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Auckland lifts national guest nights 
National guest nights rose 0.9% in May 2011 compared 
with MAY10, according to the latest Statistics New Zea-
land. This rise follows falls in each of the five previous 
months. 
"Although Canterbury continues to show a large drop 
in guest nights because of earthquakes, in May this was 
more than offset by a large rise in Auckland," industry 
and labour statistics manager Louise Holmes- Oliver said. 
"Auckland had the largest regional rise, for the 10th con-
secutive month, due mainly to increased domestic guest 
nights in hotels." 
Led by Auckland, North Island guest nights rose 5.9% 
in MAY11 compared with MAY10. After Auckland (up 
14%), the largest contributor to the rise was Wellington 
(up 7.2%). Domestic guest nights rose 8.2% in the North 
Island, while international guest nights rose 1.5%. 
Canterbury (down 16%) accounted for the bulk of the 
7.3% fall in South Island guest nights. International guest 
nights fell 19% in the South Island, attributable mainly to 
the Canterbury earthquakes, while domestic guest nights 
rose 2.8%. Canterbury's accommodation capacity was 22% 
lower, with many hotels and backpacker establishments 
put out of operation by the earthquakes.
                       ... Cont p2 
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Book your Ski Holiday Now !!  info@skiexpress.co.nz

NEW ZEALAND
Auckland lifts national guest nights 
… Cont from p1
The trend for the number of guest nights, which presents 
a longer-term picture, shows a decline in the South Island 
for the latest 15 months and a moderate rise in the North 
Island for the latest 12 months. 
Two of the four accommodation types had more guest 
nights in MAY11 than in MAY10. Increases were re-
corded for holiday parks (up 15%) and motels (up 5.1%), 
while decreases were recorded for hotels (down 4.7%) 
and backpacker accommodation (down 4.3%). 

$60m resort for Queenstown
Queenstown developer John Darby is planning to build a 
$60 million resort on the shores of Lake Wakatipu. 
The Otago Daily Times reports the 35-suite lodge, in-
cluding 79 chalets, two restaurants, a pool, spa and gym, 
would sit on a 40ha terrace set beside the Jack’s Point golf 
course’s fifth fairway. 
The Jacks Point development is a 1200ha settlement off 
State Highway 6, between Kelvin Heights and Wye Creek, 
and already features residential homes, a clubhouse and 
restaurant and championship 18-hole golf course plus 
more than 35km of hiking, biking and equestrian trails. 
Jack's Point Resident Society chairman Steve McIsaac, of 
Queenstown, is quoted in the ODT as saying the five-star 
resort has been eight years in the making, with the con-
cept gaining momentum in the past two to three years. 
Mr McIsaac said financial backing from international 
investors with a history in Asia-Pacific visitor accommo-
dation was now in place and construction could begin as 
soon as consent was granted. 
A Lakes Environmental planner confirmed details of the 
proposal were received last week, but no official applica-
tion had been lodged. 

Emirates kicks off RWC 2011 action 
Aucklanders put their rugby skills to the test against 
friends, family and colleagues in the city’s CBD yes-
terday on Emirates’ Rugby World Cup 2011 Try Line 
Tussle.
A tug-of-war style game, it involves two players con-
nected to a central inflatable rugby ball and engaging in 
a challenge to see who can reach their try-line first.  
Kicking off at Queen Elizabeth II Square in Downtown, 
former All Black captain Buck Shelford was on hand to 
show participants how it is done. 
Competitors were invited to enter to win tickets to the 
opening match of Rugby World Cup 2011.
Emirates is a Worldwide Partner and the Official Airline 
for the Tournament.

Cardrona opens new four-seater
Cardrona Alpine Resort’s new four-seater chairlift was 
fired up for the first time for skiers and snowboarders to 
use on Friday.
Cardrona now boasts the largest number of chairlifts in 
the South Island. It has 345 hectares of terrain on offer; 
with the longest run over 4km. Skiers and Riders can 
descend 600m of vertical.
For snow reports and web cams, visit www.cardrona.com

Chris Destrieux heads Rotorua RTO
Rotorua District Council has announced the appoint-
ment of Chris Destrieux as general manager of the 
council’s destination marketing department, Destination 
Rotorua Marketing (DRM), with effect from 25JUL. 
Rotorua’s Daily Post says Destrieux was until recently 
national sales manager for Avis Budget Group and prior 
to that headed his own sales and marketing consultancy. 
He has also been 
director of sales and 
marketing for Shera-
ton Auckland (sub-
sequently Langham 
Hotel), and has held 
senior marketing and 
operational roles for 
Air New Zealand in 
the airline’s Australia, 
South East Asia and 
Pacific markets. 
Rotorua Tourism Committee chair Tony Marks said 
Destrieux’s skills set and experience matched what was 
needed to drive Destination Rotorua Marketing’s future 
direction. 
“He certainly impresses with his passion for the tourism 
industry and his widespread knowledge, particularly in 
the key international markets we’ve identified as priority 
in our business plan. I’m delighted that Chris has been 
successful as I worked with him at Air New Zealand 15 
years ago and I’m aware of his skills and dedication from 
that time. 
"We’re very confident that he is the right man at the right 
time to head the marketing effort of Rotorua and to build 
on our city's reputation as a successful domestic and 
international tourism destination.” 

Chris Destrieux

www.cardrona.com
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ESCAPESNew Caledonia from NZD582

National Park concessionaires deliver $$
Businesses operating within national 
parks are injecting millions of dollars into 
communities, which the Conservation 
Department says reinforces its position of 
seeking out more businesses to work with. 
The results are contained in a newly 
released study into the socioeconomic 
effects of DoC-approved commercial 
activity (concessioned tourism) on DoC-
managed land at Fiordland, Tongariro and 
Abel Tasman national parks. 
The Dominion Post quotes the report’s 
author Mariska Wouters as saying conces-
sion-holders in Tongariro National Park 
alone contributed $30m of direct turnover 
for local communities, as well as generat-
ing 450 fulltime jobs.
 Tourism concessions generated $51 mil-
lion a year in Fiordland National Park, 
with a further $13 million in a flow-on 
effect to the Southland region.
The study showed the most "valuable" 

park visitor was one who could be 
encouraged to spend money in the area 
next to the park, particularly in gateway 
communities. 
An economic impact analysis showed 
for every dollar spent in Fiordland's 
park, a further 30c was spent in the 
regional economy, she said. 
David Wilks has headed DoC's recently 
formed commercial business unit for 
about seven months, and he says part of 
its aim is to increase revenue earned by 
the department through the concessions 
system. 
That could be done not only by increas-
ing the number of concession-holders, 
but by increasing the numbers of peo-
ple buying the services, such as guided 
walks, off concession-holders. There 
are about 4500 concession-holders 
and DOC earns about $13.5m a year 
through them. 

ANZCRO – Agent Online Bookings with service 
ANZCRO has developed its own online 
quoting / booking site for Travel Agents, 
allowing them to create itineraries and get 
up to the date pricing and availability.
The new Online Booking System for 
Agents provides agents with: 
•	 24/7	quoting	of	NZ	accommo-
dation, car rental, campervan hire and 
sightseeing 
•	 The	ability	to	create	accurate	
quotes and client friendly itineraries 

•	 Itinerary	checking.	Before	con-
verting to bookings, the itineraries are 
checked by ANZCRO staff to ensure the 
best itinerary and value for clients. 
•	 Online	chat	and	help	available	
during working hours. 
•	 No	waiting	for	commissions	
•	 No	booking	fees.	
Agents are encouraged to book their in-
office training now.
Email online@anzcro.co.nz 

Kiwis keen for cup action
According to the latest Fly Buys/Col-
mar Brunton Mood of the New Zea-
land Traveller Survey released by the 
Tourism Industry Association New 
Zealand (TIA), found 70% of Kiwis will 
be watching Rugby World Cup games 
on TV and 15% will be attending live 
games. 
Fly Buys chief executive Lance Walker 
says the poll found fans are happy to 
travel to matches to be part of the ac-
tion.
“With the semi-finals and finals in 
Auckland, 32% of those travelling to 
games are heading there. Hamilton is 
the next most popular destination with 
27% of fans travelling there, followed by 
20% going to Rotorua.”
Of those travelling to games, 91% are 
taking their own transport, 16% are go-
ing by plane, 5% taking rental transport, 
3% are going by ferry, 3% by train and 
2% by coach. 
69% of those Kiwis attending live games 
will take overnight trips – of those 69% 
plan to stay in private homes or bachs, 
20% will stay in motels/motor lodges/
B&B and apartments, 16% in hotels, 6% 
will stay in motor homes/camps, 6% are 
renting homes or bachs and 5% will stay 
at a high end hotel or lodge. 
The research revealed that only 10% of 
Kiwis had heard of the Real NZ festi-
val – a nationwide festival of events run 
alongside the RWC incorporating arts, 
culture, food, heritage, and more, to 
celebrate all things New Zealand. 

