski Express says there is still time to book 
those late season ski holidays by calling 
0800 269 276 or emailing info@skiexpress.
co.nz to get the latest deals. Fantastic 
spring ski conditions are reported, with ex-
cellent accommodation rates up to 30SEP.
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ANZCRO’s new online booking 
system – with service 
To coincide with the release of its 2011-2012 
Brochure, ANZCRO has just launched its new 
agents’ online booking service. 
The easy to use point and click system was 
developed in-house and allows agents to build 
email-friendly quotes and invoices. 
Agents can access ANZCRO’s NZ Book rates 
24/7 and view updated information and im-
ages on all properties and products featured. 
Once a booking is generated to ANZCRO 
staff it is double checked before conversion, 
thus acting as a safety net for agents. 
All licensed agents can access to this new 
booking tool. 
Simply email online@anzcro.co.nz and 
register your interest.

Queenstown ‘loaded’ 
with spring deals 
Following the launch last week of Queen-
stown’s Great Hotel Giveaway, more than 
100 special ‘Spring Loaded’ offers are 
now available on www.queenstownNZ.
co.nz/spring-deals, giving visitors sharp 
deals on a huge range of accommoda-
tion, activities and dining around the 
Queenstown district during September and 
October.
Destination Queenstown CEO Tony Ever-
itt encourages people to “get in quick” to 
take advantage of the spring deals.

Improved visa service 
for Chinese visitors
Recent changes to travel visa ap-
plication processes for visitors from 
China are set to make travel between 
China and New Zealand easier.
Speaking in Shanghai last week to 
mark the launch of a shared Tourism 
New Zealand and Immigration New 
Zealand office, Tourism chief execu-
tive Kevin Bowler said travel to New Zealand 
was at an all time high.  Between 1999 and 
June 2011, the Chinese visitor market to NZ 
grew from just over 20,000 to more than 
130,000.
China numbers for NZ were up 25% on last 
year and TNZ predicts it will overtake the US 
as our third largest visitor market in the next 
few years.
“The additional effort by Immigration New 

Zealand in China will support this increasing 
demand, and is likely to encourage greater 
numbers of single destination travellers who 
will want to see more and do more in New 
Zealand.”
In addition to changes in visa application re-
quirements, staff numbers are being increased 
at Immigration New Zealand’s three China 
branches in Shanghai, Beijing and Hong 
Kong to meet booming demand.

Wellington hotel campaign delivers hot results for winter
Positively Wellington Tourism’s Hotel Moni-
tor – which tracks nights sold, rooms rates 
and occupancy of 21 of the city’s hotels – 
indicates a 13.5% surge in total rooms sold in 
the period MAY-JUL11.
PWT chief executive David Perks says it’s 
one of the strongest winter performances for 
some time, with occupancy levels over the 
three month period the highest since 2004.
“Such growth would be fantastic any year, but 
the fact that Wellington’s seen an indicated 
13.5% in winter rooms sold during what is 
without question one of the most challenging 
times New Zealand’s tourism industry has 
faced, is quite simply remarkable.”
Stars and crew arriving in town for filming of 
The Hobbit and continued growth in Austral-
ian visitors drove international growth, while 

a ‘back to basics’ 3 Nights for Two campaign 
– run by PWT in conjunction with 18 of the 
city’s hotels – boosted domestic numbers, Mr 
Perks says.
“The 3 Nights for Two campaign alone 
resulted in close to $300,000 in room night 
bookings through WellingtonNZ.com and the 
city’s hotels.”
PWT is planning to bring the successful 
campaign back to target the period – another 
traditionally soft period for Wellington.
“We’re also considering rolling the concept 
out to encompass the hospitality and retail 
sectors as well so Wellington is offering 3 
for Two shopping, dining and accommoda-
tion – that way we can offer more to visitors 
and maximise their value for a range of local 
businesses.”

Mikey Havoc 
takes on the Territory
Radio personality Mikey Havoc, who usually 
crosses the Ditch for the night life, shopping 
and surf, has this time headed to the Top End 
to host the Northern Territory episode of 
ONE’s travel series “My Kind of Place”. 
In his unique way, Havoc takes to the ‘cage 
of death’ at Darwin’s Crocosaurus Cove and 
then, armed with a bamboo pole and a chunk 
of brisket meat, heads to the wilds in search 
of the wild thing. Havoc soon discovers that 
life in the Top End is not as you know it. 
During filming, the Territory was blessed with 
rain, transforming the red heart of Australia 
into a kaleidoscope of green. Few places do 
rain quite like the Top End, and with water-
falls in full flow, it makes a sight to behold. 
From Darwin, Havoc boards the Ghan and 
explores Katherine Gorge en route to Alice 
Springs where he unleashes the musician 
within and surprises the crew – and himself – 
with his proficiency on the didgeridoo. 
‘My Kind of Place’ screens on TV ONE, 
tomorrow night at 7.30pm.



Business Partnership Manager – New Zealand
•	 Join	the	world’s	leading	cruise	holiday	company
•	 Represent	iconic	brands
•	 Competitive	base	+	car	+	incentives

Complete Cruise Solution is part of the Carnival Corporation, the world’s leading 
cruise holiday company, representing iconic brands such as P&O Cruises, Princess 
Cruises, Cunard and Carnival Spirit.

Reporting to the Sales Manager and supported by a Business Partnership Executive, 
the Business Partnership Manager is responsible for meeting and exceeding revenue 
objectives through the promotion of Complete Cruise Solution products and services 
to our travel agent and wholesale partners.

Key responsibilities include:
•	 developing	and	implementing	business	plans
•	 promoting	products	and	services	through	on-site	sales	calls,	telephone	and		
  written communication
•	 supporting	the	development	of	local	marketing	for	agents
•	 managing	product	education	events,	presentations	and	training
•	 preparing	and	delivering	financial	reporting	to	key	accounts	across	the	territory

We	seek	applications	from	individuals	with	2+	years’	experience	in	a	territory	sales	role	
(ideally in travel) who demonstrate:
•	 a	passion	for	cruising	and	‘being	on	the	road’
•	 proven	account	management	and	new	business	development	skills
•	 strong	relationship	building	and	influencing	skills
•	 excellent	communication	skills,	with	an	engaging	and	impactful	presentation		
  style, and proven ability to present to a large audience
•	 the	ability	to	work	in	an	autonomous	manner,	prioritising	workload	and	call	plan		
  to have maximum impact
•	 a	willingness	to	travel	frequently	and	attend	functions	on	evenings	or	week	
		 ends	as	required

Note: Previous applicants need not reapply. 

Ready	for	a	new	challenge	in	the	serious	business	of	holidays?	

Apply	online	at	careers.carnivalaustralia.com	Job	Reference:	CAR/239320

Top-End Fishing Adventure
Air Adventure Australia has teamed up with 
Graeme Sinclair - Kiwi fishing legend and 
host of TV’s ‘Gone Fishin’’ to design the 
ultimate fishing adventure in Australia’s Top 
End.
The ‘Top-End Fishing Adventure’ takes 
guests to some to the most remote areas in the 
Territory and WA by private aircraft, to fish 
with Graeme who will host the trip and will 
also be filming segments for his show.
The trip has been scheduled during peak 
season for catching barramundi, giving Kiwis 
a great opportunity to catch this famous 
Australian fish as well as a number of other 
varieties which are not found in NZ waters.
Departing from Darwin on 23APR12, the six-
day adventure also includes cultural encoun-
ters and ‘bush tucker’ cooking demonstrations 
with the local Tiwi hunters, scenic flights over 
rivers and waterfalls in Kakadu, viewing of 
ancient aboriginal rock art and the opportu-
nity to see a range of Australian wildlife.
The tour is priced at A$9,750pp and is fully 

inclusive of all charter flights, high-end ac-
commodation, meals and drinks, tours and 
excursions including equipment and photo-
graphs. Return airfares from New Zealand are 
additional.
Spaces are very limited, and are selling fast so 
prospective tour-goers should get in quick. 
For bookings, enquiries and itinerary outlines 
call Mike Halpin at Mondo Travel, Auckland 
on 09 366-4645 or email: mike.halpin@
mondo.co.nz.   www.airadventure.com.au 

Shady Camp, Northern Territory 
Pic | ewenbell.com

Hilton’s Beach Valet
Hilton Surfers Paradise has 
launched Australia’s first 
ever Beach Valet, provid-
ing guests with the ultimate 
luxury beach experience. 
The Beach Valets will 
take guests’ beach gear 
and belongings to Surfers 
Paradise beach, as well 
as deliver cold drinks, ice 
creams, snacks, sunshades 
or beach umbrellas, beach 
chairs, fresh towels, and 
children’s beach toys. 

