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717,000 new Jetstar seats for N.Z. domestic flyers
Jetstar has moved quickly to announce a strengthening and
consolidation of its network in the domestic NZ market with
the announcement of 39 extra weekly services to be introduced
between Auckland, Christchurch, Wellington and Queenstown
from this summer.
Jetstar’s positioning of two additional A320 aircraft in New
Zealand by early 2011 will support further sustained growth of
its low fare services, building its domestic NZ market share
steadily towards 20 per cent – a total of up to 116 weekly
return flights.
From 09DEC10, Jetstar will lift its AKL-ZQN frequency from
a daily to 11 per week. And from early FEB the airline is
adding 14 flights per week between AKL and CHC; lifting its
AKL-WLG
frequency from
21pw to 35pw; and
adding a second
daily flight between
CHC and WLG.
Jetstar Group CEO
Bruce Buchanan and
newly appointed
Jetstar Australia /

New Zealand CEO David Hall made a joint announcement in
Auckland. Mr Hall said the new flights will be underpinned by
more Jetstar jobs and include an additional aircraft based
permanently in Christchurch as part of JQ’s ever-increasing
presence in New Zealand.
“Our newly expanded domestic and recently announced trans
Tasman growth will offer timely support for New Zealand
tourism and regional economies, in particular following the
recent earthquake in Christchurch and in advance of the 2011
Rugby World Cup,” he added.
The news was welcomed by Christchurch International chief
executive Jim Boult, who said: “The announcement that
Jetstar is putting on three extra flights a day from Christchurch

is welcome news.
It helps replace the
flights lost from
Pacific Blue’s
withdrawal from
the domestic
market, and
provides an extra
boost for our
tourism industry.”
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NEW ZEALAND

Christchurch back on track
Open for business signs are springing up throughout
Christchurch as the city’s tourism industry swings back into
action.
After a week of post-quake disruption, nearly all of
Christchurch’s tourism operators, visitor attractions, and
accommodation providers are back in business.
Key visitor attractions in Christchurch emerged largely
undamaged and it is estimated that 98% of accommodation
providers and tourist attractions in Christchurch and the wider
region are up and running.
The city’s main MICE, entertainment and sporting venues
received no structural damage in the quake and are pushing
ahead with planned events, including two sold-out concerts by
Metallica and a Canterbury v Wellington ITM match.
“As far as the tourism industry is concerned it is business as
usual and the welcome mat is out,” said Christchurch &
Canterbury Tourism chief executive Ian Hay. “Spring is
traditionally a popular time for visitors to come to
Christchurch because the city is in full bloom and we see no
reason why this year should be any different.
“The best thing international visitors and domestic travellers
can do for Canterbury is to keep their travel plans,” Mr Hay
said.

the many varied attractions Christchurch has to offer.
Most central city bars and restaurants have re-opened and all
public transport, including the historic tourism tramway, is
running as usual.
Civil Defence shifted out of its makeshift headquarters in the
Christchurch’s Art Gallery a week after the quake, allowing
the gallery to push ahead with its preparations to host a major
touring sculpture exhibition by London-based Australian
sculptor Ron Mueck.
Christchurch’s historic Arts Centre in the heart of the city’s
cultural precinct has re-opened, although parts remain off-
limits to the public while repair work is carried out.
There are lashings of snow on the region’s ski fields and all
the visitor attractions in the wider Canterbury area are
operating at full capacity so there is no reason for people to
cancel or postpone their holiday plans.

Although some older buildings were seriously damaged by the
quake, people can still move freely around, shop and enjoy

Wine Discovery New Zealand 2010 still on
The Great Wine Capitals Global Network AGM and the
international Wine Discovery NZ 2010 conference being held
in Christchurch and elsewhere 31OCT-04NOV will be going
ahead as planned. Because of the earthquake, the registration
deadline for South Island wineries wanting to showcase their
wines at the event has been extended to Saturday 25SEP.
Registrations are open for local and international wine
industry representatives at www.winediscoverynz.com.

ANZCRO 2010-11
ANZCRO’s Peter Davies, in Auckland and wearing his
Renault Eurodrive hat at the French Travel Workshop told
TravelMemo that ANZCRO had enjoyed a good winter season
with ski product and that summer bookings were starting to
roll in. This followed the release of the new “kiwifruit”

Lake Tarawera walking track
Recreational walkers and sightseers will have a new “must-
do” walk in the Rotorua area this summer with stage one of a
walking track around scenic Lake Tarawera scheduled to be
completed by December.
The Rotorua Daily Post reports that more than half of the
Lake Tarawera walking trail’s 14km stage one track is
complete. The trail will eventually become a link between
lakes Tarawera, Okataina, Okareka and Rotomahana.
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Le Cordon Bleu school for Wellington
Le Cordon Bleu is opening a cooking school in the Wellington
CBD and is expected to attract up to 500 international
students a year into the city.
BusinessDay.co.nz reports Le Cordon Bleu will be the
centrepiece of the Centre for Culinary and Hospitality
Excellence, set to open late next year or in early 2012 in a
Manners Mall building.
The centre will feature a public restaurant for students to
demonstrate their skills, a 100-seat lecture theatre, a training
bar and seven kitchens.
“The world’s premier culinary arts institute”, as it calls itself,
has 29 schools on five continents teaching fine cuisine to
more than 22,000 students a year.
As part of the new centre, Wellington Institute of Technology
will move about 250 students from its hospitality school in
Petone into Wellington. Chief executive Linda Sissons told
BusinessDay the hospitality industry had indicated it wanted
the courses based in Wellington.
The establishment of New Zealand’s first Le Cordon Bleu in
Wellington is expected to enhance the city’s efforts to be
branded the nation’s culinary capital.

brochure which was printed in limited
numbers this year and is available from
Brochurenet. It can also be downloaded
at www.anzcro.co.nz.
Peter says their Christchurch office is
now running as normal, having only
closed for one day during the
earthquake aftershocks as a precaution.
The office came through unscathed as
did the staff and their homes.
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Tourism operators share their secrets
Three top tourism operators share some of the secrets
of their success in a new DVD produced by the
Tourism Industry Association New Zealand (TIA).
Case Studies in Tourism offers ideas and business tips
from Encounter Kaikoura, Taupo Bungy and YHA
Wellington on a variety of subjects, including:
• marketing
• staffing
• safety and systems
• providing a world class visitor experience
• adding value
• environment and community.
The three operators have plenty of ideas that other TIA
members can learn from and apply to their own
businesses, according to TIA industry advocate Evan
Freshwater.
“Case Studies in Tourism provides valuable
perspectives on issues that are core to every tourism
business, whether they are accommodation providers,
activities or transport operators.”
The DVD is available for download from the members-
only section of TIA’s website www.tianz.org.nz.
Alternatively, members can order a two DVD set,
which includes TIA’s 2007 Case Studies in Tourism
featuring Awaroa Lodge, Dive! Tutukaka, Heritage
Queenstown and Nomad Safaris. This is available for
$20 – email info@tianz.org.nz for more details.

Queenstown Lakes District Council is helping fund a
purchase of the 50km of Nordic cross-country skiing
facilities at the Snow Farm near Wanaka from Pisa
Range landowners John and Mary Lee. The council

The Otago Daily Times reports that former Queenstown
hotelier Iris O’Connell died this week in Dunedin, aged 101.
Mrs O’Connell and her late husband, Jim, developed
O’Connell’s Hotel in Queenstown, which was later sold to
make way for O’Connell’s Pavilion.

has “kick-
started” a major
fundraising
campaign to help
the Pisa Alpine
Charitable Trust
buy the Snow
Farm.

