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All international communication on New Caledonian tourism will
from now on be centered on the heart.

Maison du Tourisme
The next stage of New Caledonia’s new tourism marketing
strategy is the creation, in Nouméa city centre, of a Maison du
Tourisme, which will bring together all in one place the North,
South and Loyalty Islands GIEs (RTOs or Regional Tourist
Offices) as well as the existing Office du Tourisme, the equivalent
of an i-SITE in New Zealand.

New Caledonia showcased via web-TV
From this Friday 15JUL, New Caledonia’s diverse landscapes,
sporting and leisure activities, accommodation options etc will be
showcased on the internet via a series of 60-second to 3½-minute
WebTV videos. These will be downloadable and able to be shared
across most social network platforms. They will be viewable at
www.newcaledonia-tv.com.

Guided by the adage ‘Strength through unity’, New
Caledonia’s three different tourism boards –
Destination Loyalty Islands, Northern Province Tourism
and New Caledonia Tourism South – have united in a
common cause, and they are in town to promote it.
The trio has taken a year to carefully analyse and agree on
the positioning and marketing strategy for New Caledonia.
They have determined the values of New Caledonia and its
inhabitants revolve around generosity, authenticity and
dynamism. They say New Caledonia is several destinations
in one. That New Caledonia is not only lagoons and
mountains, but a country that is amongst the five richest
countries in the world in its maritime and terrestrial
biodiversity. A stay in New Caledonia leaves nobody
indifferent. The beauty of its landscapes and the
encounters they have with the local people capture the
hearts of visitors.
And so the idea of the heart as a brand image for New
Caledonia was born, with the tagline “Pacific at heart.”
“We are starting afresh, highlighting the idea that New
Caledonia is not a mass market destination, but that it
reaches a human dimension, the heart,” explains
Jacqueline Riahi, director of Northern Province Tourism.

New Caledonia
shows its heart
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NEW ZEALAND
Call for significant bond from Milford tunnellers
The Southland Conservation Board wants the
Department of Conservation to impose a
“realistic and significant bond” on Milford
Dart Ltd should its concession application to
build the Dart Passage tunnel between
Glenorchy and the Hollyford Valley be
successful.
The Otago Daily Times reports that the
request was contained in a six-page letter to
DoC released under the Official Information
Act.
The letter reportedly reveals that the
Southland Conservation Board, having
considered the application “carefully,
thoughtfully and from every perspective”,
felt that it could not recommend that the
Director-general approve, nor decline, the
application.
Included in its advice to DoC, the board
urged the Director-general to consider
“whether the applicant is well enough
equipped [expertise, finance etc] to carry
through and complete the project”.
The bond would give “surety” to fully cover
all contingencies of unforeseen expenses,
“financial hardship, possible bankruptcy, etc”.

“We do not wish to see a half-emptied tunnel
and piles of rubble remaining, leaving the
public with the costs of rehabilitating the
remains should the current, or future owners
be unable to complete the project.
“Related to this, the board would be
extremely unhappy to discover that the work
required to undertake this concession cannot
be carried out within the scope of the
concession applied for.”
The board said the application did not
demonstrate existing facilities at Milford
Sound were being used to their full capacity
and potential, or prove there was demand for
the new facility; and the prime outcome
could be carried out outside of the National
Park.
“Coaches between Queenstown and Milford
Sound can and do traverse the Milford Rd
which is entirely outside of the Fiordland
National Park.
“Those visitors seeking a shorter travel time
... can and do achieve this now with
commercial air transport, using airspace
which is perforce outside of the national
park.”

Cap on Milford flights removed
Milford flight operators who feared being
squeezed out by a cap on the number of
aircraft landings have been told the
Government is removing the cap.
Introduced under the 2007 Fiordland
National Park Management Plan the cap was
designed to manage the adverse effects of
too much aircraft activity in a sensitive
environment.
In a statement, conservation minister Kate
Wilkinson says: “An arbitrary cap on
landings is a blunt instrument that
unfortunately could have put air operators

out of business, without actually addressing
the impacts of the activity on the
environment.
”It was also unnecessary, as the weather acts
as a natural cap.
”Records show flight landings have not
reached 9000 for the past nine years, as the
weather means aircraft can only fly on
roughly 200-250 days each year.
”Department of Conservation will now work
with the tourism and local aviation industry
on the best ways to reduce noise levels,
including developing a code of management
and monitoring regime.”

Cave Kids a cool adventure for the school holidays
Exploring caves and glowworms, searching
for treasure, and finding fossils are among
the activities on offer to Cave Kids in a new
3-hour dry caving adventure in Waitomo’s
Ruakuri Cave, these school holidays.
The interactive programme is recommended
for children aged between five and 12 years,
with two tours a day - 10.30am and 1.30pm -
from 16– 31JUL11. Numbers are limited to
14 people per trip.

Parents, caregivers and children over 12
years can take the Black Labyrinth tour
which coincides with the 1.30pm Cave
Kids, allowing everyone to start and finish
their Ruakuri Cave activities together.
Cave Kids is priced at $29 for the first
child and $19 for additional children for a
three-hour fully supervised trip, making it
true value for money.

Awards recognise excellence in holiday parks
A long-serving and prominent Queenstown
holiday park owner has been recognised for
her efforts at the Holiday Parks Awards.
Queenstown TOP 10 Holiday Park
‘Creeksyde’ owner Erna Spijkerbosch won
the Outstanding Service to the Holiday Park
Industry Award. Her park also picked up the
Resco Best Upgrade Award following a
recent series of improvements.
The awards were presented in Wellington
last Friday evening.
Mrs Spijkerbosch is a former chair of
Destination Queenstown and remains on the
board. She has also served as a Queenstown
Lakes District Councillor and is a former
president of the Holiday Accommodation
Parks Association (HAPNZ).
Judges said Mrs Spijkerbosch had shown
dedication and leadership in best
environmental practices. Along with her
husband, Tonnie, she demonstrated a
continued innovative approach to the
development of her Qualmark rated five star
holiday park and four star self-contained
units.

Also recognised
at the awards
was the
Beachaven
Motel and
Holiday Park at
Waihi Beach,
which picked up
the AA Spirit of
Hospitality
Award.
Taupo De Bretts
Spa Resort won
the ReserveGroup Award for Innovation, and
also picked up the Jasons SMART Business
Award 2011 for its online initiatives.
THL Qualmark Free licence went to Ruakaka
Reserve Motor Camp
Most Improved licence holder: Beachaven
Holiday Park
Martinborough Holiday Park won the
Seekom Innovation in Online Marketing
Award.

Erna Spijkerbosch with
Ziptrek’s Trent Yeo
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AUSTRALIAQueenstown Airport lights up
TV weatherman Jim Hickey got to turn on the
124 new runway lights at Queenstown Airport
last week, but the $2 million lights system does
not yet open the way to night flying at the alpine
resort.
Air New Zealand says more infrastructure and
consultative work needs to be done at
Queenstown Airport.
CAA Wellington spokesman Bill Sommer says
the lights added another layer of safety for
operators, especially in poor weather and light
conditions.
However, “airlines will have to make an
application for [night flying] to be put on their
operating specs for them to be cleared to do
that, and we would have to be satisfied that they
could do it and operate safely”, Mr Sommer
said.
“It would be a separate consideration for each
airline.”
Mr Sommer said he did not know the earliest
when night services in Queenstown could start,
as it was up to the airlines to lodge a proposal
with the CAA. No airlines had done so yet, he
said.
Jetstar Group chief executive Bruce Buchanan
said there was “very strong growth” potential
for Queenstown and Jetstar’s domestic and
Australian services.
The lights opened up weekend getaways
between Auckland and Queenstown, he said.
Air New Zealand spokeswoman Marie Hosking
told the Otago Daily Times the airline welcomed
Queenstown Airport’s addition of runway lights.
“However, in our view, there is more work to be
done, including the installation of taxi and apron
lights, as well as consultation with the CAA and
airlines to agree operational processes for
navigational approaches into Queenstown,
before night flying can be considered.”