The Coolangatta Gold, one of the most famous and challenging 
multi-discipline races in Australia, takes place this year on 
Sunday 25SEP at Kurrawa Beach. The 46km test of endurance 
comprises an ocean swim, surf-ski, board paddle and run, the 
longest race of its kind in the world. 
This is a spectacular value-add to a Gold Coast holiday.
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Deal of the Week ADELAIDE WEEKEND FOR TWO
 - HOTEL, CAR, TOUR  - $425pp

CLICK 
HERE

SuperGold Card 
going trans-Tasman
Under a new trans-Tasman 
arrangement, New Zealand’s 
SuperGold and Australia’s 
Seniors Card holders will soon 
be able to use their cards when 
travelling in Australia and New 
Zealand.
More information on this new 
initiative will be available 
in the next few months and 
golden oldies will be keeping 
an eye on the SuperGold Card 
website for the latest news.
NB: State or nationally funded 
schemes (such as the free off-
peak travel operating in New 
Zealand) will not be included 
in the arrangement.

Sheraton Mirage Resort 
& Spa Gold Coast is to 
become a non-smoking 
resort effective from 
01DEC11. This decision was 
based on guest feedback 
and general sentiment to 
provide a healthy resort 
environment, and follows 
the lead of other Star-
wood Hotels & Resorts in 
the region.

The 77-level Soul tower, currently under construction in Surfers 
Paradise, will be branded a Sea Temple resort when it opens next 
year.  Mirvac Hotels and Resorts will manage the apartments in 
the A$850 million supertower, and plans a soft opening in the third 
quarter of next year.
Mirvac has 5000 rooms under management across 44 hotels, 
including three that were previously developed by Soul’s devel-
oper – two Sea Temple resorts in north Queensland and The Sebel 
Maroochydore.
According to Mirvac Hotels & Resorts chief executive Stephen 
Burt, the five-star resort will be a drawcard for both domestic and 
international tourists.

The first ever attraction of its kind to launch 
in Australia, Madame Tussauds Sydney will 
be making its grand entrance on the Aquari-
um Wharf in Darling Harbour next year.
Costing A$14 million and featuring 
1,800sqm of space, the new Madame Tus-
sauds Sydney in Darling Harbour is the lat-
est addition to Merlin’s four newly acquired 
attractions – Sydney Aquarium and Ocean-
world Manly, and the soon to be relaunched 
WILD LIFE Sydney and Sydney Tower Eye.

SOUTH PACIFIC

Tonga showcase 
The Tonga Visitors Bureau (TVB) is 
launching a New Zealand roadshow to 
showcase the Kingdom’s attractions.  
Fourteen representatives from across 
Tonga’s tourism community will attend 
the roadshow, scheduled for the end of this 
month. The event will include two semi-
nars in Auckland and a number of sales 
meetings across the country, giving Kiwi 
operators the chance to learn more about 
promoting Tonga as a tourist destination.
The roadshow, 29AUG-02SEP, is one 
of several promotional activities initi-
ated by the TVB to revitalise its presence 
here. Information seminars will be held 
at Auckland’s Langham Hotel (31AUG) 
and at the Spencer on Byron Hotel on the 
North Shore (01SEP). The team has also 
confirmed sales meetings in Tauranga, 
Rotorua, Hamilton, Christchurch, 
Dunedin, Oamaru and Timaru. 

All island groups in Tonga will be 
promoted with participation from 
accommodation and tour providers 
as well as activities such as diving, 
swimming with whales and kayaking.
Says Director of Tourism, Mr Sa-
kopo Lolohea: “Although statistics 
in visitor arrivals at the beginning of 
the year were not too promising, May 
has shown good growth.”  He adds 
that  the TVB is committed to key 
promotional efforts and is confident 
of tracking improvements in visitor 
numbers from New Zealand over the 
coming months.
Agents keen to attend either of the 
Auckland sessions, which start at 
5.30pm, should RSVP by Friday 
19AUG to Helen@tongaholiday.com  

http://www.aimholidays.co.nz/images/site/deal_week/adelaide%20break%2011%20-%2013%20november%202011.pdf
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Six of the best 
for NZ Matai agents
Tourism Fiji is inviting all Matai specialist 
agents on a major famil 04-11NOV, designed 
to provide a first-hand sampling of six very 
different regions.
Six itineraries will variously offer Nadi and 
Denarau, the Coral Coast, the Pacific Coast, 
the Mamanuca Islands, the Yasawa islands 
and the North incorporating Savusavu and 
Taveuni.
Group themes will include ‘Delight Me’, 
‘Invigorate Me’, ‘Embrace Me’, ‘Influence 
Me’, ‘Rejuvenate Me’ and ‘Treat Me’, with 
itinerary inclusions to match each theme.
While in Fiji the Matais will also get to 
sample from a range of activities including 
spa experiences, trekking, village visits, zip 
lining, a Sigatoka River Safari, hot air bal-
looning, dolphin watching, snorkelling and 
sunset cocktail cruises.
All Matais will convene at Plantation Island 
Resort on 05NOV for a trade day at the re-
sort’s Convention Centre, followed by a gala 
dinner at Malolo Lailai after which they will 
head off on their respective itineraries.
All six groups will reconvene in Nadi on 
10NOV for a farewell dinner and an opportu-
nity to swap notes.
Tourism Fiji Regional Director New Zea-
land, Sala Toganivalu says “Timing is perfect 
– after being dominated by the IRB Rugby 
World Cup in previous months, we like to 
think a visit to Fiji will prove a refreshing 
change for our Matais,” she said.
Consultants wishing to join the Matai pro-
gramme and have the opportunity to join the 
famil can do so by signing up - for free - and 
completing the online training at 
www.fijimatai.com.

Scenic Hotels acquires Royal Tonga International
The lease on the Royal Tonga International Hotel near Fua’amotu International 
Airport has been sold to Scenic Hotels Group and Commercial Factors Ltd in 
a joint venture arrangement. The 78-room hotel will become the New Zealand 
chain’s 18th property.
MatangiTonga Online says the acquisition has taken four years for Scenic to 
achieve and the successful  tender for the property was accepted in May.
The joint venture group has indicated it is also interested in acquiring the Interna-
tional Dateline Hotel to be part of the Scenic chain.
Construction of the Royal International Hotel was begun by a Chinese business-
man in 1992 and eventually opened in 2007.

Self-famil package to Niue
Niue Tourism, TATS and Air New Zealand are giving travel agents the 
opportunity to experience their own holiday in Niue with a special agent and 
companion rate.
A 7-night, self-famil package including return flights and twin-share 
accommodation in a Standard Room at the Matavai Resort is available for 
$499* per agent and $625 for a companion. 
This offer is only available for sales until 18AUG11 and is valid for travel 
24SEP-01OCT11, 29OCT-10DEC11 or 21JAN-31MAR12.
As a condition of the offer agents must undertake at least three site inspections 
and report their impressions of at least four of the many tourist highlights on 
the island.
Click here for the details.
*Eligibility conditions apply. Prices are twin share, per person ex AKL and are 
subject to availability at the time of booking. Departures ex CHC or WLG are 
an additional $115pp.     www.niueisland.com

Just one more departure in 2011 
Blue Lagoon Cruises’ last 7-day Historical & Cultural 
Cruise for 2011 is now departing 01NOV on board the 
MV Mystique Princess.
This new itinerary includes the northern islands of 
Vanua Levu, Kioa, Rabi and Taveuni Islands.  The route 
then continues onto Vanua Balavu in the heart of the 
very isolated Northern Lau region.  The cruise con-
cludes with a visit to the island of Ovalau and Levuka 
before returning through the Bligh waters to Port 
Lautoka..
BLC has created a retail-friendly flyer featuring high-
lights of the Historical & Cultural cruise itinerary. 
If retail stores wish to order flyers to display in store 
or a PDF copy for emailing to client database, simply 
contact Wendy Fisher - Sales Manager NZ by emailing 
bluelagoonnz@xtra..co.nz
Local Historian, Alan Roxburgh will be on board this 
cruise to provide fascinating insights.
Departing Lautoka, the cruise is priced from NZ$6520* 
per cabin, double occupancy.
*Children under 15yrs are not permitted on H&C cruise. 
Price does not include return airfares to Nadi or transfers. Prices 
subject to change due to daily fluctuating currency exchange rates.

