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Stunning Scenery Free!

Welcome to The Tanoa Hotel Group
Tanoa Hotels have eleven very special hotels

throughout Fiji, New Zealand, Vanuatu and Samoa.

www.tanoahotels.com

Each hotel has its own
unique style and distinctive
character but they all share
the same warmth and
friendliness.

Each hotel is close to some
of the best tourist attractions
and are also well connected
to the main business
centres.

Whether you’re on your
own, travelling with
colleagues and friends, or
having time out with the
family you’ll find us ready to
welcome you.

TRAVEL

UPLOADED OVERNIGHT  MON & THU

TRAVEL &

TOURISM

ONLINE

NEWS

DIGEST
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08OCT10

Issue
TM1038F

FRANCE SALE

UP TO 50% OFF SELECTED TGV SERVICES

HURRY! SALE ENDS 29 DECEMBER 2010

CLICK HERE TO

DOWNLOAD DETAILS
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...OR  a Pre-paid Visa Card*!

Start  increasing your

product knowledge today

Click Here:  www.trainingmodules.travelClick Here:  www.trainingmodules.travel
*conditions apply

TWO 5-NIGHT HOLIDAYS IN

SAMOA TO BE WON*

TWO 5-NIGHT HOLIDAYS IN

SAMOA TO BE WON*

Multi-day conventions
worth $398m to GDP

A new survey on multi-day conventions provides a benchmark to
measure the performance of the sector. It shows that multi-day
conventions contributed $398 million to GDP in the year to JUN10.
Roger Wigglesworth, a director in the Ministry of Economic
Development, said it was great that the economic contribution of the
convention sector can now be measured accurately.
“Multi-day conventions provide a significant economic contribution
to New Zealand. It is something we’ve always believed. This new
survey gives us robust data to back that hunch.
Conventions can also bring other economic benefits such as the
transfer of new ideas, business investment and export opportunities.
All of this is good news for New Zealand.”
Other key survey findings for multi-day conventions were:
• Delegates spent $395m in the year to JUN10. This was made up of

$112m by international delegates, $202m by domestic delegates
and $81m by local delegates.

• The average spend was $4,079 by each international delegate,
$1,419 by domestic delegates, and $725 by local delegates.

• International delegates spent an average of $424 per night in New
Zealand, compared to $117 for all international visitors. Domestic
delegates also spent an average of $424 per night, compared to
$117 per night by all domestic tourists.                       .... Cont p2

Have YOU registered
to join the

BritAgent Specialist programme?

See page 15...
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NEW ZEALAND
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Click

Here

• Tours by Region

• Scenic Flights

• Adventure
Activities

• Leisure Activities

making it
easy for
agents to

find:

• Fishing & Diving
Charters

• Boat & Yacht
Charters

• Maori Culture Tours

• Wildlife Eco Tours
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Matua Gardens Retreat

Akaroa

Graeme Osborne misses the cut
Having been unsuccessful in securing the role of Manager-
Tourism within the restructured tourism, events and
economic development CCO of the new Auckland Council,
Graeme Osborne is leaving Tourism Auckland on 31OCT.
After ten years at the head of the RTO, he says he is
departing to pursue new opportunities in the tourism sector.
“I leave Tourism Auckland as an organisation with a strong
reputation as a high performance business unit, with a loyal and
talented team at its core, and fully supported by a Board of
Trustees led by Rodney Walshe that comprises some of the best
of Auckland’s tourism talent.
“By initiating and leading partnered activity in innovative
digital and traditional media campaigns, Auckland now ranks in
the top two Australasian destinations for the generation of
international visitor nights as a proportion of population.”
Says Osborne: “The establishment of Study Auckland, the
Tamaki Maori Tourism Organisation, the Tamaki Hikoi, a
stronger engagement with iwi, and the growth of Tourism
Auckland’s network of i-SITE Visitor Information Centres all
stand out as key successes.  Our i-SITEs moved from annual

losses of $500,000 per annum to be Australasia’s best
performing visitor centres, returning a net surplus of
$1,000,000 per annum.”
Osborne says his involvement in leading national research
initiatives and his directorships with Te Puia, the New

Zealand Tourism Industry Association, i-SITE New Zealand and
Manukau Leisure Services Ltd remain highlights.
“I have also been privileged to sit on the Tourism Advisory
Group for the Foundation of Research in Science and
Technology, and the Tourism Advisory Board of the University
of Waikato,” he adds.
“I am a staunch advocate for the restructuring of local
government in Auckland, and believe that there has never been a
better opportunity for tourism in Auckland to be accorded the
priority it warrants. These are exciting times.”
The business of Tourism Auckland will be migrated into the
council controlled organisation ATEED Ltd – Auckland
Tourism, Events, Economic Development Ltd.  A new Manager
for the tourism business unit within ATEED Ltd is expected to
be announced shortly.

Multi-day conventions worth $398m to GDP
…. Cont from p1
Alan Trotter – chief executive of Conventions & Incentives
New Zealand said that the real challenge was to grow the
number of international delegates to boost the country’s foreign
exchange earnings.
“The New Zealand economy is currently getting a $112 million
shot in the arm from international convention delegates. There
is scope to grow this but it will only occur when a convention
centre capable of competing for large international conferences
is built. Then we will achieve the step-change necessary for this
industry to really perform for the country.”
Mr Trotter added that convention business was an excellent
provider of visitation outside of the peak tourist seasons.
Download the full report at www.tourismresearch.govt.nz/cds.

The Toast Martinborough
Wine, Food and Music
Festival (21NOV)
continues to be New
Zealand’s hottest wine
event, with tickets
selling out in just 15
minutes after going on
sale on Wednesday.

Stephanie Jagger, a 29
year old Canadian, was
recently in Wanaka as
part of her attempt to
ski over one million
vertical metres around
the world.  Rating the
Lake Wanaka resorts as
her favourite in New
Zealand, Ms Jagger
clocked up more than
12,000 vertical metres at
Cardrona Alpine Resort
and over 15,200 vertical
metres at Treble Cone.
See
www.theverticalfeat.com

Pohutukawa Festival programme released
The 2010 Brian Tunnicliffe Nissan-sponsored Pohutukawa
Festival starting 19NOV boasts more than 20 events as part of
the two-week celebration, which aims to officially launch
summer on the Coromandel. New to this year’s programme are
the Pohutukawa Wearable Arts, the Heritage Homes Trail and
the Thames Paint Out, all of which will be based in Thames.
Port Charles will see the inaugural Pohutukawa Fun For
Families, which is a family day out based at the Tangiaro Kiwi
Retreat. Whangamata will play host to Art Rendezvous while
Whitianga will have the official opening of Waipapa Arts
Workshops.
Tourism Coromandel’s Events Manager, Megan Etherington
says that as well as the new lineup for this year, the programme
includes all the events that have become key components of the
annual festival.  www.pohutukawafestival.co.nz
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Access tourism offers opportunities
There are opportunities for New Zealand in developing
tourism opportunities for elderly and disabled travellers,
Disability Issues Minister Tariana Turia says.
Mrs Turia opened the inaugural Access Tourism New Zealand
Conference at AUT University Auckland on Monday.
According to the Access Tourism NZ blogsite, the audience of
100 plus heard the Minister define Access Tourism, and point
out how this was the fastest growing sector overseas.  She
said this is a lucrative market that is neglected in New
Zealand and pledged her personal support for improving the
performance of government agencies in removing
participation and access barriers experienced by disabled
people. Mrs Turia also said she would do her best to take
every recommendation about the practical measures that will
lead to an accessible tourist experience that come out of the
conference to the appropriate Minister for their action.
“I want to ask all of us to consider the role of manaakitanga –
our hospitality as hosts,” said Mrs Turia. “How can we make
all of our guests feel welcome in this beautiful land of ours?  I
believe that Access Tourism provides us with many solutions
to do exactly that.”
The conference was organized by the New Zealand Tourism
Research Institute.