Two big exhibitions for Sydney
Sydney will be hosting two crowd-pleasing exhibitions from November.

Picasso: Masterpieces from the Musée
National Picasso runs 12NOV11-26FEB12
at the Art Gallery of New South Wales.
The exhibition presents iconic works from
virtually every phase of Picasso’s legendary
career, documenting the full range of his
unceasing inventiveness and creative
process.
Drawn from the collection of the Musée
National Picasso in Paris – the largest and
most important repository of the artist’s
work in the world – the exhibition will
feature more than 200 extraordinary
paintings, sculptures, drawings, prints and
photographs.
This unprecedented opportunity is possible
at this time because the Musée Picasso has
recently closed for renovations, allowing a
global tour of this full-scale survey to travel
for the first and, very likely, the only time.

And just announced is the Harry
Potter:The Exhibition, at Sydney’s
Powerhouse Museum in its only Australian
appearance. It opens 19NOV.
Tickets go on sale from Tuesday 19JUL,
offering visitors an up-close look at the
artistry and craftsmanship that went into
creating the props and costumes that have
appeared throughout the Harry Potter film
series.
Hundreds of authentic film artifacts will be
displayed in settings inspired by locations
from Hogwarts™ School of Witchcraft and
Wizardry, including the Gryffindor™
common room, Hagrid’s hut, the Great Hall
and many more. New original props and
costumes from Harry Potter and the Deathly
Hallows – Part 1 and the finale, Harry
Potter and the Deathly Hallows – Part 2,
will also be on exhibition.

New A$900m venue for Darling Harbour
Plans for a $900 million convention and
entertainment centre at Darling Harbour
have been unveiled by the NSW state
government.
The Sydney International Convention and
Entertainment Centre will be built on the
site of the Entertainment Centre car park,
after which the Entertainment Centre will
be demolished.

The concept plan includes seating for up to
12,000 people, and a ‘’multi-function
exhibit hall’’ of up to 12,000sq m. It is
envisaged the centre will host activities
from banquets and conventions to rock
concerts and sporting events such as
basketball, tennis and boxing.
It is hoped construction will begin in SEP12
and the project completed in 2015.

Melbourne – Australia’s
street art capital
From old-school graffiti to more refined
stencil art and ‘paste ups’, Melbourne has
become a world pioneer for public street art.
Visitors can experience this vibrant art scene
with an official walking tour, at dedicated
galleries, or by individually exploring
Melbourne’s labyrinth of inner city laneways.

One way to discover the city’s street art is
with Melbourne Street Tours. As well as
visiting street art hotspots, the tours conclude
with a stop-off at the Blender Studios – a
gallery and studio space that houses a host of
up-and-coming artists and comes complete
with its own tiny ‘curated’ laneway outside.
Street art tours can also be taken in the
nearby creative suburb of Fitzroy.
Melbourne’s most iconic and colourful
street-art-covered laneway is arguably Hosier
Lane. Hosier Lane is the original location for
Citylights – an independent public art project
that features 12 permanent lightboxes
showcasing local artwork 24 hours a day –
and Until Never gallery, which is known as
one of the main galleries in Melbourne
championing local street art.
www.melbournestreettours.com

Diving in Koror is simply spectacular. AKL-CNS-GUM-KOR
from NZD2165
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Hervey Bay Whale Festival
The annual Hervey Bay Whale Festival is on 06AUG
and the all-day free event includes the Illuminated
Street Parade, McDonalds Kids Festival and the
LIVE Whale Aid Concert and raises awareness of
the plight of the humpback whale.
While in town, visitors can see a whale first hand
with Whale Watching Packages from BreakFree
Great Sandy Straits.
Boasting direct beach access, this resort has Couples
or Family Packages including accommodation and
tickets for a half-day Whale Watching Cruise aboard
the Quick Cat II with Hervey Bay Whale Watch.
Visit www.breakfreegreatsandystraits.com.au

Branson’s Noosa retreat on offer
Sir Richard Branson’s exclusive home on an island
in the Noosa River, has opened its doors for private
lease and has launched a website –
www.makepeaceisland.com.
The 25-acre authentic Balinese built property offers
luxurious accommodation for up to 22 guests.
Branson says that when neither he nor co-owner
Brett Godfrey (co-founder of Virgin Blue) are
visiting Makepeace Island, they will make the
property available.
The island comes with its own riverboat, a tennis
court, spa facilities, theatre, lagoon pool, office
facilities, Balinese pavilion and tropical landscaping.

Palazzo Versace Fitness &
Wellbeing Centre
Palazzo Versace Gold Coast will this month
officially launch its stylish and technologically
advanced Fitness & Wellbeing Centre. Australia’s
first and only fashion branded hotel has spent half a
million dollars creating a luxury, world class fitness
centre which features leading edge technology by
Technogym, which is the first of its kind in a luxury
hotel in Australia.

PACIFIC ISLANDS

Quiz
Taveuni

All the answers can be found in

this Taveuni feature

Email your answers to Taveuni@travelmemo.co.nz
by 5pm TUE 19JUL11.  Winners announced FRI 22JUL

* Pure Fiji Pamper Pack prize products may vary from those in the photoh

ALL CORRECT ENTRIES
GO IN THE LUCKY DRAW

WINWIN
one of four

Pure Fiji Pamper Packs
of selected products

with a retail value of $150

one of four
Pure Fiji Pamper Packs

of selected products
   with a retail value of $150 *

1.   Taveuni is known as the  _ _ _ _ _ _ Island of Fiji

2.   Name the Taveuni dive site in the world’s top ten

3.   Flights to Taveuni operate from Nadi and  _ _ _ _

4.   There is a bank with an ATM in which area of Taveuni

5.   How many couples does Taveuni Island Resort & Spa

       accommodate?

6.   Name the nature reserve between Bouma and

       Lavena

7.   Taveuni Airport - TVU - is located at which town?

8.   Paradise Taveuni’s ten bures each have an outdoor

       shower and Jacuzzi. True or False?

CLICK TO
DOWNLOAD

Last chance to snap a winner
Tourism Fiji reminds all travel partners that they still have a few days
left in which to take part in the national tourist office’s innovative New
Zealand-wide Bus Shelter promotion and win a Fiji holiday.
Winning the prize – five nights at the Sheraton Fiji Resort complete
with two return airfares flying Air Pacific - is a ‘snap’.
All they have to do is find any one of the close on 200 bus shelters
located across New Zealand of which a list of locations may be found
on www.fijimeplease.co.nz  and using
their mobile phone, take a happy snap of
themselves standing in front of a cut-out
frame with a tropical Fiji backdrop.
Once taken, the photo needs to be sent
electronically to www.fijimeplease.co.nz
where it will be automatically entered in
the draw to win the prize.
Be quick because the promotion is
closing this Saturday 16JUL.
The Bus Shelter promotion is part of a
multi-media message campaign Tourism
Fiji has had in place since the beginning
of the month, with the holiday
competition currently featured on 195
bus stops across both the North and

An additional five bus stops have been fitted with an
innovative web-linked thermometer which displays ‘real time’
temperatures in Fiji.
Tourism Fiji Regional Director New Zealand, Sala Toganivalu
said timing for the promotion was perfect with winter
beginning to bite across New Zealand and Kiwis’ thoughts
turning to much warmer climes.
The prize winner will be announced next week.
Ms Toganivalu said Tourism Fiji had been blown away with the
huge response to the promotion and the extremely imaginative
methods many people have used to get their entry noticed
above others.
The entries can be viewed at  www.fijimeplease.co.nz.

