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Stunning Scenery Free!

Welcome to The Tanoa Hotel Group
Tanoa Hotels have eleven very special hotels

throughout Fiji, New Zealand, Vanuatu and Samoa.

www.tanoahotels.com

Each hotel has its own
unique style and distinctive
character but they all share
the same warmth and
friendliness.

Each hotel is close to some
of the best tourist attractions
and are also well connected
to the main business
centres.

Whether you’re on your
own, travelling with
colleagues and friends, or
having time out with the
family you’ll find us ready to
welcome you.
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Keeping it positive
Tourism New Zealand has been working with Christchurch and
Canterbury Tourism (CCT) and emergency services in the region to get
reliable earthquake recovery information to visitors and travel sellers.
Daily updates with consistent details are available at christchurchNZ.com
and TNZ’s sites, and visitors can call 0800 423 783.
The message is that Christchurch’s tourism community is working
together to make sure guests are well looked after as the city gets back
on its feet.
Tourism New Zealand chief executive Kevin Bowler says though the
city was recovering well, safety remained the priority.
“Virtually all tourism operators in the Christchurch region are open,
but visitors are advised to contact their travel agents or accommodation
providers before arriving in the City,” Mr Bowler said.
Meanwhile, ITOC says it is vital that visitors who are in New Zealand
and those planning to travel here get consistent, accurate and up to date
information so that our tourism industry can rebuild as quickly as
possible.
ITOC is supporting Tourism New Zealand in putting out daily updates
to visitors on their consumer website.
Tourism New Zealand is also in regular contact with its offshore
offices, who are in turn communicating with in-market travel trade to
make sure they understand that apart from Canterbury, the rest of New
Zealand has not been affected by the earthquake.
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Super Sales Executive
Island Escape Cruises operates a luxurious small cruise ship in

New Zealand and the South Pacific.

We are looking for a dynamic, professional, sales executive to

join a management team that is intent on achieving success.

The role encompasses many facets: Retail support, direct sales,

incentive market, corporate events, private charters, weddings,

the opportunities are endless for the person with vision.

We are totally open to background, however a strong

performance and history selling boutique hotels, lodges, top

end cruises could be advantageous.

There will be a considerable amount of travel required.

The remuneration will reflect the importance we place on this

position and is negotiable for the successful applicant. Our

offices are located on Princes Wharf in downtown Auckland.

Please send resume to peter@islandescape.co.nz

DOC honoured for Rail Trail, Gulf work
The economic and environmental benefits of two of
the Department of Conservation’s (DOC) major
conservation projects have won the department
international awards.
DOC has picked up the international Parks Forum’s
‘Economic Award’ at a conference in Sydney for its
role in establishing and developing the Otago Central
Rail Trail.
“The Otago Central Rail Trail is a great example of
how investing in conservation programmes results in
a real economic spin off for the whole community,”
says Kevin O’Connor, general manager of research
and development for DOC.
DOC, together with the Otago Central Rail Trail
Charitable Trust community, developed the Rail Trail
10 years ago. A recent study indicates about 20,000
cyclists use the trail a year and it contributes more
than $7 million a year to the Central Otago community.
“By stepping out with the community we’ve helped
turn a disused rail line into a popular bike trail –
we’ve conserved a community asset and also added
real economic value to many local businesses and
communities along the way”

Mr O’Connor said the Rail Trail project shows the
potential of positive partnerships with local businesses
and reinforces the importance of DOC’s recent move
to set up a Commercial Business Unit to improve
engagement with businesses on conservation projects.
DOC has also won recognition from the Parks Forum
conference for its large scale pest eradication project
launched last year on Auckland’s iconic Rangitoto and
Motutapu islands.
The ambitious programme to remove all imported
pests from the islands and create a sanctuary on
Auckland’s doorstep for native birds and plants is one
of the largest and most complex island pest eradication
programmes DOC has undertaken.
“The $3.5 million dollar investment has already seen
the return of rare native birds to the islands and is
providing the platform for a host of tourism and
recreation opportunities – from multi-sport events to
eco-tours.
“These islands provide the breathing space for our
biggest city – we know what this project is worth to
Auckland and it is very satisfying to see our peers
overseas recognise that as well,” Mr O’Connor said.

West Coast of the Southern Alps road show

200-seat vessel for Wakatipu
According to the Southland Times, Southern Discoveries has
applied for resource consent to run a 200-seat boat on Lake
Wakatipu in place of a smaller vessel already operating there.
The company, which currently operates the 45-seat Queenstown
Princess on the lake, wants to truck the much bigger Lady of the
Sounds up from Bluff, where it is being refurbished. The vessel
had previously operated on Milford Sound.

