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Boeing rolled out the first 787 Dreamliner 
at Seattle over the weekend, to be deliv-
ered in special livery to launch customer 
All Nippon Airways, which has ordered 55 
of the new-technology planes. Up to half 
of the aircraft’s basic structure is made of 
composite materials rather than aluminium.
The interior of the first aircraft includes 264 
seats – 12 business and 252 economy – with 
personal video, roomier seats, more storage, 
an arched entry way with a beverage bar, 
dimmable windows and larger lavatories 
that include an automated bidet toilet.
The Dreamliner is about three years behind 

schedule in delivering the first 787 largely 
because of snags in the unusually complex 
global supply chain.
 A second version, the 787-9, is yet to be built 
for handover to its launch customer, Air New 
Zealand, in 2014. It will carry 250 to 290 pax 
on routes of 8,000 to 8,500 nautical miles.
Air New Zealand reportedly plans to put its 
first 787-9s on China and Japan routes when 
deliveries finally begin. This will allow the 
carrier to shift more of its 777s to North 
America routes. Air New Zealand wants to 
simplify its long-haul fleet to include just 
787s and 777s.

Dreamliner ready for delivery

http://www.nzonline.org.nz
www.nzonline.org.nz
http://www.topdog.co.nz/main.cfm?id=7
mailto:staff@topdog.co.nz
www.topdog.co.nz
http://www.nztravelbrokers.co.nz
http://www.australia.com/campaigns/nothinglikeaustralia/nz/MKOP/index.html
http://www.adventureworld.co.nz/online-training/
http://www.innovativetravel.co.nz/special_group_tours/index
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TRENZ to return to Southern Lakes for 2012
Southern Lakes is to host TRENZ again next 
year.
The success of  New Zealand’s largest 
international travel showcase this year 
persuaded the Tourism Industry Association 
New Zealand (TIA) to again stage the event at 
the Queenstown Events Centre 07-10MAY12.   
TIA chairman, Norm Thompson said the new 
location received overwhelming support from 
the industry.
“Queenstown performed superbly as a 
location for TRENZ, providing us with fan-
tastic new opportunities to showcase both the 
region and New Zealand’s top tourism 

operators to our international delegates,” he 
said.
Destination Queenstown chief executive, 
Tony Everitt, said he was looking forward to 
delivering another successful TRENZ in the 
region.
“Queenstown is delighted to have been able 
to work with our good friends Lake Wanaka 
and Fiordland under our Southern Lakes um-
brella to secure TRENZ for a second time.”
Dave Hawkey, chairman of Southern Lakes, 
said they were looking forward to building on 
the success of the new format and location for 
TRENZ.  www.trenz.co.nz

Holiday Park “Cycle Hub” launched
A “Cycle Hub” accreditation programme to 
help holiday parks attract international and 
Kiwi cyclists has been launched by the Holi-
day Accommodation Parks Association New 
Zealand (HAPNZ).
“We see holiday parks as a great fit for the 
cycle touring market as we provide a range 
of accommodation and plenty of space for 
guests,” says HAPNZ chief executive Fergus 
Brown.
“We are targeting visitors who are enjoying 
the new cycle trails that have been developed 
all over the country and also domestic and in-
ternational visitors who are mountain bikers, 
road cyclists and families with children who 
take their bikes on holiday.”
Mr Brown says holiday parks offer accommo-
dation and facilities in 305 locations includ-
ing many of New Zealand’s most scenic 
locations.

To be accredited as a Cycle Hub, holiday 
parks will have to:
• Provide secure covered cycle 
 storage
• Provide a cycle cleaning area
• Provide information & maps on 
 local cycling options
• Provide access to a cycle technician
Some New Zealand holiday parks already 
provide a range of services to cyclists, in-
cluding bike rentals and local tour informa-
tion. This initiative is aimed at encouraging 
association members to provide a greater 
range of services and facilities for visitors.
New Zealand Cycleway market research car-
ried out in SEP09 showed that international 
cycle visitors spend 1.5 times as much per 
trip compared with the average international 
visitor, stay twice as long and visit twice as 
many destinations. 

‘The Big Splash’ takes shape 
Rainbow Springs’ multi-million dollar ‘Project Big 
Splash’ is well underway with about 140 metres of the 
ride’s track now in place.
There has been significant construction and design 
progress since the ground-breaking in June, including 
the laying of the first sections of the flume and work 
on the two lift structures which will elevate riders in 
two sections of the 431m ride.
The water ride will take boats of up to 8 people on a 
fun and educational journey through the ecological 
evolution of New Zealand. 
The high-tech ride will feature a running commentary, 
animation and an adrenalin boosting drop at the end.
The $10 million plus project is scheduled to open early 
next year.

All hands on deck 
call from PWT
With a 62% increase in cruise 
ship passengers expected this 
summer, a call has gone out 
in Wellington for volunteers 
to point them in the right 
direction. 
Positively Wellington Tour-
ism chief executive David 
Perks says just under 150,000 
cruise visitors are expected 
in the 2011-12 cruise sea-
son - more than six times the 
number who visited five years 
ago. 
It was expected the visitors - 
most of whom are in the capi-
tal for just for a day - would 
pump $72 million into the 
Wellington economy, com-
pared with last summer, when 
98,000 passengers are esti-
mated to have added $45m. 
Next year, passenger numbers 
are expected to hit 200,000. 
PWT, which runs the Wel-
lington i-SITE, has previously 
managed to cater for growing 
numbers through stringent 
staff rostering and an “all 
hands on deck” approach but 
with 38 more ships due to 
dock this season the RTO has 
put out the call for people to 
help out at the visitor centre, 
as well as with mobile infor-
mation carts during the cruise 
season. 

European settlement
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All aboard the Coastal Pacific
KiwiRail, which suspended its Christchurch-Picton service after the 
Christchurch earthquakes, is to relaunch on 15AUG with a rebrand-
ed Coastal Pacific service, which will operate daily.
Coastal Pacific is the name the train was known as from late 1980s 
until ‘TranzRail’ rebranded the name to TranzCoastal in 1997 to fit 
their own corporate identity.
“The intention of the name change is to give the Coastal service 
a lift and an identity of its own, so it can come out of the shadow 
of the better known TranzAlpine service,” says KiwiRail’s chief 
executive Jim Quinn.
“We know this rail journey is well regarded internationally and is a 
tourist attraction, and we have always wanted to provide confidence 
for our staff and the public and be part of the upswing in passenger 
numbers for the summer period and for Rugby World Cup.”
The new identity won’t be the only injection of life the service will 
receive, with the new AK purpose-built scenic carriages being intro-
duced on the line later this year.
KiwiRail’s Hillside Workshop is busy completing the new car-
riages, which feature 52sq m of glass in panoramic side and roof 
windows, ceiling mounted HD screens, GPS triggered commentary 
in a choice of five languages, and new café cars.

SeaLink general manager Donna Gauci is about to 
leave Auckland to take up the position of general man-
ager for SeaLink Kangaroo Island, based in Adelaide. 
She departs after six years at SeaLink, five of them in 
the top job after having been promoted from sales and 
marketing manager.
Taking over the position is Todd Bolton who has 
extensive experience in the tourism industry having 
held general manager roles at P&O Cruises, Holiday 
Shoppe and more recently Sabre Pacific.
Mrs Gauci guided the company through protracted 
negotiations for a long term lease at Wynyard Wharf 
where SeaLink’s administration offices are located. 
She was also instrumental in the rebranding of the or-
ganisation when SeaLink purchased the company from 
the Subritzky family. 