South Islands.
Sala Toganivalu

http://www.travelmemo.co.nz/voucher.php?voucher_id=989
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CLUB RARO RESORT   

ALL INCLUSIVE RATES + STAY 5 / 

PAY 4. *OR* REDUCED RATES B&B. 
(5 nights min stay) Sales & travel to 31 Mar 12         

www.clubraro.co.ck 

 

 

 

 

MOANA SANDS HOTEL & VILLAS  

S5/P4  + $50 - $100 F&B VOUCHER. 
(dependent on room grade). Sales to 31 Jan 12.    

S7/P5.Sales to 31 Aug. All travel to 31 Mar 12 

www.moanasands.co.ck  

 

 

 

 

IRIRIKI ISLAND RESORT & SPA 

STAY 7 / PAY 4 

Sales to 31 Aug 11 
Travel 01 Nov-15 Dec 11 & 01 Feb-31 Mar 12  

www.iririki.com 

 

   

SPM HOTELS RESORTS & SPA 

FREE MAP - when staying 5 nights 

Moorea, Huahine, Bora Bora, Tikehau 

or Manihi. Sales & travel to 31 Mar 12 

www.spmhotels.com             

 

 

REDUCED RATES + S5/P4 or S7/P5 + 

2 for 1 DINNERS ($45). Sales to 30 Sep, 

travel 16 Sep 11 to 31 Mar 12.  
 

www.aggiegreys.com 

 

 

 

 

AGGIE GREYS HOTEL  & BUNGALOWS 

STAY 5/ PAY 3    

Includes daily buffet breakfast 
Sales to 31 Jul 11 & travel to 31 Mar 12 

 

www.aggiegreys.com 

 

 

 Laura           Jacquie             Alana 

www.vipteam.co.nz 

 

 

 

 

GRAND HOTEL AND CASINO  

STAY 4/ PAY 3 & STAY 7 / PAY 5 
Includes transfers & tropical breakfast daily 
 

 

SSales & travel to 31 Mar 12 
 

www.grandvanuatu.com 

 

 

 

VANUATU TOURISM   

GREAT LOW SEASON VANUATU 

HOLIDAY PACKAGES OUT NOW! 
Call your preferred wholesaler for details 

www.vanuatu.travel 

 

 

For more details on  

specials go to  

www.vipteam.co.nz 

 

 

For more details on  

specials go to  

www.vipteam.co.nz 
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New and improved websites
Whilst the New Caledonia branding ‘Pacific Heart’ is the
common denominator in global tourism promotion, each
province keeps its identity and its own commercial policy
and therefore its site, listed on the portal of the tourism
office. Each province also controls the distribution of its
own information. Over the medium term, the destination’s
new identity will be visible on each of the websites.
Tourism Point Sud GIE (NCTPS) is revamping the
presentation of its current site and this will go hand-in-
hand with WebTV, to which it will remain complementary
and associated. Its purpose is to achieve improved
cohesion in the international promotion of the destination
through its unique multilingual website,
www.visitnewcaledonia.com , which will be up-and-
running from mid-July 2011.The launch of a regular
Newsletter will provide a channel for communicating
updates on the two new Tourism Point Sud GIE (NCTPS)
websites.
The Destination Loyalty Islands website has taken on the
task of reorganising the management of information
databases, also to simplify access by reducing the number
of clicks required for access.  More content, better
resources, easier to navigate, but also containing
motivational films and clips online. www.iles-loyaute.com
The Northern Province GIE has delved into the interactive,
with a card that enables visitors to discover the activities
promoted by each town with just one click.
www.tourismeprovincenord.nc
The website of the Office du Tourisme is also undergoing
a makeover. It will be launched online in mid-July with a
complete new look. This innovative new site has been
designed to offer New Caledonians and tourists alike (the
English version will be posted online shortly after) a
research tool tailored to the criteria of the territory’s
tourism operators. The Office du Tourisme aims to
position itself on the internet alongside its three provincial
tourism partners as one of the key references for tourist
information in New Caledonia, and especially to offer an
updated and easy-to-use search engine.
www.office-tourisme.nc

Creative Holidays now offers Cooks
The Cook Islands is Creative Holidays’ latest destination for
Kiwi agents to sell, adding Rarotonga and Aitutaki to its South
Pacific programme this week.
“With New Zealanders being the Cook Islands’ largest
overseas visitor market it makes sense for us to offer agents the
opportunity to sell the destination using Creative Holidays,”
says managing director Paul McGrath.
McGrath says he encourages agents to talk to the Creative
reservations consultants directly to see the range of
accommodation and tours available for the Cook Islands and
other key Creative Holidays’ destinations like South East Asia.
He says the Cook Islands programme includes product for
various clients’ needs, including great options for the family
and romance markets, the destination’s biggest target markets.
The Creative Holidays’ programme includes Air Rarotonga
domestic flights, properties on Rarotonga as well as on
Aitutaki, including the five-star Pacific Resort & Spa Aitutaki.
There is also a selection of nine tours like the must-do Aitutaki
Lagoon Day Tour leaving from Rarotonga for clients not
choosing to stay overnight in Aitutaki. It includes Air
Rarotonga flights, a BBQ lunch, cruise of the clear waters of
the lagoon as well as snorkelling, swimming and plenty of time
to relax on the beaches.

Bora Bora package
Tahiti Vacations has a 7-night Bora Bora package that
includes 5 nights at the Hilton Bora Bora Nui Resort &
Spa in an Overwater Villa, with free Breakfast and
Dinner for two daily. The package also includes one night
pre and post at the Sofitel la Ora Beach Resort in a
Classic Mountain View room.
Priced from NZ$4560pp share twin, it also includes
return economy class airfares from Auckland to Papeete
flying Air Tahiti Nui, return airport and land transfers
throughout and all airline surcharges and taxes including
NZ departure fee.
Valid for travel: 01NOV11-31MAR12.
Visit: www.tahitivacations.co.nz , call:09-969 9562 or
Email: info@tahitivactions.co.nz

Tourism Fiji’s Nadi/Denarau roadshow
Building on the success of its inaugural Mamanuca
roadshow in March, Tourism Fiji will keep the focus on
the destination’s ‘regional’ aspect with a dedicated event
in August showcasing the Nadi/Denarau area.
Taking place in Wellington, Napier, Hamilton, Auckland
and Whangarei from 15-19AUG, the NTO and Air Pacific
will be joined on the road by nine Nadi/Denarau-based
hotel and resort operators.
Targeting wholesale and retail travel partners in each
area visited, Tourism Fiji Regional Director New
Zealand, Sala Toganivalu says it will have a double-
edged purpose.
“Our main objectives are to both educate front line travel
professionals on Destination Fiji and Nadi/Denarau as a
region,” she said.
“The end result is making sure those agents attending are
well equipped with a sound knowledge of Fiji and the
tools they need in order for them to confidently sell the
destination to their clients.
“Our focus is simple – we need to ensure that agents
leave each event knowing the attributes of the Nadi/
Denarau region, that they know the products available
within that region and just as importantly, they are able to
relate the product to the region and vice versa.”