The operators on the recent West Coast of the Southern Alps roadshow to
Auckland and Australia have extended a big thank you to all those who
attended. They have announced the winners of the door prizes, generously
sponsored by Denniston Mining Experience, Westport Motor Hotel, Wild
West Adventures, Shantytown, Air Safaris, Franz Josef Glacier Guides,
Glacier Hot Pools, Scenic Hotel Group, Fox Glacier Guiding, Tourism Holdings Limited, Tranz Scenic and
Tourism West Coast.
They were:
Backpacker road show prize – Fabio Riberio, Expedia, Sydney
Self-drive road show prize – Kellie White, Stella Travel Services, Melbourne
Two return tickets on the TranzAlpine - Peaoe To’o, AOT New Zealand, Auckland
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After the Earthquake - Deptment of Labour Advice
The Dept of Labour has uploaded information on its website to help
Christchurch area businesses and their employees make good, safe,
sensible and practical decisions in the wake of the earthquake. It
covers Managing Health and Safety in the workplace; Payment of
wages; Leave for employees; Flexible working arrangements and
terminating employment; and Problem Solving Support.
Click here: http://www.dol.govt.nz/quake2010/
Note: There may be financial assistance that Work and Income can
offer in hardship circumstances, including recently announced
support for small businesses and their employees. Work and Income
can be contacted on 0800 779 997.

Fiordland Tourism Awards
The winners of this year’s Fiordland Tourism Awards were
announced to a sell out crowd in Te Anau last Saturday night. They
were:
* Tourism Personality of the Year - Daniel Anderson. Daniel and his
partner Leanne run two successful businesses in Te Anau, The Ranch
Restaurant & Bar & The Fat Duck Café. He was nominated for this
award for his dedication to the industry and contributions to the
community, particularly in local events such as the Fiordland Fishing
Classic & Street Harness Race.
* AWS Legal “Operator of the Year” - Clint and Jill Tauri, Te Tauri
Trust. Clint and Jill own and run a string of quality tourism
businesses in Fiordland, including Tracknet and Te Anau Lakeview
Holiday Park. They were lauded for their environmental awareness
and innovation.
* Bradley Cup “Excellence in Retail” - Monica & Keith Cullen,
Fresh Choice.
* Fiordland Motel Association “Service Plus” - Liz Newell, Southern
Discoveries.
 Tourism Awards Dinner guests were updated by Rex Capil of
Venture Southland on the ‘Around the Mountain Trail’, while David
Prendergast, Chairman of the Fiordland Trails Trust spoke about the
‘Te Anau-Manapouri Cycleway’. He used the occasion to announce
an agreement with DOC that will enable the cycleway to go ahead
within the boundaries of the National Park without changes to the
National Park Plan.

Sector-driven RTO planned for Hawke’s Bay
Hawke’s Bay Today reports that a “bold new plan to create a
Regional Tourism Organisation to drag Hawke’s Bay out of a
visitor slump” was unveiled at this week’s Wine Country
Regional Tourism Conference in Napier.
Hawke’s Bay Wine Country chairman Sam Orton made it
clear to the more than 100 attendees that the region needed a
major spark to address a slide which had seen the Bay slip
down the list of regions with appeal to visitors. And that spark
would cost.
Wine Country is calling for $200,000 from the region’s
tourism sector to join with $800,000 of regional funding to
build a dedicated RTO out of the uncertainty around Venture
Hawke’s Bay.
The RTO would be sector-led and would champion the Wine
Country brand. It would not be concerned with economic
development as Venture was.
The paper reports that during the past five years, while other
regions had grown, visitor numbers to Hawke’s Bay had
fallen.
It was estimated the region lost $10.8 million in tourism
revenue in 2009.
In an editorial, Hawke’s Bay Today says Sam Orton is right
when he says they need an RTO structure which is sector-
driven rather than Venture Hawke’s Bay-driven.
With their own dollars on the table, Bay tourism would have
some “skin in the game”.

AUSTRALIA

Arrowtown Sesqui Festival
Plans to celebrate the 150th anniversary of the discovery of
gold in Arrowtown have been launched and the organisers are
calling for ideas and offers of help from the Wakatipu
community. A four-day festival to mark the formation of the
village, as well as Frankton and Arthurs Point, is on the
drawing board.
The Otago Daily Times says the organisers aim to run the
festival immediately after the centennial celebrations of
historic steamship TSS Earnslaw, by operator Real Journeys,
in October 2012.

Perth, Monkey Mia no-fee famil
Tourism Western Australia in conjunction with Air NZ
and AAT Kings are seeking expression of interest from
agents to participate in a famil to WA departing
26OCT.
The 7-day Perth & Monkey Mia Dolphins Tour is a
guided trade famil packed with sightseeing of WA’s
extraordinary places such as New Norcia, Monkey
Mia, Geraldton, the Pinnacles and Perth.   The last day
in Perth will be spent being privately escorted around
sights like Kings Park, Fremantle and some of the
stunning city beaches before heading back on Air New
Zealand to Auckland early on 03NOV.
Please note that there is no participation fee for
this famil but cancellation fees will apply once you’re
confirmed.
To express your interest, please email Reece Scott
at reece.scott@aatkings.co.nz directly by close of
business today Friday 10SEP in order to secure
your placement.

