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Overseas trips hit 2 million milestone
New Zealand residents departed on 2.002
million overseas trips in the OCT10 year, up 4%
from the previous year, Statistics New Zealand
reports.
“This is the first time there have been more than
two million overseas trips in a year,” says
Population Statistics manager Bridget Hamilton-
Seymour. “The one million trips milestone was
reached in the June 1996 year, and the 1.5
million milestone in the May 2004 year.”
Australia was easily the most popular
destination, with the 966,400 trips across the

Tasman accounting for 48% of all overseas trips
by New Zealand residents. The next most
popular destinations were the United States
(97,400), Fiji (96,300), and the United Kingdom
(92,400).
In the OCT10 month, New Zealand residents
departed on 2% more trips than in OCT09.
However, visitor arrivals were down 1%, mainly
due to fewer arrivals from New South Wales.
The decrease was because school holidays in
NSW started in September in 2010, rather than
October as in 2009.

Asian visitor numbers strong in October
Total visitor numbers in October were 1.3%
lower than last year but arrivals for the full year
remain ahead by 3.1% thanks to strong growth
from Asia.
The October drop in arrivals was primarily
caused by a 7.4% fall in visitors from Australia,

OCT10 than in the same month last year.
Tourism New Zealand chief executive Kevin
Bowler said the latest figures from Statistics
New Zealand suggested that the earlier timing of
New South Wales’ school holidays in 2010 had
significantly influenced the number of arrivals
for the month.                                .... Cont. p2which contributed 6,476 fewer visitors in
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NEW ZEALAND St James Cycle Trail the first Great Ride

Asian visitor numbers strong in October
… Cont from p1
Arrival numbers from NSW were down 5,100
in October – the biggest decrease in visitor
numbers of any Australian state for the
month. However, the earlier school holidays
contributed to 2,700 more visitor arrivals
from NSW in SEP10 compared with the
previous September.
“Importantly, total arrivals from Australia in
the year to October remain positive, up 5.1%
compared to the year to October 2009,” Mr
Bowler said.
He said Tourism New Zealand marketing
efforts in South Korea and China had
contributed to a continued increase in visitors
from the two key Asian markets during
October.
South Korean visitors numbered 5,425 in
October, an increase of 37.9%, or 1,492
visitors, compared to OCT09. Visitor
numbers from China were also strong,
increasing by 13.3% (1,014 people), to 8,650
arrivals.
“Tourism New Zealand has launched a
number of campaigns in South Korea and
China this year to capitalise on the Asia
region’s strong economy and Asian travellers’

Zealand,” Mr Bowler said.
“South Korean and Chinese visitor numbers
are bouncing back after a sharp drop
following the financial crisis and H1N1 in
2009. The Korean and Chinese economies
are steadily improving and confidence is
returning which is leading to growth in
outbound travel again.”
In Korea, Tourism New Zealand’s marketing
efforts included a promotion with Hyecho
Travel, to encourage campervan tours of
New Zealand, and partnerships with quality-
focused Korean travel agents such as
Segyero Tours and Wanna Tour. Korean Air
also launched a multi-million dollar
campaign promoting New Zealand in
October.
Tourism New Zealand’s efforts in China had
also been stepped up, Mr Bowler said.
“We’ve invested heavily in advertising with
many of China’s best known media outlets
and launched innovative campaigns to drive
New Zealand to the top of Chinese
travellers’ shopping lists.”
The ‘Experience New Zealand Right Now’
campaign featuring Chinese media
personalities Lu Chuan and Hung Huang
won a Bronze Award for effective marketing
at the recent Chinese Effie Awards.increased interest in coming to New

Minister of Conservation Kate Wilkinson
officially opened the St James Cycle Trail
on Saturday, the first of the country’s ‘Great
Rides’ to be fully completed.
The 64 km-long trail passes through the
backcountry of St James Conservation Area,
near Hanmer Springs, and offers a mix of
trail standards, down river valleys, past

grassland valleys.
Of the 18 nationally promoted cycle trails,
it requires the greatest level of experience
to complete.
Experienced mountain bikers are expected
to complete the full trail in roughly 10
hours. There are four huts along the way,
providing a chance to make a weekend of
it.high-country lakes, through beech forest and

International tourism spend survey released
The numbers of international tourists visiting
New Zealand increased 3.8% (or 90,000
visitors) in the year to SEP10, but the amount
they spent declined by 5.4% to $5.8 billion,
according to the Ministry of Economic
Development.
The Ministry’s Tourism Strategy Group
released the annual International Visitor
Survey (IVS), which measures the travel
patterns and expenditure of international
visitors. Data includes expenditure, places
visited, activities/attractions, accommodation
and transport.
“More Australians visited New Zealand in the
last year than in any other year since 1985,”
said Ministry of Economic Development
Director Roger Wigglesworth. “However
they, like the long-haul visitors from the UK
and USA, spent considerably less during their
trips.
“On the other hand Korean and Chinese
visitor numbers increased (16% and 11%
respectively) and these tourists’ spending also
increased significantly (18% and 20%
respectively) to reach a combined total of
$605 million in the past year.”
Other key points from the 2010 survey
include:
• Australian visitors comprised 44.5% of all
tourists
• total expenditure by Chinese visitors at
$382 million makes China the 4th most
important source of tourists
• visitors from the People’s Republic of China
spent on average $3,600 during their stay
• tourists from Japan continue to spend the

but this was down 14% on the 2009 figures.
“The results of the IVS appear to reflect the
continuing impact of the global recession on
international travel decisions. In addition, the
relative strength of the New Zealand dollar
seems to have affected both the number of
visitors and the level of spending by
travellers from the UK and USA,” said Dr
Wigglesworth.
“It is great to see that the number of tourists
and spending from the Asian markets is
rebounding so strongly. It is to be hoped that
as economic conditions in our long haul
markets improve and exchange rates are
readjusted over the next 12 months, we will
see a steady increase overall in both tourism
numbers and spending levels.”
The International Visitor Survey is available
on the Ministry’s tourism research website
(www.tourismresearch.govt.nz/ivs).

most during their visits ($4,400 per person)

Auckland Airport
promotes Queenstown
Representatives from all the parties
involved in the controversial Queenstown-
Auckland airports strategic alliance were
expected to address the new Queenstown
Lakes District Council on Monday as part
of a “workshop”.
In related news, Auckland Airport has
joined forces with House of Travel to
promote the 30 direct flights per week from
Auckland to Queenstown by giving away
eight weekend getaways in a promotion
using full page press ads.
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Lance Armstrong for Rotorua Triathlon
Cycling legend Lance Armstrong is to return to his first sport,
triathlon, and has chosen New Zealand for his debut. He will take to
the water at Rotorua’s Blue Lake as an entry in the 25th Anniversary
Eves Blue Lake Multisport Festival 29-30JAN. This is a man who
could command huge appearance money so his decision to come to
Rotorua will garner valuable publicity for the thermal resort in
multisport magazines and websites.
The news first came out in a Tweet under Armstrong’s triathlon
alias, Juan Pelota (one ball), in which he gave a GPS location for his
first tri, and it turned out to be the scenic lake.
The seven-time winner of the Tour de France will be in our
neighbourhood ahead of the event, riding in the Tour Down Under in
Adelaide 16-23JAN.

Nelson Tasman Tourism CEO
The team at Nelson Tasman Tourism say they look forward to
welcoming their new chief executive Lynda Keene.  Ms Keene, who
holds an MBA, starts on 29NOV and brings with her a wealth of
experience in tourism, marketing, education and consulting,
including the role of chief executive at Tourism Waikato.

