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Stunning Scenery Free!

Welcome to The Tanoa Hotel Group
Tanoa Hotels have eleven very special hotels

throughout Fiji, New Zealand, Vanuatu and Samoa.

www.tanoahotels.com

Each hotel has its own
unique style and distinctive
character but they all share
the same warmth and
friendliness.

Each hotel is close to some
of the best tourist attractions
and are also well connected
to the main business
centres.

Whether you’re on your
own, travelling with
colleagues and friends, or
having time out with the
family you’ll find us ready to
welcome you.
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Hobbiton or Hobbitoff?
Tourism New Zealand would be deeply disappointed if The Hobbit was
to be filmed outside of New Zealand.
The NTO’s general manager public affairs Suzanne Carter says high
profile productions such as The Hobbit have the potential to greatly
raise the profile of New Zealand overseas.
“The Lord of the Rings films presented New Zealand to the world in a
truly spectacular way. From a tourism perspective the flow on effects
of these films reach communities across the country with visitors
coming to enjoy our unique scenery and lifestyle and using our tourism
services as they travel. People are still travelling to New Zealand today
because of the exposure gained through the Lord of the Rings trilogy.”
“We would be deeply disappointed if The Hobbit was filmed outside of
New Zealand,” she said.
New Zealand’s multi-billion dollar tourism industry will lose out if
production of The Hobbit is moved offshore, the Tourism Industry
Association New Zealand (TIA) has warned.
 “Tourism businesses stand to benefit both while The Hobbit is being
filmed, through hosting actors and crew around the country, and
afterwards, when fans come to visit film locations,” TIA
communications manager Ann-Marie Johnson says.
“The Lord of the Rings film trilogy was of profound importance to our
tourism industry, and continues to attract visitors several years after the
films were released.  Many TIA members have developed or expanded
their businesses to cater for demand from LOTR fans.”   ...Cont p2
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Hobbiton or Hobbitoff?

…Cont from p1
More importantly, the LOTR trilogy made a significant
contribution to raising awareness of New Zealand as a
destination in several of our key markets.  Unless travellers
are aware of New Zealand, we are never likely to get onto
their shopping list of potential destinations, Miss Johnson
says.
“The prospect of The Hobbit being filmed in New Zealand
has been a bright spot in the outlook for the tourism industry
through the economic downturn and we will be deeply
disappointed if it does not proceed.”

International Visitor Arrivals OCT09-SEP10:
Australia 1,121,761 up 7.3%
USA   192,154 down 2.8%
UK   243,031 down 6.4%
China   115,396 up 11.1%
Japan     87,873 up 10.3%
South Korea    63,797 up 15.9%
Germany     65,105 up 2.4%
Canada     48,497 down 2.7%

International Visitor Arrivals SEP10:
Australia 96,074 up 1.2%
USA   9,658 down 3.8%
UK   8,580 down 18.6%
China             7,480 up 17.9%
Japan   5,500 down 12.1%
South Korea  4,290 up 40.9%
Germany   3,344 up 2.7%
Canada   2,112 up 2.6%

New CEO for Nelson Tasman Tourism
The Board of Nelson Tasman Tourism has appointed Lynda
Keene as the RTO’s new chief executive, and she takes up the
role on 29NOV.
Ms Keene, who holds an MBA, has an
extensive background in tourism, marketing,
education and consulting, which has included
previous roles as chief executive of the
Scottwood Trust, a multimillion national
gaming trust with 80 branches around New
Zealand, and chief executive at Tourism Waikato. Her earlier
career included seven years in hotel management and she
comes with a background working with small tourist operators
including her family owned and operated business, New
Zealand Educational Tours (NZET) which was a double New
Zealand Tourism Awards Winner and a New Zealand and Bay
of Plenty Sustainable Business Award Winner.
Ms Keene’s appointment will fill the vacancy created when
long standing CEO Paul Davis resigned earlier in the year to
take up a role for the Government of Tonga.

Currency impacts on thl performance
thl, the largest campervan operator in New Zealand and
Australia, has revised its outlook and now says it expects
to make a half-year loss.
The campervan rental company says the strong New
Zealand and Australian dollars are putting tourists off
spending, and it expects to make a loss of $1 million in
the six months to December, in contrast to its $1.4
million profit in the previous six months.
According to Bloomberg, thl said the rising Australian
dollar had reduced visitor arrivals, curbed spending and
encouraged domestic customers to holiday overseas. Hire
periods had declined by about 10% as visitors reduced
their length of stay, it said.
In New Zealand, a stronger currency was curbing
spending and visitor arrivals, particularly from the UK,
fell in July and August, it said. The company has lowered
prices as demand and forward bookings decline, it said.

KiaOraMai comes to the capital
Wellington has an opportunity to leave a lasting impression on
visitors who travel to the region for next year’s Rugby World
Cup, but only if the region delivers top-notch Kiwi service.

This was the message from
Wellington’s new mayor,
Celia Wade-Brown (left), at
an official launch of
KiaOraMai, the uniquely-
Kiwi service training
programme, in Wellington
on Tuesday.
KiaOraMai is a unique
workplace training
programme endorsed and
subsidised by the New
Zealand Government and
supported by the Tourism

Industry Association New Zealand. It was jointly developed
by the industry training organisations that make up the
Service Industry Training Alliance and is administered by
ATTTO (the Aviation, Tourism and Travel Training
Organisation).
KiaOraMai was released in late 2009 and has already been
rolled out in a number of New Zealand centres. Between
7,000 and 10,000 people are expected to complete the
programme before next year’s Rugby World Cup.

China, Korea, Australia help drive arrivals to new record total
Continued growth in visitor arrivals from China, Korea and
Australia has set a solid platform for New Zealand’s tourism
industry as it heads towards the peak summer season.
The three markets contributed an extra 3,495 visitors over the
same month in 2009.  That growth helped push total visitor

arrivals for SEP10 to 174,200, the highest visitor total ever for
the month.
Total arrivals across all markets for the year to SEP10 were up
1% on the same month in 2009, while over the full year
growth is up 3.8%.
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Threatening freedom campers
not the answer
Tourism Industry Association advocacy manager Geoff Ensor
this week updated Dunedin community and tourism
representatives on freedom camping issues.
The Otago Daily Times quotes Ensor as telling those gathered
that the potential for criminal behaviour towards freedom
campers was “concerning”, and that any threats posed to
freedom campers by disgruntled residents would be “bad
news”.
He told them the problem would not be resolved by
Wellington and that communities needed to work collectively
to address potential issues.
The New Zealand Freedom Camping Forum had been
working on solutions with transport and accommodation
providers and travellers were now encouraged to stay at
holiday parks, DOC camping grounds or designated areas, and
were referred to a central camping website linked to regional
information.
Campers travelling in vehicles without toilets were asked not
to camp in any designated camping sites that did not have
toilets.
Mr Ensor said more information was needed as “most visitors
come with the perception we are an open paddock and
freedom camping anywhere is OK”.
“We are trying to catch those people before they set off,” the
ODT quotes him as saying.

Excitor III launched
The Excitor III, the new Fullers GreatSights Bay of
Islands high speed 12.5m Naiad rigid hull inflatable
vessel was launched in Whangarei on Monday. Capable
of carrying up to 35 passengers through the islands and
out to the Hole in the Rock at up to 50 knots, thanks to its
four, 300hp V8 engines, Excitor III goes into service this
weekend. It features straddle seats, an ultra modern low
wake hull design and a retractable set of stairs built into
the bow to allow her to service any beach in the Bay of
Islands.

