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Role Up! Role Up!
Exceptional Sales Roles
BDM - Travel Management Company   TD 2277
BDM - Hotels             TD 2279
BDM - Hotels             TD 2286

Australia
Shows & Events

CLICK HERE FOR THE COMPLETE LIST

We’ve got them all!

09-444 2298
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TravelMemo   20110802    02AUG11    Page 1

Tel: 0508 EXOTIC (396 842)

Book & deposit by 31 August 2011*.  
New bookings only. *Booking land value $3000+ for dinner.

AGENTS:  Earn Extra 3% Commission

CLIENTS: Complimentary Peking Duck
Dinner in Beijing.

info@exoticholidays.co.nz
www.exoticholidays.co.nz * Conditions apply.

VIEW
TOURS

Two Exotic
CHINA Rewards

Etihad offers new destinations from NZ, goes ‘fuel inclusive’
Etihad has released fully ‘fuel inclusive’ fares 
from New Zealand to Europe, the UK, the 
Middle East, South Africa, Seychelles, North 
America, South Asian Sub Continent, Singapore 
and Thailand.
Valid for sales and departures from 01AUG11 
until further notice, the fares are available from 
AKL, WLG and CHC with travel from NZ 
permitted via SYD, MEL or BNE to connect 
to Etihad services from those gateways to Abu 
Dhabi and beyond. Tasman connections from 
NZ are provided by code share partners Air New 
Zealand and Pacific Blue.
Etihad codeshare flights operated by V Australia 
between Abu Dhabi and Sydney and vv are per-
mitted on these fares, meaning a daily inbound 
connection to New Zealand is possible. 
By incorporating flights offered by code share 
partners within Europe, such as British Midland, 

Brussels Airlines, Alitalia, Malev and Turk-
ish Airlines, Etihad has been able to expand 
its reach to offer more than 50 destinations 
in Europe. New destinations including 
Aberdeen, Barcelona, Belfast, Copenhagen, 
Madrid, Prague, Rome and Stockholm are 
available via code share arrangements with 
partner airlines.
Dusseldorf has also been added as Etihad is 
due to commence service on 16DEC11. 
Etihad also offers fares to Koh Samui over 
Singapore via a code share arrangement with 
Bangkok Airways. In addition, EY has also 
released fares from NZ to Seychelles and 
Mauritius – both destinations served from its 
hub and home base, Abu Dhabi.
For more information on all fuel inclusive 
airfares levels, agents should refer to their 
CRS fare displays.

http://www.westernaustralia.com
http://www.topdog.co.nz/main.cfm?id=7
mailto:staff@topdog.co.nz
www.topdog.co.nz
http://www.nztravelbrokers.co.nz
http://www.aimholidays.co.nz/index.php/shows
mailto:reservations@aimholidays.co.nz
www.aimholidays.co.nz
http://www.australia.com/campaigns/nothinglikeaustralia/nz/MKOP/index.html
http://www.exoticholidays.co.nz/index.php?option=com_content&view=article&id=34&Itemid=76
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Countdown begins for next World Cup

The Barfoot & Thompson ITU Triathlon 
World Cup on 20NOV will serve as a test run 
for Auckland before the city hosts the big-
gest event on the global triathlon calendar in 
2012, the Dextro Energy ITU Triathlon World 
Championship Grand Final.
The two events are expected to deliver more 
than 7,000 local and international participants 
from all levels, attract 100,000 spectators 
to the races and surrounding festivals, and 
achieve a global television audience of more 
than 25 million people.
The 2012 finale of the series – which also 
visits Sydney, London, Madrid and Beijing 

– will be held on the same Auckland course 
as the World Cup event and will attract over 
2,000 international athletes along with sup-
porters, media and spectators to the city.  
This is the first major international sporting 
event to be hosted after the Rugby World Cup 
2011 and will make use of the new public 
events space at Queens Wharf.
It will see a field of the world’s best elite 
triathletes competing for Olympic qualifying 
points and will incorporate selection races 
for New Zealand’s top ‘weekend warriors’ 
to represent their country at the 2012 World 
Championships.  

Upscale lodge for Taupo
John Sax, owner of Rotorua’s upscale Tree-
tops Lodge & Wilderness Park and the 
Kensington Park development at Orewa, has 
bought Kinloch Golf Course on Lake Taupo 
through his Southpark Corporation.
Rotorua’s Daily Post reports that Mr Sax has 
plans to build a new “world beating lodge” on 
the Jack Nicklaus-designed golf course, and 
also intends to develop 69 luxury residences 
there.
The course has already been recognised 

Treetop walk plan for West Coast 
The Australian eco-tourism company that 
developed treetop walks in Victoria, Tasmania 
and New South Wales hopes to do the same 
here, on the West Coast.
The Press reports Canopy01 has applied for 
a 40-year concession lease from the Depart-
ment of Conservation to operate the steel 
walkway on 1.2ha of conservation land in 
Mahinapua scenic reserve about 15km south 
of Hokitika. 
The $7.7 million, 450m Hokitika Rimu Tree-
top Walk would offer visitors a unique view 
from 20 to 30m above the forest floor, includ-
ing views of Lake Mahinapua, and culminate 
in a spiral staircase to a 47m Southern Alps 
lookout tower. 
The company has also applied for resource 
consent from Westland District Council for 

First cycle touring routes opening
The first cycle touring routes under Nga 
Haerenga, The New Zealand Cycle Trail 
(NZCT) will be opened 20-21AUG.
The first three will be from Taumarunui to 
New Plymouth (including part of the Forgot-
ten World Highway), from Taumarunui to 
Whakahoro (linking to The Ruapehu-Whan-
ganui Trails) and from Taumarunui to On-
garue (linking to The Pureora Timber Trail).
They are the first in a series of new cycle 
rides, largely on-road routes around NZ.
“The initial focus of the NZCT project has 
been to develop a series of 18 Great Rides, 

which are largely off-road cycle trails. The 
opening of these first cycle touring routes 
means that the longer term plan to expand 
the NZCT to also include a wider selection of 
existing scenic back country roads and cycle 
paths is now underway,” NZCT Programme 
Manager John Dunn says. 
They aim to be consistent with cycling net-
works overseas, particularly SUSTRANS in 
the United Kingdom as well as other net-
works in Europe and North America.
www.nzcycletrail.com 

among the world’s top ten new courses by 
US magazine Travel+Leisure Golf back in 
2008, a recent inclusion in the Top 100 in 
the World for 2011 by www.top100golf-
courses.co.uk and last year was named in 
the top three NZ courses by Asian Golf 
Monthly.
The Daily Post says the proposed lodge 
would have 30 to 50 beds and conference 
facilities. The intent is to open the lodge in 
December next year.

the project, which includes building a new 
visitor centre on private farmland nearby for 
a 100-seat cafe, craft outlet and interpretative 
installations. 
Canopy01 reportedly believes the attraction 
would annually inject more than $7m into the 
local economy and attract 175,000 visitors. 
The Press says Westland Mayor Maureen 
Pugh sees the proposal as tying in with a 
planned cycle trail, which would pass by 
Lake Mahinapua. 
She believed it would be strongly supported 
by the public, unlike a similar proposal five 
years ago for an airwalk in Hokitika Gorge, 
which attracted much opposition and was 
blocked by DoC.
The company hoped to open the treetop walk 
by NOV12, in time for summer tourism. 