Powerco to sponsor ‘Naki Rhodo Fest
Powerco, one of New Zealand’s largest energy distributors, has
signed a significant sponsorship agreement with the Taranaki
Rhododendron and Garden Festival to help the Festival market itself
both nationally and internationally.
The naming rights sponsorship means Powerco will help the Festival
take itself to the next level, says Suzanne Porter, CEO of the
Taranaki Arts Festival Trust which runs the festival.
“Approximately 75% of Festival visitors are from outside the
Taranaki region—and we are enjoying an increasing number of
Australian visitors,” says Ms. Porter.
“Through Powerco’s sponsorship, we will be able to fund a wider
marketing campaign nationally and into east coast Australia in
particular.”

Maori flavour extends to décor
for 2011 Kawhia Kai Festival
Traditional Maori village décor, including
fences made from manuka and a carved
Waharoa gateway will add to the unique Maori
flavours for the 10,000 visitors expected for the
2011 Kai Festival.
Being held from 9am on Saturday, 05FEB as
part of the nation’s Waitangi Day celebrations,
next year’s Festival is expecting more than 25
stalls offering traditional Maori food as well as
more than 20 displaying traditional Maori arts
& crafts such as weaving, carving and tattooing,
says Festival organiser Hinga Whiu.
“While hangi is always the big favourite,
visitors come from all over the country to
sample other traditional Maori kai such as Koki
(shark liver pate) and Kanga Wai/Pirau
(fermented corn),” says Mrs. Whiu.
“Another hot favourite is ‘fry bread’ which is a
sort of fried donut – it’s not traditional kai but
it’s a more contemporary dish on the Maori
menu!”
Held on Omiti Reserve by the shores of Kawhia
Harbour, the Festival is a unique celebration of
Maori cuisine and is rated by The Lonely Planet
Travel Guide as one of the top ten must see
Maori experiences for visitors to visit.
In between sampling delicacies, visitors can
enjoy a full-day of entertainment from leading
New Zealand musicians and kapa haka groups.
The Department of Conservation will again
have a strong presence at the Festival with rare
brown Kiwi to view and a strong conservation
message about the unique flora and fauna of
Aotearoa.
Gate entry will be $5 for adults and children
over 5, while a family pass for two adults and
up to four children will cost $15.

Shotover Jet Ltd has suspended operations after 12 people were injured when a jetboat crashed into a cliff face

on the Shotover River near Queenstown yesterday afternoon.  Twelve of the 14 passengers were taken to the

Lakes District Hospital, five with moderate injuries and seven with minor injuries, according to the Otago Daily

Times. The passengers in the jetboat were from Germany, United States, United Kingdom and New Zealand.

Dunedin stadium progress
The last of five 105m roof trusses that span the pitch at
Dunedin’s Forsyth Barr Stadium was lifted into place last week.
Installation of the stadium’s weatherproof polymer roofing
material is expected to be finished in January and the $198
million stadium is scheduled for completion by 01AUG next
year.
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AUSTRALIA
Australia’s million-plus Facebook mates
Tourism Australia’s Facebook page has just passed the
one million fans mark.
The page was created by Tourism Australia in 2008 as a
hub for people around the globe to exchange experiences
and interact with those who have visited, or would like
to visit Australia.
Tourism Australia managing director Andrew McEvoy
says “Word of mouth has always been the most effective
way of spreading the word about holiday destinations.
Now Facebook, and social networking platforms like it,
have just made that faster and more powerful than ever
before.”
The Australia Facebook page generates an average of
850,000 impressions per day and features a huge amount
of content that has been posted by fans including photos,
videos and comments.

Tourism Australia’s NZ
regional manager Jenny
Aitken says “The
Australia Facebook page
features so many fantastic
holiday suggestions and
positive comments. It’s a
great way for people to
share and see why there is
nothing like Australia.”
This week the Australia
Facebook page will focus
on a different state and ask fans to share experiences and
photos about it.
Facebook users can become a fan of Australia at
www.facebook.com/SeeAustralia

Gold Coast takes seven golds
Gold Coast tourism operators scored seven gongs at
the annual Queensland Tourism Awards last week in a
result being seen as a sign of an industry upturn.
Australian Outback Spectacular took out best major
tourist attraction, the 2009 Gold Coast Airport
Marathon was best festival and event and Gold Coast
Convention and Exhibition Centre won the award for
best meeting and business tourism.
Mantra Group won the best tourism marketing
category, O’Reilly’s Canungra Valley Vineyards won
best tourism wineries and Witches Falls Cottages at
Tamborine Mountain won best hosted
accommodation. Griffith University’s Department of
Tourism, Leisure, Hotel and Sport Management
achieved hall of fame status after taking out the
Tourism Education and Training award for the third
year in a row.

Greyhound Australia has beaten finalists Jetstar,

Qantas and Great Southern Rail to win the

Golden Backpack Award for best transport

operator in the country.  The awards are run by

TNT Magazine and Thumbrella and were based

on 19,539 votes cast online across 30 categories.

Melbourne will welcome world experts in

immunology, urology, haemophilia,

pharmaceutical sciences and psychiatry after

securing a succession of major international

conferences expected to generate more than

A$85 million for the Victorian State economy.

A uniform ban on smoking in outdoor dining

areas being considered by the NSW state

government is supported by almost 80% of cafe

and restaurant owners and managers, a report

by the Heart Foundation and Cancer Council

NSW has found.

Australiana at Dreamworld
Timed for the summer holiday season, Dreamworld is to launch several
new Australian themed shows, a new outdoor sheep sheering arena and
a brand new cinema complex.
The all new Dreamworld Cinemas located near the Main Street
Fountain will screen the ‘Australia, The Great Southern Land’ film
each day at 10am. The 30 minute film has been translated into
Mandarin and focuses on the four themed territories that Dreamworld
showcases: The wetlands of Kakadu, the Rainforests of the Daintree, the
Outback, and Koala country.
Final touches are being put on the new Dreamworld Woolshed located
between Billabong Restaurant and the Australian Wildlife Experience.
A 400-seat undercover arena, the Woolshed will be home to a variety
of farm yard animals, commonly found on Australian farms, and the
brand new Australian Sheep Shearing show. Featuring a host of true
blue Aussie blokes, these genuine shearers will keep the crowds
laughing while they demonstrate life on an Australian farm. The
Australian Sheep Shearing Show will open on 26DEC with three
shows daily at 10am, 11am and 2pm.
Dreamworld is also launching an Aboriginal show, Dreamworld
Dreamtime, this summer. It will feature stories, songs and dance
spoken and performed by members of the region’s Koombamerri tribe.
Catch Dreamworld Dreamtime from 20DEC–28FEB at 10.40am and
11.40am each day.

Bush Christmas at Australian
Outback Spectacular 2
Australian Outback Spectacular 2 is to transform for the festive season
to include traditional Christmas cheer with the Heroes of the Light
Horse, special Bush Christmas Show. While the essence of the show
remains, seasonal celebrations will be intertwined with carols by the
camp fire, a day at the Christmas Races and plum pudding included in
Bluey’s three course Christmas BBQ. In a spectacular Christmas finale
the wagons will be illuminated for a festive procession around the arena
with Santa making a special appearance in a Cobb & Co Coach to give
one lucky guest an extra special Christmas gift of a VIP Pass. The
celebrations run from 30NOV until Christmas Eve and bookings are
essential.
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Pinctada chosen for Rottnest
Tourism Western Australia reports that the development
of a new hotel overlooking Longreach Bay on Rottnest
Island has moved a step closer with the announcement of
Pinctada Hotels and Resorts as the preferred proponent.
Pinctada will be working with the Rottnest Island
Authority to deliver the first new accommodation built
on the island since the 1980s, helping to satisfy peak
season demand.
The company’s submission proposes a 120-room hotel, a
restaurant, bar and lounge, function room, gymnasium
and spa on the island’s degraded former rainwater
catchment, a 4ha site at Mount Herschel next to
Longreach Bay. The conditional appointment will now
move to thorough due diligence as well as providing the
opportunity for the community to give feedback by
05DEC on the hotel’s design.