15AUG Wellington (James Cook Grand Chancellor)

16AUG Napier (The Crown Hotel)

17AUG Hamilton (Novotel Tainui)

18AUG Auckland (Crowne Plaza)

19AUG Whangarei (Kingsgate Hotel)

Agents and wholesalers interested in attending the
roadshow should contact Tourism Fiji New Zealand
Marketing Officer, Ragigia Dawai, telephone 09-376
2533 or via email at Ragigia@tourismfijinz.com

Egypt 2012 Return flights and 4 nights  
4 star from $3029* C
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*email: res@escape-holidays.co.nz
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Caught between a
‘Hard Rock’ and a
family friendly place
in Fiji
Pictured doing it ‘hard’ at the family-friendly
Hard Rock Fiji in Denarau Marina last week,
a group of Kiwi agents participating in
Tourism Fiji’s first-ever educational program
specifically geared to showcase Fiji’s appeal
to the New Zealand family market.
The famil – 25JUN-01JUL – saw 24
consultants participate in three separate ‘Free
Me – Fiji Me’ itineraries, visiting family-
friendly hotels and resorts on the Coral Coast
and Denarau on Viti Levu and Toberua
Island Resort in the Lomaiviti region.
Key to each itinerary was an opportunity for
each group to island hop in the idyllic
Mamanucas, which the NTO says offers the
most concentrated range of family friendly
resorts in the South Pacific.
Programmes were also designed to allow the
agents to experience Fiji’s unique ‘living
culture’ and a number of the newer
‘adventure’ oriented activities that have
recently come on line within the destination.

Back row (L to R): Jeffrey Liu, Midday Travel, AKL; Bev Wallace, Travel

Managers, AKL; Debbie Evans, Green Spot, Taupo; Rebecca Leonard,

Harvey World Travel, Bayfair; Kate Ovcharenko, Stella Travel Services,

AKL, Toni Williams, Gilpin Travel, AKL, and Esava Nadalo, Information

Officer, Tourism Fiji New Zealand.

Front Row (L to R): Senia Asiata, AMA Travel, AKL; Candice

Prendergast, Avondale Travel, AKL and Kasey Cooke, Flight Centre

Petone.

The exercise culminated with a gala dinner at Plantation Island Resort
in the Mamanucas for all three groups, a key part of which was a
presentation on the hotels and resorts each individual group had
experienced during their stay.

South Pacific Product Update – PMR, NPE, ROT
Agents are invited to join Sandi Reily-Simmons from Vibe Pacific and Richard Crouch from Tanoa Hotel
Group, who will be hosting a Product Update on their many South Pacific products and destinations.

The details:
Palmerston North – Mon 18JUL  5.30pm
Elm Café –  283 Fitzherbert Ave
Napier – Tue 19JUL  5.30pm
Crown Hotel –Cnr Bridge St & Hardinge Rd, Ahuriri
Rotorua – Wed 20JUL  5.30pm
Abracadabra Café –1263 Amohia Street
RSVP to misan@clear.net.nz or call Sandi on 021-505592.

ASIA

The Havannah appoints NZ rep
The Havannah, Vanuatu has appointed Ms Raumati Wikaire of
Coconuts Travel Marketing as its sales and marketing
representative in NZ.
The luxury boutique resort’s general manager, Tish Mete, says
Raumati brings a wealth of knowledge of the NZ market to The
Havannah.  She has been involved in Vanuatu tourism for many
years, having been a Flight Centre Group buyer and worked in
product and marketing with Infinity Holidays. Most recently she
has been GM of Global BedBank based in Fiji. Ms Wikaire can be
called at 07-839 2649 or 021-242 7004 or emailed at
raumati@coconutsmarketing.com

  Experience Diwali Festival
Departing on 19OCT, Explore’s Moghul Highlights tour takes place
during the colourful festival of Diwali – the Hindu ‘Festival of
Lights’. The whole country is lit up to signify the triumph of good
over evil, making it a great time to visit. Over 10 days, the tour
takes in Humayun’s tomb in Delhi; the deserted city of Fatehpur
Sikri; the fabled Taj Mahal at Agra and the ‘Pink City’ of Jaipur.
With a $135 saving, this tour now costs $1547pp land only; eight
nights’ accommodation on a bed and breakfast basis, including one
night in a Maharajah’s mansion; two dinners; transport and the
services of a tour leader and driver.  Call Adventure World on 0508
496 753.

CLICK
HERE

BORNEO phone

0508 396 842

*per person
    share twin,
conditions apply.

7-day Wildlife Tour of Borneo from $2148*
Book and receive FREE 2 pre and 2 post nights + extras2011 BONUS
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Club Med Phuket is currently
offering 7-night all-inclusive
packages from $2655 adult and $1915
child (4-11yrs) for sales to 31JUL and
travel to 30SEP11.

THE AMERICAS

World’s first Nobu hotel, restaurant and lounge in Las Vegas

Grizzly Bear Viewing
Spring has finally sprung at the Great Bear
Lodge, Canada. This year’s spring arrival
was very late with thick snow packs covering
much of the higher elevations.  Temperatures
were quite cold as well with May looking
like a normal April.  Fortunately, this has
made for excellent spring bear viewing, the
best in several years.   With very few
alternative foods available, the greening
estuary was the only forage available.  The
bears too were late but arrived by Great Bear
Lodge’s opening date, most of them still

Caesars Palace and Nobu
Hospitality have signed a deal to
create the first-ever Nobu Hotel,
Restaurant and Lounge in Las
Vegas.  The innovative concept
will combine the world’s first
Nobu Hotel with the first Nobu
restaurant and lounge on the Las
Vegas Strip.
This unique 180-room boutique-
style hotel is set to open July
next year and will further the
tradition of world-class

Under the scheduled
development plan, the
Centurion Tower will undergo a
multi-million dollar
refurbishment.
The 11,200sq ft Nobu restaurant
and lounge, located in the heart
of the Nobu Hotel, will be the
ideal destination to be seen,
socialize, and enjoy the unique
cuisine of celebrated Chef Nobu
Matsuhisa (at left).  The
restaurant will offer several

MIDDLE EAST

accommodation and service synonymous
with the resort’s luxury brand.
The hotel, restaurant and lounge will feature
a stylish interior design that showcases
natural materials, fused with Nobu’s
signature Japanese elegance.

teppanyaki tables, sushi bar and private
dining area along with a large lounge and bar
boasting 327 seats.
For all Caesars Palace matters, call Discover
the World Marketing on 0800 623 4293 and
visit www.caesarstravelagents.com

dressed in their
winter  coats.
There were
several new young
females on the
estuary this spring
which is always a
good sign, for viewing.
Adventure World’s 3-day / 2-night British
Columbia Grizzly Bear package, allows
travellers to view the world class grizzly bear
in the wild. Priced from $3209pp twin share,
this package includes accommodation at
Great Bear Lodge, return flights from Port
Hardy, Grizzly Bear viewing tours, most
meals and transfers.
Adventure World offer a wide range of bear
viewing packages in Canada. Call them on
0508 496 753.

Fly, stay free in style with Emirates
Emirates Airline has teamed up with leading
hotels in Dubai - the Armani Hotel, Jumeirah
Zabeel Saray, The Address Dubai Marina
and Jumeirah Emirates Towers Hotel - to
offer its first class and business class
passengers, flying to and via Dubai from
New Zealand, complimentary hotel stays and
96-hour transfer visas.
Emirates first class customers receive a
complimentary two-night stay, including
breakfast, at either The Armani Hotel,
located in the Burj Khalifa, or the Jumeirah
Zabeel Saray, located on the Palm Jumeirah
Island.
Business class travellers obtain a one-night
stay with breakfast at either The Address

Towers Hotel.
With the offer, passengers staying at The
Armani Hotel or The Address Dubai Marina
also get the chance to experience being on top
of the world with priority tickets to the ‘At
the Top’ at Burj Khalifa, the world’s tallest
building. Travellers who choose the Jumeirah
Zabeel Saray or Jumeirah Emirates Towers
Hotel can splash the day away with free
entrance to the Wild Wadi Water Park.
Eligible passengers must complete their
journey entirely in either Emirates first class
or Emirates business class, between 01AUG
and 30SEP11, and book before 31JUL. The
offer cannot be combined with any inclusive
tour packages. More information can be
found on www.emirates.com/luxurynights.Dubai Marina or the Jumeirah Emirates

EUROPE

The Atlantis Hotel on Dubai’s landmark
Palm Jumeirah is to be connected by
water taxi service with Dubai Creek.