VIEW 
TOURS

Two Exotic 
China Rewards:

Extra Commission & 
Complimentary Peking Duck Dinner 
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http://www.exoticholidays.co.nz/index.php?option=com_content&view=article&id=34&Itemid=76
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NZ scores in sustainable 
adventure tourism
A study published by George Washington 
University, the Adventure Travel Trade As-
sociation and Vital Wave Consulting shows 
that New Zealand is right up there among the 
top players in offering sustainable adventure 
tourism.
The Adventure Tourism Development Index 
(ATDI), now in its third year, offers a ranking 
of countries around the world based on prin-
ciples of sustainable adventure tourism and 
is calculated through a combination of expert 
survey data and quantitative data gathered 
from international indices. 
Developed Countries: Switzerland, Iceland, 
New Zealand, Canada, Germany, Sweden, 
Ireland, Norway, Finland and Austria.
 Developing Countries: Israel, Slovak Repub-
lic, Chile, Estonia, Czech Republic, Bulgaria, 
Slovenia, Jordan, Romania and Latvia.
The scores are not a reflection of a country’s 
current popularity or visitation numbers for 
adventure travel, although in some cases a 
country’s ranking does correlate with those 
factors.
To view the study, visit: http://www.adven-
tureindex.travel/downloads.htm 

Nelson Tasman Tourism Wins Top NZ Media Hosting Award

2012 Ellerslie Flower Show 
confirmed
The Ellerslie International Flower Show 
will go ahead in Christchurch next year, 
after February’s earthquake caused this 
year’s event to be cancelled just ahead of 
opening. 
The Press reports Christchurch City 
Council has announced that the garden 
show will be held in North Hagley Park 
07-11MAR12.

The Nelson Tasman Tourism International 
Marketing team of Loren Aberhart-Heaphy 
and Tracee Neilson were present in Auckland 
at a Tourism New Zealand Media and Trade 
meeting when it was announced they had won 
the title of ‘New Zealand’s Best Region for 
Hosting International Media’.
Over the past six months the region has 

hosted 46 international media, including 
19 journalists from Australia, 7 from the 
UK and 3 from Italy. Other media visiting 
Nelson Tasman were from China, Japan, 
France, the USA, Canada and the Nether-
lands. Overall the region has been exposed 
to approximately 20 million international 
readers and viewers.

TA enhances Nothing Like Australia website
Tourism Australia has 
re-launched its website 
www.nothinglikeaustral-
ia.com/nz with addition-
al content and enhanced 
functionality.
New features include 
an ‘in the area’ option 
which pinpoints and 
details Places to Stay, 
Getting Around, Things 
to Do, What’s On, Trips 
I Can Take, and Des-
tination Info on the local area map. Images 
as well as links to operator websites are also 
included.
The award-winning Nothing Like Australia 
website features an interactive map embedded 
with 30,000-plus consumers’ photographs of 

their holiday expe-
riences. Users can 
search by what other 
Kiwis love or from 
holiday secrets as 
shared by the people 
who live there.
The site also links to 
YouTube video con-
tent and TripAdvisor 
reviews.   
Navigation around the 
site has been made 

simpler with a predictive search box and help-
ful text guiding users around the map and its 
content.
A mobile version of the ‘Nothing like Aus-
tralia’ website has also been created for 
Smartphone users.

Virgin Australia adds regional services
The Virgin Australia Group has announced 
the first routes for its new 68-seat ATR 72-
500 aircraft, under its regional alliance with 
Skywest (subject to regulatory approval).
From October the airline will commence new 
services from Brisbane to Gladstone and Bris-

bane to Port 
Macquarie. 
It will also 
add extra services between Canberra and 
Sydney, bringing the total number of flights 
between the two cities to 60 each week.

Tourism Australia’s 
Tony Rogers’ challenge
Tony Rogers, Tourism Australia’s new mar-
keting manager for New Zealand, has spent 
the last decade of his career in senior market-
ing positions with BMW Group New Zealand 
and, most recently, Avanti Bicycle Company. 

He says he has 
always been fo-
cused on indus-
try sectors that 
he is person-
ally passionate 
about, and says 
he holds true to 

the belief that people expand their minds and 
their outlook on life through different experi-
ences. 
With around one in every four Kiwis travel-
ling to Australia, Rogers identifies the chal-
lenge as being to engage Kiwis with more of 
the destination in an effort to motivate them 
to venture further and stay longer. Rogers 
says his challenge is to get Kiwis to re-assess 
what “brand Australia” means to them. 
Industry Partnerships is another area he 
sees as key to the success of achieving his 
goals for Tourism Australia. As with Avanti 
bikes and BMW, he says mutually beneficial 
partnerships are essential to success. “It’s 
one thing to engage consumers with the right 
brand message in the right place at the right 
time, but you also need a strong network of 
partners who embrace the campaign to ensure  
customers have an experience so enjoyable 
that they will not only tell others about it but 
will want to repeat it themselves.”
Tony Rogers has been in his new role since 
04JUL.

Tony Rogers
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The Wildflower season is in full swing in Western 
Australia and AAT Kings is operating two guided 
tours - the Premium Monkey Mia Dolphins itinerary 
and the Cost Saver Western Trail.
As many as 12,000 plant species flower between 
AUG and NOV, more than half of which are found 
nowhere else in the world.
The 5-day Monkey Mia Dolphins trip ($2260pp s/t) 
also takes in New Norcia, famous for its Benedictine 
Monastery; the spectacular scenery of the Murchison 
River Gorge in Kalbarri National Park; the dolphins 

PEAK wholly acquires 
Intrepid Connections from APT
PEAK Adventure Travel Group says it has invest-
ed in the future of the Australian tourism industry 
by wholly acquiring the Intrepid Connections 
business from Australian Pacific Touring (APT).
The move comes as the Australian tourism indus-
try struggles with a soaring Australian dollar and a 
gloomy outlook for inbound tourism. 
“Australian tourism has been knocked for six by 
the soaring Aussie dollar over the past 12 months 
but we are confident that this is cyclical and the 
industry will recover in the long-term,” says Dar-
rell Wade, CEO, PEAK Adventure Travel Group. 
“This move places us in a strong position when 
the industry does return to health.” 
The move follows on from Intrepid Travel (a 
PEAK Adventure Travel Group company) acquir-
ing 50% of Connections from APT in JAN10. 
PEAK Adventure Travel Group’s Australian 
companies, Intrepid Connections and Adventure 
Tours Australia (ATA) will continue to operate as 
separate brands. There will be no impact on pas-
sengers already booked on Intrepid Connections 
trips.
Intrepid Connections’ trade partners will benefit 
from Intrepid Travel’s existing industry support 
- dedicated full-time Business Development Man-
agers and a dedicated 24 hours, six days a week 
industry support line.
The move will see the consolidation of PEAK’s 
Australian operations. Intrepid Connections and 
ATA will consolidate their operations into a newly 
named PEAK NT Operations Centre in Alice 
Springs and Darwin.
The sales and marketing of Intrepid Connections 
trips will continue to operate from Melbourne. 
ATA’s sales and marketing will continue to oper-
ate from Adelaide.
The transition will take place between 02 and 
31OCT.

at Monkey Mia; and the Pinnacles in Nambung National Park.
The Western Trail trip ($7485pp s/t) takes guests from Perth to Darwin 
over 17 days giving guests the chance to interact with the dolphins at 
Monkey Mia, get up close with indigenous artists in Halls Creek; the 
chance to ride a camel on the white sands of Broome and much more.