Restoration of 
Grand Pacific Hotel Suva 
Suva’s 97-year-old Grand Pacific Hotel is to be 
renovated at a cost of more than F$78 million.
Prime Minister Bainimarama this week launched 
the redevelopment which is likely to be the largest 
project in the Fijian capital over the next 2½ years.
Paid for by the national super funds of Fiji and 
Papua-New Guinea in conjunction with a P-NG 
developer, work on the heritage property is due to 
begin in NOV with completion the third quarter of 
2013. The result, designed by Auckland-based archi-
tect Ricky Do of BSW Architects, will be a five-star, 
113-room hotel with a 600-seat conference facility.  
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Want a great 
place to work?

FULL	or	PART	Time
RESERVATIONS	CONSULTANT

Sunny	funky	offices	
Small	Team	–	Easy	Hours	

Leading	Asia	specialist	seeks	an	
additional Reservations consultant to 
join our team.
Our	new	offices	in	Herne	Bay	are	
pretty cool and there is plenty of free 
parking!
Our team of 7 is missing an Asian 
specialist	to	quote	and	book	our	wide	
range of FIT and group options around 
the greater Asia region.
If you have travelled in Asia – and 
loved	it	–		we	want	to	talk	to	you!
Salary negotiable; Full or Part time 
considered; Great Cafes at doorstep.

Send	CV	confidentially	to:		
paul@activeasia.co.nz

Whales and wildlife on display
Pacific Resort Hotel Group’s local sales manager Melanie Hall reports that the Cook 
Islands Whale and Wildlife Centre in Atupa, Rarotonga has undergone a series of 
renovations that recently attracted over 500 guests to its official re-opening.
There is great excitement over its latest addition - the remains of a fully mature fe-
male Giant Octopus, at 4m in length possibly the largest in the world.  A young sperm 
whale’s skull, the size and shape of a lazyboy chair, is also about to go on display.
For the past 11 years, the Centre has served as an educational experience for locals, 
tourists, students, interns, visiting scientists and others. Visitors can view videos, 
exhibits and specimens, whale-related artefacts and children’s artwork.
It also plans to introduce more exhibits on the ocean and its inhabitants, shipwrecks, 
geology, land animals and the history of the Cook Islands. 
Open 6 days a week, it has some 50 exhibits, including live creatures. There is also a 
shop and small café onsite and a mini-cinema where guests can enjoy whale footage 
and related documentaries and movies.
Right now it is whale watching season in the Cooks, making for another great reason to 
time a visit, says Pacific Resort Aitutaki general manager Julian Moore, who recently 
spotted a whale from the balcony of the Rapae Bay Restaurant while having breakfast.
Pacific Resorts currently has Stay Pay specials that include daily F&B credits. Full 
details on these and other specials are available from your preferred wholesaler.

Aitutaki Lagoon Resort & Spa has launched nine new Premium Beachfront Bungalows with a 
Stay 5 Pay 4 offer.
Directly facing the champagne sands of Sunset Beach, the bungalows have an outdoor shower 
and the Californian Super King bed affords an uninterrupted vista out across the lagoon. Other 
features include cable TV/DVD player, radio alarm clock, refrigerator, coffee/tea making facili-
ties, cool waffle-cotton bathrobes, and private verandah with sunloungers.  Close by are ham-
mocks strung under the palms right beside the lagoon, providing the ultimate in relaxation. These 
are arguably the most romantic beachfront bungalows in the South Pacific, says Liz Raizis. 
The resort features on the cover of the latest issue of ISLANDS magazine and is listed as one of 
the world’s 12 Best Private Islands.

ASIA

Bangkok Airways has just 
updated its Discovery 
Airpass and a copy can be 
downloaded by clicking 
here.






 



 




 



























































 



























 

 







 





 





 

 

 





































 
 
   

 

 
 
 
 

  





 
 
 
 

 

 
   

http://www.travelmemo.co.nz/voucher.php?voucher_id=997
http://www.travelmemo.co.nz/voucher.php?voucher_id=997
http://www.travelmemo.co.nz/voucher.php?voucher_id=997
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Halong Bay safety
Active Asia reports that the operators they use 
in Halong Bay, including Bhaya Cruises, are 
implementing additional safety standards.
All boats are now required to have GPS and 
fire-fighting systems, and are expected to 
have sophisticated accident prevention meas-
ures in place. Bhaya Cruises says it is proud 
to be among the first operators to meet these 
standards. Being the largest operator in the 
bay for the luxury segment, all Bhaya vessels 
operate under strict professional and daily 
technical and maintenance-schedules. 
Monthly and bi-annual routine maintenance 
and annual dry-docking ensure that the stand-
ards of seaworthiness and accommodation 
are met. All vessels are equipped with safety 
facilities in strict compliance with govern-
mental regulations.

Intercontinental Hotels Group (IHG) 
has signed a deal to open a 1,224-room 
Holiday Inn hotel on Macao’s Cotai 
Strip in 2012. The new hotel will be the 
world’s largest under the Holiday Inn 
brand, according to IHG.

Phuket booming
Phuket Airport is expected to handle four 
million international passenger arrivals this 
year, and figures for the first half on 2011 
are up 20% on the same period last year. The 
island’s top five tourism source markets (in 
order) to date for 2011 are China, Russia, 
Australia, South Korea and Sweden.
Numbers are straining the handling capac-
ity of the airport with Airports of Thailand 
expecting 7.95 million passengers (including 
domestic passengers) this year, which will 
exceed the stated capacity by 22%. A US$164 
million expansion plan that will increase 
capacity to 12.5 million pax by 2014 will 
only start construction next year and tourism 
operators are increasingly concerned over 
mounting delays for travellers.
The Patong area which accounts for one-third 
of the resort island’s 43,571 accommodation 
rooms, enjoyed an occupancy rate of 82% in 
the first half of 2011, with China and Russia 
now taking a quarter share of the market. A 
further 7000 new rooms are in the pipeline.

Long-haul, low-fare carrier AirAsia 
X is to fly between Kuala Lumpur 
and Osaka from 30NOV with a 4pw 
schedule. It will be the airline’s second 
Japanese destination after Tokyo, and 
its 16th port of call.

Samui Special
World Journeys has special offers on 
stays at Six Senses Samui in Thailand 
when booked by 15SEP11.  For travel 
01SEP-24DEC11, clients can enjoy 
10% savings on bookings of all Villa 
types; or Stay 3/Pay 2 nights in a Pool 
Villa or Pool Villa Suite only. Offer is 
subject to availability and applies to 
single/twin occupancy only.  Honey-
moon and Earlybird offers are also 
available at this resort. 
For details call 0800 117311 or 
info@worldjourneys.co.nz

Fully escorted India sells 
World Journeys Palaces &Wildlife of India 
small group journey is reportedly “Sell-
ing like hotcakes”. This 20-day escorted* 
journey departing 01APR12 visits the Taj 
Mahal at sunrise, takes a boat ride on the 
Ganges at Varanasi, visits Amber Fort on 
elephant-back and searches for tiger in 
Corbett National Park. Priced from 
NZ$7,780pp share twin (+ taxes and tip-
ping), it includes airfares. 
Contact info@worldjourneys.co.nz for 
more information.   
*Fully escorted from NZ subject to mini-
mum numbers. 