10% off Lapland adventures
Bentours is taking 10% off two adventures
in Finnish Lapland when booked by
31AUG11.
Clients can experience a white Christmas in
Santa’s home town of Rovaniemi on the 5-
day Christmas in Lapland tour now priced
from NZ$2,620*pp twin share.
Departing 23DEC11, this festive journey
into the Arctic Circle includes a visit to
Santa’s secret hideaway, reindeer sleigh
rides, a traditional Finnish Christmas dinner,
a trip to the Arktikum Science Centre &
Museum and shopping for handicrafts at
Santa Claus Village.
Optional sightseeing includes a moonlight
snowmobile safari, a visit to a husky
musher’s camp and a moonlight hike to a
Lappish hut.
The discount also applies to all 2011-12
departures of the 3-day Lapland Circle
Adventure now priced from NZ$1,530*pp
twin share.
Departing Ivalo, the journey includes a
night in a traditional snow igloo or a heated
glass igloo in Kakslauttanen, a husky dog
safari, lunch around a campfire in a wooden
tepee and a snowmobile excursion through
snow-covered forests.
Call Bentours on 0800 443 510 or visit
www.bentours.com.au.*Terms and conditions
apply. Prices subject to change and availability.
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Visit www.shamrockagents.co.nz, complete all three modules, and we’ll send you a mini bottle of Jamesons, along with our very own traditional Irish coffee recipe!

Satisfy your thirst for knowledge. Become a Tourism Ireland “Shamrock Agent” today!
CLICK HERE

Harry Potter’s Scottish Hot Spots
This week saw the release of the final
instalment of the Harry Potter series, Harry
Potter and the Deathly Hallows, Part 2.
It is easy to see how Scotland may have been
the inspiration for many of the locations
featured in JK Rowling’s world famous
wizardry books and subsequent films.
To celebrate the release of the last film,
VisitScotland has highlighted some of the
must see “Potter hot spots” from across the
country.
The Balmoral Hotel, Edinburgh
One of Edinburgh’s most prestigious five-
star hotels, the Balmoral is where JK
Rowling made the finishing touches to her
final novel. The author commemorated this
moment by inscribing a note on one of the
sculptures in the room, complete with
signature and date.
Edinburgh Castle, Edinburgh
The impressive castle dominates the city’s
skyline. Sitting on top of an extinct volcano,
the similarities with Hogwarts School of
Witchcraft and Wizardry are striking. The
castle was used for the launch of the sixth
book, Harry Potter and the Half Blood
Prince.
Spoon Cafe Bistro and The Elephant
House, Edinburgh
Two cosy cafes in Edinburgh which were
frequented by JK Rowling while penning the
early Harry Potter novels.
Dalhousie Castle, Midlothian
Take a trip out to Midlothian and stay at
Dalhousie Castle. During the day, take some
time to watch the falconry displays and see
the aerobatic displays of owls trained for the
Harry Potter movies.

Hagrid’s Hut, Highlands
Filming for the third Harry Potter film,
Harry Potter and the Prisoner of
Azkaban, took place on location in
Glencoe in May and June 2003. The sets
have now been removed and the hillsides
returned to their natural states. Visitors to
Clachaig Gully will see the familiar
looking backdrop in the film which takes
in the fantastic scenery overlooking the
Torren Lochan and Signal Rock forest to
the rugged hills of the Glen.
Jacobite Steam Train, Highlands
Described as one of the great railway
journeys of the world, the Jacobite Steam
Train runs through the Highlands from
Fort William to Mallaig. The train
provided the steam engine and carriages
for the “Hogwarts Express” as seen in the
Philosopher’s Stone. Part of the route was
also featured in Harry Potter and the
Chamber of Secrets. The scene of
“Hogwarts Express” travelling across a
viaduct with the Weasley’s Blue Ford
Anglia flying next to it was filmed on the
Glenfinnan Viaduct, west of Fort William.
The 84-mile Jacobite Steam Train round
trip takes in a list of impressive extremes.
It starts near the highest mountain in
Britain - Ben Nevis; visits Britain’s most
westerly mainland railway station -
Arisaig; then passes close by the deepest
freshwater loch in Britain - Loch Morar;
and the shortest river in Britain - River
Morar; and finally arrives next to the
deepest seawater loch in Europe - Loch
Nevis.
For more information, visit
www.cometoscotland.co.nz

TOUR PRODUCTLondon Restaurant Festival
The annual London Restaurant Festival,
03-17OCT, is a city-wide celebration of
eating out in the capital, from Michelin-
starred restaurants to neighbourhood
bistros.
Some restaurants will offer Festival Menus,
and there will be different events during the
two weeks, including the world’s first six-
Michelin-star meal. Guests will be served
drinks at the Savoy hotel, before being
taken by boat to the London Eye where a
capsule will be transformed into a ten-seat
restaurant. Each course will be cooked by
some of London’s greatest chefs.
At the Gourmet Odyssey, diners will eat
each course of a meal at a different
restaurant, travelling between the venues
on a traditional red double-decker
Routemaster bus.
There will also be a small film festival Eat
Film in some London hip hotels in Soho,
Covent Garden and Charlotte Street.
Cocktails will be served before a movie,
and after it a three-course dinner will be
served. The food will be inspired by the
film and devised by the London restaurant
critic and festival co-founder Fay Maschler.
American Express will challenge some of
London’s top chefs to see if they can
improve some classic British dishes.
French, British and Asian chefs will
compete with their interpretations of
classic dishes. There will also be a Scotch
Egg Trail, where diners across different
restaurants can vote for the best. (Scotch
eggs are shelled hard-boiled eggs, wrapped
in a sausage meat mixture, coated in
breadcrumbs, and deep-fried.)
www.londonrestaurantfestival.com

APT opens registrations for
2015 ANZAC Dawn Service
packages
Australian travel company APT has
opened pre-registrations for its 2015 (rpt
2015) packages for the Anzac Day Dawn
Service at Anzac Cove, which will mark
the Centenary of the Gallipoli landings.
APT is taking fully-refundable NZ$250
registrations for its yet-to-be-finalised
2015 packages.
In recent years itineraries have included
three nights in Istanbul before arriving on
the Gallipoli Peninsula the day before the
dawn service so passengers can spend the
night in the heart of the Commemorative
site and be part of the Dawn Service
buildup. The tour then moved on to join
APT’s 15-day Magnificent Europe cruise
on the Danube, Main and Rhine rivers, on
one of APT’s own luxurious riverships.
The above itinerary formed a 21-day
package and there was also an optional
three more days in Paris.
APT General Marketing Manager, Debra
Fox said the packages would be fully-
inclusive of guided sightseeing at
Gallipoli, touring, accommodation,
cruising, almost all meals, local flights
and transfers, Freedom of Choice
activities at no extra cost, staff tipping
and free airport transfers.
Agents call 0800 278 687, see
www.aptouring.co.nz or contact your
local business development manager.