NSW visitor growth double national figure
Tourism in NSW has grown at double the national rate
during the last quarter, the state government says.
NSW had 5.2% growth in visitor numbers over the
June quarter compared to 2.1% for the whole of
Australia. This is the third successive quarter of
growth for tourism in NSW, which is Australia’s
number one state for international visitors, the number
of nights a visitor stays and expenditure.
NSW remains the world’s favourite Australian
destination attracting more than half of all overseas
visitors and more than a third of nights.

RailCorp - operator of the NSW rail network is
offering train travellers at Circular Quay station in
Sydney free Internet access via WiFi for a three
month trial period.
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There’s nothing like Australia – for New Zealanders
Tourism Australia’s new campaign There’s nothing like
Australia, launches the first of its three phases in New
Zealand this week. The global campaign, which launched in
Australia earlier this year has received unprecedented
endorsement from Australians and is fast gaining favour with
international visitors as the launch rolls out around the world.
The campaign, which delivers refreshed brand imagery
reflecting key tourism experiences and contemporary
messaging uses a variety of mediums to take the message
‘There’s nothing like Australia’ to market.
Tourism Australia’s executive general manager of marketing,
Nick Baker describes the campaign as presenting a
“wonderful mosaic of stories and ways in which Australians
welcome the world.” This has been achieved by interactive
and social media tools including a Facebook page with more

than 500,000 fans, which Tourism Australia managing director
Andrew McEvoy describes as making it “the most successful
destination site in the world.”
Mr McEvoy said that online and social media was becoming
increasingly important for promoting Australia internationally
as a tourist destination. “This kind of success proves that the
digital space is where we can really make our mark and that
marketing Australia is no longer about the traditional 30
second television commercial.”
Mr McEvoy said the campaign is the result of an exhaustive
consultative process between Tourism Australia a myriad of
stakeholders including the Australian public and the tourism
industry. The campaign has been developed to help create
powerful word-of-mouth discussion about Australia to
encourage others to travel to and through Australia.

Nearly 30,000 ‘best selling points’
Jenny Aitken, Tourism Australia’s regional manager – New
Zealand says the campaign presents nearly 30,000 ‘best
selling points’ which are just click away at
www.nothinglikeaustralia.com/nz. This interactive map
presents exciting and inspiring new ways to experience
Australia with the added benefit of being recommended by
Australians.
Ms Aitken says that each experiences is an endorsement of the
range of unique and authentic holiday experiences to be
enjoyed in Australia and which is expected to resonate
strongly with Kiwi holidaymakers who have such a huge
appetite for Australia.
In addition to the benefit of having so much experiential
content to draw on, Tourism Australia has added enormous
value to the campaign for industry by creating an industry tool
kit for use by partners.
Says Ms Aitken: “Essentially what we are offering is a toolkit
of creative assets which have been put together by our global
creative agency, DDB to deliver high quality, free of charge
newsletter and advertising templates along with brand

companions to assist agencies in producing their own high
quality but low cost – or no cost campaigns.
“This comprehensive suite of free communication tools also
includes widgets to download and customise web pages via
tourism.australia.com providing partners with high quality and
visually enticing web content and imagery.”
Ms Aitken says that the industry is beautifully positioned to
leverage off a significant brand spend and investment by
Tourism Australia to advantage their own Australian sales and
marketing activity.
With 94% of the million plus Kiwis who holiday in Australia
each year returning for more, the challenge is in keeping the
Australian experience fresh. Ms Aitken says the challenge is
in keeping the Australian experience fresh and in
communicating what’s new, different and exciting to this
market.
“There’s nothing like Australia answers this challenge in a
highly interactive and entertaining way, which will hopefully
demonstrate to Kiwis that when it comes to Australia, they
have not “seen it all and done it all.””

Page 4

Kiwi input to campaign in 2011
Following the initial launch phase, Kiwis will in early 2011 be
invited to share their own great Australian holiday
experiences with the aim of gathering at least 6,000 unique
Kiwi holiday experiences to share on nothinglikeaustralia.com/
nz.
Up for grabs will be the chance to not only share a Kiwi view
on holidaying in Oz but also travel prizes to be won.
The final phase of the campaign roll out will be in mid 2011
with a showcase of the winning Kiwi entries and an
interactive overlay of the Kiwi experiences on the Australian
map, which will expand the preferencing search to include
‘what did Kiwis like best.’

www.nothinglikeaustralia.com/nz
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Marketing talent joins Tourism Australia
Tourism Australia has formally announced the appointment of Tracey
McKay to the position of Marketing Manager – New Zealand Region.