Free wi-fi broadband for Wellington waterfront
Visitors to the capital’s waterfront will be able to access fast and free
wireless internet by early December, thanks to a joint effort by Trade
Me and Wellington City Council.
The free wi-fi network will extend from Queens Wharf, across to the
NZX Centre, and down to Te Papa.
Trade Me CEO Jon Macdonald said it just seemed like a good thing
to do. “Trade Me is an online business and we love being part of
Wellington. We firmly believe Wellington is the internet capital of
New Zealand, and helping people connect to the web in and around
the waterfront is a good fit for us…. We see the service benefiting
locals, tourists, travelling business people and community groups.”
Wellington Mayor Kerry Prendergast said she thought the initiative
was fantastic and it would be great to have it in place before the
influx of summer visitors and the 2011 Rugby World Cup.
The initiative is purely gratis, and there are no commercial or
revenue objectives. The service will be reviewed in a year’s time.

Ruapehu’s rugby $20.11 value offer
Visit Ruapehu has unveiled an innovative concept to promote the
region during next year’s Rugby World Cup. It is believed to be the
first non-hosting region to have announced its plans so early, with
just under a year to go until the start of the event.
Says Visit Ruapehu’s acting chair, Mike Smith: “A number of other
regions are hosting teams and games so we’ve had to come up with
an innovative approach to capture visitors’ imagination as they criss-
cross the Ruapehu region, to and from various matches.”
The Twenty-Eleven ($20.11) concept provides a framework for
Ruapehu businesses to embrace Rugby World Cup visitors by
devising value-based services and product offerings priced at $20.11.
Suggestions include a $20.11 dinner item, ski lessons or rental
packages, retail merchandise or event admission tickets. All would
feature a logo linking device made available by Visit Ruapehu to
visitor related businesses in the region.

Warning on backpacker numbers
New Zealand has been warned to expect soft backpacker
numbers this summer following a tough winter for Australia.
Website Thumbrella reports Global Gossip director Peter
Ovenden told delegates at the recent New Zealand
Backpacking, Adventure and Youth Tourism Conference a
combination of low numbers in Australia over the last 18
months and the attractiveness of Asia as a cheaper alternative
will put pressure on New Zealand’s backpacking sector this
summer.
Traditionally, around 70% of the flow of international
backpackers between New Zealand and Australia is from west
to east.
Ovenden said New Zealand had benefited from a lack of jobs
in Australia in summer 2009/10 because backpackers who
couldn’t find work in Australia headed to New Zealand
instead. However, he warned this may not happen again due to
the lack of numbers in Australia over winter.
He emphasised the importance of working holiday visas in
Australia to both markets.
“It’s a symbiotic relationship – if they are not working in
Australia, they are not earning money to spend in New
Zealand,” he said.

New holiday booking website
A new website – www.holidaysnewzealand.co.nz – has been
launched by Holidays New Zealand in time for summer
holiday planning. It allows property owners to list their rental
properties, campsites, motels, backyard tenting or B&Bs for a
one-off annual fee from $149, with zero commission. HNZ
gives New Zealand property owners the flexibility to upload
their own property photos and manage their bookings using a
simple calendar directly with potential holidaymakers.
“The website gives all the control to holidaymakers and New
Zealand property owners. It’s a one-stop shop for planning a
holiday in New Zealand,” says owner Christine Shanahan.
The idea arose because events like the Rhythm & Vines
festival in Gisborne struck a shortage of accommodation
during the festival period, 29DEC-01JAN, when population
numbers can soar.
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AUSTRALIA
Winfrey and fans headed for the Oprah House
The video clip of Oprah Winfrey telling a
studio audience of 300 of her most loyal
viewers that they were all headed Down
Under with her and John Travolta gave the
destination massive worldwide publicity this
week. “The Oprah Winfrey Show” has a
weekly US following of 40 million viewers
and is broadcast in 145 countries, and the clip
of the announcement and audience reaction
has been aired in TV news bulletins around
the world, while online news sites everywhere
have links to it.
Under wraps for a year, the surprise gift for
the fans attending this special episode – the
premiere of the 25th and final season of the
Oprah Winfrey Show – was a deal involving
Tourism Australia, Qantas, Tourism New
South Wales, the Sydney Opera House,
Tourism Victoria, Tourism Queensland,
outfitter R.M.Williams and Network 10.
Tourism Australia will be hoping to see the
“Oprah Effect” in action. The talk show queen
has a proven record of boosting sales
massively for everything she endorses as one
of her “favourite things.”
Dubbed ‘Oprah’s Ultimate Australian
Adventure’, the exercise will see the star and
entourage fly on a Qantas Airbus A380 to
Australia with qualified pilot John Travolta at
the controls. The movie star has been an
enthusiastic Qantas Ambassador-at-Large
since 2002.

film at least two episodes and capture the
party’s journeys around some of Australia’s
most striking locations during an eight-day,
seven-night trip.
They will then gather at the steps of the
Sydney Opera House - or as it will be known
that week the “Oprah House” - for a
spectacular show featuring Australian talent
and special guests. Episodes will air first in
the US in early 2011 and then roll out to other
countries.
The Australian filming will be the first time in
its 25 year history that the show will have
been filmed with its US audience outside
North America.
Footnote: The audience also each received a
Motorola Smartphone.The “Oprah” show cameras will be on hand to
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Believe it or not, the famous Puffing Billy Railway in the Dandenong
Ranges of Victoria recently carried its nine-millionth passenger.

Tourism Australia’s new campaign ‘There’s nothing like Australia’ is set to be a hit with New Zealanders 
looking for a unique holiday experience. Tourism Australia has made it easy for industry to get in on the 
action with a set of ten free trade tools available for download. Some of the helpful tools you can use are;

New Campaign Content Widget
The new campaign widget can be integrated 
into your website to promote Australia as a 
holiday destination to clients and encourage 
them to book their holiday through you. This 
engaging tool has inspiring footage, images 
and captions and is easily customised to 
include your company’s deals and has a 
direct link to your booking system.

The process is easy and effective;
1  Go to www.tourism.australia.com/en-au/

marketing/5808_5813.aspx

2  Discover the 10 marketing tools at your disposal; 
Campaign Logo and Tagline, Ad Template, Digital 
Postcards, New Campaign Content Widget, 
Newsletter Template, Artwork for Posters and 
Flyers, Screensaver, Digital Wallpaper, Stills and 
Moving Images and Partnership Manuals.

3  Download selected tools.

4  Customise the tools with your company’s logo, 
messaging and offers.

5  Distribute, print and promote to show your 
customers why There’s nothing like Australia.

Newsletter Template
This template enables you to create an 
e-newsletter with your own content and 
place it on this pre-designed, campaign 
themed template.

Ad Template
A range of advertising templates are 
available which can be customised for your 
company’s latest Australian deals.
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Pictured at Skillogalee Winery, Clare Valley:  L to R: Mick
Murdoch (Heading Bush), Jayne Vaughton (Heading Bush),

Wendy Smith (McIntosh Travel Whakatane), Morgann Price
(House of Travel Gore), Kristin Edgeworth (Travel Managers

Group AKL), Belinda Sixtus (House of Travel Kapiti Coast),

Evelyn Lee (Midday Travel AKL), Dawn Beresford (Flight

Centre Nelson), Joanne O’Gorman (Travel Managers Group

AKL), Kim Mildon (Flight Centre Travel Broker), Tania
McKearney (Flight Centre Howick), Maja Fabijancic (GO

Holidays AKL), Absent: Stacey Nancarrow (GO Holidays AKL).

