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2012 LUXURY CHINA RIVER CRUISES 

Beyond Travel - 0800 550 065 - info@beyondtravel.com.au 

SAVE $5,300  
nzd per couple pay by 29 July 

 

Free private  
car transfer 

Exclusive free private car arrival transfer 

 

NELSON’S UNIQUE
FLOATING HOTEL

Within easy walking distance 
of Trafalgar Park (venue for 
Rugby World Cup matches), 
Nelson’s shopping precinct, 
museums, art galleries, cafes 
and markets.

Treat yourself or your clients to 
a room with a true water view ...

CLICK HERE FOR DETAILS

Welcome to The Tanoa Hotel Group
Tanoa Hotels have eleven very special hotels

throughout Fiji, New Zealand, Vanuatu and Samoa.
Each hotel has its own
unique style and distinctive
character but they all share
the same warmth and
friendliness.

Each hotel is close to some
of the best tourist
attractions and are also
well connected to the main
business centres.

Whether you’re on your
own, travelling with
colleagues and friends, or
having time out with the
family you’ll find us ready
to welcome you.

www.tanoahotels.com

0800 807 778Book this: before 29JUL11 and get a $50 Countdown voucherCLICK 
HERE

2012 Earlybirds

CLICK HERE

June arrivals down 10%
International arrivals into New Zealand fell by 10.0% during 
JUN11 to 131,269 when compared to the same month in 2010 
(145,825) on the back of disruptions caused by the Chilean ash 
cloud, according to the latest Statistics New Zealand figures.  
In the 12 months to JUN11, 2,501,303 international visitors ar-
rived in New Zealand which is comparable to the year to June 
2010 (2,501,264). 
June arrivals saw Australia down 14.9%, the UK down 19.1% 
and US down 9.7%, while China was up 22.5%, Malaysia up 
47.1% and Singapore up 18.6% maintained their growth on the 
back of increased aviation links.  June arrivals from Germany 
were also up 13.2%.
Tourism New Zealand chief executive Kevin Bowler says the 
decline in arrivals from our top three visitor markets was disap-
pointing but not unexpected.
“Given the Trans-Tasman flight disruption caused by the Chilean 
ash cloud from 12 June and the late start to our snow season, the 
Australian figures do not come as a surprise.  
“This year New Zealand’s had more than its fair share of natural 
events impacting visitor arrivals. 
“However I am optimistic that July will see a return to the levels 
of growth we have been witnessing in recent months from the 
Australian market.” 

http://www.nzonline.org.nz
www.nzonline.org.nz
http://www.beyondtravel.com.au
http://www.travelmemo.co.nz/voucher.php?voucher_id=971
http://http://www.travelmemo.co.nz/voucher.php?voucher_id=987
http://www.railplus.co.nz/specials/rocky-mountaineer-2012-early-booking-bonus/


NEW ZEALAND

Book your Ski Holiday Now !!  info@skiexpress.co.nz

Call to fly South for spring
Air New Zealand and Tourism New Zea-
land are working together to attract North 
American tourists into New Zealand during 
SEP and OCT.
They have launched a joint campaign in 
the US and Canada promoting spring in the 
South Island, offering a special South Island 
Explorer Pass for travel from LAX or SFO 
to Nelson, Blenheim, Christchurch, Dun-
edin, or Queenstown between 13AUG and 
30OCT. The fare includes three free domes-
tic stopovers, as well as a free stopover in 

Rarotonga.
Says Air New Zealand Deputy CEO Norm 
Thompson: “The key to maintaining our 
regular non-rugby tourist flows during this 
period is to encourage them to head south as 
the rugby traffic migrates north.”
In addition to the joint North American 
activity, Air New Zealand is also offering 
two free domestic fares in conjunction with 
return fares to New Zealand for travel from 
Japan 03-24OCT and from China between 
05-24OCT.

Waipa Delta in receivership
The move to Auckland’s Waitemata harbour 
by former Waikato riverboat, the Waipa Delta, 
has failed to save the business, which is now 
in receivership with its former owner reported 
to owe family members almost $1 million and 
13 staff losing their jobs. 

The Waikato 
Times reports 
that the rep-
lica paddleboat 
sailed to Auck-
land in 2009 
after an ongo-

ing ‘stoush’ between owner Mark Goudie and 
Hamilton City Council. Mr Goudie said his 
poor health and hands-off management had 
contributed to the business' demise.
Mr Goudie told the paper it was "not a broken 
boat" and turnover last year was $1.2 million. 
The boat was offered for sale last year for 
$980,000.
The boat has ceased operating and is now for 
sale by negotiation. 

Draft Adventure Tourism 
regulations released
Draft regulations to improve safety in the 
commercial adventure tourism and outdoor 
education industries are now available for 
consultation.
Sitting under the Health and Safety in 
Employment Act, they will require all 
commercial adventure tourism and outdoor 
education operators in New Zealand who 
provide activities over a pre-determined 
risk level to be registered and undergo a 
safety audit.
The regulations set out the definition of 
an adventure activity and what’s required 
to obtain a safety audit and to become 
registered. 
Consultation on the draft regulations is 
open until 09AUG – with the regulations 
due to come into effect from 01OCT11.
A three-year transition period will also be 
in place to ensure all operators are regis-
tered and audited.

New site for CHC I-SITE
Christchurch’s i-SITE Visitor Centre is soon 
to move to a new prominent location beside 
Canterbury Museum, at the entrance to the 
Botanic Gardens.
It will be housed in temporary buildings on 
a section of the Gardens’ lawn on Rolleston 
Ave. 
Christchurch City Council this week ap-
proved the new location, which is likely to 
open in late September and remain there for 
at least 12 months.
Christchurch & Canterbury Tourism chief ex-
ecutive Tim Hunter says the i-SITE is a vital 
part of the city’s tourism infrastructure.
“This high-profile site ticks all the boxes be-
cause it is close to coach and bus parking, it is 
very visible, easy to find, secure at night, and 
it’s close to attractions such as the Botanic 
Gardens, Hagley Park Events Village and 
Punting on the Avon,” Mr Hunter says.
Since March the i-SITE has been located at 
a temporary spot in the foyer of The Chateau 
on the Park hotel, opposite Hagley Park. Prior 
to the 22FEB earthquake it was located in the 
Old Post Office Building in Cathedral Square. 

New private Mountain Bike 
Trail to open 
A slice of historic coastal South Wairarapa 
farmland will be opened to the public from 
this spring thanks to a new tourism venture.
The ToraTora mountain bike experience is 
sited on the historic Tora Station, 30mins 
from the wine village of Martinborough and 
90mins drive northeast of Wellington. 
Professionally designed and purpose built, 
the 14km cross country (XC) mountain bike 
trail weaves its way through 150 hectares 
of spectacular native bush, via meander-
ing creeks and breathtaking ridge-tops that 
dominate the skyline above the Tora coast-
line. ToraTora also offers sophisticated rural 
hospitality through its well appointed historic 
accommodation and an opportunity to enjoy 
regional wine and food.
For more info on the track or the accommo-
dation visit: www.toratora.co.nz
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WLG suspends HoHo service 
The hop on hop off Citysights bus service 
between a dozen Wellington tourist attrac-
tions has been suspended over winter because 
of low passenger numbers. 
Positively Wellington Tourism chief execu-
tive David Perks told the Dominion Post 
that passenger numbers were good for HoHo 
service during the warmer months. 
The InterCity-operated service is expected to 
be back on the road in time for the start of the 
Rugby World Cup. The city’s other tourist bus 
service - John’s Hop-on Hop-off bus - will 
continue to run during winter. 



AUSTRALIANew-look QueenstownNZ website 
A 10-month project to remodel Queenstown’s 
official website www.queenstownNZ.co.nz 
has been completed.
The website includes three new dedicated 
business sections - Media, Trade, and Confer-
ence & Incentive – as well as a fully opti-
mised Mobile Directory, English, Spanish, 
German, Japanese, and Chinese translations, 
and an improved DQ Members area.