The Amazing Race host fronts
for Christchurch
Christchurch & Canterbury Tourism has enlisted Phil
Keoghan, multi-Emmy Award winning host of The Amazing
Race, to front a series of commercials and webisodes which
they will use to attract more Aussies to visit.
The NZ$925,000 six-week TV campaign will start in
Australia from 24OCT for spring and continue for the 2011
autumn and winter, highlighting the region’s different seasons.
‘Phil’s Best Kept Secrets’ will show Keoghan variously
cycling, skiing, fishing, enjoying great wine and food and
chatting to interesting Cantabrian characters in Aoraki Mt
Cook, Tekapo, Mt Hutt, Kaikoura, Christchurch city, Banks
Peninsula and Waipara.
View the first new webisode at: http://www.youtube.com/
user/CanterburyTourismNZ?feature=mhum

Auckland JazzFest 01-03NOV
Leading local and international artists are lined up for three-
days of entertainment during Auckland JazzFest (01–03NOV)
hosted by The University of Auckland’s School of Music.
Now in its fourth year, the festival will feature the Auckland
Jazz Orchestra — a 17 strong group of Auckland’s best
session musicians performing a mix of jazz classics and
original compositions, accompanied by diva Caitlin Smith as
guest vocalist; bassist and composer Olivier Holland with his
latest work Duets; and pianist Kevin Field supported by a host
of special guests.   www.creative.auckland.ac.nz/jazzfest

Coromandel Open Art Studio Tours
The self-drive Mercury Bay Art Escape tours, from Tairua to
Otama, are scheduled for 25-27FEB and 04-06MAR11.
The tours take in many of the Peninsula’s best artists -
diverse, eclectic, renowned and emerging – plus participating
galleries, cafes & boutique accommodation.
It showcases a diverse group of more than 30 open studios, 7
galleries and various musical / culinary events. Represented
are painters, sculptors, jewellers, printmakers and ceramicists.
Event is ticket only. Visit www.mercurybayartescape.com

Banks Peninsula tourism operator Black Cat Cruises
carried a passenger from its first cruise when the
company celebrated 25 years in business on Akaroa
Harbour this week.
Brian Woods from Akaroa joined passengers who paid
1985 prices and special VIP guests on the special
anniversary cruise on the Charmaine. He gets free Black
Cat cruises for the rest of his life.

Dunedin’s new stadium scores big congress
Dunedin’s Forsyth Barr Stadium has a date for its first major
international conference - the 2013 Global Botanic Gardens
Congress.
Dunedin fended off a strong bid from Hawaii to secure the
four-day conference, which is expected to bring up to 500
people to the city during the Dunedin Botanic Garden’s 150th
anniversary year.
The conference is expected to pump almost $3 million into
Dunedin’s economy.
The Otago Daily Times reports that Dunedin’s bid for the
congress received $7000 from the Conventions and Incentives
New Zealand (CINZ) conference bid fund.
This bid was the first international bid in five years to receive
funding from CINZ, and the first from Dunedin.
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AUSTRALIA
A rival for the Milford Track
Construction is expected to commence on a giant network
of walking tracks from the Daintree to the tip of Cape
York next year, subject to on-going talks with Traditional
Owners, according to Queensland’s Premier Anna Bligh.
Feasibility work has been carried out on the ‘Dreaming
Track’, and a 2000km network of walks across eight
initial locations centred around the Daintree, Cooktown,
Laura, Lakefield, Coen, Lockhart, Heathlands, and
Bamaga is being investigated.
Aimed at showcasing the best of the Cape, the project is
seen as a viable and practical option to deliver new
tourism and economic opportunities for both the Far
North and Queensland as a whole.
Ms Bligh says that together, the network of walking
experiences will rival the world’s greatest and most
popular walks including Kokoda and the Milford Track.
”Not only will this series of treks compete with the great
walks of the world, it’ll be a fantastic driving holiday as
well.”

Wicked Adelaide
Hit musical Wicked is confirmed for Adelaide’s Festival
Theatre for a limited season from 15APR11.
Showbiz Events & Ticketing is marketing a “Popular”
Interval Package from NZ$208 and a Wicked Encore
Class Package from NZ$240. Call 0800 SHOWBIZ.

The Sydney Opera House is about to add an
innovative level of food and beverage to its sails
with the opening of Opera Kitchen on 01DEC.
To be located on the lower concourse, it will host
some of Australia’s most innovative and
celebrated food producers, chefs and sushi chefs.
Patrons will be able to enjoy a unique and
unrivalled dining experience with the very best
food in each food category housed under the one
roof.

YouTube Symphony Orchestra for Aust
Tourism Australia is partnering with YouTube to bring the
second YouTube Symphony Orchestra to Australia in 2011
in a new digital marketing campaign aimed at highlighting
Australia as a tourist destination.
Tourism Australia managing director, Andrew McEvoy
said Tourism Australia was delighted to be supporting
YouTube in the initiative.
“It is a chance to also broaden people’s knowledge about
the depth of experiences available to travellers
particularly around Australia’s music, arts and culture,” he
said.
The first YouTube Symphony Orchestra event in 2009 saw
90 musicians from 30 countries play a sold-out
performance at Carnegie Hall in New York, as well as
attracting 25 million views from 226 countries to the
Symphony channel.
YouTube Symphony Orchestra 2011 includes online
auditions open to musicians around the world until
28NOV10. An expert panel from leading orchestras will
select the semi finalists from all the entries for the
YouTube community to cast their vote before announcing
the musicians who are selected from this semi finalist
group on 11JAN11.
The musicians selected for the YouTube Symphony
Orchestra 2011 will be invited to a week of rehearsals and
master classes at an orchestra and summit at Sydney
Opera House on 20MAR11, culminating in a performance
conducted by Grammy Award-winning conductor Michael
Tilson Thomas. The performance will also be streamed
live globally.

Dreamworld is preparing a singleton tiger cub for his
public debut on the Gold Coast.  Pi, a 12-week-old cub,
arrived from Cairns Wildlife Safari Reserve on Sunday
and will be on display in the theme park’s tiger cub
enclosure from today. Dreamworld’s Tiger Island is
already home to 12 big cats.
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AAT Kings Western Australia 2011/12
AAT Kings has just released its first 2011/12 brochure, Western
Australia.  The new programme offers agents the chance to sell an
inspiring range of new and innovative ways to explore the
contrasting beauty of the great west, as well as Early Bird savings
of up to $1010 per couple and guaranteed departures. It offers
clients a vast array of inclusions and value for money itineraries.
Tammy Marshall, managing director, AAT Kings says, “In 2011/12
we are offering more ways for clients to save than ever before.

Clients who book a Western Australia
tour have the chance to be entitled to
an early bird discount, group booking
discount, triple room discount,
concession holders discount and Day
tours discount and where possible,
many of these discounts can be
combined, offering additional savings
(conditions apply).
In 2011-12 AAT Kings is also
providing a few extra special optional
add-on experiences across itineraries
such as a scenic flight over the Bungle

Bungles, or a Monkey Mia Sunset Sail Cruise.
In addition they have extended the exclusive “You are Invited”
experiences to selected Western Australian premium itineraries this
year, whereby clients are given the chance to enjoy unique dining
experiences in local family homes and working establishments
where they will meet and dine with the local hosts.
Selected programs include dinner at Hoochery Distillery on the
Ord River in Kununurra, enabling clients to enjoy a home-made
meal and learn about life in the Ord.
Clients can also enjoy a wine-tasting lunch at Palandri Winery, in
the world-famous Margaret River wine region.
AAT Kings has some very memorable special departures to capture
seasonal attractions, like the wildflowers, and there are itineraries
that combine coach touring with a journey onboard the Indian
Pacific train.
Book via 0800 500 146 or visit Agents Online at
www.aatkings.com/nz

Free night at resort for Emirates premium pax
Emirates Airline has an exceptional offer in store for First
Class and Business Class passengers from New Zealand
travelling to Australia between now and 15DEC10.
Wolgan Valley Resort & Spa in the Blue Mountains is
offering a two-night stay for the price of one night to
Emirates passengers booked in First Class or Business
Class on all flights to Australia.  For the price of A$1,950
per room per night (based on double occupancy), guests
can enjoy a two-night stay in a Heritage suite, including

breakfast, lunch, dinner, non-alcoholic beverages and a
selection of regional alcoholic beverages with meals and
10% service tax.  Also included are two on-site nature-
based activities per day.
Passengers must provide proof of premium travel on
Emirates (either a boarding pass or tickets) to qualify for
the free-night stay.  The offer is not combinable with any
other offers.   Email reservations@wolganvalley.com or
call +61 2 9290 9733.