All black campervan convoy
Air New Zealand’s fleet of all black camp-
ervans is on its tour of New Zealand. 
Reminiscent of the national airline’s black 
A320 plane, the new campervans have 
an exclusive ‘crazy about rugby’ livery.  
Each Britz van is named after great All 
Blacks, including McCaw, Dalton, Howl-
ett, Jones, Kirkpatrick, Kirwan, Leslie, 
Meads, Thorne and Wilson.
The ten vehicles are working their way 
down the country in convoy, stopping at 
key tourism destinations until they reach 
Dunedin to support the All Blacks in 
their test match against Fiji on 22JUL.
The vans will then be available for rental 
at www.airnz.co.nz/campervans so that 
‘crazy about rugby’ travellers can contin-
ue the country tour.  Included with each 
rental is a Motorola Defy Android smart 
phone for the travellers to use on their 
trip, enabling them to take photos and 
video to upload to their personal page on 
the dedicated website. At the end of the 
journey they receive a free printed photo 
book of every picture uploaded during 
their trip.
Also included in the campervans are a 
built-in LCD TV Screen, DVD player, 
and Classic All Blacks test DVDs; collect-
ible ABs driver's mug and black jelly-
beans, cosy ABs duvets on each roomy 
double bed; and a special fuel discount.
The Air New Zealand partners in the 
promotion are Britz, Shell / Z, Blue-
Bridge, Motorola and 3M.

mailto:online@anzcro.co.nz
www.airnz.co.nz/campervans
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Sheraton Mirage Port Douglas revamp
New owner David Marriner has detailed 
his big redevelopment plans for the Shera-
ton Mirage Port Douglas resort last week. 
The refurbishment aims to put credibility 
back into the property, which is structur-
ally sound but in need of thoughtful re-
engineering, says Marriner.
The path Marriner's Fullmarr Group 
will take borrows heavily from his suc-
cessful Victorian projects - marrying the 
refurbishment of the property with new, 
targeted infrastructure. In the case of the 
Sheraton Mirage Port Douglas, this will 
take the form of a major venue, the Art & 
Exposition Forum, with a banquet capac-
ity of 1450, and an adjacent outdoor cov-
ered amphitheatre seating 500. A major 

refurbishment and upgrade of the resort 
and country club completes the vision for 
Stage 1. Plans to modernise the existing 
golf course, adding a boutique shopping 
plaza and a new harbourside resort are 
part of the Stage 2 development plan.
The Fullmarr Group's investment in the 
resort and country club refurbishment is 
put at A$40m, and Marriner is seeking 
$36m in state and federal funding - A$6m 
a year from each level of government 
for three years.  Fullmarr is offering the 
government a security lease, a registered 
mortgage etc and will have performance 
warranties in place including a $10 mil-
lion performance bond in case of failure, 
which Marriner says is not a possibility. 

WA to host 2016 World 
Masters Athletics Champs
Perth has been awarded the 2016 World 
Masters Athletics Championships, a major 
event for Perth and Western Australia and 
one that is expected to attract thousands 
of athletes and spectators. 
Perth had bid for the 2015 championships 
however following changes to the World 
Masters Athletics constitution two cham-
pionships were up for grabs with Western 
Australia winning the 2016 event. Lyon, 
France will host the 2015 event.

Darling Quarter coming soon
Darling Quarter, a new eating precinct 
with a mix of authentic cuisine from 
around the world opens on the eastern 
edge of Sydney’s Darling Harbour on 
24SEP. 
Adjacent to this 14-strong dining offer 
is a relaxing open Community Green 
which will appeal to tourists, particu-
larly those travelling as families, as it will 
feature the biggest children's playground 
in Sydney's CBD and a multi-purpose 
children's theatre.

ATE returns to Perth
Australia’s biggest business-to-business 
event to promote the country’s tourism 
experiences to the world, the Australian 
Tourism Exchange (ATE), returns to Perth 
next year.
ATE, which was previously held in Perth 
in 2008 and 2005, returns to WA’s capital 
15–21JUN12.
ATE 2012 has two modules. The Eastern 
Hemisphere module (Japan, Asia and the 
Gulf countries) will run 15-17JUN while 
the Western Hemisphere module (Europe, 
the Americas, Africa, New Zealand and 
the South Pacific) will run 18-21JUN12.
Tourism Australia managing director An-
drew McEvoy said ATE would also ensure 
that Australia remains on track to meet 
the targets of the 2020 Tourism Industry 

Potential.
“Tourism Australia is working in partner-
ship with industry to achieve the 2020 
Tourism Industry Potential, which sets an 
ambitious goal to double the overnight 
expenditure generated by tourism to as 
much $140 billion by 2020,” he said.

Ads for 210 jobs at the new Hilton 
Surfers Paradise attracted 2300 
applicants vying for a multitude 
of positions from concierge and 
porters, to housekeeping, food and 
beverage staff, security, finance and 
even spa therapists. The hotel is 
the first big international standard 
hotel to be built on the Gold Coast 
since 2000.

http://www.taveuniislandresort.com
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50th Cairns 
Festival 
The upcoming Cairns 
Festival, 19AUG to 
04SEP, will celebrate '50 
Years Under A Tropical 
Sun' with over 100 events 
and cultural activities in 
the Cairns Region. 

Surfers Paradise Festival pulls crowds
This year’s Surfers Paradise Festival has "wowed" organ-
isers, with attendance numbers doubling to more than 
90,000 compared to last year's figures.
The three-week festival, which ended on 09JUL, at-
tracted record numbers into Surfers Paradise, with the 
Australian Street Entertainment championships one of 
the highlights with 23,000 spectators over three days.
The festival's economic target was to generate a return of 
A$7 million into the Surfers Paradise precinct.

The programme begins with the Cairns Indigenous Art 
Fair at its new Cruise Liner Passenger Terminal over-
looking Trinity Inlet, and culminates with the launch of 
the Festival's Free Music Series and a concert.
The opening weekend celebratory feast includes a Grand 
Parade and fireworks, and another free concert.
Among 100 unique events over 17 days are a free out-
door film series, contemporary dance and theatre works, 
augmented reality sculptures, puppet theatre, and a 
cabaret-infused late night supper club. 
Circus Oz is on stage of the Cairns Civic Theatre with a 
five-day season, and Fitzroy Island Resort has partnered 
with the Festival to offer an entire middle-weekend 
programme of music, paddleboarding, fishing, and fun 
in the sun.  
Info on all Cairns Festival events is now available at 
www.cairnsfest.com.au.

Quiz
Taveuni

All the answers can be found in

this Taveuni feature

Email your answers to Taveuni@travelmemo.co.nz
by 5pm TUE 19JUL11.  Winners announced FRI 22JUL

* Pure Fiji Pamper Pack prize products may vary from those in the photoh

ALL CORRECT ENTRIES
GO IN THE LUCKY DRAW

WINWIN
one of four

Pure Fiji Pamper Packs
of selected products

with a retail value of $150

one of four
Pure Fiji Pamper Packs

of selected products
   with a retail value of $150 *

1.   Taveuni is known as the  _ _ _ _ _ _ Island of Fiji

2.   Name the Taveuni dive site in the world’s top ten

3.   Flights to Taveuni operate from Nadi and  _ _ _ _

4.   There is a bank with an ATM in which area of Taveuni

5.   How many couples does Taveuni Island Resort & Spa

       accommodate?

