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WANT TO BE  
A TRAVEL BROKER?
CLICK HERE!
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...OR  a Pre-paid Visa Card*!

Start  increasing your

product knowledge today

Click Here:  www.trainingmodules.travelClick Here:  www.trainingmodules.travel
*conditions apply

TWO 5-NIGHT HOLIDAYS IN

SAMOA TO BE WON*

TWO 5-NIGHT HOLIDAYS IN

SAMOA TO BE WON*

GREECE
2011 BROCHURE

Out 

Now!

0508 496 753
* Prices are per person, twin share. Conditions apply.

discover@adventureworld.co.nz

2 Days                 From $285*pp

CAPPADOCIA TOUR

Highlights: Cappadocia, Pigeon Valley, 
Goreme & the Sarhatli Underground City.

3 Days                 From $585*pp

DELPHI & METEORA

Highlights: Explore Delphi & Meteora's 
p monasteries in Greece. icturesque 

Click Here

On our site

Beats a Run in the Park!

HELEN CAMBELL
Tel: 09 966 2549 DDI
staff@topdog.co.nzTravel Recruitment Specialist

www.topdog.co.nz

Recruiter to the Travel Industry for 12 years

Account Managers - TD 2153 &   TD2163
Business Analyst - TD 2165

and 9 mo contract - TD 2167
Retail Consultants - TD2151,  TD2162 & TD2167
S/haul Corp Consultants     - TD2158  &  TD2164
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Obviously we
‘click’ with you. . .

TRAFFIC  RESULTS

                TOTAL HITS PER MONTH

             AUG10 154,822

  SEP10 154,372

Qantas continues push
on Tasman border streamlining

Qantas chief executive Alan Joyce has renewed calls for the
Australian and New Zealand governments to move ahead with an
agreement to look at streamlining trans-Tasman border
arrangements.
The Australian’s Steve Creedy reports that Mr Joyce told a Trans-
Tasman Business Circle lunch in Sydney last week that aviation was
a key driver in a relationship between the two countries that saw
931,000 Australians visit New Zealand in the year to March and a
million New Zealanders come the other way.
“We would like the trans-Tasman market to move towards an
aviation model similar to that of the EU, where the results speak for
themselves,” he said. “The rapid growth of the low-fares market in
Europe and the consolidation that has taken place among legacy
carriers clearly show the advantages of breaking down outdated
barriers.”
The Qantas boss said both countries would become more
competitive in the fiercely contested global tourism arena and it
would be cheaper and easier for international tourists visiting
Australia to also visit New Zealand.
Qantas Group executives have previously estimated that dropping
border controls could reduce trans-Tasman fares by up to 30 per cent
and bring in more than 400,000 extra tourists.           .... Cont p10

http://www.travelcomfortable.com/
http://francistravelmarketing.cruisefactory.net/pdf/322266/2010%202011%20Asia.pdf
http://www.thailand.net.au
http://www.travelmemo.co.nz/voucher.php?voucher_id=654
http://www.travelmemo.co.nz/voucher.php?voucher_id=654
http://www.jewelinthesouthpacific.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=648
http://www.nztravelbrokers.co.nz/Default.aspx?page=1582
http://www.trainingmodules.travel
www.adventureworld.co.nz/e-brochure/greece2011/
http://www.nzonline.org.nz/agritravelhorticulturalagriculturaltoursnz.html
http://www.topdog.co.nz
http://www.innovative-travel.com
http://www.travelcomfortable.com/
http://francistravelmarketing.cruisefactory.net/pdf/322266/2010%202011%20Asia.pdf
http://www.thailand.net.au
http://www.travelmemo.co.nz/voucher.php?voucher_id=654
http://www.travelmemo.co.nz/voucher.php?voucher_id=654
http://www.jewelinthesouthpacific.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=648


20101012                              www.travelmemo.co.nzPage 2

NEW ZEALAND

  Christchurch Airport’s Mainland-themed airbridges
Two interactive themed airbridges have been opened at
Christchurch Airport, marking the start of a major project to
give the airport an integrated visual theme based on the South
Island’s landscapes.
Visitors will step off international flights into themed
airbridges with floor-to-ceiling images of scenery like the lush
West Coast bush or the golden-sand beaches of Abel Tasman
National Park. The sensory experience will be amplified by
sounds such as bird calls from the area, and even smells of the
environment, such as fresh bush air.
“We want to make Christchurch an unforgettable airport, right
from the moment people step off the plane,” said CIAL’s
general manager marketing and business development, Gareth
Owen. “We have worked closely with regional tourism
organisations and private operators throughout the South
Island to highlight some of our best landscapes. We want to
inspire people to visit those areas, and they can immediately
book travel and tours in those areas.”

The initial two visual themes of the airbridges showcase the
landscapes of a West Coast forest, and a beach cove in Abel
Tasman National Park. The next airbridge is due to open in
November and will focus on the landscape of the MacKenzie
Country.
Future aspects of the theming and branding project include a
video wall and water feature, which will be located just before
the Customs area and offers visitors the chance to sample the
clear, pure, naturally filtered water of the Christchurch aquifer
which lies below the airport. As they pass through Customs,
visitors will walk past the largest video wall in Australasia,
where stunning images of South Island mountains, lakes and
forests inspire them to visit.
The spectacular theme will be portrayed on walls throughout
the arrivals area, including the baggage claim area. The overall
atmosphere aims to bring the South Island outdoors in, and
build on Christchurch Airport’s brand as New Zealand’s
Tourism Gateway.

Free music at  ASB Queenstown JazzFest
Free jazz music will be brought to the masses at a range of
events during this year’s ASB Queenstown JazzFest (21-
25OCT).
Whether it’s Jazz on the Wharf, Remarkable Jazz, a Heavenly
Jazz church service or Jazz in the Vines, there’s something
for everyone as complimentary jazz plays from every corner
of the community during the Labour Weekend event.
Other free jazz will be heard during the festival at SKYCITY
Queenstown Casino, Pog Mahones, Chicos, Pier 19, Pub on
Wharf, Rees St Deli, Surreal and Winnies.

New Excitor from Labour Weekend
Destination Northland reports that a new Fullers GreatSights
Excitor fast boat, powered by four 300hp V8s, will begin
runs in the Bay of Islands from Labour Weekend. The vessel
is a brand new Naiad rigid hull inflatable with a low wake
hull design and will carry up to 35 passengers in specially
designed seats through the islands and out to the Hole in the
Rock at up to 50 knots. The new Excitor has been specially
designed with a retractable set of stairs built into the bow to
allow her to access any beach in the Bay of Islands.

Eagle Air adds two more Taupo flights
Enterprise Lake Taupo, the region’s economic development
agency, is thanking Eagle Air for listening to the local
business community and adding two more flights from
03NOV, which make it easier to do business in Wellington.
There is an additional flight, Wellington to Taupô, later on a
Wednesday evening and another early morning back to
Wellington on Thursday which opens up two more working
days for Taupô people wishing to do a full day in Wellington.

New Zealand Fine Touring Ltd recently auctioned one of

its self-drive tours on Trade Me’s Starship Springclean

auction and raised NZ$1,211 for the children’s hospital.