Penguins for Sea World
Sea World on the Gold Coast is to get a dozen
penguins from Antarctica this Christmas. The six
King penguins and six Gentoo penguins will be the
first of about 40 to arrive on the Gold Coast as part
of Sea World’s new A$15m Penguin Encounter
exhibit, which opens on 26DEC.

White Christmas at WB Movie World
For the first time ever Warner Bros. Movie World will become a
Christmas wonderland featuring an array of family entertainment
for eight night time events in December. The ‘White Christmas’
family entertainment will include snow falling in Main Street, a
spectacular display of one million fairy lights, an ice-skating show
performed by Looney Tunes characters, rides, Christmas
Carollers, a special Polar Express 4-D Experience and, of course,
Santa Claus. The highlight each night will be a dazzling Christmas
Parade full of colour and light, all under a glistening white snowy
sky. All VIP Pass holders will be entitled to one free entry into
White Christmas. Visit www.MyFun.com.au

In the Air Adventure Australia advertorial feature in Friday’s
issue, the hyperlink to the AAA Booking Sheet went off in
the wrong direction. Apologies if you got a strange
response. Click on the pic at left and you will be able to
download the document successfully.

BOOKING FORM

SOUTH PACIFIC
New child policy - Reef Endeavour
Effective for travel from 01APR11 the following
changes have been made to the child and family
safety policy aboard MV Reef Endeavour Fiji Islands.
- Child ages will change to 5-17 years inclusive
(previously 3-17yrs).
- All children must be under the supervision of an
adult at all times, to the satisfaction of the ship’s
Master, and must be able to swim unaided.
- Child minding is provided for children 5-10 years
inclusive 9am-noon , 2pm-5pm, 6.30pm-10.30pm
and includes supervision in passenger cabins; Reef
Room for children’s movies and activities; onshore
beach activities; and swimming pool.
- Children under 5 years are not recommended for
this style of cruise and are carried at Captain Cook
Cruises’ absolute discretion (existing bedding).
- Nanny charges are compulsory.
The above changes are in addition to CCC’s 2011-12
family friendly fares advised previously, including
Family Cabins, which feature two single beds and
two upper Pullman berths opening onto an inside
passageway; and Staterooms, where a second
children’s Stateroom is available at greatly reduced
prices when parents travel in Stateroom
accommodation.
Agents are asked to amend their records accordingly.
For further information or sales collateral email
sales@captaincook.com.au
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Atiu exposed to travel buyers
As part of its first annual Visit Cook Islands Forum, Cook Islands
Tourism recently hosted a group of 22 travel industry representatives
from New Zealand, Australia, North America and Europe on a day-visit to
the island of Atiu.
The Cook Islands Herald reports that they spent more than six hours
there, having flown in on a pair of chartered Air Rarotonga planes, and
gained a taste of what the island has to offer visitors looking to get off the
beaten track.
The group was treated to an island tour, an umu feast and the friendly
faces of Atiu’s residents.
The message from the local tourism operators was clear: if you want to
laze around on a beach and work on your tan, stay on Rarotonga and
Aitutaki, because Atiu is all about adventure.
”Our best market has been the Northern Hemisphere,” Roger Malcolm,
who operates Atiu Villas, told the CIHerald. “In fact, the further the
tourist comes, the more likely they are to visit here. A Northern
Hemisphere visitor to Rarotonga is 13 times more likely to visit Atiu than
a New Zealander.”

Traditional dish on Aircalin
Aircalin is further diversifying the choice
of local gastronomy. From DEC to FEB,
passengers departing from Noumea and
going to Tokyo or Papeete will be able to
taste the most popular traditional
Melanesian dish: the Bougna.
The Bougna is a hearty all-in-one dish that
has been the culinary mainstay of
generations of Kanak women. In New
Caledonia, it is a dish that not only feeds
the body but also feeds the soul. A
traditional Bougna is made by wrapping all
the ingredients (the very best taros, sweet
potatoes and yams - the most sacred of all
root vegetables - plus either chicken, fish
or, for a special gourmet Bougna, lobster)
in a covering of carefully interwoven
banana leaves and then steaming them
slowly under hot stones in an earthen oven
for several hours.
Bougna only made its appearance on
menus in modern restaurants a few years
ago and could be described as a cousin to
the rustic traditional dish with, in many
cases, the addition of fragrant plantain
bananas and milk extracted from freshly
grated coconuts.
Following several months of patience and
dedicated work by the Aircalin on-board
service team and associated catering
services, the Bougna tradition has been
successfully adapted in accordance with
strict airline catering and packaging
standards. Chicken in economy class and
fish (Mahi Mahi) in Business Class served
with local vegetables (yam, sweet
potatoes, bananas) cooked in coconut milk.

ASIA

Six SPM hotels in Top 20
Tahiti luxury resort management company South Pacific Management
Hotels Resorts & Spa has had six of its resorts appear in the Top 20
Resorts in Oceania list in the annual Reader’s Choice Awards by Condé
Nast Traveler magazine.
The 23rd annual Readers’ Choice Awards include 1,060 winners, elected
by more than 25,000 readers whose passion is travel. The ratings are
stratospheric: 281 places and properties achieve scores of 90.0 or above.
Of the top 20 resorts listed for the Oceania region, ten are in French
Polynesia, and six of those are managed by S.P.M.
Le Taha’a Island Resort & Spa, a member of the Relais & Chateaux
organization, was honoured as the #3 resort in the region headed off The
Lodge at Kauri Cliffs and Huka Lodge. Le Taha’a was the only resort in
French Polynesia to receive a reputable high score of 91.1.
#7. Te Tiare Beach Resort, Huahine, scored 88.2
#9. Bora Bora Pearl Beach Resort & Spa, scored 86.4
#11. Hilton Bora Bora Nui Resort and Spa, scored 85.6
#15. Hilton Moorea Lagoon Resort & Spa, scored 83.3
#19. Moorea Pearl Resort and Spa, scored 81.8
www.spmhotels.com

Presidential override of tourism branding

Eight ibis hotels for Vietnam
Accor has entered a partnership to develop a network of at least
eight newly built ibis hotels throughout the major cities of
Vietnam.
The partnership with the Benthanh Group is not new. “We
announced earlier this year and have commenced construction of
the ibis Saigon Centre in Ho Chi Minh City’s District 1, and
anticipate that the hotel will open in 2012. We see significant
potential for expansion in the economy hotel sector in Vietnam
and intend to secure a prominent presence in this segment of the
hotel industry throughout the country,” says Nguyen Quang Tien,
general director of Benthanh Group.
“Vietnam forecasts to welcome 5 million international tourists this
year and when combined with domestic travel, totals close to 22
million trips. This landmark partnership will lead to a string of
new ibis hotels in major cities across Vietnam including Hanoi, Ho
Chi Minh City, Danang, and Binh Duong.

Philippines President Benigno Aquino has ordered the scrapping
of the Philippines’ new tourism slogan “Pilipinas Kay Ganda”
(Tagalog for Philippines What
a Beauty).