Rugby fan shows her true colours & wins with Britz
Loyalty has its rewards, as English rugby fan Amy 
Newham has just discovered after winning the tour 
of a lifetime with Britz. 
The Nottingham-based fan got behind her coun-
try’s rugby team for the Britz ‘Show Us Your Tru’ 
Colours’ international online competition, and was 
rewarded with a prize pack worth NZ$22,000. 
In the build up to RWC2011, Britz encouraged 
rugby fans travelling to Godzone to enhance their 
experience and enter the draw for a dream prize 
pack. The pack includes 60 days Britz campervan 
hire plus bonus pack, two tickets to the rugby, sky-

diving vouchers, a glacier hike and dolphin 
cruise and much more.
The competition drew thousands of entries 
with England generating the most, followed 
by New Zealand and Australia.
“We’ve had a staggering number of entries 
from rugby fans as far away as France, South 
Africa and Argentina,” says Britz Brand 
Manager, Sharron Clark. “However, fans sup-
porting England were the most enthusiastic, 
perhaps because they best identify with the 
Britz name!”
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Deal of the Week MELBOURNE WEEKEND INTERLUDE CLICK 
HERE

AUSTRALIAChristchurch festival action about to start
The new Hagley Park Events Village is about 
to host the Christchurch Arts Festival and a 
string of other arts cultural, food and sporting 
festivals.
“The Hagley Park Events Village has given 
us a great central city venue for festivals and 
events and we’re certainly going to make the 
most of the space over the next few months,” 
says Christchurch & Canterbury Tourism 
chief executive Tim Hunter.
“From mid-August through to February there 
is virtually going to be something happening 
there all the time so it’s going to become a 
real gathering place and entertainment hub for 
the city, which is fantastic.’’
The Christchurch Arts Festival will be 
the first of the festivals, with the biennial 
celebration featuring theatre, music, dance, 
exhibition and debates nearly every weekend 
between mid-August and early October in the 
giant inflatable dome or one of the other geo-
desic dome venues that make up the Christch-
urch City Council-run events village.
Running at the same time as the Christch-
urch Arts Festival will be the 6th SCAPE 
Christchurch Biennial of Art in Public 
Space. Artists from New Zealand, Turkey and 
Australia are producing large-scale public 
art for temporary installation at new sites to 
inject a fresh hope and life around the central 
city.
In September there’s The Body Festival of 
Dance and Physical Theatre, featuring a 
programme of dance performance, work-
shops, master-classes and film installations, as 
well as an outdoor cultural spectacle espe-
cially for Rugby World Cup.
During the six weeks of the tournament, the 
Hagley Park Events Village will be trans-

formed into a RWC2011 Fanzone where 
people can watch matches on a giant screen 
and enjoy the entertainment provided in the 
domes and festival areas. 
Christchurch’s annual Feast of Canterbury 
is on for three weeks from 01SEP and prom-
ises a host of gourmet events at the Feast 
Marquee in Riccarton House grounds, as 
well as Akaroa, Terrace Downs, and Pegasus 
Bay Winery. 
October is the annual French Fest in 
Akaroa: 28-30OCT will be a weekend of 
colour and fun, ceremony and celebration, 
showcasing what happens when the colours 
and flavours of French culture collide with 
the Kiwi sense of fun and festivity.
In November the Hagley Park Events Vil-
lage will play host to some of the events 
planned as part of New Zealand Cup and 
Show Week.
The Christchurch | South Island Wine & 
Food Festival on 03DEC in Hagley Park 
will feature 50 of the South Island’s top 
wineries, live entertainment from New 
Zealand artists, cooking displays from high 
profile chefs, wine seminars, wine and food 
matching and more. 
A few weeks later in the same venue The 
Great Kiwi Beer Festival will be a 
celebration of the brewing industry in New 
Zealand.
The prestigious BMW New Zealand Open 
Championship will be held at Clearwater 
Resort 01-04DEC as part of golf’s Australa-
sian Tour. 
The ever-popular World Buskers Festival 
is scheduled for late January and in March, 
the world-renowned Ellerslie International 
Flower Show will be back in Hagley Park.

Tourism “deficit” recorded
As many as one in three Australians headed 
overseas for business or pleasure during the 
last financial year, creating a record “tourism 
deficit”. 
A strong dollar meant Australians took 7.44 
million overseas trips, a 9.9% increase on 
2009-10 and 1.5m more than the 5.91 million 
international visitors to Australia.
According to The Australian, the travel boom 
hit a peak in June when, Australian Bureau 
of Statistics figures show, the 727,100 depar-
tures were almost double the 390,100 arrivals. 
That equated to one in 30 Australians heading 

overseas during the month.
Only those destinations affected by natural 
disasters -- New Zealand and Japan -- saw a 
fall in Australian visitors. 
CommSec chief economist Craig James said 
Australia had never before seen such an im-
balance in tourism numbers.
“Admittedly, June is peak season for Aus-
sies travelling to Europe and the US and it 
is hardly peak season for tourists tracking 
Down Under,” he said. “But in the space of 
one month there were 330,000 more people 
travelling out of the country than coming in.”

Festival of Rugby for the Gold Coast
Queensland Premier Anna Bligh has announced a new annual 
Festival of Rugby for the Gold Coast 19-26NOV which will 
attract an estimated 40,000 rugby lovers from interstate and 
overseas, as well as locally. The Festival of Rugby will be in 
the lead up to the Gold Coast 
Sevens, the Australian leg 
of the HSBC Sevens World 
Rugby Series. The week-long 
event will attract and engage 
Rugby lovers of all ages. 
Highlights of the festival 
include a Gold Coast Rugby 
hosted Hyperion Paradise 7s 
tournament at Carrara Sports 
Complex involving teams 
from Fiji, Samoa, New Zea-
land, China and South Africa 
as well as Australian teams 
from Western Australia, New 
South Wales and Queensland. 

http://www.aimholidays.co.nz/files/deal_week/Melbourne_Interlude_9_-_11_Sep_2011.pdf
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TA’s 30 Days in Oz campaign
Tourism Australia has launched a new online 
campaign, 30 days in Oz, consisting of 30 
one-minute videos broadcast online through 
Australia.com and Tourism Australia’s Face-
book, Twitter and YouTube channels.  Each 
follows someone different in locations around 
Australia – each demonstrating in 60 seconds 
why there’s nothing like Australia for young 
travellers.
The 30 video stars include a street artist in 
Melbourne, a surfer in Sydney, a musician 
in Byron, a wine maker in South Australia, a 
crocodile handler in Darwin, a surf lifesaver 
on the Gold Coast and a British expat who 
vows never to leave Western Australia. 
The series also includes a Japanese back-
packer who headed Down Under for love, an 
American architect working in Hobart on the 
Working Holiday Visa, a Canadian sailing 
in the Whitsundays, a German earning cash 
in an Adelaide pizzeria to fund her travels, a 
Brit working in Melbourne’s aquarium and 
a young French traveller making the most 
of the outdoors lifestyle on the Great Ocean 
Road. 
Tourism Australia managing director Andrew 
McEvoy says the new advocacy campaign 
will promote the Working Holiday Visa and 
encourage young people to consider Australia 
as a place to work or travel, particularly those 
leaving school or on a Gap Year. 

New Jet Ski Show 
for Sea World 
A new Jet Stunt Extreme Show featuring 
some of the world’s best jet ski stunt per-
formers opens at Sea World on Saturday 
17SEP. The visually spectacular show is 
a new and improved version of the jet ski 
show which featured at Sea World over the 
Christmas holidays and will take place twice 
daily at Sea World’s Lake. 

Introducing Sydney Tower Eye
UK company Merlin Entertainment Group, 
which bought a number of Village Road-
show’s Australian tourist attractions last 
December, is to rename Sydney’s tallest 
landmark. The tower atop the Westfield shop-
ping centre in the city CBD will be given a 
makeover “to bring it up to the 21st century” 
and rebranded Sydney Tower Eye. It will also 
get Australia’s first 4D cinema.
Merlin, which runs 75 attractions in 17 coun-
tries, including Legoland, Tussauds Group 
and the London Eye, told the Daily Telegraph 
it would also bring Madame Tussauds to the 
city as part of its A$40 million revamp of  
Sydney Aquarium, Sydney Wildlife World, 
Oceanworld Manly and the tower.