The lucky winners get to experience the South Island

next January and the package includes a rental car,

airport transfers, accommodation throughout plus a

Tranz Alpine train journey. Camelot Motor Lodge

donated accommodation towards this fundraiser.
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AUSTRALIA
Gold Coast – Famous for fun
Gold Coast Tourism has launched new ‘Famous for fun’
branding and this message will be wrapped around buses
and trams in Melbourne from this week as part of a million-
dollar nationwide destinational sales push.
The Gold Coast Bulletin reports that billboards will be
erected across the city, interstate and overseas as part of the
marketing campaign aimed at luring visitors to the Gold
Coast for a summer of fun.
TV and radio ads, linked with Tourism Queensland, will
also be rolled out domestically in the coming weeks to
underline the message that the Gold Coast has changed.
Gold Coast Tourism and Tourism Queensland undertook
extensive consumer research and industry consultation
when developing Gold Coast, Famous for fun. This
included asking over 6,000 Australians, 600 Gold Coast
residents, and 300 GCT Members their views on holidays,
holiday destinations, and the Gold Coast in order to find
the right positioning for the region. A working group of 35
industry stakeholders was also established to derive the
brand idea.
Martin Winter, CEO Gold Coast Tourism says Gold Coast,
Famous for fun is not just a tagline, it is a multi-faceted
long-term strategy for the Gold Coast’s tourism future. It
focuses on four key themes of Gold Coast fun experiences -
beaches, theme parks, entertainment, and hinterland.
Sam Cameron, GCT’s regional director New Zealand told
TravelMemo that the new branding goes to the heart of the
destination’s appeal and its core values. She says we can
expect to see the new message used in this market very soon.

Boxing Day Test at the MCG
The Vodafone Boxing Day Test, Melbourne Cricket Ground,
26-30DEC is one of the most celebrated rivalries in world
sport and Australia’s greatest annual cricket match, The Ashes.
See Australia take on England to reclaim the title at the MCG.
www.cricketvictoria.com.au

Love Never Dies for Melbourne?
Love Never Dies, the sequel to Andrew Lloyd Webber’s The Phantom of the
Opera, the most profitable musical in history, looks set to open in
Melbourne mid-next year.
According to The Age newspaper, the composer’s production company,
Really Useful, is to make an announcement in the state’s Parliament House
today that is expected to confirm months of speculation that Melbourne is
to stage yet another national premiere.
One of the most successful shows that Melbourne has seen, Mary Poppins,
is closing next March despite hosting near capacity audiences since opening
at Her Majesty’s in July.
The Age says it is believed co-producers Cameron Mackintosh and Disney
are keen to honour a booking for the show to transfer to Sydney.
It will be replaced at Her Majesty’s by the new Australian production Dr
Zhivago, starring Anthony Warlow.
The paper says Love Never Dies opened to mixed reviews in London in
March and was scheduled to transfer to Broadway next month.
But that was pushed back to next year before being cancelled. A report in
the New York Post suggested last month that Melbourne would get a new
production that could later be transferred to Broadway.

Tourism Australia nominated
as world’s leading tourist board
Tourism Australia is in the running to become the ‘World’s Leading
Tourist Board 2010’ at the World Travel Awards.
The winner will be announced at the Grand Final Gala Ceremony
which is hailed as the “Travel industry’s equivalent to the Oscars”.
The event will take place in London on 07NOV.
Australian destinations and products feature widely as nominees
across the extensive list of categories, including Sydney for “World’s
Leading Beach Destination”, “World’s Leading Cruise Destination”
and “World’s Leading Destination”.
Movie World on the Gold Coast is nominated for “World’s Leading
Theme Park” and Australian rail service The Ghan is nominated for
“World’s Leading Travel Experience by Train”. A number of
Australian accommodation providers are also nominees.
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Tourism Australia’s new campaign ‘There’s nothing like Australia’ is set to be a hit with New Zealanders looking for a unique holiday 
experience. Tourism Australia has made it easy for industry to get involved with a set of ten free trade tools available for download.  
Tools available include; a Campaign content widget, newsletter template, ad templates, digital postcards and stunning images.

The process is easy and effective;
1  Go to www.tourism.australia.com/en-au/marketing/5808_5813.aspx

2  Discover the 10 marketing tools at your disposal; Campaign Logo and Tagline, 
Ad Template, Digital Postcards, New Campaign Content Widget, Newsletter Template, 
Artwork for Posters and Flyers, Screensaver, Digital Wallpaper, Stills and Moving Images 
and Partnership Manuals.

3  Download selected tools.

4  Customise the tools with your company’s logo, messaging and offers.

5  Distribute, print and promote to show your customers why There’s nothing like Australia.

Alliance formed to save Melbourne’s W trams
Melbourne’s famous green
and yellow W-class trams -
the workhorses of the city’s
public transport for almost
90 years - will soon be
trundling off commuter
routes forever. Just a dozen
maroon-coloured Ws will
then continue to operate, on
the CBD City Circle route.
The news has prompted the
National Trust, the state
tram union and a local businessman/activist
Bill McHarg, to form an alliance to push the
case for keeping the Ws going - in a new
‘’hop-on, hop-off’’ tourist service that would
traverse Melbourne’s inner suburbs.
The Age reports that a website (http://
melbournejoyride.com.au) was launched last
Friday, and ads will run in newspapers this
week seeking interest from potential
operators, advertisers and sponsors for
“Melbourne’s Joyride’’: a circuit taking in 60
Melbourne attractions via the Arts Centre,
South Melbourne Market, St Kilda and
Richmond.
The plan’s backers hope to present their
proposal to the government and convince
Premier John Brumby the W-class trams have
a future.

Under the plan, tourists
would be charged about $25
for a 24-hour ticket on the
service, which would use up
to 20 trams, with conductors
as entertainers and hosts.
The new service would
operate after morning peak
hour and run non-stop along
St Kilda Road.
Mr McHarg, a property
consultant and heritage

advocate, said the “Melbourne’s Joyride’’
proposal aims to create a “popular, financially
viable, cash-positive and unique tourist
attraction’’. It would be another version of the
City Circle service - but not free.
‘’Tourists will be only too happy to pay for
the uniqueness and convenience of being
shown around an unfamiliar city,’’ he said.
“London has a hop-on, hop-off double-decker
tourist bus,’’ he said, which charges up to $85.
Introduced in 1923, there are now 38 W-class
trams still in service on routes in the city,
along Chapel Street and on the City Circle
route, used by an average of 7000 people a
day. Another three have been converted as
Colonial Tramcar restaurants, run by a private
company.

Australia’s Events and Festivals just a click away
Tourism Australia has launched a refreshed events section on its website which provides
easy access to a comprehensive list of some 230 events and festivals around Australia.
Another tool for travel agents, it provides happenings that they can incorporate into client’s
holidays and provides reasons for repeat travel to Australia.
The events and festivals are categorised in groupings: International, Surfing and Lifesaving,
Uniquely Australian and Aboriginal, Food and Wine, Cultural and Sporting as well as by
each season. A handy search box also enables users to search for events by name, state,
month or event type. Each event listing is complemented by a helpful description and image.
The Tourism Australia Events guide can be found at http://www.australia.com/events/
Events.aspx.