6.   Name the nature reserve between Bouma and

       Lavena

7.   Taveuni Airport - TVU - is located at which town?

8.   Paradise Taveuni’s ten bures each have an outdoor

       shower and Jacuzzi. True or False?

CLICK TO

DOWNLOAD

PACIFIC ISLANDS
Unions threaten Fiji holiday travel
The Australian Transport Workers Union says holiday-
makers heading to Fiji can expect disruption unless a 
decree which removes Fijian workers' rights is with-
drawn.
The union says a draft decree issued by the Fiji govern-
ment in May smashes workers’ rights.
According to Radio New Zealand, the union's national 
secretary Tony Sheldon says workers will refuse to load 
or unload planes and won't re-fuel planes operated by 
Qantas, Air Pacific and Jetstar which are flying to and 
from Fiji.
He says anyone who is flying to Fiji is propping up the 
military regime through tourism and should cancel 
their trips and consider their obligations as Pacific 
residents.
Mr Sheldon says the Transport Workers Union will be 
talking with unions in New Zealand and expects work-
ers here will be as outraged as his members.
ACTU President, Ged Kearney told Radio Australia's 
Pacific Beat a small working group of unionists had 
been set up to look at timelines for action targeting spe-
cific events, such as the World Cup and Pacific Islands 
Forum meetings.
The union wants Qantas to take a stand on the decree 
and says the Australian government should also insist 
on the withdrawal of all recent decrees which threaten 
human rights.
Meanwhile Fiji union officials have been meeting with 
the Council of Trade Unions in Wellington to discuss 
possible action against Fiji.

Satisfy your thirst for knowledge. Become a Tourism Ireland “Shamrock Agent” today!
CLICK HEREVisit www.shamrockagents.co.nz, complete all three modules, and we’ll send you a mini bottle of  Jamesons, along with our very own traditional Irish coffee recipe!

www.cairnsfest.com.au
http://http://www.travelmemo.co.nz/voucher.php?voucher_id=989
http://www.shamrockagents.co.nz
www.shamrockagents.co.nz
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Toberua Island Resort’s 
Upgrade Special 
Toberua Island Resort has just released 
an upgrade special for travel in AUG11. 
When booking 7 nights at the Resort 
guests will receive one of those nights free 
of charge and will also be upgraded to the 
next available Bure category at the time of 
booking. Rates start at A$305 per Bure per 
night and kids under 16 years stay free. 

Stay 4, Pay 3 at 
Best Western hotels in Fiji
Best Western’s three Fiji properties – Best 
Western Hexagon International Hotel, set 
on 5½ acres of tropical gardens and five 

minutes from Nadi 
Town; Best West-
ern Grand West’s 
Villas in Nadi; and 
Best Western Suva 
Motor Inn – are 
giving away the 
fourth night free 

for stays to 30SEP11. 
Visit www.bestwestern.com for details of 
the properties and to book. 

Palm Grove Rarotonga 
earns TripAdvisor Certificate 
of Excellence
Palm Grove Rarotonga has received a Tri-
pAdvisor Certificate of Excellence, which 
honours top-rated lodging businesses, 
restaurants and attractions, as reviewed by 
travellers on the world’s largest travel site.
To qualify, these businesses must maintain 
an average rating of four or higher out of 
a possible five, as reviewed. Additional cri-
teria include volume of reviews and how 
recently they have been submitted. 
Says Betsy Eisler at Palm Grove: “We 
strive to offer our customers a memorable 
experience, and this accolade is evidence 
that our hard work is translating into posi-
tive traveller reviews on TripAdvisor.”

Plans to establish a direct 
flight between Rarotonga and 
Nadi have been shelved by the 
Cook Islands government for 
this financial year. The idea 
had been to inaugurate the 
new route at the same time 
as the non-stop Sydney flight 
that has just been re-launched.
The Cook Islands News Online 
reports that the money set 
aside for the Fiji link will now 
be used to bolster tourism 
campaigns in Australia, New 
Zealand, North America and 
Europe.

Holidaymakers need to use common sense

Fiji looks to new markets
Fiji’s interim Minister of Tourism Aiyaz 
Sayed-Khaiyum says Fiji’s tourism indus-
try needs to continue to diversify beyond 
traditional sources of tourists like Aus-
tralia and New Zealand.
Radio New Zealand International reports 
that the comments came following the 
release of new figures which show a record 
number of visitors for the month of April 
and a nearly 50% year on year increase in 
tourists from China.
The total number of visitor arrivals for the 
year grew by 9% to nearly 187,000, with 
Australia continuing to be the biggest 
source market.
Mr Sayez-Kaiyum said Fiji wants to 
decrease its percentage of arrivals from 
Australia and New Zealand.
“We want to grow the numbers but in 
order for us to have a long term strategy 
and a sustainable tourism sector we need 
to spread our risk.”

The Cook Islands Tourism Corporation is 
assuring tourists that Rarotonga still has a 
very low crime rate and remains an idyllic 
holiday destination.
Radio New Zealand International says this 
message comes after police suggested ac-
commodation operators hire private secu-
rity guards to combat a spate of burglary 
and thefts, some targeting tourists.
The NTO’s chief executive, Carmel Beat-
tie, told RNZI she doesn’t want to create 

alarm following media coverage of police 
concerns.
But she says people should always use 
common sense.
“Often it seems people are lulled into a 
false sense of security. They are in this 
gorgeous place, they are very relaxed, and 
they think they can leave all their goods 
and chattels when they go to the beach, 
or park their bike, which they probably 
wouldn’t do at home.”

NZ$5m for Tonga tourism
New Zealand’s Foreign Minister, Murray 
McCully, has announced the Government 
will make substantial contributions to the 
development of Tonga’s tourism and edu-
cation sectors, as part of a Joint Commit-
ment for Development agreed and signed 
with the Tongan Government.
“Our Commitment places a strong em-
phasis on support for sustainable econom-
ic development. Tourism in Tonga has 
considerable potential and New Zealand 
is committed to supporting the public and 
private sectors boost economic growth 
through increased employment and in-
come opportunities for Tongan people,” 
he said
“New Zealand has already committed 
NZ$5 million to a flagship tourism sup-
port programme aimed at positioning 
Tonga as a major tourist destination in the 
Pacific, and increasing visitor numbers 
and spending.”

http://www.activeasia.co.nz
www.bestwestern.com
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CLICK 
HEREExotic Holidays  -  Specialist Asia Tour Operator

Vietnam - Cambodia - China - Borneo FOR A COMPETITIVE QUOTE 
PHONE 0508 396 842

ASIA
Luxury China Cruise-Tours discounted
Beyond Travel has a 
range of deluxe China 
Yangtze River cruise-tour 
itineraries on board the 
luxury Viking Emerald 
ship which have been 
discounted by $5,300 per 
couple for 2012 depar-
tures.
This ship was purpose-
built to cruise the Yangtze 
River and boasts spacious 
staterooms all with balco-
nies, hotel-style beds, en-
suites and a comfortable 
sitting area with a sofa. 
All China itineraries for 2012 have now 
been discounted and include an exclusive 
Beyond Travel private car transfer in Bei-
jing or Shanghai, when booked and paid 
by 29JUL.
The popular 12-day "Imperial Jewels of 
China" cruise tour is now priced from 

$3,730pp in a balcony state room. Depart-
ing from Beijing to Xian and Shanghai 
or reverse it includes a five-day deluxe 
Yangtze River cruise, six nights five-star 
accommodation, all meals, wine with din-
ner, comprehensive sightseeing with Eng-
lish speaking guides, port taxes, domestic 

China flights and on board gratuities.
A more extensive itinerary is the 16-
day "Roof of the World" cruise-tour 
from Beijing to Xian then onto Tibet 
and Shanghai which has been dis-
counted to $6,530pp twin share.
All itineraries include pre and post-
cruise stays in five star hotels in 
Beijing, Shanghai and Xian.
Call 0800-550065.