Bear Grylls wrong fit for Tassie brand
Bear Grylls, the hard man who stars in Discovery Channel reality series
Man vs Wild, was being touted as an ideal way to give Tasmania global
exposure and a Launceston city councillor had even started a Facebook
campaign to attract him.
Tourism Tasmania, though, is less keen. According to the Hobart
Mercury, the STO is concerned the survival show might not fit with
Tassie’s brand. It is also concerned at the possible cost, and has asked
Discovery for details on financial assistance, if any.
Launceston City Council alderman Rob Soward is reported to be
disappointed with TT’s stance, saying that Grylls had done an episode in
the Kimberley in 2007. In each episode Grylls, a former British Special
Forces soldier, is dropped into a remote location and left to fend for
himself, making shelter and finding food and water.
“It’s sad that the department cannot see the millions of dollars of
exposure this could bring Tasmania,” Soward told the Mercury.

SOUTH PACIFIC

Reporting to New Zealand regional
manager Jenny Aitken, Ms McKay is
part of a “small but passionate and
highly focused team” working from
Tourism Australia’s Auckland base.
In her role, she heads up promotional
and marketing activities for the
organisation, most notably leading
them in their brand transition to the
new ‘There’s Nothing Like Australia’
campaign which launched in Auckland
last night.
New to the travel and tourism industry
Ms McKay brings an impressive set of
marketing skills to the organisation and
the experience gained from more than 15 years in marketing roles for
leading brands across a wide range of sectors including FMCG, skincare
and fitness brands. McKay’s previous position was as marketing
manager for Les Mills Fitness.

Edgewater’s STAR incentive
Edgewater Resort and Spa has introduced “S.T.A.R.
Super Travel Agents Rewards”, which give agents the
opportunity to shine by aiming for targets that when
reached provide them with great rewards. But it doesn’t
stop there. Keep on selling and they go in to the draw to
win the “Edgewater Super Travel Agent Reward
package”.
This includes :
• Return economy airfares for two from Auckland to

Rarotonga
• 5 nights accommodation in a Beachfront Deluxe

Suite at the Edgewater Resort and Spa
• $1000 resort credit

it is now more that ever that our agents need to be
patted on the back and celebrated, so we have created
an incentive selling competition offering the chance to
win,” says marketing manager Emile Kairua.
Here’s how to be a part of the fun:
For every 25 room nights you book in a Beachfront
Room or higher you will receive $125 worth of gift
vouchers.
Reach 50 nights and you get a $250 voucher, plus you
go into the draw to win the trip for two.
Valid for all sales made 01SEP–15DEC and travel
between 01NOV–31DEC.
To enter simply email : stay@edgewater.co.ck with the
booking details and they do all the rest.“With the end of the year approaching fast we know that

Bounty Island brings firewalking to the Mamanucas
The Firewalkers from Beqa, meke and sere, traditional
wood carving, basket weaving and mat making, as well
as a history and display of Fiji medicines are just some
of the “cultural past” being introduced Wednesdays and
Saturdays weekly on Bounty Island from 22SEP.
The official opening will be on 02OCT.

“It has been especially designed for the cruise ship
companies where passengers have a limited time but
want to add an extraordinary experience to their
vacation,” said Mr. Woodman.
A traditional lovo lunch will be a part of the cultural
experience and a full bar service will also be available.

Much of the cultural experience will be
provided by the Nakelo Landowners, direct
descendants of the first Fijians to land in the
country and 50% owners of Bounty, which is
part of the Mamanuca chain of islands in near
proximity to its sister resort Treasure Island.
“This is a first for Bounty and the Mamanucas.
It is an opportunity for the guests at the resorts
in the islands, as well as at hotels on the
mainland, to experience some of Fiji’s finest
traditions, the way it was in the past. In fact we
will promote it as “Your Ticket To The Past,”
says Bounty gm David Woodman.
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ASIA
Bangkok first-hand report
Tony Smith, md of Francis Travel Marketing, which
represents Tourism Authority of Thailand in NZ reports: “I am
currently here in Bangkok arriving last evening and finding
myself through immigration, baggage picked up easily and
transfer to hotel going smoothly with me in my hotel room by
9.30pm local time, and we landed at 8.15pm from Auckland
on TG.
“Walking around Bangkok in the areas of the Victory
Monument and Siam Square everything was as normal as can
be with no signs of any interruptions at all.  Tourists and
locals alike attending to their every day goings on and the sky
train being quick and easy to use.  Felt completely safe
walking around everywhere and have no hesitation in
recommending agents and their clients to again remember
Bangkok as a start to their Thailand holiday or as a stop over
if going further afield.”