Klimt and Napoleon heading to Melbourne
Famous Viennese and French artworks rarely seen outside Europe
are coming to Melbourne with the next two instalments of the
highly successful Melbourne Winter Masterpieces Series.
Vienna: Art & Design – 18JUN-09OCT11 – will be part of the
NGV’s 150th anniversary celebrations and will showcase an

artists, designers and architects of the 19th and 20th centuries.
Then, in 2012, Napoléon: Revolution to Empire will bring more
than 200 works from late 18th and early 19th century France,
including paintings, watercolours, drawings, engravings, sculpture,
furniture, textiles, porcelain, glass, gold and silver, fashion,
jewellery and armour.   www.ngv.vic.gov.auoutstanding collection of some 240 works by the greatest Viennese
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World-class food for Sydney mall
Westfield Sydney has announced the first suite of
restaurateurs and food businesses that will open from late
October as Stage One of the A$1.2 billion development gets
set to revolutionise the centre of Sydney.
The food and drink offerings in Westfield Sydney will be in
an altogether different league to anything of its type in
Australia.
Eight diverse new food offerings will open on Level Five at
the end of October, to be known as The Sydney Room, while
other offerings will open on adjacent floors at the same time.
All are run by top chefs and include Eat, Deli Kitchen – with
New York-style deli sandwiches and hot roast rolls; Charlie
& Co, whose chef aims to deliver the city’s best-ever
burgers; Cloudy Bay Fish Company serving Australian and
NZ seafood; Crust Pizza; Dergah Grill serving tasty and
spicy modern and traditional Turkish; Guzman y Gomez
Mexican cuisine; Top Fruit; and Via del Corso dessert and
gelato bar.
Sydney’s favourite yum cha, Sky Phoenix, returns
completely re-built and re-designed with a capacity for 400
diners, and in the second quarter of next year (Stage Two),
two contemporary Asian restaurants will open.
The premium food offerings will be on Levels Five and Six
with a Rooftop Restaurant and Bar on Level Seven.
Designed over three levels and interconnected by curved
volumes and a grand staircase, these three dining precincts
will be the heart and soul of this incredible retail precinct.

SOUTH PACIFIC

PLUS

NZ$25 Food & Beverage credit per room per day

Stay 4 / Pay 3 Special

www.pacificresort.com

See your wholesaler

for more details

Offer applies to Garden and Beachfront Suites at Pacific Resort Rarotonga
and to all categories at award-winning Pacific Resort Aitutaki

Sales to 01OCT-15NOV10
Travel 01NOV10-31MAR11

 (blackout 26DEC10-09JAN11)

Pacific Resort Agency/
Broker reward programme
For every 20 room nights sold at Pacific Resort
Rarotonga, Pacific Resort Aitutaki and Te Manava
Luxury Villas & Spa through October and
November, the travel agency/broker agency
receives a NZ$50 Prezzy Card, plus, for every
room night sold, the travel agency/broker agency
receives one entry into a Grand Prize Draw with a
chance to win a five-night luxury holiday package
at Te Manava Luxury Villas & Spa for Two.
For further details & conditions, contact your
wholesaler or email Melanie Hall at
melaniehpacificresort@xtra.co.nz

Tourism Fiji Matai incentive prize
Making 27 Fiji bookings for 59 clients across September has earned Our
Pacific’s Lesley Seiuli a $100 Westfield shopping voucher from Tourism
Fiji and the opportunity to win a seven-night Fiji holiday.
The voucher and Fiji holiday prize are part of the national tourist office’s
ongoing Fiji Matai specialist agents’ sales incentive which concludes at
the end of October.
The winner of the grand prize -
return airfares for two ex-
Auckland, two nights at Musket
Cove Island Resort & Marina Fiji,
two nights at the Sheraton Fiji
Resort & three nights at the
Outrigger on the Lagoon - will be
announced during the first week
of November,
Lesley is pictured here receiving
her voucher from Tourism Fiji
regional director New Zealand Sala Toganivalu (right).
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Bangkok Airways launches new routes
Bangkok Airways has announced the launch of its new
Phuket-Samui-Trat route, 02DEC, to connect Thailand’s
eastern seaboard islands to Phuket on the Andaman Sea
coast.
Four weekly services will operate Tuesday, Wednesday,
Friday and Saturday using a 70-seat ATR72.
The flight will depart from Phuket at 1255 and arrive in
Samui at 1350 then continue at 1420 to Trat, the last major
town on the eastern seaboard, arriving at 1540.
“We believe connecting Thailand’s popular seaside
destinations through Samui will benefit tourists and
stimulate tourism flow across the country,” said PG’s Vice
President, Corporate Communications, ML Nandhika
Varavarn.
“The service cuts travelling time for visitors who want to
visit various beach destinations without passing through
Bangkok.”
The airline uses Samui as its hub for the new service, which
will allow tourists to visit Phuket, Samui and Chang Island
without having to transit through Bangkok.
Bangkok Airways offers similar connecting services to
other seaside destinations such as Samui and Phuket,
three daily services; Samui and Krabi, five weekly; Phuket
and U-Tapao (Rayong and Pattaya), four weekly and
Phuket-Samui-U-tapao, daily.
For further info email:  bangkokair@airlinemarketing.co.nz

ASIA

Indigo Pearl packages from Infinity
Cindy Kapea, Product Manager - Asia at Infinity Holidays
says that Indigo Pearl in Phuket is the luxury five star
boutique resort seen on the New Zealand’s Next Top Model
reality TV show.
She describes it as a unique surprise, set against a backdrop of
lush rainforest and sheltered along Phuket’s secluded golden
sand Nai Yang beach. “A short stroll from your room through
the rainforest to the beachfront unfolds onto a hidden treasure,
a quiet street with some great local restaurants and bars,” says
Cindy.  “All this located just a ten minute drive from the
airport yet so quiet and tranquil.”
The design and decor of the property is a mix of modern
funky urban hardwood and metals, reminiscent of Phuket’s tin
mining past which was an integral part of the island’s
commerce and trade, and up until 1932 “black gold” was
considered a form of currency. Today reminders of Phuket’s
rich industrial past can be seen at Indigo Pearl.
The resort has half-a-dozen great dining options, including
dining on the beach, and offers an array of water sports,
fitness and wellbeing disciplines, cooking classes and cultural
activities, local adventures and excursions, a Kids Club and,
from November, one of Asia’s most exciting spas, set amidst
mysterious tropical surroundings.

Infinity Holidays has Indigo Pearl packages from $2049
departing Auckland; $2349 departing Wellington and $2399
departing Christchurch.
Package includes return airfares on Malaysia Airlines and 7
nights accommodation at Indigo Pearl in a Kelly Quarter room
with buffet breakfast daily and one night in Kuala Lumpur at
Sheraton Imperial KL in a Deluxe room with buffet breakfast.
As a bonus, your clients get a 15% discount on F&B in Rivet
Grill & Rebar and one 60-minute free massage at the Spa.
Sales from 11-15OCT10 for travel 01MAY-15JUN11. Not
combinable with any other offers.
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Evan Pavlakis, general
manager of Legendale
Hotel in Beijing, has
confirmed the
appointment of Air
Marketing Asia Pacific
to represent the hotel
in Australia & New
Zealand.   Legendale
Hotel is described as
the epitome of
European elegance.
The 390-room luxury
hotel is centrally
located and offers
world class facilities
including a health club,
swimming pool,
gymnasium and spa
facilities.