Launched only days
ago, the slogan had
been bitterly criticised
by tourism industry leaders
and legislators.
AFP reports that critics called it bland
and said that the fact that it is in the national language, not
English, made it incomprehensible to foreigners.
They also said the logo that accompanied it looked strangely
similar to the travel logo for Poland.
Last Tuesday, tourism officials had to take down their latest online
tourism campaign after critics panned the website and warned that
unwary surfers aiming for the site at beautifulpilipinas.com could
easily end up on a porn website instead.
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Dahabiya & Desert

TOURISM AUTHORITY OF THAILAND

IS REPRESENTED IN NEW ZEALAND

BY FRANCIS TRAVEL MARKETING

DX: CX10152,  Tel 09-444-2298,

enquiries@francistravelmarketing.co.nz

Tourism Authority of Thailand & Emirates Airline

New Zealand Travel Agents Educational

to Bangkok, Kanchanaburi & Hua Hin

09-15 September 2010
www.thailand.net.au

Participants:

Creena THOMASON

Aspire Travel

Lily HYM

Air New Zealand Holidays

Nikki STONE

Flight Centre, Queenstown

Coreen McCURDY

Harvey World Travel, Mirimar

Ross WILSON

Maher United Travel

Nadine CONNOCK

Travelsmart, Nelson

Jessica STECIURENKO

Williment Travel, Wellington

Lee SMITHEMAN

House of Travel Plimmer Steps

Liana HARRISON

Flight Centre, Alexandra

Tori KEATING

House of Travel, Queenstown

Viki MOORE

Tourism Authority of Thailand Rep

       Excellent! I thought this museum (Hell Fire

Pass) was amazing, highly informative and

reminded me of many exhibitions I have paid to

visit in NZ. The information provided everything I

wanted to know about the War. The walk was

surreal and eerie but beautiful at the same time. It

is hard to believe such atrocities have happened

in this world.  -  Jessica Steciurenko

      Hell Fire Pass is

really something to see

and should not be

missed. It has really

been well done and

the history there and

the short film should

be seen. Some of us

went for a walk

through Hell Fire Pass

its self, you can only

imagine how hard it

was for POWS and

how they suffered.

- Creena Thomason

     I found this Hell Fire Pass Museum) very, very moving.

There is a short documentary film detailing the POWs and there was

actual film shot of some of them walking along their bamboo huts –

completely emaciated but still marching their soldier’s march.    The

displays and information really highlighted the terrible circumstance

for these POWs and how they must have suffered by the sheer back-

breaking work, malnutrition, disease, untreated tropical ulcers and

torture if the guards thought you weren’t working hard enough.

-  Lily Hym

    Chatuchak Markets - For a fulltime shopper

you can very easily spend a day here –

definitely worth a visit ….its easy to get to on

the Skytrain from Bangkok city centre to

Chatuchak Park on the Sukhumvit Line- takes

approximately 20 minutes.      -  Lily Hym

Visiting the Monks to offer merit - Kanchanaburi

Front: Viki Moore, Nikki Stone,Nadine Connock

Middle: Creena Thomason, Lily Hym, Coreen McCurdy, Jessica

Steciurenko, Liana Harrison

Rear: PJ (guide), Ross Wilson, Lee Smitheman,Tori Keating

“

”

“

”

“

”

“

”

http://www.travelcomfortable.com/
http://francistravelmarketing.cruisefactory.net/pdf/322266/2010%202011%20Asia.pdf
http://www.thailand.net.au
http://www.travelmemo.co.nz/voucher.php?voucher_id=654
http://www.travelmemo.co.nz/voucher.php?voucher_id=654
http://www.jewelinthesouthpacific.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=648
http://www.newzealandtourguides.co.nz/||
http://www.travelcomfortable.com/
http://francistravelmarketing.cruisefactory.net/pdf/322266/2010%202011%20Asia.pdf
http://www.thailand.net.au
http://www.travelmemo.co.nz/voucher.php?voucher_id=654
http://www.travelmemo.co.nz/voucher.php?voucher_id=654
http://www.jewelinthesouthpacific.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=648
http://www.newzealandtourguides.co.nz/||


20101123                              www.travelmemo.co.nzPage 9

Tourism Authority of Thailand & Emirates Airline

New Zealand Travel Agents Educational

to Bangkok, Kanchanaburi & Hua Hin

09-15 September 2010

       Hua Hin has long been favoured by the Thai

royal family as their top beachside holiday

destination for good reason. Laid back, beautiful and

offering the discerning traveller a break from the

bright lights of Bangkok and many of the other beach

destinations in Thailand. Great for golf (there are 8

courses in the area), spas and salons (it was here I

first heard the words ‘spa journey’), good food, an

amazing array of five star resorts, great shopping and

fun night markets, it is possible to have it all here in

Hua Hin, if you can ever drag yourself away from the

pristine 5 mile beach.    - Tori Keating

Next to the museum is a wooden step construction

which leads you down from the hill top to the

bottom at the start of the pass…you can still see the

drill marks against the rocks.  I only got to walk a little

bit of the pass….the railway tracks have been lifted

off long ago and in certain areas it is very steep and

slippery so strong solid shoes are

recommended..also any elderly or frail tourists may

find the walk on the pass too demanding.

Definitely recommend this to everyone.

     All in all this famil was amazing, I

enjoyed all the different activities as I

feel we got a great taste of Thailand

and the different activities it has to

offer. It really does have something for

everyone!  - Nikki Stone

““

“

”

”

”

”

   I really highly recommend this

(Bridge Over the River Kwai and Hell

Fire Pass Memorial Museum) tour to

anyone who is going to Thailand, it

was extremely emotional and I

thought it was the highlight of my trip

really.

- Coreen McCurdy

      Overall (Kanchanaburi was) a

very interesting region well

worth a visit for a cultural/

historic adventure out of the city.

295km south of Bangkok, the

beach at Hua Hin is 5km long

and white sand, clear water

ideal for swimming. Good

markets, boutique and resort

style accommodation, elegant

period architecture, eight golf

courses, vineyard and peaceful

beaches. Suitable for anyone

wanting a beachside resort with

markets, but not too busy or

commercialized.

-  Nadine Connock

“
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SE Asia’s top

destinations

from

Level 10, 120 Albert St

PO Box 6247 Wellesley St, AUCKLAND

PH: 0 969 7600   FX: 9 969 7474

bangkokair@airlinemarketing.co.nz

CLICK HERE

FOR THE

MAR 2010 MAP
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THE AMERICAS

US welcomes 40m visitors, up 12%
The U.S. Department of Commerce has announced
that for the first eight months of 2010, 40.2 million
international visitors travelled to the United States,
a 12% increase over the same period in 2009. In
AUG10, 6.4 million international visitors travelled
to the US, an increase of 11% over the same month
last year. August 2010 registered the eleventh
straight month of increases in U.S. arrivals.

EUROPE

Spectacle in Quito
Last Sunday, 21NOV, saw hundreds
of thousands of people from all over
Ecuador participate in a devotional
walk to Quito’s Sanctuary of the
Virgen del Quinche to reaffirm their
faith.
Last year 600,000 people participated
in this four-century old tradition,
which, World Journeys says, is quite a
spectacle for the visitor.  Many of the
devoted come in from the Highlands
and surrounding villages, so it’s a
great chance to witness traditional
dress, and Ecuadorian pride in their
age-old traditions.