Yoga Retreat 
on Kangaroo Island
Southern Ocean Lodge has announced its 
inaugural Yoga Retreat on Kangaroo Island.
It will be held 18-20NOV and the two-night 
package aims to offer participants a range of 
benefits including a calmer mind; healthier 
sleeping patterns; release of tension; in-
creased flexibility and boosted energy. A 
signature itinerary of selected guided island 
experiences is included, along with yoga and 
meditation classes.
The Southern Ocean Lodge yoga retreat is 
priced from A$1,980pp twin share and in-
cludes two nights luxury accommodation; all 
dining; open bar with selected wines and spir-

its; in-Suite Bar; selected guided Kangaroo 
Island experiences; Island airport transfers; 
six mixed yoga and meditation classes 
with Skye Baird.
Email skye@skyelifestyle.com.au

Tracking dinosaurs
Lark Quarry, in Jump Up country 100km 
from Winton in outback Queensland, is cur-
rently the only site of a recorded dinosaur 
stampede on earth. In this place, around 95 
million years ago, a large herd of small two 
legged dinosaurs gathered on the banks of a 
forest lake to drink.
The herd was stalked by a large Theropod 
– four tonnes of sharp-clawed, meat-eating 
dinosaur. The herd panicked, stampeding 
across the muddy flats to escape the Thero-
pod’s hungry jaws.
A record of those few terrifying minutes is 
cast in more than 3300 fossilised footprints. 
The only way to experience Lark Quarry 

from creation to discovery and display, 
as well as the surrounding environment 
and other Cretaceous fossils. 
There are several tour companies oper-
ating out of Winton and Longreach to 
the Trackways, departing regularly APR 
to SEP, and are by appointment at other 
times of the year.
www.dinosaurtrackways.com.au 

Dinosaur 
Trackways is 
via a guided 
tour, which 
interprets the 
Trackways 
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SOUTH PACIFIC

Rock n Roll on Norfolk Island
Tell your clients to pack their blue suede 
shoes for a week of R n R in September.
The ‘Rock n Roll round the Rock’ festival 
sees New Zealand’s top groovers - as well as 
those keen to learn - flock to the island for a 
week of music, dance and entertainment.
Booked for 2011 are Aussie stars “Franky and 
Johnny” as well as headline act Tony Worsley, 
plus New Zealand Tribute Artist ‘Elvis The 
Voice’ Andy Stankovich.
Norfolk Island Rock around the Rock runs 
18-25SEP11.
The Norfolk Island Travel Centre has spe-
cial packages to Norfolk Island ex AKL 
from NZ$1595, ex CHC and ex WLG from 
NZ$1755, all including return airfare and all 
prepaid airline taxes, return airport transfers, 
meet and greet on Norfolk Island, seven 
nights accommodation twin share, bonus 

seven days car hire (car insurance plus petrol 
payable direct), half day Island orientation 
tour, Norfolk Island shopping card with free 
gift and complimentary miniature golf and ‘A 
Walk in the Wild’, a unique rainforest walk. 
The Rock Pack, included in the price, 
contains:
• Welcome function & fish fry • Souvenir 
programme, T-shirt & cap • Evening dance 
sessions x 3 • Rock’n’Roll Ball, supper & 
spot prizes
Book through the Travel Centre to receive a 
Special ‘Elvis’ Bonus: 
• Sunday afternoon tea & mini concert with 
Tribute Artist ‘Elvis The Voice’ Andy 
Stankovich. 
• Friday night dinner & concert with Tribute 
Artist ‘Elvis The Voice’ Andy Stankovich.
Call the Travel Centre on 0800 008810.

Ramada Plaza Noumea appoints Hogans
Hogan & Associates have been appointed as marketing rep-
resentatives in both New Zealand and Australia for the 4 star 
Ramada Plaza Noumea. The property is located five minutes’ 
walk from the sands of Anse Vata Bay and a ten-minute drive 
from Noumea’s CBD. It pitches itself as offering “sophisticated 
barefoot luxury” and offers a range of beautifully appointed 
rooms, Kids Club, Spa and conference facilities.

Aggie Greys Resort in top 10 for holidays with kids
Aggie Greys Lagoon Beach Resort & Spa has recently been voted as one of Australia’s Top 10 
Family-Friendly Resorts South Pacific 2011.
The resort received this award after being nominated by readers of the Holidays With Kids 

Says Mike Hogan: “We look 
forward to working with our 
industry partners to substan-
tially increase the profile and 
sales across the leisure, C&I 
and corporate markets.”

magazine for outstanding holiday 
appeal and facilities for families. 
They are asked to rank their nomi-
nation on activities and facilities 
for kids, childcare and babysitting 
services, staff hospitality, standard 

Call Hogan & Associates on 09-489 7844.

of accommoda-
tion, location, 
accessibility, 
safety, fun for 
the entire family, 
value for money 
and overall 
experience. 
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ASIA
Thai tourism seeks more funds
Thailand’s Ministry of Tourism and Sports 
is revising its budget plan for the next fis-
cal year in a bid to gain an extra 10.6 billion 
baht (US$354 million) in funds from the new 
government.
The ministry was previously allocated a 
budget of 16.6 billion baht by the immediate 
past cabinet for the period OCT11 to SEP12, 
much less than the 30 billion baht it was seek-
ing.
According to a TTG Asia report, the revised 

figure of around 27.2 billion baht would help 
propel the country’s tourism marketing and 
development efforts to meet the government’s 
annual target of 30 million arrivals and two 
trillion baht in tourism revenue.
The ministry plans to allocate some 3.6 bil-
lion baht to the Department of Tourism and 
about 8.6 billion baht to the Tourism Author-
ity of Thailand. It will also ask the new gov-
ernment to boost the Thailand Tourism Fund 
from 50 million to 300 million baht.

Tokyo Sumo Stopover Package
The ancient sport of Sumo wrestling is not 
only part of Japan’s heritage; it is the exciting 
national sport. Sumo’s origins can be traced 
back 1,500 years, when it was dedicated to 
the gods for a successful rice harvest. Adven-
ture World has released a special five nights 
Tokyo Sumo Stopover Package for those 
interested. Priced from $1248pp twin share 
this package includes return limousine bus 
transfers, four nights accommodation at the 
Shinjuku Washington Hotel including break-
fast daily, tours including pick up service and 
lunch on Mt Fuji/Hakone tour. Departs daily 
between 11-25SEP11. For more information 
click here or contact Adventure World on 
0800 238 368.

Thai Embassy to relocate
The Royal Thai Embassy in Wel-
lington plans to relocate to a new 
Chancery building at 110 Molesworth 
Street in Thorndon as of 12SEP11.
To facilitate the move, the Embassy 
will not be accepting applications for 
visa or processing other consular mat-
ters during the period 05-16SEP11. 
Those planning to apply for a visa to 
travel to Thailand are advised to do so 
ahead of this transitional period.
The Embassy’s Visa and Consular 
Services Section will re-open at 9am 
on Monday 19SEP11.

First Conrad 
for Macau
Sands China, the Macau 
subsidiary of Las Vegas 
Sands and operator of 
the Venetian 
Resort and Sands Ma-
cau, has announced its 
next multi-billion-dollar 
casino resort will house 
Hilton and InterCon-
tinental hotel brands 
when it opens in the 
world’s biggest gaming 
destination early next 
year. 
Sands had terminated 
its agreement with 
Shangri-La Asia Ltd to 
provide hotels to the 
resort back in January, 
without stating a reason. 
Located on Macau’s 
Cotai strip, next to the 
Venetian, Sands Cotai 
Central integrated resort 
will host 6000 rooms 
from the Conrad and 
Holiday Inn brands, as 
well as the 
Sheraton and Sheraton 
Towers.
The 636-room Conrad 
Macao, Cotai Strip will 
offer four F&B outlets; 
including Chinese and 
Macanese specialty res-
taurants, a health club, 
a spa and an outdoor 
pool.

http://www.exoticholidays.co.nz/index.php?option=com_content&view=article&id=34&Itemid=76
www.adventureworld.co.nz/travel-deals/tokyo-sumo-stopover-package
http://www.macautourism.gov.mo
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Exotic Asia with to BWN / BKI / BKK / HKG / KUL / SIN  on sale now.