More flights from China to Australia
The Australian federal government has negotiated a
temporary increase in the number of flights between
China and Australia. The number of weekly flights
between the two countries will increase by 60% from 37
to 59 to cater for an expected spike in demand between
NOV10 and FEB11.
Associated Press reports that during the past year more
than 410,000 Chinese visitors have travelled to Australia,
an increase of 16% on the previous year.
The three Chinese airlines which fly to Australia - Air
China, China Southern and China Eastern - have
indicated they will be increasing the frequency of
services, and a new fourth airline - Hainan Airlines - will
introduce a non-stop service between Sydney and
Shenzhen.
The extra flights, which include a new non-stop service
between Brisbane and Guangzhou, will create 6300 more
seats each week between Sydney, Brisbane and
Melbourne and five Chinese cities - Beijing, Shanghai,
Guangzhou, Shenzhen and Hangzhou.

Clarion, a division of the Choice Hotels Group, has
launched its third Sydney property, and its 16th in
Australia, with the opening of Clarion Hotel on the
Park at Parramatta.   Formerly the Courtyard by
Marriott Parramatta, the rebranded property will be
totally refurbished over the next 12 months, with
work due to commence in the first quarter of 2011.

‘Ride with a Dolphin Pod’ Experience
An experience that takes swimmers into the world of the
dolphin has opened for summer in Port Stephens, 2½
hours north of Sydney.
The unique wild dolphin encounter – the only one of its
type in Australia and the only commercially licensed
‘dolphin swim’-type experience in NSW – opened in
March this year and operated through autumn before
closing for winter but the open ocean trips have begun
again this month for their first full spring/summer
season.
Launched by Dolphin Swim Australia and billed as a
breakthrough in dolphin-human interaction and the
‘closest thing to swimming with dolphins’, the new four-
hour ‘Aquatic Marine Viewing Experience’ departs from
the Nelson Bay Marina at Port Stephens. Four swimmers
at a time don wetsuits, snorkel gear and a safety harness
before entering the water where they are securely
attached to a cable between the twin bows of the
catamaran Imagine, as it sails along at a safe 5km/h. The
in-water interaction has thrilled participants, with
passengers ‘buzzed’ by the experience.
“This is a unique experience that allows you to actually
keep up with the playful and friendly common dolphins
which get very excited when they see humans in the
water whom they think are ‘swimming’ as fast as them,”
says tour co-founder Andrew Parker from Dolphin Swim
Australia. www.dolphinswimaustralia.com.au
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Jupiters Hotel and Casino is planning to
spend A$15 million redeveloping the
Kurrawa Surf Lifesaving Club into an
ultra-modern facility, pending approval of
the club’s members. The top two levels will
become a beach club and be used to
entertain the casino’s VIP guests. Levels
one and two will be turned into a
purpose-built area for the community and
club members, while an in-ground storage
area will be constructed for club
equipment.
The Australian Surf Life Saving
Championships are staged at Kurrawa
every two years.

Captain Cook Cruises ‘one-off’ Renmark cruise
Captain Cook Cruises has released cabins for its unique 7-night Renmark
cruise on the Murray River, aboard the PS Murray Princess.
This is the last chance to be a passenger on the historic cruise which takes in
over 420km of the Murray River, passing through five locks from Mannum
to Renmark near the Victorian border. Following in the wake of the great
19th Century pioneers, the paddlesteamer will negotiate massive sandbars,
hidden reefs and submerged forests on a unique journey that has taken
months to prepare.
The Renmark cruise only occurs when river conditions are right, and it’s the
unknown challenges that make this voyage a great river adventure. Succeed
or fail in reaching the destination, passengers will definitely have a whole lot
of fun along the way.
The Renmark Cruise departs Mannum on Monday 22NOV at 4.30pm with
boarding from 2.30pm and disembarks at Renmark on Monday 29NOV at
9.00am. Prices start from A$1599pp twin share.
Prices include accommodation, all meals, guided nature walks and eco-
excursions, onboard presentations, use of ship’s facilities including spas and
saunas, the Captains Dinner and Cocktail Party, live entertainment, 24 hour
self-service tea and coffee bar and complimentary scenic coach transfers
from Adelaide or car parking in Mannum.

SOUTH PACIFIC

Book the Cooks to Win
Island Hopper Vacations has
launched a line-up of Summer
Specials packages that include a
sales incentive with a chance to
win a one-week stay in the
Cooks, black pearl jewellery or
Island Hooper apparel.
The Specials include a 5-night
stay in a Garden Bungalow at
Samade on the Beach on Aitutaki
from $980pp share twin,
including return transfers at
Rarotonga and Aitutaki, Island
Hopper exclusive airfare, Aitutaki
Lagoon cruise and daily tropical
breakfast.
Click here to download the flyer
with details of this and other
Summer Specials.

‘Spring into Summer’ with Aircalin
Aircalin has a special airfare for New Caledonia on sale until next
Monday 25OCT10.  Priced from $626 return ex Auckland to Noumea, it

Tonga drafts whale watching rules
Tonga’s Cabinet is currently considering legislation drafted with the
assistance of an expert from the New Zealand Whale Watching Industry
following a Whale Watching Regulation Workshop in Vava’u last
November sponsored by the New Zealand Aid Program and the Ministry
of Tourism.
The regulation will strengthen the Whale Watching and Swimming Act
2008 and will help both the Ministry and the Whale Watching
Association manage this activity more professionally.

is inclusive of all taxes
and levies.  Valid for
travel 24FEB-31MAR11
(commenced and
completed), it has
limited seats and may
not be available on all services.
Fare conditions are in the CRS and agents can also contact their fares
department, their wholesaler for packages, or Aircalin for assistance on
09-308 3363.
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Visitors departing from Pago Pago International Airport
are making good use of the recently renovated departure
lounge.
The work cost $2.4 million and included installation of the
latest security monitoring equipment and screening area
for the Transportation Security Administration, as well as
an expanded immigration area and waiting area for
passengers.
Also included in the renovation work is an expanded
outside waiting area and installation of three big fans.

The Kingdom of Tonga will soon feature on the Travel
Channel (SKY Channel 77), having co-starred with New
Zealand in a one-hour episode of a five-part series The
Blue Continent. Filming took place this week and the
episode screens on 20NOV. The episode has a shelf life of
at least three years and has the potential to be viewed by
60 million people in 120 countries.

Pacific Resorts sales manager Melanie Hall says they are
incredibly excited to learn Te Manava Luxury Villas & Spa
has, for the second consecutive year, been awarded
“Australasia’s Leading Villas” at the World Travel Awards
Asia & Australasia ceremony held recently in Delhi.

ASIA

Cycling enthusiasts dream
– unique experience, agent incentive
The Innovative Travel Company is providing an incentive for agents
who enjoy cycling and are keen to experience a cycling holiday in
Vietnam with Global Adventure.
Bring along a minimum of three paying pax on any of the Vietnam
cycling holidays departing in 2011 and you have the chance of
securing one of five complimentary spaces available on a first-in basis
for any of the Vietnam cycling holidays in the 2011 selection.  This
offer is available until all 5 spaces have been taken up, or for six
months from now.
An early booking offer is currently available on the 9-day ‘Glimpse of
Vietnam’ lifestyle cycling tour, well suited to those who like to
combine activity and relaxation in an amazing destination.  Book and
pay by 25DEC on departures scheduled for 08APR, 22APR or
13MAY. Bike hire is included and there’s a saving of $324 per couple:
first person $2912, second person $2588. Savings are also available
for Tanzania, Italy and Croatia lifestyle cycling holidays.
Bookings and enquiries: Freephone 0508100111 info@innovative-
travel.com

Tonga welcomes new ferry
The Tonga Visitors Bureau reports that the MV
‘Otuanga’ofa, Tonga’s new inter-island ferry
arrived in Nuku’alofa on 15OCT after sailing
from Japan.  Built under Japan’s grant aid project
to Tonga, the 53m ferry has a loading capacity of
520 tons and 400 passengers, and travels at 11.5
knots.
The Ministry of Tourism says that with the arrival
of the ferry, tourists who wish to travel by sea to
the outer islands of Ha’apai and Vava’u will have
a safer and more reliable way of travelling there.
A date has yet to be confirmed when the ferry
will start its commercial service.