9



TravelMemo    20110712    12JUL11     Page

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

AVIATION

Air NZ / Virgin Aust alliance launches
Air New Zealand and the Virgin Australia
group of airlines have launched their trans-
Tasman alliance, with reciprocal codeshare
flights on each other’s trans-Tasman
networks and applicable connecting domestic
services going on sale for travel from 26JUL.
The airlines have aligned fare structures,
products and services, so customers on either
carrier receive similar first-rate service.
From 26JUL, Air New Zealand and Virgin
Australia trans-Tasman services will offer:
• Reciprocal Frequent Flyer programmes

that cover both airlines’ networks,
enabling Airpoints and Velocity members
to earn and redeem frequent flyer points
on each other’s services

• Reciprocal lounge access for eligible
customers (conditions apply)

• Priority seating in dedicated zones for top
tier frequent flyers

• Priority Check-in, Baggage and Boarding
for Premium Guests and eligible
Airpoints and Velocity members

• Complimentary tea, coffee and water in-
flight to all customers, as well as a food
and beverage service for customers on the
relevant fare types. The new Pacific Blue
food and beverage service includes a
continental breakfast, lunchtime wrap or
evening meal with alcoholic and non-
alcoholic drinks.

Air New Zealand group general manager
Australasia Bruce Parton says Air New
Zealand customers will benefit from Virgin
Australia’s extensive domestic network,
gaining access to 29 ports around Australia.
From November, the new trans-Tasman
alliance network will offer improved
connectivity and more convenient flight
times across many routes.
As part of the changes, Air New Zealand has
made enhancements to its fare structure, with
fully flexi fares at lower prices than ever
before and also all Works and Works Deluxe
trans-Tasman fares now earning Airpoints
Dollars.

Air NZ no longer under investigation
Air New Zealand says the U.S. Department
of Justice has dropped the airline from its
investigation into cartel behaviour in the air
cargo market.
The national carrier said it has spent five
years defending itself. U.S. Department of
Justice Federal Prosecutors confirmed by
letter that they have ended their investigation

and Air New Zealand “is no longer a subject
or target of the ongoing grand jury
investigation,” the company said in a
statement.
Air New Zealand has also escaped censure
from the European Commission and South
Korean regulators. It is still under
investigation in New Zealand.

Air India will take delivery of its first Boeing 787 Dreamliner, powered by

GE engines, in December. Boeing has scheduled a test flight of the

aircraft in Mumbai next week.  AI has ordered 27 of the planes which are

in demand because they are expected to use 20% less fuel.

Jetstar under CASA review
Australia’s aviation regulator has reportedly
launched a review of maintenance at Jetstar
in the wake of the grounding of Tiger
Airways.
The Civil Aviation Safety Authority (CASA)
said it was examining databases and
conducting checks at Jetstar after a records
mix-up resulted in some planes missing
routine inspections.
Jetstar said it took four of its Airbus A320
jets out of service last Thursday for overdue
works including “testing of batteries of
emergency lights on board the aircraft,
sampling of hydraulic fluid and the
lubrication of door switches.”
“We have robust safety and maintenance
procedures in place. This is what helped us
to identify some routine maintenance tasks
(that needed completion) within specific time
limits,” a company spokesman told AFP.
The planes were serviced overnight and back
in operation by Friday. There were “no safety
implications.”
“It should also be noted CASA did not order
the grounding of any Jetstar aircraft,” the
spokesman added.
CASA said Jetstar had immediately reported
the issue and a review had been launched.
“We’ve had a detailed briefing from them on
what happened and what they’ve done since.
We certainly don’t believe there were any
immediate or serious safety issues,” said
Peter Gibson, a spokesman for the regulator.
“But we are reviewing what Jetstar have
done and we will be looking carefully at
their maintenance systems, particularly their
maintenance control systems, to ensure that
they are robust and are operating as we
would expect.”

Computer data wrong
The pilots of a Tiger Airways A320 that flew
too low on its approach to Melbourne
Airport last month were relying on incorrect
navigation data, an investigation has found.
In a preliminary report into the 07JUN
incident, investigators from the Australian
Transport Safety Bureau have revealed that
the pilots had failed to notice a discrepancy
between the plane’s electronic navigation
aids and their physical flight chart.
The paper chart stipulated a minimum
altitude of 2500 feet but the computer
erroneously gave 2000 feet as the minimum.
By relying on the false computer readouts,
the pilots fell foul of the air regulations and
gave the safety regulator one of a number of
incidents on which to base the airline’s
grounding last weekend.
According to the preliminary report, a cross-
checking of the computer and flight-chart
data failed to pick up the disparity. The co-
pilot at one stage queried the lower altitude
but the captain confirmed it by referring to
the flight computer.
Investigators found the error occurred in the
flight computer’s navigational database
despite it having been updated on a 28-day
cycle, as required.
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Over 120 European destinations ... now that’s Wunderbar!

AirAsia X reduces GC flights
AirAsia X has cut international flights
between the Gold Coast and Kuala Lumpur
from seven to five per week, citing a drop
in demand.
AirAsia X issued a statement to the Gold
Coast Bulletin confirming the reduced
flight schedule would start from 16AUG.
“This has not been an easy decision for
AirAsia X given the Gold Coast was our
inaugural route,” the statement says.
“The change in schedule will also enable us
to use that capacity on other routes.”

Up in the Air with United
Miles above the U.S. heartland, one customer
aboard United Airlines flight 942 from Los
Angeles to Chicago last Saturday reached a
first-ever milestone: earning 10 million miles
in flight.
Tom Stuker, a Chicago-based automotive sales
consultant, joined Mileage Plus in 1982 and,
since then, has logged 5,962 United flights –
plus or minus one or two – including more
than 200 roundtrips to Australia and nearly 30
to Asia. Stuker has touched down at airports
in all 50 U.S. states, including 70 trips to
Hawai’i. He has averaged nearly 29,000 miles
in the air each month for 29 years.
As United’s most-frequent flyer, Stuker is the
airline’s first customer since the programme
launched in 1981 – and perhaps the first
traveller ever – to fly 10 million miles. To
equal his feat, a traveller could circle the
globe 400 times, fly to the moon and back 20
times, or fly roundtrip between United’s
largest hubs in Houston and Chicago about
5,400 times.
Upon arrival at Chicago O’Hare on Saturday,
Stuker was joined by family, friends, United
employees with whom he has worked over the
years and United executives to celebrate his
achievement.
The merger of United and Continental will
enable Stuker to see even more of the world.
“From New York, I’m looking forward to
nonstops to places I’ve never been, like
Scotland, Portugal, Mumbai and a few islands
in the Caribbean,” he said.
In shades of the George Clooney movie Up in
the Air, Stuker has already been highly
rewarded with access to a special lounge at
the airline’s hub in Chicago, first-class
upgrades as a matter of course and even a
plane named after him on the fleet.

Lufthansa adds
London Gatwick
With the introduction of the new
winter timetable on 30OCT11,
Lufthansa is launching flights to a
third London airport – Gatwick –
making it the airline’s eighth
destination in the UK. The German
flag carrier will serve the UK’s
second-largest airport twice daily,
connecting it with Frankfurt and
thus to Lufthansa’s global network.
The route will be operated by a
B737-500 with 120 seats in
Business and Economy Class.
Gatwick is ideally located for both
business and leisure travellers.
Gatwick Express trains depart from
South Terminal every 15 minutes
and take 30 minutes to Victoria
station near Buckingham Palace.
With the introduction of flights to
Gatwick, Lufthansa will increase its
weekly services from Germany to
the UK to 455.

CRUISE NEWS

Etihad Airways has taken its sponsorship of Manchester City Football Club to
new heights with the unveiling of a specially liveried A330-200 aircraft.
The new ‘Blue Moon Rising’ livery also marks the commencement of double
daily flights between Manchester and Abu Dhabi, effective from 01AUG11.

