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ATEED’s Visitor Plan for Auckland
Auckland Tourism, Events and Economic
Development (ATEED) says it has a
significant and exciting responsibility to drive
economic growth across Auckland.
Critical to this growth is the development of a
long term Visitor Plan.
The Visitor Plan will contribute to the
preparation of the Council’s overall Auckland
Plan, infrastructure investment, and ATEED’s
delivery of regional tourism and major events
operations.
The ATEED Board has approved the Visitor
Plan project’s scope and the work kicks-off
this month. A panel of stakeholder experts,
with strong practical knowledge of visitor
segments, will be invited to join the project.
This key piece of work will be led by former
Manager Tourism, Lynette Murray, in a new
Strategic Advisor position at ATEED.
Lynette’s focus is to ensure alignment
between ATEED’s visitor work and the
overall objectives of the Board, Council and
national tourism efforts.
As a result the day-to-day work of the
regional tourism team is being managed by
Brent Warren in the role of Acting Manager

Tourism Operations, reporting to the Chief
Executive, Michael Redman.
Brent has been with the organisation for
three years working as Financial Controller
for Tourism Auckland, including
responsibility for the region’s i-SITE
Visitor Centres.
Another important development is the
intention to have stronger integrated
delivery across the three pillars of ATEED’s
business – tourism, events and business/
sector development.
Since the eight entities that merged into
ATEED have been operating side-by-side
for several months now, they’ve been able
to identify further opportunities to enhance
the efficiency and customer service of the
organisation.
During the next few months they say they’ll
complete the transition and ultimately help
the team deliver on growing Auckland’s
visitor economy.
More details on this, ATEED’s overall
direction and much more will be laid out at
a tourism industry update on Thursday
09JUN. Diarise this now.
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Ngati Whatua delighted by interest in Waka Maori
Ngati Whatua o Orakei project manager
Renata Blair says the Waka Maori team is
delighted by the interest being shown in
his iwi’s Rugby World Cup project.
He says it is good to have people getting
emotionally interested - either for it or
against what they think it is.
Blair says he has been overwhelmed by
the support and the comments about the
project.  We have had a lot of people get
in touch saying ‘Good on you’ and ‘Make
it special’.
“We have had the knockers as well and
that’s fine because as a taxpayer I ask
those kinds of questions myself.  We have
no problem with everything being said –
and it is election year so we can expect a
few people taking the opportunity to lob
rocks to and fro.
“What it means is that we have to deliver
a standout series of events and surpass
the expectation we have promised.  We
are up for that.”
Blair says there are a couple of things that
people have got wrong that need to be
clarified.
“The building itself is not a waka, it is a
pavilion in the general shape of a waka.
We have been quite mindful of the need
for cultural sensitivity especially around
the use of something as sacred as a waka.
What we are creating is a multi-cultural
events centre.”
He says the ‘plastic’ title is a little
wayward.
The concept and design work began last
August and the material the waka-like
pavilion is being made of is a special

tension membrane used widely in modern
buildings.  It can be seen at Auckland
Airport, the Northland Stadium and will
cover the stunning Cloud being built at
Queens Wharf. The tension makes it hard
and the material is completely recyclable.
The ribs of the waka pavilion are being
made from glue-laminated timber.
Designed to be disassembled at the end of
the World Cup, the waka fits into two
shipping containers and will be used for
other events throughout the world.
“What is very cool about the design is
that while the whole pavilion is 70 metres
long it is being built in a modular
structure so it can be shortened if some
future event suited a smaller area.  So it
has flexibility in how it can be used for
future events.”
The pavilion will have full lighting,
sound, air conditioning, catering kitchens
and heating systems.  The outer walls will
also be used for projecting images onto.
Blair says they are on track with the
design and construction schedule.

“Once the pavilion is in place then the
event crews take over.  The same crews
will be used for changeovers that do that
work at the Vector Arena where they have
to set up for a concert and then quickly
change for a netball international.  The
event crews are experienced at large scale
events.”
He says the events schedule detail is now
being put in place.  The programme of
activity includes formal dinners seating
up to 210, staging for concerts and
performance events, and catering
facilities.
“Inside and around the waka, visitors to
New Zealand will be able to see and be a
part of a Maori cultural experience and
the vitality of Maori rugby.  We are very
mindful that people will be interested in
culture, business and performance but
they are here for rugby and Maori have
always had a passion for that.”
There are two streams of activity – a
formal programme of a Maori business
expo, opportunities for creating business
connections, concerts, dinners and events.
Then there are a planned series of ‘street’
events around the waka where people will
be able to meet former All Blacks and
Maori All Blacks, will be engaged in story
telling, will be asked to participate in
learning waiata and learn to use poi.
This is the place where the guitars will
come out and people will take away the
experience of having fun and being
warmly welcomed into a group of people
who are proud to show their culture and
what it is to be Maori in the 21st century.

Waka Maori is comprised of five components, to be staged
in the purpose-built structure and the Te Wero Island
forecourt area:
• Waka Mânu. Launch Dinner and Business Networking.
• Herenga Waka. Artisan village where quality taonga are

on display and available for purchase directly from the
artists. Live tâ moko, carving and weaving exhibitions
will also take place, with visitors able to book and/or
commission their own taonga.

• Waka Ngahau. Performing Arts. Each day that Waka
Maori runs, free public events will be available -
including traditional and contemporary performance and
entertainment.

• Waka Tâkaro. Working with New Zealand Maori Rugby,
Waka Maori will include an exhibition telling the story
of Mâori people’s involvement and influence on rugby’s
development in New Zealand.

• Waka Ûmanga. Mâori Business Sector Promotions and
Expo; a modern-day take on traditional cuisine;
economic development; performance; entertainment.
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China Southern arrives
The inaugural China Southern Airlines flight
from Guangzhou arrived in Auckland on the
weekend launching a 3pw direct A330-300
service that is being highlighted as a
significant opportunity for New Zealand’s
tourism sector and economy.
Aboard flight CZ305 was a 100-strong
delegation including airline and tourism
officials, and media, who were welcomed by
Prime Minister John Key (above). They will
be spending five days touring New Zealand
visiting Auckland, Wellington and
Queenstown.
Simon Moutter, chief executive of Auckland
International Airport, said it is anticipated
that the new service will bring in an extra
25,000 visitors per year and generate $75
million of additional value.
“China and its people are increasingly
important to New Zealand.  In 2010, Chinese
tourist arrivals increased 20% to 123,000, and
they are now spending on average $300 per

night, more than European, North American
and other Asian tourists.  We expect this to
grow as the Chinese become more
confident travellers. This new service is
particularly important to New Zealand as
China has already become the number one
tourism market by value to Australia at A$3
billion.”
Kevin Bowler, chief executive of Tourism
New Zealand said “We are committed to
providing ongoing support for this new
route and look forward to welcoming a
greater number of visitors, not only from
southern China but from throughout China.
“China presents enormous opportunity for
New Zealand, with 50 million international
departures expected to double over the next
five years.  Thanks to strong partnerships
with the likes of China Southern Airlines, I
am confident China will, in the next few
years, become New Zealand’s third largest
source of inbound visitors.”

Vbase releases first assessment
Reopening the earthquake-damaged
Christchurch Town Hall and Convention
Centre is critical to the city’s economic
recovery, according to Vbase, the venue
manager, in its preliminary assessment.
Both central-city venues, which generate
millions of dollars in visitor spending
annually, will remain closed until early next
year.
Christchurch Town Hall suffered extensive
damage from differential settlement. The
most obvious impacts of this are the Limes
Room/Boaters wing, which has separated
from the main structure, and extensive
damage to floors including in the James Hay
Theatre and main Auditorium. There is

widespread superficial damage throughout
the venue.
Christchurch Convention Centre suffered
moderate structural damage from differential
settlement and extensive damage to floors
from liquefaction. Again there is wide spread
superficial damage throughout the venue.
Once all assessments are complete and the
extent of repair is known, implications for the
proposed Convention Centre expansion
project will be considered in conjunction with
City Council and Ministry of Economic
Development.
Vbase venues host 1800 events each year and
bring in between $60 million and $100m in
visitor spending.