Hotel for Singapore’s Fort Canning
The heritage of Singapore’s Fort Canning Park as an exclusive
and historical landmark is being revived with the opening of a
fashionable boutique hotel, Hotel Fort Canning next month.
Just a 5 minute walk from Orchard Road and 10 minutes from
the Clarke Quay entertainment hub and Central Business
District, Hotel Fort Canning will offer a collection of 86
rooms and suites.
Once used as a base for the British Far East Command during
World War II, the property, which has been sensitively
restored, maintains a sense of the old style colonial glamour
with many original features including a multi-columned
façade.
Guest rooms will offer free WiFi, HDTV, iPod docking,
coffee/tea service, electronic safe, pillow menu and monsoon
shower with full bath tub.
The hotel will offer an Italian restaurant, ‘modern Asian’
bistro and a lounge bar, as well as 24-hour in-room dining,
served in quirky traditional handmade wooden tiffins,
celebrating Singapore heritage.
The hotel’s spa, THANN Sanctuary at Hfc, is the brand’s first
venture outside of its homeland, Thailand. It is set within a
very modern two-storey glass block and will offer a wide
range of spa treatments.
Other facilities include a gym with the latest TechnoGym
equipment and two full-sized swimming pools filled with
specially treated mineral water.
The hotel’s special opening rates start from Sin$ 275++ for a
deluxe room and is valid till the end of 2010.

Highlights of North India
Exotic Holidays has a 5% Early Booking Special on the 14-
day/13-night Highlights of North India trip. With saving, low
season travel is priced from $1870pp share twin plus approx
$494 for domestic flights.
This trip truly highlights the best that North India has to offer.
From the timeless city of Delhi with its centuries-old
monuments and the colonial touch of New Delhi, the tour
takes in Varanasi, the oldest city in the world and the holiest
of Indian cities. View the erotic art on the temples of
Khajuraho, admire the most photographed building in the
world, the Taj Mahal, and visit the colourful and royal cities
of Jaipur and Jodhpur with their magnificent forts, and
Udaipur – undoubtedly the most romantic city in India. This
tour offers wonderful sights, world famous culinary delicacies
and loads of opportunities for bargain hunters and is highly
recommended by Exotic Holidays.  Travel period 20OCT10 to
31AUG11.
For competitive quotes and bookings, phone 0508 EXOTIC.

Moon Festival - HKG
On 22SEP, the Mid-Autumn Lantern Festival (also known as
the Moon Festival) will take place in Hong Kong. Public
parks throughout Hong Kong are illuminated by thousands of
lanterns in all different colours, shapes and sizes.
Some key hot spots to admire the lantern exhibitions include:
- Hong Kong Cultural Centre Piazza, Tsim Sha Tsu
- West Kowloon Waterfront Promenade
- Exhibtion Hall, Hong Kong City Hall
- Wong Tai Sin Temple
Many families and visitors will also take in the bright Autumn
moon at the various Mid-Autumn carnivals while eating moon
cakes.
The Tai Hang Fire Dragon Dance (21-23SEP) is also a must
see event which involves a 67m dragon made of thousands of
burning joss sticks weaving its way through the backstreets of
Tai Hung in Causeway Bay.

25% off Evason Nha Trang
World Journeys is pleased to offer
25% off all rates at the Evason Ana
Mandara & Six Senses Spa in Nha
Trang, Vietnam.  Book by 30SEP10
(inclusive), for travel from 01NOV-
19DEC10 (inclusive).  Kim Houston
highly recommends this luxurious
resort, which is located on Nha Trang
beach.
Contact kim@worldjourneys.co.nz or
0800 117311
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Top view from sky100
sky100 will be on the 100th floor of the ICC (International
Commerce Centre), the tallest building in Hong Kong, which
is set to open later this year. At 393 metres above sea level, it
will be the highest indoor observation deck in Hong Kong
offering 360-degree panoramic views of the city and Victoria
Harbour. The deck will be part of the Kowloon Station

development, along with prestige offices, a high-end
shopping mall, luxury residences and serviced apartments
and international hotels.
There will also be comprehensive multi-media exhibits
showcasing the development and culture of Hong Kong.
sky100 will be complemented by top international restaurants
on the 101st floor.