SOUTH PACIFIC
Tourism Fiji’s is NZ’s ‘Best Outdoor Advertising’ 
Tourism Fiji’s innovative national bus shelter 
promotion beat off strong competition to be 
named ‘Best Outdoor Advertising’ campaign 
by influential advertising industry commenta-
tor Bestadsontv.com.
Several hundred people took part in the 
promotion in which people took their photo 
against a ‘cut-out picture frame’ posted at one 
of close on 200 bus shelters located across the 
country for a chance to win a Fiji holiday for 
two.
The prize winner was Ellerslie local Tom 
Gasiner whose very creative photo involved 
dressing up the shelter on the corner of Marua 
Road and Michaels Avenue in Ellerslie, 
Auckland,  complete with snow, a snowman, 
shovel and icicles – plus shivering girlfriend 
Tania Matthews.
Judges described the shot as “very clever, 
funny and heart melting”.
Five of the bus shelters were also fitted with 

digital signage designed to show the tempera-
ture in Fiji with the internet-linked tempera-
ture gauge changing four times daily.

In early June, the environment team at Treas-
ure Island found a turtle nest on the north-
eastern side of the island. They have been 
monitoring the nest each day since and were 
rewarded with a hatching of 126 baby Hawks-
bill turtles last Friday night at about 10pm. 
Dave Woodman GM at Treasure says they will 
retain a few for the conservation programme, 
ensur-
ing that 
some of 
them will 
survive, 
and the 
rest are 
released 
to fend for themselves as nature intended.

WA Wildflower season
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Cabin occupancy clarification – Reef Endeavour
The lead in cabin accommodation category on 
Captain Cook Cruises vessel Reef Endeavour
that operates its 3,4 & 7-night cruises through 
the Yasawa Islands and Northern Fiji can 
accommodate Twin / Double / Triple and 
Quad and is suitable for couples, families and 
friends travelling together.

Anne Radonich says the Family Cruise 
holidays represent great value for money. The 
7-night cruise for 2 adults and 2 children 5-17 
yrs of age is priced from FJ$6030 or approx 
NZ$4409 and includes Nadi area transfers, all 
meals, accommodation and activities.
Wholesalers have details.

Treasure adds F&B bonus
Treasure Island Resort has just added further 
value – a FJ$200 F&B credit per stay – on top 
of its low season special: Stay 5 Pay 3 plus 
kids stay, play & eat free (2 kids U12), with 
an Adult meal plan for F$99 pppd.  Travel 
25OCT–15DEC11, 15JAN–31MAR12.
For more info visit the A Team website, or 
call your Wholesaler.

Royal Takitumu wedding flyer
Royale Takitumu in Rarotonga has released 
a wedding flyer detailing requirements to get 
married in Raro and wedding package options 
available.
Bonus wedding offer: Book 5 villas for 5 con-
secutive nights and receive the Royale Palm 
wedding for free. Wholesalers have details or 
email anne@radmarketing.co.nz

ASIA

The Muslim fasting month of Ramadan has begun and last weekend saw 
Geylang Serai, Singapore’s Malay enclave transformed into a huge bazaar 
with 700 stalls for Hari Raya Puasa or Aidilfitri. 
The bazaar is known for its huge selection of festive Malay foods including 
the special fast-breaker goodies only available during this time.
The spectacular Hari Raya Light-Up is another big drawcard of the festival.

Delhi city check-in for Jet Airways
World Aviation reports that clients travel-
ling on Jet Airways domestic routes in 
India can now check in at three Delhi Air-
port Metro Express Line city terminals, 
namely New Delhi; Shivaji Stadium and 
Dhaula Kuan Stations.

The Delhi Airport Metro Express Line 
is the express metro connection between 
Indira Gandhi International Airport - Ter-
minal 3 and downtown Delhi.  Details of 
the city check-in facility can be found on 
Jet Airways website here. 

AKL to BOM/DEL/CCU from NZD1526.
Sales to 5 August, travel completed by 15NOV11.

http://www.travelmemo.co.nz/voucher.php?voucher_id=995
http://www.jetairways.com/EN/IN/ProductAndServices/CheckInOptions.aspx
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AirAsia X adds four Asia fly-thru destinations
AirAsia X has added four new destina-
tions to its popular Fly-Thru services from 
Christchurch, which allow guests to book a 
connecting fare on the airline group’s exten-
sive network and enjoy the convenience of a 
single check-in, baggage transfer, and without 
a need for a transit visa at Kuala Lumpur. 
The four new Fly-Thru destinations available 
for immediate bookings are Christchurch to 
Hong Kong, Macau, Phuket and Ho Chi Minh 
City. The new destinations bring the total 
number of Fly-Thru destinations from New 
Zealand to sixteen, which includes London, 
Paris, Bangkok, Chengdu, Mumbai, New 
Delhi, Singapore, Taipei and Bali. 
New Zealand guests travelling on Fly-Thru 
will fly to KUL with the group’s long-haul 
airline, AirAsia X and connect onwards to Ai-
rAsia X long-haul destinations to China, Eu-
rope, India, and Taiwan or connect onwards 
to AirAsia’s short-haul destinations within 

South-East Asia to countries like Vietnam, 
Thailand and Indonesia. 
AirAsia X CEO Azran Osman-Rani said the 
airline was able to offer Fly-Thru services 
where forward flights have a connecting time 
of between 90 minutes and six hours. 
“These fares are very convenient for our 
guests because they can connect to their next 
flight without the need for immigration clear-
ance or a transit visa in Malaysia. The service 
also eliminates the need to re-check luggage 
when connecting to the next flight to the final 
destination.” 
Azran said the airline’s Fly-Thru service al-
lowed it to offer fast and convenient connec-
tions to New Zealand guests. 
He says they will continue to review their 
network to see where they can add even more 
options in the future. 
For a complete list of routes where Fly-Thru 
is available, visit www.airasia.com.

CTS/SIA China famil
John McGough, CTS Tours’ new Sales Manager, recently escorted a Singapore 
Airlines famil to China with Duncan McKenzie of SIA.  On the same night as 
the SQ flight departed, John was seen on TV3 as they broadcast a video clip of 
the 1st World Cup in 1987 showing John playing his trumpet in the stands.  
He later entertained the famil group by playing “Pokarekare Ana” on his 
trumpet on the Great Wall much to the delight of the new groupies, while back 
at home, Zane Jarvis performed it for agents at Eden Park during last month’s 
China Tourism Night.
Agents on the famil were George Minnar - Flight Centre Parnell; Sandra Ivelja 
- Flight Centre Mairangi Bay; Renee MacDonald - Flight Centre Cambridge; 
Vanesha Patel - Galaxy Travel; Sue Morley - United Travel Royal Oak; Dave 
Churchman - House of Travel New Plymouth; and Shelly Bartlett - Flight 
Centre Queenstown. 

CHINA TOURS special
18% commission

      All tours in CTS Tours brochure
CTS Tours China travel since 1928

            www.chinatravel.co.nz
  Valid for sales thru     :  30 Sept 2011
   Valid for travel dates :  31 Dec 2011
     CTS Tours Phone 09 375 1711 or 0800 CTS 888
     E-mail : ctstours@chinatravel.co.nz

http://www.macautourism.gov.mo
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Chaos at Machu Picchu

Climbing 
Huayna Picchu 
Kumuka Worldwide 
reports that new regula-
tions introduced by the 

Discover Mexico City app
Finding your way around one of the world’s biggest cities is now 
easier with the launch of the StyleMap Mexico City app, now avail-
able to download for free at the iTunes store. The newly released app, 
compatible with the iPhone, iPod Touch and iPad and requiring iOS 
3.1.3 or later, delivers insider guides to Mexico City’s neighborhoods, 
restaurants, hotels, art galleries, boutique shopping and museums.