Free breakfasts in Las Vegas
Caesars Entertainment has announced a Free 
Breakfast Offer, valid for new bookings at 
any of the nine Las Vegas properties up to 
02SEP11, for Stays from 10AUG to 30SEP 
and 06NOV to 27DEC11. Minimum stay is 
only 1 night, and there is no maximum.
The offer is free breakfast, per day, for up to 
two people.  For a 3rd/4th person in the room, 
utilise the current pricing on site
The Free Breakfast Offer includes: Continen-
tal Breakfast, coffee or tea, piece of fruit or 
yogurt and a muffin or bagel.
N.B. This offer can only be booked through 
Wholesalers.

Trek America next year 
at this year’s prices
TrekAmerica & Grand American Adventures 
have released their 2012 departure dates and 
for a limited time clients can book next year’s 
tours at this year’s prices. Adventure World’s 
advice: Get in quick and secure a seat today. 
Call 0508 496 753.

http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=315&packageName=Six-Senses-Samui,-Thailand
http://www.worldjourneys.co.nz/package.php?packageType=Escorted&packageID=282&packageName=Palaces-and-Wildlife-of-India
http://www.worldjourneys.co.nz/package.php?packageType=Escorted&packageID=282&packageName=Palaces-and-Wildlife-of-India
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Old Homestead Steakhouse 
for Caesars Palace
Continuing to reinforce its positioning as a 
premiere dining destination in Las Vegas, 
Caesars Palace will become home to one of 
New York City’s most historic restaurants - 
Old Homestead Steakhouse. A classic eatery 
known for its signature Texas-size slabs of 
porterhouse, sirloin and filet mignon, whale-
size lobster and award-winning 15,000 bottle 
cellar, Old Homestead will replace Neros 
restaurant, near the famed resort’s Colosseum 
theater and the planned Nobu Restaurant and 
Lounge, opening in 2012. 
The 16,000sq ft Old Homestead at Caesars 
Palace is scheduled to open before the end 
of 2011.  It will feature a total of 250 seats 
with a full dining room, private dining room, 
lounge and bar.
Signature dishes include the Colossal Crab 
Cake, the 32-ounce Gotham Rib Eye Steak 
and the Old Homestead New York-Style 
Cheesecake.

Hawai’i Tourism 
Authority launches 
Festivals of Hawai’i app 
Visitors to Hawai’i can now find timely 
information on events sponsored by 
Hawai’i Tourism Authority (HTA) at their 
fingertips via a smartphone application for 
Festivals of Hawai’i, providing details on 
more than 100 events throughout the 
islands. The free app is available for 
download on iTunes for iPhone, iPod 
and iPad devices.
All events featured in the app are 
imported from 
www.gohawaii.com/FestivalsofHawaii

Rio Carnival rates 
World Journeys now has rates for Rio Carnival packages priced from 
NZ$1775pp share twin for a 5-day package including hotel accommodation 
for 4 nights with breakfast, private airport transfers, and two half-day sight-
seeing tours of Corcovado for the Christ the Redeemer Statue, and Sugar 
Loaf Mountain.  The packages are priced based on the 2012 Carnival dates 
of 17-21FEB12.  
World Journeys can also book Carnival tickets and Carnival Ball tickets, 
transport to/from the Sambadrome etc to complete the experience.  Airfares 
are additional.  Call 0800 117311 or info@worldjourneys.co.nz

Tour the Mayan Heartland
Your clients can explore the historic centre of Mexico City and soak 
up the sun on the beautiful white sandy beaches of Cancun, with 
Adventure World’s 10-day / 9-night Mayan Heartland tour now 
priced from $1,426pp twin share – saving $270 per couple. Price 
includes 9 nights’ accommodation at 4 star hotels, transfers, sight-
seeing on a seat-in-vehicle basis and selected meals. For travel until 
01DEC11. 
For more information contact Adventure World on 0508 496 753 or 
visit www.adventureworld.co.nz. 

Lake Louise & Jasper 
Christmas Experience
Sell a White Christmas package from Adventure World 
staying at the Fairmont Chateau Lake Louise and Fair-
mont Jasper Park Lodge. This 8-day / 7-night package is 
now priced from $1,859pp twin share (saving $150pp). 
Price includes three nights’ accommodation at Lake 
Louise, Christmas Day brunch and buffet dinner, in-room 
Christmas tree, numerous Christmas activities - Santa’s 
workshop, decorating the lobby Christmas tree, stocking 
decorating, family wreath making, Christmas Eve carols, 
gingerbread house decorating, bedtime stories, daily family 
movie feature, history & kitchen tour, ice skating, transfers 
from Lake Louise To Jasper and two nights’ accommoda-
tion there at the Fairmont Jasper Park Lodge.
Hurry, must be booked by 15NOV11. 
Call Adventure World on 0508 496 753 or click here for 
more information.

Brazilian police have arrested 38 people at the 
nation’s Tourism Ministry on allegations of 
corruption.
AP reports that among those arrested is the 
ministry’s No. 2 official.  Police say the al-
legations involve misuse of public funds and 
fraudulent contracts, though they have not 
given details.

http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=170&packageName=Rio-Carnival
www.adventureworld.co.nz/travel-deals/mayan-heartland/
www.adventureworld.co.nz/travel-deals/lake-louise-jasper-christmas-experience
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Cairo on Sale 
World Journeys has special promotional 
rates for the Le Meridien Pyramids Hotel in 
Cairo. Situated in Giza near the pyramids, Le 
Meridien offers several dining options, a large 
pool with swim up bar and spacious, com-
fortable rooms. For new bookings for stays 
through to 26DEC11, prices start at NZ$66pp 
per night share twin including breakfast daily. 
Contact info@worldjourneys.co.nz for more 
information. 

AFRICA/MID EAST

Maasai Magic
World Journeys reports that there are a 
number of new activities that can be added 
to a guest’s stay at &Beyond’s Ngorongoro 
Crater Lodge that will really delight clients, 
including a “Maasai Delight” with pre-dinner 
drinks; a Maasai Guard of Honour, with the 
option of up to 200 Maasai warriors in at-
tendance; and Sundowners drinks at the view 
point, with 20 warriors to entertain guests.  
Perfect for special groups and incentives bookings, prices are on application.  Call 0800 
117311 or info@worldjourneys.co.nz

&Beyond Family Friendly 
World Journeys says agents should be aware 
that &Beyond’s child rates now apply to those 
aged 16 years and younger (was previously 
12 years) at all &Beyond lodges in Africa for 
the remainder of 2011 and 2012.  

Etihad to fly to East Africa 
Etihad has announced the start of flights to 
Nairobi, its first destination in East Africa. 
A daily service from Abu Dhabi to Nairobi 
will begin on 01APR12, operated by a two- 
class Airbus A320 aircraft.

EUROPE
Little long-term impact from riots - ETOA
The European Tour Operators Association 
(ETOA) has put out the following statement 
about the riots in London.
“Events like these have occurred in Western 
cities such as LA, Madrid and Paris.  Those 
in the UK are abnormal, and so newsworthy, 
even this August. But they have been largely 
confined to secondary shopping centres in 
the suburbs. No iconic landmarks have been 
affected. So long as the damage is contained 
outside of central London, then there will be 
little long-term impact on demand for London 

as a tourist destination.
ETOA members handle tens of thousands of 
visitors to London. So far none have been 
caught up in the current problems. London is 
still one of the safest and most vibrant tour-
ism destinations in the world.
What is most striking about these events is 
the restraint displayed by the British police.  
The care shown for human life over that of 
property is deeply impressive: a positive im-
age of a nation’s institutional ability to cope 
with adversity.”

VisitBritain lays 
low for time being
VisitBritain has reportedly 
pulled its “Your Invited” pro-
motional video from adverts 
running alongside BBC iPlayer 
programmes around the world 
in the wake of the spate of 
street violence and looting in 
many British cities.
A spokesman for Visit Brit-
ain told The Guardian: “We 
have taken the videos down, 
they are not appropriate at this 
time.” He said the video, which 
feature Dame Judi Dench and 
Jamie Oliver saying “you’re 
invited”, has been removed for 
the time being.
The spokesman said the agency 
had not yet been made aware 
of reports of tourists leaving 
Britain early or cancelling trips 
to visit the country. 