Biggest Losers visiting Tonga
The NBC hit series ‘The Biggest Loser’ has been
visiting the Kingdom of Tonga, bringing back
past winners and contestants so that viewers will
see just how far many of them have come with
their weight loss.
The Tonga Visitors Bureau reports the team
included Sione Fa, a Tongan who joined the
Biggest Loser challenge during Season 7, which
aired in the US in 2009.  Sione Fa and his cousin
Filipe joined the show with a much bigger goal
than any other previous contestant: they were
determined not only to change their own lives,
but change the lives of their fellow Tongans
currently residing in Arizona. They wanted to
take all the knowledge obtained from the ranch
and utilize it to help change the daily lives of
their family, their friends, and most importantly
their community.
Sione and his cousin successfully lost the weight
and he has been given the great opportunity to
come to the Kingdom of Tonga not only to help
their community back in the US, but to pass on
what he’s learned to the people of Tonga.

http://www.macautourism.gov.mo
http://www.newzealandtourguides.co.nz
http://www.macautourism.gov.mo
http://www.travelmemo.co.nz/voucher.php?voucher_id=654
http://www.travelmemo.co.nz/voucher.php?voucher_id=654
http://www.jewelinthesouthpacific.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=648
http://www.travelmemo.co.nz/voucher.php?voucher_id=795
http://www.macautourism.gov.mo
http://www.newzealandtourguides.co.nz
http://www.macautourism.gov.mo
http://www.travelmemo.co.nz/voucher.php?voucher_id=654
http://www.travelmemo.co.nz/voucher.php?voucher_id=654
http://www.jewelinthesouthpacific.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=648
http://www.travelmemo.co.nz/voucher.php?voucher_id=795


20101022                         www.travelmemo.co.nz Page 8

Thailand upbeat on next 12 months
The Governor of Tourism Authority of Thailand briefly
visited Auckland this week to update key partners on the
NTO’s plans for the coming year. Suraphon Svetasreni told
the gathering that Thailand welcomed around 65,000 visitors
from New Zealand in the JAN-SEP10 period, up 1.3% on the
same period last year.  He said that some 63% of them were
repeat visitors, and that Kiwis typically spent NZ$175pp per
day during their stay, which averaged just under 8 days.
Khun Suraphon said that despite the sharp declines in arrivals
during the political crisis months of May and June,
international visitor arrivals in the first four months of this
year were still high enough to allow the country to enjoy a
13% increase in total JAN-SEP arrivals.
It also reflected the fact that while arrivals to Bangkok were
significantly affected, arrivals to Phuket remained relatively
buoyant.
TAT is in fact optimistic that it will still be possible to meet
the year’s total arrivals target of 14 million arrivals.
For next year, TAT will still use the highly successful
“Amazing Thailand” theme. It will be enhanced with the new
tag line “Always Amazes You” to reinforce the many aspects
of “Thainess” that are so appealing to visitors.
“For 2011, we will build on Thailand’s many traditional
strengths as a preferred tourist destination by branching out
into new market segments such as green and sustainable

From left, Tony Smith – managing director, Francis Travel
Marketing (who represent TAT in NZ), Suraphon
Svetasreni – TAT Governor, Marieanne Ouwehand – sales
and marketing exec, FTM, and Numfhon Boonyawat,
TAT’s director Aust & NZ.

tourism,” he added. “We will also expand traditional channels
into more online and social media activations.”
TAT’s marketing campaigns for 2011 will be highly visible
worldwide through traditional promotional channels including
TV commercials and vignettes, print advertising, out-of-home
media, brochures, and posters. There will also be an increased
use of celebrity marketing, inviting popular actors, and sports
figures to major events in Thailand, while also encouraging
the movie industry to consider Thailand as a shooting location.
In the new media space, TAT will reach the younger
demographic of travellers using social media.

CommGames numbers
fall short of projections
The Delhi Commonwealth Games attracted
just over 75,000 foreign tourists, almost
25% short of the projected figure,
according to India’s Tourism Ministry. The
Press Trust of India reports that the result
was put down to bad publicity coupled
with a security threat perception before the
Games. On an average about 5,000 to
6,000 foreign tourists arrived daily at Delhi
airport during the Games.

Inflight visa issuance on Jakarta flights
Garuda Indonesia passengers on flights into Jakarta from Sydney, Amsterdam,
Narita and Seoul can avail themselves of VOA – Immigration on Board.
Indonesian Immigration Officers travel on the flights and process the Visa and all
arrival documents prior to arrival in Indonesia.
Payment of USD25 fee will be made in local currency/cash, subject to daily
currency fluctuation. Click here to download the details.

Air Austral has competitive fares from Sydney to various points in the
Indian Ocean.  For instance SYD via Reunion to Mauritius from  NZ$863
return (+ tax $330). Sell a relaxing stop in beautiful Reunion for an
added experience, says World Aviation. Fares are published in GDS.

Tokyo’s all-new Haneda
Tokyo’s Haneda Airport opened its new international terminal
yesterday with facilities on the ground designed to cater to the
thousands of new flights that will be landing and taking off
from the new hub by the end of the month. The airport has
already handled its first A380, an Air France superjumbo that
arrived to test the handling systems on Monday.
The Independent reports that All Nippon Airways and Japan
Airlines have ramped up their presence at the hugely
upgraded Haneda, with new lounges for their premium pax
and frequent flyers.
The airport terminals have been expanded by 50,000sq m and
the number of luggage inspection areas has been doubled to
four to cope with the additional flow of passengers.
Additional information centres have been set up by the
railway companies that link the airport with central Tokyo,
manned by staff who are able to speak English, Chinese and
Korean.

Bangkok’s Skytrain is to be boosted by the purchase of
new carriages, with each of the network’s 35 train-sets
getting an extra car, lifting capacity by one-third.

Shanghai Expo record day
Last Saturday, 16OCT, the Shanghai World Expo Park
welcomed one million visitors in one day, taking the
total since the park opened to 64.6 million people, itself
a record. The Peoples Daily says the million-mark was
reached at 6pm and by 9pm, the figure had lifted by a
further 30,000.

Smoky haze returns to Singapore
Singapore this week suffered from smoke haze, putting
the city’s air quality index at ‘moderate’, according to the
Straits Times. Satellite pictures on Tuesday showed 202
‘hotspots’ in Sumatra, indicating where Indonesian
farmers and plantation companies had set fires to clear
large swathes of forests to get the land ready for the crop-
planting season.
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NEW ZEALAND

Macau Government Tourist Office

Email: macau@aviationandtourism.co.nz

Web: www.macautourism.gov.mo

Ph: (09) 308 5206

This year’s Singapore Grand Prix drew about 40,000
international visitors, according to preliminary estimates.
The number equals the inaugural F1 race in Singapore in
2008, according to the Trade and Industry Minister.

India from $836pp
The 6-day / 5-night Treasures of
the Golden Triangle tour is now
priced from $836pp. This
introductory tour allows
travellers to visit India’s most
famous sights, including the Taj
Mahal, imperial New Delhi and
desert city of Jaipur.
Price includes two nights at the
Bajaj Indian Guesthouse, Delhi,
one night at the Mansingh
Hotel, Agra and two nights
Mansingh Tower, Jaipur. Plus
breakfast daily, transfers and
s/seeing including entrance fees.
For travel until 30SEP11. For
more information call Adventure
World on 0508 496 753 or visit
www.adventureworld.co.nz.

Private Jet Tour of Asia
World Journeys is promoting a luxurious 8-day/7-night
Highlights of Asia tour, travelling by private jet and staying in
top properties while travelling from the Himalayas to the
beaches of Thailand.

THE AMERICAS

Priced from NZ$28,458pp share twin, this includes luxury
accommodation, flights in a private Cessna CJ3 from
Bangkok to Chiang Rai, Putao (Myanmar), Siem Reap and
Phuket, tours and transfers by private air conditioned vehicles
with English speaking guides, entrance fees, and a special
gala dinner at a Temple.  Accommodation includes the
stunning Four Seasons Bangkok, Ananatara Golden Triangle
Resort & Spa,  Malikha Lodge in Putao (above), La Résidence
d’Angkor, and Anantara Phuket Resort & Spa.
Call 0800 11 73 11 or email info@worldjourneys.co.nz

The return of Hotel Georgia
Following its debut in the Roaring ‘20s, the legendary Hotel
Georgia came to be known as Vancouver’s most historic and
elegant retreat, first welcoming guests in 1927.  When it is
unveiled next March as Rosewood Hotel Georgia, the fully
restored Georgian Revival property will be returned to its
former grandeur, with additional elegance afforded by
extensive amenities and the impeccable service of Rosewood
Hotels & Resorts.  From the painstaking restoration of Old
World craftsmanship to the addition of the most luxurious
furnishings and latest technology, Rosewood Hotel Georgia
will offer an unmatched combination of legacy and luxury – a
return to the golden age of hotel travel.
Located on the corner of Howe and West Georgia Streets you
could not find a more central city hotel.