Contiki’s Sth America 
incentive hotting up
This is the final week of Contiki 
Holidays’ South America incentive 
in which agents can win one of two 
seats on the first ever Contiki famil 
to this destination in October.
Contiki general manager Tony 
Laskey said the industry competi-
tion closes on 07AUG and agent 
winners will be announced and will 
need to confirm on 08AUG.
“It may be the last week but I want 
all agents to know that if they are 
able to secure a few Contiki book-
ings this week, they will be in with 
a strong chance, especially if they 
are Contiki South America book-
ings which give agents three entries 
into the draw per booking,” says 
Laskey.
Agents get one entry into the draw 
for every deposited Contiki Europe 
booking and three entries for every 
Contiki South America booking.
Laskey says agents have every op-
portunity to capitalise on Contiki’s 
move into South America with bro-
chure requests at the highest level 
the youth market specialist has ever 
seen for any new product launch.
The lucky two agents will depart 
from here on 08OCT joining other 
travel agents from around the globe 
on an 8-day South American ad-
venture starting in Lima and enjoy-
ing highlights like Colca Canyon, 
Lake Titicaca, Machu Picchu and 
Cusco.

Contiki’s new South America 
programme has six tours span-
ning Peru, Argentina and Brazil. 
Trips range from the 8-day Andes 
& Amazon Highlights to the 24-day 
The Adventurer which explores 
all three countries. Groups will 
average around 20 travellers and 
accommodation will be a mix of 
well-located three star hotels and 
special stays like an Amazon rainforest eco-lodge.

The Independent reports that Peru’s big cel-
ebrations of the centenary of the rediscovery 
of Machu Picchu descended into farce last 
week, after a bureaucratic wrangle that saw 
hundreds of tourists from around the world 
barred from entering the Inca ruins. 
The previous week, the 
local branch of Peru’s 
National Institute of 
Culture (INC) abruptly 
ruled that no more than 
2,500 people could 
visit Machu Picchu per 
day, a move aimed at 

preventing damage to the site. 
Last Tuesday, hundreds of frustrated tourists 
began picketing the official ticket office in 
downtown Cusco, the former Inca capital that 
is three hours from the archaeological site.
After widespread condemnation – not least 

from Cusco’s army of 
tour operators – the INC 
bureaucrats backtracked 
and raised the limit tem-
porarily to 3,300. 
But on Wednesday, 
authorities were still 
having trouble clearing 
the backlog of visitors. 

‘National Institute of Culture of Peru’ mean 
that travellers will have to pre-book to climb 
Huayna Picchu, the peak in the background 
of this pic, which offers an overview 360m 
above the Machu Picchu ruins. 
Kumuka travellers will now need to purchase 
an additional entry permit if they wish to 
climb Huayna Picchu. Permits will be subject 
to availability, and must be purchased at the 

time of booking their 
Kumuka tour if travel-
lers wish to guarantee 

their visit to peak. An additional charge of 
NZD30 (for travellers doing the Lares Trek or 
the Classic Train) or NZD140 (for travellers 
doing the Inca Trail) will be payable in ad-
vance for entry to climb Huayna Picchu. The 
climb to the summit is steep and exposed, and 
visitation is restricted to 200 people in each of 
the two groups (one at 7am and one at 10am) 
which depart daily. 

Visit Escape Holidays at the Flight Centre Expo Sunday 14 Aug  
ASB Showgrounds, Greenlane, Auckland for information and deals to the Americas. email: res@escape-holidays.co.nz
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EdgeWalk opens on CN Tower
Daredevils now have the chance to dangle off 
the roof of the 356 metre-high CN Tower in 
Toronto.
As of yesterday, thrill-seekers can now walk 
around the circumference of the roof, where 
there is no guard rail and the only thing 
keeping the walkers on the 1.5m open-mesh 
walkway is an overhead guide rail to which 
they are coupled.
It’s not a cheap way to spend the afternoon - 
tickets cost C$175 for the 30-minute walk.

Minibago v Winnebago - Kiwi campervans making big inroads 
Kiwi campervan rental company Escape 
Campervans now has 100 vehicles on the 
highways of California, just two years after 
introducing its graffiti art-styled vans to the 
US market.
One of the company’s original founders, An-
drew McGregor, now based in San Francisco, 
says the company’s unique hand-painted 
campervans and simplified ‘no-hidden costs’ 
rental agreements are proving a winner in the 
US.
“When we first started Escape in 2003 in New 
Zealand, there was nothing like our product 
on the market and, after some investigation, 
we discovered the same opportunity existed 
in the US. 
“It was also a positive for our customers 
- they could continue their New Zealand 
experience with Escape in the US, and vice-
versa.”

They had a job convincing locals who were 
sceptical about the compact size of the camp-
ervans, but they were never the target custom-
ers.
“They thought we were crazy as we tried to 
explain how there was a bed, foldaway table, 
fridge and kitchen in a small van and that 
travellers rented these for months at a time. 
It was a classic case of our Kiwi Minibago 
versus their US Winnebago.
“But we are in fact targeting the same market 
as we do in New Zealand: mainly discern-
ing backpackers from Holland, Germany, 
Switzerland and the UK who want a bit more 
adventure and freedom on their travels. Now 
we’re also seeing an increasing number of 
Kiwis who are taking advantage of the high 
New Zealand dollar.”
McGregor says the key to the company’s 
success has been its low, transparent pricing 

and its unique 
hand-painted 
campervans. 
“It’s worked 
beautifully for us 
in New Zealand, 
and here in the 
US our vans are 
also painted in 
themes represent-
ing local culture 
and scenery. 
Our next goal 
is to have 200 
campervans on 
the ground in the 
US by 2013, and 
we’re feeling 
confident we’ll 
pull it off.”

Adventure World has just released 
packages to the world’s biggest party, 
the 2012 Rio Carnival.
Priced from $1,864pp s/t, the package 
includes a full day tour of Sugarloaf 
Mountain and Mount Corcovado, five 
nights accommodation, daily breakfast, 
return transfers in a private car and lunch 
at a local BBQ restaurant with an English 
speaking guide. For travel 17–22FEB12. 
Call 0508 496 753.