Get me to Hawke’s Bay
Hawke’s Bay tourism operators are reportedly
strongly in support of the new brand for the
region, unveiled last week. It replaces the old
Hawke’s Bay Wine Country logo (shown
above right).
Hawke’s Bay Tourism general manager Annie
Dundas praised the commitment of adman
and Hall of Famer Kim Thorp and HB
Tourism chair George Hickton who drove the
development of a new branding image.
Ms Dundas said the rest of the country would
see the new brand for the first time at TRENZ
and the first regional campaigns using the
new image and approach were planned to
emerge in September.

World’s Greatest Motorcycle
Rides – New Zealand
The Travel Channel’s Henry Cole, presenter
of the World’s Greatest Motorcycle Rides,
has recently been riding a Harley ’48 around
New Zealand. As the SKY TV blurb puts it:
Not content with viewing the breathtaking
scenery from two wheels, Henry takes to the
air, for a helicopter trip to see White Island,
and to the sea, to judge if the Interislander
Ferry is indeed one of the World’s Greatest
Ferry Crossings. Dividing his time between
both North and South Islands, Henry finds
that at least one common characteristic is the
Kiwi’s love of the motorcycle. Barely has
Henry had time to loosen his chin strap
before he finds himself deep in conversation
with the locals about the best bikes and the
best rides. Could it be that Henry has found
his holy grail?
The series premieres on digital channel 76 on
Sunday 29MAY at 9.30pm.
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PWT marketing strategy
makes shortlist
Positively Wellington Tourism’s Domestic Marketing
Strategy – which has seen commercial guest nights spent
in Wellington by New Zealanders surge over 13% in the
space of five years – is among the finalists of this year’s
CAANZ Media Awards. The awards allow agencies to
showcase the thinking behind the delivery of their
advertising campaigns. The focus is on strategy and
implementation rather than the creative.
The tourism campaign joins the Ministry of Health’s
fight against depression, the national cervical screening
programme and promotions by Johnson & Johnson and
Telecom as a finalist in the ‘Best Long Term Strategic
Campaign’ section, which recognises consistency in
strategic marketing.
PWT chief executive David Perks says while the
creativity of the organisation’s campaigns has received
extensive awards recognition over the years, the strategy
is what really counts.
“We can have the most seen, the most memorable and
the most beautiful campaigns there are, but what really
matters to us and our partners are the delivery on the
experience, and the numbers – bums on seats and bodies
in beds. Regardless of whether we win the award or not,
having our team’s dedication to delivering tangible
results recognised at this level is simply fantastic.”
Domestic commercial accommodation guest nights in
Wellington increased 13.8% in the five years to DEC10 –
far exceeding a national market increase of 3.7% over
the same period.
“Wellington’s journey from what some might say was a
‘windy grey dump’ to the ‘coolest little capital in the
world’ is well documented and well known,” Mr Perks
says. “What is perhaps less known is that a heck of a lot
of work and energy goes into ensuring that position
stands and that New Zealanders are constantly presented
with reasons to visit and inspired to return again and
again.”
The CAANZ Media Awards winners will be announced
on Thursday 02JUN.

Coolest Little Capital’s Trade Day
Wellington and Wairarapa’s annual
Trade Day is on at Auckland’s SkyCity
Convention Centre on 05MAY.
Positively Wellington Tourism chief
executive David Perks says “Lonely
Planet’s inclusion of Wellington at #4
on its top 10 cities to visit this year has
been incredible for the city and secured
a lot of media coverage for New
Zealand as a whole. We’ll be running
with the theme – but that’s all I’m
allowed to say.”
GreatSights’ CitySights hop on-hop off
tour will be one of a number of new
tour products exhibiting at the Trade
Day. Popular Wellington Rover Tours
has introduced a new Wind Turbine and
Seals experience, while John McKinney
has recently launched a revamped hop
on-hop off city tour.
Zest Food Tours will be highlighting its
new Sunday Gourmet tour, and the team
from the newly opened Adrenalin Forest
and Wellington Adventure Quad Bikes
will also be keen to promote.
On the accommodation front, the
refurbished and rebranded Amora Hotel
Wellington will be a must-see, as will
the Museum Art Hotel, talking up its
stylish fit out and the cocktail menu
design at its award-winning
Hippopotamus bar & restaurant.
Contemporary country accommodation,
Summit Lodge, will also be there for
the first time.
Attendees will be in to win their choice
of a visit to Visa Wellington on a Plate
or tickets to the famous Wellington
Sevens, which sells out in just over
three minutes.

Everyone’s welcome at the Open Trade
Show 0930-1130 on 05MAY, and there
will also be scheduled afternoon one-
on-one appointments available for
product managers and senior staff.
Email Ania.Peszynski@Wellingtonnz.com
by 21APR11for more information.
 Exhibitors: Adrenalin Forest, Bolton Hotel,
Positively Wellington Tourism, Kapiti Island
Nature Tours, Wellington Adventure Quad
Bikes, Copthorne Hotel and Resort Solway
Park, West and Bay Plaza Hotels, Tranzit Escape
Tours, InterContinental Wellington, Pukaha Mt
Bruce, Prime Hotels, The Summit Lodge, Amora
Hotel Wellington, Destination Wairarapa ,
Classic New Zealand Wine Trail, Zest Food
Tours, Carter Observatory, ZEALANDIA, Seal
Coast Safari/John’s Hop on Hop Off City Tour,
Te Papa, Wellington Rover Tours, Museum Art
Hotel, Millennium Hotels, Parehua Country
Estate, InterCity – Wellington CitySights,
Wellington Convention Bureau, Jackson Street
Petone.

500 Travel Writers headed here
Destination Queenstown is hoping the resort
will benefit from global publicity as
Wellington hosts the Society of American
Travel Writers annual convention in
November - thought to be worth more than
$2.5 million to the capital.
The event, staged for the first time in New
Zealand, is expected to attract up to 500
writers from across the US and Canada
with a readership of millions through
publications such as National Geographic
Traveller, The New York Times, Los Angeles
Times, The Washington Post, Conde Nast
Traveller, Elite Traveller and The New
Yorker, as well as various travel guides and
news websites.
DQ chief executive Tony Everitt said the
tourism body was looking forward to hosting
“this very influential society” in two famils
book-ending the week-long convention.

Conde Nast Traveller Magazine has named Matakauri Lodge in its just released
Hot List 2011, widely regarded as the definitive guide to the hottest new hotels in
the world.  Matakauri Lodge was one of just 65 hotels in 31 countries to make this
year’s international list.
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AUSTRALIA

Million Dollar Memo reconnaissance incentive
Tourism Queensland’s Million Dollar
Memo competition now has an earlybird
offer.  All companies and workplaces with
submissions in before next Sunday 17APR
will go in the draw to win a $50,000 prize
to be shared by up to four people from one
company to go on a reconnaissance tour of
Queensland, filled with amazing travel
experiences which they can report back to
their colleagues. Alternatively, the
earlybird winners get 50 Apple gift
vouchers to the value of A$1,000 each to

be redeemed within their country for any
Apple product of their choice, including an
iPad.
The Million Dollar Memo competition
requires businesses to submit a 60-second
video telling TQ what makes their company
great and why they think Queensland is the
ultimate reward destination.
The website, www.milliondollarmemo.com
has recorded more than 220,000 hits from
around the world and entries received from
Russia, Spain, Croatia, USA and Australia.