THE AMERICAS
New York’s big events
The Thanksgiving Day Macy’s Parade (Thursday 25NOV, 9am –
noon) is one of the biggest annual events the Big Apple has to offer.
Held on ‘Turkey Day’ each year, the
giant balloons, festive floats and
marching bands make their way from
the Upper West Side through
Midtown to the Macy’s flagship store
on 34th Street.
Later that week, another iconic
ceremony kicks off the holiday
season. The Rockefeller Center Tree
Lighting on 30NOV is described as
magical to watch.  The tree is adorned
with more than 25,000 multicolored
lights and the piece de resistance – a
3m, 250kg Swarovski crystal star is
placed at the top of the tree.

30 new unique packages in AW Canada & Alaska 2010-11 brochure
Adventure World has officially launched its new Canada
& Alaska Brochure for 2010/11, showcasing unique, in-
depth tailor-made journeys.
This year’s brochure offers more than 30 unique packages
with some new features including a dedicated Wildlife
Adventure section, Lonely Planet destination
introductions, self-drive itineraries and the introduction of
rustic cabins, lodges and ranches for a more authentic
North American experience. The brochure identifies
product categories with new icons including Wildlife,
Active, Luxury, Early Discounts, Top Seller and Family
Friendly tour options, making it easier to match packages
with travellers’ needs.
The brochure also introduces new small ship cruising
itineraries in Alaska with American Safari Cruises and
InnerSea Discoveries. The 8-day / night Southeast
Alaska’s Eastern Coves cruise navigates back passages
and narrow waterways of southeast Alaska’s Inside
Passage, enabling passengers to reach rarely seen areas.
The cruise is priced from $2780pp and includes 7 nights

cruising aboard the small
ship of your choice,
sightseeing as specified,
meals as indicated, taxes,
port charges and fees.
Also featured in the
Canada & Alaska
brochure are new
stopover packages. These
include the 4-day / 3-
night Essential Los
Angeles package priced
from $293pp and the 3-
day / 2-night Essential
San Francisco package,
priced from $178pp. These tours include accommodation,
transfers, and your choice of sightseeing activities.
To order or download, visit www.adventureworld.co.nz/
brochures.asp and for more information contact Adventure
World on 0508 496 753.

AFRICA / MIDDLE EASTRocky Mountaineer extends EBB
Rocky Mountaineer has extended its Early
Booking Bonus. Book any four or more
night package travelling on the Rocky
Mountaineer before 19NOV10 and receive
a bonus credit of up to CAD$1,400
(approximately NZ$2000) per couple.
Credit to be used towards add-on services
including Whistler Mountaineer trip, pre/
post tour accommodation, meals, tours (e.g.
city stops) and sightseeing.
For travel in the 2011 Summer Season
Departures (all departures from APR-OCT
inclusive).
Call 0508 496 753 or visit
www.adventureworld.co.nz.

Egypt’s latest find dates back 3,400 years
The Innovative Travel Co., reports that the latest archaeological find in
Egypt is the upper part of a limestone statue of powerful Pharaoh
Amenhotep III who was grandfather of Tutankhamun and ruled Egypt in
the 14th century BC. The statue was unearthed at
the site of the pharaoh’s mortuary temple in Kom El
Hittan, the southern city of Luxor.  Archaeologists
have been able to unearth a wealth of artifacts
among the buried ruins of the temple,
including in 2009 two other black granite
statues of Amenhotep.
Middle East specialist Innovative has a
number of early booking specials currently on
offer for clients interested to travel to Egypt.
For bookings and enquiries freephone 0508
100111 or email info@innovative-travel.com

http://www.travelcomfortable.com/
http://francistravelmarketing.cruisefactory.net/pdf/322266/2010%202011%20Asia.pdf
http://www.thailand.net.au
http://www.travelmemo.co.nz/voucher.php?voucher_id=654
http://www.travelmemo.co.nz/voucher.php?voucher_id=654
http://www.jewelinthesouthpacific.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=648
http://www.adventureworld.co.nz/SpecialOffers/Rocky_Mountaineer_Bonus_credit_-_up_to_2000_per_couple.asp
http://www.adventureworld.co.nz/SpecialOffers/Rocky_Mountaineer_Bonus_credit_-_up_to_2000_per_couple.asp
http://www.travelcomfortable.com/
http://francistravelmarketing.cruisefactory.net/pdf/322266/2010%202011%20Asia.pdf
http://www.thailand.net.au
http://www.travelmemo.co.nz/voucher.php?voucher_id=654
http://www.travelmemo.co.nz/voucher.php?voucher_id=654
http://www.jewelinthesouthpacific.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=648


20101012                              www.travelmemo.co.nz

City Seasons hotel for Muscat
The City Seasons Group of Hotels is on track to open its fifth
UAE property in early 2011.
The 264-room, five star City Seasons Hotel Muscat will be
linked to a new shopping mall currently under construction.
The new property has been billed as “a fine blend of Arabian
hospitality and modern facilities”.
Three restaurants, featuring Lebanese and Italian cuisine and
a 180-seat all day dining outlet will form the F&B offering at
the property. Other facilities include a health club complete
with roof top swimming pool, sauna, steam room and
massage.

Abu Dhabi’s largest hotel
Abu Dhabi will get its biggest hotel next month when
Millennium Hotels and Resorts opens the doors on its new
850-room Grand Millennium property in the city.
The Grand Millennium Al Wahda will comprise of 585 hotel
rooms and 265 residences and promises a “first class guest
experience” with a range of eateries and a new nightclub for
the city.
The new hotel will be located adjacent to the Al Wahda
Shopping Mall and Al Wahda Sports Club. The hotel will also
feature the largest health club in the city with state of the art
gym and spa facilities.

EUROPE
Explore Europe with Headwater from $1743pp
Adventure World says many Kiwis are pulling away from the
frenetic 50-seater coach tours and are seeking out an
interactive, more adventurous or active holiday. Headwater
Walking and Cycling holidays fit the bill, offering a very
rewarding travel experience where guests get to travel at their
own pace.
Headwater has released its 2011 pricing for Spain, France &
Italy walking & cycling tours.
In Spain travellers can discover the Vistas of Valencia with an
8-day guided walking tour priced from $2050pp twin share.
They get to explore traditional white villages, orange groves,
spectacular peaks and an extensive network of mule tracks.
Price includes local 4 star accommodation, all meals including
wine and transfers. Tour departs Tue & Sat from 18JAN-
31DEC11.
They can explore France’s splendour and opulence with the 7-
day Châteaux of the Loire Walk priced from $1743pp twin
share. This hugely popular tour is a gentle walking holiday that
discovers some of the finest Renaissance châteaux in France.
Price includes 3 star accommodation, continental breakfast and
evening meals daily, services of a Headwater rep and transfers.
Or they can discover the romantic wooded hills of the Alto
Mugello, Italy with Headwater’s 8-day Secret Tuscany Walk.
Priced from $2492pp twin share, this independent walking
holiday offers travellers a chance to explore the unspoiled
villages and some excellent regional cuisine whilst staying at

small and friendly hotels. Price includes 3 star
accommodation, continental breakfast, six picnic lunches, all
evening meals, services of a Headwater rep and transfers.
Each Headwater tour is graded according to the distance and
terrain covered. On all tours, luggage is transported by
vehicle from hotel to hotel, leaving your clients free to carry
a small day-pack.
Call Adventure World on 0508 496 753.