London better than Paris, say French
The French have conceded that London is better than Paris, according to a
new tourism survey.
‘Twenty Four Hours In A Tourist Capital’ - a detailed report on Europe’s six
major capitals by the Paris-Ile de France Regional Tourism Committee (CRT)
- puts London in first place.
The Daily Mail reports that the survey results gave London a score of 82 out
of 100 for the welcome it offers visitors from abroad.
Paris - officially the world’s most popular tourist destination in terms of
number of visitors - tied in second place on 79 with Amsterdam.
Madrid and Rome both scored 76%, while Berlin came in last with 74.
The survey, which graded 116 criteria ranging from sign posts at the airport to
the quality of museums, found that very few people in London could respond
to any other European language beyond English, least of all French.
Public transport in Paris is considered particularly poor, with tickets difficult
to buy, and the Metro looking increasingly old and dirty.
Paris hotels - which have shot up in price in the decade or so since the
introduction of the euro - were also found wanting, with a total mark of 74%,
compared to 89% for London.

Trafalgar’s UK/Europe
Earlybird extended
Trafalgar advises that
it’s not too late to
take advantage of its
Earlybird saving of
$500 per couple when
any Trafalgar tour or
Uniworld river cruise
is combined with
Trafalgar’s special
Singapore Airlines
airfares booked in W
or Q class. Your clients now have until
13DEC10 to get this big saving. Plus there
are 5000 Krisflyer bonus miles when airfare
is booked in W class.
Special conditions apply so check with
Trafalgar reservations for full details.
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London Olympics preparations
The Olympic Delivery Authority has released new aerial
images of the Olympic Park - showing the construction
progress made on the main venues.
They recently announced that the construction project is now
75% complete and the main venues on track to be completed
next summer - a year before the Games.
London 2012 chairman Lord Sebastian Coe said: “East
London is being transformed.  Its regeneration is creating a
legacy of new communities, new housing, and state-of-the-art
sporting facilities that will be used for many years to come.
“Over the next year, we look forward to seeing the changing
London skyline as the Park vision become a reality.”

Val Thorens now open
Val Thorens, Europe’s highest altitude resort, opened last
Saturday and has welcomed the first skiers of the season.
At the peak of the 3 Valleys, Val Thorens holds a special
place in ski lovers’ hearts as the first of the area’s 8 resorts
to open its slopes for the season.
Served by 7 ski lifts, 22km of easily accessible ski runs
have opened for the early birds who wanted to be the first
on the slopes; giving a little taste to whet the appetite
before the rest of the ski area opens over the next few

days. With 40cm of snow at resort level and 70cm at the
summit, snow is well and truly on the agenda: the start
to an amazing season which will end on 08MAY11.
Two new cabins have been installed on the legendary
Cime Caron cable car. The fully panoramic cabins
(weighing 22 tons a piece) will be able to transport 150
people to an altitude of 3,200 metres from where they
can admire more than 1,000 surrounding mountain
peaks.

The Aquatic Centre

The Olympic Village The Velodrome

The Olympic Stadium

Classical Turkey
World Journeys now has dates for locally escorted
Classical Turkey departures for 2011. Including Istanbul,
the Goreme open air museum at Cappadocia, Pamukkale,
Ephesus, Pergamum, Troy and Gallipoli, this 10-day
itinerary stays in 4 star hotels and is guaranteed escorted
with an English speaking guide throughout.  With regular
departure dates throughout 2011 and prices from $1658pp
share twin, World Journeys says this is the perfect
introduction to Turkey.   Contact World Journeys 0800
117311 or info@worldjourneys.co.nz
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Berlin
pays a
visit
Burkhardt
Kieker, the CEO
of visitBerlin
was in town last
week to promote
the German
capital and its
many attractions.
Among the many
surprising
messages he
imparted was
news that Berlin is now the number 3 European destination
behind London and Paris, having overtaken big drawcard
cities like Rome and Barcelona. Last year it attracted over 8
million visitors.

Mr Kieker (left) likened Berlin to
New York City, with which it often
shares special events. Berlin, he said,
is very trendy and delivers strong
creative and cultural offerings as well
as a lively alternative scene,
legendary nightlife, galleries, 6500
restaurants, a unique history and a
vibrant and varied music scene. It has
three active opera houses and eight

large symphony orchestras. It also has more museums (around
180) than rainy days.
Berlin is a massive city, nine times the area of Paris and has
3.4 million residents, nearly half-a-million of whom have
foreign passports. The city is very green, with one third of the
city comprising vast parks and gardens, lakes and 180km of
navigable waterways. It also has 1,700 bridges, more than
Venice, and two world-class zoos.
Visit www.visitBerlin.de

Biergarten im Tiergarten

Spike Island – Cork’s Next Big Thing
Among the Tourism Ireland travel trade mission members in
town this week was Michael Martin, representing the South
West Region of Ireland and promoting the historic port of
Cobh, formerly known as Queenstown and the last departure
point for the ill-fated RMS Titanic.
Mr Martin told TravelMemo that, in addition to operating
walking tours of the Titanic Trail, he is a local historian who
operates walking tours of Spike Island. The island currently
ranks number 3 among the things to do in Cork.
The 104-acre Spike Island has a rich history, and the Irish
government has just approved its transfer from use as a prison
island, and it can now be developed as a tourist attraction.
Shortly after Christianity was introduced to Ireland, Saint
Mochuda started a church on the island and left twenty
brothers there while he continued his mission around Ireland.
Smuggling was widely practiced in the 18th century and the
dark ruggedness of the Spike Island shoreline was a favourite
hiding place for smugglers. However, this stopped in 1779
when the island was purchased by the British government and
the construction of the six-bastioned Fort Westmoreland
began in 1790. The first regular garrison arrived in 1806,
followed soon after by the Arsenal.
In 1847, Spike first became a convict depot and its was from
here in 1848 that John Mitchell, Irish nationalist activist and

political journalist, was held on his way to Van Diemen’s
Land.
During Ireland’s War of Independence, Spike was once again
used as a prison for some hundreds of republicans and their
sympathisers.
When the island was handed over by the British to the Irish
government in 1938, the name of Fort Westmoreland was
changed to Fort Mitchell. It continued to be used as a prison
until 2004.
Michael Martin says Spike Island is on track for listing as a
UNESCO World Heritage Site.
www.spikeislandwalkingtours.blogspot.com

Fort Westmoreland

Page 12

Ireland’s Got Talent
An impressive delegation of tourism operators from Ireland was in
Auckland last night to entertain and educate agents under the
banner Ireland’s Got Talent.  The 15 representatives were recorded
for posterity on a DVD extolling the features and benefits of their
products and to promote the fact that Dublin will soon be a one-stop
flight away from Australia, when V Australia commences its code
share deal with Etihad via Abu Dhabi (starting 22FEB). Etihad will
be delivering passengers into Dublin Airport’s flash new terminal.
Tourism Ireland’s Jim Paul says the economic crisis in Ireland’s key
markets means tourist numbers to the Emerald Isle are down by 2
million but the silver lining is that accommodation rates have never
been keener.