Sophisticated racing
simulator for Gold Coast
Multiple V8 Supercar Champion Jamie
Whincup will be among the first to road
test Australia’s most sophisticated,
professional racing simulation centre
when it’s launched on the Gold Coast
later this month.
Racecentre will provide drivers a chance
to test their driving skills within a safe
and controlled environment. There are
only a handful of these professional
racing simulation centres open to the
public around the world, and now
Australia can boast one of its own. The
centre is designed to give fans the most
realistic racing experience possible.
Drivers race against each other in full-
motion simulators in the car model of
their choice including F1, V8,
Lamborghini, Ferrari and Porsche to
name just a few. www.racecentre.com

APT’s blooming Outback
Desert flowers are budding for a spectacular
JUN-SEP wildflower season in Central
Australia, the result of excellent rains
recently in the Outback.
APT’s 10-day The Outback Way Small Group
4WD Adventure travels through this region,
and is expecting to show passengers some
fabulous displays, especially around
Mereenie Loop Road, Kings Canyon and
west of Uluru.
The price is from NZ$5875pp twin share for
departures between JUL-AUG11, and APT is
offering a $350 per couple saving on the
14JUN and 23JUN departures.
Agents phone 0800 278 687 or
www.aptgroup.travel

Qantas has commenced its new direct air

services from Brisbane to Broome with

4-hour flights operating between the

destinations each Thursday and Sunday.

The new service opens up Broome and the

Kimberley to international tourists from

across the Pacific.

Salt grill for Hilton Surfers
Restaurateur and chef, Luke Mangan, will
head up Hilton Surfers Paradise’s signature
restaurant, Salt grill, when stage two of the
A$700 million hotel opens in AUG11. With a
number of award-winning restaurants already
to his name, Luke Mangan will not only take
the reins of the hotel’s restaurant, but will
also be responsible for the entire food
operation in the hotel.  In an Australian first,
guests will be able to experience his food in
the restaurant, during conferences, meetings
and events and when ordering room service.

PACIFIC ISLANDS
Aircalin’s a-MAY-zing fares
Aircalin has New Caledonia airfares on sale
until 30APR11 for travel 28APR-31MAY11.
Ex AKL from $599 return economy class
Ex WLG from $805 return economy class
Ex CHC from $835 return economy class
Inclusive of all government taxes/levies
Domestic flights are in conjunction with
Jetstar.
Valid for travel 28APR11-31MAY11
Seats are limited and may not be available on
all services.
Fare conditions are in the CRS and agents can
also contact their wholesaler for packages or
call Aircalin reservations on 09-308 3363.

Edgewater + Aitutaki deal
Clients bound for Aitutaki can enjoy a free
night as part of a pre or post-atoll stay at The
Edgewater Resort & Spa at Rarotonga. The
resort is offering a Stay 3 Pay 2 deal as a pre
or post Aitutaki stay, valid on all room types
excluding Studios and two-bedroom
Apartments. Click here to download the flyer
with the details and conditions.

Norfolk Island’s Hardy’s Wines
Golf Classic 14-21AUG11
Golfers are invited to join the ‘event’ of the
year, with both professionals and amateurs
playing side by side on Norfolk Island.
The Gold Classic, 14-21AUG, attracts an
amateur prize pool of A$12,000 as well as
trophies.
Package prices ex New Zealand:
• AKL– from NZ$1184 – 7 nights
• CHC or WLG- from NZ$1344 – 7 nights
Includes Return economy class airfare to
NLK; All pre-paid airline taxes; Meet &
Greet at NLK; Return airport transfers on
NLK; 7 nights twin share accom; 7 days car
hire (insurance & petrol are extra and payable
direct whilst on Island); Free Miniature Golf
“Golf your way through Norfolk’s History”;
Free “A Walk in the Wild” unique rainforest
walk; Bonus discount shopping card with free
gift.
Golf Registration Fees of A$240pp payable
direct to the Norfolk Island Golf Club.
Call 0800 0088 10  or  karen@travelcentre.nf

  5

Stay 5 Pay 3 + Kidz FreeStay 5 Pay 3 + Kidz Free CLICK
HERE
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www.spmhotels.com           SPM  
GREAT FAMILY OFFER FOR       
OCTOBER SCHOOL HOLIDAYS. 
Book 2 rooms of the same category 
and the 2nd room is 50% off the     
regular rate. 
Valid for 2 adults & 3 chd under 15yrs. 
Sales & travel 01 Apr  30 Jun 11;          
01 Oct 11  31 Mar 12 

laura@sunseeker.co.nz 
j.carson@xtra.co.nz 
alana.eli@xtra.co.nz 

 

THIS WEEKS FEATURE 
 

HOT 
DEALS 

 

 

www.aggiegreys.com 
HOT SPECIAL REDUCED RATES 
PLUS STAY 5 / PAY 4  & STAY 7 / 
PAY 5  PLUS 2 for 1 DINNER DEAL. 
Aggies Resort  is fully booked 15 May 
to 16 Sep 11 and has launched this-
fantastic  hot special for travel from  
16 Sep 11 31 Mar 11. Sales to 30 
Sep 11. Plus Kids stay/play/eat free! 

 

 

www.aggiegreys.com 
STAY 5/ PAY 4 & STAY 7 / PAY 5 
On Hibiscus Rooms & Deluxe Garden 
Fales.  Sales & travel to 31Mar 12. All 
room grades now include return air-
port transfers with Samoa Scenic 
Tours and full buffet breakfast daily.  
Kids play free at the Kitty Katz Kids 
Club open daily 9am-5pm. 

 

 
 

 

 
 

 
 

 
 

 
 

bringing the South Pacific to you... 

www.iririki.com 
STAY 7 / PAY 4 on all room grades. 
Sales to 15  May 11.  Travel to 15 Dec 11 
(close out 22-26 Apr 11). 
IRIRIKI OPENS UP TO ALL AGES! 
From 01 July  the  whole island will wel-
come guests of all ages. There will be no 
restrictions on child access around the 
island.  PLUS Kids stay & eat free! 

www.turamapacific.co.ck 
STAY 3 NTS  at Aitutaki Escape &  
receive FREE RETURN AIRFARES-
Rarotonga to Aitutaki for 2 persons 
per villa.  Includes complimentary gift 
basket with bottle of wine on arrival, 
daily breakfast basket & VIP airport      
transfers. 
Sales to 21 Apr & travel to 31 Aug11 

SPM HOTELS RESORTS & SPA - TAHITI AGGIE GREYS HOTEL & BUNGALOWS SAMOA AGGIE GREYS RESORT & SPA  SAMOA  

TURAMA PACIFIC TRAVEL GROUP 

www.grandvanuatu.com 
STAY 7 / PAY 4 on Harbour View 
Rooms. Fantastic savings at this        
centrally located hotel where all rooms 
have great  water views. Sales to 15 May 
11.  Travel to 15 Dec 11 (close out 22-26 
Apr 11). Stay 7 / pay 5 or Stay 4 / pay 3  
travel 01 Apr 11 to 31 Mar 12. Includes 
tropical breakfast & return transfers.   

GRAND HOTEL & CASINO VANUATU IRIRIKI ISLAND RESORT & SPA  VANUATU 

 Laura           Jacquie             Alana 
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ASIA
Singapore’s paid attractions
suffer
The UK’s Travel Daily reports that
Singapore’s two integrated resorts are
benefiting Sentosa Island but not delivering
for the rest of Singapore’s paid attractions.
While visitor numbers to Singapore are up
around 20%, a new survey by the Association
of Singapore Attractions has found that paid
attractions in Singapore, excluding those on
Sentosa, registered a 0.2% decline in visitor
numbers in 2010, with those in the city centre
experiencing a 4.4% slide. Tourist figures
also dropped 3.2%.
Meanwhile Sentosa Island had registered a
185% lift in visitor arrivals due to the
opening of Resorts World Sentosa.
On Sentosa, 76% of total visitors were
tourists - 8.1% more than in 2009.
Collectively, Singapore’s attractions sector
reported a total attendance of more than 34
million visitors last year, of which half were
international tourists.

Royal Brunei packages
The five-star Empire Hotel & Country
Club in Brunei has exclusive packages
for pax flying Royal Brunei Airlines.
These 3-day/ 2-night packages are
offered in conjunction with Royal
Brunei Holidays and are to be booked
directly with Royal Brunei Airlines.
Click on each to download details.