Bed tax not on govt agenda
Prime Minister John Key is less than enthusiastic about
Museum Hotel owner Chris Parkin’s idea of a bed tax. (TM
05OCT)
The PM told the Dominion Post a dedicated tourist tax is not
on the Government agenda and the tourism industry needs to
come up with funding if it wants more to spend on marketing.
He said tourism taxes were considered shortly after he
stepped into the role, but they were ultimately rejected in
favour of a significant increase in direct government funding,
which has been raised by $30 million in two years.
Asked if the Government would give more if the industry was
able to come up with funding of its own, Mr Key said that
was an option but “we’re stretching as far as we can go at the
moment”.

Kawarau Falls hotel operator to be named
A single unknown entity will take control of stage one of the
beleaguered Kawarau Falls resort development, to operate its
two hotels and apartments which will not open until early next
year. This update from Queenstown Mayor Clive Geddes at a
council meeting this week.
KordaMentha receivers spokesman Grant Graham had earlier
told The Southland Times it was in “the final throes” of
securing a deal and he was heading to Australia soon to sort
out the final details.
Mayor Geddes, in his report to council, said the “enormous”
commitment of the Bank of Scotland, as major investors of the
project, ensured cost overruns of possibly hundreds of millions
of dollars were met on the 460-room development.
However, KordaMentha was extremely concerned about the
state of neighbouring stage two and three properties, Mr
Geddes said.
“They are working hard to try to mitigate the effects of those
properties, which make it look like the development borders a
rock quarry.”
Landscaping was the obvious answer to solving the problem,
and KordaMentha were focused on achieving this as an
outcome, Mr Geddes said.
The company behind stages two and three of the development,
Peninsula Road was placed into receivership in March.
Peninsula Road is owned by former rich-lister and developer
of Auckland’s troubled Westin hotel, Nigel McKenna.

WOW delivers dollars to capital
Wellington’s World of WearableArt event has reportedly filled
the tills of retailers, hotels and restaurants, and looks to have
topped last year’s $15 million spend.
Managing director Gabrielle Hervey told the Dominion Post
42,517 people saw the show this year, up from 36,156 last
year. More than 60 per cent of the audience was from outside
Wellington.
“Demand for tickets was higher than ever. Every single show
was a sell-out.”
Ms Hervey said WOW would stretch over about two weeks
next year to coincide with the lead-in to the Rugby World Cup.
The organisers are looking at one extra show, taking the 2011
total to 13 performances.

Maori rock art site decision awaited
The Takiroa rock art site on State Highway 83 at Duntroon is
to remain closed while its overseers decide if it can be saved.
The Timaru Herald reports the popular tourist spot suffered a
rockfall during heavy rainfall in May. It was deemed unsafe
and closed to the public.
Fortunately, none of the artwork was damaged but an
engineering report found work was needed to stabilise the site.
Ngai Tahu Maori Rock Art Trust had hoped the site would be
re-opened in time for this year’s tourist season, but it was up to
Te Runanga o Ngai Tahu to decide the next step.

Queenstown based tandem-skydiving company NZONE
Skydive this month celebrates 20 high-flying years.
Established in October 1990, it was the first commercial
tandem skydive operation in New Zealand.  Two
decades later it is a multi-award-winning company that
has thrilled more than 170,000 guests.

http://www.macautourism.gov.mo
http://www.travelmemo.co.nz/voucher.php?voucher_id=654
http://www.travelmemo.co.nz/voucher.php?voucher_id=654
http://www.jewelinthesouthpacific.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=648
http://www.travelmemo.co.nz/voucher.php?voucher_id=795
http://www.macautourism.gov.mo
http://www.travelmemo.co.nz/voucher.php?voucher_id=654
http://www.travelmemo.co.nz/voucher.php?voucher_id=654
http://www.jewelinthesouthpacific.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=648
http://www.travelmemo.co.nz/voucher.php?voucher_id=795


20101008                         www.travelmemo.co.nz

Heritage High Teas extended
Chris Windram at Stafford Villa on Auckland’s Birkenhead
Point says that for the past four years the boutique B&B has
been offering Heritage High Teas during North Shore
Heritage Week.
The teas have been an outstanding success, and this year
were booked out weeks ahead, so Chris has decided to cater
Heritage High Teas every Sunday afternoon (2.30-4.30pm)
until Christmas.
She says the teas, priced at $37pp, comprise dainty
sandwiches, savouries, cakes and scones on tiered plates,
antique china and silver, crisp white linens, and a glass of
French Bubbles or a glass of Pim Pom (Pimms &
Pomegranite juice) on arrival.
Call 09-418 3022 or email: rest@staffordvilla.co.nz

Sponsorship secures WOMAD NZ in Taranaki
WOMAD Ltd and Taranaki Arts Festival Trust have
announced that WOMAD New Zealand, based in New
Plymouth, has agreed a three-way event partnership base
which secures funding for the future of the festival.
The existing partnership base of Shell, Todd Energy and the
New Plymouth District Council has been joined by New
Zealand-owned TSB Bank.
The three-year partnership investment is worth more than $1
million and the support makes WOMAD Taranaki the equal of
any WOMAD festival anywhere in the world.
The event is a three-day celebration of music, dance, art and
cultural diversity from around the world. It is scheduled to
take place at TSB Bowl and Brooklands Park 18-20MAR11.
The full programme, with artists from 17 countries, will be
announced at the launch at Parliament on Wednesday 27OCT.

Tourism Holdings Limited (thl) is in the running for four
Golden Backpacker Awards, being announced on 04NOV
at a gala dinner in Sydney. Its Kiwi Experience, Backpacker
Campervans and Explore More brands are all nominees.
The Golden Backpacker Awards are the only Australasian
awards programme for the independent travel sector and
winners are determined by travellers who lodge their
votes across a number of backpacker tourism categories
on www.tntdownunder.com.

Otago Museum has again been recognised as one of
the country’s leading tourism businesses by
Qualmark, gaining 100% for the second year running.
The museum underwent a comprehensive on-site
assessment to ensure it met quality criteria focused
on service, facilities, safety and systems.

AUSTRALIA

Multi-activity venue Wild on Waiheke’s new fully
licensed restaurant will be operating from this Labour
weekend 23OCT ahead of the busy Christmas Party
season.
Its menu offers fresh local produce matched to its
wines and beers.  Gourmet pies, pizzas and platters
form part of the menu which can be enjoyed on the
deck.  A BBQ menu is also available for groups of 30+.

Tourism Victoria’s Belinda Paterson (left) and Marg Spiro

(right) with Sarah Caird of Emirates, pictured at the

Langham Auckland during yesterday’s luncheon to

celebrate the upcoming 150th Melbourne Cup.

The lavish affair, staged in the hotel’s Great Room, featured

a parade of spring fashion and millinery and an interview

with Sheila Laxon, the Kiwi trainer of the 2001 Melbourne

Cup-winning horse Ethereal.

The luncheon was organised by the Victoria Racing Club

and its Program Partners: Emirates, Tourism Victoria, the

Melbourne Convention & Visitors Bureau, City of

Melbourne, Invest Victoria, Seven Network and Austrade.

Victoria’s first zip line adventure
Already known for its 600-metre elevated treetop walk
near the Great Ocean Road, Otway Fly is set to launch
its new Zip Line this month, the first of its type in
Victoria.
Zip Lining is a relatively new eco-adventure activity.
During the new tour, visitors wearing a secure harness
will be attached to cables suspended between the trees
and ‘zip’ through the rainforest canopy between nine
‘cloud stations’.
Otway Fly’s onsite visitor information centre and cafe
have been expanded to accommodate the anticipated
increase in visitors, with new changing rooms and a
training centre added.
The Otway Fly is approximately 15 minutes drive
from Lavers Hill and 45 minutes from Apollo Bay. Zip
line tours are expected to take around two hours,
including safety briefing and equipment fitting.
www.otwayfly.com.au
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Tourism Australia’s new campaign ‘There’s nothing like Australia’ is set to be a hit with New Zealanders 
looking for a unique holiday experience. Tourism Australia has made it easy for industry to get in on the 
action with a set of ten free trade tools available for download. Some of the helpful tools you can use are;

New Campaign Content Widget
The new campaign widget can be integrated 
into your website to promote Australia as a 
holiday destination to clients and encourage 
them to book their holiday through you. This 
engaging tool has inspiring footage, images 
and captions and is easily customised to 
include your company’s deals and has a 
direct link to your booking system.