London’s Savoy Hotel chose Stephen Fry

to be its first guest following its three-

year, £220 million restoration. The hotel

says Fry’s role as a valet in Jeeves And

Wooster had nothing to do with it. They

simply couldn’t think of anyone who

better embodied the true essence and

style of the Savoy than Stephen Fry.
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Dahabiya & Desert
New trains, plans for Eurostar
Eurostar, faced with a loss of its Channel Tunnel monopoly on
passenger services to competition from German state-owned
rail operator Deutsche Bahn, has unveiled an order for new
trains worth more than £700 million. Delivery of the new
trains in 2014 will increase Eurostar’s capacity by 20%.
The Channel Tunnel rail operator, which runs high-speed
services from London to Paris and Brussels, is buying 10
trains from German firm Siemens and overhauling and
refurbishing its existing fleet.
The new Eurostar e320 trains would be able to carry more
than 900 passengers and their luggage, and reach speeds of
320km/h, the firm said.

The 28 existing
Eurostar trains can
carry up to 750
travellers at up to
300km/h.
Eurostar said the new
fleet would be
equipped with wi-fi
and on-board services
including real-time

travel and destination information and interactive
entertainment. Interiors and livery are being designed by
Italy’s Pininfarina.
The new trains and the refurbished fleet would make Eurostar
“the obvious choice for short-haul European travel”, Eurostar
chief executive Nicolas Petrovic told a news conference in
London.
”Over the last 16 years Eurostar has revolutionised travel
between London, Paris and Brussels but our sights are now set
on expanding our business across Europe,” he said.
Among the destinations he hoped the new trains might travel
to were the Netherlands, Germany and Geneva in Switzerland,
said Petrovic.
Deutsche Bahn is planning test trips of inter-city trains and is
understood to want to run services from London to Cologne
and Frankfurt.

A new space for Shakespeare
The Royal Shakespeare Company (RSC) will
celebrate its 50th birthday with a season of
Shakespeare, classics and new plays in its new theatre
from April next year.
After four years of redevelopment, the new Royal
Shakespeare Theatre in Stratford-on-Avon will open
to the public on 24NOV with preview events and
activities which will help test the spaces. The Swan
Theatre, which has been closed during the rebuilding
of the theatre complex, will also reopen in November.
The Royal Shakespeare Theatre will have a new
1,000-seat auditorium. There will be a ‘thrust stage’
which reduces the distance from the furthest seat to
the stage from 27 to 15 metres. The aim of the
refurbishment is to transform the relationship between
artists and audiences.
The theatre complex will have a 36-metre tower with
a viewing platform from where visitors can see key
Shakespeare landmarks: where he was born, where he
went to school, where he lived and where he is buried.
There will also be a rooftop restaurant with views of
the River Avon, Stratford and the Warwickshire
countryside, a Riverside Café and terrace, restored
1930s features and improved public areas.

TOUR PRODUCT
Eat, Pray, Love...around the world
In celebration of the much anticipated Eat, Pray, Love movie
release, Adventure World is offering devotees packages that
follow the same journey as Liz Gilbert (played by Julia
Roberts) to Italy, India and Bali.
Let the journey begin in the boundless vineyards and stunning
scenery of Italy, find a path to peace in the temples of India or
enjoy an unforgettable beach experience with a Bali adventure
– all exclusive with Adventure World’s packages inspired by
the film.
EAT... IN ITALY. Headwater’s 8-day / 7-night Secret Tuscany
Walk is priced from $2,490pp twin share. Stroll through
untouched walking country, taste Italy’s famous regional
cuisine and world-class wines before relaxing in the friendly
three-star Tuscany Hotel. Package includes accommodation,
continental breakfast, six picnic lunches, all evening meals,
cooking demonstrations, a wine and olive oil tasting, transfers
at set times, route notes and maps.
PRAY... IN INDIA. Adventure World’s 7-day / 6-night
Mountains & Monasteries tour is priced from $1,600pp twin
share. This private journey takes
travellers to the spiritual
heartlands and romantic palaces
of India. Highlights include
breathtaking sunrises over the
Himalayas, visits to tea estates,
majestic monasteries and real
encounters with Tibetan and
Buddhist culture. Package includes accommodation, all meals,
sightseeing including some entrance fees and transfers.
LOVE... IN BALI.  EXPLORE’s 14-day / 13-night Exotic
Java & Bali package is priced from $1500pp twin share.
Discover the wonders of ancient Borbodur’s Buddhist
temples, witness the sunrise over Mount Bromo’s volcanic
cone and explore and relax in beautiful Bali. Package includes
selected meals, accommodation, transport and an Explore
Tour Leader.
Call Adventure World on 0508 496 753.
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Reminder: Save 15% on Gap Adventures

AVIATION

Adventure World is offering
15% off all Gap Adventures for
passengers who travel by
31OCT10.
Gap Adventures encourage
travellers to “step off the beaten
path, embrace the unexpected
and immerse themselves in the
extraordinary.” Conditions
apply. For more information on
how your client can save,
contact Adventure World on
0508 496 753 or visit www.adventureworld.co.nz.

Qantas continues push on Tasman border streamlining
…Cont from p1
Mr Joyce said the differing biosecurity regimes in Australia
and New Zealand is an issue that needed to be carefully
managed and noted that worries from airport operators about
impacts on their revenue streams also needed to be addressed.
“But at Qantas we genuinely believe that the multiplier effect
of a harmonised border environment will result in benefits
that outweigh the costs of change.”
Business customers would also benefit if they could travel
between Auckland and Sydney armed not with a passport but
with one of the airline’s new high-tech bag tags and a frequent
flyer card.
“If governments and the private sector, including airports, do
what they do best and show leadership on policy and
innovation respectively, then the windfall for trans-Tasman
business and tourism could be substantial,” he said.

A three to five-day High Court hearing about the strategic

alliance between Queenstown Airport Corporation and

Auckland International Airport Ltd is likely to take place

next year.

UAE evicts Canadians for limiting air rights
The Vancouver Sun reports that Canadian soldiers and aircrew
have been given 27 days to pack up and clear out of Camp
Mirage, the not-so-secret airbase in the United Arab Emirates
that Ottawa established seven years ago to support military
operations in Afghanistan.
The eviction by the UAE follows the latest refusal by the
Canadian government to allow an expansion of access to
Canada by Emirates Airline and Etihad Airways.
The UAE has spent the past five years trying to negotiate an
expansion of the air services agreement to allow Emirates and
Etihad to operate daily flights to Toronto and direct flights to
Calgary and Vancouver. Both are currently limited to three
flights a week to Toronto.
According to The National, Canadian authorities have said
they would not permit greater access because there are already
enough flights to meet demand for travel between the two
countries. At stake in this dispute is market share in the vast
air travel network between Canada and the Middle East,
Africa and Asia. The Gulf carriers compete with Air Canada
for passengers travelling between Canada and countries such

as India, from which many Canadian immigrants originate and
to which they travel to visit friends and relatives.
To serve this market, Air Canada - which does not have direct
flights to the UAE - relies heavily on international hubs such
as Frankfurt, from where it feeds onward traffic to its Star
Alliance partner Lufthansa.
The Canadian government is committed to underwriting its
embattled flag carrier to the tune of CAD$1.02 billion for the
next couple of years and will want to protect that investment.
It will be mindful, however, of the benefits of air services
liberalisation. An Emirates-sponsored study by transportation
consultants InterVISTAS this year found that if Emirates were
allowed to set up new flights to more Canadian cities, it
would be a boon for Canada, leading to US$480 million in
annual economic benefits and more than 2,800 direct and
spin-off jobs.
With more flights, an additional 274,927 passengers would
travel through Canada annually, according to the research.
Most of the economic benefits would come in the form of
tourism, new business activity and taxes, the study said.