• The Empire Escapes

• The Empire Spa Delight

• The Empire Golfer’s Challenge 

• The Empire Hideaway
Please Note: Standard Agency
Commission does not apply for these
all inclusive packages. RBA therefore
understands the need for agents to
impose a booking fee to their customer.
Call Royal Brunei Airlines on Tel 09
977 2209 or email aklrba@rba.com.bn

Sendai airport reopens
Sendai Airport, which was damaged in
Japan’s 11MAR earthquake and then flooded
under metres of water in the subsequent
tsunami, will partially reopen to commercial
services this week, with the first flights
operated by Japan Airlines arriving from
Haneda and Osaka.
Sendai’s recovery comes after a massive
repair and cleanup operation by the Japanese
Government supported by the US Air Force.
Millions of dollars worth of ground-based
electrical and safety equipment and
infrastructure was damaged by the
inundation.

Work under way
on China Disneyland
Work is now under way on a five-year project
to build China Disneyland, following last
week’s ground-breaking ceremony in
Shanghai.
Mainland China’s first Disney theme park, it
will cost an estimated US$3.7 billion to build.
390 hectares have been set aside for the park,
hotels, parking lots and a lake, and the city of
Shanghai has created a special ‘tourist zone’
for the park which will include a subway
system.
Initially, the park will feature Disney’s famed
“Magic Kingdom”, with the addition later of
an “Animal Kingdom” and “Epcot” area.
According to the government, Shanghai’s
Disneyland will attract 7.3 million visitors in
its first year alone.
Footnote: Visitors from Shanghai to Hong
Kong’s Disneyland account for 42% of their
customers - or 2.2 million visitors every year.

MFAT lifts Tokyo advisory
A Ministry of Foreign Affairs and Trade
travel advisory for Japan has now removed
restrictions for Tokyo.
The easing of restrictions came as the New
Zealand National Radiation Laboratory
advised there was now no radiation safety
hazard to Tokyo.
However, the ministry continued to warn
against all tourist and non-essential travel
north east of Tokyo in the areas most affected
by last month’s earthquake and tsunami.
“We continue to advise New Zealanders
throughout Japan to monitor local media
closely and follow any advice and
instructions on precautionary or protective
measures issued by local authorities,” a
ministry spokeswoman said.

Stay 5 / Pay 4
at

Pacif ic Resort Rarotonga,
Pacif ic Resort Aitutaki

and
Te Manava Luxury Villas & Spa

Includes NZ$50 F&B credits per room
per day at Pacif ic Resor t proper ties

Includes FREE bottle of wine and
snorkelling cruise for two on Moana Roa

at Te Manava Luxury Villas & Spa
Sales to 30Jun11, travel to 31Mar12

Contact your wholesaler for fur ther details

www.pacif icresort.com
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New Vietnam Villas
An Lam Ninh Van Bay Villas on Vietnam’s beautiful
and remote Ninh Van Bay opened on 02APR, reports
Exotic Holidays.  Located 40 minutes by road from
Nha Trang and 20 minutes by speedboat, the resort
features 35 secluded villas set in a spectacular
landscape with a backdrop of tropical forest and rocky
mountains.  The spacious villas blend contemporary
design with traditional Vietnamese touches.  Each
villa has its own private plunge pool with either a
beachfront or lagoon view.  The bay is known for its
fabulous coral reefs, white-sand beach and mountain
backdrop.
For Vietnam travel, phone Exotic Holidays on 0508
396 842.

SIA offers Travel Agents
Singapore Trade Pass
In conjunction with the Singapore Airlines SQ
Rewards program, the Singapore Tourism Board have
come to the party and offered the chance to explore
Singapore with a free trade attraction pass.
Simply qualify for the agent airfare incentive by
selling Singapore Airlines (as per the terms and
conditions of trade release TB044-11), spend a
minimum of three nights in Singapore and you will
receive free passes to most of Singapore’s leading
attractions.
For information on how to redeem your SQ Rewards
and your free trade attraction pass (and the terms and
conditions of both) visit the SIA Info Portal:
http://www.singaporeairpromos.co.nz
Username:   sqagent
Password:    silverkris76

Following the lead of Hong Kong International

Airport, which took the overall ‘Airport of the Year’

title, Hong Kong’s Regal Airport Hotel was named

‘Best Airport Hotel – Worldwide’ and ‘Best Airport

Hotel – Asia’ at this year’s Skytrax World Airport

Awards.

Double-decker Aloha Bus
Starting this month, a distinctive and fun new attraction will be seen and enjoyed in
Waikiki with the introduction of seven open-top, red double-decker sightseeing buses.
Dubbed the Aloha Bus, the brightly coloured, island-themed double-deckers will offer
scheduled roundtrip sightseeing tours from the Duke Kahanamoku statue at Waikiki Beach
to the King Kalakaua statue and Chinatown in downtown Honolulu, with added stops for
dining, shopping and transfers to Pearl Harbor.
Tour narrations are provided via individual passenger headphones with description of
points of interest GPS activated as the bus passes cultural and historical sites as well as
shops and restaurants.

Mexico Extravaganza sale
Sara Locke, Product Manager at Escape Holidays says they have a big sale until 18APR
for a number of Mexico destinations and resorts. Click here to download a flyer with a
sample of resorts on sale. “These are land-only, so the value can be seen and we’ve got
lots more,” says Sara. “Just add the best available airfare to suit your client’s needs.”

THE AMERICAS

Mexico  
Extravaganza Sale C

LI
C

K
 

H
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E
*email: res@escape-holidays.co.nz

 7 nights from $259*

Free Whistler Getaway
Adventure with
Rocky Mountaineer
Journey into the majestic Canadian
Rockies and get another epic mountain
range adventure free of charge with
Rocky Mountaineer.
This year, discover Western Canada’s
award winning Rocky Mountaineer rail
journey between Vancouver and the
majestic Canadian Rockies. For a
limited time, book a qualifying Rocky
Mountaineer holiday of 6 nights or
more on select dates and receive a
Whistler Getaway Adventure including
a Whistler Sea to Sky Climb rail trip –
a spectacular 3½-hour journey between
Vancouver and Whistler, one hotel
night in Whistler and a pass for
Whistler’s PEAK 2 PEAK Gondola –
the world’s highest lift and longest
unsupported span free.
Offer available from now until the end
of June. Valid for new 2011 departures
only.
For more information contact
Adventure World on 0508 496 753 or
visit www.adventureworld.co.nz
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Exploring Western Canada’s parks
Save $259pp on Trek America’s 21-day camping trip, now
priced from $2720pp. This round trip from Seattle explores five
National and Provincial Parks, the Canadian Rockies and the
rugged coastal beauty of Vancouver Island. Price includes a 2-
day overnight wilderness canoe trip, scenic Vancouver Island
ferry, Wildlife viewing, scenic walks and hikes, sightseeing in
Calgary, Vancouver, Victoria and Seattle, Yoho, Banff, Jasper
and Pacific Rim National Parks, Wells Grey Provincial Parks,
services of a TrekAmerica tour leader, all transportation by
private adventure vehicle and 20 nights camping & equipment.
Offer available for the 27JUN departure only. For more
information contact Adventure World on 0508 496 753 or visit
www.adventureworld.co.nz.