The process is easy and effective;
1  Go to www.tourism.australia.com/en-au/

marketing/5808_5813.aspx

2  Discover the 10 marketing tools at your disposal; 
Campaign Logo and Tagline, Ad Template, Digital 
Postcards, New Campaign Content Widget, 
Newsletter Template, Artwork for Posters and 
Flyers, Screensaver, Digital Wallpaper, Stills and 
Moving Images and Partnership Manuals.

3  Download selected tools.

4  Customise the tools with your company’s logo, 
messaging and offers.

5  Distribute, print and promote to show your 
customers why There’s nothing like Australia.

Newsletter Template
This template enables you to create an 
e-newsletter with your own content and 
place it on this pre-designed, campaign 
themed template.

Ad Template
A range of advertising templates are 
available which can be customised for your 
company’s latest Australian deals.

Captain Cook Cruises
Summer Sale, with bubbles
Captain Cook Cruises is promoting its two-
night Sydney Weekender cruises with an
offer of 10% off and a free bottle of
bubbles for guests booking a cruise for
JAN, FEB or MAR11 before 30NOV10.
That brings the price to a value-packed
$431pp twin share, including all
accommodation and meals.
The Weekend Explorer cruise sails every
Friday evening throughout JAN and FEB,
for a two-night leisurely cruise offering
fine food and wine, spectacular views,
sightseeing, excellent service, shore
excursions, music, dancing and relaxation.
The Explorer cruises Sydney Harbour,
taking in Watson’s Bay, the Rocks,
Bradley’s Head, Botanical Gardens, Lane
Cove and Parramatta Rivers - over 250km
of foreshore and beaches on one trip.
But, says CCC’s NZ rep Anne Radonich,
the real experience is on-shore. “There’s an
opportunity for your clients to stroll
through the Botanic Gardens, explore the
Rocks and the old artillery emplacement on
Bradley’s Heads and relax beachside or
swim at Watson’s Bay. The beauty is they
can be as lazy or as active as they want to
be.”
The ship has 60 twin or double berth
cabins, all with harbour views and ensuite
facilities. Dining on board is first class
with buffet breakfasts, al fresco luncheons
featuring fresh local seafood and the
elegant Captain’s Dinner with live music
and dancing. The Sydney skyline is the
perfect backdrop and guests can take in the
360-degree views from the Sun Deck.

WOMADelaide dates confirmed
The dates for next year’s WOMADelaide,
Australia’s celebration of the richness of
music, arts and dance from around the planet,
have been confirmed as 11-14MAR11.
“Held in Adelaide’s beautiful Botanic Park,
WOMADelaide is one of Australia’s favourite
festivals and features performances by the
world’s best musicians, artists, dancers and
DJs, as well as a Taste the World cooking
program.” says Jane Wilson, South Australian
Tourism Commission’s regional manager NZ.
“March is a beautiful time of year in South
Australia, and with the Clipsal 500 Adelaide
beginning just days after WOMADelaide,
Kiwi fans will have the opportunity to enjoy
the best of Adelaide’s arts, cultural and
sporting events in one exciting week.”
Travel packages to WOMADelaide are
available through South Australian Holidays
(Tel: 0800 507 929) or email
saagentsres@tourism.sa.com.
Details of the full program and concert line up
as they become available, together with added
attractions, can be found at
www.womadelaide.com.au
Travel packages to the Clipsal 500 Adelaide
are available through AIM Holidays, GO
Holidays; House of Travel Product and
Williment Travel.
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Twilight at Taronga 2011 summer concert series Walk and sightsee with new Melbourne tours
In the past 18 months, three new walking tour operators have
launched in Melbourne offering visitors a diverse taste of the city.
Art Aficionado Tours
Art Aficionado is a new walking tour operation established by Jane
O’Neill, the in-house curator for the Art Series hotel group. The
three-hour ‘hidden gallery’ walking tour takes in six of Melbourne’s
most dynamic contemporary art spaces, plus sites of cultural interest
along the way. Her ‘Just Around the Corner’ tour explores the
galleries and auction houses of Prahran and South Yarra, right near
Art Series’ hotels The Cullen and The Olsen. O’Neill also offers
personalised art tours that can be tailored to the visitor’s
requirements. curatoroneill@gmail.com
Melbourne by Foot
Departing daily from Federation Square, the three-hour ‘Essential
Melbourne’ tour takes in the city’s famed laneways and arcades,
iconic architecture, sporting culture and rich creative scene. Visitors
also learn about Melbourne’s history, including that of its traditional
indigenous land owners, the early European settlers as well the many
waves of immigration that have led to the city’s cultural diversity.
Melbourne by Foot is run by Dave Carswell, who established the
tour at the end of 2009. www.melbournebyfoot.com.au
MELTours
Established in mid 2009 by Jerome Miller after two years running
tours for a not-for-profit group, MELTours operates a wide range of
themed and destination-focused walking and cycling tours. Now
offering the largest number of walking tours in the city, MELTours
offers laneways tours, nighttime bar tours, city shopping tours and
even a tour of Flinders Street Station. Their Bicycle Tour of
Melbourne takes in Swanston St, Yarra River and Docklands and
they also have a tour introducing participants to Melbourne’s new
Melbourne Bike Share system.  www.meltours.com.au

Dreams Come True: The Art of Disney’s Classic Fairy Tales,
opens 18NOV at Melbourne’s ACMI in Federation Square. A
major new exhibition celebrating 70-plus years of Disney
animation, Dreams Come True will show more than 600
original artworks, maquettes and animation cells from
Disney’s much-loved adaptations of traditional European fairy
tales.

Every weekend from 22JAN until 02APR11, Taronga
Zoo in Sydney plays host to open-air night concerts in its
wild surrounds, with exotic animal calls mingling with
magical music.
The Sun-Herald Twilight at Taronga showcases the best
of Sydney in the summer, with picnics and performances
by top musicians, all detailed at
www.twilightattaronga.com.au.
The series opens on Saturday 22JAN with international
star soprano, Yvonne Kenny, performing classics from
opera and stage. Week two features the Beatnix with
their salute to the incredible Fab Four. February
welcomes Bjorn Again, for three shows of their all
singing, all dancing tribute to ABBA. Sassy Caroline
O’Connor follows with smash Broadway hits, then it’s
back in time for a special 80s Night. February finishes
with Rick Price and an all-star band celebrating the
legendary Van Morrison.
Saturday 05MAR gets rocking and rolling as the Let’s
Spend the Night Together show pays homage to the
Rolling Stones. Next up sees Peter Byrne with his hot
band recreating all the popular classics of Neil Diamond.
The following weekend, it’s Happy 70th Birthday, Sir

Cliff Richard as Marty Rhone croons those timeless, sing-
a-long tunes. March wraps with a trip down memory lane
to celebrate the hits of Fleetwood Mac.
The concert series climaxes on 01APR and 02APR with
international jazz maestro, James Morrison, reliving the
magic of Motown.
Bring your own picnic or enjoy light refreshments from the
kiosk. Or, gourmet picnic hampers for two can be
purchased via Ticketek for the night of the chosen concert.
Tickets are all unreserved picnic style to allow
concertgoers to bring their own rug or chairs.
Bookings via www.ticketek.com.au

Tourism WA promotion
Tourism Western Australia, in partnership with House of
Travel, has launched an innovative and interactive
competition inviting Kiwis to win one of five trips to
some of Western Australia’s most extraordinary
locations, including Ningaloo Reef, Margaret River,
Esperance and the Goldfields, Perth and Broome.
The competition was designed to be engaging,
interactive, easy to use and fun as well as presenting each
key experience, region and its other highlights. It will be
running across a wide range of media including Canvas,
Your Weekend, The New Zealand Listener, The Sunday
Star Times and online with Stuff.co.nz, Yahoo, Facebook
as well as across RadioZB. www.experiencewa.co.nz

Qantas $799 Business Fares to Australia
Qantas has released $799 one way short-life Business class
fares to Sydney, Melbourne and Brisbane from Auckland
and Wellington for sales to midnight Friday 29OCT10. The
I class fares are for travel 01NOV10-13APR11.
Check your GDS and the Qantas Industry Sales website,
www.qantas.co.nz/agents for details.