Gold Coast wants Ellen
Queensland Premier Anna Bligh is hopeful Oprah Winfrey’s
Australian visit will inspire Ellen DeGeneres to visit the Gold
Coast and has not ruled out offering her an assistance package
to lure the talk show phenomenon there. The Gold Coast
Bulletin quotes her as saying Trade and Investment
Queensland in LA have had some discussions with Ellen’s
producer.
Ms Bligh told State Parliament that Oprah would visit
Queensland but the Gold Coast is likely to miss out, with the
US superstar heading instead for Cairns and the Great Barrier
Reef.
Local radio station Sea FM launched a campaign to lure
DeGeneres to the Gold Coast earlier this year, while the
Bulletin has also published an open letter to Ellen in May.

New cellar-bration for Adelaide
Adelaide’s reputation as the ‘Festival City’ is reinforced with
the announcement of the new ‘Cellar Door Wine Festival -
Adelaide’, which is scheduled for 25–27FEB11 at the
Adelaide Convention Centre.

The festival will give visitors the
opportunity to ‘explore’ all South
Australia’s world renowned wine regions
right in the heart of Adelaide, with three
days of wine tasting, regional food

sampling, live music and
unique wine experiences.
It joins an array of world
class events taking place in
the ‘Festival City’ between
January and March each
year, including the Santos
Tour Down Under,

Adelaide Fringe, WOMADelaide, Clipsal 500 Adelaide and
the Adelaide Festival of Arts.
To purchase tickets to the ‘Cellar Door Wine Festival -
Adelaide’, or for more information, visit
www.cellardoorwinefestivaladelaide.com.au or email Olivia
Stratton at olivia.stratton@adelaidecc.com.au

City, Wine & Outback famil showcases
South Australia
The South Australian Tourism Commission, in conjunction
with Air New Zealand, recently hosted 11 travel agents on a
seven-day famil to Adelaide and South Australia.
The famil took in the Giant Pandas at Adelaide Zoo and the
Adelaide Central Market, plus the food and wine experiences in
the Adelaide Hills, Barossa and Clare Valley regions.
The agents then enjoyed a three-day Mountain Safari tour with
Heading Bush Outback Adventures, visiting Wilpena Pound
and Flinders Ranges.
The group stayed overnight in luxury Eco Villas at Rawnsley
Park Station, and were treated to canapés and wine overlooking
the Flinders Ranges at sunset. They also enjoyed a night in the
newly refurbished deluxe rooms at Wilpena Pound Resort.
House of Travel, Kapiti Coast agent Belinda Sixtus wrote on
the ‘I Love South Australia’ Facebook page: “Just got back
from a 7-day famil in South Australia! What an awesome
destination, so much to see and do and stunning food and wine
to enjoy as well. I would recommend everyone get over there to
have look - beautiful beaches, great shopping, close enough to
get to the Outback and vineyards on your door step!”

New on the Gold Coast
Among the new attractions and experiences at the Gold Coast’s family fun parks
is AquaLoop at Wet’n’Wild. Not one, Not two... but four new full looping
transparent slides open at Wet’n’Wild this month. The new ride ‘AquaLoop’
begins when the trap door is released and the rider plummets, accelerating into a
massive vertical free fall drop and then up into a transparent looping slide. The
slide is described as gut wrenching, heart-pounding and gravity-defying and takes
riders to speeds of up to 60km/h.
Also new is Journey to the Centre of the Earth 4-D at Movie World. This
exciting adventure is based on the classic film, and stars Brendan Fraser as Dr.
Trevor Anderson, a science professor whose untraditional hypotheses have made
him the laughing stock of the academic community. Following an intriguing lead
on an expedition to Iceland, Trevor and his accompanying nephew stumble upon
a mystery that leads them on an explosive discovery and a thrill ride adventure
that brings them face to face with never-before-seen worlds and prehistoric
creatures beneath the Earth’s surface. Somehow they must find their way home...
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Gold Coast numbers
The Gold Coast is still 25,000 international
visitors short of the “Herculean days” of
2008, according to the Gold Coast Bulletin,
which published Tourism Research
Australia figures showing 826,000
international tourists spent $1 billion in the
past 12 months. This compares with
849,000 visitors in 2008.
New Zealand is still the biggest market for
the Coast with 200,000 visitors, but their
numbers dipped 2 per cent.
Japan delivered 114,000 visitors, an
increase of 3% on the previous year, but
was still 100,000 down on 2005. China
numbers were 107,000, an increase of 15%.
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Castaway Bay at Sea World
The all new Castaway Bay at Sea World is pitched as the
world’s best adventure playground. The exciting new A$6
million family attraction caters for kids of all ages and
features a themed ride and child-friendly play areas.
The kids will love the splashtacular Battle Boats ride with
over 80 water cannons. The little ones can climb, crawl and
clamber their way through The Sky Fortress featuring five
levels of rope bridges, tunnels and much more. And for the
dare devils, the Sky Climb* will test bravery and balance on a
thrilling course 12 metres above the ground. Sea World’s
Castaway Bay is an adventure for the whole family.
*Pay as you play attraction.

Tourism Holdings Limited (THL) is relocating its Eagle
Farm, Brisbane branch to new premises complete with
self-service check-in, children’s play area, toilet and
shower facilities.   The new branch, at 21 Industry Court,
Eagle Farm, will provide a base for THL’s Maui, Britz,
Backpacker and Explore More brands.

SOUTH PACIFIC

Just over a year since its opening, the five star Pinctada
Cable Beach in Broome WA has been honoured by the
Australian Hotels Association as offering Australia’s
Best Resort Style Accommodation.

Fiji’s Coral Coast hotels launch
2010 Coral Coast Sevens

Green credentials for Norfolk villas
Norfolk Island’s Broad Leaf Villas (formerly Seavista) has undergone a big
makeover and a change of ownership and has achieved 4 Star and Eco
Friendly ratings.
It is the first tourism business on Norfolk Island to receive the tick of
approval through the Australian Tourism Accreditation Program and is the
seventh property on the island to be recognized by AAA Tourism as
achieving the criteria for Eco Friendly Star accreditation.
Properties earn this accreditation based on assessment criteria for Energy
Efficiency, Waste Minimisation & Management, Water Minimisation and
Guest Education. www.broadleafvillas.com

Industry takes lead
on Savusavu runway project
The Savusavu Tourism Association has taken the
initiative to help extend the airport’s runway by
200 metres.
The STA is working with Airports Fiji Limited
and Civil Aviation Authority of the Fiji Islands
on the project in which the association would
make a financial contribution.
Association chairman Justin Hunter said the
extension of the runway would not only benefit
Savusavu and Fiji’s north but the nation as a
whole.
“We can’t afford to expand tourism in Savusavu
in building more rooms or hotels if there are
limited number of passengers that come on
flights,” Mr Hunter told the Fiji Times Online.
He said in order to meet accommodation
demand and increase occupancy, the association
needed to help increase flight capacity.
“It’s more of a community initiative as we also
involve the business people in Savusavu and the
qoliqoli owners as well,” Mr Hunter said.

The 2010 Coral Coast Sevens was launched this
week at the Outrigger on the Lagoon Fiji. A
tournament logo with a Discover the Passion tagline
was also unveiled.
To be held 19-20NOV at Lawaqa Park in Sigatoka,
the Coral Coast Sevens 2010 major sponsors include
Shangri-La’s Fijian Resort & Spa, Outrigger on the
Lagoon Fiji, Rydges Hideaway, The Naviti Resort, Warwick Fiji Resort &
Spa, Coastal Rental Cars, Fiji Sun, Fiji Broadcasting, Tapoos Ltd, and
Pacific Destionationz.