25% off Classical
Greece cruise
Receive 25% discount on Adventure World’s
8-day / 7-night Classical Greece cruise, now
priced from $2849pp twin share. Departing
07OCT, 14OCT & 21OCT11 from Athens,
this small ship cruise will explore the Greek
Islands of Santorini, Mykonos & Crete. Price
includes accommodation on-board, breakfast,
cruise escort and use of snorkeling & fishing
equipment.
Port charges are excluded. Offers available
for a limited number of cabins. For more
information call Adventure World on 0508
496 753 or visit www.adventureworld.co.nz.
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RCI’s biggest Australasian season in summer 2012-13

Voyager of the Seas
Voyager of the Seas’ maiden Australia and New Zealand season will
feature New Zealand, South Pacific and Australia cruises sailing either
from Sydney or Fremantle. Radiance of the Seas’ season features
voyages around Australia, New Zealand and the South Pacific while
Rhapsody of the Seas provides itineraries to Queensland and the South
Pacific.

Radiance of the Seas
When she returns in spring 2012,
guests on Radiance of the Seas will
be able to enjoy new amenities
thanks to a revitalisation programme
to fit Radiance with amenities
offered in the Oasis Class of ships. In
her second Australian season,
Radiance of the Seas offers a wide
array of itineraries, ranging from 2-
to 18-nights, departing from Sydney
and Fremantle:
• An expanded range of cruises to

the South Pacific islands of New
Caledonia and Vanuatu – choose
from 5 cruises ranging from 8 to
12 nights.

• A new 10-night itinerary to
Tropical Queensland over the
Christmas and Easter holidays

Rhapsody of the Seas
With five seasons already under her belt and a strong
following, Rhapsody of the Seas will return to her
seasonal homeport of Sydney in OCT12. This will be
her first full season after a multi-million dollar
revitalisation where she will be enhanced with a host
of new amenities and upgrades. Highlights include:
• Twelve cruises to the South Pacific islands with an

expanded choice of 7, 8, 9, 10 and 12-night
itineraries – including Christmas, New Year and
Easter sailings

• Four 11-night cruises to Tropical Queensland – the
only itinerary available in this market which
includes 2 full days docked in downtown Cairns

• A 7-night Tasmania cruise and a 2-night Weekend
Sampler cruise

• Repositioning cruises between Sydney and Hawaii
taking in New Caledonia, Fiji and Samoa

Royal Caribbean International has announced details of its
summer 2012-13 programme – including the maiden season
of Australasia’s first megaliner, Voyager of the Seas – and
confirmed that Radiance of the Seas and Rhapsody of the
Seas will both be returning to Australia and New Zealand,
fresh from their multi-million dollar revitalisations in 2011
and 2012.
These three innovative cruise ships will make a total of 49
sailings, comprising 28 unique itineraries that range from 1-
to 18-night cruises and call at 46 ports in 12 countries. More

than any other cruise line in summer 2012-13.
“This is truly the beginning of a new era in cruising for
Australia and New Zealand,” says Adam Armstrong,
commercial manager, Royal Caribbean Cruises New Zealand.
“Voyager of the Seas will not only be the biggest ship based
in the region but she also introduces unique concepts never
before experienced at sea in the region. Together with
Radiance of the Seas and Rhapsody of the Seas, they will
offer New Zealanders an unprecedented quality of innovative
superliners, twinned with superb food and ‘Gold Anchor’
service from our friendly crew.”guests will sail on a Royal Caribbean cruise from Sydney

Kicking off her Australia
and New Zealand season in
Sydney on 23NOV12,
Voyager of the Seas’
summer season will feature
12 cruises. Highlights of
her programme include:
• Four 14-night New

Zealand cruises sailing
roundtrip from Sydney

• A new 14-night school
holidays itinerary taking
in New Zealand’s North
Island as well as exotic
calls in New Caledonia
and Fiji

• Shorter cruises to
Tasmania (8 nights) and
Fiji (9 nights) plus a 1-
night Sampler Cruise

• Two 18-night
cruises between
Fremantle and
Sydney taking in
key cities in
southern
Australia and
New Zealand,
including
Adelaide,
Melbourne,
Hobart and
Milford Sound.

• Two 14-night
repositioning
cruises between
Singapore and
Perth (Fremantle)
book-ending the
programme
including calls in
Bangkok,
Thailand and Ho
Chi Minh City,
Vietnam.

• Three 14-night cruises to New Zealand which
include an overnight call in Sydney

• A new 5-night Sampler Cruise to Newcastle
and Brisbane

• Two full circumnavigation voyages of
Australia and New Zealand, available either as
a 34-night cruise or in 16- and 18-night
segments from Sydney or Fremantle

• Repositioning cruises between Sydney and
Hawaii taking in New Zealand and Tahiti.
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Tel: 09-444 2298

Fax:09-442 4228
CLICK HERE

FOR WEBSITE

 Secrets of Vanuatu
There are just four departures

of this popular cruise left for 2011
17JUL, 24JUL, 31JUL,21AUG

Share the secret wit h your clients

Run Away to Paradise

 CALL US NOW

Exploring the British Isles & Scotland
Wild Earth Travel is offering adventurers the
opportunity to explore the British Isles and
Scotland by sea, with a comprehensive range
of voyages throughout 2012.
The voyages will navigate spectacular
coastlines and thread through narrow
channels to hidden lochs, visiting traditional
farming communities and archaeological
sites dating back to the Stone Age. One of
the advantages of exploring this region by
small ship is that travellers can visit a
number of different places in a much shorter
time compared with travelling overland.
     A 14-day ‘Exploring the British and
Irish Isles’ voyage aboard the National
Geographic Explorer takes travellers to
remote and beautiful islands such as Staffa
and Orkney. Highlights include the huge
tropical gardens in the isles of Scilly;
Fingal’s Cave on Staffa; Iona, the capital of
ancient Celtic Christianity; and the 5,000-
year-old Neolithic dwellings at Skara Brae.
This special voyage is accompanied by Mary
Robinson, the first woman President of
Ireland, and formerly the UN High
Commissioner for Human Rights, who will

help bring perspective and context to modern
Ireland. The voyage departs on 15MAY12
from Portsmouth, UK and concludes in
Bergen, Norway. Prices start from
NZ$12,570pp.
     A 9-day ‘Spirit of Scotland’ voyage
around Scotland to the Hebrides and
Northern Isles aboard the 86-passenger
Ocean Nova, travels into the Atlantic to St
Kilda, a once inhabited island whose cliffs
have now been left to the thousands of
seabirds. By contrast, the Inner Hebrides and
the islands of Gigha and Islay offer lush
scenery; and on Lewis travellers will see the
mysterious Standing Stones of Callanish. In
addition, the voyage visits the ancient Castle
and Gardens of Mey. The voyage travels
from Oban to Aberdeen and departs on
18MAY12. Prices start from NZ$3,880pp.
     The 8-day ‘Birds, Bottlenose Dolphins
and Basking Sharks’ voyage from
Portsmouth to Edinburgh departing
18MAY12 on board the 116-passenger MS
Island Sky, will appeal to wildlife and
wilderness lovers, visiting the remote
Channel Islands, the wildlife-rich

uninhabited islands of Les Sept
Iles in France; the two privately
owned islands of the Saltees,
along Ireland’s east coast, which
attract nearly three million birds;
and the isolated island of St
Agnes with its population of just
72 people. Prices start from
NZ$4,250pp.
     A 14-day ‘Islands on the
Edge 2012’ voyage departing
from Tilbury on 17AUG12
onboard the MS Island Sky,
follows Scotland’s wild
coastline, visiting the historic
sites of Lindisfarne, also known
as Holy Island; the Isle of Skye;
Ireland’s Ring of Kerry and the
Channel Islands before
disembarking in Portsmouth. A
major highlight of this voyage
includes a tour of the Royal
Yacht Britannia in Edinburgh.
Prices start from NZ$8,355pp.
Call 0800 WILDEARTH or visit
www.wildearth-travel.com

Ocean Nova

MS Island Sky

13



TravelMemo    20110712    12JUL11     Page

HOSPITALITY

School holidays package
Novotel Queenstown Lakeside General
Manager Jim Moore said the snow dumping
down on Queenstown ski areas Coronet Peak
and The Remarkables, and nearby Cardrona,
was absolutely perfect timing for families
keen on a stress-free winter ski holiday.
The hotel is offering 25% off all rooms until
31AUG11 and something extra for families
with the ‘School Holiday Package’.
Available 15JUL to 01AUG it includes a
25% discount off a Superior Room on a
minimum three-night stay, plus a $100 dinner
voucher for Elements restaurant, which
offers child-friendly food at affordable prices
as well as an ‘à la carte’ menu for Mum and
Dad.