Malaysia celebrates in September
Your clients can mingle with the locals and 
enjoy the traditional goodies as they watch 
fascinating performances at the Hari Raya 
Open House in Kuala Lumpur.
Held on 11SEP, this is a memorable occasion 
and a great platform to experience the unity 
among Malaysians. 
On 12SEP, the whole of Malaysia will light 
up in celebration of the Lantern Festival. 
Commemorated on the eighth month of the 
Chinese Lunar calendar, this event is also 
known as the Mooncake Festival. Watch pro-
cessions with pretty lanterns in various col-
ours, shapes and designs and savour the tasty 
sweet mooncakes that are found in abundance 
during this time and shared amongst friends 

and family.
Malaysia Day celebrations are held on 
16SEP around the country to honour the 
historic day that Malaysia was established 
in 1963. It marks the day when the states 
of Sabah and Sarawak in Borneo joined 
the peninsula to form a new nation named 
Malaysia. Local celebrations are held in 
various parts of the country.
Watch local and international kite flyers 
at the Borneo International Kite Festival 
from 18-25SEP. The skies will be awash 
with colour as kite flyers show their skills 
and kite creations. At night-time, a series 
of spectacular cultural performances are on 
offer.

Vietnam Ventures
Exotic Holidays reports they have received prices for Vietnam product through to 
30SEP12.  From the popular Highlights of Vietnam tour, to a beach stay, or rail journey, 
Exotic Holidays say they have Vietnam covered. Contact them for competitive Vietnam 
quotes and bookings on 0508 EXOTIC (396 842) or info@exoticholidays.co.nz

Pushkar Camel Fair dates 2011
An astonishing 50,000 camels will converge 
on the tiny desert town of Pushkar in Rajas-
than for the Pushkar Camel Fair 
07-10NOV11. 
One of India’s most highly-rated 
travel experiences, it is a specta-
cle on an impressive scale. It was 
originally staged to attract local 
camel and cattle traders to do 
business during the holy Katrik 
Purnima festival, held in Pushkar 
around the full moon in the Hindu 
lunar month of Kartika. These 
days the annual Pushkar Fair is an 
important tourist attraction.
Adventure World offers a 9-day 
/ 8-night Rajasthan Experience 
departing from Delhi and is priced from 
$1342pp, twin share. This private journey 
takes in the sights of the Taj Mahal, the impe-

rial city of Jodphur and, most importantly, the 
Pushkar Camel Fair. 

Spaces are limited, so Adventure World rec-
ommends booking in advance. Call 0508 496 
753 or visit www.adventureworld.co.nz. 

Vancouver’s super Markets
Granville Island Public Market is the quintes-
sential Vancouver market experience, open 
seven days a week, 9am to 7pm. Teeming 
with deli counters, bakeries, fishmongers and 
pyramids of gleaming fruits and vegetables, 
the market is a foodie’s paradise. Vendors 
sell everything from pottery, jewellery and 
glassware to books, clothing and wine. After 
touring the market, this artsy island has res-
taurants, theatres, trendy boutique shops, the 
Kids Market and art galleries. 
www.granvilleisland.com/public-market
Granville Island has a secret sister – the 
Lonsdale Quay Market. Located in North 
Vancouver (minutes away from downtown 
Vancouver by Seabus), it is home to 80 

fresh-food vendors, unique retail shops, tasty 
restaurants and kids-only stores. With year-
round festivals, live performances and enter-
tainment, it’s a favourite amongst locals. Also 
open seven days a week, 9am to 7pm.
www.lonsdalequay.com 

http://www.adventureworld.co.nz/tours-and-destinations/asia/indian-subcontinent/india/tours/rajasthan-experience
http://www.adventureworld.co.nz/tours-and-destinations/asia/indian-subcontinent/india/tours/rajasthan-experience
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Visit Escape Holidays at the Flight Centre Expo Sunday 14 Aug  
ASB Showgrounds, Greenlane, Auckland for information and deals to the Americas. email: res@escape-holidays.co.nz

Miami in Contiki’s new USA, Canada & Mexico programme
Contiki’s recently released 2012/13 USA, 
Canada and Mexico programme features 
more than 20 diverse itineraries throughout 
the region, with Miami a notable new addi-
tion.
Contiki Holidays general manager Tony Las-
key says the destinations continue to be major 
hot spots for 18 to 35 year olds. 
“Access-wise, the region is relatively inex-
pensive and easy to get to and it is widely 
known as a great value destination, particu-
larly in recent times with the strength of the 
Kiwi dollar,” he says.
“Our 2012/13 programme has been created 
with the region’s renowned experiences in 
mind. For example, in the United States, trav-
ellers can go from the natural beauty of the 
canyonlands to the glitz and glamour of LA 
and Las Vegas on the one trip.”
Contiki also offers short breaks in LA, New 
York or Hawaii, ski or board options in Lake 
Tahoe and New Year’s Eve experiences in Las 

Vegas, New York and new this year, Miami. 
In Canada, clients can experience the big 
cities like Toronto and Quebec, yet still get a 
dose of nature in National Parks such as Jas-
per and Banff. And in Mexico, the tours are a 
perfect mix of rich cultural traditions, stun-
ning beaches and untouched landscapes. 
“All of our trips are designed to ensure travel-
lers experience more for less. Each itinerary 
includes transport, amazing places to stay, 
breakfast daily and loads of other meals, 
sightseeing, exclusive included highlights as 
well as an experienced Tour Manager who 
can share expert knowledge of the region,” 
says Laskey.
“If that wasn’t already amazing value for 
money, there are also a number of ways to 
save on the cost of the tour with discounts for 
early payments, group bookings and a further 
five per cent off for those who have travelled 
with Contiki previously.” 
The new brochures are at www.brochurenet.

Legends in Concert Waikiki
Waikiki will give both visitors and locals 
another entertainment option later this year 
when the long-running Legends in Concert 
show starts its multi-year run in the fourth-
floor, 700-seat theatre at the Royal Hawaiian 
Center.
The celebrity tribute show, established in 
1983 in Las Vegas, is being brought to Hawaii 
via a partnership between its owners, On 
Stage Entertainment, and Hawaii-based Star 
of Honolulu Cruises & Events.

Save 15% on South America
Gap Adventures is offering 15% off a 
selection of tours to South America for 
sales to 31AUG11.
Discover the heights of the Andes with 
Gap’s 16-day / 15-night Inland & Amazon 
classic tour, priced from $1,411pp. Price 
includes accommodation, two-day Ama-
zon jungle home-stay, two-day excursion 
to Amazon jungle lodge, a day trip to 
Otavalo market, Chief Experience Officer 
throughout, local guides, some meals and 
transport. 
For travel by 31MAR12. 
For more information contact Adventure 
World on 0508 496 753 or visit 
www.adventureworld.co.nz. 

Highlights of Mexico & Cuba
Visit the Pyramids of the Sun and Moon in 
Mexico City and the architectural marvels of 
Palenque and Chichen Itza and for a lim-
ited time save $200* per couple. Adventure 
World’s 15-day / 14-night Highlights of Mex-
ico and Cuba independent tour is now priced 
from $1,848pp twin share. Price includes 14 
nights’ accommodation at 3 & 4 star hotels, 
transfers, sightseeing on a seat-in-vehicle 
basis and some meals. Land only & excludes 
airfares. Valid for sale until 31OCT11. 
Valid for travel until 01DEC11. 
For more information contact Adventure 
World on 0508 496 753 or click here
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East meets West with Alitalia’s new Beijing-Rome flights. PEK-FCO-CDG from NZD1169 RT
PEK-FCO-LHR from NZD1301 RT

Fares are 
in your GDS

AFRICA/MID EAST
Dubai growth on all measures
Dubai, the world’s ninth biggest tourist des-
tination, is set to become 18th in the world in 
terms of the volume of international visitor 
spend (anticipated to be $7.8 billion in 2011), 
according to the recently released MasterCard 
Worldwide Index of Global Destination Cit-
ies.
Dubai, which also sits above cities such as 
New York, Amsterdam, Kuala Lumpur and 
Shanghai in terms of the sheer number of 
inbound tourists expected to arrive in 2011, 
is expected to draw 7.9 million international 
visitors this year, representing a growth rate 
of 17.3% over 2010.  London, Kuwait and 
Beijing emerged as the top three origin cities 
for Dubai in terms of number of inbound 
passenger arrivals.

CB Richard Ellis recently ranked Dubai 
among the top 10 most popular business 
locations in the world with more than half 
of the biggest global conglomerates operat-
ing offices in the city. 
Dubai hotels have been reporting brisk 
occupancy rates over the past months. In 
May, Dubai’s hotels witnessed an increase 
in occupancy of 8.7 per cent to reach 81.3 
per cent during April, which is an achieve-
ment in the face of increased supply, said 
the latest Deloitte Analysis of Selected STR 
Global Hotel Performance Data. Dubai’s 
hotels witnessed an increase of 13.3 per 
cent in RevPAR (revenue per available 
room) to reach $217 during the month of 
April.