Escape to the slopes
Superb skiing conditions at Canterbury’s 
13 ski areas these school holidays has Tim 
Hunter, chief executive of Christchurch & 
Canterbury Tourism, saying families should 
head for the Canterbury high country for a 
few days skiing or snowboarding.
“We are enjoying some great weather with the 
very best Canterbury conditions – cold nights, 
light winds and clear crisp days that make for 
superb skiing and riding,” he says.

Auckland i-SITE consultant 
wins top award
Auckland i-SITE consultant Amie Russell is 
one of the best in the country having won a 
100% PURE Welcome Award at last week’s 
i-SITE Conference in Wellington. 
The award, which is one of just three, was 
given to the Waiheke Island i-SITE staffer 
for her consistently high level of customer 
service, enthusiasm and willingness to go the 
extra mile for the customer.

Register now for a South Australia famil
The South Australian Tourism Commission is reminding agents to register 
now for famils to Adelaide and South Australia.
City, River and Wine Discovery        26-30AUG11 
Includes: Adelaide, Adelaide Hills and Houseboating on the Murray River
City, Wine & Outback Adventure:    23-27SEP11 
Includes: Adelaide, Clare Valley and Flinders Ranges & Outback
To register for a famil, agents should email: info@satc.co.nz or call: 09 368 
5381.
Be quick as there are only a few spaces left, says the SATC. 

The sweet smell of truffle success
Western Australia’s South West region has proven to be the ideal place to 
grow black truffles with the State producing more than the rest of Austral-
ia. This truffle season (JUN-AUG) will see the region’s largest producer - 
The Wine & Truffle Co in Manjimup - harvest almost 3,500 kilos, which is 
a major achievement considering Australia produces 4,500 kilos in total.
Western Australia has gone truffle mad – with the annual Mundaring Truf-
fle Festival (30-31JUL) and many restaurants around WA hosting truffle-
themed dinners throughout the winter months.
Louise Frend from Tourism WA says news of the success of this truffle 
season has been picked up in 32 countries, helping put the state on the 
gourmet’s map of the world. 
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Sydney Winter Festival
Sydney’s Winter Festival gets under way 
today in Cathedral Square in the CBD and 
runs to 12AUG. It promises to offer an array 
of gourmet winter food, action on the ice and 
authentic après ski experiences. 
Swissôtel Sydney is a major partner and 
the exclusive accommodation partner for 
the festival and is also central to the annual 
Swiss Food Festival 30JUL-07AUG, which 
is held in conjunction with the Winter fest. 
The hotel’s Swiss Master Chef and Executive 
Chef will be tempting palates with traditional 
treats.

Melbourne buildings showcased
Some of Melbourne's finest architecture is 
being showcased via a new iPod and iPhone 
app.
Promoting ten of the city's most unique build-
ings, the free app, ''The Sound of Buildings'', 
aims to capture the stories behind some of 
Melbourne's significant constructions, includ-
ing interviews with architects, construction 
workers and engineers.
Victoria’s Major Projects Minister Denis 
Napthine says the new app would do more 
than show off Melbourne's buildings. ''I think 
it's going to be a real winner for tourism,'' he 
said.

The Darling, Sydney's newest hotel
Sydney's newest hotel, The Darling, opens 
in October. Set on the edge of the harbour, 
the property will offer big views of the 
city skyline, Harbour Bridge and out to 
the Blue Mountains. It is the first five-star 
newbuild hotel in Sydney since the 2000 
Olympic Games.    
The Darling will have 171 rooms and 
suites, with the top floors dedicated to lav-
ish two-bedroom penthouse suites. It will 
offer a spa with 16 private rooms; a con-
temporary Japanese restaurant, an upscale 
retail area and an outdoor pool area with a 

deck, cabanas and bar.
The Darling is a key feature in the A$860 mil-
lion refurbishment and extension of The Star, 
formerly known as Star City.  The entertain-
ment and gaming complex is being re-orien-
tated to face Darling Harbour and will feature 
over 20 new bars, cafes and restaurants, a 
shopping area and a fully refurbished casino 
when it re-opens towards the end of the year.  
The Darling has been designed as a stand-
alone hotel, and will lift the total rooms and 
suites at The Star to over 650 across three 
towers.  

A$1.00 Breakfast offer 
All participating Marriott and Courtyard by Marriott hotels in Australia are 
offering guests a full buffet breakfast for just A$1pp for stays to 31JUL11 
when booked on special promotion code D52.

Bone chilling new thrill ride 
at Dreamworld
Dreamworld celebrates its 30th birthday this 
year with yet another attraction – Buzzsaw. 
The bone chilling new thrill ride, BuzzSaw, 
opens in time for the SEP school holidays, 
joining other new drawcards like new exotic 
animal exhibit, ‘The Lair’ and the new adven-
ture ride, ‘ShockWave’. 
Seated in an open carriage, Buzzsaw rid-
ers will be held in by a single waist harness 
leaving the upper body fully exposed to the 
elements, and with little to cling onto.  This 
white-knuckle ride starts with a suspenseful 
46m vertical ascent that will have riders in-
stantly wishing they were back on the ground. 
At its peak, the rider’s centre of gravity is 
flipped and they are dangled upside-down 15 
storeys in the air before the ride car free-falls 
through a 360 degree heart roll, and plummets 
down a final vertical drop at speeds of up to 
105km/hour.   BuzzSaw will be the highest 
inversion ride experience in the Southern 
Hemisphere.  

Australia’s most senior counter-terrorism 
officials have been startled by an image 
of the Sydney Opera House in an online 
terrorism and bomb-making magazine 
produced by al-Qaeda.  The photo is 
included in the latest issue of Inspire, an 
online English-language magazine pub-
lished by associates of Al-Qaeda in the 
Arabian Peninsula (AQAP), Fairfax Media 
reported. 

http://www.travelmemo.co.nz/voucher.php?voucher_id=989
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Who’d have imagined 
there would be such 
interest in Taveuni?

If you’ve 
got an 
important 
message 
for 
frontliners, 
you 
really can’t 
go past 
TravelMemo 
for 
measurable 
results...

THE WINNERS

Michal Kaponga
   Mondo Travel, Kerikeri
Victoria Keating
   World Travellers, Queenstown
Claire Jones
   Air New Zealand Holidays, Takapuna
Natalie de Dortsthorst
   GO Holidays, Auckland

Congratulations to the winners of 
pamper packs of Pure Fiji products 
and thanks to everyone 
who entered

Cook Islands arrivals - JUN11 
Total visitor arrivals in the Cook Islands for 
June 2011 were up 7.7% on JUN10, and for 
the year ended JUN11, were up 6.5%.
New Zealand, the biggest source market with 
76% of JUN arrivals, delivered 14% more 
visitors than in JUN10. Its 12-month con-
tribution was up 13% and its JUL10-JUN11 
share of the total was 59.6%.
The UK was down 11% in JUN but Other EU 
delivered 11.8% growth. 

Australia including Cook Islanders from 
Australia was down 10%, while the USA 
(-9.3%), Canada (-38%) and Asia/Other 
Countries (-53%) also had a negative impact 
on JUN figures. 

Sunhaven long term special
Sunhaven, Rarotonga has a new long term 
special in place: Five-night stays earn a two-
day car hire or five-day scooter hire, while 
7-night stays mean a 3-day car or 7-day 
scooter. Bookings and travel to 31MAR12. 
Wholesalers have details.