100 Fiji bookings = $100 shopping voucher
Capitalising on Fiji’s ongoing appeal with the New Zealand
market, Matai Fiji specialist Liz Grimshaw of Our Pacific
Holidays Ponsonby has booked 100 people on Fiji holidays
during September to earn herself a $100 Westfield shopping
voucher from Tourism Fiji.
The prize forms part of an ongoing Tourism Fiji Matai Fiji
specialist agents’ incentive running until 31OCT.
As part of the scheme, the Matai agent selling the most Fiji
bookings across the entire incentive period wins a seven-night
Fiji holiday, with $100 shopping vouchers for the agents
selling the most Fiji holidays each month.
The agent selling the second highest number of Fiji holiday
bookings up until the end of the incentive will win a free
place on a Matai famil confirmed to take place next
November.
The incentive is open to all Matai specialist agents.
Consultants wishing to join the Matai program and have the
chance of winning the seven-day or monthly prizes can do so
easily.
All they have to do is sign up - for free – via the Matai
website at www.fijimatai.com.
*Conditions apply.
For more information contact Tourism Fiji’s Auckland-based
Information Officer Esava Nadolo, telephone 09 376 2533 or
via email at esava@tourismfijinz.com
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Tourism Fiji
Information
Officer Esava
Nadolo
presenting Our
Pacific Holidays’
Liz Grimshaw
with her $100
Westfield
shopping
voucher.
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ASIA

Four-night bonus at Fiji Outrigger
Four free nights’ accommodation is being offered as part of an
invitation to join in Outrigger on the Lagoon Fiji’s 10th Birthday
celebrations.
The five-star resort on the Coral Coast will mark its first decade in
November and throughout the month will offer 10 nights
accommodation for two adults and two children, for the price of
six.
The Outrigger Anniversary Accommodation Package means that a
family of four could enjoy a 10-night holiday, at Fiji’s premier
beachside resort from NZ$1660. What’s more children under 13
can play and eat for free.
The Anniversary package includes accommodation in a Superior
Resort View Room or guests can upgrade to a Deluxe Ocean View
Room featuring the Talai Butler service from NZ$460.
As part of these celebrations, guests will be able to enjoy further
savings by taking advantage of discounts and specials such as F$10
cocktails, pizzas and desserts.
The celebration deal coincides with the inaugural Fiji Rugby
Sevens Tournament being played over the weekend of 19-21NOV.
The Outrigger Nadroga Stallions, made up of some of Fiji’s leading
international players, will take to the field and guests will be
encouraged to come along and encourage the resort’s team in one
of the most important and passionately supported events on the
Fijian sporting calendar.
The resort’s Kalokalo Bar, high on the Lomalagi Hill overlooking
the resort, will also serve 10th Anniversary Afternoon Tea with
Tapas throughout the month.
The Meimei Nanny Program is unique to the resort and is available
in a package which gives children aged six months to 12 years four
consecutive days of personalised care for eight hours a day for
F$240 (NZ$172.)  This equates to little more than NZ$5 an hour.
There’s also the Little Riggers club for 3-7 year olds and Beach
Riggers club for 8-12 year olds, which run three sessions daily
providing supervised activities and cultural experiences.
As part of the birthday celebrations during November there will be
a daily prize draw for adults and children at the traditional Fijian
torch lighting ceremony.  Prizes will include complimentary
activities like horse riding and free entry to Kula Eco Park.

Travel industry friends welcomed Simon Duffy back as New
Zealand manager of New Caledonia Tourism and checked
out the NTO’s new downtown Auckland premises at Une
Soiree Caledonienne on Tuesday night. He is pictured here
with Virginia Hales, sales & promotions manager for NCT.
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Strategic boosts Brisbane-Bali to 3pw
Strategic Airlines is set to increase its services from
Brisbane to Bali from one to three times a week, with
the introduction of a new Brisbane-Townsville-Denpasar
service on 03DEC10.
The Australian-owned carrier will provide the new
service twice a week, adding to the weekly Brisbane-
Port Hedland-Bali service it established last month.
Strategic will operate the new full-service flights on an
Airbus A320 featuring 12 business seats and 144
economy seats, departing Brisbane every Friday and
Sunday.  www.flystrategic.com.au

Nepal hotel developments
Massive investments are being made in refurbishing Nepal’s
existing hotels and establishing new ones with Nepal Tourism
Year 2011 round the corner.
According to The Kathmandu Post, the Hotel Himalaya, a
four-star property, is upgrading to five-star rating while three
new four-star hotels are in the pipeline, two of them in
Kathmandu and one in Nepalgunj.
Xinhuanet.com reports that Nepal’s existing four-star hotels
are also busy upgrading, adding more rooms and comforts.
The 100-room Hotel Himalaya is adding 25 rooms and plans
to have them operational by mid-October. The five-star
Radisson Hotel is adding 100 rooms.
The Hotel Woodlands, which was closed in 2007, has
reportedly applied to reopen. The five-star Yak & Yeti Hotel
and the Soaltee Crowne Plaza are also improving their
facilities.
The upcoming Tourism Year has also attracted foreign
investment in the hotel industry.

19 Taj Hotels migrate to a Vivanta brand
Taj Hotels Resorts & Palaces has announced the roll-
over of 19 hotels to their new brand, Vivanta by Taj
Hotels & Resorts, slotted in the 5-star “upper upscale”
segment.
Sixteen erstwhile Taj Hotels joined the three existing
Vivanta by Taj hotels to create a brand which has an
inventory of nearly 2,500 rooms. An aggressive
expansion programme is already in place which will see
the brand grow organically to more than 30 hotels with
over 5,000 rooms over the next two years.

Jetstar is to launch direct twice-weekly flights from
Singapore to Guilin, with flights commencing on
03NOV, subject to regulatory approval. The flight
time to one of China’s most picturesque and popular
tourist cities will be slightly over 3½ hours.
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THE AMERICAS

Royal Brunei Airlines has released Early Bird airfares to Asia, valid
for sales through to 10OCT10. Return fares are available for travel
originating Auckland during the period 01FEB–30JUN11, with a
maximum stay of 21, 35 or 60 days, dependant on destination.
Economy Class fares to BKK, KUL or MNL from $1199, SIN from
$1299 & HKG from $1499.  Booking classes vary per destination and
all fares are fuel inclusive.  Airport taxes from approximately BKK
$72, SIN $69,  KUL $62,  HKG $71 & MNL $39.

Diana Ross at Caesars Palace
Diana Ross is bringing her “More Today than Yesterday” tour to The
Colosseum at Caesars Palace in Las Vegas for a two-night engagement
Friday 12NOV and Saturday 13NOV. The legend will perform her
greatest hits in this spectacular live show which features breathtaking
costumes and stage designs, along with a live string and horn section.
Tickets go on sale tomorrow Saturday, 18SEP at 10am US Time at
www.ticketmaster.com,  keyword “Caesars Palace”.
All Ticketmaster orders may be subject to additional service charges
and fees. Ticket prices are US$99.50/$79.50/$59.50/$49.50 (all prices
include 10% Live Entertainment Tax). Showtime is 8pm.