King room from NZ$174pp per night, and receive a
complimentary upgrade to a Deluxe King room.   Book a
Deluxe King room from NZ$217pp per night and there’s a
complimentary upgrade to a Premium Executive room.
Contact World Journeys on 0800 11 73 11 or
info@worldjourneys.co.nzWorld Journeys has special upgrade offers.  Book a Superior
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AFRICA

Nimmo Bay Heli Adventure
World Journeys is promoting a new fully inclusive heli adventure in British
Columbia, Canada.  A 4-day/3-night package from Port Hardy, it is priced
from NZ$12,869pp share twin, including private chalet accommodation at
Nimmo Bay Resort, helicopter pick up and drop off from Port Hardy,
gourmet cuisine, waterfall hot tubs, alcoholic beverages, fishing equipment
and adventure gear, wireless internet and adventure gear, sky scout star
viewing system, and laundry service.  Also included are an amazing range of
heli-adventure activities: heli-fishing, heli-hiking, heli-rafting, grizzly and
black bear viewing, whale watching, west coast beachcombing and picnics,
first nations cultural adventures, glacial gourmet lunches and Great Bear
Rainforest educational hikes.
Contact World Journeys on 0800 11 73 11 or info@worldjourneys.co.nz

Zimbabwe plans aggressive marketing drive
Zimbabwe is implementing an aggressive tourism marketing
drive aimed at repositioning the country to regain lost market
share, according to the Zimbabwe Herald, quoting a Cabinet
minister.
Tourism and Hospitality Industry Minister Walter Mzembi told
participants at this year’s edition of the Sanganai/Hlanganani
World Travel and Tourism Africa Fair, that the country was also
aiming to penetrate new markets as well as improve its relations
with the rest of the world.
”Since the establishment of the inclusive Government, source
markets have opened up to us,” he said.
Minister Mzembi said the ministry would soon package all the
sectors of the economy to attract investment as well as tourists to
the country’s resort destinations.
Revival signs, he said, were clearly evident as shown by the 7%
growth in international arrivals in the first three-quarters of the
year while an increased number of international buyers also
participated at this year’s Sanganai.
About 290 international buyers from Asia, Europe, America as
well as Africa attended the three-day expo which ran under the
theme: “Green Tourism: Anchoring economic growth.”

EUROPE
More Emirates
flights to Tripoli
Emirates says it will
introduce three extra
weekly flights to the
Libyan capital from
01NOV, bringing its
total number of weekly
flights there to 10.
The number of
passengers travelling
with Emirates has been
growing steadily since
the launch of the
Tripoli service a
decade ago, according
to EK’s manager
Libya.
The additional services
will offer an additional
774 return seats a
week.

VisitBritain budget slashed by 34% 
VisitBritain is to review its operations further
to keep its Olympic tourism strategy on course
after a reduced four-year budget settlement, its
chairman Christopher Rodrigues said
yesterday.
He spoke after the UK Department for Culture,
Media and Sport set a new, lower funding
level for the national tourism agency. In cash
terms it will be £26.5 million in 2011/12
reducing to £21.2 million in 2014/15. This
compares with the current year’s grant in aid
of £28.8 million.
In real terms, after accounting for inflation, it
amounts to a 34% reduction.
Mr Rodrigues said “This Government
understands the value VisitBritain brings to
Britain’s tourism industry, but this is tough
love. VisitBritain will respond to the
settlement by further cutting overheads and
reducing its physical network overseas to

retain as much money as possible for our
global marketing effort.”
Sandie Dawe, chief executive of VisitBritain
says:  “While this is a significant reduction in
our funding, it does not change our objectives,
which remain sound. These are:  inspiring the
world to visit and explore Britain, delivering a
global network capable of promoting Britain;
championing the tourism industry and creating
a sustained increase in UK tourism as a result
of the Olympics.
“Our aim now is to tighten our focus clearly
onto the UK’s key markets: ones that are
already delivering for us and those emerging
markets that are key to our future. We will use
new technology including our award-winning
suite of multi-lingual websites, social media
platforms and international public relations
expertise to maintain our global footprint as
well as a staffed presence in key locations.”
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DriveAway free UK upgrade offer extended
DriveAway Holidays is to continue with its free upgrade offer
for UK car rentals leading into the Christmas period.
For all bookings made on the deal, DriveAway clients will
receive a free upgrade from a Mini to an Economy car or from
an Economy to a Compact Car.
“All they need to do is book, pay and collect the vehicle by
15DEC10,” says Chris Hamill, chief executive of marketing
and sales.
In addition to the UK Upgrade deals, DriveAway says it
continues with great deals to the USA thanks to the strong
Aussie Dollar.
For more information call the team at DriveAway Holidays on
0800 885 590 or go to www.driveaway.co.nz

Reminder: The standard rate
of VAT in Britain is currently
17.5% but will be increased
to 20% on 04JAN11.

Playboy Club returns to London
Playboy Enterprises and London Clubs International have
announced plans to bring the Playboy Club, complete with
Bunnies, back to London. The new 17,000sq ft gaming and
entertainment venue will feature a restaurant, lounge,
members club, table games and high-limit salon prive gaming
rooms. Set to open in the first half of 2011, Playboy Club
London will be located in the exclusive Mayfair area of
London.
Hugh Hefner opened London’s original Playboy Club in Park
Lane in 1966.

More than three and a half million tourists visited London
in the second quarter of the year according to the latest
figures from the International Passenger Survey.
Visit London says despite a 5% fall in numbers compared
with the same period last year, the figures can be “viewed
as relatively favourable” because of the closure of UK
airspace in April due to volcanic ash.

BritAgent is here …….
VisitBritain’s new travel agent training
website www.britagent.com, is now live and
agents can register online and start their
training.
Says Sally Holyer: “New Zealand is the first country in the
world to get the new online BritAgent programme, which is
very exciting, but this does mean that there are still a few
glitches and bugs being ironed out.
“A huge thank you to all those who have been patiently
waiting to start the programme and if you still can’t log-in,
please email traveltradenz@visitbritain.org
Sally says around 200 agents re-registered to become
BritAgents and reminds agents that the incentive to win a trip
to Britain on Emirates is running until 15NOV.

Venice talks visitor tax
Tourists could be charged an entrance tax when they arrive in
Venice, either by train, plane or cruise ship, under new plans
being drawn up by the Italian government.
Officials have drafted a plan that would allow Venetian
authorities to charge visitors a one-off fee when they arrive in
the city, according to a report in The Telegraph.
Over 20 million people visit Venice each year and the tax is
expected to raise much-needed revenue for the city, whose
palaces, churches and monuments are in urgent need of
restoration.
Critic’s, though, see it as the equivalent of an entry fee to a
historical theme park.
Venice’s mayor has courted controversy with his moves to
mount huge billboards on the front of some of the most
famous buildings in the city, as well as the Bridge of Sighs,
advertising the likes of Coca-Cola and Bvlgari. The mayor
defends the billboards by saying the city’s crumbling facades
need repairs and the ads will fund the work.

A new Hampton by Hilton hotel is set to open in the
North Terminal at Gatwick Airport in time for the
London Olympics.

The Big Jesus
The small town of Swiebodzin in northwest Poland is
ordinarily nothing more than a rest stop at an intersection
between two highways for most travellers. Its citizens,
though, are hoping their new attraction will change all that.
The Krakow Post  reports that next month a 35-metre statue of
Jesus Christ will be completed in the town, the tallest such
statue in the world, topping both Bolivia’s Cristo de la
Concodia (34.2m) and the more famous Christ the Redeemer
in Rio de Janeiro (30.1m without its pedestal).
The locally designed statue is being built using private
donations collected from residents of the area.