NZ$15m to help Niue tourism
Xinhua news agency reports that New 
Zealand is to invest $15 million in helping 
to develop Niue into a “boutique tourism 
destination.”
Foreign Minister Murray McCully said New 
Zealand was committed to working closely 
with government, private sector and com-
munity partners in Niue to help realize the 
island’s tourism potential. “Niue’s relative 
isolation and population size are challenges 
for economic development, but the coun-
try’s natural beauty and unique environment 
provide significant tourism opportunities," 
McCully said. 
He said New Zealand would contribute exper-
tise and infrastructure, investing the money 
over three years for a tourism development 
strategy designed to equip Niue as a boutique 
tourism destination.
“Our support for tourism in Niue has already 
contributed to a new visitor’s centre and the 
redevelopment of the Matavai Resort (Niue’s 
biggest hotel), assistance for private sector 
tourism operators, and support for reliable in-
ternational air services,” said McCully. “The 
benefits of developing increased promotion of 
Niue as a tourist destination are already evi-
dent, with increasing demands for flights and 
occupancy at the Matavai Resort at almost 
full capacity over the high season this year,” 
he said. 

Fiji’s surfing decree delivers 
results
Fiji’s Regulation of Surfing Areas Decree 
has reportedly had a profound impact on the 
lives of villagers on Malolo Island. The Fiji 
Times Online quotes one operator, Malolo 
Surf Company’s Adam Yared as saying they 
now see business booming.
Prior to the decree, only a handful of opera-
tors sanctioned by resorts (which had so 
called "exclusive rights" to surfing areas) 
were allowed to ferry surfers out to these 
sites and another requirement was that the 
surfers had to be guests at those resorts.
Mr Yared says the decree means many local 
boat operators are now engaged in the busi-
ness.
"We are now seeing six to 10 local opera-
tors ferrying passengers out to 'Cloudbreak' 
at between $60 to $70, from villages like 
Solevu, Nadila, and Momi. 

More than 900 
TravelMemo readers 

clicked on the ad 
below to open and 

read the Taveuni 
feature with the 

Quiz answers!

http://www.paradiseinfiji.com


Tourism Fiji’s message 
to the unions
In response to recent comments by the Aus-
tralian Transport Workers Union, Tourism 
Fiji CEO Josefa Tuamoto says any indus-
trial action, for any reason, that adversely 
impacts tourism in Fiji would be devastat-
ing to the country and all of its citizens, and 
not just tourism workers.
“Tourism is responsible for employing 
some 45,000 full time equivalent jobs 
within the total Fijian workforce and the 
benefits derived from international visita-
tion go far beyond this workforce and affect 
the day to day living of each and every 
Fijian man, woman and child,” Mr Tuamoto 
said. 

Humpback whales 
return to Niue 
waters
Whale season has begun in 
Niue with the first sight-
ings of migrating humpback 
whales occurring in the last 
few weeks.
Niue is on a humpback 
whale migratory path mean-
ing each year the gentle gi-
ants arrive in local waters to 
calve and nurse their young.
Because Niue is an atoll, its 
deep waters mean visitors 
don’t have to head out to 
sea to see the whales, which 
swim within 50 metres of 
the shore providing a spec-
tacular show. 
Guests at Niue’s Matavai re-
sort enjoying dinner on the 
resort deck are often treated 
to the spectacle of whales 
breaching, and at night, 
the whales are so close to 
the shore their calls have 
been known to keep people 
awake.
www.niueisland.com

New website and Web TV 
for New Caledonia
Following the launch here of the ‘New Cal-
edonia – Pacific Heart’ logo and tagline last 
week, New Caledonia Tourism NZ reports 
that its new website and the New Caledonia 
Web TV site are now live. 
Live this week is the brand new website for 
New Caledonia Tourism South, carrying the 
new look and feel and including new sections 
‘Dream’, ‘Discover’, ‘Gastronomy’, a ‘Your 
Trip’ holiday planner, new image gallery and 
importantly a direct link through to the new 
Web TV. 
The Web TV site contains over 60 informa-
tive videos of varying duration (3-5 mins) 
showcasing the country’s three provinces and 
covering activities, accommodation options 
and natural attractions. 
The heads of New Caledonia’s three principal 
RTOs (Tourism Northern Province, Tourism 
Loyalty Islands and Tourism South also Presi-
dent of Tourism South) came to Auckland to 
announce the impending reunification of the 
trio, presenting the new Pacific Heart logo as 
a symbol of this reunification.
New website addresses :
NC Web TV - 
www.newcaledonia-tv.com 
NC Tourism South – 
www.visitnewcaledonia.com 
Existing sites currently undergoing updates :
NC Tourism Nthn Province – 
www.tourismeprovincenord.nc 
NC Tourism Destn Loyalty Is – 
www.iles-loyaute.com 
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The latest edition 
of New Caledonia 
Weekly is here and 
along with details 
on things to do and 
see, there are items 
on:
>Whale season
>Tenting in the 
treetops
>Basque festival 
celebrations
>A fort restored
>30secs of tandem 
freefall.
Click here to 
download.

Sports legends prove popular 
The Edgewater Resort & Spa has just hosted a group of 41 delegates 
who were part of the 75-strong road show travelling with NZ Foreign Af-
fairs Minister, Murray McCully on his annual Pacific Mission.  

Rarotonga was one of the stops on the 
South Pacific itinerary, in part promot-
ing the 2011 Rugby World Cup and 
rugby in the Pacific, and All Black 
legends Jonah Lomu and Ofisa Tonu’u 
and Black Caps cricket legend and 
RWC2011 boss Martin Snedden were 
part of the group.  
In addition to treating 100 local stu-
dents to some rugby training sessions, 
they spent a lot of time autographing 
anything from shirts to rugby balls, 
and being photographed with fans.

The Edgewater Resort & Spa staff (above) were no exception, and a 
string band welcomed the delegation when they arrived at Reception, 
with GM Chris McGeown beating the base drum.

http://www.taveuniislandresort.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=991
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Amazing Thailand Grand Sale 2011 pulls US$96m - so far
Foreign visitors to Thailand have so far zip-
zapped some US$95.8 million worth of Visa 
transactions over the first two weeks of the 
Amazing Thailand Grand Sale 2011, which 
runs 15JUN-15AUG.
According to Visa, the amount represented 
an increase of 62% over a similar fortnight 
period during last year’s sale.
Visitors from Japan, the US and Australia 
currently hold the top three spots in terms of 

transactions, and the top three categories 
for foreign spending were accommodation, 
airlines and retail - the latter including sales 
at duty-free shops and department stores.
The Amazing Thailand Grand Sale 2011 is 
part of Thailand’s efforts to position itself 
as a regional shopping destination and 
reach this year’s target of 700 billion baht 
(US$23.4 billion) in tourism revenue from 
overseas.

Club Med’s Tempting Thailand
Thai Airways’ special anniversary fares make 
it timely to sell a premium all-inclusive Club 
Med holiday to Phuket.
A seven night all-inclusive package to Club 
Med Phuket is available from $2,655 per 
adult or $1,915 per child. This includes; 
flights, transfers, accommodation, all meals 
and snacks, drinks, kids clubs, activities and 
entertainment.
On sale to 31JUL, it’s for travel to 30SEP11.

The union representing the Singapore 
Girl is reportedly hoping to convince 
Singapore Airlines management to add 

Anna Friend at 
Wild Blue Group 
reports that The 
Imperial Hotels & 
Resorts, Thailand 
has launched its 
Boat Suites at 
The Imperial Boat 
House Beach 
Resort at Koh 
Samui.

up to three 
years to 
the flying 
time of the 
carrier's 
cabin crew.

ASIA
Rio now 5 hours closer with LAN
LAN Airlines has introduced a new flight, 
LA800, that puts Rio de Janeiro just one 
stop away from Auckland every day. Previ-
ously the travel to Rio involved stops at 
both Santiago and São Paulo, but LA’s new 
Santiago – Rio nonstop A320 flight con-
nects with their flight from AKL, cutting 
the total trip time by five hours. The return 
trip from RIO offers an equally smooth 
connection at SCL onto the AKL flight.  