Jean O’Connell, DoS of the Carlton Hotel Group,
Dublin, practicing close harmony with Mary Galway

of Tourism Ireland, Auckland.
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AVIATION
Damage from RR engine blast revealed
The extent of the damage to the Qantas Airbus A380 caused by the
explosion in a Rolls-Royce engine appears to have been much greater
than originally thought and the issues it created for the flight deck
crew are being described as “unprecendented.”
The Australian, quoting from a preliminary report by Airbus, reported
that turbine fragments flew out of the plane’s engine when it
exploded in mid-air, severing cables in the wing, narrowly missing
the fuel tank and taking out flight control systems during the 04NOV
incident.
In addition to a hole through the wing, some impact damage was done
to the underbelly and side of the A380.
Richard Woodward, the vice president of Australian and International
Pilots Association, is quoted as saying the pilots were forced to deal
with an “unprecedented” number of issues during the two-hour
ordeal. An A380 pilot himself, Mr Woodward said “I don’t think any
crew in the world would have been trained to deal with the amount of
different issues this crew faced.”
The wing’s two fuel tanks were punctured and fuel was leaking out,
creating a growing imbalance between the left and right sides of the
plane.
However the pilots were prevented from pumping fuel forward from
tanks in the tail due to electrical problems, which saw the plane
become tail heavy.
Safety investigators say that this may have been the greatest risk - if
the plane had become too unbalanced it could have stalled and
crashed.
The Australian says the pilots were also bombarded with a massive
number of computer messages alerting them to the current and future
system failures.
One message warned that the main power system was about to be
lost, leaving them with only enough power for vital systems - “the
last thing you need in that kind of situation”.
Even when the Changi runway was in sight the problems were not
over, with the A380’s wing flaps and landing gear doors inoperable.
The pilots were forced to use gravity to lower the gear.
The aircraft suffered several flat tyres during the landing as brake
temperatures reached over 900 degrees Celsius.

Boeing about to delay 787 again
Boeing is set to announce a seventh delay in its 787
Dreamliner programme, which ATWOnline reports
could possibly push delivery out by up to nine months
to the fourth quarter of 2011.
Boeing is tight-lipped on the status of the investigation
but insiders at Qantas engineering told ATW they
understand there is a “significant problem” and first
delivery [to ANA] will be the “end of 2011.”
The latest delay stems from the inflight electrical fire
to its ZA002 on 09NOV.
Such a delay is expected to cause major issues for
those carriers like Qantas that had held off replacing
their ageing 767 fleets awaiting the new planes.

Strategic Phuket ops from MEL, BNE
Fast growing Strategic Airlines is to launch twice-
weekly flights to Phuket from Melbourne (Tue, Fri)
and Brisbane (Thu, Sun) from next February. The two-
class A330 operation will follow V Australia’s
withdrawal from Australia-Phuket ops.

Page 13

Garuda signs with SkyTeam
Garuda Indonesia will meet delegates from SkyTeam alliance
partner airlines today in Jakarta to sign an official
membership agreement and to discuss detailed practical
matters.
The Jakarta Post reports that GA aims to become one of the
top ten airlines in the world and joining SkyTeam was an
effort to provide travelling convenience and more choices for
its passengers.
Currently, SkyTeam has 13 member airlines — Aeroflot,
Aeromexico, Air Europa, Air France, Alitalia, China
Southern, Czech Airlines, Delta Airlines, Kenya Airways,
KLM, Korean Air, TAROM, and Vietnam Airlines.
To join the alliance, Garuda has to fulfill several criteria, such
as aircraft numbers, punctuality and passenger-to-airport
access. It must also operate a dedicated terminal and GA has
signed agreements with the state airport operator for
improvements to Jakarta’s Soekarno-Hatta International
Airport, Bali’s Ngurah Rai and Surabaya’s Juanda airport.

Happy Hour on American

Construction is underway for the first major tenant in

Christchurch’s Airport’s new freight and logistics

precinct, Dakota Park. Recall, part of the Brambles

group, will lease a 2.4 hectare site in the 80ha park.

American Airlines has announced
it will offer ‘happy hour’ drink
pricing in December on all its
U.S., Canada, Caribbean and
Mexico flights scheduled to
depart between 5.00pm and
5.59pm. The discounts (US$1 on
beer and US$2 on wine and
spirits) also apply on American
Eagle and American Connection
flights.
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Delta JFK Terminal progress
Delta Air Lines and the Port Authority of New York and New Jersey
have broken ground on a US$1.2 billion project that will enhance and
expand Terminal 4 at John F. Kennedy International Airport.
Currently, Delta operates predominantly out of Terminal 2 for its
domestic flights and Terminal 3, internationally.  The expansion of
Terminal 4 will replace the outdated Terminal 3 facilities and enhance
the customer experience for the 11 million passengers Delta serves at
JFK annually. Delta anticipates that customers will experience an
improvement in operational performance through dual taxiways,
resulting in reduced taxi times and better on-time performance. They
also will experience improved inter-terminal passenger connectors
between Terminals 2 and 4.
The expanded Terminal 4 will have nine new international gates on the
B Concourse. Customers also will benefit from enhanced baggage
claim areas, and expanded Customs and Border Protection area. In
addition, the consolidation of two passenger security checkpoints will
create a more efficient, passenger-friendly, post-security environment
for retail and food and beverage offerings.

DC3 conservation project commences
The launch of the Ossie James DC3 Conservation Trust began last
week with guests treated to a flight over Hamilton’s Mystery Creek
Events Centre in a DC3 aeroplane.
It marked the beginnings of a conservation project to preserve DC-3/
C47 B aircraft ZK-AZL, which needs a lot of work after weather
damage during its 36 years outside the Ag Heritage Museum at
Mystery Creek.
Ossie James was the very first president of the NZ National Fieldays
Society and his huge passion for the agricultural industry was apparent
when he gifted the DC3 to the Ag Heritage in 1974. Preserving this
plane is seen as not only crucial to conserving Ossie’s legacy but also
as a piece of New Zealand’s innovative agricultural history.
To get the 2-3 year project off the ground, the New Zealand National
Fieldays Society, the New Zealand Lotteries Commission and the
James family all donated generous amounts. Tom Plant, field service
representative from Boeing also gifted the trust with an invaluable
original service manual to help with the conservation of the DC3.

CRUISE NEWSExecujet gains NZ Air
Operator’s Certificate
The ExecuJet Aviation Group has been
issued with a New Zealand Air Operator’s
Certificate (AOC) from the New Zealand
Civil Aviation Authority, paving the way for
the company to commence base aircraft
operations in the country.
The first to be managed in the region is a
Gulfstream G550, privately owned, which
will be available for third party charter
effective immediately.
“We are really delighted to add the New
Zealand AOC to our business,” said Darren
McGoldrick, Managing Director ExecuJet
Australasia. “This region is an especially
buoyant one with a high proportion of ultra
high net worth individuals who recognise the
time-saving benefits and ease of aircraft
charter. We look forward to introducing our
international experience in aircraft sourcing,
maintenance, charter services and technical
assistance into the New Zealand market.”
New Zealand becomes the eighth country in
which ExecuJet now holds an AOC.
ExecuJet Australia has also been approved
by NZCAA to carry out maintenance on the
G550 aircraft. With an initial staff of one
engineer and three crew (for the G550) the
intention is to expand the team at its
Wellington Airport base in due course.
ExecuJet looks after a managed fleet of 150
aircraft around the world and is one of the
most recognised and established names in
the international business aviation industry.
The New Zealand operation will operate
under the management of ExecuJet
Australasia.
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A Pearl begins to form…
Work is underway on the
three-week dry dock of
P&O Cruises’ latest
ship, with the multi-
million dollar
refurbishment set to
transform the vessel into
Pacific Pearl, the first-
ever superliner to be
based in NZ.
An international team of
more than 1,800 people
is working on the refit of
the 63,500-tonne ship, formerly Ocean Village, at Singapore’s
Sembawang Shipyard. Tasks range from the creation of new
restaurants through to a complete repainting.
Pacific Pearl’s sea trials are scheduled to begin on 04DEC before she
sails to Auckland, arriving on 18DEC ahead of her official naming by
Barbara Kendall at Queens Wharf on 21DEC and her maiden cruise
on 22DEC.
All areas of the ship will be overhauled during the extensive dry dock,
giving it a completely different look and feel.
New features to be added include a 7m x 4m Big Screen on the pool
deck, a Salt Grill by Luke Mangan restaurant and a child-free Oasis
retreat.  Meanwhile a major refit of the atrium will turn it into a multi
purpose entertainment, café, bar and retail venue – the true heart of
the ship.
In keeping with the cruise line’s family focus, extra berths will be
added to create more family-friendly four-berth staterooms, while
every room will have a new flat panel TV fitted, along with quality
bed linen, duvets and cushions and wi-fi accessibility.
Technical work will include the addition of energy efficient silicone
paint to the hull and the installation of new technology, including a
new digital propulsion system and reverse osmosis plant.
Follow Pacific Pearl’s refurbishment progress on the ship’s blog at
http://pacificpearl.pocruises.com.au and at twitter.com/pocruises.
YouTube vids are updated every 2-3 days.
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 7 nights
Athens - Istanbul & vv