AFRICA/MID EAST
Kenyan reassurance on drought
Kenya’s Tourist Board is reassuring visi-
tors that tourist areas and National Parks are 
not affected by a prolonged drought in the 
neighbouring countries to the North of Kenya 
and in the North-Eastern part of the country. 
They say that in fact travelling to Kenya is 
one of the best ways to assist in supporting 
the economy.
The NTO says the key areas where tourism 
activity takes place have not been affected 
by the drought and there is “fantastic” game 
viewing in the Parks, Reserves and Conserv-
ancies.  
Hotels and lodges around the Maasai Mara 
region are recording impressive bookings 
as tourists continued to flock to this region 
to witness the ongoing annual wildebeest 
migration. Other tourism products in Western 
part of the country, the Great Rift Valley and 
Coastal region among others are also report-
ing impressive bookings. Hotels and lodges 
across the country have a constant supply of 
water as most of these facilities do not depend 
on rain water. 
The Kenya Wildlife Service is supplying wa-
ter and hay grass to the parks/reserves for the 
animals in the affected areas. It has also built 
bore holes for sufficient water supply in these 
areas not only for animals but communities 
within the vicinity.
The NTO says tourism is vital to the Kenyan 
economy, directly and indirectly, and Re-
gional Manager for the Kenya Tourist Board, 
Alison Roberts-Brown says visitors will be 
helping to generate income and benefits to the 
local communities. www.magicalkenya.com 

http://www.adventureworld.co.nz/travel-deals/rio-carnaval-package/
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Kumuka cuts prices and offer discounts
Kumuka has introduced discounts of 15% on its Africa, Asia, Central America, South 
America, Middle East and Europe products, and 5% off its Africa Lodge-based Safaris 
and Family Adventures.
 The strength of the Kiwi Dollar has also seen Kumuka recently slash brochure prices 
by 10% across all tours. 
Agents can combine the price reduction and the discount to get increased savings. 
Offer ends 08AUG11. 
Kumuka also has a number of great savings on late deals – up to 25% off a selection of 
tours departing within the next 90 days. Visit http://www.kumuka.com/late-deals.aspx 

Explore is offering a discount on its
Marrakech Express tour, now $623pp. 
This 8-day tour of Morocco takes in Fes, 
Marrakech and the capital Rabat, plus the 
less visited Rif mountains.
The price is based on a departure of 
16OCT11 with 7 nights’ accommodation on 
a bed and breakfast basis, transport and 
the services of a tour leader. 
Call Adventure World on 0508 496 753.

Singita Kruger National Park, which 
encompasses Singita Lebombo and 
Singita Sweni Lodges with its spectac-
ular setting overlooking the N’wanetsi 
River, not only made it onto this 
coveted Top 100 Hotels Overall list 
(ranked No. 39), but it was also voted 
Best Hotel Spa in Africa and the Mid-
dle East in the same readers’ survey 
this year. 
Adventure World has a 3 day / 2 night 
package at Singita Lebombo and 
Singita Sweni Lodges priced from 

SAA expands African network

Guests who purchase a Stay 4 / Pay 3 night offer at any 
of the six &Beyond luxury safari lodges can now ex-
change one of their twice daily “regular” game drives 
for a complimentary rhino tracking experience, accom-
panied by a dedicated rhino monitoring team.
Stay 4 nights / Pay 3 at &Beyond’s Phinda Forest or 
Mountain Lodge from $2283pp s/t, including four 
nights accom with all meals, house beverages, teas, 
coffees, scheduled safari activities, laundry and return 
road transfers from/to Richards Bay Airport. Avail-
able for new bookings only. Valid for travel 16SEP-
10OCT11. Call Adventure World on 0508 496 753. 

Explore is offering a discount of $260 on 
its Ancient Carthage & Desert Oases tour 
of Tunisia. This 12-day tour explores the 
lesser known spots of Tunisia and high-
lights include visiting Tunisia’s holiest 
site - the Great Mosque, exploring forti-
fied villages in the Tunisian hills, camel 
rides on the Sahara dunes, viewing the 
remains of the Roman village at Sbeitla, 
discovering superb mosaics and under-
ground villas at Bulla Reiga and enjoying 
traditional Islamic hospitality along the 
way. Based on a departure of 20SEP11, 
it now costs from $1219pp, including 11 
nights’ accommodation, 13 meals, trans-
port and the services of a tour leader, driver and guides. On sale until sold out. 
Call Adventure World on 0508 496 753 for more information.

$4240pp s/t, including accommodation with three meals daily, teas and coffee, two open 
Land Rover safaris a day, walking safaris accompanied by experienced trackers, all drinks, 
including premium wines, spirits, liqueurs and soft drinks (excluding champagne) and 
return transfers between Satara airstrip to the lodges.   Call 0508 496 753.

South African Airways (SAA) is expanding 
its network on the African continent, launch-
ing new operations to Bujumbura (Burundi), 
Kigali (Rwanda) and Cotonou (Benin) from 
31OCT.
Bujumbura is Burundi’s capital and largest 
city. It is close to the country’s main port, 
shipping coffee as its primary export. In ad-
dition to being the capital city of Rwanda, 
Kigali is also its economic, cultural and trans-

port hub. Cotonou is the economic capital of 
Benin, and its most populated city.
SAA is also enhancing its partnership with 
regional carrier SA Express. SAA will 
withdraw from the Johannesburg-Gaborone 
route from 07AUG, allowing SA Express to 
increase its existing frequency with a smaller 
gauge aircraft.  



UK/EUROPE
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Streetmuseum:Londinium app
The settlement of Londinium, now the thriv-
ing city of London, was built by the Romans 
around the middle of the first century A.D.
Now a new free application for iPhone and 
iPad is unearthing Roman London and bring-
ing it back to life virtually.
The app, called Streetmuseum:Londinium, is 
a joint venture from the London Museum of 
Archaeology and TV’s History Channel.
With the app, users can hold up their phone 
around London and activate video vignettes 
of Roman scenes against the modern back-
drop using an augmented reality feature.
The app includes a map of Roman London 
overlaid on a Google map of the city as it is 
now, with a slider to increase or decrease the 
transparency of the Roman map.

Soundscapes can be activated, giving a 
sense of what the Roman streets might have 
sounded like, in addition to the vignettes. 
There is an excavation feature and a walk-
ing tour marked on the Google map of Lon-
don that starts at the museum and moves 
through the city to key Roman sites.

World’s best restaurant closes
Spain’s elBulli, the three Michelin-starred 
beachside restaurant which was five times 
named the world’s best, has closed to be re-
placed by a culinary research centre.
While many TV viewers may think it was 
bald-headed Brit Hester Blumenthal who 
gave the world molecular gastronomy, it was 
in fact Spanish chef Ferran Adria and his 70 
chefs who pioneered the exotic food com-
posed of gels, foams, shavings and emulsifier.   

Museum for Arnie
The world’s first museum dedicated 
to former ‘Governator’ and Mr 
Universe Arnold Schwarzenegger 
opened its doors last Saturday in 
his birthplace of Thal in southern 
Austria. 
AFP reports it is housed in a two-
storey light yellow house, restored to 
look as it did when Schwarzenegger 
was born on July 30, 1947. 
Among the 1,000 objects and photos 
on display are his first bodybuilding 
weights, the desk behind which he 
sat as California governor and movie 
memorabilia. 

AVIATION

Over 120 European destinations ... now that’s Wunderbar!

Star Alliance app
Customers travelling on the Star Alliance net-
work now have access to all Alliance related 
travel information through their iPhone.
The new Navigator app delivers up to the 
minute information about flights and enables 
passengers to make informed travel choices. 
The new app includes:
Flight Status - real time flight status updates 
with departure and arrivals information and 
map view
Flight Schedule Search - search for flights 
right across the Star Alliance member airline 
network
Airport Information - comprehensive infor-
mation including maps
Lounges – location and facilities of the more 
than 970 lounges which eligible Star Alliance 

customers can access across the globe
City Guides - where to stay, eat, drink, shop, 
etc.
The app is the Alliance’s first on the iPhone 
and is currently available in English as a free 
download from www.staralliance.com/en/
services/apps/iphone/ or from the Apple App 
store. Further language versions and oper-
ating systems are due to be released in the 
foreseeable future.

Lufthansa results
Deutsche Lufthansa AG has posted an operat-
ing profit of three million euros for the first 
six months of 2011. The figure is 174 million 
euros above the previous year’s figure. This 
positive operating result is despite the burden 
of losses resulting from the catastrophes in 
Japan and political unrest in North Africa. 
The Passenger Airline Group, the business 
segment in the Group with the highest rev-
enue, improved its operating result to minus 
239 million euros, recording a year-on year 
increase of 103 million euros.