Pete Halligan hosts Sail & Cycle 
Italy & Croatia tour JUN12
The Innovative Travel Company has released a hosted 
sail-and-cycle tour combining a 7-night stay based on a 
motor-sailor cruising the spectacular Croatian coastline 
with the option to cycle each day or relax on board, 
swim or to explore the local villages and towns. 
The precursor to this part of the itinerary is an air-
conditioned coach tour from Venice to Trieste, via Lake 
Bled, Ljubljana in Slovenia and Opatija, Plitvice, Zadar 
and Trogir in Croatia.  
The tour is hosted by Kiwi Pete Halligan, a passionate, 
fun-loving recreational cyclist and the name behind 
events like ‘The Forrest Graperide’, ‘Brazier Proper-
ties Girls on Bikes’ and ‘The New World Marlborough 
Marathon’.   
Departing 26MAY12, the 18-day tour is priced at 
$9850pp and includes return economy airfares and 
airport taxes ex AKL/CHC plus an array of other inclu-
sions.  Click here to download the detailed itinerary 
and call 0508 100111 toll free.

http://www.innovativetravel.co.nz/files/docs/groups/pete%20halligans%20-%2018%20days%20croatia%2012%20july%202011.pdf
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LONDON	DAILY	VIA	HONG	KONG Great service. Great people. Great fares. CLICK HERE
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TOURS
Save big at 23 Club Med Ski Resorts
23 Club Med Ski Resorts in France, 
Italy, Switzerland, Japan, China are 
offering big savings on all inclusive 
ski packages that include: Free Ski/
lift passes and free ski/board school 
for all levels with qualified instruc-
tors.  Superior twin share accom-
modation with upgrade at extra cost, 
all meals, open bar, a range of other 
activities, Kids Clubs (selected 

resorts) and live entertainment. 
Save from $300/adult & $150/child on 
Superior, and upgrade to save more, 
with Deluxe saving $450/adult & 
$225/child, and Suite: saving $600/
adult $300/child.
Sales to 30SEP11 and travel: DEC11 
– APR12.
Click here for the details.

Kumuka is remind-
ing agents that it has 
introduced discounts 
of up to 12.5% off for 
all new bookings paid 
in full by 15AUG11. 
That’s on top of the 
10% price reduction 
due to the strength of 
the Aussie dollar.  As 
the rate appears to be 
slipping, travellers 
should book now as 
these discounts may not 
last, says Kumuka. The 
operator says it also has 
a number of savings 
on Late Deals – up to 
20% off a selection of 
tours departing within 
the next 90 days. Visit 
http://www.kumuka.
com/late-deals.aspx

Spring Sale fares from CX
Cathay Pacific has released a range of Spring 
Sale Fares, ranging from $1370 to Hong 
Kong, plus taxes, to $2000, plus  taxes to 
London, Rome, Paris and Amsterdam and 
Johannesburg. Taxes range from $81 to 
Rome, $99 to Amsterdam, $115 to Johannes-
burg, $135 to Paris and $252 to London.
Spring fares are also available for $1386, 
plus taxes to Seoul, Shanghai/Beijing, Taipei 
and Manila. The relevant taxes are $51 to 
Manila, $68 to Shanghai/Beijing, $79 Taipei 
to $82 to Seoul.
All are available for departures between 
01SEP-25NOV, with all travel to  be com-
pleted by 30NOV11. Tickets must be pur-
chased by 31AUG.
In other news, CX is getting into the festive 
spirit early with a Christmas special fare of 
$2300, plus taxes to London, Amsterdam, 
Frankfurt, Paris and Rome. These fares are 
available for departures 01-31DEC11.  

Emirates offers Cat A rugby tickets 
as incentive
Category A tickets to Rugby World Cup 2011 matches are 
available as prizes from Emirates for agents who can sell a 
selection of offerings from the airline by 08SEP.
The Emirates Rugby Card competition spells out what 
agents have to sell to qualify for the complimentary match 
tickets – the selection comprises economy, business and 
first class tickets, as well as a combo fare, a Dubai stopover 
package and an Arabian Airpass. Agents have to also be 
registered on www.emiratesagents.com  to qualify.
Every agent who completes a rugby card wins a pair of 
category A tickets to a Rugby World Cup 2011 match.
The first four agents to submit a completed card will get 
category A tickets to a quarter-finals match – the others 
will get tickets to pool matches.
Agents can pool the sales, so each card can be completed 
either by an individual or an agency. There will be one 
prize of two category A tickets per completed card.
Entries can be emailed to aklsales@emirates.com. Terms 
and conditions apply. 

Australia’s Civil Aviation Safety 
Authority has lifted the suspension 
of Tiger Airways Australia and the 
airline will resume services today 
with a limited number of MEL-SYD 
flights. It is also sending two of its 10 
A320s back to Singapore and shut-
ting down crew bases in Adelaide 
and Avalon.

SIA to order eight more 
B777-300ERs
Singapore Airlines has agreed to order 
eight more Boeing 777-300ERs to support 
growth plans for the years ahead.
Deliveries of the new aircraft are sched-
uled to begin in the 2013/14 financial 
year. They will be operated in three-class 
configuration by Singapore Airlines on 
medium and long-haul routes. 

http://www.cxagents.co.nz
http://www.clubmed.co.nz/cm/resort-offer-club-med-ski-early-bird-bonus_p-289-l-AE-pa-SKI_EBB_11-ac-od.html
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$12,000 fine 
for breaking WLG curfew
Qantas-owned Kiwi carrier Jetconnect has been 
convicted and fined $12,000 plus court costs for 
breaching Wellington International Airport’s 1am 
curfew on 18SEP10.
The Dominion Post reports the flight was delayed 
in Sydney and the plane eventually landed in Wel-
lington 17 minutes past a 30-minute grace period 
for disrupted flights, at 1.47am. 
The airline had pleaded guilty to breaching curfew 
restrictions set out in Wellington City Council’s 
district plan. Though the airline argued the breach 
was because of factors beyond its control, the 
council said it was a deliberate, premeditated act 
that warranted prosecution. 

DJ pilot opts for jury trial
The Pacific Blue pilot charged after allegedly com-
promising the safety of his passengers while taking 
off from Queenstown has chosen a trial by jury. 
The 53-year-old Auckland man appeared in Queen-
stown District Court this week for what was meant 
to be a status hearing, but his lawyer told the judge 
that under the Civil Aviation Act, he has the right 
to elect trial by jury. 
The man, who has interim name suppression, 
pleads not guilty to an indictable charge of operat-
ing a Boeing 737 in a manner that caused unneces-
sary danger to passengers and crew on board, and a 
summarily-laid charge of operating the aircraft in a 
careless manner. 
The alleged incident took place in bad weather 
and in darkness on 22JUN last year. The flight had 
been scheduled to depart for Sydney at 4.30pm, but 
it’s alleged the plane didn’t take off till 5.25pm – 
20 minutes past the 5.05pm cut-off in mid-winter. 
The pilot, who has reportedly been stood down 
by Pacific Blue since July last year, reappears on 
07OCT.