from NZ$4999
per person share twin based on Category

B 06,13,20,27AUG11 sailings including
port charges, Govt taxes and fees, all

onboard meals and entertainment

Athens, Mykonos, Santorini, Rhodes, Bodrum,
Kusadasi, at sea, Istanbul and vv

Tel: 09-444 2298

Fax:09-442 4228
CLICK HERE

FOR WEBSITE

 Wind Spirit

Sailing the Med to legendary ports
The Innovative Travel Co. advises Star Clippers’ deluxe Tall
Ship sailing programme for 2011 offers a couple of superb
new itineraries.
The 7-night Athens to Malta and vice versa itinerary has
ports of call that include Valletta, Malta, where 700 Knights
of St John withstood the invasion of 30,000 Turks, and
famed for its Neolithic temples dating back 5,500 years  -
said to be the oldest human structures on earth. Another
port, Syracuse in Sicily was once a mighty Greek colony
with an abundance of interesting sites including the

archaeological park with Greek Theatre,
Roman arena etc. and the stunning island
and historic centre of Ortygia. The stately
sailing ship also calls at the Greek ports of
Pilos, Monemvasia, spectacular Santorini,
Mykonos and Athens.
The 7-night Monaco to Malta and vice
versa cruise takes in Monte Carlo, Calvi on
Corsica, the Costa Smeralda, Sardinia,
Tunis and Hammamet in North Africa’s
Tunisia, Porto Empedocle in Sicily and
Valletta.
“It’s well worth encouraging clients to take
extra days in Malta,” says Innovative’s
sales & marketing manager, Carol Wisker.
“There’s so much to see and so much to
enjoy about Malta.”  Early booking savings
of 25% are offered on all four sailings if
booking and paying by 31JAN11.
Departures: 18JUN11 Malta to Athens &
20AUG11 Athens to Malta; 11JUN Monaco
to Malta & 27AUG Malta to Monaco.
Bookings and enquiries to FREEPHONE
0508 100111 or email info@innovative-
travel.com

Valletta

Windstar Cruises voted “Most Romantic” for sixth time
Readers of Porthole Cruise Magazine have named the three-ship Windstar
Cruises fleet  the “Most Romantic Cruise Line” for the sixth time in a row by
readers in the annual “Best of Cruising” Reader’s Choice Awards.
Each year, honeymooners and couples celebrate special occasions on Windstar
due to the yachts’ romantic ambience.
In 2011, Windstar debuts a new collection of extraordinary voyages to some of
the most romantic ports in Europe including Amsterdam; Copenhagen; St.
Petersburg; Stockholm; Oslo; and Bruges, Belgium.
Windstar Cruises has been recognized by Celebrated Living, American Airlines’
publication for first class passengers, which named the line “Best Small-Ship/
Mid-Ship Cruise Line” on their Platinum List for the fourth time in a row.
Windstar Cruises was also recognized by Condé Nast Traveler as one of the “Top
Small Ship Cruise Lines,” listed on their annual Gold List of “Best Cruise Lines”
and all three Windstar yachts were honored in the “Best Small Ships” Reader’s
Poll. Windstar was also selected by Travel + Leisure as one of the top five
“World’s Best Small-Ship Cruise Lines.”

Antarctica 2011-12 with Lindblad
The Antarctica 2010/11 cruise season aboard National Geographic Explorer is
now officially fully booked, and Lindblad Expeditions has now released its
2011/12 dates and rates.
With trips filling fast, Wild Earth Travel encourages people to book now, with
reservations confirmed by 15DEC on the 2011 Falklands and South Georgia
expedition receiving up to US$2,000 and a free round trip charter airfare
between Santiago and Ushuaia. Email info@wildearth-travel.com
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New Alaska itineraries from Oceania Cruises ACCOMMODATION
Alaska’s sights and wilderness provide the
backdrop for four brand-new Oceania Cruises’
2011 itineraries. The line known for exploring
off-the-beaten-path ports of call is engaging
guests with an “Alaskan Immersion” collection
of interactive shore excursions.
A sampling of “Alaskan Immersion” excursions
includes:
>     Wild Alaska Culinary Extravaganza -
Guests will join a local host and culinary expert
who will walk them through all of the steps of
preparation and grilling Alaskan seafood. The
inventive menu includes wild salmon,
Dungeness crab, halibut and plenty of other
local favorites.
> The Bering Sea: Crab Fisherman’s Tour -
led by a seasoned Bering Sea captain and crew
aboard Aleutian Ballad, the storied crab boat
seen on Season 2 of the Discovery Channel
series, “Deadliest Catch.” The adventure begins
in the calm, protected waters of coastal
Ketchikan. Skilled fishermen haul in crab pots
and lines from the depths, revealing all manner
of sea life, including king crab, shark, octopus,
prawns and rock fish. Common tour sights
include bald eagles, seals, otters, sea lions and
whales.
>     Musher’s Camp & Sled Dog Discovery -
this enriching activity allows guests to
experience a one-mile, round-trip expedition
aboard a wheeled sled pulled by a husky team
through Southeast Alaska’s temperate rainforest.
There will be time to cuddle husky puppies and
take a guided walk through the musher’s camp
to learn more about this northern pastime and
the people who have dedicated their lives to it.
>     Kodiak Guided River Fishing - a day of
fishing for salmon, trout and halibut followed
by an outdoor barbecued salmon bake is a

quintessential Alaskan experience. Expert
guides will personally scout seven possible
fishing sites for a successful day, including
rivers, shorelines, ocean bays and inlets.
Following the tour, guests can have their fish
vacuum-packed to carry on board or have it
shipped to a destination of their choice.
Other distinctive excursions for outdoor
enthusiasts and adventure-seekers include:
>     Golf Prince Rupert on the picturesque,
par-71, 5526-yard, 18-hole Prince Rupert
Centennial Golf Course, regarded as one of
the best in Alaska and the Northern British
Columbia coast.
>     Sea Kayaking Adventure - a full-day
excursion along the unspoiled coast within
Kachemak Bay State Park, the first state park
in Alaska.
>     ‘Ziprider,’ the world’s largest and longest
zip-line over the treetops and down a
mountain at speeds of up to 60 miles per hour.
Guests can zoom along 300 feet above the
dense green forest and take in sweeping views
of Port Frederick and Icy Strait.
Travellers discover Alaska aboard Oceania
Cruises’ 684-guest Regatta - an intimate ship
acclaimed for its open-seating gourmet dining
(no surcharges), luxurious public rooms and
accommodations, and warm, attentive service.
As a bonus, New Zealand residents can enjoy
prices starting from NZ$3,725pp share twin,
Inside stateroom for a 10-night sailing
Vancouver return.  In addition, selected
sailings offer a US$500pp onboard credit that
guests can put towards experiencing these
shore excursions. Offer expires 31DEC10.
Call Cruise Holidays on 09 523 7788 for
instant availability and bookings, or visit
www.OceaniaCruises.co.nz for further details.