SWISS reports an operating profit of CHF 
129m for the first six months of 2011. The 
result is more than double the CHF 61m op-
erating profit recorded for the first half of last 
year. Total operating income for JAN-JUN11 
was up 7% on the prior-year period.

SWISS adds Beijing to network, 
expands Geneva service
Swiss International Air Lines is to offer a new 
daily non-stop service between Zurich and 
Beijing from 11FEB12. The new route marks 
a return to Beijing for SWISS: the airline 
previously served China’s capital until June 
2003.
SWISS will also be increasing its capac-
ity over the North Atlantic from summer of 
next year, deploying its own (bigger) aircraft 
on the Zurich-Newark route. And SWISS is 
further expanding its services from Geneva, 
adding Nice to the network and increasing 
frequencies to Madrid, Moscow and London 
(City) Airport. 



LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE
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Senator on JQ’s case Bill would impact in NZ

Qantas writes cease & desist letter

Independent Senator for South 
Australia Nick Xenophon will 
introduce a Private Senator’s Bill 
that will force Australian airlines 
to provide the same flight and duty 
conditions for foreign crews as 
are currently given to Australian 
crews.
The move follows revelations that 
Jetstar’s Bangkok-based foreign 
crews regularly work on flights 
that travel from one Australian 
location to another, and that most 
passengers would believe are do-
mestic flights.
Under their contracts, these crews 
also have no limit on the hours 
they could be expected to fly, and 
say they are regularly fatigued to a 
level that they believe puts passen-
ger safety at risk.
“I don’t think a lot of people 
realise that the crew member on 
their flight from Brisbane to Cairns 
may actually be based in Bangkok, 
earning a base pay of less than 
$300 a month, and that they may 
have worked hours that Australian 
crews would not be allowed to,” 
Senator Xenophon said.
The Bill would require Austral-
ian airlines to offer foreign-based 
crews the same flight and duty 
time limitations that are offered to 
Australian crews under their indus-
trial agreements.
The Bill would also apply to 
international airlines in which an 
Australian airline owns more than 
a 20% stake.

Crikey.com.au blogger Ben Sandi-
lands says that while the Xenophon 
bill will be immediately associated 
with Asia-based cabin crews, it 
would also prevent the use of crews 
based in the nearer Pacific island 
states, PNG and New Zealand, from 
which Qantas already operates a sup-
posedly fully independent trans Tas-
man carrier that uses NZ pilots and 
cabin attendants in NZ-registered 
jets labelled as Qantas The Spirit of 
Australia.
Sandilands says Senator Xenophon 

was the instigator of the recent 
Senate inquiry into pilot training 
and airline safety standards, which 
while it was taking testimony and 
submissions, was credited with de-
railing a sham NZ based cadet pilot 
scheme in which Jetstar was taking 
the participants to NZ for the pur-
pose of opening NZ bank accounts 
and signing contracts in which they 
would be paid as NZ employees, 
even though it did not bring the 
cadets up to a standard which quali-
fied them to fly an airliner in NZ.

Jetstar’s parent company Qantas is to 
write to Tour East Thailand, which 
employs Jetstar’s Thai-based cabin 
crew, to object to its hiring practices. 
Fairfax Newspapers says this fol-
lows accusations last week of “slave 
labour” working conditions when it 
was learned the crew are expected to 
work shifts of 20 hours and more.
Qantas has a 37% holding in Tour 
East Thailand and airline spokes-
man Justin Kelly is quoted as saying: 
“We’re going to officially write to 
this company involved, a letter is 
being drafted now, with the [Qan-
tas] Group’s objections about what 
happened and asking for an official 
‘please explain’ as to what occurred, 
and for that company to give written 
assurances that it will never happen 
again,’’ he said.
It would put the company “on no-

tice’’ as a final warning, he said.
When asked to identify which parts 
of the labour hire practices were 
unacceptable to the Qantas group, 
Mr Kelly identified Tour East’s 
response to the five employees who 
complained of fatigue.
Qantas did not agree with the clause 
that set no limit on the crew’s duty 
hours either, he said.
Independent Senator Xenophon has 
reportedly written to Jetstar’s Bruce 
Buchanan and Qantas chief execu-
tive Alan Joyce, asking them to 
guarantee the staff who have raised 
the allegations will not be punished.
“These crew members spoke out to 
protect passengers,’’ Senator Xeno-
phon said.
“They should not suffer reduced 
hours or termination for doing the 
right thing.’’

KLM goes a la carte down the back
KLM will soon offer Economy 
Class passengers the option of 
ordering à la carte meals on inter-
continental flights originating in 
Amsterdam.
This is an additional service 
alongside KLM’s standard catering. 
Four different à la carte meals are 
available for a fee on flights from 
14SEP11.
The à la carte menu includes 
Healthy Japanese, a light Japanese 
meal; Bella Italia, featuring popular 
Italian dishes; an Indonesian rice 
table, featuring various traditional 
dishes and an exclusive vegetarian 
meal.
The prices for the à la carte meal 

choice ranges from EUR 12 to EUR 
15.
Passengers can place their meal 
orders from 90 days up to 48 hours 
ahead of departure. KLM offers its 
à la carte meal service to Economy 
Class passengers on intercontinen-
tal flights departing from Am-
sterdam to almost all destinations 
with the exception of Toronto, San 
Francisco, Tel Aviv and Cairo.
From next week, passengers book-
ing a ticket online can place their 
order at the same time. Passengers 
who have already booked a ticket 
can place their meal orders via 
“Manage My Booking” on KLM’s 
website.

Korean Air has placed a firm order 
with Bombardier Aerospace for 
ten CS300 airliners making KE the 
launch customer for the CSeries 
aircraft in Asia.
The transaction also includes op-
tions on ten CS300 aircraft and pur-
chase rights on an additional ten. 
The airline is embarking on a route 
expansion program into surround-
ing markets including China, and 
Bombardier’s CSeries aircraft is 
seen as providing a seamless fit 

with its wide body fleet.
The CSeries aircraft family will 
offer operating cost advantages, 
fuel efficiency, greatly reduced 
noise and emissions; as well as 
superior operational flexibility.   
It will also provide passengers 
with wide body-style seating in a 
single-aisle aircraft. 
Korean Air also ordered two 
B737-900ER aircraft last week. 

http://www.cxagents.co.nz
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AF447 crash report 
France’s air investigation authority 
the BEA says Air France flight AF447 
Airbus A330 plunged into the Atlantic 
en route from Rio to Paris on 01JUN09 
after a “series of failings” by pilots.
In its report, the BEA says the pilots 
could have saved the plane after it 
temporarily lost its speed readings. 
Instead, they did the opposite of what 
was required, pulling the aircraft up to 
a height at which it stalled and fell from 
the sky at 10,000ft per minute, “The 
situation was salvageable,” Jean Paul 
Troadec, BEA director told reporters.
Air France, however, defended its pi-
lots in a statement released at the same 
time as the report was made public, 
saying the altitude alert system had 
malfunctioned.
The investigation confirmed that the 
failure of speed sensors, called pitot 
tubes (arrowed), which froze up and 
failed had set off a catastrophic chain of 
events. The report said the pilots lacked 
training to deal with this situation.

a

Emirates sponsors Real Madrid
Emirates Airline is adding the revered Span-
ish football team Real Madrid to its impres-
sive sponsorship portfolio. 
“Adding Real Madrid to our European foot-
ball sponsorship line-up further enhances a 
superb list of European teams that we support 
including Arsenal, HSV, PSG, AC Milan and 
Olympiacos,” said Sheikh Ahmed bin Saeed 
Al Maktoum, Chairman and Chief Executive, 
Emirates Airline and Group. 