Nuremberg Trials courthouse
becomes museum
The courthouse in Nuremberg where senior Nazis faced trial
for war crimes will open on 21NOV as a museum and visitor
attraction next month, according to an AP report.
The city is building an interpretation centre in the attic space
of the courthouse to show visitors how international criminal
justice began in the city. The tour ends in courtroom No. 600,
where the trials took place.
In recent years, the courtroom has permitted tourist visits,
with up to 20,000 visitors a year doing the tour. The
interpretation center will now make the site into a full-scale
museum.

Mediterranean Turkey on sale
Combine a taste of Turkey’s Mediterranean Coast and the
country’s main tourist attractions on the 18-day locally
escorted Turkish Odyssey tour with Exotic Holidays.
This tour takes in Antalya, Fethiye,
Marmaris (right), Bodrum, Kusadasi plus
the Gallipoli battlefields, Cappadocia and
Istanbul.
Book early and save $200 pp share twin on
2011 departures, if booked and paid in full
by 10DEC10.  Call 0508 EXOTIC or email
info@exoticholidays.co.nz
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AVIATION
Aircalin’s bubbly promotion
Effective 21OCT10, Aircalin will be the only airline offering
business class on the Auckland-Noumea-Auckland route.
Says Angela Hallet: “We thought why not toast the occasion with a
Champagne promotion?”
Agents can be one of the six lucky sellers who earn themselves a
bottle of Champagne from Reims if they book and ticket business
class on the AKLNOUAKL route – one way or return.
This can be a corporate or leisure booking....just as long as it’s
booked in J or D class.  Applies to new bookings made on or after
21OCT10 for the AKLNOUAKL route only.  Final date for entries
is Tuesday 30NOV10.  The draw will take place on Wednesday
01DEC and the winner will be notified by email.
Send your ticketed PNR details by email to
angela.hallett@aircalin.co.nz, with the subject line BUBBLES and
answer the question:  What is the name of Aircalin’s Business
Class?

Qantas Next Generation Check-in for SYD
Qantas Next Generation Check-in, including the Q Bag
Tag, will launch in Sydney on 10NOV.
Qantas CEO Alan Joyce said after a successful trial in
Perth, with outstanding customer feedback, Next
Generation Check-in is on its way to Sydney.
”Next Generation Check-in will dramatically reduce
domestic check-in times for customers allowing them to
move through the check-in area with speed and ease.
”With one touch of their Qantas card on our Q Card
Readers, passengers will be checked in within seconds.
The Q Bag Tag means bags can be dropped at the auto Bag
Drop with another touch of the Qantas card,” Mr Joyce
said.
The Q Bag Tag automatically links customers’ luggage
with their flight details when they use the auto Bag Drop
facilities located in Sydney T3 and Perth domestic
terminals.
Qantas Frequent Flyers checking in at Sydney T3 and
Perth domestic terminals will be able to use their Q Bag
Tags when checking in bags for travel across the Qantas
domestic network. Q Bag Tag technology will be
progressively introduced to more ports across the Qantas
network throughout 2011.
 An online demo providing a step-by-step guide to Next
Generation Check-in is available on www.qantas.com/
nextgenerationcheckin

Air Canada ordered to provide nut-free zone
Air Canada has been ordered to accommodate people with severe
nut allergies by creating nut-free buffer zones around the allergic
travellers.
The Canadian Transportation Agency has ruled that a safe buffer
zone around someone with peanut allergies is the row of seats they
are sitting in, as well as the rows immediately in front and behind.
The two women who had filed complaints with the CTA had
sought either a complete ban on serving nuts on flights on which
those with allergies travelled, or a PA announcement on board
asking pax to refrain from eating peanuts or snacks that contain
peanuts.
Once the case is resolved, the agency will still have 10 allergy-
related complaints to settle. Four others include nuts; four are
related to pets in airplane cabins; one focuses on shellfish
allergies; and the 10th on multiple chemical sensitivities.

Rob Fyfe named CAPA Exec of Year
Air New Zealand’s chief executive Rob Fyfe has been
named chief executive of the year at the Centre for Asia
Pacific Aviation (CAPA) awards in Singapore.
In his citation, CAPA executive chairman Peter Harbison
says: “Our Executive of the Year has been a tireless
advocate for innovation and customer orientation – two
hallmarks of Air New Zealand’s recent success. For a small
airline at the end of extremely long thin routes, the carrier
has performed remarkably in the past two difficult years.
And for it to be seen consistently as an innovator, in
extraordinary marketing initiatives and in remarkable
products such as the new long haul economy seating, is
testimony to the CEO’s willingness to ‘have a go’. It is
hard to conceive of another airline CEO who would have
been prepared to bare all, as he did, in last year’s
promotion to illustrate Air New Zealand’s no-hidden-costs.
And, with a similarly creative network strategy, the airline
is well positioned to benefit from the upswing in mainland
and SAR aviation markets and the vast opportunities
presented in North Asia and beyond in the coming years,”
Mr Harbison said.
In other CAPA awards, Emirates was named Airline of the
Year, Garuda Indonesia was selected as CAPA’s Airline
Turnaround of the Year; Tiger Airways was announced
CAPA Low-Cost Airline of the Year; and Australia’s
Regional Express (REX) took out the Regional Airline of
the Year award. Virgin Blue founder Brett Godfrey enters
the CAPA Hall of Fame.

Emirates and Etihad plan to create almost 60,000
new jobs over the next decade to meet their growth
targets.

Aerolineas Argentinas is expected to sign an
agreement by the end of this month to join the
SkyTeam alliance, which includes Aeromexico, Air
France, Delta Air Lines and Korean Air.
SkyTeam has been looking to strengthen its
presence in Latin America given the region’s
strong growth figures and positive outlook. The
process to incorporate AR is expected to be
completed by 2012.

No backdown on BA seat res fee
British Airways boss Willie Walsh says the airline will not
back down on its controversial new policy of charging
premium customers for seat reservations.
BA now charges for seat reservations made up to 24 hours
in advance of departure, with passengers paying £60 per
sector in Club World, £20 in Club Europe and £25 in World
Traveller Plus, although seat choice after this time remains
free. The fees have angered many business travel buyers.
“We have seen fantastic uptake,” he said. “The number of
customers using the facility has significantly exceeded the
numbers I thought would be interested.”
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Cathay Pacific’s new First Class
amenity kits feature an exclusive
Ermenegildo Zegna design.
The stylish black pouch for male pax
is packed with Sandalwood skincare
products specially selected from
another Italian luxury brand, Acca
Kappa.
The female travel kit (left) features
elegant designs by Ipa-Nima, a
Vietnam-based brand known for its
use of vibrant colours and unique
embroidery. These will carry skincare
products by Australian-based brand
Aesop.

Tiger Airways has a new
ancillary revenue generator.
It has started charging a
“membership” fee of A$29.95 a
year for travellers to join an
email list that gives priority
access to sale fares a day before
their general release. Already
“thousands” have signed up and
paid the joining fee, a Tiger
spokeswoman said. Jetstar’s
JetMail or Virgin Blue’s V-mail
are currently FOC.

From 31OCT, Singapore Airlines’
Suites, First and Business Class
customers travelling between
Singapore and Japan, as well as
between Tokyo and Los Angeles,
will be offered an authentic
Japanese fine dining experience
created by renowned Kaiseki chef,
Yoshihiro Murata, a member of
Singapore Airlines’ International
Culinary Panel and the owner of
three-Michelin-starred Kikunoi
Restaurant in Kyoto.

CRUISE NEWS

Experience ancient Khmer monuments like Angkor Wat, the bustling floating markets of the Mekong delta, and the charm of Hanoi and Ho Chi Minh City. Viking makes 

visiting Vietnam, Cambodia and the Mekong River both easy and thoroughly enjoyable—with the best tours, the best guides and the best hotels combining to deliver an 

unforgettable travel experience.

Magnificent Mekong – One Mighty River. One Amazing Experience.

Conditions: Discounts listed in Australian dollars and valid on 2011 sailings only. Must book and pay in full by 31 October 2010. Discounts combinable with Past Passenger Discount and valid 
for new bookings only. Conditions apply, visit www.vikingrivercruises.com.au for full booking conditions.

T H E  W O R L D ’ S  L E A D I N G  R I V E R  C R U I S E  L I N E . . . B Y  F A R ®

Save $1,500 per person on the 2011 Magnificent Mekong itinerary. Book and pay in full by 31 October 2010
Call 0800 447 913 or email newzealand@vikingrivercruises.com.