Three added to Heritage Boutique Collection 
Heritage Hotel Management has announced three new additions to the recently created
Heritage Boutique Collection. The properties are the Waterfront Suites Bay of Islands, Sea
Spray Suites Bay of Islands and Akaroa Cottages in Akaroa.
“These properties herald the beginning of our
exclusive accommodation collection, which will
extend throughout New Zealand,” says Ronnie
Ronalde, group general manager of the Heritage
Boutique Collection. “The Heritage Boutique
Collection offers extended representation for our
present brand into new regional centres and resort
locations.”
The Waterfront Suites Bay of Islands, on Marsden
Road, Paihia, offers accommodation with spacious
balconies and sweeping sea vistas. The well appointed suites are available in one, two and
three-bedroom configurations. Also available on site are conference facilities and a heated

pool.
Also on Marsden Road, Paihia, is Sea Spray Suites
Bay of Islands, comprising of modern and comfortable
suites that offer the convenience and value of one and
two-bedroom self-contained accommodation; ideal for
families and extended groups.
Akaroa Cottages, the first southern addition to the
Heritage Boutique Collection, is just a kilometre from
the unique French settlement on the Banks Peninsula
with a quiet natural setting and captivating harbour

views. The guest has a choice of one, two and three-
bedroom self-contained cottages.
“Our new Heritage Boutique Collection is aimed at
both corporate and leisure markets and we offer the
customer a new certainty when selecting boutique
accommodation because of our exacting and high
brand standards,” adds Ronalde.
For more information, rates and availability on the
Heritage Boutique Collection visit
www.heritagehotels.co.nz or call 0800 36 88 88.

http://www.travelcomfortable.com/
http://francistravelmarketing.cruisefactory.net/pdf/322266/2010%202011%20Asia.pdf
http://www.thailand.net.au
http://www.travelmemo.co.nz/voucher.php?voucher_id=654
http://www.travelmemo.co.nz/voucher.php?voucher_id=654
http://www.jewelinthesouthpacific.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=648
http://www.newzealandtourguides.co.nz/||
http://www.travelcomfortable.com/
http://francistravelmarketing.cruisefactory.net/pdf/322266/2010%202011%20Asia.pdf
http://www.thailand.net.au
http://www.travelmemo.co.nz/voucher.php?voucher_id=654
http://www.travelmemo.co.nz/voucher.php?voucher_id=654
http://www.jewelinthesouthpacific.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=648
http://www.newzealandtourguides.co.nz/||


20101123                              www.travelmemo.co.nz

Kevin Blackford,  Editor/Publisher,  The Memo Limited

21c Commodore Parry Rd,  Milford,  Auckland 0620

Copyright.  No part of this
publication may be copied,
reproduced or duplicated,
in whole or in part, without
the prior written approval
of the Publisher.

editor@travelmemo.co.nz

TRAVEL

UPLOADED OVERNIGHT  MON & THU

TRAVEL &

TOURISM

ONLINE

NEWS

DIGEST

www.travelmemo.co.nz

Tel:       64-9- 449 1449
Mob:   021 - 183 3 643
Fax:      64-9-449 1436

PEARL’S  PEARLER

Experience is of great value
when all else has failed

Page 17

   CLICK TO
TRAVEL

SPECIAL FEATURES

Western Australia Update
Egypt Feature
Byron Bay & Beyond

DOWNLOAD

Destination Britain & Ireland
New Caledonia  

Cook Islands Resorts 
NSW Remarkable Journey 1 

   CLICK TO DOWNLOAD

NSW Remarkable Journey 2
NSW Remarkable Journey 3
NSW New Product 2010
NSW Remarkable Journey 4

TATS special at The Pearl South Pacific Fiji
Click here for a special offer open to all travel industry
personnel from The Pearl South Pacific, Fiji.
It is priced at just $45pp per night, including Continental
Breakfast, Green Fees on the 18-hole Championship Golf
Course and free upgrade to Ocean View Room.
Valid for sales to 15DEC10 and for travel 27NOV10 to
21DEC10
Read what TATS members have to say about The Pearl  …
“I have spent over 35 years in aviation and travel management
and thank you re advice on Pearl.  We thoroughly enjoyed our
holiday there. The staff were outstanding. Kind regards,” -  Ian
Rivers.
“We used TATS in June this year for our wedding planning for
at ‘The Pearl”, Fiji,  Absolutely amazing resort, everything
taken care of, couldn’t have asked for a better venue, staff, all
amazing.  Thank you so much, Leanne, for recommending this
to us. Will be there next year for our 1st Anniversary.” -  Shiree
Taylor – Pacific Blue
“Had a great time at the Pearl. Fantastic resort!!” - Grant
McEwan.

Nicky Berriman joins Club Med

Mahalo Month Specials for travel professionals

Air Pacific
Aqua Hotel Moloka’i
Big Island Film Festival
Fairmont Orchid, Hawai’i
Grand Hyatt Kaua’i Resort & Spa
Hard Rock Café Maui
Hawai’i Water Sports Center
Hilo Hattie
Hilton Waikoloa Village
Ko Olina Beach Villas Resort

Magic of Polynesia
Maui Ocean Center
Noelani Condominium Resort
Prince Resorts Hawai’i
Princeville Ranch Adventures
Roberts Hawai’i Tours
The Ritz-Carlton, Kapalua
Top of Waikiki
Trump International Hotel Waikiki
Beach Walk
United Airlines

For more information and a complete listing of all special offers,
visit the Mahalo Month website at www.mahalomonth.com.
Reservations for accommodation, tours or attractions must be made
directly with the participating Hawai’i visitor industry partner.  To
take advantage of Mahalo Month retail and other discounts, travel
professionals must download a Mahalo Month for Travel
Professionals card from the Web site to present along with a business
card or company authorization letter and a valid picture ID to receive
the Mahalo Month special rate.
For more info on Hawai’i, visit www.hawaiitourismauthority.org.

Club Med has appointed Nicky
Berriman, ex Go Holidays, as the
company’s new business development
executive for New Zealand. The role
is a newly created position.
Club Med New Zealand marketing
manager Kaarin Gaukrodger says the
position was introduced so CM could
have someone on the road working closely with travel agents to
grow their understanding of the new look product.
Nicky has a background in both retail and wholesale travel.
Her previous position was at GO Holidays as a general sales
agent and niche business development executive. Her role there
included representation of Club Med and she has visited a
number of Club Med resorts including Kani, Bintan Island,
Bali and Cherating Beach.

The Hawai’i Tourism Authority (HTA), the state agency for
tourism, and its industry partners in Hawai’i have announced
100+ special offers to travel professionals during Mahalo Month
for Travel Professionals from 01APR-31MAY11.  During this
two-month period, Hawai’i-selling retail agents, tour operator
staff and reservation agents are invited to visit Hawai’i and take
advantage of special Mahalo (“thank you” in Hawaiian) rates to
experience Hawai’i firsthand.
Travel professionals will be able to take advantage of special
offers on O’ahu, Maui, Kaua’i, Hawai’i Island, Lana’i, and
Moloka’i. They will also be able to experience the natural
beauty, Hawaiian culture, history, and uniqueness of Hawai’i
while visiting numerous attractions throughout the state.  A
sampling of offers from the Hawai’i travel industry partners
participating in Mahalo Month for Travel Professionals include:
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