Starline Tours LA offers
“Show and Save”
Starline Tours, operators CitySightseeing Hop-on Hop-off
Double Decker buses around the Los Angeles area, has
introduced the “Show and Save” discount programme with
major attractions.  Simply showing a valid CitySightseeing
Hop-on Hop-off bus
ticket opens the doors
to discounts at 30
notable venues.
Some examples
include:  $9 off an adult
ticket at Universal
Studios Hollywood, two-for-one admission at the Peterson
Automotive Museum, Hammer Museum and Japanese
American National Museum, and 50% off bike rentals at
Santa Monica Pier’s Blazing Saddles.  The program also
includes savings and extras at icons like the Los Angeles
County Museum of Art (LACMA), Laugh Factory, the Da
Vinci Exhibit, the Grammy Museum, and even $15 savings
on Starline’s own original Movie Stars’ Homes Tour.
Starline’s convenient routes stop at more than 50 locations
from downtown Los Angeles to the beaches of Santa
Monica, with stops in Hollywood and Beverly Hills along
the way.
Passengers enjoy an open-air view from vintage English
Double-Decker buses with an informative, narrated tour.
A new free smart-phone City Sightseeing app features the
location of all the Hop-on Hop-off bus stops and major
attractions, making sightseeing – and saving – a cinch in
the Los Angeles area.  During peak season in summer,
Starline Tours will run buses on the main Hollywood Route
every 20 minutes, so that passengers get the most out of
their ticket.
Adult pricing is US$35 for a 24-hour, All-Route ticket;
US$50 for a 48-hour All-Route ticket. Child and family
tickets are also available. Advance purchase is not
necessary – riders may purchase 24 or 48-hour tickets
directly from the driver at any stop, at Starline Tours ticket
kiosks including the forecourt of Grauman’s Chinese
Theatre, or online at www.starlinetours.com

Fare is tax/fuel inclusive
One-stop to Reunion Island with Air Austral, ex AKL from NZD2599RT economy

Prince Lot Hula Festival
The 34th Annual Prince Lot Hula
Festival takes place at spectacular
Moanalua Gardens in Honolulu on
Saturday, 16JUL, 0900-1600.  The
largest non-competitive hula event
in Hawai‘i, the festival is held each
year to honour Prince Lot
Kapua`iwa who revived the once
banned hula in the district of
Moanalua.
A historical and cultural treasure,
Moanalua Gardens is one of the
most beautiful places in Honolulu.
Once a botanical garden, it is home

structures.
The event will feature both hula kâhiko (ancient) hula and
chant, and ‘auana (modern) hula performances.  Dancers will
perform on one of the few remaining pâ hula (hula mounds)
in Hawai‘i.
Local food and refreshments will be available for purchase
throughout the day.  Limited edition tee shirts and a souvenir
button will be on sale. Proceeds from these merchandise
sales will help cover the costs of the festival.
There is no charge to attend the festival however a button
donation to MGF is requested to raise funds to support the
event.   www.moanaluagardensfoundation.org

Stay Pay in Botswana
World Journeys reports that its Stay 6/Pay 4 nights offer on
&Beyond luxury safaris in Botswana is back by popular
demand, valid for new bookings travelling between now and
the end of June 2011.  This means that a 6-night package costs
from as little as $4,305pp share twin, this example being on a
Kasane – Maun basis.  Departing Kasane, your clients transfer
by road to Chobe Under Canvas for two nights at this semi-
permanent camp with six en-suite safari tents on the water’s
edge.  Here they get to experience true wilderness dining under
the stars, twice daily game drives in open vehicles, and boat
cruises along the Chobe River.  They travel by light aircraft
into the Okavango Delta to Nxabega Okavango Tented Camp,
with its exclusive tented suites raised on wooden platforms.
Here guests experience an irresistible combination of water
and wildlife on twice-daily game drives, bush walks, Delta
cruises, mokoro excursions, bush breakfasts and excellent bird
watching.  Then travel by light aircraft for the final two nights
in luxury at the unique Xaranna Okavango Delta Camp with
each suite boasting a romantic sala, private plunge pool, indoor
bathtub and al fresco shower.  The camp enjoys solitude on its
own delta island within a 25,000ha private concession.  Twice
daily safari activities are on offer, or they can just enjoy
watching the wildlife spectacular from their own suite. Prices
vary seasonally and are subject to availability.
Contact World Journeys 0800 117311 or
info@worldjourneys.co.nz

to rare trees, foliage and historic

AFRICA / MID EAST
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The fastest way to Africa is with SAA
REFER CRS DISPLAYS

FOR SAA FARES TO
AFRICA

Etihad to promote Emirati crafts, heritage
In moves to support and uphold the heritage of the United Arab
Emirates, Etihad is to offer locally produced craftwork for purchase
on board its flights.
The Abu Dhabi-based airline has signed a partnership agreement
with “Sougha”, a Khalifa Fund initiative which aims to develop the
skills of Emirati women of all ages and encourages them to preserve
traditional craftsmanship to produce, enhance and accessorise a wide
range of products.
Peter Baumgartner, Etihad Airways’ Chief Commercial Officer says:
“Etihad plays an active role in many community projects across the
UAE and our cabin crew members will take great pride in knowing
that the products they promote and sell on our flights will support the
empowerment of local women and the preservation of UAE culture.”

Ethad’s Peter Baumgartner (left), and
Abdullah Al Darmaki, Deputy CEO, Khalifa
Fund for Enterprise Development with an
Emirati craftswoman from Sougha.

Sabora Tented Camp
 - reminiscent of a bygone era
 Sabora Tented Camp on the Serengeti Plains in Tanzania dishes up
lavish doses of romance, exploration and intrigue, reminiscent of a
bygone era. Each tent offers opulent luxury, complete with antique
mahogany travel chests, Persian rugs and silk curtains.
Your clients can experience 6 nights at the Sabora Tented Camp
from $9600pp share twin, a price that includes meals where
specified, soft drinks, premium wines, spirits & liqueurs, meet and
greet services with assistance at the airport, shared use of 4X4 for
the safari game drives as provided by the lodge, services of an
experienced English speaking driver guide, all park fees and
government taxes, transfers as specified on the itinerary, and flights
from Kilimanjaro Airport to Sabora inclusive of airport fees and
taxes.
Call Adventure World on 0508 496 753 .

Save up to 25%
on an Acacia Africa Overland Safari
Book an Overland tour with Acacia and your clients will receive up
to 25% off Acacia’s Overland tours departing before 01JUL11 or
15% off Overland tours departing after 01JUL11 but before
01JAN12.
Adventure World says that on an Acacia Africa overland safari tour
your clients will get off the beaten track to the real Africa and
experience the ‘Big 5’. They will also get to make life-long friends
with like-minded people in the relaxed, easy-going atmosphere of
these safaris.
Call AW on 0508 496 753 or visit www.adventureworld.co.nz.

‘Egypt is Back’ as Egyptian Ministry of Tourism Awards NZ Specialist Wholesaler
The Innovative Travel Company has been
recognised by the Egyptian Ministry of
Tourism for its outstanding contribution
to Egyptian tourism from NZ in 2010.
The ‘Isis Award’ was provided by
Egypt’s Ministry to Innovative’s business
partner, Elhamy Elzayat to present to the
wholesaler on his current visit to New
Zealand. At a celebration last Thursday
Mr Elzayat (former Honorary Consul
General for NZ in Egypt) gave an update
on recent and current events in Egypt and
presented the award to Robyn Galloway,
MD of The Innovative Travel Co.
Mr Elzayat, who has recently been

this should not cause concern to travellers ... introducing
some humour into his address, Elzayat indicated that the
traffic issues in Cairo were still of more concern than the
local peaceful protests. All tourist sites have re-opened,
travel bans have been removed and all arrangements for
travel are operating normally once again as more and
more travellers are coming back to Egypt.
FREEPHONE 0508 100111 info@innovativetravel.co.nz

From left, Robyn Galloway and Carol Wisker (Innovative
Travel; Sue Gartshore (United CBD); Elhamy Elzayat;
Sandra Barclay-Graham (Business Travel Ltd) and Anne
Van Dyke (Travel Broker)

appointed Chairman of the Egyptian Tourism Federation
(a separate organisation to the Ministry), indicated that
‘Egypt is Back’ and many improvements were on track for
the country with the changes in the constitution designed
to provide for a truly democratic government. He advised
that we would continue to hear about events in Tahrir
Square in the centre of Cairo, which his offices overlook,
as it is the focal point for any issues which locals want to
bring to everyone’s attention and this was part of the
process to the new Egypt. He added that these events were
being undertaken in a peaceful, albeit very vocal way, and
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EUROPE
Papal beatification tops
royal nuptials
Pope John Paul II’s beatification ceremony will
attract more visitors than the Royal Wedding,
according to figures released this week by hotel
price comparison site Trivago.
The two events, scheduled for the weekend of
29APR, are both set to be marked by an influx in
tourist numbers to their respective locations
(Rome and London) but Rome is experiencing
higher demand, according to the figures.
Trivago calculated that for that weekend,
approximately 60% of London’s hotels which are
available online through hotel booking sites can
still be reserved - but in Rome, only 30% of the
city’s online hotels are available.
A night in Rome for the weekend of the
beatification, which is expected to draw Catholics
from all over the world, is currently priced at an
average 258 euros a night.
A room for the night in London around the
wedding of Prince William and Kate Middleton
will cost an average of 217 euros a night.