Queensland publicity delivers shine
The new ‘Queensland, Where Australia Shines’ tourism
brand has already generated publicity worth more than
A$3.7 million, according to state Premier Anna Bligh. She
told parliament a new YouTube video promoting the brand
has already generated massive interest.
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Broadbeach property
for Best Western
Best Western has added another accommodation
option on the Gold Coast with the Best Western
Portobello Resort Apartments joining the global
chain.
Located in the heart of Broadbeach, just minutes
walk from the beach, Pacific Fair Mall, Jupiter’s
Casino, the Gold Coast Convention Centre,
restaurants and cafes, the four-storey walk-up
property offers well appointed and spacious one- and
two-bedroom fully self-contained accommodation
with private balconies. All apartments feature a fully
equipped kitchen with microwave, oven and stovetop,
complete laundry facilities, TV with eight Austar
channels and internet access.
The two-bedroom apartments are all split-level
penthouses, located on the top floor, featuring a
private rooftop courtyard and spa bath. The facilities
include a heated pool, spa, BBQ entertainment area,
games room, secure undercover parking and more.
Call 0800 237 893 and visit
http://portobelloresort.bestwestern.com.au/

Club Med Whitsundays offer
Club Med is offering a 50% discount on adult
prices (18+ years) for all inclusive holidays at
Club Med Lindeman Island.
That means $165 per adult per night for superior
twin share accommodation, three meals per day,
full open bar (excluding some premium branded
spirits and champagne), sports and leisure
activities including archery, golf, tennis, sailing,
fitness classes, trapeze and evening entertainment.
This offer is available for travel until 17DEC10
and bookings must be made before 31OCT. There
is a minimum four-night stay required and a
blackout period from 13-19NOV during the Club
Med Lindeman “Body and Soul” festival.

The whale season at Fafa in Tonga
Whale watching season at Tonga’s Fafa Island resort runs from June to November.
This season has been very successful with stable weather and plenty of whales. Guests at the
resort are able to go out on the Sea Star and the many guests who swim with the whales say
this was ‘the experience of a lifetime’ for them.
There have been many mothers with calves in the vicinity and normally they stay with the
boat for more than an hour, giving guests an exceptional opportunity to view their behaviour.
The whale watching trips leave from the resort three times a week at 10am, returning at 4pm.
The Swiss skipper is very experienced and an expert on whales.

SOUTH PACIFIC

We offer the following:

PLUS THERE IS MORE…  NO monthly IT License or Administration bills. 

One of the largest brokering businesses in New Zealand are 
looking for enthusiastic sales people wanting to manage their 

own brokerage, earn a top income and have a lifestyle!

Wendy D’Arcy  (09) 307-1849
wdarcy@thetravelbrokers.co.nz  

www.thetravelbrokers.co.nz/careerpack

For more information on whale watching at Fafa Island
Resort contact Lesley Perrie of Planet Travel Marketing
of the A-Team on info@planetmarketing.co.nz

Amunuca’s new meal plan
Amunuca Island Resort has
introduced a new meal plan for F$119
per day per adult and F$39 per child
per day for those aged 3-11 years.
There is also a half board option for
F$89 per adult and F$29 per child.
The meal plan includes two choices
from the a la carte breakfast menu
plus tea/coffee, a one-course lunch
and two-course dinner from the a la
carte menu, either starter and main or
main and dessert. The meal plan can
also be used for the themed buffet
evening.
There are two traditional Fijian shows
per week and the resort has a new
sound system and karaoke.
Effective 01APR Amunuca Island
Resort gained new ownership and
management and has proven to be
popular with couples and families,
says Planet Travel Marketing’s Lesley
Perrie.
The resort currently has a Stay 5 Pay
3 special for sales and travel till
31MAR11, and many room types take
up to four children.
For more information on the resort
check out www.ateam.co.nz for Info
Sheets, Specials, Wedding Info,
Images, Room Layouts.

Aircalin has ‘Yachtie Fares’ for
clients travelling between AKL and
NOU - one way by air, the other by
sea.  These market fares are from
NZ$564 one way (plus taxes of
around $26) and bookings must be
accompanied by yacht details.
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ASIA

Brunei tourism info needed
Travellers visiting or passing through Brunei have reportedly
had difficulty picking up tourist brochures and information on
the Sultanate, but that may be about to change. Brunei is to set
up a tourist information centre in the heart of Bandar Seri
Begawan, the capital city.
Chris Robles, director of marketing for Brunei Tourism, said
there are plans to acquire a section of the old Customs office
building and turn it into a tourist information centre as it has a
strategic location overlooking the entire city.
The board will also develop a Brunei Heritage Trail with the
Museums Department to identify and mark all the historical
sites on a specific path, he told The Brunei Times.
Robles says there is an information centre at the Kampong
Ayer Cultural Gallery and tourist information booths at Brunei
International Airport offering guidebooks and maps.

Malaysia has just launched
its three-month long
Fabulous Food 1Malaysia
campaign. Falling in three
phases, it focuses on fine
dining, ASEAN foods from
each of the regions and its
famous street food. Visit
www.fabfood1malaysia.com

THE AMERICAS

Macau Government Tourist Office

Email: macau@aviationandtourism.co.nz

Web: www.macautourism.gov.mo

Ph: (09) 308 5206

Lodge Hopping in Canada Hyatt Regency New Orleans reborn
The reopening of the 27-storey Hyatt Regency
New Orleans, set for this time next year, signals
the continued rebirth of New Orleans after
Hurricane Katrina in 2005.
A groundbreaking ceremony in late August
marked the start of the US$250m redevelopment
project, which will include 1,193 rooms, 53
suites and 200,000 sq ft of meetings and exhibit
space.
Post-Katrina images of the Hyatt became
emblematic of the city’s plight in the storm’s
aftermath. Winds from the hurricane blew debris
from the roof of the adjacent Superdome,
shattering hotel windows, and furniture from the
Hyatt was sucked out of those broken windows
and onto the street below.

World Journeys is promoting a luxury
lodge-hopping tour, staying at two of
the most stunning lodges/resorts in
British Columbia and enjoying time
at the luxurious Shangri-La
Vancouver while enjoying the sights

with a tour of Granville Island Market, a helicopter ride over Grouse
Mountain and private transportation throughout.
Priced from NZ$13,435pp (twin), this includes 1 night at the Fairmont
Vancouver Airport, 3 nights at the floating King Pacific Lodge, 3 nights
at the Shangri La Vancouver and 3 nights at the Sonora Resort (above).
All gourmet meals and beverages (including wine, beer etc) and most
activities are included at King Pacific Lodge and Sonora Resort, as well
as return floatplane and charter flight transfers.
Kim Houston, director of World Journeys has stayed at all of these
properties and can highly recommend them. Call her on  0800 11 73 11.