Rocky Mountaineer deals 
with Rail Plus
Book a Rocky Mountaineer rail tour 
of 7 nights or more with Rail Plus by 
18NOV11, for travel in 2012 in Gold-
Leaf, SilverLeaf or RedLeaf Service, 
and your clients receive a credit of up to 
CAD$1,200 per couple that can be used 
towards a nights’ accommodation and a 
trip on the famous Whistler Sea to Sky 
Climb.
Terms & conditions apply.
Click here for the details.

Hotel chain offers airport “lobby” zones
Courtyard by Marriott’s stylish lobby zones 
are a feature of dozens of its hotels in the US 
and also at selected airports. The latest are at 
Philadelphia, Charlotte and LAX* airports, 
where they provide a showcase for the brand 
while offering road-warriors an oasis with 
goodies. These include Free WiFi; Flexible 
seating options to include a communal table 
and comfy couches; Ample electrical outlets 

for charging a mobile device and laptop; 
Courtyard’s interactive GoBoard® touch-
screen technology packed with local news, 
business and sports headlines; and Courteous 
service staff.   To see a full list of Courtyard 
hotels with new lobbies, visit gocourtyard.
com/buzz/newlobby.   *LAX Terminal 7

CLICK HERE
Discover the World Marketing

0800-623 4293

http://railplus.taguchimail.com/media/1/383p.pdf
http://caesarstravelagents.com
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Saddle up for the 
2012 Calgary Stampede            
Next year’s Calgary Stampede will be held 
from 06-15JUL12 and country and western 
lovers from around the world will throng 
into Calgary to witness the myriad of events, 
including calf roping, steer wrestling, bull rid-
ing, barrel racing, saddle bronc and bareback 
riding. 
The ten-day festival kicks off with a parade 
through the streets of downtown Calgary and 
includes the world’s largest rodeo, carrying 
prize money of $CAD1 million, chuckwagon 
racing and First National exhibitions. The 
Stampede is also accompanied by a huge fun-
fair and music events. Country and western 
superstar, Kenny Chesney, has already thrown 
his hat in the ring for next year’s festival.
Adventure World’s 3-day / 2-night Calgary 
Stampede package is priced from $556pp and 
includes 3 star accommodation in a standard 
room, rail transport and admission to the 
Stampede grounds, rodeo, chuckwagon races 
and stage show.
Call 0508 496 753 for more information or 
visit www.adventureworld.co.nz. 

South Africa’s eco-friendly 
safari adventure
Adventure World is offering travellers a spe-
cial discount on Bateleur Eco Safaris, saving 
$1030 per couple for new bookings made 
before 30SEP.  Enjoy four nights for the price 
of three at Bateleur Eco Safaris, an environ-
mentally friendly, tented bush camp, in South 
Africa’s Timbavati Private Nature Reserve; 
part of the Greater Kruger National Park, 
from $1766pp.  
Highlights include walking safaris, tracking, 
bush craft and survival skills, navigation, 
sleeping under the stars, basic astronomy and 
game drives in open 4WD vehicles.
Valid for travel 15SEP-20DEC11, the pack-
age includes four nights accommodation, all 
meals, scheduled activities, park entrance fee 
and return road transfers from Hoedspruit 
Airport.
Click here for details and call 0508 496 753.

Qantas Africa fares 
Qantas has released new short-life QLBB1Y 
economy fares from AKL / WLG / CHC / ZQN to 
Africa for sales to 15AUG11.
The fare to JNB is $2299 and to BFN / CPT / 
DUR /ELS / KIM or PLZ is $2435, with prices 
including ticket surcharges & taxes correct as at 
19JUL11. 
Travel 01AUG-30NOV11 and 01FEB-31MAR12.

Save in Egypt with Marriott
Clients visiting Egypt between now and 31DEC11 can save 25% at any JW 
Marriott, Renaissance or Marriott Hotels and Resorts property in Egypt, with 
rates starting at US$64, provided they book and pay in full seven days ahead. 
This offer is valid for all room types and suites. Quote promotional code: ADV 

   East African Explorer
Acacia’s top selling overland tour, the 
21-day / 20-night East African Explorer 
is now priced from $1772pp – saving 
$445. On this action packed journey 
departing from Livingstone, travellers 
will venture to the Victoria Falls, Kafue 
River, Lake Malawi, Zanzibar, Serengeti 
National Park, and Ngorongoro crater, 
and interact and learn about the Masai 
Tribesmen and their culture. 
Price includes transport by fully 
equipped safari vehicle, camping and 
cooking equipment, all road tolls and 
vehicle taxes, services of driver and tour 
leader, sleeping mattress, Kafue river 
village and cruise, Malawi cultural vil-
lage walk, Snake Park entrance, Masai 
village walk and selected meals.     
Call 0508 496 753.

http://www.adventureworld.co.nz/tours-and-destinations/north-america/canada/canada/tours/calgary-stampede/ 
http://www.adventureworld.co.nz/tours-and-destinations/north-america/canada/canada/tours/calgary-stampede/ 
http://www.adventureworld.co.nz/travel-deals/bateleur-eco-safaris
http://www.adventureworld.co.nz/travel-deals/acacia-africa-on-sale/
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New tourist port in Oman
Muscat’s Port Sultan Qaboos is to convert 
from a commercial port into a fully tourist 
facility.
Following the royal directive of Sultan 
Qaboos bin Said, cargo and container 
activities will be moved to Sohar Industrial 
Port.
The Oman News Agency said studies will 
be conducted to determine how Port Sultan 
Qaboos will be managed as a tourist port.
In February last year, Oman inaugurated its 
first dedicated cruise terminal in Muscat.
The country has been fostering growth at 
its three cruise ports, which also include 
Salalah in the south and Khasab on the 
Musandam peninsula in the north.
The Muscat port changes are part of the 
‘Oman Vision 2020’ plan, which aims to 
diversify the economy and lessen the 
country’s reliance on oil revenues.

Summer Savings in France
Marriott is offering up to 30% off some “chic 
summer spots” in Europe, giving your clients 
the chance to experience Paris, Cannes, Cap 
D'Ail and Toulouse during the ideal period. 
Sell summer holiday stays in France at JW 
Marriott, Renaissance, Marriott and Court-
yard by Marriott hotels at great rates:  Stay 
two nights, get 20% off best available rate; 
Stay three nights, get 30% off best avail-
able rate, using promotional code PX3. Valid 
seven days a week through to 04SEP11.
At some properties, a city tax may apply 
and would be additional. Limited number of 
rooms are available for this promotion. Black-
out dates may apply.

Floating bus tour of Amsterdam
Amsterdam’s Schipol Airport not only offers 
a library, new technology at baggage claim 
and an alfresco picnic park, it now also offers 
a floating bus tour of Amsterdam’s canals for 
travellers with a few hours between flights. 
In its report, Jaunted.com says there is some 

fine print: you've got to be on a layover of at 
least four hours, and prepare to spend some 
45 minutes of the 2.5-hour tour out on the 
water in something that floats but totally 
looks like it shouldn't. The price is 39 Euro 
per adult or 19.50 per child. 

Autograph Collection, Marriott Inter-
national’s fastest growing brand, has 
announced that six luxury Boscolo Hotels 
in Europe will join between SEP11 and 
JAN12. They are the Boscolo Palace Roma, 
Boscolo Venezia, Boscolo Prague, Boscolo 
Budapest, Boscolo Exedra Roma (above), 
and Boscolo Milano.  
Autograph Collection properties are a 
group of exceptional independent luxury 
hotels, each hand-selected for their origi-
nality, character and uncommon details. 

Excite Holidays offers unique 
variable pricing system 
InteliRates is an innovative solution unique 
only to Excite Holidays and allows agents to 
remain competitive with consumer websites, 
says George Papaioannou, managing direc-
tor of Excite Holidays.
“We wanted to ensure that agents in New 
Zealand could access and secure the best 
possible rates for their customers at all times 
within the B2B market,” he adds. 
InteliRates updates unpaid bookings every 
Wednesday, based on the market value of 
the NZD and provides agents with the most 
up to date hotel rates available.  Agents 
still have the option of booking rooms over 
12 months in advance without payment or 
deposits.