Save 10% on Turkey & Greece
Exotic Holidays has released a 10% saving on all
Turkey product for travel to 31MAR12, provided
it is booked and deposited by 30APR11.  For
instance, there’s a 10% saving on its 11-day
Glories of Turkey and Greek Island Cruise tour, a
locally escorted small group tour, which is now
priced from $2212pp share twin (was $2458).
Your clients will discover Istanbul, Gallipoli, Troy,
Pergamum and Ephesus before sailing on a three-
day Greek Island Cruise that takes in Rhodes,
Santorini and Heraklion before the tour ends in
Athens.
For more Turkey and/or Greece holiday options,
phone Exotic Holidays on 0508 396 842.

TOUR PRODUCT

Luxury cruising through a jungle as big as Australia
Scenic Tours has just released its new 2012
brochure, combining the ultimate South
American holiday with a once in a lifetime
luxury Amazon cruise.
Only accessible by water, this three-night
journey travels through one of the most
remote and least visited areas of the world.
On-board the ship, as well as on shore
excursions, guests will have the
opportunity to see hundreds of species of
Amazon wildlife. Guests will enjoy an
environment of utmost luxury on-board the
new MV Aria, exclusively chartered by
Scenic Tours. This remarkable vessel,
launching this month, caters to a maximum

of 32 guests. All suites are oversized and
comparable to a 5-star hotel. From the
gourmet Peruvian cuisine to the crystal and
china service at dinner, the amenities on-
board the MV Aria will truly delight your
clients, who can add this cruise to any of
Scenic Tours 15 new South America
itineraries.
Scenic Tours is offering Partner Fly Free
Return* deals to South America including
taxes on selected tours, with the offer
ending 31OCT11.
To book call 0800 441 611 or visit
www.scenictours.com.au *Conditions apply.

Berlin’s Hotel Q!
Situated just off West Berlin’s grand
boulevard Kurfürstendamm, Hotel Q! only
offers futuristic design and innovative
room concepts. Created from the ideas of
owner and nightlife impresario Wolfgang
Loock and the renowned architecture
studio GRAFT, the 77-room hotel sets new
service standards for guests. Loock
strongly believes that although guests have
a growing desire for individuality on the

one hand, they also have a need to
experience traditional family-values such
as protection, friendliness, reliability and
warmth. The extraordinary services at
Hotel Q! reflect this philosophy perfectly.
For instance, local guides offer to take
guests to their personal hot spots of Berlin
and the chef is happy to satisfy the
traveller’s craving for ‘mom’s stew’ at any
time.    www.designhotels.com/hotel_q

AVIATION
Air NZ, Etihad code share a goer
Air New Zealand’s newly-approved code
share agreement with Etihad Airways goes on
sale this Thursday 14APR, for travel from
18APR.
Under the deal, Etihad will code share on all
Air NZ trans-Tasman services and on
domestic services between AKL, WLG, CHC
and ZQN. Air NZ will code share on 21
Etihad flights per week between Australia’s
east coast ports and Abu Dhabi, and on EY’s
thrice-daily flights between Abu Dhabi and
London Heathrow.
Etihad operates 11 flights per week round trip
from AUH into SYD, 3pw into BNE and a
daily service to MEL.
The code share deal will also integrate the
airlines’ loyalty programmes, enabling
customers to earn and spend on each other’s
flights.

Emirates has become the world’s third-

largest carrier by capacity for two

consecutive months this year, beating

United Airlines, according to a report by

the Centre for Asia Pacific Aviation.

Europe on Sale until 19 April CLICK
HERE
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JAWS 2011
IN PICTURES

Whangarei, Tauranga, Rotorua,
Napier, Palmerston North, Wellington

Joint Airline
Workshops
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LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

Air Pacific 787s cancelled?
Flightglobal.com reports that Air Pacific
appears to be the carrier behind the
cancellation of eight Boeing 787s
disclosed in Boeing’s order books last
month.
The airline had ordered five B787-9s in
APR06 and taken purchase rights on
another three. These aircraft were
originally intended for delivery this year.
Air Pacific subsequently firmed the
purchase rights in DEC07, taking its
overall total to eight 787-9s. The airline
also selected General Electric, GEnx
engines for the twinjets.
But Boeing revealed last month that
eight 787s had been struck from its
backlog, and its first-quarter order total
for the type shows that the eight FJ
aircraft are no longer listed.
Air Pacific has declined all requests for
comment.
Meanwhile there is speculation FJ part-
owner Qantas may have done a
backroom deal that could see its own and
Jetstar’s 787 deliveries advance up the
waiting list.

China Eastern has announced

that it will increase its

Melbourne-Shanghai frequency

from 4pw to daily from 20JUN.

Melbourne Airport says

Chinese passport holders grew

by 22% in 2010 over 2009, and is

seeing that growth continue

this year with a 33% increase in

JAN11 and 21% in FEB11 over the

same months last year.

Branson grandstands at SFO

Dream award in easier reach with myChoice

CRUISE NEWS

Air New Zealand appointment

Sir Richard Branson, in true Virgin style, used
the opening of San Francisco International
Airport’s redeveloped US$378m Terminal 2 as a
reason to stage a futuristic fly-by over the city.
Virgin Galactic’s twin-fuselage WhiteKnightTwo,
carrying SpaceShipTwo flew in formation with
one of Virgin America’s A320s and the planes
then did a synchronized landing on parallel
runways at SFO.

During the subsequent press conference, Branson
insisted he will remain a “major shareholder” in
Virgin Atlantic, whatever the outcome of talks to
sell his 51% stake in the airline.
He confirmed to reporters that Virgin had
received offers to buy his stake, but he would not
say who the offers were from. He also said he
expected to announce an alliance partner within
months to help Virgin compete against the British
Airways alliance with American Airlines.

Miles & More members will soon be topping
up their mileage account so as to earn a dream
award faster: The myChoice mileage
promotion, from 01MAY11 up to year-end,
allows them to boost their mileage accrual with
double or triple extra award miles on a
favourite route of their choice in Europe.
To obtain the additional award miles, members
need only register briefly their preferred route
online at www.miles-and-more/mychoice.com
up to 29APR11. On their preferred route,
registered passengers in Economy will earn

double and in Business Class triple the usual
award miles. Each flight qualifies for extra mile
credits – i.e. the outbound and return flight each
count as a separate route. On a flight from
Frankfurt to Paris and back, for example,
members in Economy Class will earn 5,000
instead of 2,500 miles and in Business Class
12,000 instead of the usual 4,000 miles.
The promotional offer applies to all non-stop
flights operated within Europe by Adria Airways,
Air Dolomiti, Austrian Airlines, Croatia Airlines,
LOT Polish, Lufthansa, Luxair und Swiss.

Air New Zealand has appointed Christopher
Luxon to the role of Group General Manager
International Airline effective 30MAY.
The 40-year-old New Zealander comes to the
airline from Unilever, which he joined in 1993
after completing an M.Comm at the University
of Canterbury.
He is currently President and CEO of Unilever
Canada, leading a US$1.4 billion business with
1,500 employees.
In addition to his Canadian responsibilities, he
is a key member of the North American
Leadership Team that directs Unilever’s US$10
billion regional business and he also sits on

Unilever’s Americas Regional Operations
Leadership Team. Since January he has also been
leading Unilever’s US$4 billion Personal Care
business in the US.
Mr Luxon has vast international experience
having worked in New Zealand, Australia, Asia,
UK, US, and Canada in a range of local, regional
and global assignments dealing with both
developing and developed markets. Brands he has
taken a senior leadership role in growing globally
include Dove, Rexona and Lynx; and he has been
recognised with several awards for his brand
work. Christopher has also lead one of Unilever’s
Asian Innovation Centres.