Malaysia’s carriers snuggle up
Khazanah Nasional, the Malaysian government’s investment arm 
that holds a 69% stake in Malaysia Airlines (MAS), has facili-
tated a share swap deal between MAS and AirAsia.
The deal aims to turn around the fortunes of MAS which had a 
first-quarter loss of around US$80 million and projects a full year 
loss. This contrasts with AirAsia’s first-quarter profit of US$57 
million.
As part of the deal, Khazanah has offered Tune Air, the holding 
company for AirAsia, a 20.5% stake in MAS, in exchange for a 
10% holding in AirAsia.
TTG Asia says AirAsia CEO, Tony Fernandes, and co-founder 
partner, Kamarudin Meranun, hold slightly more than 26% of 
AirAsia.
Under the deal, Malaysia Airlines will focus on the premium 
market and cede low-cost routes to AirAsia. Analysts say it will 
help turn around the struggling state carrier and improve 
AirAsia’s access to lucrative international routes.
Malaysia Airlines’ chairman says MH will focus on being a full-
service carrier, while its budget unit, Firefly, would be relaunched 

as a new regional full-service airline.
Some analysts said the alliance would help cut costs with better 
bargains for aircraft purchases and allow Malaysia Airlines to com-
pete with regional rival Singapore Airlines, which plans to set up a 
budget airline next year to operate medium and long-haul routes.
AirAsia can expect to get more access to international routes with 
Khazanah as its shareholder. AirAsia has long complained that the 
state carrier monopolizes profitable routes.
Khazanah has also proposed acquiring a 10% in long-haul carrier 
AirAsia X at a later date.

Cathay Pacific Airways is 
to purchase four B777-
300ERs, primarily for use 
on regional and European 
routes, and eight Boeing 
777-200 Freighters. The 
planes are scheduled for 
delivery between 2013 
and 2016.

Korean Air’s first A380 round trip flight between Seoul Incheon and 
New York JFK is currently under way and the airline believes it will 
be a game-changer for the Big Apple. KE reckons business travellers 
in particular will opt for the space and comfort of the super-jumbo, 
the first and only A380 service from New York to Asia.
Korean Air’s A380 has just 407 seats: 94 lie-flat Business Class sleep-
ers on the upper deck and 12 First Class suites and 301 Economy 
Class seats on main deck. All can shop in KE’s unique Duty Free 
Showcase and its Premium pax can sip a signature Absolut cocktail in 
the stylish Celestial Bar or serve themselves at one of two other bars. 

Japan Airlines’ president has told 
Bloomberg that he is looking to 
extend the airline’s reach into Europe 
through a deal with oneworld partner 
British Airways. Masaru Onishi is 
quoted as saying: “Our alliance with 
British Airways is the key. If we can 
cover all of Europe with them, which 
would include Iberia as well, then we 
won’t need other joint ventures. If 
not, we’ll look to other airlines.” 

http://www.lufthansaexperts.com
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Bangkok Airways enjoying growth all round
Bangkok Airways has announced its half-year 
operating performance, strategy and targeted 
revenue for 2011.
Mr. Puttipong Prasarttong-Osoth, the airline’s 
president says, “Our revenues for the first-half 
of 2011 total around 5.2 billion baht – much 
better than for the same period in 2010.  We 
aim to achieve a minimum of 10.6 billion 
baht in revenue this year –a 29% increase 
over the 2010 figure of 8.3 billion baht.  
“The number of passengers we have flown to 
date since January this year is 1.5 million and 
we plan to reach 3.1 million by the end of the 
year.  This will represent a 17% increase over 
the 2.6 million passenger figure we recorded 
in 2010.  Around 530,000 of passengers in 
2010 were Thai nationals.  This figure is ex-
pected to increase this year by some 17%.”
He says that Bangkok Airways’ most popular 
destinations are Samui, Phuket, and Chiang 
Mai. “We have improved our performance 
over the year especially on the Bangkok-
Phuket route where we now fly six flights 

daily with a cabin factor of 80%. For Bang-
kok-Chiang Mai, we fly five flights per day 
with 70% cabin factor. Direct flights from 
Chiang Mai to Samui are especially popular 
with an 80% cabin factor.
“This year we have added Bangkok-Mumbai 
(India) and Bangkok-Dhaka (Bangladesh).  
Both have been well received, especially the 
Bangkok-Mumbai service, and have enjoyed 
a good response with a cabin factor of some 
70%. We will also add a direct flight from 
Bangkok to Bengaluru (Bangalore), as a 
second destination in India after Mumbai. We 
will fly 5 flights weekly and will increase the 
frequency to daily flights in December. We 
expect to achieve a cabin factor for this route 
of around 60%.”
Bangkok Airways is planning to add three 
more aircraft to its fleet within two years. The 
first of two 144-seat A319s is scheduled to 
arrive in NOV11 and the second in FEB12. 
The 162-seat Airbus 320 is expected to arrive 
in OCT12.

Garuda’s $1 
Companion fares
Garuda Indonesia has released 
Business Class Companion 
fares to Asia, the Middle East 
and Europe where the first 
passenger pays the interna-
tional business class fare and 
their travelling companion 
pays just A$1 plus appli-
cable taxes.  The fares on 
GA ex SYD, MEL and PER 
must be paid and ticketed by 
31AUG11 and are for travel 
08AUG-19SEP11. 
Other conditions apply.

Scandinavian Airlines was the world’s most punctual airline in July, with 91.48% of all 
flights arriving on time. For the past three years SAS has been Europe’s most punc-
tual airline in the major airlines category, which includes airlines with at least 30,000 
flights a year. 
Its Norwegian subsidiary Widerøe, which is considered a minor airline, was Europe’s 
most punctual airline overall, with 91.5%. It was the first time two SAS Group airlines 
claimed the two top spots at the same time. 

Emirates CO2 performance 
ahead by 26% 
The Emirates Group has released its first compre-
hensive environmental report, a study that revealed 
the airline’s carbon dioxide emissions efficiency was 
26% better than the global airline average. 
Covering the 2010-2011 fiscal year, the audited re-
port analysed environmental performance data from 
a range of Emirates Group activities, including air-
line operations, dnata’s cargo and ground handling 
businesses and a wide range of commercial activities 
on the ground – from engineering to catering.

CroisiEurope’s Christmas Markets cruises
The Innovative Travel Company says 
CroisiEurope, for whom it is GSA, has some 
fantastic value-for-money cruises this year for 
those wanting to explore the winter wonder-
land of Christmas Markets in France, Bel-
gium and along the Danube.   
The 4-day Christmas Markets in Alsace ex 
Strasbourg is priced from just $499pp and 
includes the Wine Trail with its picturesque 
villages beautifully decorated for Christmas, 
the wonderful setting of Old Colmar and the 
magical festive atmosphere and traditions in 
the streets of Strasbourg.  

The 4-day  Christmas Markets in Belgium 
(Brussels-Antwerp-Brussels) is priced from 
$699pp and the 5-day Christmas Markets – 
The Danube and its tradition (Strasbourg-Vi-
enna-Budapest-Bratislava-Vienna-Strasbourg) 
is priced from $999pp. 
The packages include cabin of your choice, 
all meals, local wine, beer and fruit juice at 
lunch and dinner, entertainment, port taxes 
and prepaid bilingual sightseeing.  
Enquire now on FREEPHONE 0508 100 111 
or email info@innovative-travel.com

Pic | LenDog64



FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

Sail through the spectacular landscapes, medieval towns and 
imperial cities along the Rhine,Main and Danube Rivers. Plus, 
in 2012 sail onboard the new sophisticated Viking Idun.

Grand European Tour 
– Reminiscent of a golden age of travel

*Conditions: Price listed in Australian dollars and valid on 2012 sailings only. Must book 
and pay in full by 16 December 2011. Discounts combinable with Past Passenger Discount 
and valid for new bookings only. Price is based on 24 Nov 2012 departure in Cat F 
stateroom. Visit www.vikingrivercruises.com.au for full booking conditions.

15-day Grand European Tour  
from $4,099 per person, twin share*

Save $1,500 per person.  
Book and pay in full by 16 December, 2011.