Visit www.vikingrivercruises.com.au for all details.

P&O Academy launches Commodore rank
The fourth and final rank of P&O Academy is
now available with the launch of the new
Commodore modules.
More than 380 travel agents have achieved
P&O Academy Captain ranking and are
eligible to start the ascension to Commodore
status.
The Commodore modules cover the new
eTicketing process, the recently launched
Ceremonies at Sea program, shore tours and

Australian ports as well as the onboard
customer service program.
P&O Academy has been specifically designed
to help travel agents build their knowledge of
P&O Cruises’ many itineraries so they can
match their client with the perfect cruise
holiday, whether they’re an avid cruiser or
cruising for the first time.
Since its launch in December last year, more
than 4,000 agents have signed up for the
program.

Complete Cruise Solution Director of Sales
Don Clark said he was thrilled with the
successful rollout of all four P&O Academy
modules.
“We’ve received very positive feedback from
agents who have progressed through the ranks
of P&O Academy. Each new module arms
them with the knowledge they need to
confidently sell P&O Cruises’ product and
they are very keen to become Commodores,”
Mr Clark said.

To celebrate the launch of the new
modules, P&O Academy is awarding $75
cinema gift cards to the first 50 agents who
achieve Commodore rank on or before
26OCT.
Participation in P&O Academy is free. To
learn more, go to
www.completecruisesolution.co.nz and to
register for P&O Academy and POLAR
Online, contact the Online Helpdesk at
0800 543 178 option 8, then 3.
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Dawn Princess 2011 RTW cruise
The 77,441gt Dawn Princess will again next year make a round the world cruise
from Sydney. This time, however, the voyage will sail westbound and last 104
nights, taking in 44 ports as far north as Bergen in Norway.
The voyage will depart on 25MAY11 from Sydney and head for Singapore and
Malaysia, from where the ship will head to India and visit Dubai, where it will
spend three full days. Following visits to Oman, Jordan and Egypt, the ship will
pass the Suez Canal and head for Israel, Greece, Turkey, Italy and France. Instead
of Southampton that was the principal UK port of call on previous such voyages,
Dawn Princess will now call at Dover, from where it sails to the Netherlands,
Norway, Scotland and Ireland.
Crossing the Atlantic, the voyage will continue to Bermuda and Florida and via
Colombia to the Panama Canal and Mexico and California. Dawn Princess will
then head for Hawaii, Tahiti, New Zealand and back to Sydney.

Cruise season kicks off with agent walkaround
Complete Cruise Solution’s 2010/11 cruise season began last
Friday with the arrival of the 116,000-tonne megaliner Sapphire
Princess into Auckland.
While in port, a group of 70 travel agents toured the ship and
had lunch onboard.  The sheer size of Sapphire Princess
impressed the agents with five main dining rooms, 13 bars and
lounges, five swimming pools and 750 of its 1,337 cabins
offering private balconies.
“Showing agents around visiting ships is a perfect way to showcase
the product and excite agents about selling cruising,” says Shannon
Currie, Complete Cruise Solution Manager New Zealand. “This
walkaround is the first of dozens we will host onboard Complete
Cruise Solution ships over the coming cruise season.”

Agents alongside one of Sapphire Princess’s five swimming
pools.  Shannon Currie, Complete Cruise Solution’s NZ
manager, is in the foreground.

CroisiEurope, the family-run French river cruise
company has announced plans to invest 50 million
euros over three years in two new vessels and a
hotel. The program includes building one vessel
each in 2012 and 2013 and a hotel in 2014. A 180-
passenger ship is planned to start sailing on the
Rhine and the Danube in 2013, while a 147-
passenger ship is to ply the Rhine and tributaries
from 2014. The three-star-plus hotel will have 120
to 150 rooms and will be located near the
CroisiEurope river cruise terminal in Strasbourg.
Note: A new CroisiEurope brochure is being
distributed to agents by The Innovative Travel
Company in the next Stocklink TravelBag
envelope.

Royal Caribbean International is providing 3D brochures of its

newest fleet addition, a novel way of promoting its 3D cinema

and its label as the ship of entertainment.

The brochures will be available as a pull-out in North American

travel trade magazines, and the 3D glasses provided can also be

used to view the full-spread advertisement in the publications.

Costa Classica has cancelled

its latest cruise to Japan,

Korea and Hong Kong after

it collided with a cargo ship

near the deep water channel

of the Yangtze River early

Monday morning on its

return to Shanghai from

Cheju, Korea.

Seatrade Insider reports the

ship is back at the dock

alongside, with a scrape or

gash stretching about 20

meters along the starboard

side of Deck 5 midships, one

deck above the lowest level

of cabins and well above the

waterline.

Legendary rescue mission
On Monday night, as Legend of the Seas was sailing in the
Taiwan Strait, it received a distress call from the Panama-
registered freighter Xin Yi and was the first vessel to arrive at the
sinking ship.  Faced with very rough seas and heavy winds up to
75mph, Legend of the Seas crew members immediately began
search and rescue operations and once the Taiwan Coast Guard
arrived at the location, they began assisting with air and sea
searches.  For 12 hours, they were able rescue three of the crew
and assist in the rescue of another nine of the of the cargo ship’s
22 crew members.
Legend of the Seas then resumed its journey to Hong Kong with
three of the rescued sailors onboard.

A temporary i-SITE
has been built at
the Tauranga wharf
for the start of the
cruise ship season.
The satellite site
will remain open
until mid-December to provide an easy first port of call for
Tauranga cruise ship arrivals.
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RAIL TRAVEL

Rail Plus talks about
‘reality rail reviewing’
One in four agents receiving the Rail Plus e-
newsletter is clicking to the Staff Stories website
link.
Staff Stories is ‘reality rail reviewing’, according
to Rail Plus NZ general manager, Alka Thapar.
“The one-in-four ratio is a very good result in
terms of response marketing,” she said. “Agents
are after the knowledge.”
Introduced in NOV08, Staff Stories has covered
reviews of staff travel on 37 types of trains,
ranging from run of the mill regional to ultimate
luxury across 356 sectors, from Glasgow to
Hanoi all the way to Quebec City.
The trade’s acceptance of Staff Stories, says Alka,
reinforces Rail Plus’ status as the leading
international rail wholesaler, the first-choice
resource for rail information and the only
dedicated global rail specialist in Australasia.
There is a massive amount of detail in the reports.
The latest one of over 3000 words is a step-by-
step account on the Whistler Mountaineer, the
Rocky Mountaineer and the overnight Jasper-
Vancouver service – the transfers, seats, baggage,
tickets, reservations, dining car hours, menus,
train staff, sleeper compartments and bed
comfort.
“Importantly, we encourage staff to tell it as it is,”
said Ms Thapar. “So the impact of strikes, track
works, station closures for maintenance, queuing
for reservations, language difficulties, passports,
security checks and bad weather are included.”
She says the stories contained invaluable pieces
of advice offered from personal experience.
See www.railplus.co.nz

ACCOMMODATION

The Chatham Auckland opens 01NOV
Auckland’s newest all-suite boutique & serviced accommodation,
The Chatham Auckland opens its doors to guests on Monday
01NOV and to celebrate the opening, is priced at the opening
special rate of $155 per night, with a variety of add-ons to make
guests’ stay all the more enjoyable.
The brand new self-rated 4 star serviced apartment complex is
located on Pitt Street, just off vibrant Karangahape Road.  It
comprises one and two-bedroom suites with private balconies with
a mix of views including the Harbour, Waitakere Ranges, Mt Eden
and the inner city oasis of Myers Park.
All suites are serviced daily and feature flat screen 32in and 26in
TVs with built-in DVD players, iPod docking stations, wireless
broadband and fully equipped kitchens along with laundry facilities.
Most two-bedroom suites feature two bathrooms.
Each suite (average 65sqm) has utilised space to best advantage,
providing interesting variations in layout.
Blackstone Hospitality Group’s general manager, Bradley Burnett
says The Chatham Auckland follows the success of Chifley Suites
Auckland.
“There’s nothing like it nearby.  Talk to us about short or longstay
options, we’re negotiating some sharp deals between now and the
Rugby World Cup next year.”
Check out the hotel pix at www.chathamauckland.co.nz
Call 09-303 0309 or email reservations@chathamauckland.co.nz