Royal Caribbean turns one
in New Zealand
Royal Caribbean Cruises is this month
celebrating the first birthday of the opening
of its New Zealand office, and NZ sales
manager, Mark Kinchley, says he is
definitely in a celebratory mood and says the
past year has been a “cracker year and a
positive whirlwind of activity” with the
three cruise brands, Royal Caribbean,
Celebrity Cruises and Azamara Club
Cruises, offering Kiwis new and more varied
choices in cruising.
“New Zealanders have really responded to
the Royal Caribbean brand,” says Mark
Kinchley.
“We knew the market was ready for more
choices in cruising, and we certainly believe
we are raising the bar in terms of what New
Zealanders can expect from their cruise
holidays.”
Kinchley is predicting a bumper year ahead
for the cruise line, and is also pleased to
report that from next month the cruise line
will, for the first time, offer all cruises
priced in New Zealand dollars.
Royal Caribbean brought 6,000 international
visitors to New Zealand in the 2010/2011
summer season, and predicts, with its
increased ships in the region, it will bring
36,000 visitors to New Zealand in the 2011/
2012 summer season.
Says Kinchley  “Cruising is booming all
around the world and New Zealand is very
much part of this growth story. New
Zealanders are really appreciating the broad
range of cruising choices we are offering
them close to home.”
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Tel: 09-444 2298

Fax:09-442 4228
CLICK HERE

FOR WEBSITE

 Mexican Riviera

       DEPARTS SUNDAYS YEAR-ROUND

7 nights from Los Angeles

on Carnival Splendor
from NZ$669*pp s/twin

* Sales to 30JUN11.   Cruise costs based on Cat 4A, sailing date

25SEP11. Includes port charges, Govt taxes, pre-paid gratuities

 CLICK HERE DAY 1 LOS ANGELES

DAY 2 AT SEA

DAY 3 AT SEA

DAY 4 PUERTO VALLARTA

DAY 5 MAZATLAN

DAY 6 CABO SAN LUCAS

DAY 7 AT SEA

DAY 8 LOS ANGELES

Celebrity Millennium to cruise Asia
Celebrity Cruises is to cruise in Asia
over the winter of 2012-13.
The 1,950-passenger Celebrity
Millennium will sail a series of 14-
night, open-jaw voyages between
Singapore and Hong Kong that include
stops in Bangkok, Thailand (for an
overnight stay); Ho Chi Minh City,
Vietnam; and Halong Bay, Vietnam.
The season also will include two 14-
night sailings roundtrip from
Singapore with overnight stays in Bali,
Indonesia.
The Celebrity Millennium gets the
Solstice-class treatment in early 2012,
adding several new restaurants and
new AquaClass spa-themed cabins,
and lifting its capacity, based on two
passengers per cabin, to 2,158.
Celebrity Millennium will sail two
trans-Pacific voyages to and from the
region, with its westbound cruise from
Hawaii to Sydney, scheduled for
NOV12, timed to coincide with a total
solar eclipse that will be viewable
from the ship as it sails between Fiji
and New Zealand.

In APR13, the ship will reposition from
Hong Kong to Shanghai on a cruise
featuring overnight calls in Hong Kong
and Beijing (Tianjin), China. The ship
then will continue eastbound across the
North Pacific to Alaska with stops in
China, Japan, and Russia.
Celebrity also announced its first Asia
cruisetours, which combines one of its
new Asia cruises with a five-night pre-
or post-cruise escorted land tour out of
Hong Kong. The cruisetours will feature
trips to Xian and Beijing to view the
Terra Cotta Warriors and the Great Wall
of China.
Footnote: Celebrity Millennium, which
was previously based in Australia and
New Zealand in summer 2008/9, will
return for a brief visit on her way to
Singapore. She will join sister ship
Celebrity Solstice in 2012 for her
inaugural Australasian summer cruise
season, and it will be the first time ever
that two Celebrity ships will sail local
waters together.
Visit www.celebritycruises.com.au  or
call 0800 102 103.

Seabourn Quest
- Specials July & August 2011
The launch of Seabourn’s newest ship the
Seabourn Quest is only weeks away in JUN11. A
sister ship to Odyssey and Sojourn, her arrival
completes the expansion of the Seabourn fleet and
ensures some amazing cruising opportunities for
clients looking for a 5 star plus, inclusive, luxury,
small ship experience, says Cruise World’s Cheryll
Browne. “We have some special offers on selected
sailing dates in July and August for the Quest’s
inaugural Europe season on the 7-day Greek
Islands & Dalmatian Coast cruise from Athens to
Venice v.v., and the 7-day Greek Isles & Turkish
Delights cruise from Athens to Istanbul v.v.
Cruise only fares with up to 55% off and priced
from only NZ$4085* per person.”
Seabourn cruise fares include suite-style
accommodation, all meals and entertainment
onboard, port charges and taxes, complimentary
wines with lunch and dinner, open bar throughout
the ship, selected Seabourn Signature Delights,
and it is important to note that gratuities are
neither required nor expected on Seabourn.
*Fare based on A category ocean view suite. Fares are
capacity controlled and can change without notice.
Conditions apply.

Call or email Cruise World for details.

Cruise Today on the Travel Channel
The Travel Channel’s new Cruise Today series
premieres on Saturday 07MAY at 8.30pm.
In the first episode of the monthly magazine series
dedicated to the world of cruising, Cheryl Baker
joins the Independence of the Seas to explore the
Western Mediterranean and finds out just what one
of the world’s biggest cruise ships has to offer.
Ashore, Gareth Davis reports from one of Italy’s
most popular ports of call, the Amalfi coast, and
Helen Hokin discovers the luxury side of barge
holidays in Burgundy. The Travel Channel is on
SKY digital channel 76.

Princess Cruises Blog reaches
halfway mark
Princess Cruises has reached the halfway point of
its blog, “50 Essential Experiences: The Travel
Bucket List,” with the post of Essential Experience
#25, contributed by Commodore Giuseppe
Romano, senior captain of the Princess fleet.
In his story, Commodore Romano shares how he
surprised his wife with her dream trip to Paris for
their 20th anniversary.

Oceania Cruises has extended its 20% savings

offer on its 2011 European cruises to 30JUN11.
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Cunard Queen Victoria - Fly/Cruise & Land Package AUG11
Cruise World says there’s still some limited
availability for the 25-night Fly/Cruise &
Land package with Cunard’s Queen Victoria
in August. The package includes a 22-night
cruise from Southampton to Rome, taking in
the Italian Riviera, Adriatic, Greece, Turkey
and the Black Sea.  Package includes 1 night

pre-cruise in London and 2 nights post-cruise
in Rome. Fly/Cruise & Land fares from
NZ$9980pp. Sales until 30APR11.
See flyer for full details. Conditions apply.
Call or email Cruise World for details:
09-917 4440, 0800-500 732;
info@cruiseworld.co.nz

Avalon - Fly/Cruise & Land package 
Cruise World has just released a limited life
special for Avalon Waterways - “Paris &
Normandy Beaches” cruise on the Avalon
Creativity.  The special offer is for selected
sailing dates in JUL & AUG and is a last-
minute sale offer. The Fly/Cruise & Land
package provides exceptional pricing from
NZ$5897pp and includes SIA flights ex NZ,
7-night cruise Paris out to Normandy Beaches
and return to Paris, one night post cruise

accommodation Paris and transfers. The
cruise includes a full program of sightseeing,
and regional wines with dinner. Sales until
19APR11. Pax can extend time in Europe
before or after the cruise, subject to any
applicable fare amendments due to airfare
seasonality, air routing, and taxes on the
airfare. For full package inclusions and
conditions download the flyer. Conditions
apply.