Under-16s stay for free when using existing
bedding and sharing a room with parents.
When families book one full price room, kids
can get their own room for half price.
Children eat breakfast for free, receive a
present on check-in and an exclusive Novotel
passport that contains everything mini jet-
setters need or want to know about
Queenstown, packed with kid-friendly
activities, details of their very own children’s
menu and even a happy hour ‘cocktail’ menu.
To access the special deal go to
www.accorhotels.com/5308 and enter the
preferential code “GTAWAY”. *Terms &
Conditions apply.

Let it snow ...Heritage
Queenstown Package
Heritage Queenstown is offering a
night in a deluxe room for $169 GST
inc. with a big buffet breakfast for
two in McKenzies restaurant.
Package is valid until 31AUG11 and
subject to availability.
Undercover parking and free use of
the hotel’s health club, plus a ski gear
drying room, complete the facilities
for a ski holiday at Heritage
Queenstown this winter. Call 0800
424 988 or visit
www.heritagehotels.co.nz

Mantra tops guest
satisfaction poll
New research confirms the Mantra
accommodation brand is Australia’s
best hotel group when it comes to
delivering customer satisfaction.
Results from the latest Roy Morgan
Hotels & Resorts Customer
Satisfaction Report show both
Mantra and Crowne Plaza are in the
lead over their 25 competing hotel
brands.
Mantra Hotels, Resorts and
Apartments sits at the top of the
poll on 89% for customer
satisfaction ahead of leading hotel
brands including Westin, Sheraton,
Hilton, Marriott and Sofitel.
The results come from a survey
pool of more than 7,000 guests who
stayed at a hotel or resort between
APR10 and MAR11.

Charity begins at the hotel
CityLife Auckland A Heritage Hotel has gifted all its
hall carpets from its 24 floors from a refurbishment, to
the charity HEET to help underprivileged homes keep
warmer this winter.
HEET which stands for Huntly Energy Efficiency
Trust aims to help families in the Greater Auckland
and the Waikato region keep warmer and healthier
with proper insulation and energy-efficient floorings
and window coverings in their homes.
The trust aims to assist about 300 families each
winter, but with CityLife Auckland’s contribution, this
could well exceed their target for the year, according
to Kym Holland, Operations Manager for HEET.
“CityLife Auckland’s hugely generous gift will warm
up many of our client’s homes, leading to much
greater levels of health and comfort for their families
this winter,” says Kym.
CityLife Auckland A Heritage Hotel, set on Queen
Street, is a supporter of a number of charities
including Ronald McDonald House and is a noted
sponsor of the arts.
As a Qualmark Enviro Gold hotel, donating the
carpets ticked a number of boxes for the general
manager, Nicole Lawson.
“We didn’t want these still very usable carpets to go
into landfill, so helping HEET was the perfect
solution for both sustainability and social
responsibility reasons,” says Nicole Lawson.
CityLife Auckland has supported HEET in the past
too. In 2008 the hotel donated all its thermal drape
curtains to the charity during an upgrade of soft
furnishings. The donation was the largest HEET had
ever had at the time.
HEET are now seeking more donations of good
quality thermal backed curtains to complement the big
carpet donation by CityLife. For donations please
contact Kym Holland on 07 828 8004 or email
kym.h@heet.co.nz
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Travel + Leisure readers have chosen The

Lodge at Kauri Cliffs as the No. 1 Lodge/

Resort in Australia, New Zealand, and the

South Pacific in the 2011 World’s Best

Awards readers’ survey. This is the 16th

annual survey. Hotel rankings are based

on ratings in the following categories:

rooms/facilities, location, service,

restaurants/food, and value.

Expedia in top spot
As reported in TNOOZ,
Expedia.co.nz is the most
popular site in NZ for week
ended 02JUL, having
overtaken WebJet. “This IS
accurate and an expected
result from recent marketing
efforts and technical
developments,” says
Expedia TAAP’s Stu Udy.
“Kiwi agents are a
significant part of this recent
growth, which is testament
to the world leading product
available through the site.”

New times for
Adventure World webinars
Adventure World has revamped its webinars
and will now run various online training
throughout the week on the same destination.
This is great news for brokers and busy
travel agents.
Join AW on the below dates and times to
learn about Vietnam’s key highlights along
with the wholesaler’s recommendations on
itineraries. This presentation is ideally suited
to entry level to intermediate consultants
who want to learn the basics of selling
Vietnam, however there are always handy
little tips for experienced sellers just wanting
a refresher on this destination.
Thu, 14JUL11 10:30 am - 11:00 am
Fri, 15JUL11,  8:30 am -   9:00 am
Fri, 15JUL11 12:00 pm - 12:30 pm
The Vietnam training will suit agents who
have clients fitting into the following
categories:
Families, independent travellers,
honeymooners, single travellers, active
travellers and budget through to first class
clients.
Call Adventure World on 0508 496 753,
click on the link above or email
sales@adventureworld.co.nz.

LATE BREAK

AIM Holidays changes ownership
AIM Holidays, the company founded by
Michael Macpherson in December 1985, has
been purchased (effective Monday 11JUL)
by another long time industry personality,
Tony Smith of Francis Travel Marketing.
Established as a niche wholesaler providing
agents with accommodation and products
that the mainstream wholesalers didn’t carry,
AIM built itself a loyal following over the
years and has certainly been well supported
by Australian product wanting to break into
the New Zealand market.
Tony Smith says he wants to continue the
niche approach and sees an opportunity
where New Zealand consumers are looking
for “something different” in many of the
traditional Australian destinations. “The
Australian market is extremely mature and
agents tell us that many consumers are now
asking for products and accommodation

options that are outside of the traditional
destinations. This is where we see AIM
growing a definite niche, by providing agents
with a range of products the bigger
wholesalers don’t want to carry,” says Smith.
Michael Macpherson comments: “Tony has
the drive and vision to move AIM forward.
After 48 plus years in the industry I want to
“smell the roses” a little and look for other
opportunities. I certainly won’t be leaving
the industry and will assist Tony and his
team in the transition period.”
The contact telephone and email stay the
same, however the new address for AIM is
now
AIM Holidays
Francis Travel Marketing
137 Sunnybrae Road
Hillcrest
Auckland 0627

Kumuka’s Fancy Famil to China
Agents can be rewarded for their sales with the
journey of a lifetime to China on a fancy famil with
Kumuka Tailor Made Tours.
To win, agents simply need to be one of Kumuka’s
Top 10 Tailor Made consultants for 2011 and they’ll
be travelling in style in one of the most impressive
countries in Asia on a mind blowing journey, valued
at over AU$5,500. From 01FEB11 through to
31JAN12, agents just need to sell NZ$60k nett worth
of Tailor Made land content to qualify.
This 11-day tour starts in Beijing and finishes in
Shanghai, taking in some of the most impressive
landmarks along the way. Return flights are included.
Click here for the flyer.

Friends are like balloons - once you let them
go, it’s almost impossible to find them again
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