The Regal Kowloon hotel has been 
having a revamp, with 150 guestrooms 
over three floors completed and some 
remaining public areas now being 
worked on. The hotel has added a new 
Gym, new Coffee Shop flooring and 
buffet counters, a totally new building 
facade with LED lights, and changed 
the look of the lobby. The Bar, Lobby 
Lounge and Regal Club Lounge will 
also be given a makeover this year.

Rooftop dining in Hong Kong
The Hong Kong Tourism Board reports 
that all the newest buildings appearing in 
Hong Kong now seem to incorporate ter-
races with restaurant spaces. The trend re-
flects a lifestyle change in Hong Kong and 
is making the dining and bar scene busier 

and more exciting than ever. These roof-
top terraces and balconies open up new 
views of city skylines, harbour glimpses 
and quirky little neighbourhoods.
Among the best are SEVVA on the 25th 
floor of Princes Building on Chater Road 
in Central.
It is said to be a great place to view Hong 
Kong’s nightly Symphony of Lights show.

Another is barcepage, the unassuming but 
beautifully furnished rooftop of the one 
Michelin star French restaurant CÉPAGE, 
in a gentrified part of Wanchai.
OZONE in The Ritz-Carlton, Hong Kong, 
the highest bar in the world, is also very 

grown-up. 
Eden is the 
theme of 
the eclectic 
interior, by 
Japanese 
design team 
Wonderwall, 
where col-
umns are tree 
trunks, floor-
ing details 

resemble leaf veins; and there's a funky 
rock garden. The bar is divided into differ-
ent sections for different moods, including 
a private room. But all these, including a 
DJ and dance floor, seems to take second 
place to the outdoor terrace and its view. 

http://www.exoticholidays.co.nz
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THE AMERICAS
US to trial risk-based screening

Romantic Jamaica sunset cruise SKIMAX deals follow record season at Vail Resorts 

The US Transportation Security Admin-
istration says it will launch a pilot pro-
gramme this autumn to test new airport 
screening strategies that aim, among 
other goals, to provide "trusted travel-
ers with expedited screening."  It follows 
earlier pronouncements by the TSA that 
it intends becoming "a truly risk-based, 
intelligence-driven organization" (ATW, 
June 1).
ATW Online reports the agency says it 
"will test enhancements to TSA's pre-
flight, identity-based screening capabili-
ties through a partnership with US Cus-
toms and Border Protection as well as US 

air carriers." During the pilot program's 
first phase, "certain frequent fliers" and 
"certain members of CBP's trusted traveler 
programs" (such as Global Entry, which 
allows frequent international passengers 
to gain expected access through cus-
toms upon return to the US) who are US 
citizens "will be eligible to participate … 
which could qualify them for expedited 
screening at select checkpoints at certain 
airports."
Airports initially participating in the pilot 
program will include Atlanta, Detroit 
Metro, Miami and Dallas/Fort Worth, ac-
cording to TSA.

Escape Holidays has a product special for 
Jamaica – catamaran sightseeing cruises 
on a Buy one get one free basis.  Valid for 
sales until 31JUL11 and for travel now 
through 31JUL12, the  adults-only Lover’s 
Rock Catamaran Cruise is priced from 
$48pp (usually $96pp) including a snack 
and transfers* and departs from Montego 
Bay.  From $52pp (usually $104pp) from 
Ocho Rios, Negril or Jamaica South.  
“Sail off into the sunset literally on this ro-
mantic cruise that features stunning views 
of the golden sun sinking into the sea and 
lighting up the horizon with a spectrum of 
red, pink and orange tints.  There’s noth-
ing quite like a romantic Caribbean sunset 
to ignite memories that will last a life-

time,” says Escape Holidays’ Sarah Locke. 
During the day your clients can experi-
ence panoramic views, reggae music, is-
land dance moves and cocktails on a Reg-
gae Cruise from Montego Bay from $48pp 
(usally 96pp) or from Jamaica South from 
$52pp (usually $104pp) including snack 
and transfers*.
Call the Escape Holidays reservations 
team for more information and accom-
modation options on 0800 300 004.
*Conditions apply

The Innovative Travel Co. advises its spe-
cialist Ski & Board programme, SKIMAX 
has some great deals available for those 
booking early for the coming season at 
Vail Resorts in the USA.  There were epic 
snowfalls in California and Colorado last 
winter. Breckenridge had 519 inches of 
snow (beating its previous record of 504 
inches in 1995-96), Heavenly Ski Resort 
achieved 529 inches (previous record was 
526 inches in 1994-95) and  Keystone had 
343 inches (last record was in 2007-08 
of 282 inches).  Last season Vail’s record 
snowfall was 524 inches (previous record: 
458 inches for 2007-08) and a whopping 
668 inches at Northstar-at-Tahoe Ski 

Resort (previous record was set at 424 in 
2004-05).  
The 2010-11 season also saw some of 
the biggest improvements ever to take 
place in the resorts and some of the 
craziest events.  SKIMAX has a good 
choice of early-booking offers available 
now with book and pay by 31AUG11.  
Vail is priced from AUD1115pp, Beaver 
Creek from AUD877pp, Breckenridge 
from AUD1176pp and Lake Tahoe from 
AUD693pp.  
For the many other options available, 
FREEPHONE 0508 100111 or email 
info@skimax.co.nz

Cancun 7 nights all-inclusive 3 star 
from $3799* C

LI
C

K
 

H
ER

E
*email: res@escape-holidays.co.nz

mailto:info@skimax.co.nz
http://www.escape-holidays.co.nz
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AFRICA
Abu Elephant Camp Stay/Pay 

Egypt’s Indy sacked

To celebrate the reopening of a fully refur-
bished Abu Camp and the appointment of 
Wilderness Safaris as both the camp op-
erator of Abu and sister camp Seba, World 
Journeys is promoting an opening Stay 3 
nights/Pay for 2 nights special.  
Located in a private conces-
sion in the pristine wilderness 
of Botswana’s Okavango Delta, 
Abu camp has been running 
for 20 years, and as such is the 
original elephant safari experi-
ence in Africa.  As a guest of Abu 
Camp, your client is able to walk 
with and ride elephants, to get a 
glimpse of their world and learn 
about their lives.  Watch this 
short YouTube clip to get a feel 

for this unique experience.  Offer applies 
to new bookings only, and is valid for 
travel to 06JAN12, subject to availability.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Egypt's antiquities minister, whose trade-
mark Indiana Jones hat made him one the 
country's best known figures worldwide, 
has been fired after months of pressure 
from critics who attacked his credibility 
and accused him of having been too close 
to the regime of ousted President Hosni 
Mubarak.
Zahi Hawass, long chided as publicity 
loving and short on scientific knowledge, 
lost his job along with about a dozen other 
ministers in a Cabinet reshuffle meant to 
ease pressure from protesters seeking to 

purge remnants of Mubarak's regime.
"He was the Mubarak of antiquities," said 
Nora Shalaby, an activist and archae-
ologist. "He acted as if he owned Egypt's 
antiquities, and not that they belonged to 
the people of Egypt."
AP reports that despite the criticism, he 
was credited with helping boost interest in 
archaeology in Egypt and tourism, a pillar 
of the country's economy.
Hawass was among a list of Cabinet 
ministers protesters wanted to see gone 
because they were associated with the 
former regime.

EUROPE
View-and-chew 

QF short-life fares 
to North America 
Qantas has released short-life economy 
fares to North America from Auckland, 
Wellington or Christchurch, available 
for sale until midnight Friday 22JUL11 
as detailed below: 
Los Angeles / San Francisco                        
$1899 return 
New York / Boston / Chicago / Denver       
Dallas / Las Vegas / Miami / Seattle 
Washington
$1949 return 
Prices include ticket surcharges and taxes 
correct as at 18JUL11. 
The fares are on sale 18JUL-22JUL11 
for travel 27AUG-30SEP11. Closeouts 
do not apply, but note that Q class 
availability is limited for Southbound 
travel.