T H E  W O R L D ’ S  L E A D I N G  R I V E R  C R U I S E  L I N E . . . B Y  F A R ®

Call 0800 447 913 or  
email newzealand@vikingrivercruises.com.

vikingrivercruises.com.au

Cruise3sixty 2012
The ICCA will again be hosting a group of agents 
to attend this excellent event – officially the world’s 
largest cruise conference.
Held in Fort Lauderdale from April 25 to 29, 2012, 
Cruise3sixty is the official travel agency conference of 
the cruise industry in North America, operated by our 
sister company Cruise Lines International Association 
(CLIA).
This must-attend event offers travel industry profes-
sionals extensive networking opportunities and an 
educational program that includes outstanding train-
ing and professional development seminars, destina-
tion and product workshops, hands-on technology 
training, product updates from CLIA-member cruise 
lines plus a unique opportunity to inspect a number 
of ships that rarely (if ever) make it down to our local 
ports.
Cruise3sixty also features innovative general 
sessions with top cruise industry executives and 
thought provoking keynote speakers. At the dynamic 
business-oriented trade show, conference attendees 
have the opportunity to meet with suppliers and 
cruise line representatives during pre-scheduled 
one-on-one appointments giving you the opportuni-
ty to learn from the largest source market that exists 
for the cruise industry.
Conference attendees are also invited to attend 
exclusive social, networking and entertainment 
events including CLIA’s annual Hall of Fame Gala 
Evening. Travelling with the ICCA will ensure 
members share in our 
VIP status throughout 
the event.
For more details and 
booking form go to 
www.cruising.org.au/
cruise3sixty 

Revamp for Sydney cruise wharf
It appears that the New South Wales Government is 
rethinking its stance on the handling of cruise ships in 
Sydney Harbour. 
The NSW State-owned Sydney Ports Corporation has 
called for expressions of interest to undertake a rede-
velopment masterplan for the 50-year-old, single-berth 
Overseas Passenger Terminal.
The aim is to redevelop into a world-class facility the 
only cruise ship facility available for ships too big to go 
under the Sydney Harbour Bridge.
The State government, though, has ignored the strong 
lobbying by Carnival Australia boss Ann Sherry for a re-
placement for the now-demolished East Darling Harbour 
Wharf 8. The NSW Premier’s review panel has rejected 
calls for a cruise terminal as part of the massive new Ba-
rangaroo precinct to be developed where that wharf used 
to be.
Ms Sherry is now pushing for a second big-ship berth 
down-harbour from the Bridge, pointing out that on eight 
days of the coming cruise season, six ships will need to 
tie up midstream for separate periods.   
She said Carnival Australia welcomed the Federal Gov-
ernment’s review of shared use of Garden Island with the 
Royal Australian Navy.

Norwegian Cruise Line has announced a ban on smoking 
in staterooms, effective on all ships in January. Passen-
gers will still be allowed to 
smoke cigarettes, but not 
pipes or cigars, on their 
stateroom balconies.
Cigarette smoking inside 
is only permitted in the 
casino, while cigar and 
pipe smoking are also al-
lowed in the cigar bars on 
selected NCL ships.
In designated outdoor pub-
lic spaces, cigarettes, cigars 
and pipes are allowed. 
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Uniworld roadshow success
Tauranga was the latest stop for Uniworld Boutique River Cruises’ sales man-
ager Greg Marett on his nationwide roadshow to launch the 2012 Europe and 
Russia brochure and highlight Uniworld’s points of difference to agents.
Marett says the roadshows have been a great success and thanks agents for 
taking the time to attend each of them – starting in Whangarei in late July and 
taking in major centres throughout both the North and South islands.
He reminds agents that couples can still save up to $3800 per couple on Uni-
world’s 2012 boutique river cruises by paying in full by 30SEP11 or alternative-
ly save up to $1300 per couple when booking and depositing by 30NOV11. 
Uniworld Boutique River Cruises’ new 2012 Europe and Russia brochure offers 
clients 32 itineraries ranging from 8 to 32 days along the region’s great water-
ways. 
Additional copies of the brochures are now available through Travel Marketing 
or to get copies of the new Uniworld DVD, email: info@uniworldcruises.co.nz

Uniworld 
sales 
manager 
Greg Marett 
pictured 
alongside 
(l to r) House 
of Travel Mt 
Maunganui 
agents 
Sharon Reid, 
Jenny 
Anderson 
and Bobby 
Lea 
MacDonald.

Antarctica cruise discount extended
Bentours is extending its 20% discount on selected Antarc-
tica voyages to 31AUG11.
The 13-day Antarctica Classic in Depth is now priced from 
NZ$7356*pp twin share for 07, 18, 29NOV and 10DEC11 
departures.
An 11-day version of the cruise, Antarctica Classic, is avail-
able from NZ$8728*pp for 02, 29JAN12 and 07FEB12 
departures.
The 14-day Quest for the Antarctic Circle ventures is now 
priced from NZ$7855*pp for departure 08MAR12.
The discount also applies to the 20-day Spirit of Shackle-
ton, priced from NZ$17,582*pp for departure 11JAN12.
Each voyage departs Ushuaia, Argentina and includes 
Zodiac cruises and shore landings with an expert expedition 
team, lectures and educational programs, scheduled visits to 
scientific research stations and all meals while onboard.
*Terms and conditions apply. Discount valid on all avail-
able cabin grades for above mentioned departures only. 
Prices include discount and are based on twin share accom-
modation in category 2 cabins.
For bookings or further information contact Bentours on 
0800 443 510 or visit www.bentours.com.au

Restyling, new name for Costa Romantica
Costa Cruises is to undertake a major restyling of its 1993-built Costa Romanti-
ca in a 90 million-euro project, between OCT11 and JAN12. The ship will then 
be renamed Costa neoRomantica.
The make-over will see the addition of a wine bar, coffee bar, show lounge bar, 
cabaret, nightclub, Samsara Spa and gym plus 50 spa cabins, 6 spa suites and a 
spa restaurant. 
Capacity will lift from 1697 to 1800 pax, and gross tonnage will increase, as the 
revamp involves the addition of two half-decks with 111 new cabins. Some 120 
cabins and suites with balconies will also be created.
Romantica’s sister ship, Costa Classica, will also get a makeover, planned for 
next year. 

Two Rotorua hotels sold
In what is New Zealand’s largest commer-
cial property deal this year, Rotorua hotels 
the Novotel Lakeside and the adjacent Ibis 
were sold for $43 million by their Australian 
owner, Tourism Asset Holdings Ltd.
As well as the two hotels, the purchaser has 
obtained the stand-alone Matariki Maori 
Entertainment Centre, which hosts cultural 
performances and banquets. 
Real estate company CB Richard Ellis New 
Zealand director Warren Hutt said the buyer 
was not yet being revealed but was a New 
Zealand-based group that had substantial 
interests in Auckland.
“Nothing more can be said about the purchas-
er and nothing will change in regard to hotel 
name and staffing as Accor is continuing as 
manager.”
He said the anonymity was at the buyers’ 
request and said the buyers would announce 
their involvement in “due time”.

Accommodation 
near Eden Park!
Classic Travel has some block-booked 
accommodation at Alpers Lodge, a three-
star property just 4km from Auckland’s 
Eden Park. Single and Twin rooms are 
available at $350 per room per night on 
minimum three-night stays IN14OCT-
OUT17OCT and IN21OCT-OUT24OCT. 
The rates are 10% commissionable.
Click here for more details.

http://www.travelmemo.co.nz/voucher.php?voucher_id=998
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Nelson accommodation 
for sports fans
Due to a last minute cancellation, Bronte 
Country Estate in Nelson has accommoda-
tion available coinciding with big matches at 
Trafalgar Park:
20SEP      Italy v Russia
27SEP      Italy v USA
01OCT     Australia v Russia
NZ-owned and operated, Bronte Country 
Estate offers four spacious suites and villas 
with views over the estuary, feature dressing 
rooms, spa baths and kitchenettes and pro-
vides the ultimate in luxury and comfort. 
Te Koi Villa is a separate self-contained villa 
(either two couples or families travelling 
together) on its own promontory overlooking 
the estuary with the option of private hosted 
accommodation. 
www.brontecountryestate.co.nz

New GM for 
Crowne Plaza Queenstown
Career hotelier Reinier 
Eulink has been named 
General Manager at 
Crowne Plaza Queens-
town. 
Originally from Hol-
land, he takes up the 
reins at the centrally 
located resort hotel on 
15AUG as the next 
move in a career path 
which has included stints at Hilton London 
Heathrow, Holiday Inn Wellington and Holi-
day Inn Christchurch.
  Outgoing GM Matt Anderson is relocating 
to his hometown of Canberra.