Save with Acacia
Save $443pp on Acacia Africa’s 25-day / 
24-night Desert Tracker overland safari, now 
priced from $1772pp. This journey starts in 
Johannesburg and finishes in Cape Town and 
includes 21 nights camping accommo-
dation and three nights shared dorm 
accommodation, most meals, fully 
equipped safari vehicle, camping and 
cooking equipment, all road tolls and 
vehicle taxes, all ground transporta-
tion, sleeping mattress, services of 
two crew and a bushmen paintings 
visit. Additional local payment is 
required upon start of tour.
Offer available for 17SEP11, 
01OCT11 and 29OCT11 departures 
only. Acacia Africa is also offering 

20% off a selection of their other overland 
tours. 
For more information call Adventure World 
on 0508 496 753.

Hilton opens its 17th Egypt hotel
Hilton has opened yet another resort in Egypt  
- the 370-room Hilton Marsa Alam Nubian 
Resort overlooking the Red Sea. It is the 
brand’s 17th establishment in the country, 
and highlights the chain’s confidence in 
Egypt’s growing tourism industry.
The global head of Hilton Hotels and 
Resorts, David Hor-
ton says the country 
is “a fantastic loca-
tion for travellers 
seeking rich local 
culture and authen-
tic experiences. 
The area is an ideal 
gateway for tour-
ists seeking the ever 
popular Nile cruise, 
ancient sites and 
temples.”

Mr Horton’s views are shared by many in the 
tourism industry. Although the country’s tour-
ism growth plans were stifled by a populist 
revolution earlier in the year, Egypt seems to 
be back on track, still offering an excellent 
climate, a globally central location and great 
value for money for holiday makers.

Coping with the Olympic crowds
Plans for how London will cope with the 
influx of thousands of people visiting it next 
year for the Olympic Games have been un-
veiled.
Transport for London (TfL) reports that some 
routes in the Central London Zone - an area 
incorporating Green, Hyde and St James’s 
Parks - will be subject to temporary traffic 
management restrictions.
This will include altering some existing bus 
routes and stops, preventing turning at certain 
points on the road and closing specified park-
ing spots and loading bays.

Meanwhile, thousands of people living in 
the vicinity, along with businesses operating 
there, are to be sent information on the Cen-
tral London Zone so that they can plan how 
they will get around during the Olympics.
Commuters working in parts of the capital 
closest to the Olympics venues are being 
urged to consider walking or cycling to the 
office or working from home next summer in 
order to help cope with the rise in passenger 
numbers on the transport network.
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LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

Floatels possible for Olympics
London 2012 Olympic chiefs are considering 
the possibility of creating a chain of floating 
hotels in order to accommodate visitors to the 
capital for next summer’s games.
The Daily Mail says that with most hotels ex-
pected to be fully booked for the three-week 
period, discussions are believed to have taken 
place over offering visitors rooms in at least 
three cruise liners that will be docked on the 
River Thames.
The docks are just 5km from the Olympic 
Park in Stratford allowing easy access for 
visitors to the main site in East London.
Meanwhile, those visiting London are ex-
pected to pay well above normal rates for a 
hotel room.
A double room at the Sheraton Park Tower in 
Knightsbridge this month, costs £209 a night, 
however that will jump to £605 in August 
next year.
A night’s stay at the W London, in Leicester 
Square, costs around £290 this August but the 
same room during the Games will set guests 
back £540.

Value-add with Floriade
Floriade is a World Horticultural Exposi-
tion, held in the Netherlands roughly every 
10 years since 1960. Next year’s Floriade is 
being held at Venlo in the Dutch province of 
Limburg, near the border with Germany, from 
05APR to 07OCT, and is expected to attract 
millions of garden lovers from all over the 
world. 
Over 100 exhibitors from dozens of countries 
will together pay tribute to horticulture in a 
66ha Expo park with five unique worlds - 
themed zones connected by wooded areas. 
Each world has its own decor, programme 
and activities and each day will feature a 
programme of music, dance, literature, theatre 
and visual art from all over the world.  Sus-
tainable, pioneering architectural eye catchers 
will be shown for the first time at Floriade 
2012. With countless exciting, innovative and 
educational attractions and activities, Floriade 
2012 is also a voyage of discovery for chil-
dren. Visitors can also walk along a thematic 
route together with a guide or enjoy a bird’s 
eye view of the park from the 30-metre-high 
cable-car system.   www.floriade.com 

Now – a Berlin Sightseeing Pass
City Sightseeing Pass operator the Leisure 
Pass Group has expanded into Germany with 
the launch of a Berlin Sightseeing Pass.
The all inclusive card gives users access to 53 
of the city’s leading tourist attractions, includ-
ing notable favorites such as the Pergamon, 
The Jewish Museum and the Checkpoint 
Charlie Museum, as well as free access to the 
Berlin public transport network, a hop on hop 
off bus tour and a river cruise.
Other highlights include The Berliner Dom, 
Bode Museum and the Alte National Gallery, 
along with a Berlin Bus Tour and river cruise. 

Rome’s Lungo il Tevere
Paris has its beach on the Seine and Rome has 
its own variation - Lungo il Tevere or ‘Along 
the Tiber’. 
Each summer for the past decade, the city has 
sponsored the event which aims to create an 
environment in which culture and entertain-
ment converge, presenting both historical 
traditions and modern aspects of the city to 

over 15,000 nightly visitors.
Running this year until 28AUG, ‘Along the 
Tiber’ from the Sisto Bridge to Porta Por-
tese, it’s all action with hundreds of venues, 
including theatres, cinemas, musical events, 
artisans, bars and restaurants, offering the 
summer’s largest nighttime attraction to lo-
cals and travellers alike. 
www.lungoiltevere.it

Greek cabbie put strike on hold
Greek taxi owners have agreed to suspend a 
strike that had disrupted thousands of travel-
lers at the height of the country’s vital tourism 
season for nearly three weeks.
The mobilisation is suspended until 05SEP, 
according to a statement from the union of 
taxi owners after an emergency union meet-
ing voted by a majority to end the strike.
The taxi owners, who oppose a government 
deregulation of the sector, agreed to end their 

action after regional governors pledged 
not to issue new cab licences pending final 
decisions by the transport ministry later 
this month.
In addition to refusing to carry passengers 
since July 18, the strikers had also blocked 
highways and disrupted access to airports 
and harbours, forcing thousands of tourists 
to miss scheduled site tours.

http://www.cxagents.co.nz
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Over 120 European destinations ... now that’s Wunderbar!

The Guinness Storehouse
A must-see for visitors to Dublin is Ireland’s 
number one visitor attraction, the historic 
Guinness Brewery, which offers a special 
experience by way of its Guinness Store-
house®, which brings to life the rich heritage 
of the brew, telling the story from its origins 
at St. James’s Gate in Dublin to its growth as 
a global brand.
The experience starts by standing at the bot-
tom of the world’s largest pint glass, which 
rises up through the centre of the seven storey 
building. If full, the giant pint glass atrium 
would hold 14.3 million pints of the velvety 
stout.  The Master Brewer, Fergal Murray, 

guides visitors step by step through the 
brewing process ahead of a sampling. The 
Storehouse also contains an Advertising 
Gallery, a Sponsorship Cinema, a hands-on 
lesson in the Perfect Pint Bar from Guin-
ness® Ambassadors on the craft of pouring; 
a chance to sample classic dishes in the 
Brewery Bar where Guinness stout is used 
in the cooking; time to relax in The Source 
Bar with views over the brewery before 
heading on up to the Gravity Bar to take in 
the breath-taking panoramic 360° views of 
Dublin city and beyond.

Scottish museum pulls 100,000 
in six days
The newly redeveloped National Museum of Scot-
land attracted more than 100,000 visitors in the first 
six days after it reopened to the public.
The museum reopened after a major three-year rede-
velopment.
Sixteen new galleries take visitors on a journey 
through the wonders of nature, the cultures of the 
world and through to science and discovery.
More than 8,000 objects were on display in the 
new area, 80% of them for the first time in genera-
tions. Exhibits range from a life-sized skeleton cast 
of a Tyrannosaurus Rex to specimens collected by 
Charles Darwin and 3,000-year-old mummies. 
The three-year programme has seen the original 
interior restored and storage areas turned into public 
space, making it one of the UK’s largest museums.