TOUR PRODUCT

AVIATION
SIA appoints Kiwi 
CEO for new LCC 
Singapore Airlines has appointed 
Campbell Wilson as founding CEO of 
its no-frills, low-fare airline which is set 
to be launched next year.
The new airline will be wholly owned by 
Singapore Airlines but operated indepen-
dently and managed separately. It will 
operate widebody aircraft on medium 
and long-haul routes, enabling the SIA 
Group to serve a largely untapped new 
market and cater to the growing demand 
among consumers for low-fare travel.
Mr Wilson, 40, has been with the SIA 
Group for more than 15 years and has 
held positions both overseas as well as in 
head office.
He joined SIA in APR96 in Auckland 
and held marketing and sales positions 
in New Zealand as well as Australia. In 
2003 he moved to head office and held 
positions in the Network Revenue Man-
agement and Network Planning depart-
ments.
In 2006 Mr Wilson was appointed VP 
Canada, based in Vancouver. In 2008 he 
was appointed GM Hong Kong and in 
2010 became GM Japan, based in Tokyo.
Born and raised in Christchurch, he is a 
Singapore Permanent Resident. He has 
a MCom (1st Class Hons) in Business 
Administration from the University of 
Canterbury.



LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE
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Wit, humour, personality win for Air NZ
Air New Zealand has taken top honours for 
marketing at the 10th annual Airline Strategy 
Awards in London. 
Recognising the success of the airline’s 
marketing strategy, the judges, including 
Geoff Dixon (ex-CEO Qantas), Ray Webster 
(ex-CEO easyJet), and Joe Leonard (director 
Air Canada), stated that Air New Zealand is 
in an industry-leading position. The airline’s 
approach to marketing further propelled its 
brand on the international stage by using mul-
timedia tools that showcase the carrier’s wit, 
humour and personality. 
Industry publication Airline Business says 
“In making our decision, the judges look for 
evidence of a focussed strategy which has 
helped to strengthen or reshape a carrier's 
market positioning. Attention is given to the 
clarity of the strategy and level of innovation 
applied across the whole marketing mix from 
sales and distribution, through to the on-board 
product and managing the customer relation-
ship.” 
According to Airline Business the airline’s 

exercise icon Richard Simmons. The video 
drew in millions of viewers worldwide, 
captured the attention of the four largest TV 
networks in the USA and generated what 
the carrier acknowledges is an unbelievable 
degree of international reach.”
Reflecting Air New Zealand’s success in 
raising awareness of its brand, Airline Busi-
ness says that the New Zealand carrier’s re-
freshing tongue-in-cheek attitude is certainly 
part of the carrier’s secret to success. And so 
too is its decision not to isolate its marketing 
team.
Air New Zealand General Manager Market-
ing Mike Tod says the airline’s use of social 
media alongside marketing and PR has 
given it exposure the carrier could never 
afford to pay for with traditional marketing. 
“We believe you need public relations, 
social media, and traditional marketing 
standing side-by-side. All three work 
together to deliver a cohesive strategy. Each 
builds off each other and builds a snowball 
of momentum,” says Mr Tod. 

safety videos are already 
the stuff of marketing leg-
end. “A 2009 video featur-
ing flight crew nude, except 
for body painted uniforms, 
was so wildly successful on 
YouTube that few in the in-
dustry could have imagined 
the carrier would be able to 
quickly replicate such viral 
video magic,” it said.
“But that is exactly what 
Air New Zealand did when 
it launched its latest video 
‘Fit to Fly’ with American 

Lindsay Lohan with Rico during his latest YouTube shoot

Rico hangs with The Hoff
Air New Zealand’s furry friend to the stars, 
Rico, has this week launched his new series 
of celebrity YouTube interviews, with 
David Hasselhoff the first to experience 
Rico’s cheeky interrogation style in the hot 
seat that is the Air New Zealand Skycouch.
Rico’s full interview with The Hoff can be 
found at www.youtube.com/airnewzealand
During the filming of the series last month, 
David Hasselhoff, E! News host Giuliana
Rancic and actor Lindsay Lohan each 
lounged around with Rico on the Air New 

Zealand Skycouch. Lilo’s encounter goes to 
air next month. Gossip about last month’s 
filming, particularly with Lindsay, has already 
reached more than 60 million people via 
twitter and mainstream media. 
As part of Rico’s new series, Air New Zea-
land is the first Kiwi company to run an 
online retail campaign integrated within video 
content on YouTube, offering those who visit 
Rico’s YouTube channel and watch the video 
the opportunity to enjoy discounts on some of 
the airline’s key international routes.

Tiger Airways Australia has appointed Captain Chris Manning, a 
former Qantas Chief Pilot and Group GM of Flight Ops, to the role of 
Safety Adviser at the airline. In this advisory position Captain Man-
ning will work directly with new CEO, Tony Davis, to ensure that the 
airline is applying the highest levels of operational safety management 
across the company.

http://www.cxagents.co.nz


Over 120 European destinations ... now that’s Wunderbar!
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Historic order from AA
American Airlines has announced one of the 
largest aircraft orders in commercial avia-
tion history, committing to 130 Airbus A320 

BAA must sell two airports
Airport operator BAA has been ordered by 
the UK Competition Commission to sell 
London Stansted and either Edinburgh or 
Glasgow airports.
Stansted must go on the market within three 
months, followed by the nominated Scottish 
airport. BAA had already been forced to sell 
Gatwick, which is now owned by London 
City Airport’s owners.

Korean Air’s ZBIZ fares
Korean Air is reminding all agents that its 
LPF (Low Published fare) format includes 
new ZBIZ promotional business class fares.
ZBIZ fares are loaded for most KE desti-
nations including Europe/Middle East – 
NZ$5136, China/Japan – NZ$3767, Sth East 
Asia – NZ$4280.
All fares are plus fuel surcharge and taxes, 
published business and first class fares ex 
AKL are commissionable at 7%.
The ZBIZ fares are slightly more restrictive 
than the more expensive CRT fares and also 
include a 7 day advance purchase, however 
SKYPASS frequent flyer members will still 
earn 125% mileage on all ZBIZ bookings.

Congress eyes airline fees
The US Department of Transportation is 
proposing that airlines tell it — and the 
public — exactly how much they’re making 
on ancillary fees. A new rule proposed by the 
department would require airlines to break 
down those fees by the type of item or service 
purchased.
There has been some grumbling in Congress 
that ancillary fees have enabled airlines to 
hold down their fares and also the taxes they 
pay to support air transportation. Taxes on air-
line tickets go toward subsidising airports and 
the national air traffic control system. 
Airlines received US$3.4 billion from bag-
gage fees and $2.3 billion from reservation 
change fees in 2010. There is no federal 
excise tax on those fees, although they are 
counted when calculating income taxes. Rev-
enue from seating assignments and on-board 
sales of F&B etc also currently escapes the 
excise taxes net. 

Qantas closes up shop
Qantas is to close all but one of its Travel 
Centres around Australia in response to 
changing traveller demands. 
The decision affects 60 staff nationwide and 
is another sign of consumers ditching brand 
loyalty in favour of "best deals".
"Growth of e-tickets, online sales and servic-
ing, changes in customer demographics and 
increased competition from other distribu-
tion channels, including retail travel agents, 
have all impacted on Qantas Travel revenues 
and workloads," the spokesperson said.

SIA signs with Russian carrier
Singapore Airlines and Russian carrier 
Transaero Airlines have signed a codeshare 
agreement effective 01AUG11.
Under the agreement, SIA will add its code to 
Transaero-operated flights between Moscow 
and Ekaterinburg, Novosibirsk, Samara and 
St. Petersburg. Transaero will in turn add its 
code to SIA-operated flights between Mos-
cow and Singapore, and between Moscow 
and Houston, Texas.
Transaero’s operates 16 B747s, 8 B777s, 13 
B767s, 24 B737s and three Tupolev 214s. 