Big Apple the safest big city in America
New York City Mayor Michael Bloomberg and Police Commissioner
Raymond W. Kelly have announced that the Big Apple remains the
safest big city in America, according to an analysis of crime data
released by the FBI. The report shows that total crime decreased by
5% in New York City during 2009, outpacing national trends.  Murders
fell by 10%, compared to 7% nationwide. According to NYPD
Compstat data, crime is down an additional 1.5 percent citywide for
the first eight months of the year when compared to 2009 levels.
According to an analysis of crime data released by the FBI, of the 25
largest cities in the country New York City again recorded the lowest
Index Crime rate, ranking safest. Of the 266 U.S. cities with
populations larger than 100,000 that reported data to the FBI, New
York’s crime rate ranked 248th, placing it between Garden Grove,
California and Sunnyvale, California. No other city with more than
262,000 people ranked safer than New York City.

Southern charm, Contiki-style
Contiki’s 13-day Southern Adventure takes in Vegas,
Arizona, Texas and the US South, complete with special
‘Only with Contiki’ exclusives like a pilgrimage to
Graceland and a traditional ribs and BBQ feast.
Among the highlights of this 18-35s Contiki holiday:
Las Vegas: Taking an evening Illumination tour of the
“Strip”
Route 66: Journey along this historic stretch of highway
Grand Canyon: Hike, walk or take an optional flight of
this wonder of the world
Monument Valley: Tour the Navajo Tribal Park and see
the Painted Desert
Cortez: Take a scenic drive through the Rocky Mountains
Alburquerque: Explore the mix of Native American and
Hispanic cultures
Amarillo: Stop for a photo op at the quirky “Cadillac
Ranch”
Dallas: Discover why this city is nicknamed “Big D”

Memphis: Tour this musical mecca, including a visit to
Elvis’ Graceland mansion
New Orleans: Sightseeing here includes Jackson Square,
French Market and Bourbon Street.
The 13-day Southern Adventure is priced from $2799pp
twin share (land only), and includes hotel
accommodation, all transport, many meals, city
sightseeing and the benefit of Contiki’s experienced and
fun road crew.  www.contiki.co.nz

MIDDLE EAST
Dubai hotels seeing growth
A recent report released by the Dubai Department of Tourism and Commerce
Marketing (DTCM) shows that Dubai has achieved significant growth in
terms of hotel occupancy and tourism arrivals in the first half of 2010, where
the number of hotel guests in Dubai reached 4.18 million, up 9% on JAN-
JUN09.
Statistics from DTCM show Dubai now has 566 hotels, up from 530 last year,
while hotel rooms reached 67,369, a 16% increase. Hotel revenues lifted 6%.
There has been an 18% increase in the number of tourist nights, which
reached 12.4 million nights in the half-year to 30JUN10.
Hotels maintained an occupancy rate of 71.7% despite the increase in the
number of hotel rooms, and the occupancy rate for hotel apartments lift from
67.2% last year to 68.8% this year.
For first half:
Dubai welcomed 1.2 million Arab guests, an increase of 10%
There were 1.25 million guests from Europe, up 3%
There were 335,000 guests from the US, up 7%
Guests from Australia and Pacific countries reached 100,077, up 7%.
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EUROPE

Fashion Dome opens at Mall of the Emirates
The already sizeable Mall of the Emirates has just gotten
bigger with the addition of the Fashion Dome, which offers a
cluster of fashion labels to rival Dubai Mall’s Fashion
Avenue.
The Mall of the Emirates already boasts labels like Louis
Vuitton, Dolce and Gabbana and Gucci as well as department
stores Harvey Nichols and Debenhams.
Now, the Fashion Dome has arrived and its piazza-style
extension houses more than 30 luxury outlets. Among the
couture labels are Boutique 1, Versace, Dior, See by Chloe,
Cartier, Galliano, Mulberry, Bottega Veneta, Diane von
Furstenberg, and Christian Louboutin. Louis Vuitton,
Christian Dior and Gucci have expanded from their existing
locations in the mall to bigger premises within Fashion Dome.
For the trend-conscious man, Dior Homme, Brioni and Canali
have been added along with the Urban Male Lounge.

The central atrium is taken up by an impressive fountain,
surrounded by seven new restaurants. These bring to 85 the
total number of F&B outlets in the Mall.

Malta proves ‘stunning’
Malta really is stunning. That’s the verdict of Carol Wisker, sales and
marketing manager for Innovative Travel in an email to TravelMemo.
She’s been in Malta with Robyn Galloway, the specialist wholesaler’s
managing director as part of a Mediterranean product inspection tour.
“Robyn had mentioned to me she felt it was really under-rated and I
definitely agree,” says Carol. “I nearly didn’t stop there as Sicily was
my key focus and I’m so glad I did now.”
Consequently, The Innovative Travel Co. is encouraging travel agents
to advise clients seeking to visit destinations with history and cultural
heritage to consider Malta.  It has a documented history dating back to
5400BC and a visible impact of many civilizations that includes the
remains of megalithic temples, the world’s oldest free standing
buildings and magnificent Baroque architecture.  Among those
making their mark on Malta were the Phoenicians, Romans, Arabs,
the Turks, the Crusader Knights of St John, Napoleon and the French,
and also the British.
A large selection of Malta properties and local tours feature in
Innovative’s CIT ITALY brochure. Call Tollfree 0508 100111 or email
info@innovative-travel.com

Innovative Travel is a Christchurch based award winning travel
wholesale company, specialising in boutique destinations.

This position will primarily focus on selling the Middle East, Gulf
States, Mediterranean and North Africa via the company’s award
winning Ancient Kingdoms Holidays programme.

The ideal candidate will have travelled extensively in these areas,
and is already a top sales performer with a minimum of 3 years
experience as a travel consultant.

The position will commence in late October 2010.

The ideal candidate will have the following experience:

Extensively travelled in the Middle East, Greece,
Turkey, North Africa and Gulf States and has a
passion  for this part of the World

A top sales performer who is used to achieving sales
targets and working hard to achieve these

Has a minimum of 3 years sales experience in retail
or wholesale travel

Has a great team attitude and will work well with
our close knit team

Is flexible in hours and tasks

Has experience in Tourplan reservations system

Applications close 25th September 2010.

Robyn Galloway
Managing Director

The Innovative Travel Company,
PO Box 21 247, Christchurch, New Zealand

robyn@innovative-travel.com

CONSULTANT
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Sunsail sets up Athens base
Sunsail has a new charter destination – in the place where it
all began. Over 35 years ago, Sunsail put sails up in Greece
and now, 30 worldwide destinations later, Sunsail is back in
Greece.
Sunsail’s new Athens Lavrion base is ideally located for the
start of a sailing holiday in Greece’s Saronic Gulf and the
Aegean Sea.
Sailing in this area offers the prospect of lazy days spent on,
off or under the water at secluded anchorages off the tourist
track. The island of Aegina, which is only accessible by boat,
is just a short hop away from Sunsail’s base, and offers an
island untouched by mass tourism. Further afield the bustling
waterfront at Korfos, the ancient amphitheatre still used today
at Epidavros and the pretty fishing village at Ermioni, are just
a few examples of the diverse destinations that can all be
visited on this new sailing holiday.
Both sailors and non sailors alike can enjoy sailing from
Athens on either a bareboat or crewed yacht charter, with
yachts ranging from 32ft monohulls to 40ft catamarans.
The Saronic Gulf is ideal for protected and scenic coastal
cruising, while the Aegean Sea and the Cyclades offer more
wind and the opportunity for exhilarating open-water sailing.
The winds are predictable in both areas, and summer
temperatures average 24 to 27C.
www.sunsail.com.au

Visiting Windsor Castle
Your clients can go on a photographic journey through royal
history at Windsor Castle with the London Sightseeing Pass.
Visitors heading to the world’s largest occupied castle and
official residence of HM the Queen can also view a
photographic exhibition of royal portraiture by photographer
Marcus Adams. The exhibition spans a period of 30 years and
the centrepiece is a group of photographs of the very young
Princesses Elizabeth and Margaret taken in the late 1920s and
1930s.
The London Sightseeing Pass, when purchased with the
Travel option, also gives holders free travel to Windsor.