Tiger works to meet conditions
Tiger Airways has been issued a set of formal 
conditions that must be complied with before 
the airline can take to Australia’s skies again.   
In a statement released last week, Tiger said 
it was confident it could comply with CASA’s 
conditions and “expects to resume services in 
the near future”.
The Singapore-based airline also announced 
that it will automatically refund all passengers 
booked to fly between 01-04AUG inclusive.
Tiger will next issue a statement on 05AUG.

Free QF FF membership
Qantas is offering free membership to NZ 
residents to join the Qantas Frequent Flyer 
Program this month. The normal joining fee 
for NZ residents is $50. 

Qantas Global Sale on now 
Qantas has launched its latest Global Sale, 
highlighting the strong Kiwi dollar and offer-
ing short-life economy fares to North Amer-
ica, Asia, India, Japan, UK and Europe for 
sale until midnight Monday 15AUG11. Refer 
to your GDS or www.qantas.co.nz/agents for 
full details and tariff advices.

United to Havana
The US FAA has confirmed that United Flight 
831, an Airbus A320 flying from Washington 
Dulles to Cancun, landed safely in Havana 
last Sunday.
The flight was diverted to Cuba after its crew 
reported a strong odour in the plane, US avia-
tion and airline spokesmen said.

New Costa PSA - Travel Marketing Cruise World
As of Monday 01AUG Travel Marketing 
Cruise World is the sole Passenger Sales 
Agent for Costa Cruises in the NZ market.
Any new bookings will be serviced by the 
Cruise World team based in Auckland.
Travel Marketing Cruise World director Joe 
O’Sullivan says they are excited to be rep-
resenting such an excellent European cruise 
line. 
“We have had a long association with Costa 
going back a decade or more so the team 

knows the product very well,” he says.  “The 
main  difference now is that we will be deal-
ing with Costa directly rather than through 
CCS in Sydney.” 
He says Travel Marketing Cruise World looks 
forward to working with agents to grow 
Costa’s business out of New Zealand. Call 
the team on 0800 500732 for all new Costa 
enquiries and bookings.
Pictured above is the line’s new flagship,  
Costa Fascinosa.

Air Tahiti Nui cruise fares
Air Tahiti Nui provides long-life cruise fares 
for travel between Auckland and Tahiti, al-
lowing passengers to cruise in one direction 
and fly the other.  Cruise fares are provided 

year-round in a variety of booking classes, 
and are available through your local specialist 
cruise wholesaler. 

http://www.lufthansaexperts.com


Tel: 09-444 2298
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

Special is valid from 
29th June 2011 to 30th September 2011.

ex Amsterdam Return 
from NZ$2190
Cruise Departure Date: 

Wednesday, 4th April 2012

Includes:
7-night cruise in an outside stateroom.
Port taxes, local taxes and fuel surcharge.
All meals included during the cruise.
Coffee and tea after lunch and dinner.
Quality red and white wines with every dinner onboard.
Welcome cocktail, welcome dinner and Captain’s Gala Dinner with crew show.
Dutch folklore show.
All day excursion Panoramic tour of Maastricht and visit to famous flower show 
FLORIADE - Living Nature. Packed lunch included.

DUTCH & BELGIAN WATERWAYS & FLORIADE

Amadeus Diamond

CLICK HERE FOR DETAILS
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Tight control of onboard 
drinking
The Sunday News reports that Carni-
val Australia, Holland America Line 
and Orion Expedition Cruises have 
made applications to the Rugby World 
Cup Authority for liquor licences 
covering their time in NZ during the 
tournament.
All have reportedly emphasised in 
their applications that they will be tak-
ing steps to minimise intoxication.
Carnival is taking the toughest line, 
with a mandatory 24-hour drinks ban 
on those on board Pacific Dawn who 
are deemed too intoxicated, while 
HAL will enforce a “no drinking in 
cabins” rule and will conduct searches 
for alcohol, drugs any other contra-
band on MS Volendam. 
In its application is a confirmation that 
MV Orion’s crew have an “obliga-
tion” to inform the bridge and seek the 
ship’s doctor if they determine a pas-
senger or crew member is intoxicated.

Grand Turk to get new facilities
Construction has begun on Carnival Corp.’s new 
Welcome Center in downtown Grand Turk in the 
Caribbean’s Turks & Caicos Islands.
The Welcome Center will offer a cluster of buildings 
totalling more than 23,000sa ft of air conditioned 
space, including a restaurant/lounge, shopping 
outlets and a tourist information office. Design 
elements are patterned after the island’s distinctive 
architectural style with windows framed by canti-
levered wood shut-
ters, ornate ironwork, 
covered walkways and 
entrances, a wrap-
around balcony and a 
courtyard that joins the 
two structures. A large 
reproduction of a cac-
tus, a signature feature 
closely associated with 
Grand Turk, rests atop 
a red triangular roof of 
one of the buildings.
Construction is sched-
uled to be completed 

by the end of the year in what is 
thought to be the largest single private 
investment in Grand Turk’s downtown 
area. Carnival has already invested 
US$60m in the island’s Cruise Center. 
(below)
This year the center expects to host 
some 300 ship calls by 16 brands 
totalling nearly 640,000 passengers.

  

2012 EUROPE BROCHURE LAUNCH

WEEKS TWO & THREE 
03 Aug Dunedin   6.00pm 
 Southern Cross, High St 
04 Aug Invercargill  7.30am 
 Kelvin Hotel 
09 Aug Rotorua   7.30am 
 Novotel, Tutanekai St 
10 Aug Hamilton  7.30am 
 Novotel, 7 Alma St 
11 Aug Tauranga  7.30am 
 Hotel on Devonport 

NEW CRUISES – NEW INCLUSIONS 
Meet Greg Marett, Uniworld Sales Manager 

Get updated and go in the draw to  
WIN an 8 day Uniworld River Cruise! 
Limited seats – rsvp: info@uniworldcruises.co.nz 

Light refreshments will be served 

http://www.francistravelmarketing.co.nz/index.php?option=com_wrapper&view=wrapper&Itemid=96
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HOSPITALITY
300 free hotel rooms up for grabs in Queenstown
Destination Queenstown is running a week-
long spring sweepstake to give potential 
visitors the chance to win 300 free hotel room 
nights. Each winner will receive two consecu-
tive nights for two people at their respective 
hotel.
The rooms are being provided by all 19 
Queenstown members of the New Zealand 
Hotel Council.
Anyone from around the world is welcome to 
enter the spring sweepstake which opened at 
9am yesterday and will close at 9am Monday 
08AUG (NZ time).

Destination Queenstown CEO Tony Everitt 
said “We’re aware that some people might 
be putting off a trip because they think 
accommodation may be expensive or hard 
to find.  In fact here in Queenstown there’s 
still very good availability in our hotels and 
across all accommodation types and price 
ranges, from budget to five-star, during Sep-
tember and October.” 
The details are at www.queenstownNZ.co.nz 
and Air New Zealand is helping spread the 
word with its more than 300,000 Facebook 
and Twitter followers around the world.