It was 50 years ago this week that the first 
in-flight movie was screened. The black-
and-white drama By Love Possessed was 
projected in 16mm film on the pull-down 
screen in First Class on a TWA Boeing 707 
flying between Los Angeles and New York.
This pic, taken aboard an Air Canada B767 
in NOV08, shows that the concept con-
tinued into the recent past, albeit using a 
video projection system. 

family aircraft, 130 re-
engined A320neos, 100 
Boeing 737NGs and also 
putting its name down 
for 100 of a new variant 
B737 with CFM Leap-
X engines. Boeing and 
Airbus will help finance 
the aircraft, AA said.

In addition to the firm order for 100 current 
version B737NGs, AA took 40 options. 
Deliveries begin in 2013, with the last of the 
460 total aircraft committed to arriving in 
2022. 

Qantas is to fast-track modifications to its 
Rolls-Royce RB211 engines powering its 
B747-400 fleet to stem failures caused by 
cracked high-pressure compressor blades, 
of which the airline has suffered three this 
year and two late last year. ATWOnline 
says QF's RB211 failure rate is three times 
the industry average.

Pop Up Q Bag Tag shop
Qantas has launched its first pop up retail 
store to sell its new Q Bag Tags, which are 
designed to streamline the bag drop function-
ality of QF’s new check-in system. The tag 
contains RFID technology, allowing the tag to 
be electronically imprinted with the informa-
tion of the passenger and their flight details.
The store, in the Sydney Qantas 
Club (Terminal 3), will remain 
in Sydney until AUG, move to 
Melbourne for SEP and OCT 
and then to Brisbane in NOV 
and DEC.
Qantas Club members and their 
guests can take advantage of 
a special deal with a "buy one 
get one free" offer until DEC. 
The world-first technologically 
advanced tags normally retail at 
A$49.95 each.
They can also be bought online on qantas.
com and the Frequent Flyer website. 

KE’s second A380 for NYC
Korean Air’s second A380, which made its 
first appearance at the Paris Air Show in June, 
begins commercial service on 09AUG, oper-
ating a 3pw frequency  from Seoul/Incheon 
to New York for one month before lifting to a 
daily service. 

http://www.lufthansaexperts.com


CRUISE NEWSFROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

Sail along the Saone and Rhone rivers into the heart of Burgundy 
& Provence. Includes 6 guided tours, all meals, lectures and 
demonstrations, port charges & shipboard gratuities.

Sail into the heart of 
Southern France

*Conditions: Price listed in Australian dollars and valid on 2012 sailings only. Must book 
and pay in full by 31 July 2011. Discounts combinable with Past Passenger Discount and 
valid for new bookings only. Price is based on 1, 8, 15, 22 Apr; 28 Oct 2012 departures in 
Cat E stateroom. Visit www.vikingrivercruises.com.au for full booking conditions.

8-day Portraits of Southern France 
from $1,899 per person, twin share*

Save $1,500 per person. 
Book and pay in full by 31 July, 2011.

T H E  W O R L D ’ S  L E A D I N G  R I V E R  C R U I S E  L I N E . . . B Y  F A R ®

Call 0800 447 913 or  
email newzealand@vikingrivercruises.com.

vikingrivercruises.com.au

Shore Excursions
Ever wondered how cruise lines are able to showcase 
literally thousands of shore excursions all over the 
world at the same time?
What appears to be very easy on the surface is in fact 
a complex supply chain with several layers of involve-
ment to ensure maximum enjoyment for the cruise 
passenger.
In each cruise region the cruise lines appoint an 
Inbound Tour Operator (ITO) to put together a series of 
shore excursions that can appeal to a wide audience.
Walking tours, wilderness and wildlife, sport and 
recreation, entertainment and culture, wine and food 
and soft adventure tours are all examples of the sort of 
shore excursions cruise lines look to offer passengers 
in each port.
It is the role of the ITO to then effectively act as the 
cruise lines travel agent in working with local sup-
pliers. They are the destination experts in putting 
together shore excursions options that are designed 
to appeal and deliver good value. 
For a supplier to be included in a shore excursion pro-
gram, consideration is given to accessibility, distance 
from port, capacity to cater for groups, uniqueness, 
duration of the stop and above all the ability to be 
flexible on timing and numbers. 
The cruise lines on board shore excursion manager 
who appears to know everything about everything 
(and often does) is actually liaising with the appointed 
ITO behind the scenes to ensure all ground operations 
run smoothly.
Passenger feedback 
from shore excursions 
is closely monitored by 
cruise lines to ensure 
future visits to par-
ticular ports continue to 
achieve a high level of 
guest satisfaction. TravelMemo   20110722    22JUL11    Page 12

Complete Cruise Solution to offer 
Online Bank Payments
Complete Cruise Solution has announced plans to introduce 
a free bank payment option for agents booking cruises on 
POLAR Online. 
From SEP, agents will be able to make instant online pay-
ments 24/7 for cruise bookings for P&O Cruises, Princess 
Cruises, P&O Cruises World Cruising, Cunard and Carni-
val Cruise Lines.
Designed to simplify the booking process even further, the 
bank payment option will sit within POLAR Online and 
will not incur any transaction fees. 
Agents will be able to make multiple payments simultane-
ously and access a complete booking list within POLAR 
Online, which will show the amount due and payment dates 
for all bookings. 
At the end of each day, agents would receive an email con-
firmation of all payments made. 

Celebrity Silhouette 
joins Solstice fleet
Celebrity Cruises has taken ownership of the 122,000gt 
Celebrity Silhouette ahead of its naming in Hamburg. As 
the fourth vessel in the Solstice series, Celebrity Silhouette 
has a reconfigured Lawn Club with the new Lawn Club 
Grill, where patrons can select and grill their own meats 
side-by-side with Celebrity’s chefs or have them cooked to 
order.
Nearby are eight Wi-Fi equipped cabanas, The Alcoves, 
for rental; hammocks and oversized Adirondack chairs; 
The Porch, a breezy, casual dining spot; and The Art Stu-
dio.
Another new venue, The Hideaway fills the space off an 
upper level of the atrium that was Team Earth on earlier 
ships. It includes cozy seating and a couple of tree houses.
Celebrity’s Michael’s Club offers more than 50 beers from 
around the world, including craft beers.



NEW ZEALAND
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Uniworld expands Asia offering, launches vessel
Uniworld Boutique River Cruise Collection 
has expanded its Asia programme in 2012 to 
eight itineraries. They include two Vietnam 
and Cambodia voyages onboard the new 
River Saigon, which will make its maiden 
voyage next January.
The introduction of Vietnam and Cambodia to 
complement Uniworld’s China offering, is a 
response to demand. 
Uniworld Boutique River Cruises general 
manager Scott Cleaver says the purpose-built 
River Saigon raises the bar for luxury cruising 
in South-East Asia.
“While those wanting to cruise the Mekong 
are spoilt for choice, River Saigon brings 
an unprecedented level of style and sophis-
tication to these mystical waters, offering 
a significant point of difference in what are 
increasingly popular holiday destinations.”
The vessel offers an intimate cruise experi-
ence with just 30 riverview staterooms, each 
15.6sqm and featuring French-doors opening 
onto an outside sitting area with sweeping 
views. Clients will also be treated to the finest 
linens, a pillow menu, individual climate con-
trol, bottled water, robes, slippers and luxuri-
ous bath and body products.
The ship’s public areas include a spacious sun 
deck, a separate lounge with library, massage 
room, boutique and a panoramic, fine-dining 
restaurant. 
The two itineraries being offered in 2012 
include:
15-day Timeless Wonders of Vietnam, Cam-
bodia & the Mekong, priced from $6,925pp 
twin share. Operating between Ho Chi Minh 
in the south and Hanoi in the north of Viet-
nam, this also takes in Cambodia’s Phnom 
Penh, Siem Reap and Angkor Wat. A seven-
night cruise onboard the River Saigon will run 