SIA truly an Earlybird for Europe
Singapore Airlines has come out a month earlier than usual with its 2011
Earlybird Economy and Business Class fares to UK/Europe.
SIA’s Europe comprises AMS / ATH / BCN / CAI / CDG / CPH / DME /
FCO / FRA / IST / LHR / MAN / MUC / MXP / ZRH, and the fares are
valid for travel from AKL, WLG (via AKL or CHC), CHC and DUD
(via CHC only).
Sales are from 15SEP to 15NOV10 and travel must be commenced on/
between 10JAN11 and 31OCT11.
SIA is offering its Lowest Airfare Guarantee for Economy Class travel
on these fares. The carrier guarantees that these Earlybird fares will be
the lowest fares offered for travel to UK/Europe 10JAN11 - 31OCT11.
You can now find the following fare advices on our Information Portal;
these will be updated in your CRS in due course.
5,000 bonus KrisFlyer miles combined with miles earned from
Economy Class EarlyBird travel in booking classes H, M class will
qualify each passenger for a return trip, either domestic, Australia, or
Pacific Island (excluding Honolulu). Subject to Frequent Flyer
redemption availability. Taxes and surcharges may apply for redemption
travel.
SIA says there have been changes to the rule for voluntary changes.
Check all the details at the SIA portal.

AVIATION

Renault Eurodrive, ANZCRO Earlybird Offer
With 15 new models, the Renault Eurodrive Earlybird deal represents
top value because vehicles are available at 2010 prices for travel in
2011.
This offer features 7 free days and mid size cars from $1749 for 28 days
(pay 21 + 7 free), free delivery in France plus reduced drop off fees
outside of France, and new for 2011 are Bonus Loyalty days for recent
past clients.
Fresh from the recent French Travel workshops ANZCRO general
manager Peter Davies says, “ANZCRO is very happy to be associated
with a quality product such as Renault Eurodrive and with the early
release of 2011 rates we are looking forward to a great European
booking season.”
Call ANZCRO now on 0800 269 276 or email renault@anzcro.co.nz to
secure the vehicle of choice. Click here to download the brochure or
order a hard copy from Brochurenet.

Qantas objects to Etihad / Virgin plan
Qantas has made a submission to the ACCC,
Australia’s competition regulator, objecting to the
application by Virgin Blue and Abu Dhabi-based
Etihad to form an alliance. Virgin Blue had been
calling on the watchdog to fast-track a decision in
the wake of the knockbacks to its Tasman and
transpacific alliance plans.
Qantas argues that since Abu Dhabi attracts only a
small volume of point-to-point travel, the true value
of the proposed alliance rests in access to
international networks.
“It is not possible that the applicants will not also
be coordinating prices between Australia and
Europe when they are price fixing on the Australia-
Abu Dhabi route,” the airline said in its submission.
Etihad Airways argues that its proposed alliance
with Virgin Blue will increase competition and will
have strong benefits for travellers — both in the
UAE and Australia.

Boeing, Russians in space venture
Boeing and Russia’s Space Adventures have
announced a deal to sell tickets on rocket rides to
the International Space Station. Boeing says Space
Adventures will sell seats on its planned CST-100,
which would carry seven people.
The craft is a reusable capsule with a round bottom
and pointed top that, from the outside, bears some
resemblance to the Apollo capsules launched
beginning in the 1960s. Boeing is doing design and
testing work now, and hopes to have the craft ready
in 2015.
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Viva Macau has declared bankruptcy following a

meeting with over 160 of the airline’s creditors.

The carrier had already grounded ops earlier this

year after its aircraft were repossessed and its

Air Operators Certificate was revoked.
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Qantas Ticketing Time Limits revised
Qantas will introduce revised ticketing time limits (TTLs) on premium
cabin and selected flexible economy fares sold in New Zealand,
effective for tickets issued from today Friday 17SEP10.
The new TTLs will be consistently applied on all long term Qantas
First and Business Class fares, Premium Economy fares booked in W
class, and selected flexible economy class fares for travel from New
Zealand, with the exception of fares to Australia.
Current TTLs for the above fares will be replaced with:
-  If the booking is made 8 days or more than 8 days before departure,
ticketing must be completed no later than 5 days before departure
-  If the booking is made 7 days or less before departure, ticketing must
be completed within 3 days of the reservation being made or before
departure, whichever occurs earlier.
Qantas says the TTL revisions will enable improved inventory
management up to the time of departure, by reducing the number of
seats held for bookings that never materialise.  Unfinalised bookings
will be cancelled and released for sale to other customers.
The revised TTL instruction will be available as fare notes from fare
displays in GDS from today, and will be progressively updated on tariff
advices available from www.qantas.co.nz/agents.

SAA profit performance
South African Airways has released its financial results for the year
ending 31MAR10, reporting a Group profit before tax of R596-million
(2008/9: R424-million). SAA reported a bottom line profit of R581-
million, a 45% improvement from the previous year’s net profit of
R402-million.
Cash generated from operations increased significantly to R1.7-billion
from a deficit of R1.8-billion in the previous year.
Hedging losses declined to R120-million from the previous year’s
R1,046-million.
African routes remain the most profitable market segment.
SAA’s on time performance of 85%.

An analysis by Christchurch International Airport

of airline passenger movements between Friday

03SEP and Wednesday 08SEP shows that aside

from a significant dip on the day of the

earthquake when the airport was closed for seven

hours, passenger movements have stayed steady

in the week following the quake, comparable to

numbers from the same time last year.

Boeing forecasts that airlines in Australia, New

Zealand and the South Pacific Islands will take

delivery of 920 new aircraft valued at US$120

billion over the next 20 years.

Taiwan’s China Airlines has signed an “adherence

agreement” with SkyTeam, signaling the start of a joining

process that will likely lead to it gaining full membership

in the alliance by mid-2011.

Ryanair has welcomed its 100 millionth passenger

on its flights to/from Italy and presented the lucky

passenger, who was checking in on a Rome-

Madrid flight, with a cheque for 10,000 euros.

CLICK HERE TO DOWNLOAD LATEST ROUTE MAP

ARINC Inc has announced it has developed and

tested a software solution to allow live credit

card authorization for passenger transactions on

airline flights. The company and its airline

partner Cathay Pacific recently completed a

successful trial of the Live CCA technology that

began in March.

Thai Airways International has launched the Carbon

Offset Programme with the IATA to provide

customers with the opportunity to offset carbon

emissions generated from flying.

Virgin Blue has asked the US Department of

Transportation for a three-week extension to allow

it to give a “full and detailed “ response to issues

raised in the DoT’s draft refusal of a proposed

alliance with Delta Air Lines. The carriers had

originally been given just a fortnight to argue their

case.

Iron Maiden lead singer Bruce

Dickinson has been appointed head

of marketing at Gatwick-based

Astraeus Airlines, which leases
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planes and crews to carriers including British Airways,

Bmi and easyJet. According to the Telegraph, he is

already well known to Astraeus. Between gigs, Mr

Dickinson flies their aircraft, running up 7,000 hours on

B737 and 757 jets.