Around 
416,000 people 
have visited 
Glasgow’s new 
Riverside 
Museum since 
it opened six 
weeks ago, and 
some 10,000 
visitors are 
travelling to 
the dramatic 
new attraction 
on the banks of 
the Clyde every 
day.

Sleeper coaches to Scotland
TravelDaily UK reports that the Stagecoach 
Group is to trial the UK’s first budget sleeper 
coach service from 05SEP.
The new pilot service, to be operated between 
London and Glasgow, will offer passengers 
their own sleeping berth and standard seat, as 
well as an onboard toilet, free Wi-Fi, refresh-
ments and an overnight pack containing a 
toothbrush, toothpaste, a bottle of water, an 
eye mask and a luggage label. Each berth has 
a reading light and curtain for extra privacy, 
as well as a duvet, pillow and blanket. The 
coaches are also fitted with CCTV and each 
berth is equipped with a button to alert the 
driver in the event of an emergency. 
The services will be operated by megabus.
com on three specially-modified articulated 
coaches fitted with 24 berths and seats. 

The most expensive fares will be no more 
than ₤40.
The pic shows Sir Brian Souter, chief 
executive of Stagecoach, bedding down in 
one of the overnight sleeper berths.

http://www.lufthansaexperts.com
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AVIATION
Wellington awaits the 787
Wellington Airport’s majority owner Infratil 
Ltd says new aircraft, rather than a longer 
runway, will allow direct services between the 
capital and Asia.
Infratil said in a shareholder update that the 
Wellington City Council had reiterated its de-
sire to have the city directly connected to Asia 
with air services.  NZPA reports the reitera-
tion was accompanied by calls for the airport 

to extend its runway to allow larger jets to 
take-off fully loaded.
“The primary impediment to such services is, 
however, not the runway length but the size 
of the Wellington market,” Infratil said.
It says the B787 will be able to operate off 
Wellington’s runway and with a capacity 
of about 200 passengers it suits the scale of 
Wellington-Asia daily traffic.

Tiger still grounded
Tiger Airways’ Australian operations will 
remain grounded until next week after a court 
hearing on the matter was adjourned last Fri-
day when the Civil Aviation Safety Authority 
asked the airline for more information. 
Tiger has posted a first-quarter loss of S$20.6 
million, compared to a net profit of S$1.9 mil-
lion a year ago.
CASA grounded Tiger’s Australia operations 
on 02JUL over safety concerns, a move which 
has so far cost the airline S$17.7 million in 
sales and S$1.7 million in ancillary revenue.

Delta Air Lines and Aerolineas 
Argentinas have announced a 
code sharing agreement for flights 
connecting Miami and Atlanta to 
Buenos Aires as well as service to 
14 U.S. destinations, eight domestic 
destinations in Argentina, three 
flights to Canada and flights to 
Brazil, Bolivia, Chile, Paraguay and 
Uruguay. 
The code sharing begins later this 
year subject to approvals.

Air Caledonie faces insolvency
New Caledonia’s domestic air carrier Air 
Caledonie says it is facing bankruptcy due to 
industrial action and angry protests over fare 
increases, with people blockading regional 
airports.
The management of Air Caledonie say the 
crisis is costing it US$120,000 a day, with the 
disruption also hitting the territory’s tourism 
sector at the peak of the holiday season.
Radio New Zealand International quotes the 
airline’s head of human resources, Olivier 
Testemalle, as saying there’s a clear risk of 
bankruptcy and the company could find itself 
insolvent in a month.
The government is to host talks tomorrow in 
the hope of finding a solution to the crisis.

MAS / AirAsia share swap?
Malaysia Airlines and AirAsia will swap 
shares in a deal which will see Tony Fernandes 
becoming the single biggest shareholder.
The Star reports Khazanah Nasional Bhd, 
which owns over 17% of MAS, is said to 
have concluded negotiations with Mr Fer-
nandes to come up with a deal to save MH.
Sources said the deal, which was struck last 
week after negotiations over the past year, 
became urgent after MAS’ poor showing in 
the last two quarters.
Mr Fernandes is set to get 20% of MAS eq-
uity under the deal that is said to have already 
received the Government’s approval.
Industry players expressed surprise at the deal 
because of past animosity between the man-
agement of the two airlines. Those who were 
aware of the negotiations were also surprised 
at the speed at which it was concluded.
The Star says that under the deal with Tune 
Air Sdn Bhd, Khazanah will get a similar 
stake in AirAsia. Mr Fernandes and his co-
founder partner Datuk Kamarudin Meranun 
hold 26.28% in the world’s biggest budget 
airline. Mr Fernandes declined to comment to 
The Star when asked about the deal. 

SIA - better than all the rest
Subhas Menon, Singapore Airlines’ vice-
president SW Pacific, was in town yesterday 
to meet the local team and was guest of hon-
our at a media function.
Mr Menon said that despite competition, 
some of which was priced at a loss-making 
level, albeit unintended, SIA was happy with 
its own performance.
He pointed out that SIA was successfully 
operating the world’s only all-Business Class 
A340-500 jet across the Pacific to the US. 
It also operated the world’s biggest fleet of 
A380 super-jumbos.
While SIA is proud of its hardware, it is 
the airline’s software that sets it apart, says 
Menon. The quality of its staff and their train-
ing means that SIA retains the high ground 
over its competitors, he says.
Singapore Airlines is a proud member of the 
Star Alliance, says Menon, but is also devel-
oping bilateral relationships with other key 
airlines, the latest of which is the new alliance 
with the Virgin Australia Group, which he 
says shows great potential. 

Subhas Menon (left) with SIA’s regional 
PR manager, Bryony Duncan-Smith (right)

AA streams movies to laptops
American Airlines is the first airline in North 
America to offer in-flight video streaming on 
personal laptops rather than on seat backs.
The service will be available for all customers 
who fly on AA’s B767-200 fleet from now on, 
and offers popular TV shows and films.
Over 100 selections will be made available  
and users will pay an introductory price of 
$0.99 per TV show and $3.99 per movie. 
They will not incur any extra WiFi fees.
Also, if the pax has downloaded a video, but 
has not finished watching it - or would like to 
watch it again - after they have landed, then 
that is possible for viewing 24 hours after 
touchdown, while TV shows can be viewed 
for 72 hours.
The company plans to broadening the service 
so that more devices (including tablets) can 
use it.
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Air Pacific unplugs from QF
After more than 20 years as a Qantas hosted 
carrier, Air Pacific has implemented an in-
dependent Customer Management Solution 
using the Altea platform, a product of GDS 
Amadeus.
The Altea Suite provides Air Pacific with the 
latest industry leading technology and will 
enable the airline to offer streamlined 
reservations, inventory and departure control 
processes, helping to improve business 
efficiency and performance. The system 
is used at all of the airline’s reservations / 
ticketing and sales agent offices and at airport 
locations across the airline’s network.

QF pilots want lounge access
The Herald Sun reports that Qantas pilots are 
demanding the same treatment as their first-
class passengers, as part of their industrial 
war with the airline. 
A statement of claim that has been obtained 
by the paper reveals the Australian Interna-
tional Pilots Association wants its pilots to 
get access to first and business-class lounges 
when travelling on duty - domestic or interna-
tional.
A Qantas source told the paper this would 
mean every long-haul pilot would get access 
to the airline’s premium lounges.
The pilots also want:
- A 2.5% wage rise each year for three years.
- Two free international economy tickets each 
year (upgradeable to business and first), in ad-
dition to already heavily discounted airfares 
for them and their families.
- Qantas to fund two union officials at a cost 
of up to $1 million a year.
- Discounted membership to the Qantas Club.
Qantas says the claim on wages and travel 
would cost it about $150 million over the next 
four years.
The airline calls the ask “unreasonable” and 
says the average wage for a B747 captain is 
about $350,000 a year and almost $400,000 
for an A380 captain, both including superan-
nuation and allowances.