Day Use deal at HKG’s Regal Airport Hotel
Hong Kong’s Regal Airport Hotel has developed a Day Use Package, ideal for those between
flights and priced at HK$1,100*/NZ$196 (approx) for a consecutive 10-hour stay between 0800
and 2100, with free internet access at the Business Centre.
Pay a bit more – HK$600/NZ$284 (approx) – and the package upgrades to a Regal Club Room
with full club floor privileges including free breakfast buffet and in-room broadband internet
access and more.
Awarded the Best Airport Hotel in the World for two consecutive years and Best Airport Hotel
in Asia-Pacific for 9 consecutive years, Regal Airport Hotel is a two-minute stroll from HKIA
terminal without leaving the airport.
Specially designed with international business travellers in mind, it offers the facilities and
services of a downtown business hotel – 24-hour service including round the clock check-in

NEW ZEALAND

Macau Government Tourist Office

Email: macau@aviationandtourism.co.nz

Web: www.macautourism.gov.mo

Ph: (09) 308 5206

Tiger Tots
World Journeys
reports the
&Beyond Pashan
Garh Panna
Wilderness Lodge
has recently
welcomed some
particularly special new arrivals. The tiger reintroduction
programme in Panna National Park hit a major milestone with
the birth of a litter of cubs to one of the two females
introduced into the park in 2009. The birth of four
rambunctious tiger cubs in mid-April bodes well for the future
of this magnificent animal in the reserve.
For all your India requirements contact
info@worldjourneys.co.nz or 0800 117311.

desk, business centre, room
service with international cuisine
and gymnasium, as well as
express check in and checkout
services.
E: rah.rsvn@regalhotel.com
* Prices, which are 10%
commissionable, are subject to 10%
service charge and prevailing
Government tax.
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THE AMERICAS
Skim scam at JFK
Two Australian women on holiday in the US have fallen
victim to a fake New York limousine driver who used a
skimming device to empty a pre-paid credit card.
Sky News reports the women, aged in their early 20s, were
approached by the bogus driver, who was wearing a suit and
tie, inside New York’s John F Kennedy International Airport.
The women agreed to the driver’s offer of a $US70 fare to
their hotel in North Bergen, New Jersey, and during the ride
he asked for payment. They handed over the pre-paid card that
contained “several hundred dollars”.
Commander of North Bergen’s detective bureau Lieutenant
Frank Cannella believes the driver swiped the card on a
device connected to a laptop.
“We know that the device was most likely a skimming device,
not a credit card processing device,” Lieutenant Cannella told
The Hudson Reporter.
Just a few hours later the women discovered the card had been
cleaned out by purchases made around the North Bergen area.
Lieutenant Cannella warned visitors to New York to only ride
in authorised taxis and limousines. Authorised vehicles have
official medallions affixed to their bonnets.

Eataly in New York
New York City’s latest attraction is a food emporium called
Eataly, which has just opened on the corner of 5th Ave and
Broadway, at 23rd St.  The 5000sq m Italian food and wine
market is part of the international “slow food” movement,
with branches all over Italy and in Japan.
It offers everything an Italian food lover could want in meat,
cheese, sourdough bread, fish sections, wines cellar, bakery,
delicatessen, grill room, Neapolitan pizzeria and six other
restaurants.
From mozzarella made on the premises to a cooking school,
bookstore and seven restaurants, the sprawling Eataly aims to
gain more fans for the international “slow food” movement.

Ice skating – on Level 94
Chicago, which isn’t exactly short of ice-skating opportunities
in winter, is to have what is being touted as the world’s
highest ice skating rink. Jaunted.com reports that the Windy
City’s John Hancock Center is installing a rink in its 94th floor
Observatory, more than 1000 feet above Lake Michigan.
Due to open in JAN11, it is expected to provide competition
for the Sears Willis Tower’s glass ledges on their 103rd floor.

April escorts Canada &

Alaska Journey
World Journeys has announced that
TV personality April Ieremia is
escorting its Breathtaking Canada
Alaska escorted cruise and land
journey departing on 24JUN11.
23 days from $9,435pp includes an
Alaska Inside Passage Cruise with
Holland America Line, plus touring in
Vancouver, Victoria, Whistler, Sun
Peaks, Jasper, Icefields Parkway,
Banff and Lake Louise.   Ending in

Calgary in timely fashion for the Calgary Stampede – your
clients can choose to extend as an option from only $1,443pp.
It’s also possible to extend and coincide with the Rocky
Mountaineer and end back in Vancouver.  Refer to page 43 of
the Journeys brochure.
Contact info@worldjourneys.co.nz or 0800 117311.

Air Tahiti Nui has exceptional value NZ$1055* return fares
from Auckland to LAX. Sales end 17SEP10 and travel is via
Tahiti with departures limited to NOV-MAR (blackouts
mid-DEC to mid-JAN).  Check your GDS for details. * Fare
includes Q surcharge but is exclusive of YQ and other
taxes.

AFRICA

Qantas has extended its current short-life fares from New
Zealand to USA & Canada for sales to 17SEP10 and for
travel until 31MAR11.  All fares and other conditions are
unchanged.

  Save 10% on Drifters Tours
Explore Southern and Eastern Africa with Drifters and for a
limited time save up to 10%. Drifters has been operating small
group overland safaris in Southern and Eastern Africa since
1983. All tours cover the highlights of the destination, but
leave the beaten track to visit the great outdoors.
Drifters 5-day Kruger Park Bushveld Safari is now priced
from $1100 and includes one night inn accommodation and
three nights cabin accommodation, transport, many meals,
group equipment, permits and entry fees and a driver/guide.
For travel until 31DEC10, but hurry because spaces are
limited. Call Adventure World on 0508 496 753 or visit
www.adventureworld.co.nz.