His pilot duties include ferrying around the other

members of the heavy metal band while on tour. Last

year’s circuit saw Iron Maiden play in 38 countries

before almost 2m fans. Mr Dickinson will continue

flying for Astraeus.
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CRUISE NEWS

Experience ancient Khmer monuments like Angkor Wat, the bustling floating markets of the Mekong delta, and the charm of Hanoi and Ho Chi Minh City. Viking makes 

visiting Vietnam, Cambodia and the Mekong River both easy and thoroughly enjoyable—with the best tours, the best guides and the best hotels combining to deliver an 

unforgettable travel experience.

Magnificent Mekong – One Mighty River. One Amazing Experience.

Conditions: Discounts listed in Australian dollars and valid on 2011 sailings only. Must book and pay in full by 31 October 2010. Discounts combinable with Past Passenger Discount and valid 
for new bookings only. Conditions apply, visit www.vikingrivercruises.com.au for full booking conditions.

T H E  W O R L D ’ S  L E A D I N G  R I V E R  C R U I S E  L I N E . . . B Y  F A R ®

Save $1,500 per person on the 2011 Magnificent Mekong itinerary. Book and pay in full by 31 October 2010
Call 0800 447 913 or email newzealand@vikingrivercruises.com.

Visit www.vikingrivercruises.com.au for all details.

All-new SE Asia program from Viking
Viking River Cruises will be offering a brand-
new itinerary for 2011, a 15-day program
along the Mekong River.
”Our guests have requested that we expand to
other destinations so they can experience
even more of the world,” said chairman
Torstein Hagen. “With the addition of this
new Mekong River program, Viking now
offers itineraries in six regions.”
From bustling floating markets to Angkor
Wat, the greatest masterpiece of Khmer
architecture, the 15-day Magnificent Mekong
itinerary features a combination of land
programs exploring key cities in Vietnam and
Cambodia with a cruise along the scenic
Mekong River.
Two nights in Hanoi includes a visit to the
infamous “Hanoi Hilton” prison and a cyclo
tour of the old town; three nights in Siem
Reap, Cambodia features tours to visit the
famed temples of Angkor Archaeological
Park, a UNESCO World Heritage Site; and
two nights in Ho Chi Minh City introduces
guests to the city’s gracious colonial
architecture.

The centrepiece
of the trip is an
eight-day river
cruise among lush
Mekong River
landscapes with
stops in Phnom
Penh and a
variety of small
riverside villages
including Cái Bè,
located in the
Mekong delta.
Viking’s just
about all-
inclusive pricing
features
accommodation,
all onboard meals, daily guided shore
excursions, port charges and more. The 15-
day Magnificent Mekong pricing starts from
A$5,899pp, twin share. If booked and paid in
full by 31OCT10, an Early Booking Discount
saving of $1,500pp is earned.

Viking River Cruises has produced a stand-
alone mini brochure for the Mekong itinerary
which can be ordered through
australia@vikingrivercruises.com.
www.vikingrivercruises.com.au.
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Exploiting the Cruise West situation
With uncertainty surrounding the fate of
Cruise West, Wild Earth Travel says there’s
an alternative small ship cruise option for
cruising in Alaska’s Inside Passage.
Longtime small ship operator and Alaska
specialist, Lindblad Expeditions has just
released a full program of cruises for 2011
aboard their 62-pax sister ships National
Geographic Seabird and National
Geographic Sealion.  These cruises are now
available for the first time in New Zealand
and can be booked exclusively through Wild
Earth Travel.
Between May and August the vessels operate
one week in-depth, educational cruises
between Juneau & Sitka that include the icy
fjords of Glacier Bay and Tracy Arm, prime
whale watching in Chatham Strait and Inian
Pass plus a visit to Petersburg and many
wilderness walks.  Expert naturalists
(including many National Geographic
luminaries) accompany all cruises with
kayaking, zodiac excursions and hiking
offered daily. Prices for these all inclusive
cruises start from US$5,990.   Email
info@wildearth-travel.com.
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New: Great Rivers of Europe
As World Journeys’ Brett Barclay has just experienced, river
cruising is a gentle, relaxed way of exploring Europe’s delights.
The wholesaler’s latest Cruise Journey, “Great Rivers of
Europe” cruises the Douro of Portugal (above), and the
charming Saone and Rhone of Southern France.
A little excerpt from Brett’s travel journal reads…
“I adore the Douro – dense forests, groves of impossibly tall
thin eucalyptus. and vineyards carved into steep ravines.
Dotted along the river are villages of whitewashed houses
with orange tiled roofs and simple little churches with a plaza
in front where the locals meet to chat. The only way to
experience it is by cruising - we stop at villages in the
morning, then after a 3 course French inspired lunch with
local wines we siesta on the sun deck with the odd splash in
the pool....”  and later  “We’re now sailing south, gliding past

ancient castles and tiny hamlets with their multi-coloured
window shutters. Our first stop on the Rhone is the small
town of Viviers - you can just walk off the ship and you’re in
the historic centre where life continues much as it has for
centuries. If you can drag yourself away from the smell of
fresh baguettes at the boulangerie, wander the narrow streets
to the church atop a small hill with its idyllic views (above
right).  Stroll back to the village past the impressive town hall
and priory - both lovingly maintained. This is the south of
France and I feel immersed, ecstatically, amongst it.”
Priced from $13,590pp share twin, this includes airfares ex
AKL/CHC, two river cruises, six nights 4-star hotel, 12
sightseeing tours, many meals, and gratuities. An Early
Booking Saving of $400pp is available on bookings deposited
by 30SEP10.  The Journey will be escorted by a World
Journeys host subject to a minimum 15 passengers.
Call 0800 117311 or info@worldjourneys.co.nz

USAToday reports that the mystery of Cruise West’s 120-

passenger Spirit of Oceanus has been revealed; having

offloaded its passengers in Newfoundland, it was sold to a

Danish company and renamed the Sea Spirit. The company

is looking to charter the vessel on a long-term basis.

Oceania World Collection 2011-12
The Oceania Cruises 2011-12 World Collection is now open
for sale. Cruise Holidays says it is the most diverse World
Collection ever, with voyages to Asia, South America and the
Caribbean along with enticing new voyages to Tahiti, Hawaii,
the South Pacific and Australia/New Zealand.
There are 27 unique itineraries, 16 of which are all new, and
32 new ports of call.

Agents will be familiar with the term “WorldFare”, but
launching in the World Collection is the renamed Introductory
Fare. As a special promotion, Cruise Holidays is extending a
further 15% off this level.  Sales at these special prices are
only until 31MAR11 unless sold prior.
Call Cruise Holidays today for instant availability and
bookings on 09 523 7788 or 0508 278 473 and visit
www.oceaniacruises.co.nz

Free pre, post-cruise land programmes
Selected free Pre and Post Cruise Land programmes with
Regent Seven Seas Cruises on Seven Seas Voyager are now
available with Cruise Holidays’ exclusive New Zealand
resident fares.
In an offer valid to 30SEP10, guests travelling in categories
A-E on the specified segments below can choose from free
Pre- and Post-Cruise Land Packages
23FEB11 - Sydney to Beijing
Free 3-Night Pre-Cruise Package in Sydney or free 4-Night
Post-Cruise Package in Beijing or save an additional $4,000
per suite.
20MAR11 - Beijing to Bangkok
Free 4-Night Pre-Cruise Package in Beijing or free 3-Night
Post-Cruise Package in Chiang Mai or free 3-Night Post-
Cruise Package in Angkor Wat or save an additional $4,000
per suite.
09APR11 - Bangkok to Dubai
Free 3-Night Pre-Cruise Package in Chiang Mai or free 3
Night Pre-Cruise Package in Angkor Wat or free 3-Night Post-
Cruise Package in Dubai or save an additional $4,000 per
suite.
Offer is capacity controlled and can be withdrawn at any time.
Valid for new bookings only. Sales until sailing date or prior
sale.  Call Cruise Holidays on (09) 523 7788 or
0508 CRUISE (278 473) for pricing and further details.