Azamara celebrates with US$500 On Board Credits
Boutique cruise line Azamara Club Cruises is
celebrating its first anniversary, with cruise
guests receiving the gifts. Cruisers who book
selected Azamara Club Cruises sailings*
departing between 01OCT11 and 20MAR12
can receive US$500 onboard spending credit
per stateroom. This offer is available for
bookings made by this Thursday 14APR11 in
an Oceanview stateroom or higher
accommodations.  Some further conditions
apply.
Guests can choose from a wide selection of
worldwide sailings to destinations including

Asia, Northern Europe, the Mediterranean,
the Caribbean and the West Indies.
“We recently released our first brochure
aimed at local cruisers, and now we’re happy
to celebrate the refined brand’s first,
successful year with a special offer,” says
Adam Armstrong, commercial manager,
Azamara Club Cruises New Zealand.
Prices for an Oceanview stateroom on a 14-
night Southeast Asia cruise on Azamara
Quest departing Singapore on 01FEB12 start
from A$4,245.
* This offer is not available for the Carnival in Rio

voyage on 15FEB12. Some further conditions apply.

Disney Cruise Line is reportedly sending one of its cruise ships to

Hawaii for the first time next year. The 2700-pax Disney Wonder

will arrive in Hawaii in MAY12 as part of a 15-day cruise originating

in Los Angeles and calling at Hilo, Kahului, Honolulu and Nawiliwili

before heading to Ensenada, Mexico, then back to California.

ACCOMMODATION

Six Celebrity ships for Caribbean 2012-13
Celebrity Cruises’ four newest ships and two
‘Solsticized’ vessels will operate Caribbean
programs from NOV12 through APR13.
Celebrity has just told its Captain’s Club
loyalty programme members that the first full
season for its fifth Solstice-class ship,
Celebrity Reflection, currently under
construction, will be in the Caribbean.
Three other Solstice-class ships will also
offer regional itineraries, along with
Celebrity Constellation, retrofitted with
Solstice features in 2010, and Celebrity
Summit, to be ‘Solsticized’ in early 2012.

Celebrity Silhouette, which debuts in Europe
later this year, will offer alternating seven-
night Eastern and Western Caribbean
itineraries from Fort Lauderdale on Sundays.
From Fort Lauderdale, Celebrity Eclipse will
sail round-trip 14-night Southern Caribbean
voyages while Celebrity Equinox will present
10- and 11-night ‘Ultimate Caribbean’
itineraries.
Seatrade Insider reports that during the same
winter, Celebrity will offer a full season of
cruises in Hawaii and the Panama Canal,
along with a 13th season of South America
cruises.

Bay Of Many Coves Resort offers winter treats
Marlborough Sounds resort Bay of Many
Coves has scheduled a series of events over
the coming winter months.
27-29MAY:  The Great Beer & Wine
Tasting Escape.  A weekend package that
features father and son Allan and Josh Scott,
winemaker and master brewer respectively,
hosting matched tastings of Allan Scott wines
and Moa beers with the finest of regional
cuisine. The weekend also includes lunch at
The Twelve Trees Restaurant at the Allan
Scott winery, a tour of the Moa Brewery and
a 7-course degustation dinner.
01-03JUL: Photography Retreat with
Simon Woolf. Recreational photographers
will enjoy a retreat hosted by award winning
photographer Simon Woolf and providing an
opportunity to develop skills and create
stunning images in an environment of unique
landscapes, flora and fauna and cultural
subjects.  Excellent wine, food and
accommodation will round the weekend out.

19–21AUG:  Luxury Jazz Weekend in
association with Taittinger. Guests will
experience the epitome of luxury - sampling
Taittinger, learning about the Taittinger
Champagne House from a representative of
this esteemed French brand, and enjoying a
degustation dinner with dishes matched to
Taittinger and served to the sound of the
finest French jazz.
02–04SEP: Natural Environment
Photography with Simon Woolf.
This weekend package features a fully-guided
photographic expedition to the uninhabited
Motuara Island, home to rare and endangered
species and regenerating native bush.  Fine
wine and food and luxury accommodation are
included in the package.
All these packages include return transfers
from Picton, and transportation to off-site
venues where applicable.
www.bayofmanycoves.co.nz
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INDUSTRY
Buyer beware when paying in NZD overseas
The Banking Ombudsman is advising customers
that they are likely to pay more for their
purchases while overseas if they choose to pay
in New Zealand dollars when they use their
credit cards.
Deborah Battell said her Office had received
complaints indicating that paying in your home
currency when using credit cards may actually
cost travellers or online purchasers more.
“Our enquiries have revealed that complainants
were likely to be right about purchases costing
more.”
Ms Battell said it was becoming increasingly
popular for merchants overseas – such as
retailers, accommodation providers and
restaurants – to offer travellers the option of
paying for purchases in the currency of their
credit cards.
“So, if you hold a New Zealand credit card, you
can elect to be charged in New Zealand dollars
rather than the currency of the country in which
you are travelling. This also applies to online
purchases – some companies will let you pay in
your own currency.”
Ms Battell added that her Office had also
received complaints that some overseas
merchants are not offering travellers a choice –
they simply process the transaction in New
Zealand dollars. “Presumably this is because
they can make an additional margin on the sale.”
Exchange rates are set by the relevant credit
card company, but currency conversion fees,
which are additional fees charged for converting
foreign currency into other currencies, are set by
merchants, including banks.  Banks in New
Zealand typically charge between 2 and 3% of
the New Zealand dollar amount.

“The main advantage of paying in your home
currency is that you know what you will actually
pay at the time you make the purchase.
However, from our experience you are likely to
pay more for the privilege as currency
conversion fees are typically higher.”
The Banking Ombudsman’s advice is:
• Find out what currency conversion fee your

bank charges before you go away.
• Ask the overseas merchant what their

conversion fee is before the transaction is
processed.

• If the overseas merchant’s conversion fee is
higher, or they won’t tell you, ask to have
your credit card charged in the country’s
currency rather than NZD.

• If the merchant insists on charging in NZD,
then you have the right to decide whether
you want to proceed with the purchase or
shop around for a better deal.

For more information, visit
www.bankomb.org.nz

TravelSIM partners with
Harvey World, cuts China rates
TravelSIM, which offers cut-price mobile
roaming rates to New Zealanders travelling
overseas, has partnered with Harvey World
Travel to sell its SIM cards through
participating HWT shops.
Meanwhile, TravelSIM last week reduced its
roaming rates in China. It is now free to
receive calls in China and 95 New Zealand
cents per minute to make a call. That
compares with competitor rates of between
$3.40 and $3.80 a minute, says TravelSIM.

Google buys into travel
Google’s move into the online travel
sector has been approved, with the US
Justice Department giving the green
light to its US$700 million purchase of
flight data company ITA Software.
Justice’s anti-trust division, however,
extracted a number of concessions from
Google and imposed strict conditions on
the internet search giant to allow the
acquisition to go ahead.
ITA flight data software is used by many
US airlines and a number of leading
online travel sites, including Expedia’s
Hotwire and TripAdvisor, Kayak, Orbitz
and Microsoft’s Bing search engine.
The Justice Department said Google
will be required to continue to license
ITA’s QPX software to airfare websites
on “commercially reasonable terms”
and to offer ITA’s next generation
InstaSearch product to the sites.
Google will also be barred from
entering into agreements with airlines
that would “inappropriately restrict the
airlines’ right to share seat and booking
class information with Google’s
competitors”, the department said.
In addition, Google will be required to
build a “firewall” that will prevent it
from gaining access to competitors’
proprietary software which runs on ITA
servers.
Google has said the ITA acquisition will
help it create new tools that will make it
easier for consumers to search for
travel, compare flight options and prices
and drive more customers to online
travel agencies. Google has said it has
no plans to sell airline tickets or set
airfare prices.
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