AA, BA, IB launch their JV
American Airlines, British Airways and Iberia have launched
their transatlantic joint venture by announcing four new routes
between the US and Europe, all due to start next April.
From next year, AA will start flights between New York JFK
and Budapest, and Chicago and Helsinki, while BA will start
operating between London Heathrow and San Diego.
The fourth route, with Iberia, will be between Madrid and Los
Angeles.
In addition to the new routes, the trio have announced a series
of codeshares.
AA will add its code to 322 BA and Iberia flights to 101
destinations, BA will do the same on 2063 AA and Iberia
flights serving 181 destinations, and Iberia will start
codesharing on 354 AA and BA flights to 96 destinations.
In a joint statement, the airlines said there would be further
opportunities to increase codeshares in the future.

Willie Walsh, BA’s CEO, said combined selling and
scheduling means that the three oneworld alliance partners
will be able to operate routes that would not have been viable
for them to operate individually.
“This partnership will provide a one-stop shop for
transatlantic travel regardless of how you book, which of our
airlines you fly with or where you want to transfer,” he added.
From summer 2011, schedules will be aligned, spacing out
departure times and pax will also be able to book on any of
the three airlines’ websites and check in at the desk of the
airline they booked with or are flying with.

Dragonair won the Best Regional Airline award in the

21st Annual TTG Travel Awards Ceremony held in

Bangkok last Thursday night.
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End the monopoly: AirAsia X
AirAsia X has cranked up the pressure on the Malaysian
Government to grant it rights to serve Sydney. The long haul
low cost carrier’s newest Airbus A330 has been named
“Southern Xross” and carries the message: “Liberate Sydney.
End the monopoly.” It already flies from KUL to the Gold
Coast, Melbourne and Perth.
Malaysia Airlines has its country’s sole right to fly the Kuala
Lumpur – Sydney route and currently operates a 12pw
schedule with a mix of B747-400 and B777-200 equipment. It
is also believed to be planning to fly the A380 into SYD once
it begins taking delivery in 2012.

First glide by SpaceShipTwo
Virgin Galactic’s SpaceShipTwo has achieved its first solo
glide flight, marking another step in the company’s eventual
plans to fly paying passengers.
The six-passenger SpaceShipTwo was carried aloft by its
mothership to an altitude of 13,700m and released over the
Mojave Desert. After the separation, SpaceShipTwo, manned
by two pilots, flew freely for 11 minutes before landing at an
airport runway followed by the mothership. AP reports it did
not fire its rocket engine and the entire test flight lasted about
25 minutes.

Dnata expands with Alpha Flight Group deal
Dnata, the international airport and travel services company headquartered
in Dubai, has announced it will acquire 100% of Alpha Flight Group Ltd
(Alpha) from Milan-based Autogrill S.p.A., a leading international in-flight
catering business with a turnover of NZ$760 million and 5,800 staff in 11
countries. It produces over 120,000 meals per day at 58 airports globally.
The acquisition will increase Dnata’s international portfolio significantly,
with the company’s ground handling and catering operations now set to
operate in 70 airports in 17 countries.
It is Dnata’s fifth significant acquisition in the airport services sector in the
last four years and consolidates Dnata’s position as a significant player in
the global industry.

New Business Class for Lufthansa
ABTN reports that Lufthansa hopes to satisfy critics of its existing long-
haul business class when it unveils a new fully-flat product late next year.
That news, along with plans to change the short-haul seating in the
economy cabin were revealed to ABTN during an interview with the
airline’s UK & Ireland boss.
While details have yet to be revealed, it is expected LH will adopt fully flat
bed seating on its long-haul business class flights rather than the angled lie-
flat version currently in service.
Initially the plan calls for Lufthansa to install the new seating on the 20 new
B747-800s entering service towards the end of next year. It will also be
retrofitted on its Airbus A380s but the whole revamp project could take a
few years.

Free night in Singapore luxury for SIA premium pax
Singapore Airlines has announced a special Singapore accommodation offer
for First Class and A380 Suite clients.
For a limited time, every booking on SIA First Class or A380 Suite is
entitled to a complimentary one-night stay at one of Singapore’s most
sophisticated hotels, along with a host of benefits.
First Class passengers can choose to take the free night at either Fairmont
Hotel or Ritz-Carlton Millenia for travel completed by 31MAR11. Or stay
at Shangri-La Hotel for travel completed by 28FEB11.
A380 Suite passengers can experience their one-night stay at Raffles Hotel,
Singapore.
For all the details and terms and conditions, visit the SIA Info Portal.

Mexico’s Labour Minister Javier Lozano is reported as

saying there is little chance of saving grounded airline

Mexicana from liquidation, given the lack of investors

coming forward with fresh capital as bankruptcy

procedures continue.

Virgin Blue has estimated the cost of its reservation

system meltdown two weeks ago at A$15m -$20m and says

it will be “actively pursuing all avenues” to recover the

amount.

CRUISE NEWS

Singapore Airlines will soon feature female cabin crew

from the Land of Smiles in its famous sarong kebayas. The

carrier reportedly conducted its first recruitment exercise

in Thailand last month.

Arrival of Sapphire Princess
marks start of busy cruise
season
Canterbury’s busy cruise season gets
underway this month with the first of 59
scheduled cruise ship visits to the Port of
Lyttelton.
The Sapphire Princess, which carries
3100 passengers and 1238 crew, will be
the first – and biggest - cruise ship to dock
at Lyttelton this season. It is due to arrive
on 18OCT.
“The Sapphire Princess’ arrival marks the
start of what is going to be a very busy
cruise season for us and we’re looking
forward to giving all the passengers who
come ashore a fantastic glimpse of what
Canterbury has to offer so they’ll leave
determined to come back,” says
Christchurch & Canterbury acting chief
executive Ian Hay.
A special i-SITE visitor kiosk will be set
up again this year at Lyttelton wharf to
provide information and advice for cruise
visitors wanting to explore the region for
the day.
Last season Canterbury hosted a total of
65 cruise ship visits; this season the
number of cruise ship visits jumps to 71.
Lyttelton will host 59 cruise ship visits,
Akaroa, 7, Kaikoura, 4, and Timaru, 1.
Aboard those ships will be 147,161
passengers and crew.
February will be the busiest month of the
season with 19 ships, including the Queen
Mary 2, arriving in Canterbury ports.
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Tel: 09-444 2298

Fax:09-442 4228
CLICK HERE

FOR WEBSITE

 14 NIGHTS
 SYDNEY TO AUCKLAND

19 NOVEMBER 2010

from NZ$2449
per person share twin based on lead inside stateroom

 CLICK HERE FOR FLYER

 ms Volendam

100% score for Carnival ships
Carnival Valor and Carnival Liberty each achieved
perfect 100 scores during their most recent US Public
Health inspections, which took place at the Port of Miami.
Including these two new results, five Carnival Cruise
Lines vessels have achieved 100 scores on their USPH
inspections over the past year. The other ships were
Carnival Splendor, Carnival Dream and Carnival Victory.
Carnival Glory, which cruises to the Canadian Maritimes,
earned a 100 score in its Health Canada inspection.