Pen-y-bryn Lodge owner named Chancelier
At a gala ceremony in Wellington on 25JUL, 
James Glucksman, chef/owner of Oamaru’s 
historic Pen-y-bryn Lodge, was named to 
the national committee of the Chaîne des 
Rôtisseurs.
He will serve as Chancelier, a position that 
equates to the organisation’s “chancellor” 
in New Zealand, under Peter Besseling of 
Waipara, who will serve as Bailli, or Presi-
dent.
“The Chaîne is the first and so far only 
gastronomic society that welcomes both 
professional and non-professional members,” 
Glucksman said, “and offers an unmatched 
opportunity for people who appreciate good 
food and wine to connect with others with 
similar interests.” 
Glucksman and Besseling aim to grow the 
New Zealand Chaîne to 150 members in the 
country’s three chapters or “bailliages”, locat-
ed in Auckland, Wellington and Christchurch.

Glucksman has 
been a member 
of the Chaîne 
des Rôtisseurs 
for more than a 
decade, hav-
ing joined as a 
non-professional 
in the US before 
moving to 
China, where he 
became an active 
member of the 
organisation’s 
Beijing chapter. 
The Paris-based 
Chaîne des 
Rôtisseurs was established in 1950 and traces 
its routes to the Frenchguild of goose roast-
ers, founded in 1248 under the reign of King 
Louis IX. 

Accom for RWC2011 easy, accessible - BW
Best Western’s New Zealand website has 
been revamped, giving consumers an easier 
and faster way to search and book 17 Best 
Western hotels around New Zealand - just in 
time to book accommodation for the Rugby 
World Cup. 

Consumers can now search for hotels by city, 
airport and attraction and find the best rates 
and packages for their stay. Best Western has 
a “low rate guarantee” policy when booked 
online, or users enjoy a 10% discount.
www.bestwestern.co.nz 

INDUSTRY
A+ Awards launched
A new awards programme has been launched 
by the Aviation, Tourism and Travel Training 
Organisation (ATTTO) to celebrate the rising 
stars of New Zealand’s aviation and visitor 
sectors.
The ATTTO A+ Awards recognise the 
achievements of people who have shown 
an outstanding commitment to completing 
ATTTO training in the year to 01JUL11, 
while making a difference in their workplac-
es. Awards nominations are now open.
The awards are supported by the Aviation 
Industry Association, TIA, TAANZ and Mu-
seums Aotearoa. 
ATTTO Chief Executive Elizabeth 
Valentine says working full time 
while training towards a national 
qualification is no easy task and 
deserves the special recognition 
these awards provide.
More than 800 people employed 
across the aviation, tourism, 
training and museums sectors 
completed an NZQA National 
Diploma or National Certificate 
through ATTTO in the 12 months 
to 01JUL. All of these individuals 

are eligible for the awards.
Five awards’ finalists will be selected from 
the nominees and flown to Wellington for a 
celebration event on 11NOV11. A supreme 
winner will be selected from among the five 
finalists. The award categories are:
ATTTO Modern Apprentice of the Year
AIA Aviation Trainee of the Year
TIA  Tourism Trainee of the Year
TAANZ Travel Trainee of the Year
Museums Aotearoa Museum Trainee of the 
Year
Nominations can be made online at 
www.attto.org.nz/aawards. Nominations close 
Friday 26AUG. 
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Expedia Access puts NZ on top of world
Expedia’s Stuart Udy says the new Expedia 
Access platform for Travel Agents is “roll-
ing out very well, with NZ top of the world 
... 95% of the business migrated already.”  
He says the agent reaction has been fabulous 
and the new enhancements warmly accepted. 
“From 20 years in Travel Technology, I have 
seen many migrations and this is the smooth-
est I have experienced,” he adds.
The new platform supports the highly suc-
cessful Expedia Travel Agent Affiliate Pro-
gram (TAAP). It is a new portal developed for 
Travel Agents to manage their Expedia Affili-
ate account and enables agents to personalise 
and re-brand their invoices and itineraries for 
presentation to their clients. By adding the 
individual Travel Agency logo and messages, 
the new functionality supports the download 
of itineraries into Microsoft Word or Outlook 
for easy dispatch to clients plus streamlines 
many of the agent reporting and login proce-
dures. 

Expedia Access, developed over a period 
of 12 months, provides a streamlined login 
process for Agents to the Expedia booking 
screens. It provides Managers access to daily 
activity and commission reports and the abil-
ity to add and delete staff members. Consult-
ants can quickly monitor their own bookings 
and commissions. 
Additional features include a Search Widget 
for Agencies to enrich their own websites. 
This gives agents the ability to provide a 
Widget on their own site and still earn com-
mission on bookings consumers may make 
through the Agent’s own site.
The new platform can be viewed through the 
following link http://access.expedia.co.nz/
Home/TravelAgentOverview. Agents who 
have not yet tried the program are encour-
aged to have a look and compare the rates and 
availability for the thousands of destinations 
available through Expedia.

Ten years ago, the Kiwi was worth be-
tween 40 and 43 US cents. These days 
our dollar is worth more like 88 cents, 
and banks are reporting a rush of people 
changing money and opening foreign 
currency accounts. 
With the US dollar, the pound and 
the euro all going cheap by historical 
standards, Kiwibank, ASB and BNZ have 
reportedly each noticed a big increase 
in people opening foreign currency ac-
counts. 
BNZ has also seen an upturn in ‘’cash 
passports’’ - pre-paid travel money cards 
that let a holder upload foreign currency 
to be used overseas later on.

PEARL’S PEARLER
The medical fraternity explain a healthy diet - 

if it tastes good - don’t eat it.
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The Americas’ gains 
prompt FC Expo
Flight Centre predicts travel to the Ameri-
cas, Canada and Alaska will continue to 
gain popularity in 2012, with a combina-
tion of factors making it more affordable 
and accessible for Kiwi travellers.
As a result, the country’s largest travel 
agency will hold a dedicated Travel Expo 
on Sunday, 14AUG at Auckland’s ASB 
Showgrounds with a focus on The Ameri-
cas and Pacific Islands, with its stores 
around the country also holding in-store 
expos over the same weekend with access 
to some of the deals. 
www.flightcentre.co.nz/travelexpo 

LATE BREAK
Samoa: time traveller
The Tourism Authority of Samoa has offi-
cially confirmed the country’s plans to move 
its time zone to operate in the same calendar 
day as New Zealand. The island nation pres-
ently sits some 32km east of the International 
Dateline, where it has been for 120 years.
Effective midnight 29DEC11, Samoa will see 
the dateline move further east, allowing it to 
adjust its clocks from the present time zone of 
11 hours behind GMT, to a new position one 
hour ahead of New Zealand and three hours 
ahead of Australia.

Singapore Airlines customers are now able 
to connect to Virgin Australia’s destina-
tions on one ticket, including coordinated 
terminal transfers and inflight entertain-
ment and meals at no cost. Reciprocal 
lounge access for eligible Singapore Air-
lines and Virgin Australia customers is also 
being offered as of now.

Star stalls Air India 
membership hopes
Star Alliance has announced that Air India’s 
pending membership had been suspended. 
“Air India has not met the minimum joining 
conditions that were contractually agreed 
in December 2007,” Star Alliance said in a 
statement. The alliance had said earlier this 
year that Air India would need to be ready to 
join by the end of July at the latest. 

Rupert Murdoch has 
told the press he is 
deeply touched by 
all the messages of 
condolence left on 
Amy Winehouse’s 
voice mail.