between Kampong Cham in Cambodia and 
My Tho in Vietnam. The land portion of the 
tour will see your clients spend seven nights 
in deluxe hotels. There are also optional pre 
and post-cruise extensions available including 
Ha Long Bay. 
Pay in full at the time of booking un-
til 30SEP11, and save $1200 per couple 
($600pp) off the twin share cruise rate. Or 
pay the deposit at the time of booking by 
30NOV11, to save $600 per couple ($300pp) 
off the twin share cruise rate. Depar-
tures commence 15JAN12, and run until 
25MAR12, and then between 06SEP 
and 27DEC12.
24-day Grand Asia & the Mekong, priced 
from $12,599pp twin share (cruise only). 
Travelling from Beijing to Hanoi, the tour 
explores the sights of Beijing, including 
the Great Wall and Xi’an’s Terracotta War-
riors. Your clients will visit Hangzhou and 
Shanghai before flying to Ho Chi Minh City 
and cruising the Mekong onboard the River 
Saigon. In Cambodia, they will visit the Kill-

ing Fields and spend time exploring 
Phnom Penh before disembarking for 
a two-day journey to Angkor Wat. 
The itinerary ends with two days in 
Hanoi.
Pay in full at the time of booking 
until 30NOV11, and save $1900 per 
couple ($950pp) off twin share cruise 
rate. Or pay the deposit at the time of 
booking until 31DEC11, to save $950 
per couple ($475pp) off twin share 
cruise rate. Departures commence 
07SEP12, and run until 19OCT12.
Both programmes include buffet 
breakfast daily, most other meals, 
complimentary wine with dinner and 
coffee, tea, soft drinks, local beer 
and select spirits while cruising, the 
services of an experienced Uniworld 
Tour Manager, a range of shore 
excursions with expert local guides, 
all transportation throughout the trip 
including flights, and all transfers on 
arrival and departure days. 

Expedia moves into cruise sales
Expedia.com, the world’s largest online travel 
agency, is now offering cruise packages in the US 
market. In addition, for a limited time, US travellers 
participating in its Expedia Rewards program 
Expedia says it recently compared the price for a 
representative 7-night cruise departing this autumn 
versus a comparable and representative 7-night 
Mediterranean land-based trip during the same time, 
including hotel, food and transportation. Overall, 
two adults taking a 7-night, self-guided trip through 
Spain and Italy staying in 4-star accommodations 
paid 68% more than those taking a 7-night cruise 
in an inside cabin with a leading cruise line. Even a 
cruise in a balcony cabin offers 33% savings in com-
parison to the same self-guided trip.
Expedia’s Stu Udy says the move into cruise sales is 
a US-only initiative.

Essential Experience #39 – Athens
Princess Cruises has revealed Athens, Greece as 
“Essential Experience #39” on its blog, “50 Essential 
Experiences: The Travel Bucket List.” The “Reader 
Essential Experience of the Week,” explores Copen-
hagen.  These and other stories can be found online 
at www.50EssentialExperiences.com

Windstar Cruises has been recognized as one 
of the “Top 5 Small-Ship Cruise Lines” in the 
16th annual “World’s Best Awards” voted by 
the readers of Travel + Leisure magazine. The 
line has consistently appeared on the prestig-
ious Travel + Leisure “World’s Best” list year 
after year. 

Oceania Cruises’ Riviera floated out of the 
construction dock at Fincantieri’s Sestri 
Ponente yard in Italy last weekend. A sister 
ship to Marina, the 1250-pax Riviera debuts 
14APR12 with a 10-day cruise from Barcelona 
to Athens.
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Cookbook provides 
a taste of holidays at sea
P&O Cruises has produced its first ever cook-
book – aptly named holidays.
Featuring more than 60 recipes from the cruise 
line's culinary team, the cookbook features the 
cruise line’s signature dishes and passenger 
favourites.
P&O Cruises Corporate Executive Chef Uwe 
Stiefel says “It was hard to choose 60 for our 
book, but we have selected an array of our 
passengers’ top dishes so that people can now 
enjoy our food at home as well as onboard our 
ships.”
holidays is priced at A$40 and is available 
onboard P&O Cruises’ ships. 

Orion and American Express Rewards Offer
Orion Expedition Cruises and American 
Express have announced a ‘5 Membership 
Rewards points for every $1 spent’ pro-
gramme to attract high-end Platinum Charge 
or Centurion Cardmembers. 
Research undertaken with these Cardmem-
bers by American Express confirms points 
accumulation is one of the few powerful 
incentives that can influence their spending 
behaviour. These high earners have signifi-
cant amounts of disposable income and are 
attracted to quality experiential products such 
as Orion Expeditions.

Orion Expedition Cruises says it is the 
only cruise company in this Programme 
and American Express Cardmembers who 
book an Orion expedition between now and 
31DEC11 using their Platinum Charge  or 
Centurion Cards will receive 5 points per 
dollar spent (instead of the normal 1.5).
For travel agents, a booking worth $30-40K 
in premium accommodation onboard Orion 
or Orion II means healthy commission for 
the agency and tens of thousands of points 
for the Cardmember.

American Cruise Lines has launched its 
new 148-passenger sternwheeler Queen 
of the Mississippi and expects it to enter 

balconies, a single-seating dining salon and a 
lounge are among the features.

service in around one year from now. 
Seatrade Insider says the five-deck-
high vessel is 260 feet long with a 
53-foot beam. Oversized rooms with 

American Safari Cruises 
to ply Pacific Northwest 
The San Juan and Canadian Gulf Islands 
feature in American Safari Cruises’ Pacific 
Northwest Passage itinerary returning next 
year. The cruise will ply Washington state and 
British Columbia waters from a new home-
port—Seattle. 
Beginning 14SEP12, the 22-guest Safari 
Quest sails 10 weeklong cruises roundtrip 
from Seattle. The yacht returns in the spring 
for six more weeklong cruises beginning 
29MAR13. 
The Pacific Northwest Passage itinerary 
explores the inlets and islands of the San Juan 
and Canadian Gulf Islands including visits to 
Victoria, Jervis Inlet, the Harmony Islands, 
Princess Louisa Inlet, Nanaimo and the Gulf 
Islands, British Columbia; Friday Harbor, San 
Juan Island and Stuart Island, WA. 

20% off Antarctica Cruises
Now is the time to be selling Antarc-
tica tours, says Adventure World. Book 
your clients on the M/S Expedition in 
2011/2012 with Gap Adventures and save 
them 20%*. 
Gap Adventures’ top selling cruises in-
clude the 14-day Quest for the Antarctic 
Circle now priced from $9240pp (was 
$11,549), the 11-day Antarctica Classic 
now priced from $6960pp (was $8699) 
and the 13-day Antarctica Classic in 
Depth now priced from $8640pp (was 
$10,799).
*Cruises must be booked by 31AUG11 
for travel until 08MAR12. Some exclu-
sions may apply.
Click here and call 0508 496 753. 