Agent Incentive + Buy 1 Get 1 Free with Acacia
Adventure World has released a new Agent Incentive. Book
your client on any Acacia Africa with Adventure World and
you will receive an Acacia Africa overland safari of less than
4 weeks duration for free.*
Plus Acacia have released a Buy One Get One Free
consumer offer for SEP10. Passengers who book an Acacia
Africa overland tour by 30SEP10 will receive one free*^.
*Conditions apply. ^This discount applies to tours departing in SEP/
OCT10 and applies to the second person travelling on the same tour and
departure date.
For more information contact Adventure World on 0508 496
753 or visit the Adventure World agent website.
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Singita Special
World Journeys has a Stay 4/ Pay 3 night special offer
when combining stays at Singita Ebony & Sweni Lodges,
including a complimentary flight between the lodges.
Ebony Lodge is in the Sabi Sand Game Reserve, known as
the best place in the world to view leopard.  The intimate
and cosy Sweni Lodge is in the Kruger, with spectacular
scenery and a high concentration of wildlife.  Offer applies
to new bookings, with a minimum of two nights at each
lodge, and is valid until 31MAY11, subject to availability.
Contact World Journeys 0800 117311 or
info@worldjourneys.co.nz

EUROPE
The Big OE Evenings are back
“The dollar is strong, the pound is low and there are jobs
aplenty.” That’s the word from one of the major UK
recruitment agencies, Robert Walters.
So it is timely that the Big OE Evenings are about to happen,
bigger than before and expanded to include more international
destinations.
This year the evenings in Auckland, Wellington and
Christchurch will move beyond the traditional UK to also
include Ireland, Europe, Canada and the USA.
Says organiser Maggie Hunt: “I would strongly urge all
Agents to let their clients know that the OE Evenings are on
again in October and….that they are international this year.
We will have not only the British High Commission, but the
US Consulate, the Canadian Consulate and the Irish Consulate
all attending in Auckland. The British and Canadians will also
be in Wellington and the Canadians will be in Christchurch
for the first time this year. So it’s a great opportunity for
clients to get all the up to date information on visas, passports,
working, studying, volunteering and GAP years.”
International sponsor Britbound will be coming over from the
UK, along with NZ NEWS UK.

The Big OE Evenings will offer information and practical
advice on everything OE-related, including passports, visas,
study options, volunteering and all aspects of finding a job
and travelling around the world. Exhibitors include not only
the High Commissions and Consulates, but an array of
recruitment agencies, tourist boards, the IRD, rail and coach
tour companies, getting started clubs, Adventure Travel
Experts, and much more.
The open format evenings are free to attend and will again
feature free seminars from visiting experts who will offer
practical advice on ‘what you should know before you go’,
including money exchange, accommodation, airfares,
insurance, clubs, baggage shipment, tax and CVs.
Among the many door prizes, one lucky person will also walk
away with a free airfare.

AKL – 19OCT, Alexandra Park Raceway,
4:30 - 7:30pm - (free parking)
WLG – 20OCT, Deloitte Gallery, Westpac Stadium,
4:30 - 7:30pm
CHC – 21OCT, AMI Stadium,
4:30 - 7:30pm – (free parking)

Sistine Chapel under pressure
The air conditioning system in the Vatican’s Sistine Chapel
needs replacement because it reportedly is unable to
adequately cope with the effects of the four million visitors
who gape open-mouthed at the wonders of Michelangelo’s
frescoes.
Voice of America reports that during a regular dusting of the
frescoes this summer, crews found alarming signs of wear.
Apparently the smog, dust and humidity that all those sweaty
people generate is harming the famous work.
Even though officials are alarmed about the consequences of
visitor overload, the museums are now welcoming tourists for
extended hours, at night on Fridays in September and October.

New Crowne Plaza on Duke’s estate
A new Crowne Plaza hotel stands alongside the existing
Heythrop Park Hotel, an 18th-century estate house originally
designed as the private residence of the 1st Duke of
Shrewsbury.
The 178-hectare country estate resort has an 18-hole golf
course and a luxury health club and spa with a 20m swimming
pool and children’s crèche. Guest activities at the resort can
also include carp fishing in the lake, bowling on the sunken
bowling green, tennis and croquet.
Heythrop Park Hotel has 153 rooms including 17 state rooms.
Next door, the new Crowne Plaza Heythrop Park Oxford will
have 197 bedrooms, a brasserie and a restaurant overlooking
the estate’s Italian gardens and a Moroccan-style courtyard.
www.heythroppark.co.uk
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Dublin opens big convention centre
The Convention Centre Dublin (The CCD) has just opened for business in Spencer Dock on
the banks of the River Liffey. After forty months of development and construction, Ireland’s
first purpose-built conference centre is ready to support the local economy by attracting
international delegates to Dublin to host events for up to 8,000 people. It offers a 2,000-seat
auditorium, 4,500sq m of exhibition space and banqueting facilities for up to 5,000 guests. To
date, The CCD has secured 150 events.
The CCD features a unique glass atrium, which encompass the full height of the building and
offers visitors an opportunity to experience Dublin with extensive views across the skyline,
bay and Dublin Mountains.