Luxury and environmental responsibility
After achieving Qualmark five star and enviro-gold ratings in 2009,
Matua Gardens Retreat of Robinsons Bay, Akaroa has had these
ratings confirmed for 2010-11.
There are less than 40 guest and hosted properties throughout New
Zealand achieving this double status and only two are in the Akaroa
area.
Guests will notice
the obvious eco-
initiatives such as
recycling, eco bulbs
and choosing
whether or not to
have towels changed
daily. They will
observe the extensive
native plantings,
possibly notice pest traps in the gardens and may visit the free range
hens and the vegetable gardens and orchard.
The many behind the scenes activities, though, are the truly
sustainable aspect of Matua Gardens Retreat. They use treated water
from the septic system for growing of cut flowers and native
plantings, while the rainwater collection and the increased spring
water storage even out demand and enable a more consistent flow in
the stream. Tea & coffee pots & water jugs are emptied onto gardens
& pots while food scraps, junk mail & other biodegradables are
composted.
Cotton bed linen is laundered on site and line-dried, with the final
laundry rinse used to water flower pots.
The orchard and vegetable gardens have companion plantings and
herbal leys and natural sprays made from garlic, rhubarb leaves,
baking soda and milk are used.
Micro fibre cloths, baking soda and vinegar are used for cleaning,
and hosts Sue & Richard say they are always happy to share their
dozens of tips on minimising waste, recycling and being energy
efficient while still being able to enjoy life’s little luxuries.
www.matuagardens.co.nz
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INDUSTRY
Record NZ resident short term departures
New Zealand residents departed on 210,000 overseas trips in
SEP10, up 9% on SEP09, according to Statistics New
Zealand. They took more trips to Australia, China, the United
States, Samoa, and the United Kingdom, but fewer to Fiji.
“Resident departures reached a new high for a September
month, surpassing the previous high of 208,500, which was
recorded in September 2007 before the global economic
downturn,” acting Population Statistics manager Kimberly
Cullen said.
Short-term departures of New Zealand residents in the SEP10
year numbered 1.998 million, up 81,100 or 4% on the SEP09
year.
New Zealand residents departed on more trips to Australia (up
25,400 or 3%), the US (up 8,800 or 10%), and China (up
8,100 or 14%) in the SEP10 year.
A holiday was the main travel purpose for 806,800 New
Zealand residents who departed in the year, up 3%. Another
679,400 departed to visit friends and relatives (up 3%).
Departures for business purposes (282,000) were up 10%.

Short-term NZ-resident departures SEP10
Australia 100,724 up 7.6%
Cook Islands     6,682 up 10.9%
Fiji   11,362 down 8.9%
Samoa     4,810 up 41.5%
Hong Kong     1,378 up 6.0%
Japan     2,548 up 21.3%
Indonesia     1,820 up 58.3%
Thailand     2,990 down 9.4%
Singapore     1,248 down 4.0%
Malaysia     1,794 up 28.1%
France     2,080 up 5.3%
UK   11,154 up 13.8%
Canada     2,002 up 16.1%
USA   10,998 up 15.8%
South Africa     1,794 up 105.0%

Expedia TAAP spring sale breaking records
Expedia Travel Agents Affiliate Program is outpacing records
again with the spring sales. Last week saw another record
high for transactions through the TAAP program.
Expedia TAAP manager Stu Udy says new agencies are
joining the program each week and one reason for the spike in
bookings is the Expedia Spring Sale offering 2000 deals
worldwide which launched mid October. Agents have been
quick to pick up on the latest Expedia promotion offering
fabulous rates to their clients worldwide, says Stu.
“We have pulled together our very best deals from across all
our destinations to bring you the 2000 deals. With up to 50%
off, all you need to do is choose your destination, choose a
hotel and save some serious dollars.

where Kiwis
are off to,”
says Stu.
“Last week
we saw
Warnambool

“I love looking through the destinations report and seeing

and the Blue Mountains in Australia, Taupo and Dunedin in
NZ, Sigatoka Fiji, Reading UK, St Petersburg, Aquitaine,
Palm Springs, Cairo, Shanghai and Siem Reap region in
Cambodia – just a few of a total of 85 destinations booked last
week.”
For more information regarding the Expedia TAAP, go to
www.expediaaccess.com/nz
or email expedia-au@discovertheworld.com.au

Google keen to improve
the travel search experience
Google is experimenting with technology that will allow it to
provide much richer search results, eliminating the need for
consumers to trawl through multiple sources or cross-
reference information from several sites.
The Sydney Morning Herald reports that travellers will, for
example, be able to look at a map and see actual prices for
hotels in a given area (along with images and information on
facilities and nearby attractions), with the ability to click
through to make a reservation via a third-party booking site.
Google has categorically stated it is not getting into the
business of selling travel (doing so would jeopardise its
advertising revenue) but is aiming to dramatically improve the
search experience, which it believes is far from ideal.
If US regulators approve Google’s purchase of software firm
ITA, which specialises in the organisation of flight data, the
$US700 million purchase would change the face of flight
searches. Commentators say the technology would act as a
“meta-search” engine, scouring the internet for the best deals
and presenting the data in a way that is easier for consumers
to view and compare.
Google is reluctant to comment on the potential of the
software until the regulatory review is complete.

AT LAST!
LIGHTWEIGHT LUGGAGE

Travel Comfortable offers
the very latest in lightweight
technology constructed from
1680D Ballistic nylon with
advanced frameless design.
The Voyager Range starts at
2.0kg for a cabin size roller case.

www.travelcomfortable.com
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Korean Air moves office
Korean Air’s Auckland office is now re located at Level 16, DLA
Philip Fox Tower, 209 Queen Street, Auckland City. All other details
such as DX, PO Box and phone numbers remain unchanged.

LATE BREAKAdventure reference book a must
Shane Boocock has written ‘The New
Zealand Adventure Guide’ to inspire both
New Zealanders and travellers to get out,
explore and enjoy the great outdoors.
The flexicover, full-colour book is a reference
tool containing details of 65 adventure
activities around the country, making it a
must for every i-SITE, travel agency, inbound
tour operator, incentive company and
accommodation host in New Zealand.
Going on sale in all good bookshops on
01NOV, this is the definitive guide to
adrenalin-fuelled adventure.
Divided into different outdoor activity areas –
adventures on line; high; wheels; foot; snow;
horseback; sea; lakes/rivers; on the edge – its
straight-forward layout means it’s easy to find
the type of adventure they want. However, if
they’re heading for a particular geographical
area, the map and simple index at the back
lists all the adventures by region. And with all
the websites listed, it’s simple to use it to
organise as well as inspire (prices and phone
numbers have been avoided so the guide
doesn’t go out of date).
As the best resource for adventure tourism
available in New Zealand together with a
foreword by John Key, ‘The New Zealand
Adventure Guide’ gets to the heart of what
has made New Zealand such a great place to
live in and experience – adventure in the
great outdoors.

About the Author:  Shane Boocock’s
penchant for adventure began while
hitchhiking around Europe and the USA.
Since 1996, Shane has been based in New
Zealand and his travel stories and
photographs have appeared in newspapers
and magazines in New Zealand, Australia and
North America. When he is not off on a new
adventure, Shane will be found working on
Let’s Travel magazine from his home office
on Waiheke Island. His first book, Auckland:
A City Guide for City People was published
by New Holland in 2003.

Cyclone workshops
for tourism operators
An AAP report says tourism operators in the
Sunshine State are being trained to prepare
for what is predicted to be Queensland’s
worst cyclone season in 40 years.
Forecasters have warned the government to
expect up to six cyclones this summer and
Tourism Queensland is reportedly running
workshops to help operators develop crisis
management plans to ensure tourists and staff
are safe.
The training will also help them reopen their
operations as soon as possible after a big
storm.

Forty-four Chinese tourists had reportedly
failed to return to their cruise ship, the
Costa Classica, on time after taking a tour
of  South Korea’s Jeju Island earlier this
week.
ROK police said the tourists left their
passports on the ship, but took their
luggage, apparently to enter the country
with the intention of staying illegally and
getting jobs.
Police had managed to locate 11 of them,
but the other 33 were still missing, reports
said.

Have a great

Labour Weekend

and drive safely
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