Boeing says it finished ETOPS (extended-
operations) testing on the 787 last Sunday, 
certification for which is needed for long 
trans-ocean and polar flights far from the 
nearest airport.
“Following a minor software modification 
next year, the Dreamliner will be qualified for 
330 minutes of ETOPS capability — meaning 
it can fly five and a half hours away from an 
alternate airport,” says Boeing Commercial 
Airplanes marketing chief Randy Tinseth.
He says that last week, the ninth 787, ZA102, 
finished the longest 787 flight to date: just 
over 18 hours.This is an ANA pic of the control in the 

toilets of its new 787 Dreamliner, which 
offers a bidet with multiple options 
along with water-pressure adjustment.

Virgin Australia has announced it will, 
from later this year, be the only airline to 
offer business-class services to the Gold 
Coast and will also open a 140-seat luxury 
lounge at the airport in early 2012.

Jetstar Hong Kong next?
The Chinese language Apple Daily is said by 
The Australian to have reported that Jetstar 
has begun talks with the Hong Kong govern-
ment to apply for an air operator’s certificate 
to launch an airline focused on mainland 
China routes.
The report said Jetstar was seeking Hong 
Kong permanent residents as potential major-
ity shareholders to conform with requirements 
about airlines.
A Jetstar spokesman would not confirm or 
deny the reports.

Emirates Airline President Tim Clark told 
ATW that EK’s 15-aircraft A380 fleet 
achieved 99% reliability performance last 
week.
Between SEP nd NOV17, Emirates will take 
delivery of a further 75 A380s, and Clark said 
he would ultimately prefer an operating fleet 
of more than 90 of the extra-large aircraft.

Celebs, show girls, sports stars 
there for 747 convoy to Vegas
Some of the victorious All Blacks were at 
Auckland Airport on Sunday to see off the Air 
New Zealand grabaseat convoy of two B747s 
headed for Las Vegas. The crazily costumed 
passengers checked in at a counter manned 
by casino-styled Air New Zealand customer 
service agents.
Pax included rugby star Karl Te Nana, league 
legends Steve Price and Awen Guttenbeil, TV 
stars Kim Crossman and Tammy Davis, Black 
Caps all-rounder Scott Styris, The Edge’s 
Dom Harvey and top kiwi band Opshop.

They were all celebrating the 5th birthday of 
grabaseat, which invited fans to choose the 
birthday party’s location and Vegas over-
whelmingly came out on top. The idea proved 
so popular an entire B747 sold out in two 
weeks. Grabaseat then put on a second jumbo, 
to fly in convoy with the first. 
“With a number of weddings, stag and hen’s 
dos, reunions and anniversaries all being 
celebrated onboard along with grabaseat’s 5th 
birthday, passengers are guaranteed a wild, 
fun-filled ride before they even get to Vegas,” 
says Duane Perrott, Manager grabaseat.
“If chatter on facebook is anything to go by, 
we can look forward to meeting the Canta-
brian woman looking to get married…and 
divorced the next day, as well as singles from 
up and down the country on the lookout for 
love and checking out the crazy Vegas themed 
costumes that may not make it through the 
aircraft door, let alone customs when they 
arrive.” 
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Tel: 09-444 2298
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

Special is valid from 
29th June 2011 to 30th September 2011.

ex Amsterdam Return 
from NZ$2190
Cruise Departure Date: 

Wednesday, 4th April 2012

Includes:
7-night cruise in an outside stateroom.
Port taxes, local taxes and fuel surcharge.
All meals included during the cruise.
Coffee and tea after lunch and dinner.
Quality red and white wines with every dinner 
onboard.
Welcome cocktail, welcome dinner and Captain’s 
Gala Dinner with crew show.
Dutch folklore show.
All day excursion Panoramic tour of Maastricht and 
visit to famous flower show FLORIADE - Living 
Nature. Packed lunch included.

DUTCH & BELGIAN WATERWAYS & FLORIADE

Amadeus Diamond

CLICK HERE FOR DETAILS

CRUISE NEWS
Sydney Tallships buys Soren Larsen
The Tallship Soren Larsen will be sailing 
towards new owners and a future base in Syd-
ney at the end of this year, with Sydney Tall-
ships.  Her current South Pacific Voyage will 
end in October when the Soren Larsen sails 
from New Caledonia to Sydney.  The classic 
ship will then continue to offer a magical way 
to discover the South Pacific.
The Soren Larsen offers one of the few 
opportunities in the world to sail aboard a 
traditional classic sailing ship and visit 
remote and untouched islands of the Pacific. 
The itinerary includes passages from one 
island group to another.
Steve and Rosie Randall have run the Tall 
ship Soren Larsen operation with dedication 
to the spirit of the vessel and an adventure  
classic sailing holiday.  They have ensured 
that she retains the magic of the classic tall 
ship experience with polished brass, tradition-
al sails and a professional crew who provide 
the right mix of professionalism whilst also 

making sure voyage crew have the most 
wonderful time on board and gain full 
enjoyment from the remote destinations.
The Soren Larsen’s current “Treasures of 
the Pacific” sailing schedule is well under-
way with some berths still available: 
Vanuatu North Banks Islands: 
29AUG to 08SEP
Vanuatu Discovery:   
12-22SEP
Vanuatu to New Caledonia:  
26SEP-06OCT
New Caledonia - Lord Howe to Sydney:  
10-28OCT.
The South Pacific programme will con-
tinue next year commencing with a sailing 
passage Sydney to Auckland in April. 
Bookings are also open for the 2012 voy-
ages in the South Pacific with early bird 
specials available.
Email escape@sorenlarsen.co.nz and ask 
about the “Early Bird Specials”

20% off Bentours cruises 
Bentours is offering earlybird savings of 20% on Hur-
tigruten cruises through the Arctic and Norway when 
booked by 30SEP11.
The 8-day Explorer Voyage sails along the northwest 
coast of Spitsbergen from NZ$4654*pp twin share, a 
saving of NZ$1164pp valid on all 2012 departures. 
Departing Longyearbyen, the cruise passes through 
breathtaking fjords and gigantic glaciers and offers 
a fascinating insight into the heroic efforts of polar 
explorers.
The 12-day Classic Round Voyage is the ultimate way 
to experience the full majesty and culture of Norway’s 
coastline from NZ$2204*pp, a saving of NZ$550pp.
The voyage travels from Bergen to Kirkenes and back 
and examines the inseparable links between Norway’s 
rich heritage and the sea. The discount applies to de-
partures between 01JAN-31DEC12, excluding stays 
in Suite cabins between 15APR-14SEP12.
Contact 0800 443 510 or visit www.bentours.com.au
*Terms and conditions apply. Prices subject to change and 
availability. Prices include discount and are based on twin share 
accommodation in I grade cabin.

http://www.francistravelmarketing.co.nz/index.php?option=com_wrapper&view=wrapper&Itemid=98
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HOSPITALITY
Hiring for the RWC period?
If you are likely to need workers during the 
Rugby World Cup 2011 the Department of 
Labours says there are a few things that you 
need to know.
Casual employees and those on fixed term 
agreements are entitled to the same minimum 
employment rights as other employees. All 
employees must also have a written employ-
ment agreement. The Department of Labour’s 
Employment Agreement Builder can help you 
draft an employment agreement - www.dol.
govt.nz/agreementbuilder.
Employers should follow a fair process if 
they want to change their employee’s hours of 

work. Some employment agreements may 
contain a clause allowing the employer 
to change an employee’s hours of work. 
The employer must, however, still act 
fairly and reasonably before making such 
changes.
Immigration New Zealand has a free 
service where you can check a potential 
employee’s entitlement to work – 
www.immigration.govt.nz/visaview
For more information on employer re-
sponsibilities during RWC visit  
http://www.dol.govt.nz/er/minimumrights/
righttoworknz.asp or call 0800 20 90 20.