The Governments of
India and Sikkim have
signed a loan agreement
with the Asian
Development Bank for
US$20 million to develop
Sikkim’s nature and
culture based tourism
destinations.
The project aims to
contribute towards
sustainable and inclusive
development in South
Asia by tapping the
potential of
complementary and
contiguous tourism
assets of India, Nepal
and Bangladesh.
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EUROPE
French issue extreme warning
The French have issued their most extreme warning in
recent years about the dangers of visiting Britain, saying
a terrorist attack is ‘very likely’.
A dramatic statement on the website of the country’s
Ministry for Foreign Affairs adds that visitors need to
exercise ‘extreme vigilance’.
This is especially so in world famous sites like London’s
Trafalgar Square and Piccadilly Circus, and on London’s
public transport system.
While Britain and the USA have already warned people
to be careful when travelling in Europe, the French
advice is by far the most extreme to date.
According to the Telegraph, the notice posted on the
French foreign ministry website said the threat warning
was coming from the British government.
“We advise (travellers) to be extremely vigilant on
public transport and at popular tourist sites,” read the
ministry message posted on Tuesday night.
 The warning came after the British government raised
its terror alert level for travellers to France, along with
Germany, from “general” to “high”, while leaving its
domestic threat level unchanged at “severe”, where it has
been since 22SEP.
“The French saying an attack is highly likely is true
because that is where our threat level is,” a
spokeswoman for London’s Counter Terrorism
Command told the Telegraph.
On Sunday the UK and the US both warned of an
increased risk of terrorist attacks in Europe, with
security officials saying al Qaeda might seek to launch
attacks emulating the 2008 Mumbai attacks.
On Tuesday, French police arrested 12 people and seized
guns in two separate anti-terror raids in southern France.
Three of the men’s details were found in the mobile
telephone of a French suspect arrested in Naples last
Saturday allegedly carrying a bomb-making kit.

Back from Brazil
World Journeys director Ange Pirie has just returned from a
product trip to Brazil.
In Rio, Ange visited many of the contracted hotels that World
Journeys uses in the city, and returned to visit the now re-
opened Statue of Christ on Mount Corcovado.
“You can never underestimate what emotions this brings out
in people, this statue, and the views over this marvelous city
are just to die for,” says Ange.   She says she was very
impressed with the operation at Sugar Loaf, which is another
“must-see” for clients.  The two-stage cable cars are probably
amongst the best in the world, and there are many places to
have refreshments and even do some shopping at the top.
Ange also experienced several Samba venues and has
recommendations for your clients, saying “Great local talent,
and a good mix of local people with tourists.  People these
days want to experience more local places, not the touristy
offerings of the last decades, and World Journeys can organize
the transfers and entrances with good tables to these local
venues.”

After Rio, Ange took a private car transfer to Buzios and says
that the two hours went by in a flash and although it’s not a
scenic transfer, there is a good “shopping and coffee” stop en
route to keep you occupied.
“Buzios is a charming and small beach village that I would
recommend if clients have a few nights free for downtime at
the end or middle of their itinerary.  You will unwind there
within a couple of hours and feel the stresses of travel drain
away – especially with a massage, as most of the properties
feature their own Spas.
“The main street of Rua das Pedras “the Stone Street” is so
romantic and charming, lined with boutique shops and great
restaurants and with a very cool vibe.  The Buzios peninsula
not only includes the main beach, but more than 25 beaches
which are an easy maritime taxi ride away.  Spending four
days would be ideal to totally unwind, visit some of the
beaches and enjoy the evenings along the Rua das Pedras.”
For more details call Ange on 0800 118311 or email
ange@worldjourneys.co.nz

Buzios (left) and dining out in Rio
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London Olympics could be ‘toxic’ for tourism
Expectations that the London Olympics will boost tourism have been
dampened after the European Tour Operators Association unveiled research
that suggested previous Games had a “toxic” effect on visitor numbers.
According to a Guardian news story, ETOA has released findings that show
previous hosts had invariably overestimated the number of foreign visitors and
the duration of their stay.
The report said that while tourism officials and organisers had recognised that
the Olympics would create some displacement, with visitors coming for the
Games replacing those put off by the fact it was taking place, they still tended
to talk in terms of a large overall boost.
Lord Coe, the chairman of the London Organising Committee of the Olympic
Games, has talked of one million “extra” visitors coming to the UK for the
Games.
The ETOA report said its members were already dealing with the perception
that the UK would be crowded and so best avoided in 2012.
“The problem is not restricted to the host city. London is the gateway to the UK
and its biggest draw.
Olympic organisers and the London Mayor Boris Johnson face an ongoing
battle to convince overseas travellers that visiting London for the Games will
remain cost efficient and have appealed to hotels not to try and cash in by
increasing their prices.
“Precisely because London is one of the top international destinations, it has
more to lose. At the moment a false expectation of bookings is in danger of
destroying an export industry,” the ETOA executive director Tom Jenkins told
the Guardian. “For August 2012, ETOA members – who alone regularly
deliver over 15,000 hotel rooms per day – cannot reserve space. Without any
reservations to sell, nothing can be sold.
The ETOA report claims that the perception that the host city would be
crowded and prices expensive was likely to tarnish the view of the country as a
whole.
“London is the first city to recognise the problem. It is the first city to be bigger
than the Olympics. Even during the peak moments the numbers attending the
Games themselves are unlikely to exceed those who attend games across the
city during the football season. And these numbers are dwarfed by the millions
of commuters that regularly use its infrastructure,” added Jenkins.
“If this applies to the 17 days of an Olympics, then the message for the
remaining 50 weeks is that London will be open, like no other city, for normal
business. It is with this message that London must welcome the world.”

Culinary Italy
Italy’s Slow Food Presidia is an
organisation of over 200 producers
whose projects aim to preserve and
protect local plant and animal varieties,
and methods of preparing food that are
unique to sometimes very small
locales.  Anything from ancient
varieties of rabbit, ox or strawberries,
to an amazing variety of specialist
cheeses, are still being successfully
produced thanks to the Presidia.
World Journeys is promoting a 6-day/
5-night gastronomic tour in Italy which
celebrates the Slow Food Presidia, and
also includes some of the best art cities
of Italy.  Based in Bologna, the tour

also visits Modena (left) and Parma, and includes
visits to a balsamic vinegar producer, a Parmigiano
Reggiano cheese dairy (below), and a local
producer of Prosciutto de Parma.  Cooking lessons,
visits to markets and art galleries, and walking
tours of historic city centres are also highlights.
Priced from $3,815pp share twin (based on four
participants), this includes 5 nights B&B in a
charming four-star hotel in Bologna, two cooking

lessons followed by lunch or dinner, private guided
visits and tastings, two dinners in Bologna, two
lunches, private transfers and private excursions.
World Journeys says this would be perfect as a
culinary addition to any Italian itinerary, allowing
the client to be immersed in the Italians’ renowned
love of food.  Call 0800 117311 or email
info@worldjourneys.co.nz for rates.
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TOUR PRODUCTGota go
Bentours is offering a 10% early bird saving on its Gota Canal
Cruise through Sweden.
Discover Sweden’s idyllic countryside and towns on this relaxing
four or six-day journey from the comfort of an elegant 19th century
canal boat.
The four-day tour starts from NZ$1978*pp, a saving of NZ$219*;
while the six-day journey starts from NZ$3192*pp, a saving of
NZ$353*. Prices are based on C grade cabin twin share.
The 10% discount is valid for all new bookings made until
01MAR11 for all 2011 departures.
The package includes 3 or 5 nights in cabin category of choice with
shared facilities and some meals. Call 0800 443 510 or visit
www.bentours.com.au
*Terms and conditions apply. Prices are subject to change and availability.

QF, BA short-life Premium fares to Europe
Qantas and British Airways have released short-life Premium
Economy and Business cabin fares to the UK and Europe available
for sale until 15NOV10.
By way of example, the return fares to Frankfurt are priced from
$4926 (Premium Y) and $8226 (Business); and to London are from
$5199 and $8499 respectively.
Travel 18JAN11 to 30OCT11 with shoulder and peak seasonality on
the Premium Y fares resulting in higher prices. Full details are in
your GDS and at www.qantas.co.nz/agents.
Prices quoted above include ticket surcharges & taxes correct as at 05OCT10 and
are based on travel via SYD without a stopover. Taxes may vary if an overnight
transfer is taken.

The Savoy, London re-opens
World Journeys reports that the Savoy is now a Fairmont-managed
hotel, and is due to reopen on 10OCT.  The Savoy has been a British
icon since 1889 and has just undergone the most ambitious
restoration in British history.  The hotel seamlessly blends elements
of the original and the new while the stunning English Edwardian
and Art Deco interiors sparkle with timeless elegance and glamour.
With an enviable location on the River Thames, the hotel is literally
steps away from some of the world’s finest theatres, museums and
opera houses.
Call World Journeys for rates on 0800 11 73 11.