Australian pix for Pacific Pearl decor
Images by Australian photographer Tony Rae have
been chosen to decorate P&O Cruises Pacific Pearl
which will be named in Auckland on 21DEC.
Sture Myrmell, vp hotel operations for Carnival
Australia, says around 60 of Rae’s photographs will be
featured in the ship’s stairways and throughout its
suites.
The photographer’s work highlights the patterns found
in sandstone, bark, rock pools, dappled light and
water. Among the photographs to be featured are three
large sets of the Bronte Beach pools in Sydney, the
Royal National Park south of Sydney and the Bay of
Fires in Tasmania.

Waterskiing behind AIDAbella
According to Seatrade Insider, AIDA Cruises reports
that its ship AIDAbella recently towed a water skier
for six minutes and 25 seconds, at a speed of 14
knots, setting a Guinness world record.
The stunt was performed by a reporter for the TV
show Galileo and took place off the Spanish coast in
the Bay of Alicante as passengers lined the rails. A
Guinness official was apparently on hand to certify
the record.

Further savings, credits from Oceania
Oceania Cruises says its inaugural Alaska, Canada and
New England programme can now offer guests a further
price reduction and substantial shipboard credits.
Starting from NZ$3,865pp share twin (was NZ$4,695pp)
for the 10-night Frontiers and Glaciers sailings from
Vancouver return on 07JUN11, guests can also enjoy a
US$500pp (US$1000 per stateroom) ship board credit.
The credit can be used to enjoy world class spa facilities
at the Canyon Ranch Spa, indulge in Alaska shore
excursions or whatever guests may enjoy.  Sales are until
31DEC10 or prior sale.
Contact Cruise Holidays on 09 523 7788 or 0800 CRUISE
(278 473) or visit www.oceaniacruises.co.nz for further
details.

Three big shows for three big ships
Royal Caribbean International’s Oasis of the Seas has ‘Hairspray’; Allure
of the Seas has ‘Chicago’ on stage and now the line is to debut ‘Saturday
Night Fever: The Musical,’ in Liberty of the Seas’ 1,320-seat Platinum
Theatre in April, as part of the ship’s enhancements. The show premiered
at the London Palladium in 1998 and has been seen by more than 10
million people worldwide.

Ouvea, Lifou and now Mare
Mare, the most southern of the Loyalty Islands of New Caledonia, is to
debut as a port of call for cruise ships, with P&O Cruises Australia’s
newest vessel, Pacific Jewel calling there on a 10-night South Pacific
cruise from Sydney on 09APR12.
”The addition of idyllic Mare to our ports of call is sure to delight our
passengers who consistently nominate the nearby islands of Ouvea and
Lifou as their favourite stops,” says Carnival Australia’s Jenny Lourey.

Big savings on Voyages of Discovery
Voyages of Discovery advises agents that for a limited time fares have been
reduced on 15 Caribbean & South American journeys for late 2010-11.
Prices start from NZ$1,215pp share twin for their 04DEC10 14-night
sailing from Barbados to Havana, representing a saving of NZ$1585pp on
brochured fares.
The discount offers close 30NOV10 and space is filling fast. Call Cruise
Holidays on 0508 CRUISE (278 473) or Auckland (09) 523 7788 for
instant availability.
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Oceania Cruises 2011-2012
World Collection brochure here
Oceania Cruises advises that its new 2011-2012 World
Collection brochure has arrived, and agents will soon receive
their copies.  Featuring Africa, Australia, Asia, Caribbean,
South America and the South Pacific, highlights include:-
• 27 unique itineraries, 16 of which are all new
• 33 new ports of call
• New Tahiti, Hawaii and South Pacific voyages
• French Polynesia, the Cook Islands, Fiji, Tonga, American

Samoa
• A return to Australia & New Zealand
• Nautica offers a more diverse and wide-ranging season of

voyages in Asia
• Nautica’s new Dubai to Cape Town voyage showcases the

best of Arabia and Africa
• Marina debuts on her first full season of voyages to the

Caribbean
• Regatta offers her perennial Amazon cruise with a new

twist as it sets sail from New York City
• Insignia sails her popular 12-day and 19-day South

American cruises while adding an all-new itinerary sailing
16 days roundtrip from Valparaiso, giving guests the
opportunity to take tours of both Machu Picchu and the
rarely-visited Nazca Lines.

A special offer of 15% off launch fares sees pricing start from
NZ$1,935pp share twin based on the 20NOV11, 10-day
Caribbean cruise ex Miami onboard Regatta. Strong demand
is expected for the most popular destinations.
Contact Cruise Holidays on 09 523 7788 or 0800 CRUISE
(278 473) or visit www.oceaniacruises.co.nz for further
details.

Seven Seas Voyager, which has suffered a malfunction of

its podded propulsion system, is reported to be in

Marseille for drydock repairs, having sailed there from

Piraeus. Seatrade Insider says Regent is currently working

on a return to service on 27OCT in time for a scheduled 12-

night voyage from Athens to Barcelona.

A photograph, taken by Glenn Ehmke while on an
Orion Expedition to Macquarie Island, capturing the
drama of a gentoo penguin standing its ground
against an elephant seal, has been judged best
photograph of the year in the ANZANG nature
photography competition. The ANZANG (Australia,
New Zealand, Antarctica and New Guinea) Nature
Photography exhibition is open at the South
Australian Museum until 21NOV10.

Oceania Cruises release special
25% off Europe 2011 fares
As the New Zealand dollar remains strong against
the US Dollar, Oceania Cruises have recognised
this by dropping their Europe 2011 pricing in a
special shortlife promotion.
Only until 31OCT10, passengers can now save
25% on Worldfares. This is the biggest discount
seen to date for the ever popular sailings in Europe
and demand is expected to be high. Valid strictly
for new bookings only, prices start now from only
NZ$3,940pp share twin for their 10-night sailing
on 12NOV11 from Venice to Rome onboard
Insignia.
Click here for the flyer.

ACCOMMODATION

No Single Supplement on Voyages of Discovery
Voyages of Discovery would like to remind agents that the No
Single Supplement offer on all bar one of their World 2011/12
journeys expires 31OCT10. It is combinable with the early
booking discounts of 20% and past passengers Discovery Club
discounts. Offer is applicable to selected cabins in Categories II
and GG only.
Call 0508 CRUISE (278 473) or Auckland (09) 523 7788 for
instant availability.

Win a Trip to LA with Choice
Choice Hotels in New Zealand has launched a new initiative that
will see one lucky Kiwi and a friend winging their way to LA.
The promotion includes flights for two to LA with V Australia,
plus five nights accommodation at any of Choice Hotels’ 4,400+
properties in the USA.
As part of the promotion Choice Hotels has created a special
traveller’s passport book for their valued customers, available via
Hotel reception desks. Each time a guest stays at any Choice
Hotel they will get one stamp upon check-out.
Guests collect three stamps in their Travel Passports valid for
stays at three different properties between 30SEP10 and
28FEB11 and then mail the completed passport to enter. The
prize will be drawn on 07MAR11.
Aileen Cobern, general manager sales & marketing, says the
Travellers Passport initiative has been designed as “a fun way to
reward valued clients, initiate repeat visits and promote loyalty
throughout all of Choice Hotel’s 35 properties in New Zealand.”
Choice Hotels has recently added The Marque Hotel
Christchurch Clarion Collection and Econo Lodge Canterbury
Court, also in Christchurch, Quality Hotel Leisure Lodge in
Nelson and Comfort Hotel Benvenue in Timaru to its New
Zealand portfolio of properties, with plans for further expansion
in future.
www.choicehotels.co.nz.
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River Birches lodge launches cottage
River Birches luxury lodge on the Tongariro River has opened
a new accommodation option for families and small groups.
Known as ‘The Cottage’, it is set an idyllic location beside the
river, alongside the main lodge but is a fully self contained
property.
“The Cottage was designed specifically in response to the
tighter budgets imposed by the global economic downturn,”
says lodge manager Anthea Tidswell.  “We needed to provide
a service for our families and groups that was more affordable
than individual lodge rooms.
“In The Cottage, guests can enjoy privacy but also tap into
whatever level of service they need or desire,” she said. By
pre-arrangement dinner can be prepared by the lodge chef or
guests can create their own meals, eat out or choose from the
gourmet food service provided by the lodge.
River Birches Lodge is also celebrating acceptance of an
‘invitation only’ membership to join the Lodges of New
Zealand marketing body.
To celebrate, it is offering the following Stay / Pay deals:

River Birches Spring/Summer Celebration Packages
Stay three nights in The Cottage for the price of two, from
$820 for two guests, including a welcome bottle of New
Zealand bubbly.
Stay three nights in the Lodge for the price of two, from $850
for two guests, including a bottle of New Zealand bubbly.
Offers available OCT, NOV10 subject to availability.
www.riverbirches.co.nz

Host Accommodation
celebrated its 5th
Birthday at a function in
Auckland last week, and
the night was considered
a great success.
Linda Attfield, who was
awarded ‘Host
Accommodation’s Most
Loyal Customer’, is
pictured here with Chris
Lee, Host Accommodation
general manager.
Past and present Host
Accommodation
chairpersons got to cut
the 5th Birthday cake.
From left: Gary Kenny,
Debs Suisted and Terry
Drum.

Quest Apartments find new home in Albany
Work on a new Quest Serviced Apartment complex in the
heart of Albany on Auckland’s North Shore is set to begin,
with a contract for construction recently signed with Direct
Property Fund.
The project, which is expected to cost just over $6 million
from planning to completion, will bring 38 fully serviced
studio, one and two-bedroom apartments to Albany Village
and is the 29th property in the Quest New Zealand / Fiji
portfolio.
Contractors Haydn & Rollett Construction will begin work on
the four-level building on 01NOV, with completion planned
for early September of next year to coincide with the
beginning of the Rugby World Cup.
The deal is the second this year between Quest and Direct
Property, with a new group of Quest Serviced Apartments
having taken up residence in the fund’s Carlaw Park Business
Precinct.

GREEN MATTERS
Qualmark awards Fullers GreatSights
Gold for its green efforts
Fullers GreatSights has received a Qualmark Enviro-Gold
Award in recognition of its high standards in environmental
practices.
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Charles Parker, general
manager Bay of Islands at
InterCity Group (NZ) Ltd
says they are delighted
with the award.
“The Bay of Islands has an extraordinary natural beauty – it’s
why many locals choose to live here and why so many tourists
visit the region. We love the area and are committed to doing
our part to protect our environment as best we can.”
Fullers GreatSights has an internal sustainability programme
run by the ‘Green Team’ and its external environmental efforts
extend to cultural, community, sporting, educational and
business initiatives.
“We’re involved in things like Project Island Song which is a
community initiative, returning native birds to seven key
islands in the Bay of Islands. Fullers GreatSights plays a
sponsorship role in numerous festivals and events including
the Kerikeri half marathon, the Russell to Paihia ocean swim
and the new northern crossing event.
“From a practical point of view we have energy and water
efficiency programmes which have both environmental and
commercial benefits. We have reduced our paper waste
significantly through recycling and we source our products
locally wherever possible. In our experience, even little steps
can make a big difference over time.”
“We know that sustainable practices require continuous
improvement so we are always on the look out for ways we
can boost efficiencies that benefit the environment, the local
community and our operations,” says Mr Parker.
Paula McCallum, Qualmark general manager, says only top
performers are recognised with awards. “Enviro Awards go to
businesses showing a high degree of commitment to caring for
the environment and their community.”
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Club Med sessions see 143% spike in sales
Travel agents who attended the Club Med Breakfast Sessions held around New
Zealand in August have reported a noticeable increase in Club Med sales in the
following couple of months.
Club Med sales results for AUG and SEP10 from those agents that attended
were up 143% compared with their sales for the same months in 2009.
Club Med New Zealand marketing manager Kaarin Gaukrodger says “The
breakfast trainings were greeted with incredible enthusiasm from the travel
agents and it’s fantastic to see the motivation from the training result in sales.”
Each of the seven Breakfast Sessions received a very high turnout of travel
agents.
“We will definitely look to make this a more regular feature of our
representation to the agents and may look to extend it out into some of the
smaller regions next year,” says Gaukrodger.

The latest TATS Industry Specials
VANUATU SELF-FAMILS
Take a companion and experience Vanuatu as your clients
would.
4-night Self-Famil offer from Air Vanuatu, Mangoes Resort,
Melanesian Tours and TATS.
Just $299 + fuel and tax for Travel Agents and $495 + fuel
and tax for Companion
Fuel and tax approx $230pp.
Click here to download attached flyer.

LEGENDALE HOTEL BEIJING
This stunning, platinum 5 star hotel is located in the heart of
Beijing.
Deluxe Room $250 per room per night based on share twin /
double occupancy and includes Welcome Drink on Arrival,
Daily Breakfast, Daily Local Newspaper, Free Internet
Access, Access to Business Centre & Access to Health Club,
Spa, Pool.
Noble Club Grand Deluxe Room $375 per room per night
based on share twin/double occupancy and includes Access to
Noble Club Lounge Check-In, Daily Breakfast, Daily
Morning Tea, Daily Afternoon Tea. Evening Cocktails /
Beverages / Canapes. Access to Small Boardroom, Daily
Local Newspaper, Free Internet Access, Access to Business
Centre & Access to Health Club, Spa, Pool.
Click here to download attached flyer.

ALPHA CAMPERVANS
Book your Alpha Campervan before 31OCT10 for travel
completed by 15DEC10 and take 20% off TATS Website
prices.
Book your Alpha Campervan before 31OCT10 for travel
between 16DEC10 and 30APR11 and take 10% off TATS
Website prices
See www.tats.co.nz for full details.

CITYLIFE AUCKLAND, HERITAGE CHC, HERITAGE ZQN
All one fantastic price - $139 per room per night incl GST.
Price based on share twin/double occupancy in ROH Room.
Eligibility: All Industry + Friends and Family.  Friends and Family do not have
to travel with industry employee
Valid for travel to 31OCT10
See www.tats.co.nz for full details.

ETIHAD AIRWAYS
Economy Class and Business Class Industry Fares to UK, Europe, South
Africa, North America, Canada, Middle East and Singapore
Sales now extended to 31OCT10
Valid for departures to 20NOV10 – all travel must be completed by 07DEC10
See www.tats.co.nz for full details.

PEPPERS ON THE POINT ROTORUA
Stunning property on the edge of Lake Rotorua.
$450+GST per room per night inclusive of Full Buffet Breakfast
Upgrade to a Cottage for an additional $200+GST per room per night
Upgrade to a Premier Suite for an additional $300+GST per room per night
Prices are based on share twin/double occupancy
Eligibility: All Industry
Valid for travel to 31MAR11
See www.tats.co.nz for full details.
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