MasterChef Australia 
contestants in New York
New York City is to feature in upcom-
ing episodes of the top rated show cur-
rently airing on ONE.
The contestants travelled to New York 
City to do various challenges with city 
landmarks as a backdrop, and scram-
bled through the culturally diverse 
neighbourhoods in the Big Apple’s 
boroughs in search of ingredients.  
The judges and contestants stayed at the 
Renaissance New York Times Square 
and did one of their challenges at the 
New York Marriott Marquis.  

whale-based tourism
Watching and hunting whales "work 
perfectly together" in a look-and-cook 
combo of tourism and gastronomy, says 
Iceland's Whale Commissioner. 
Tomas Heider is quoted in an AFP report 
as saying "Many of the tourists that go on 
whale watching tours go to restaurants 
afterwards to taste whale meat." He was 
speaking on the sidelines of a meeting of 
the International Whaling Commission 
in the British Channel Islands.
"I think it is a very good proof of the 
compatibility of the two," he said, 
countering arguments that the contested 
practice of hunting the giant sea mam-
mals drives away whale watching rev-
enue.
Many countries in the 89-nation IWC, 
especially in South America, argue that 
potential income from tourism far 
outstrips the value of commercial whal-
ing, and that the two do not mix well.
But in Iceland, Mr Heider insists, the 
industries feed off each other.
"Even though we have been increasing 
our whaling in recent years, the tour-
ists are streaming in numbers to Iceland 
and going to whale watching tours like 
never before," he said. "It works perfectly 
together."

http://www.youtube.com/user/WildernessSafaris?blend=10&ob=5#p/u/6/edOOck94C-U
http://www.youtube.com/user/WildernessSafaris?blend=10&ob=5#p/u/6/edOOck94C-U
http://http://www.youtube.com/user/WildernessSafaris?blend=10&ob=5#p/u/6/edOOck94C-U
mailto:info@worldjourneys.co.nz
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LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

Heathrow to test new ops for Olympics
London’s Heathrow Airport will be trialling new measures, 
such as using both runways for arrivals during busy periods, 
particularly over next summer for the Olympic Games.
Britain’s  transport minister Theresa Villiers has announced 
the measures, which will run from NOV11 to FEB12 and 
JUL-SEP12. They have been welcomed by the Board of Airline 
Representatives UK.
Meanwhile, London mayor Boris Johnson supports building a 
brand new airport in the Thames Estuary, which would be con-
nected to the capital with high-speed train links.

Greek Islands Super Yachts - save up to 50% 
The Innovative Travel Co. advises up 
to 50% savings are available on small 
ship cruises in the Greek Islands over 
the next few months until OCT11.  
The Mediterranean specialist whole-
saler says clients have the choice of 
two cruise itineraries on super yacht 
MV Harmony G/V with a selection of 
departure dates for both as follows: 
8 day ‘Aegean Odyssey’ (Athens-
Mykonos-Kusadasi-Samos-Patmos-
Santorini-Folegandros-Kea) is now 
priced from NZ$1865pp twin (saving 
NZ$1865pp twin on 12AUG depar-
ture) and departures 05, 19, 26AUG, 
09SEP & 21OCT now priced at NZ2798pp twin (saving NZ$935pp 
twin). 
The 8 day ‘Classical Greece’ (Athens-Kea-Delos-Mykonos-Santorini-
Crete-Monemvassia-Nafplion-Spetses-Athens) has two departures 
available at 50% saving, now priced from NZ$1895pp for 19AUG 
& 26AUG departures, and 25% savings for 05AUG, 12AUG and 
21OCT now priced at NZ$2840pp twin.  
Up to 50% savings are also available on a number of other cruises.  
Contact FREEPHONE 0508 100 111 or info@innovative-travel.com 

 Kumuka Worldwide winter tours to 
Europe in vogue 
Touring in Europe during the winter months has 
become increasingly popular with New Zealand 
travellers choosing to visit the continent minus the 
summer crowds. 
Winter in Europe offers a new perspective to tour-
ing, according to Kumuka Worldwide. “We fre-
quently carry travellers who have previously spent a 
summer in Europe, come back to see it transformed 
by winter,” says General Manager, Sarah Baxter. 
“Winter brings a calm over the cities rendering the 
experience more up-close and personal. 
“Our festive tours are already guaranteed to depart 
and we are likely to run parallel departures to keep 
up with demand,” she adds. 
Traditionally, cheap airfares are also a motivator for 
Kiwis travelling to Europe from mid JAN to 
late MAR, with airfares dropping to low season 
rates. 
Kumuka’s new European Winter brochure is out 
now. Download a copy at www.kumuka.com.

AVIATION

craft deliveries expected to accommodate growth. 
Aviation commentator and TravelMemo contribu-
tor Peter Clark reports that Boeing Commercial 
Airplanes Vice President of Marketing Randy 
Tinseth was in town last week to brief media on 
the outlook for the commercial aircraft market 
in Australia, New Zealand and the South Pacific 
through to 2030. Tinseth noted the local aviation 

  

2012 EUROPE BROCHURE LAUNCH

WEEK ONE 
25 July Whangarei  7.30am 
 Kingsgate Hotel 
26 July Napier   7.30am 
 East Pier, Hardinge Rd 
26 July Wellington  6.00pm 
 Copthorne Oriental Bay 
27 July Palmerston North 6.00pm 
 Hotel Coachman 
29 July New Plymouth  7.30am 
 Quality Hotel 

NEW CRUISES – NEW INCLUSIONS 
Meet Greg Marett, Uniworld Sales Manager 

Get updated and go in the draw to  
WIN an 8 day Uniworld River Cruise! 
Limited seats – rsvp: info@uniworldcruises.co.nz 

Light refreshments will be served 

market showed signs it would continue to grow 
faster than the world average. 
The number of aircraft in service in New Zealand 
has more than doubled over the last 11 years, and 
that’s a trend Boeing expects to continue, with 
57% of new aircraft forecast for delivery in to 
Oceania over the next 20 years to account for this 
growth. In Australia the number of aircraft in ser-
vice has increased by 51% over the past decade. 

US$130b new aircraft market in Oceania
Boeing forecasts a US$130 billion market for 970 
new aircraft in the Oceania market over the next 
20 years, with more than half of the predicted air-

http://www.cxagents.co.nz
innovative-travel.com
www.kumuka.com
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$500m Singapore investment by Jetstar
Jetstar has announced that it will invest $500 million boosting 
its Singapore hub, with seven new aircraft based there and the 
addition of 40 weekly flights. 
The low cost carrier has announced last night it will add five 
Airbus A320s and two wide-body A330-200s, including one 
previously announced aircraft to service new flights to Beijing. 
The SIN fleet will lift by year’s end to 17 A320s and four A330s. 
Part of an aggressive Asian expansion, it will see Jetstar’s Sin-
gapore operations grow 50% this year. In addition to the new 
flights to Beijing, Jetstar will also fly into Ningbo and Hanoi. It 
is also boosting frequency this year from Singapore to Taipei, 
Kuala Lumpur, Ho Chi Minh City, Hong Kong, Bali and Ja-
karta.
Jetstar chief executive Bruce Buchanan told The Weekend 
Australian the carrier had reached almost 20 million seats after 
seven years and now boasted the fastest growth rate of any 
airline globally. He said it had grown from 400 staff in 2004 
to more than 7000 staff across the Asia-Pacific. "Where we are 
now, we're bigger than Virgin, we're bigger than Ansett ever 
was and we're continuing to grow at 25 per cent every year,” he 
told the paper.  "So that's giving us much greater traction, as we 
get critical mass, in our Asian markets.
"And that's continuing to help us to propel the brand, get our 
costs down and make sure product offering in each of the mar-
kets is more relevant to the consumers that we're serving."
The Australian reports that with the addition of Beijing Jet-
star will fly to nine destinations in greater China, and it plans 
to add at least three more before the end of next year. It is in 
advanced talks with Japan Airlines to start a joint-venture do-
mestic low-cost carrier in Japan and has indicated longer-term 
aspirations to enter Korea.
Buchanan told Reuters that the company is aiming to maintain 
a 20% share of the Asia Pacific low-cost carrier market and 
might need to have as much as 400 aircraft by 2020. 
He said the delivery of Jetstar’s 50 B787 Dreamliners is still on 
schedule with the first aircraft coming into service by the end 
of next year. 