Keeping road warriors fit
Sheraton is spending US$120 million on an 
initiative called Sheraton Fitness, to be fea-
tured in its more than 400 properties world-
wide by the end of the year. Hoyt Harper, 
the global brand leader for Sheraton, said the 
programme was developed after guest surveys 
showed that fitness on the road was a priority. 
Besides a redesign of all gyms and healthier 
eating options in its restaurants and through 
room service, Sheraton has added in-room 
video-on-demand workouts and delivers a 
free workout kit on request with exercise 
cards, a mat, foam roller, massage stick and 
resistance band. Guests can also download 
free workouts.
Michelle V. Agins/The New York Times 
reports that Ritz-Carlton hotels are delivering 
treadmills, bikes, yoga mats and other equip-
ment to guests who ask, and personal train-
ers will lead in-room workouts. Consumer 
research also prompted Marriott to redo all 

of its more than 500 fitness centres within the 
last few years. The gyms are now open 24 
hours a day, and have improved, décor, light-
ing, flooring and equipment.
Kimpton, a chain of 54 US domestic hotels, is 
also making a big wellness push that includes 
free on-demand exercise and nutrition videos, 
seven light choices at each meal, free bikes 
rentals at many properties and employee-led 
group jogs.

Rail or Fly?
A new website has launched 
offering guidance to trav-
ellers on whether to take 
their journey by train or by 
plane in Europe and North 
America. Railorfly.com of-
fers comparisons of the costs 
and travel times for 500 rail 
or air routes and includes 
the time it takes to transfer 
by taxi or by public trans-
port from city centre to the 
airport and waiting times at 
the terminals.
“RailorFly.com’s founding 
reason is that today - and 
more so in the coming dec-
ades with the expansion of 
high-speed railways - many 
travel routes are covered 
both by trains and planes 
at similar costs and travel 
times. The choice between 
the two options therefore 
depends on economic factors 
and duration factors,” said 
project founder Federico 
Pisanty. 
“Furthermore, RailorFly.com 
provides customers with 
extremely useful informa-
tion - public transport detail, 
timetables etc - concerning 
these transfers,” he added.
Railorfly.com also plans to 
expand to global routes in 
the future.

Hard work finding the right people
Just under half of New Zealand tourism businesses are strug-
gling to hire the skilled people they need, according to new re-
search released by ATTTO (the Aviation, Tourism and Travel 
Training Organisation).
Of more than 300 tourism operators surveyed, 42% said 
they had difficulty recruiting people with the right skills and 
experience over the last 12 months. Around 50% said they 
expect their staffing requirements to increase over the next 
three years, indicating a growing need for skilled/experienced 
tourism employees.
The 2011 Tourism Workforce Survey give a picture of the 
size, demographic profile and seasonality of the tourism work-
force, and the extent to which lack of skilled staff is impacting 
tourism businesses.
ATTTO Chief Executive Elizabeth Valentine said the research 
will help prioritise how ATTTO works with the tourism 
industry to help businesses develop and adapt to the needs of 
new markets, such as the sophisticated demands of wealthy 
Chinese travellers.
“ATTTO is currently working with tertiary providers, industry 
and the NZQA to review tourism qualifications. These results 
are a timely reminder that we must ensure training equips peo-
ple with the skills tourism businesses need to increase yield 
and profitability, and further grow the industry’s economic 
contribution.”
For a summary of research findings, visit www.attto.org.nz

Kumuka Worldwide says it still has seats avail-
able to agents and partners wanting to attend 
the advance screening of the movie Mr Popper’s 
Penguins in conjunction with its Information 
Evening in Auckland on 15AUG at 6pm. To RSVP, 
visit www.kumuka.com.au/rsvp.aspx and click on 
the movie for Auckland on the drop-down menu.
No-show charge of $15 applies.
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A.P.B.  Jonathan Duncan
There’s a general warning out in the industry 
to be wary of dealing with a person by the 
name of Jonathan Duncan.
Stella’s online fulfilment sleuth Kate Sumner 
says it seems he is from Dundee and is likely 
to be travelling on a British passport with the 
DOB 16MAY81. 
He has apparently been arrested in Cyprus, 
Thailand and South Africa for credit card 
fraud and is currently residing in or around 
the Wilayah Persekutuan district of KL.
Last month he booked a KUL-SIN-KUL trip 
on the United Travel website using a stolen 
credit card and would have flown again on 
Malaysian Airlines but they were able to 
blacklist him in the nick of time.
It seems likely he will try it on again on local 
websites, so be warned.
He has gained quite a reputation, judging by 
these news stories here, here and here.

AJ Hackett Bungy CEO moving on 
Bungy New Zealand Group 
CEO Michelle Trapski has an-
nounced that she will be leav-
ing the multi-award-winning 
adventure tourism company at 
the end of September to focus 
on new opportunities and chal-
lenges.
Queenstown-based Ms Trapski 
has been with the company for eight years, 
six of those as CEO.
She said she was leaving the company with a 
great sense of pride and achievement as she 
was keen to explore more governance roles 
within Queenstown or further afield.  
“I haven’t any firm plans as yet, and I defi-
nitely won’t be leaving Queenstown, but the 
time is right to leave the business on a high, 
to go do something else,” she said. 
Ms Trapski said she would assume an in-
dustry advisory role to Bungy New Zealand 
Group.
“I’ve developed good relationships with the 
TIANZ, TNZ and national tourism entities 
on behalf of AJ Hackett Bungy Ltd over the 

years, so it makes sense for 
me to continue to maintain 
those in the interim,” she 
said. 
Ms Trapski is also the cur-
rent chair of the Backpacker, 
Youth and Adventure Tour-
ism Association (BYATA).
Ms Trapski said the com-

pany would be conducting a “broad search” 
for its new CEO, as the business had 
matured to a point where strategy and 
planning for the future were critical to the 
role. 
AJ Hackett Bungy co-founder and director 
Henry van Asch said it had been “delightful” 
to work with Michelle for nearly a decade.
“She has improved the performance of 
the company dramatically and has always 
amazed me with her focus on and dedication 
to the customer, the extent to which she is 
fiercely loyal to her team, and her commit-
ment to the company,” he said.
“I’m so glad for her that she’s made the deci-
sion to move on, but we’ll really miss her.”

2for1 Card launches in time for tourist influx
Yesterday saw the launch of the 2for1 Card 
tourism loyalty card, claimed by its develop-
ers – People Media Group (PMG) – to be 
the New Zealand market’s most comprehen-
sive loyalty and discount card for tourists.
As the name implies, the card offers two-
for-one deals to tourists at a range of tour-
ism related businesses ranging from major 
attractions, to tours, and activities, entertain-
ment and dining. Altogether 64 different of-
fers are available at launch with a combined 

discount value of over $4,000 for an outlay 
of $75. 
The new card is being promoted in the Ar-
rival magazine available at points through-
out Auckland International Airport and on 
the Airport Express buses.
The 2for1 Card itself  is on sale at the 
Auckland i-SITEs at Auckland Interna-
tional Airport, Princes Wharf and SkyCity, 
and at No.1 Queen Street and the Intercity 
Terminal at SkyCity.

Join the Papua New Guinea 
Roadshow 2011 
Travel agents are invited to meet with the 
Papua New Guinea Tourism Promotion 
Authority team and PNG suppliers to get a 
better understanding of what tourism options 
and products the country has to offer, during a 
roadshow visit to Auckland 29AUG.
This is the perfect opportunity for travel 
agents to learn about this diverse and unique 
holiday destination and develop the skills to 
better sell the country to their clients.  

Auckland: Monday 29AUG11, 
6pm – 8.30pm

Heritage Hotel Auckland, Robert Laidlaw 
Room 1 & 2, 

35 Hobson Street, Auckland. 
Drinks, canapés and prizes 
will be on offer at the event.

With over 800 individual languages and an 
abundance of flora and fauna, Papua New 
Guinea is a land of unlimited adventures 
just waiting to be discovered. From rugged 
mountains ranges with abundant lush tropical 
rainforest, and pristine coastlines and islands 
that offer spectacular diving sites, cruising, 
trekking, uncrowded surfing, fishing, and 
over 700 species of birds including the famed 
Birds of Paradise, Papua New Guinea not 
only beckons for the hardened adventurer but 
novice traveller as well. 
RSVP to: png@gtitourism.com.au 
For more info about Papua New Guinea 
visit 
http://www.papuanewguinea.travel/Australia
To complete the online travel agent training 
visit http://www.papuanewguinea.travel/
Agent-Training

http://www.phuketgazette.net/archives/articles/2006/article4816.html
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