Kumuka launches 2011-12 Asia brochure
Kumuka Worldwide has just unveiled its new Asia 2011-12
brochure, offering not just its Overland tours, but more
premium experiences for those who desire it. This includes
quality 3-4 star accommodation, more inclusions such as
transfers and meals, and no hidden extras like tour
attraction entries.
The new 19-day Kingdom of Mustang trek is a key
highlight of the brochure. The kingdom, which lies in the
Himalayan region near Nepal/Tibet, has only been open to
Westerners for 13 years. Tourism is strictly limited with
only 800 visitors allowed to enter the restricted area of
Mustang every year.
Also new are Trek Northern Laos – a 10-day trek covering
the World Heritage Luang Prabang and Mekong River;
Cycle Laos – a 10-day active ‘off the beaten track’ tour;
and a 12-day Cycle Sri Lanka tour.
For the cultured/stylish traveller, there’s Laos Cuisine &
Culture, based mainly in Luang Prabang and combining
cooking and artisan classes, a jungle hike to a Khmu tribal
village and an overnight traditional H’mong homestay.

spa retreats, elephant rides,
shopping and tropical
beaches.
Other new small group
tours include South East
Asian Circuit (a 35-day
adventure through
Thailand, Laos, Vietnam
and Cambodia) and Asian
Discovery (a 22-day
journey through Vietnam,
Cambodia and Thailand).

Kumuka has also revamped the Sri Lanka Revealed and
Japan Discovered tours following customer feedback.
Kumuka Early bird offers: Book and pay in full by
23DEC10 for 15% off; and Book and pay deposit by
23DEC10 for 10% off. www.kumuka.com/agents

AVIATION

Glorious Turkey
The 14-day Glories of Turkey tour is a favourite with New
Zealand travellers, says Exotic Holidays, as it visits all the
major sites that visitors want to see on a trip to Turkey.
The tour starts in Istanbul and visits the Blue Mosque,
Hippodrome, St Sophia, Topkapi Palace and the Grand
Bazaar. Then heads south and takes in all the major sites,
historical and cultural along the way -  like the sombre
memorials at Gallipoli, Troy, the acropolis at Pergamum,
the port city of Kusadasi, ancient Ephesus, Antalya,
Konya’s Mevlana Mausoleum, Cappadocia’s moonscape
and Ankara before tour ends in Istanbul.
For a competitive quote and 2011 tour dates, contact Rahul
at Exotic Holidays on 0508 EXOTIC.

Nepal In Style takes in the highlights, staying in luxury
hotels and lodges, while Romantic Thailand In Style offers Approval sought for Etihad /

Pac Blue Tasman code share
Australia’s International Air Services Commission has
received an application from Pacific Blue Australia for a
variation to Determination [2007] IASC 118, which
allocates capacity on the New Zealand route, to enable
Etihad Airlines to code share on its services between
Australia and Auckland and Christchurch.  Submissions
about the application are invited.
The Commission has also received an application from
V Australia for approval of code share arrangements
between V Australia and Etihad Airways on the
Thailand, Greece, India and UAE routes, and an
application for capacity on the France, Greece, India and
UAE routes.
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CLICK HERE TO DOWNLOAD LATEST ROUTE MAP

Qantas on the Virgin / Etihad alliance
Qantas boss Alan Joyce says his airline has objected to the Virgin /
Etihad alliance on principle because the pair were not required to
endure the approval process that confronted Qantas and its Kangaroo
Route partner British Airways when they fought for such an
arrangement.
Mr Joyce is quoted as saying Qantas was offered the same arrangement
to fly into Abu Dhabi, but “we looked at the numbers and we didn’t
believe it could be economic”.
“In terms of our deal with Etihad, we saw that deal as limited because
we have our own operation into London and we’ve got a great
relationship with British Airways,” he told a business audience in
Sydney.
“The economics of it did not stand up for us and we very much looked
at our relationship with British Airways and our relationship with Air
France, which is the way we service the European markets, as being
very key to us.”

Canberra backs Virgin / Air NZ alliance
In a submission to the ACCC, Canberra Airport has urged the
competition watchdog to reconsider its objection to the Virgin Blue-Air
New Zealand alliance, warning that a rejection of the plan could see
Virgin reduce or even exit the trans-Tasman market.
The airport said it would also put at risk the launch of Virgin Blue
international services from Canberra.
While no details of routes or a launch date were mentioned in the
submission, a spokeswoman told Australia’s Travel Today the
introduction of international flights was part of Canberra’s master plan.

Air Tahiti Nui has appointed Mark Hutchinson to manage
both its New Zealand and Australian regions on an interim
basis following the death from cancer of the airline’s
Australian regional director, Craig Lee.

Qatar Airways has announced a huge expansion in Thailand
with the introduction of a third daily flight to Bangkok,
effective 01NOV. The increase in capacity comes just three
weeks after the airline launches scheduled flights to the
popular Thai resort of Phuket.

SIA to launch in-flight connectivity
Singapore Airlines passengers will soon be able to stay
connected at all times, even at 35,000 feet.
In-flight connectivity provider OnAir will provide a full
suite of onboard communication goodies, providing pax
with access to Wi-Fi internet and mobile telephony
services.  This will enable customers to send and receive
SMS text messages with their GSM-compatible mobiles,
send and receive emails easily on smartphones and
BlackBerry® devices, and possibly make and receive
voice calls (to be reviewed prior to launch.)

first half of 2011, SIA will be the first major airline in
Asia to launch a full suite of in-flight connectivity
services.  These will be introduced progressively on
flights operated by SIA’s A380, A340-500 and B 777-
300ER aircraft.
Customers who use the mobile telephony services will
see their usage reflected in the monthly bills from their
telecom provider where international GSM roaming rates
apply.  For internet access, customers can sign up for an
access package upon logging in to the system.  Details of
the charges will be announced closer to the launch.With plans to roll out the services from as early as the

Dreamliner #6 flies
ZA006, the final Boeing 787 Dreamliner to join the flight
test fleet, made its first flight on Monday, fitted with
General Electric GEnx engines. Boeing has been focused
on completing the testing required for certification of the
787 with Rolls-Royce engines, because that is the first
model it will deliver. A great deal of the testing already
done also applies to the 787s with GE engines and won’t
need to be repeated.
There is, however, a smaller portion of testing that is
unique to the engine/airframe combination, including
noise testing, extreme weather operations, function and

reliability, and extended operations. In addition, testing
to verify the airplane handles the same regardless of
engine type and that the systems work on both models is
required.
Boeing plans to have completed 10,000 flight cycles
prior to first delivery.

Oneworld members American Airlines, British
Airways and Iberia officially launched their long-
planned transatlantic joint venture on Wednesday.
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Cathay Pacific code-shares
with Canada’s WestJet
Cathay Pacific Airways and WestJet are to begin a new code-
share arrangement with immediate effect, providing
passengers with a wider choice and greater connectivity when
travelling between Hong Kong and Canada. Under the new
arrangement, the CX code will be placed on WestJet flights
between Calgary, Edmonton, Halifax, Montreal, Ottawa and
Winnipeg and the Hong Kong carrier’s two Canadian
gateways, Toronto and Vancouver.
Cathay Pacific has also announced a code-share agreement
with Alaska Airlines that will see the CX code go on Alaska
Airlines flights between Seattle and Portland and three of
Cathay’s North American gateways - LAX, SFO and YVR.

Qantas is in the final stages of negotiations to buy WA-
based Network Aviation, which runs chartered flights to
mining communities across the state, according to an
unsourced report in The Australian Financial Review.
Network Aviation’s board met on Friday to discuss the
$30 million-plus takeover, which would see Qantas take
on a fleet of nine aircraft and 150-odd employees, the
report says. The Qantas Group, through Jetstar, will expand its

Melbourne to Hobart service from four to five flights
daily and its Sydney to Hobart service from two to three
flights daily, effective from December. The move will
increase services into Hobart by more than 30% or
128,000 seats a year. The announcement comes on top
of the commitment from Jetstar in July to expand its
services in Launceston by 40%.