Buchanan warns 
of “dire consequences”
Jetstar boss Bruce Buchanan has warned the 
combative pilots union of "dire consequences" if 
it tries to press Qantas long-haul wage levels on 
to Jetstar.
The Herald Sun says Buchanan “speaks with the 
authority of the increasing autonomy of the in-
ternational Jetstar Group - which he sees inevi-
tably overtaking the size of its parent, Qantas.”
Buchanan says he believes Australians who still 
think of Jetstar as primarily their locally-based 
low-cost carrier do not realise it will soon offer 
60 destinations, half from the Singapore base of 
its Jetstar Asia sister.
He believes some Qantas long-haul pilot salaries 
are "exorbitant' by international standards and 
said he would not tolerate any pay deal which 
would see Jetstar pilots paid the highest Qantas 
wages.
"If they try to impose those sorts of conditions, 
the dire consequences this will actually cause 
. . . we won't put the Qantas code share on our 
flights if that actually was to get up," Buchanan 
is reported to have said.
"We're happy to get rid of it, no skin off our 
nose."
Buchanan said Jetstar only had a small propor-
tional revenue on code-share connections to 
Qantas long-haul flights.
"We'd take the Qantas code off and you know 
what that will do?" he said.
"It's going to put you (pilots) in a worse situa-
tion, because they won't have the passenger traf-
fic to continue to justify flying as many aircraft. 
So you'll wind up in this ridiculous situation 
where you cause your own demise even faster."

100 extra Jetstar flights for RWC2011
Jetstar has announced 100 extra flights between 15Sep and 
09Oct, to cope with expected demand from rugby fans. JQ 
will provide an additional: 
•	 Daily	Auckland-Christchurch	return	service	
•	 Four	times	weekly	Auckland-Wellington	return			
              service 
•	 Three	times	weekly	Auckland-Queenstown	return		
              service 
Jetstar Australia & NZ CEO David Hall said  “We are 
positioning an additional aircraft in Auckland, increasing 
our fleet-base there to five. The additional flight schedule 
has been developed to provide support where demand is 
expected to be greatest during that time.”
The 100 flights will provide an additional 17,700 seats for 
domestic air travel.

Air Pacific rejigs fleet, capacity
Air Pacific has announced that it will be adding another 
B737-800 to its fleet, retiring its B767-300ER, and revising 
its schedules in order to add more flights to Australia and 
more seats to Hong Kong and New Zealand. 
FJ will be returning its leased B767-300ER aircraft in mid 
JAN12 and replacing it with an additional B737-800 that is 
due to arrive in NOV11.
“Replacing our 1994 vintage B767-300ER with an almost 
new B737-800 is the first step in Air Pacific’s fleet renewal 
process,” says managing director and CEO, Dave Pflieger. 
“The additional B737-800 will significantly improve flight 
schedules to our key Australia market, and it will allow us 
to put our B747-400 back into Hong Kong, adding much 
needed seats to this fast growing route.”
For Nadi-Auckland, the 2012 flight schedule will remain 
unchanged, but Air Pacific will increase seat capacity on 
the route by increasing B747-400 services from one to 
three flights per week.
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Air NZ’s reputation intact
Air New Zealand has taken out the top 
spot for corporate reputation in a survey 
conducted by  research consultancy AMR 
and the Reputation Institute.
The Corporate Reputation Index meas-
ured how 1119 New Zealanders perceived 
the country's largest 25 companies by rev-
enue, using products, governance, innova-
tion, workplace, leadership, citizenship 
and financial performance as criteria.
Oliver Freedman of AMR Interactive said 
Air New Zealand was a clear leader in this 
year's rankings. 
“It had significant improvements across 
the board, including consumers' percep-
tion of its citizenship, product and inno-
vation.” 
The company's successful product 
changes, and its support of the Pike River 
mining community and the Christchurch 
community following the earthquakes 
may have contributed to the improve-
ment, he said. 

WLG keen to extend runway
Wellington City Council is pushing for 
Wellington Airport to move ahead with 
plans to extend the runway by about 100 
metres to open up the capital for long-
haul flights. The council says such flights, 
particularly to Southeast Asia, would pro-
vide business and tourism opportunities 
worth millions of dollars a year to the city. 
The mayor would reportedly like to see 
the airport – 34% owned by the coun-
cil – push ahead with long-term plans 
to extend the runway to the north over 
Cobham Drive. 
The airport's 2030 master plan outlines a 
100-metre extension to the north, and a 
500-metre extension to the south. 
Wellington Airport chief commercial of-
ficer Matt Clarke confirmed to the Do-
minion Post that talks had been held but 
there were no current plans to extend the 
runway. 

Cathay Pacific and Dragonair carried 
a total of 2,269,362 passengers last 
month – up 2.4% on the same month 
last year – while the passenger load 
factor fell by 3.9 percentage points 
to 81.5%. Capacity for the month, 
measured in available seat kilometres 
(ASKs), was up by 9.4%. In the first six 
months of the year, the number of pas-
sengers carried was up 1.7%, the passen-
ger load factor was down by 4.7 per-
centage points to 79.3%, while capacity 
rose by 9.8%.

AirAsia Japan imminent 
- report
Malaysia-based budget carrier AirAsia 
is expected to partner Japan's ANA to 
launch a new low-cost airline to boost rev-
enue, according to a report in The Star.
An announcement to set up the airline, 
called AirAsia Japan, will be made this 
week, the newspaper said, adding that the 
new carrier will initially serve domestic 
markets and eventually the region. 
AirAsia would drive operations, as it does 
in its other joint ventures in Thailand, Vi-
etnam, the Philippines and Thailand, and 
hold an equity stake, the newspaper said. 
The budget carrier's long-haul airline Ai-
rAsia X flies to Tokyo's Haneda airport. 

UA/CO down to one bag
United Continental is tightening its bag-
gage policy between Australia and the US/
Canada, limiting passengers to one free 
bag instead of two.
For tickets purchased from now on for 
travel after 15AUG, a second bag will cost 
US$70 on top of the ticket cost.
Those pax with "elite" status in the air-
line's frequent flyer program, Mileage Plus 
won't have to pay the second bag fee. Nor 
will Premier, Premier Executive and 1K 
rewards members.
First and business class passengers will 
still get two free bags.
Qantas, Delta, V Australia and American 
are still offering carriage of two bags in all 
classes.

Delhi stop for Dreamliner 
The arrival in Delhi of a Boeing 787 
Dreamliner on a test flight from Tokyo 
last week was a reminder that Air India 
has an order for 27 of the new planes, with 
the first of them due in the fourth quarter 
of this year.
The 787 would enable the financially 
beleaguered AI to mount direct non-stop 
flights to Australia and North America. 
The airline says daily flights to Melbourne 
are “a priority,” and one official is quoted 
as saying AI will mount 787 flights to 
MEL from OCT.

Lufthansa A380 SIN-FRA daily
Lufthansa's flagship Airbus A380 will 
begin daily flights between Singapore and 
Frankfurt from 31OCT11, replacing its 
current B747-
400 service.
The LH A380 is 
configured with 
eight First Class 
seats and 98 
lie-flat angled 
Business Class 
in 2-2-2 config-
uration on the 
upper deck, and 
all-economy on 
the main deck.
The LH flights 

connect to and from Auckland and 
Christchurch on fellow Star Alliance air-
line SIA.

Over 120 European destinations ... now that’s Wunderbar!

http://www.lufthansaexperts.com
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The Centre for Asia Pacific Aviation says 
Hong Kong Airlines is preparing to enter 
the highly competitive but lucrative Hong 
Kong – London market next year with a 
unique all-premium service. London will be 
one of at least three new long-haul destina-
tions for Hong Kong Airlines in 2012, along 
with Paris and Sydney, as the fast-growing 
carrier continues to rapidly expand its A330 
fleet.