The APT ship ms Amabella has won the gold prize in

the US Travel Weekly 2010 Magellan awards. APT’s

partner Amawaterways has taken out both Gold and

Silver awards in the river cruise category.
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Ponant’s Le Boreal cruises
Scandinavia, Arctic
Seatrade Insider reports that Ponant Cruises is to
operate its new mega-yacht, Le Boréal, on a season of
voyages to Scandinavia, Iceland, Greenland and
Canada’s Arctic between May and September 2011.
Three 8-night Copenhagen-Stockholm itineraries
(17MAY, 25MAY and 02JUN) visit Tallinn, Riga and
Helsinki, with three days in St. Petersburg. A seven-
night cruise up the coast of Norway calls at six
destinations including the old Viking port of Hellesylt
with its towering waterfalls and Geirangerfjord.
Then Le Boréal departs Norway on a 13-night voyage
to Reykjavik that takes in the North Cape with three
days for Zodiac outings to see polar bears and seals
along the coast of Spitsbergen. Other highlights include
the Lofoten Islands and Iceland’s Akureyri.
Three 7-night Iceland itineraries (10JUL, 17JUL and
24JUL) feature six ports of that island country.
Two cruises showcase Greenland, one paired with
Iceland and another with the Inuit territory of Nunavut
in Canada. Highlights of the 11-night voyage on 31JUL
from Reykjavik to Kangerlussuaq in Greenland include
the Eqi Glacier and Disko Bay, the UNESCO World
Heritage site at Ilulissat, the ‘village of icebergs.’ The
11AUG cruise makes five stops in Greenland and four
in Nunavut.
Inuit culture and polar bears, belugas and walruses
feature on the 12-night voyage departing Kangerlussuaq
on 23AUG which explores 12 ports and islands in
Nunavut in Canada’s Arctic archipelago.
On 04SEP, Le Boréal begins a 12-night itinerary from
Nunavut along the coast of Labrador and through
Atlantic Canada to New England. Two 10-night cruises
(Boston to Montréal on 16SEP and the reverse itinerary
on 26SEP) are on the schedule, before the yacht skirts
South America to return to Antarctica.
For more info on Ponant Cruises, call Francis Travel
Marketing on 09-444 2298.

ACCOMMODATION

Mini segments on Seven Seas Voyager
Regent Seven Seas Cruises is offering 8 new mini segments on
Seven Seas Voyager:
27DEC10 - Ft. Lauderdale to Puntarenas - 7 nights - includes Bonus
Savings of $2,000 per suite
03JUN11 - Puntarenas to San Francisco - 10 nights - includes Bonus
Savings of $2,000 per suite
14JAN11 - San Francisco to Papeete - 15 nights - includes Bonus
Savings of $4,000 per suite
29JAN11 - Papeete to Auckland - 10 nights - includes Bonus
Savings of $2,000 per suite
23FEB11 - Sydney to Bali - 12 nights - includes Bonus Savings of
$4,000 per suite
07MAR11 - Bali to Beijing - 13 nights - includes Bonus Savings of
$4,000 per suite
20MAR11 - Beijing to Hong Kong - 10 nights - includes Bonus
Savings of $2,000 per suite
30MAR11 - Hong Kong to Bangkok - 10 nights - includes Bonus
Savings of $2,000 per suite
Offer is capacity controlled and can be withdrawn at any time.
Valid for new bookings only. Sales until sailing date or prior sale.
Call Cruise Holidays on (09) 523 7788 or 0508 CRUISE (278 473)
for pricing and further details.

Mirvac signs with SiteMinder
Mirvac Hotels & Resorts has signed with SiteMinder to seamlessly
connect its Opera Central Reservation System (CRS) to major,
global, online distribution channels.
The link will allow Mirvac’s 47 hotels and resorts across Australia
and in New Zealand to boost bookings on dozens of accommodation
booking sites within its own markets and overseas.
SiteMinder will provide a connector to third party hotel booking
sites around the world including Expedia, Orbitz, Travelocity, Wotif,
Booking.com and Agoda, with reservations from all booking
channels automatically and instantly captured into Mirvac’s Opera
Central Reservation system.
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  Makeover for Napier’s
  Scenic Hotel Te Pania
Napier’s Scenic Hotel Te Pania has gone from a four star to
four star plus Qualmark rating on the back of an internal
facelift.
Guest rooms have been given a contemporary look with jet
black open weave linen curtains with heavy duty blackout
lining; sea green velvet bed runners plus the company’s
luxury bedding. The hotel has been painted throughout with a
special colour treatment on its distinctive curved corridors and
retro fitted with an $850,000 fully ducted air conditioning
system.
Four floors have now had the 42-inch LCD televisions and
data boxes installed which will allow guests to use the TV
screen as their computer screen. Each room will also have
audio/video access, audio pc access and HDMI. The
remaining two floors will be completed by the end of October.
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INDUSTRY
New DX for AIM Holidays
Michael Macpherson at AIM Holidays is asking agents to
check their records and ensure they now show the specialist
wholesaler’s DX address as EP80607 Sylvia Park,
Auckland.

Trafalgar: Important Notice
Trafalgar Reservations / Sales Staff will be away on
Training and the office will be on skeleton staff for one day
only today Friday 17SEP.  Any enquiries, information or
bookings: email - res@trafalgar.co.nz  or fax: (09) 379 2372.
For urgent matters please email or fax with URGENT in the
subject line, so it can be actioned accordingly. They will all
be back ready for business on Monday 20SEP.

House of Travel – ‘Powered by People’

Dollar Thrifty accepts Hertz offer
Dollar Thrifty has accepted a new US$50 per share bid valued at about
US$1.43 billion from Hertz, which is battling Avis to acquire the rental car
company and a bigger stake of the vacationers’ market.  The transaction
would give Hertz one third more sites globally, raising its total to 9,800. Hertz
is already the world’s largest car rental company by locations.

Access Tourism conference
The organisers of New Zealand’s first Access Tourism conference are reminding
potential delegates that registrations closed 20SEP. The conference 04OCT will
look at various aspects of Access Tourism, including some of the following: the
current situation in NZ and worldwide, website access and information best
practice, the Access Tourist, government strategy, policy, and obligations,
inbound tourism and access, best practice in transport, accommodation, and
attractions access, legal aspects, and quality rating for Access Tourism products
in New Zealand.   It will also include brainstorming sessions on strategies for
advancing the development of Access Tourism in New Zealand and developing
collaboration as a tool to advance that development. For details click here.

House of Travel this week launched
its new brand platform Powered by
People, which is now being seen in a
television commercial, on
personalised billboards and within its
75-plus retail outlets nationwide.
While a large proportion of Kiwis
choose to book their travel online,
often under the misconception that it’s
cheaper and easier, House of Travel
retail director Brent Thomas says this
is not necessarily always the case.
“The notion of Powered by People is
exactly as it suggests.  At House of
Travel, we’re travellers too – whether
it’s sharing local secrets, ensuring
you’re on the overnight flight or
offering advice on what to take with

touch.”
He points out that House of Travel
outlets are individually owned and
operated, making them an integral part
of the local community.
“Local knowledge from local people
offers an easy way to plan your travel
experiences,” says Thomas.
www.youtube.com/houseoftravelyou, our people add that special
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