To celebrate its 90th birthday next month, Qantas is
offering two lucky Television ONE Breakfast viewers the
a trip to Australia, staying four nights in a Marina King
room at Sydney hotel BLUE, and a flight over Sydney
with John Travolta as their pilot on board his Qantas
Boeing 707. The competition closes today at noon.

Qantas will cut the number of cabin crew on its A380
aircraft despite unions raising fears about an ‘’inferior
service’’ due to a heavier workload for staff.
The airline plans to reduce flight attendants on the
aircraft from 22 to 21 late next month; it has cut cabin
crew levels on its A330-300 planes from 10 to nine.

Experience ancient Khmer monuments like Angkor Wat, the bustling floating markets of the Mekong delta, and the charm of Hanoi and Ho Chi Minh City. Viking makes 

visiting Vietnam, Cambodia and the Mekong River both easy and thoroughly enjoyable—with the best tours, the best guides and the best hotels combining to deliver an 

unforgettable travel experience.

Magnificent Mekong – One Mighty River. One Amazing Experience.

Conditions: Discounts listed in Australian dollars and valid on 2011 sailings only. Must book and pay in full by 31 October 2010. Discounts combinable with Past Passenger Discount and valid 
for new bookings only. Conditions apply, visit www.vikingrivercruises.com.au for full booking conditions.

T H E  W O R L D ’ S  L E A D I N G  R I V E R  C R U I S E  L I N E . . . B Y  F A R ®

Save $1,500 per person on the 2011 Magnificent Mekong itinerary. Book and pay in full by 31 October 2010
Call 0800 447 913 or email newzealand@vikingrivercruises.com.

Visit www.vikingrivercruises.com.au for all details.

Pacific Pearl extends 2012 Summer season
Due to popular demand, P&O Cruises has extended Pacific Pearl’s 2012 summer season with
the addition of a new 14-night roundtrip cruise to Australia from Auckland.
The cruise will take New Zealanders to six Australian ports, including Hobart, Burnie and Port
Arthur in Tasmania, plus Melbourne and Sydney and an inaugural call to Newcastle. The
cruise will also include scenic cruising in Tasmania’s spectacular Wineglass and Oyster Bays.
Priced from NZ$2,369pp quad share and NZ$3,599pp twin share, the Pacific Pearl cruise will
depart Auckland on 29JAN12.
Pacific Pearl had previously been scheduled to end her NZ summer season with a four-night
cruise from Auckland to Sydney on 29JAN. That cruise will now take place on 12FEB.

Complete Cruise Solution New Zealand manager Shannon Currie says the move reflects
strong advance bookings for Pacific Pearl, which will be officially named in Auckland on
21DEC this year before departing on her maiden voyage to the Pacific Islands the next day.
He says the addition of two Kiwi-focused food and wine cruises featuring guest chef, Queen
of Maori Cuisine, Anne Thorp have been well received. They could also enjoy food and wine
cruising on Pacific Pearl during the winter 2012 season when her range of cruises ex Sydney
include a three-night Barossa-themed food and wine cruise.
The new P&O Cruises 2012 winter program will also see the addition of the new port of
Mare, in New Caledonia’s Loyalty Islands. Mare, meaning ‘the island speaks to your heart’, is
sure to be a favourite for romance seekers, says the cruise line.
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Oceania Cruises releases new Alaska savings

According to USA Today, one
of luxury line Regent Seven
Seas’ three ships, the 700-
passenger Seven Seas

Voyager, has experienced a
problem with its pod
propulsion system. Its 17OCT
cruise has been cancelled and
the ship remains berthed at
Piraeus awaiting drydock
repairs. Customers who don’t
choose an alternative voyage
will get a full refund and a
$1,000 future cruise credit
applicable to any 2010 or 2011
departure. Travel agent
commissions are protected.

Charging extra for steak
CruiseCritic.com reports that Carnival Cruises is testing
the idea of charging extra for steaks in its main dining
rooms — a controversial concept pioneered by rival Royal
Caribbean two years ago.
The report says Carnival has added extra-fee steaks as
well as lobster to the menus of the Carnival Paradise,
Carnival Triumph and Carnival Inspiration. The options
range from a premium, nine-ounce filet mignon to an 18-
ounce grilled prime rib chop — all at US$18.
Unlike many of Carnival’s other ships, the three vessels
lack one of the line’s signature, US$30pp steakhouses with
premium cuts of beef, so the for-a-fee steaks in the main
dining room give passengers a new option not previously
available on the ships.
Like Royal Caribbean, Carnival is continuing to offer less
elaborate steaks for no extra charge in the main dining
rooms of the ships.

To celebrate its inaugural Alaska season,
Oceania Cruises has announced Bonus
Savings, featuring reduced World Fares and
20% discount, and up to US$500 per person
shipboard credit.
Some 11 cruises have been reduced by up to
US$500pp, plus the first nine sailings of the
programme now include a US$500pp
shipboard credit.
Prices now start from NZ$3,725pp share twin
based on the 10-night Frontier and Glaciers
itinerary Vancouver return sailing on
07JUN11.  This offer expires 31DEC10.
Choose from four intriguing itineraries on
Oceania Cruises’ 684-guest Regatta:
Majestic Alaska - 14 days roundtrip from
San Francisco, a maiden port for Oceania
Cruises, visiting Victoria and Vancouver,
British Columbia; Sitka, Hoonah, Skagway,

Juneau and Ketchikan, Alaska; and Astoria,
Ore. Departures: 12MAY, 26AUG.
Alaskan Grandeur - 12 days between San
Francisco and Vancouver. Ports include
Astoria and Victoria, as well as Wrangell,
Juneau, Hoonah, Sitka and Ketchikan.
Departures: 26MAY, 14AUG.
Frontiers and Glaciers - 10 days roundtrip
from Vancouver, calling at Sitka, Hoonah,
Kodiak, Wrangell and Ketchikan. Departures:
07JUN, 04AUG.
Glacial Wilderness - 12 days between
Vancouver and Anchorage, with visits to
Ketchikan, Wrangell, Juneau, Hoonah,
Skagway, Sitka, Seward and Homer.
Departures: 17JUN, 29JUN, 11JUL, 23JUL.
Contact Cruise Holidays on 09-523 7788 or
0800 CRUISE (278 473) or visit
www.oceaniacruises.co.nz for further details.

ACCOMMODATION
Host Accommodation’s 5th

Birthday
New Zealand accommodation referral group
Host Accommodation turns five this month.
Five years ago the AA and Host
Accommodation agreed to part company and
doomsayers were in strong voice: Host
Accommodation was doomed to fail. They
were wrong, says General manager, Chris
Lee. “On our 5th Birthday, Host
Accommodation is one of the country’s
largest Motel/Hotel chains and is also the
fastest growing.
“A lot has changed in the last five years and
we have too,” adds Mr Lee. “We have

embraced social media to communicate with
our customers, continued with our successful
12th Night Free Bonus programme and our
commitment to customer service.
“We would not be here today without the
commitment from the Host Board, member
properties and our valued customers whose
continued loyalty is the key to our success.”
www.hostaccommodation.co.nz

Crowne Plaza Queenstown advises that effective 01NOV it will be a totally
non-smoking hotel. This includes all guest rooms, public areas and private
balconies. There are outdoor areas to cater to smoking guests.

Outrigger Enterprises Group is consolidating its Australia and Fiji
operations into its Asia office located in Phuket, Thailand, effective
immediately. Outrigger currently has two properties open in
Australia - Outrigger Twin Towns Resort at Coolangatta and
Outrigger Little Hastings Street Resort & Spa in Noosa, and one
property in Fiji – Outrigger on the Lagoon on the Coral Coast.
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GREEN MATTERS

INDUSTRY

Creeksyde upgrades to EarthCheck
Queenstown Top 10 Holiday Park “Creeksyde” has become an
EarthCheck certified property after receiving certification
from the global sustainability and environmental auditors.
The environmentally conscious holiday park had previously
achieved seven annual certifications with Green Globe and
now upgrades to EarthCheck, which is a more stringent
assessment process.
EarthCheck recognises that Creeksyde carries out its daily
operations in ways that are compliant with the highest
standards of the programme – currently the largest
environmental management system used by the travel and
tourism industry for benchmarking and certifying sustainable
operational practices.