Thai Tiger blocked
Tiger Airways has been blocked 
by the Thai government from 
pursuing its plans for Thai Tiger, 
a budget airline in Thailand.
Thailand's Transport Ministry 
has said it will not approve 
Tiger's plans because details of 
the operation were unclear.
Based in Bangkok, Thai 
Tiger was originally due to be 
launched early this year. Tiger 
was to have a 39% stake in the 
airline and Thai Airways 49.9%.

SIA increasing frequency for NW2011
Singapore Airlines is increasing frequency to points 
in Southeast Asia, North Asia, the Indian subconti-
nent and other markets during the Northern Winter 
operating season (30OCT11-24MAR12) as a result of 
continued growth in travel demand.
An additional daily service will be introduced on the 
Singapore-Bangkok route, increasing flight frequency 
to five per day from four. 
As demand progressively recovers for travel to and 
from Japan, services between Singapore and To-
kyo Haneda will return to twice-daily from daily. 
Frequency on the Singapore-Osaka route will also 
increase, to 11 flights per week from 10. 
Singapore-Guangzhou services will double, to 14 
flights per week from seven.
Frequency between Singapore and Mumbai will 
increase to 17 flights per week from 14, while the 
number of Ahmedabad flights will also increase to 
three per week from two.
Services between Singapore and Istanbul will mean-
while increase to six–times-weekly from four-times-
weekly, (subject to regulatory approval). Three of the 
flights will carry on to Athens.
Services to Cape Town via Johannesburg, will in-
crease to four per week from three.

Last Post last straw
Australian war veterans have re-
acted angrily to reports the Last 
Post was played by Qantas air-
craft maintenance engineers over 
the PA system at a heavy main-
tenance facility at Tullamarine in 
Melbourne at an industrial stop 
work meeting last week.
Qantas has confirmed engineers 
taking part in a one-minute 
strike as part of an ongoing pay 
dispute played the haunting tune 
over a public address system on 
Friday morning.
The airline has described the 
act as a "new low" in the un-
ion’s campaign after it last week 
instructed two right-handed 
aircraft maintenance workers to 
use their left hands to perform 
their work.

CA$12,000 damages, s’il 
vous plait
Air Canada has been ordered to pay an 
Ottawa French-language rights crusad-
er and his wife CA$12,000 and formally 
apologise for failing to offer them ser-
vices in French.
The Ottawa Citizen reports that among 
several complaints to the Federal Court 
of Canada, Michel Thibodeau described 
how when he asked a unilingual Eng-
lish-speaking flight attendant in French 
for a 7-Up, she gave him a Sprite.
Thibodeau characterised the incident 
and others as "malicious, oppressive 
and reprehensible," conduct by Air 
Canada employees that only aggravated 
the violation of the couple's linguistic 
rights.
The court agreed in part, and ruled the 
airline breached the Official Languages 
Act on four occasions in 2009 involving 
the man and his wife.
It was Michel Thibodeau's second suc-
cessful legal action against the airline 
and its subsidiaries. In 2000, he was 
refused service in French when he tried 
to order a 7-Up from a unilingual Eng-
lish flight attendant on an Air Ontario 
flight from Montreal to Ottawa.
Thibodeau filed suit in Federal Court 
for $525,000 in damages. The court up-
held his complaint, ordered the airline 
to make a formal apology and pay him 
$5,375.95. Thibodeau was later hon-
oured by the French-language rights 
group, Imperatif français.

CRUISE NEWS
Rocky Mountaineer 
joins ICCA
Canadian luxury rail operator Rocky 
Mountaineer has joined the International 
Cruise Council Australasia as an associate 
member.
ICCA General Manager Brett Jardine 
said the move would help agents to learn 
more about land-based options for cruise 
passengers in Alaska and Canada. The rail 
operator says more than half of its pas-
sengers travel on Alaska cruises before 
boarding the Rocky Mountaineer.

Les bicycles with Le Boat
European canal boat operator, Le Boat 
celebrated Bastille Day by including 
two bikes for every new Le Boat book-
ing made before 21JUL11.
In addition bookings for 2012 can 
still booked at 2011 prices valid to 
31AUG11.
Head of Distribution for Le Boat Aus-
tralia & Asia/Pacific, Mark Windsor, 
says “If guests upgrade to a brand new 
Le Boat 1500 we’ll upgrade them to 
Superior Bikes.”
Le Boat is Europe’s leading self-drive 
boating holiday company, comprising 
of over 1,000 canal boats and over 40 
bases in eight countries including the 
UK & Ireland. www.leboat.com.au

www.leboat.com.au


Regent cuts US$ prices 
on 28 sailings
Regent Seven Seas Cruises has announced 
that 28 sailings in its 2012 Collection have 
been reduced in price. 
19 sailings on Seven Seas Mariner, 8 sail-
ings on Seven Seas Voyager and 1 on Seven 
Seas Navigator that encompass sailings 
APR-OCT12 have had prices cut by at least 
US$500pp, with selected sailings receiving 
an increased saving of US$1000pp. 
For single travellers, a selection of 10 sail-
ings are available for only a 50% supplement, 
instead of the regular 100%.  The cruises are 
varied and range from NOV11 to MAY12, 
and are available in Categories D to G. 
Both offers are available until 30SEP11. Call 
Cruise Holidays or visit 
www.RSSC.co.nz

Voyages of Discovery Incredible World 
2011/12 offers released 
Voyages of Discovery has released a range of specials for its 
World 2011/12 season.  The range also includes an Agents in-
centive.  
* 6 sailings from NOV through APR focusing on Asia and India 
offer a GBP200 onboard credit for guests, and Travel Agents 
also earn a $100 Westfield voucher for themselves. 
* 5 Grand Voyages have a variety of specials offers, including a 
free overland extension, Air Subsidies, and Travel Agents still 
continue to earn the $100 Westfield voucher. 
*  New low fares have been introduced on 5 sailings, including 
the close to home Australia and the Indonesian Islands.
* Single Travellers have the option of No Single supplement on 
11 selected sailings.  Limited cabins apply and are subject to 
space available. 
A flyer will be available shortly and distributed to agents detail-
ing all specials.  Offers are valid until 30SEP11.  Conditions 
apply. 
Call Cruise Holidays on 09 523 7788 or 0508 CRUISE (278 473) 

Tel: 09-444 2298
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

Special is valid from 
29th June 2011 to 30th September 2011.

ex Amsterdam Return 
from NZ$2190
Cruise Departure Date: 

Wednesday, 4th April 2012

Includes:
7-night cruise in an outside stateroom.
Port taxes, local taxes and fuel surcharge.
All meals included during the cruise.
Coffee and tea after lunch and dinner.
Quality red and white wines with every dinner onboard.
Welcome cocktail, welcome dinner and Captain’s Gala Dinner with crew show.
Dutch folklore show.
All day excursion Panoramic tour of Maastricht and visit to famous flower show 
FLORIADE - Living Nature. Packed lunch included.