ID codes for Europe’s hotels
Travel Technology Initiative (TTI) together 
with the European Tour Operators Asso-
ciation (ETOA) are set to launch a revolu-
tionary new hotel identification service in 
October.  Called TTIcodes, the service will 
offer unique hotel identifiers for every hotel 
used by tour operators, bedbanks and other 
subscribers.  Importantly, TTIcodes will be 
in the public domain, so allowing hotels to 
publicise their own unique TTIcodes.  This 
will avoid the confusion that is currently 
rife in the industry as it struggles with hotel 
names that are misspelt, wrongly translated 
or simply incorrect.
With dynamic packaging being common-
place, tour operators and others struggle with 
the de-duplication of multiple electronic 
bed-bank feeds, not knowing, for example, 
whether the Grand Hotel or Hotel Grande 
are one of the same property. TTIcodes will 
address this.  Initially 200,000 hotels have 
been assigned a unique 8 digit TTIcode.
The service is being run by German compa-
ny, GIATA.  The basic offering will provide 
subscribers with hotels’ TTIcodes and basic 
address information.  Other options in-
clude hotels’ geo-codes, vital for showing a 
hotel’s location on online maps, and cross-
referenced ID codes of 250+ distribution 
channels.  Travel companies will be able to 
submit their own hotel databases for cod-
ing should their hotels not have TTIcodes 
already assigned.

Top concierge appointment for Millbrook
Queenstown’s five-star Millbrook Resort has welcomed one of 
New Zealand’s finest hotel concierges to its staff.
Daniel Marsh, (35) a member of the prestigious Hotel Con-
cierge Society Les Clefs d’Or New Zealand, brings more than 
16 years’ industry experience to the Chief Concierge position. 
Starting out in hospitality as a bellboy with The Regent Hotel 
in Auckland, Mr Marsh worked his way up to Chief Concierge 
at The Stamford Plaza Hotel Auckland where he was based for 
the last three and a half years. His passion for food and wine, 
and commitment to his industry, has led him to gain chef quali-
fications and basic sommelier’s certificate during the course of 
his career. 

UE changes to tourism short-sighted
The government’s decision to remove tour-
ism as a subject able to be counted towards 
University Entrance is short-sighted and 
disappointing given the importance of tour-
ism to New Zealand’s economic performance, 
says TIA’s policy & research manager Simon 
Wallace.
The New Zealand Qualifications Authority 
announced this week that tourism would no 
longer count towards University Entrance 
requirements for those secondary school stu-
dents wanting to pursue university study.
“This is a dumbing down of tourism as a 
subject at a time when we should be encour-
aging our most able students to consider it as 
a career option. The tourism industry is New 
Zealand’s largest foreign exchange earner – 
bigger than dairy. It supports one in ten jobs 
and it has potential for significant economic 
growth.”

Mr Wallace says it is ill-conceived that 
NZQA is putting less value on vocational 
subjects given the requirements of the mod-
ern business world.
ATTTO chief executive Elizabeth Valentine 
says “There is already a perception outside 
the industry that tourism jobs are only suit-
able for unskilled, unqualified people. This 
move by the NZQA reinforces that percep-
tion, when in fact the industry is crying out 
for skilled, talented staff. 
“In a competitive international market, the 
experience we deliver on the ground is the 
only thing that sets New Zealand apart as 
a destination. Tourism needs high calibre 
people in order to deliver that experience 
and ensure it remains one of our top export 
earners.”
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Do your employees 
deserve an A+?
Nominations for ATTTO’s first A+ 
Trainee and Modern Apprentice of 
the Year Awards are now open.
The ATTTO A+ Awards recognise 
the achievements of people who 
have shown an outstanding com-
mitment to completing ATTTO 
training in the year to 01JUL11, 
while making a difference in their 
workplaces.
The awards are supported by the 
Aviation Industry Association 
(AIA), Tourism Industry Associa-
tion (TIA), Travel Agents Asso-
ciation (TAANZ) and Museums 
Aotearoa.
It only takes a minute to go on-
line and nominate an employee. It 
could see them win a $2,000 pro-
fessional development scholarship, 
as well as industry-wide recogni-
tion. Nominations close Friday 
26AUG.   Click here.

In the next Stocklink TravelBag envelope:
Australian Outback Spectacular
SeaWorld Gold Coast
Village 5 Theme Park Guide
Warner Brothers Movie World
Water World Wet’ n’ Wild.
Central Otago Visitor Guide 2010/11
On The Go Tours India, Sir Lanka, Nepal, 
Tibet & Bhutan 2011

LATE BREAK

Lonely Planet, Visa microsite

 Sydney hosts world’s most outstanding art exhibitions 
NSW Minister for Tourism, Major 
Events and the Arts, George Souris, 
has launched the second annual 
Sydney International Art Series, 
which brings the world’s most out-
standing exhibitions to Australia. 
Mr Souris said Sydney will be 
the only city in Australia to host 
Picasso: Masterpieces from the 
Musee National Picasso, Paris fea-
turing iconic works from virtually 
every phase of Picasso’s legendary 
career. 
“Australia has never experienced a 
Picasso exhibition of this scale and 
stature. This astonishing exhibition 
includes 150 important paintings, 
sculptures, prints and drawings created by Pablo 
Picasso. 
“Highlights include The Weeping Woman, Two 
Women Running on the Beach, The Two Brothers 
and The Matador. 
“The works are drawn from the permanent collection 
of the Musee National Picasso in Paris, the largest 
and most significant repository of the artist’s work in 
the world. 
“We are expecting visitors from around Australia 

and from across the Asia 
Pacific region to travel to 
Sydney to see this exhibi-
tion,” he said.
Art Gallery of NSW 
Director, Edmund Ca-
pon said this is the great 
Picasso show to which we 
have often aspired but not 
yet achieved in Australia. 
“Make the most of it be-
cause we will never have 
such a show again. Seven 
decades of Picasso’s 
relentless work capturing 
every phase of his extraor-
dinary career,” said Mr 

Capon. 
Mr Souris said the Sydney International Art 
Series 2011-12 will also feature one of the art 
world’s rising stars, Mexican-Canadian artist 
Rafael Lozano-Hemmer, at the Museum of 
Contemporary Art (MCA).
“Rafael Lozano-Hemmer is a pioneering artist 
and his exhibition Recorders promises to be 
a dynamic, engaging and interactive audio/
visual experience for Australian audiences. 

“The exhibition will be an exciting first 
glimpse at one of the Museum’s refurbished 
galleries ahead of the opening of the new and 
expanded MCA in March 2012,” Mr Souris 
said. 
MCA Director Liz Ann Macgregor said 
Rafael Lozano-Hemmer’s works have been 
shown around the world to critical and popu-
lar acclaim. 
“Rafael’s installations physically and 
emotionally engage audiences in new and 
thought-provoking ways. This exhibition is 
a world-class example of how digital tech-
nologies can be used to create innovative art 
which involves, stimulates and inspires. 
“Highly interactive, Rafael’s works put 
people at the centre of the artworks. I have no 
doubt the exhibition, his first in Australia, will 
attract crowds of visitors,” she said. 

Lonely Planet and Visa have joined forces to create 
a travel microsite packed with expert information 
on destinations and the best way to access money 
abroad. Kiwi travellers thinking about planning a 
trip can now access essential information through 
one comprehensive resource which combines Lonely 
Planet and Visa’s specialist knowledge.

Travellers can access the specially designed 
microsite at www.visa.com/lonelyplanet 
where they will find expert advice on specific 
destinations and information on how to access 
their cash in 12 countries around the world: 
Australia, China, Croatia, Egypt, Lebanon, 
Morocco, Russia, Singapore, South Africa, 
Thailand, the United Arab Emirates (UAE) 
and Ukraine. 

CLICK HERE

Former Wellington mayor Kerry 
Prendergast is to chair the Tourism 
Board.  Current chair Greg Muir is 
not seeking re-appointment fol-
lowing the end of his three-year 
term in July.

http://www.attto.org.nz/aawards
http://www.travelmemo.co.nz/voucher.php?voucher_id=999
http://www.travelmemo.co.nz/voucher.php?voucher_id=999