AT LAST!
LIGHTWEIGHT LUGGAGE

Travel Comfortable offers
the very latest in lightweight
technology constructed from
1680D Ballistic nylon with
advanced frameless design.
The Voyager Range starts at
2.0kg for a cabin size roller case.

www.travelcomfortable.com

Phenomenal BritAgent response
The announcement by VisitBritain last week that it was
launching The BritAgent Specialist Programme in New
Zealand has already seen Sally Holyer inundated with 140
registrations.
“The immediate uptake was way beyond
my expectations,” says Sally. “I’ve been
swamped with emails but I’m happy to
have all the agents in New Zealand join
the programme if they want.”
Sally says she expects the programme to
be live on the system next week.
To register for the BritAgent programme, email your
details to traveltradenz@visitbritain.org

Ups & Downs
Latest provisional figures released last Friday for the 4 weeks
ended 19SEP show overseas departures up 7.2% over the
same period last year.
Ups: Australia 5%, US 20%, China 36%, UK 18%, Samoa
33%, Cook Islands 13%, Canada 1%
Downs:  Fiji -9%, India -32%, Thailand -29%

Last space opportunity
on Oman & Dubai Famil 02-10NOV
Are you are keen for first-hand knowledge of vibrant and
exotic Dubai and to experience the contrasting and stunningly
scenic landscapes, the history, and diversity of culturally rich
Oman?  Two spaces have become available on an 8-day famil
departing 02NOV ex AKL. Highlights include Muscat,
Nizwa, Wahiba Sands, Wadi BaniKhalid, Ras AlHadd in
Oman and Dubai. This famil has been carefully designed to
provide a good insight into the rewarding travel experiences
that can be achieved by clients interested in visiting these
destinations.
Register your interest immediately with Carol Wisker,
national sales & marketing manager, The Innovative Travel
Co. on Ph. 09-418 3240 or email: carol.innovative@xtra.co.nz

New passport application forms
TAANZ points out that a series of new, user-friendly passport
application forms have now replaced the previous form. There
are separate forms for a first-time Adult applicant, an Adult
Renewal applicant (who will no longer be required to return
their old passport) and a Child applicant. In addition, two
supplementary forms are provided, a new Lost & Stolen form,
and a new Statutory Declaration form.
Visit the new-look Passports website at www.passports.govt.nz

Record-breaking fundraiders
David Hiatt, managing director of Lookout Point Luxury
Travel and Hamish Jenkins, an Air New Zealand 737 pilot
are competing in this week’s Novotel $10 Challenge,
racing from Queenstown to Auckland over three days.
The race which started yesterday, raising funds for Cure
Kids, sees teams of two hitch-hiking and competing in
challenges, similar in style to the Amazing Race, but with
just $10 to spend along the way.
Teams are required to raise $7,000 to enter but David &
Hamish have raised over $62,000 setting a new fund-
raising record for the adventure race. Donations can be
made online at www.fundraiseonline.co.nz/
JenkoAndDavidForCureKids

40 years of wheeled luggage
This month marks the 40th anniversary of the invention of
wheeled luggage by U.S. Luggage, whose then-president
Bernard Sadow had the idea when returning from Aruba with
his wife and their two heavy suitcases. He noticed a skid
nearby, and made an inspired connection, turning to his wife
and saying, “That’s what luggage needs: wheels.”
The prototype had four caster wheels made from plastic and
metal and a rope tow to pull it along. Sadow had trouble
selling the concept to department stores, but eventually
Macy’s saw the point and the wheeled bags became an instant
sales success.
The idea eventually evolved into the two-wheeled version and
U.S. Luggage filed for and won a patent in 1972. This was
later defeated by other companies who now can put wheels on
their luggage.
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NSW Remarkable Journey 3
NSW New Product 2010

TravelGoals – Mike Pero’s travel savings scheme
Entrepreneur Mike Pero has launched
TravelGoals, a new financial services product
designed as a goal-focused, save-in-advance
payment option for Kiwi travellers and the
travel industry.   The service is free to use for
the industry and travellers.  The site address
is www.travelgoals.co.nz
“TravelGoals allows people to save in
advance for short, medium or long-term
travel goals,” says Pero.  “TravelGoals is a
dedicated travel fund that helps people avoid
temptation and save money for future travel
be it personal or business.
”This is a great product for the travel
industry.  It gives travel agents and industry
professionals a powerful tool that can help
drive sales by focusing people on their travel
goals.”
Pero says breaking a dream holiday down
into ‘bite-sized’ savings contributions can
make the cost look a lot less daunting.
”When some people look at a brochure, flyer
or website with a full ticket price it may
appear out of reach,” he said.  “But when you
break the cost down in a TravelGoals savings
plan, a trip abroad can look a lot more
achievable. For example a $3,000 holiday
broken down to a daily savings rate over nine
months is only around $11.00 per day, less
than some people spend on lunch.”
Pero says it’s all about affordability.  “You
seldom see new cars advertised at their full
price – it’s normally from say, $399 a month
and not the total cost of $45,000.
TravelGoals offer the travel industry an
opportunity to become more innovative with
pricing options that make it easier for the
customer to say ‘yes and now’.

”Instead of just walking away with a bunch of
brochures, agents can now offer a client a
dedicated save-in-advance payment option to
help them achieve their holiday goal,” he
said.  “It is a tangible way of connecting with
a customer and converting a holiday enquiry
into a sale.”
”TravelGoals is absolutely transparent and is
not to be confused with a lay-by type holiday
package which can end up being more
expensive and inflexible,” said Pero
TravelGoals utilises SafeKiwi, Pero’s online
escrow and transaction service. All funds are
held independently in a bank account on
behalf of TravelGoals’ clients under the
custody of Public Trust. Public Trust is a
Crown owned entity whose independence is
guaranteed under the Public Trust Act 2001.
”Kiwis are realising the best place for their
pre-payment, deposit or savings is outside
their normal bank accounts. Bank accounts
can be far too accessible and goals can easily
end up falling by the way side,” he says.
Pero says that while TravelGoals does not
pay interest, clients do have a chance to win a
travel related prize each month while they are
saving.

Kiwi departure stats
August international travel departure stats
showed New Zealand residents departed on
180,200 short-term overseas trips in AUG10, up
2% or 3,800 on AUG09. This departure total is
the highest ever for an August month.
New Zealand residents took more trips to the
US (up 1,800), the UK(up 1,600), the Cook
Islands (up 1,400), China (up 1,100), and
France (up 800) in AUG10 vs AUG09.
TAANZ reports that the trend in New Zealand
resident departures is just above levels seen
before the global economic downturn.
For the year ended AUG10, short-term
departures of NZ residents numbered 1.982
million, up 3% or 65,600 on the year ended
AUG09. N Z residents departed on more trips to
Australia (up 21,000 or 2%), Fiji (up 7,400 or
8%), China (up 6,800 or 12%), and the US (up
5,400 or 6%). However, the 97,100 trips to Fiji
were still well below the 109,600 trips to that
country in the AUG06 year.
A holiday was the main travel purpose for
800,300 NZ residents who departed in the
AUG10 year, up 2% on the previous year.
Another 676,700 departed to visit friends and
relatives (up 3%). Departures for business
purposes (278,100) were up 8% .

LATE BREAK
Qantas tightens baggage rules
Qantas is tightening baggage rules and
increasing some fees for its frequent flyers.
Changes to the scheme include imposing
limits on the number of checked bags for
domestic flights in addition to weight
restrictions.
This means all Qantas customers will have a

piece limit, as well as a weight limit, applied
to their complimentary checked baggage
allowances.
Under the new restrictions for domestic
tickets issued from 01DEC for travel from
next June, Frequent Flyers will be limited to
either one or two checked bags weighing up
to 23kg or 32kg, depending on their status in
the scheme and the class of travel.
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