DUTCH & BELGIAN WATERWAYS & FLORIADE

Amadeus Diamond

CLICK HERE FOR DETAILS

Air-Sea transfer service at Singapore
Seatrade Insider reports that the Singaporean gateway 
services provider SATS has launched a FlyCruise service, 
offering air-sea passenger and baggage transfers for Star 
Cruises pax flying into Singapore.
FlyCruise is currently available to all passengers arriving at 
Singapore Changi Airport and subsequently embarking on 
SuperStar Virgo.
Passengers can check in on board with their baggage at 
Changi Airport from two days in advance or up to three 
hours prior to their cruise departure allowing them greater 
flexibility in planning their travel itinerary in Singapore. 
Seatrade Insider says cruise cabin access keycards and 
baggage claim tags will be issued to passengers on-site, 
while their baggage will be delivered directly to their cab-
ins. 
For a fee of S$33 per cabin, FlyCruise passengers can 
check in five pieces of baggage and get sea passes, baggage 
acceptance and transfers. SATS will manage the FlyCruise 
check-in counter located at the arrival hall of Changi Air-
port Terminal 3.

http://http://www.travelmemo.co.nz/voucher.php?voucher_id=989
www.RSSC.co.nz
http://www.francistravelmarketing.co.nz/index.php?option=com_wrapper&view=wrapper&Itemid=96
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Essential Experience #38 – Thailand
The Princess Cruises blog, “50 Essential 
Experiences: The Travel Bucket List,” has 
#38 as Bangkok.
In this week’s “Reader Essential Experi-
ence of the Week,” a passenger describes 
his second visit to the Acropolis in Ath-
ens. 
These and other stories can be found on-
line at www.50EssentialExperiences.com

Celebrity Cruises is 
to open the first Bul-
gari boutique at sea 
aboard the Celebrity 
Silhouette, offering 
a wide variety of 
jewellery, watches 
and sunglasses.

HOSPITALITY
HANZ Appointment
The Hospitality Association of NZ has 
announced 
the appoint-
ment of Amy 
McLellan-
Minty as its 
Central South 
Island re-
gional man-
ager.  Amy 
has a strong 
background 
in food sales 
and previous to this was Sales Manager for 
Amalgamated Foods in Christchurch.

Heritage Five Senses 
concept
The Heritage Boutique Collection, 
a subsidiary of the Heritage Hotel 
Management company, which pre-
sents a network of New Zealand 
boutique-style properties, has an-
nounced its new signature Heritage 
Five Senses concept.
Ronnie Ronalde, general manager 
of the Heritage Boutique Collection 
says the five senses journey begins 
with the visual appearance of the 
hotels, set in desirable locations with 
thoughtful architecture and elegant 
interiors.   
The reception areas are tranquil and 
exude a natural signature fragrance, 
with the aroma flowing through 
into the guestrooms, where a unique 
welcome gift of a locally produced 
delicacy will tempt the taste-buds.  
The décor in the guestrooms is con-
temporary with comfortable furnish-
ings and crisp bed linen, comple-
mented by bathrobes and towels of 
warmth and thickness that stimulate 
the sense of touch and convey luxury 
and pampering. 
Heritage Boutique Collection prop-
erties are chosen for the maximum 
guest comfort and are in premium 
locations in the Bay of Islands, Roto-
rua and Akaroa.  For more informa-
tion on Heritage Boutique Collection 
visit www.HeritageBoutique.co.nz or 
call ++64 9 9797514.                                   

Africa dominates 
Top Hotels list
Travel + Leisure magazine has re-
leased its annual list of the world’s 
top 100 hotels, and African hotels 
dominate, with six out of the top ten 
situated in South Africa, Kenya or 
Tanzania.
The rest of the top ten were in India, 
Thailand or the US. 
World’s best hotels
1. Singita Grumeti Reserves, Serengeti  
       National Park, Tanzania
2. Singita Sabi Sand, Sabi Sand
      Wildtuin, South Africa
3. Royal Malewane, Kruger Area,       
       South Africa
4. ol Donyo Lodge, Kenya Game Parks
5. Oberoi Udaivilas, Udaipur, India
6. Triple Creek Ranch, Darby, 
      Montana
7. Mandarin Oriental Dhara Dhevi,       
       Chiang Mai, Thailand
8. Oberoi Rajvilas, Jaipur, India
9. Kirawira Luxury Tented Camp,        
       Serengeti National Park, Tanzania
10. Serengeti Migration Camp, 

Two NZ hotels in T + L regional 
top ten
Travel + Leisure magazine’s annual list of the 
best city hotels in Australia, New Zealand 
and South Pacific included:
1. The Langham, Melbourne
2. Park Hyatt, Melbourne
3. InterContinental, Sydney
4. Park Hyatt, Sydney (reopening NOV11)
5. Sofitel Queenstown Hotel and Spa, NZ
6. Four Seasons Hotel, Sydney
7. Sydney Harbour Marriott at Circular  
     Quay
8. The Westin, Sydney
9. The George, Christchurch, NZ
10. The Westin, Melbourne 

Agoda.com iPhone app
Asia-based global hotel booking site Agoda.
com is going mobile, allowing travellers to 
book the latest hotel deals on their iPhone.
Free for download now, the agoda.com iPhone 
app lets customers view and book up-to-the-
minute rates on more than 150,000 properties 
worldwide, all with instant confirmation. With 
more than 18,000 hotels and resorts across 
Asia alone, Agoda.com says its app gives trav-
ellers access to room types and special promo-
tions not offered elsewhere.
App users can search hotels by city or by their 
current location. They  can also view hotel 
photos and facilities, flick through real cus-
tomer reviews, and refine their search results 
and check interactive maps.
The agoda.com app, which is compatible with 
iPhone, iPod Touch, and iPad, can be down-
loaded free from the iTunes store.

www.50EssentialExperiences.com
www.HeritageBoutique.co.nz
Agoda.com
Agoda.com
Agoda.com
agoda.com
Agoda.com
agoda.com
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INDUSTRY

Exotic Wins Top Booth
Exotic Holidays attended the Travel 
Managers Group 'Wild West' themed 2011 
Conference in Paihia, and was delighted 
that their ‘blacksmith’ themed booth won 
'Top Booth Award' as voted by the bro-
kers.  
As a first time exhibitor, Rahul Sharma 
said he was thrilled Exotic Holidays was 
recognized by his peers and found the 

weekend to be very successful in introduc-
ing his product range to brokers.  
As a specialist Asia and Middle East Tour 
Operator and worldwide group tour & in-
centive organiser Rahul says he welcomes 
the opportunity to provide competitive 
quotes for consultants, New Zealand wide.  
Visit www.exoticholidays.co.nz or phone 
0508 396 842.

Exotic Holidays Blacksmith Rahul

Flight Centre foresees increased profits
Strong growth in corporate travel and 
international business ventures has seen 
Flight Centre upgrade its profit guidance 
for the 2010-11 financial year.
Based on preliminary results for the 12 
months to June, FCL expects a trading 

profit before tax between A$243 million 
and $247 million.
This is nearly 25% more than last year’s 
A$198.5 million result, and up from the 
earlier profit guidance of A$220-240 mil-
lion.

In a company statement, Flight Centre 
managing director Graham Turner says 
“For the first time, we have generated 
profits in each of the ten countries we 
operate wholly-owned businesses in.” 

Flight Centre appointment
Flight Centre (NZ) Ltd has announced the 
appointment of Julie McWatt to the posi-
tion of business leader, cievents.
Originally from the UK, Mrs McWatt 
has been involved in events for eight 
years working with a range of corporate 
and private clients including high profile 
celebrities. 

Students get a taste for tourism 
An innovative new partnership is help-
ing school students from Auckland and 
Northland gain hands on experience in 
the tourism industry.
ATTTO (the industry training organisa-
tion for aviation, travel and tourism) has 
worked with new Maori tourism venture 
Te Hana Te Ao Marama to launch NZ’s 
first Tourism Gateway Camps. 
Some 40 Year 12 students from 18 Auck-
land and Northland schools are participat-
ing in the project’s first week-long camp, 
which began on Sunday with a powhiri at 
Te Hana, north of Wellsford. Forty Year 13 
students will take part the week after.
As an extension of ATTTO’s Tourism 
Gateway programme, these camps will 
give students a taste of what it’s like to be 

on a working marae with a Maori tourism 
focus, while they complete NZQA unit 
standards in tourism.
ATTTO Chief Executive Elizabeth Val-
entine says this is an exciting partner-
ship that will help students gain a real 
understanding of tourism in a rich Maori 
culture setting.
During the camps the students will ex-
perience a working marae and take part 
in activities such as carving, weaving and 
visits to Tane Mahuta and Waitangi. 
“This is a model we plan to roll out into 
other selected regions, working with 
marae and Maori tourism operators to 
help them shape and support the next 
generation of tourism employees,” says Ms 
Valentine.
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