Lapland Ice Safari
Clients can travel through Lapland over wa-
ter, ice and snow on a unique winter adven-
ture with Bentours.
From NZ$2128*pp twin share, the 4-day 
Lapland Ice Safari departs Kemi and features 
an expedition aboard the famous Sampo Ice-
breaker through the northern Gulf of Bothnia. 
The cruise includes a tour of the ship’s engine 
room as well as the chance to jump into the 
freezing Arctic waters wearing a survival suit.
Clients will also enjoy a snowmobile safari to 
a Lapp tepee, reindeer sleigh rides, a visit to a 
husky farm, Kemi’s Gemstone Gallery which 
houses thousands of precious gems from 
all over the world as well as the incredible 
SnowCastle made of snow and ice.
Lapland Ice Safari includes 3 nights in a 3.5 
star hotel, daily breakfast, 1 lunch, a three 
course dinner in the SnowCastle’s SnowRes-
taurant and sightseeing on the itinerary.
Those travelling through Finland’s capital can 
add on the 3-day Focus on Helsinki package 
which includes two nights’ accommodation, 
private transfers and a city coach tour from 
NZ$550*pp twin share.
Call Bentours on 0800 443 510.
*Terms and conditions apply. Prices subject 
to change and availability. 

http://www.adventureworld.co.nz/travel-deals/antarctica-classic 
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Princess Roll Call debut
Princess Cruises has debuted a new Princess 
Roll Call™ section on its Facebook page ena-
bling passengers on each sailing to connect 
with each other before and after their cruise. 
This special feature is designed to give Face-
book users a way to ‘meet’ fellow passengers, 
ask each other for advice, organise get-togeth-
ers and share the excitement leading up to a 
cruise and the memories afterward. 
The Princess Cruises Roll Call is organised 
by ship and date, making it easy to find a 
specific sailing. 

Upcoming Princess sailings through DEC11 
are currently available in the system and each 
sailing’s page will continue to be available 
after the voyage.
Passengers will be able to easily find their 
voyage’s Roll Call page with direct links 
provided in their booking confirmation, in 
pre-cruise emails and in their cruise personal-
iser profile. 
Log onto http://www.facebook.com/Princess-
Cruises and click on the “Roll Call” tab on 
the left. 

Two Ramadas for New Zealand

Wyndham Hotel Group this week announced 
its entrance into New Zealand with the open-
ing of two Ramada hotels.
The former Edgewater Palms Apartments 
becomes the Ramada Suites Paihia (above 
right), and the landmark Nautilus tower at 
Orewa Beach (above left), just north of Auck-
land, becomes the Ramada Suites Nautilus 
Orewa.
Both properties are owned by Marsden Asset 
Management Ltd.
“New Zealand continues to be an important 
and viable market that offers great opportuni-
ty for Wyndham Hotel Group and its brands,” 

said Barry Robinson, managing director for 
Wyndham Hotel Group in the South Pacific. 
In addition to these newest properties, Wynd-
ham Hotel Group currently has a portfolio of 
nine hotels throughout the South Pacific, with 
hotels in Australia, Guam, New Caledonia 
and Vanuatu.
Footnote: Barry Robinson grew up in Auck-
land and Kaitaia and became GM Quality 
Hotel Dunedin at age of 27. He worked for 
Swissôtel Worldwide Partner Hotels and 
Choice Hotels International in Asia and Aus-
tralia before moving to Wyndham Worldwide 
in 2003.

New Eichardt’s GM
Imperium Capital Group of Melbourne 
has appointed Chris McIntosh as the new 
GM of Eichardt’s Private Hotel in Queen-
stown.  He has a solid background in five 
star properties, having held senior manage-
ment positions worldwide for such brands 
as Cypress Lakes Resort and Country Club, 
Golden Door, The Wellesley Group, Stam-
ford Hotels and Resorts, along with luxury 
properties in New Zealand including Hunt-
ley House in Christchurch.

Wolgan Valley Resort
 still carbon neutral
Emirates’ luxurious Wolgan Val-
ley Resort and Spa in the Blue 
mountains of NSW has main-
tained its carbon neutral status 
with carboNZero™ recertifica-
tion.
As the first, and still the only, 
hotel in the world to achieve 
carboNZero certification by an 
internationally accredited green-
house gas certification scheme, 
the announcement comes after a 
full year of operation and rein-
forces the resort’s commitment 
to sustainability and conserva-
tion. 
The carboNZero certification 
was developed at Landcare Re-
search New Zealand, one of the 
world’s premier climate change 
research institutes.

Heritage & Character rebrand
Heritage and Character Inns is re-branding as the Heritage 
& Character New Zealand Portfolio.
The revised name and logo aims to show a more mod-
ern direction for the group along with revised criteria for 
membership and a new marketing strategy to offer greater 
value to members, closer ties with agents and an increased 
exposure to travellers. 
Board Chairman, Carl Beaumont, says “We believe now 
is the time to refocus ourselves and really differentiate our 
portfolio of accommodation. As a group of owner opera-
tors and full time professional accommodation provid-
ers, we know how to work with agents and provide their 
customers with intuitive hosting.”

Design Hotels has launched a website 
www.MadeByOriginals.com that pays trib-
ute to the ‘Originals’ – the driving forces 
behind its member hotels. The online 
magazine has image galleries, films and 
stories revealing the passion and inspira-
tions that led to the creation of one-of-a-
kind hotel concepts. Individuals featured 
include hoteliers, architects, designers and 
other artists, who together make up the 
Design Hotels creative community.
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Vale Stuart Long
The hospitality industry is 
shocked and saddened at the sud-
den death of Stuart Long, who 
was recently appointed GM of 
the new Sudima Hotel Auckland 
Airport.
Stuart served with P & O Orient 
from 1961 -1967 and the Tourist 
Hotel Corporation from 1967 – 
1990. He was also involved with 
Aspell Managed Apartments until 
his move to Sudima
A celebration of Stuart’s life will 
be held at the Sudima Hotel, 18 
Airpark Drive, Mangere tomor-
row, Saturday 22JUL from 2-4pm.

Online Training: All new webi-
nars - all new times
Adventure World has released a new series of 
webinars catering for brokers, part time and 
full time travel agents. The upcoming online 
trainings will run at various times and days 
throughout the week to cater for all.
AW’s Turkey Online Training will allow 
consultants to gain some valuable knowledge 
of Turkey’s key highlights plus Adventure 
World options for this popular destination. 
Running online next Monday 25JUL from 11 
- 11:30am, Tuesday 26JUL, 12 - 12:30pm and 
Friday 29JUL, 8:30 - 9:00am.
Jordan Online Training will provide a basic 
understanding of the country and explore the 
range of travel styles on offer, from Inde-
pendent Itineraries to Small Group Tours. 
Running online: Thursday 04AUG 8:30 - 
9:00am, Friday 05AUG, 8:30 - 9:00am and 
12 noon - 12:30pm.
Call 0508 496 753 or click here.

TravelSIM slashes global 
data roaming charges
The TravelSIM mobile phone service 
for international travellers says it has 
dropped its global data roaming rates 
across 33 European countries from 
US$3.60 per MB to US$1 per MB.
The new rate offers New Zealand 
travellers the chance to access smart 
phone applications, such as email, so-
cial media and GPS services, at a much 
cheaper rate than those offered by New 
Zealand’s leading telco providers.
Charged in 10kb increments at just 
US$0.01, means a simple data down-
load won’t cost users the full dollar.

ITOC name-change
The ITOC Board are moving forward 
and considering some strategic changes 
in the next few years, beginning with a 
name change. While there is still a lot of 
discussion and work to do, two options 
being considered are the New Zealand 
Tourism Export Council (NZTEC) or 
Tourism Export Council of New Zealand. 
(TECNZ)

Sits Wanted
Paula Buchanan of Johnston’s Coach-
lines, who is well known in MICE circles, 
finished with the coach operator last night, 
one of six staff made redundant due to loss 
forward revenue from the Christchurch 
Earthquake and the Global recession.
After 15 years in the Tourism Industry 
Paula says she will take this opportunity to 
look for a new challenge and is keen to hear 
of any Sales or Product Manager roles.
Email her at artandpaula@xtra.co.nz or call 
021 811 254.

Hilton NZ industry rates
Hilton’s stunning New Zealand hotels 
invite Industry Friends to take a late 
winter break - in luxury. 
Special Industry Rates are available 
through 31AUG11 at:
Hilton Auckland

Hilton Lake Taupo
Hilton Queenstown (above)
Kawarau Hotel, managed by Hilton, 
Queenstown
Click here to download the flyer and book 
online at www.hilton.com/travelagentoffers 
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