In-vehicle commentary with maui
maui is now offering travellers a
complimentary in-vehicle commentary
system so they can soak up local knowledge
and get to their destination with ease.
Tourism Radio is an automated personal tour
guide using the latest GPS technology to
deliver an enjoyable and informative journey.
Installed in minutes and simple to operate,
Tourism Radio will add a new dimension to
your client’s maui motorhome holiday.
They can learn about the local area they’re
driving through, prominent landmarks, scenic
highlights and attractions, and will be kept in

a holiday mood by a selection of easy listening
driving music.
Tourism Radio units will be available in all
maui branches in New Zealand from 13SEP10
for maui customers (subject to availability).
See www.maui.co.nz for further details.

TOUR PRODUCT

AVIATION

KEA celebrates 15 years
KEA is turning 15 and is celebrating by
offering a holiday deal: Rent a 2 Berth High-
Top Campervan for seven days at a special
birthday rate of $129 per day or a 4 Berth
Motorhome for seven days at $199 per day,
*all inclusive, and they will also throw in a
free gift bag, complete with 15 NZ goodies.
KEA’s locally manufactured vehicles are
decked out with all the comforts and features,
including full entertainment system with HD
compatible flat screen televisions and DVD
players, and air conditioners throughout to
maintain constant, comfortable temperatures
and humidity levels.

Every vehicle uses solar panels to keep its
auxiliary batteries charged, providing greater
fuel efficiency and the ability to travel
without having to rely on powered camp sites
– allowing travellers to park in even more
remote and breathtaking locations.
To book a KEA’s Birthday Special in any of
KEA’s campervans or motorhomes and
receive the complimentary goody bag, visit
www.keacampers.co.nz or phone 0800 520
052. This offer is valid for all new bookings
for travel from 01OCT-07NOV10 from
KEA’s Auckland and Christchurch depots.

DoT against Delta / Virgin transpac deal
ATWOnline reports that the US Dept. of
Transportation has tentatively decided to
reject an application for antitrust immunity
for transpacific services involving Delta and
affiliates of the Virgin Blue Group, including
Virgin Blue, V Australia and Pacific Blue
units in Australia and New Zealand.
In proposing to turn down the request, DoT
apparently says the alliance “would not
produce sufficient public benefits to justify a
grant of immunity from the antitrust laws at
this time.” It stated that the airlines “elected
to limit the scope of their cooperation to
focus primarily upon the ‘trunk routes’

between the US and Australia” and that this
decision “reduces the potential benefits that
are possible from a grant” of antitrust
immunity.”
Furthermore, “having recently decided to
form an alliance, after entering a new market,
the applicants have virtually no experience as
commercial partners and employ business
processes they admit are not compatible. In
brief, they have only just begun to explore the
feasibility of arms length cooperation, much
less the degree of cooperation that requires or
would merit a grant” of ATI.

Mexicana gains bankruptcy protection
A judge has granted bankruptcy protection to
Mexicana, which indefinitely suspended all
its flights last month. The group has one year

to restructure and avoid bankruptcy, judge
Felipe Consuelo Soto, from the Federal
Judicial Council, said in the ruling on Monday.
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Now: Seats to Suit on Air NZ
Air New Zealand has this week introduced four new inflight
product options for customers on flights between New
Zealand, Australia and the Pacific Islands, while also slashing
the cost of lead-in economy fares to compete with low cost
carriers. The full roll-out follows the successful completion of
the carrier’s trial of the four options on services between
Christchurch and Sydney.
The new “Seats to Suit” options are now on sale, providing a
choice of four products: Seat, Seat + Bag, The Works and
Works Deluxe. Lowest lead-in ‘Seat’ only fares to Australia
start from $149 one way including taxes, while ‘The Works’
option, which is exactly the same product and service as you
receive in economy today, is now up to 8% cheaper.
“The four new ‘Seats to Suit’ options enable us to tailor each
flight to our passengers’ needs,” says John Whittaker, the
airline’s general manager Australasia strategy. “Customers can
even choose one option for their outbound flight and another
option for their return.”
Customers buying the new ‘Seat’ and ‘Seat + Bag’ options
will continue to enjoy free inflight entertainment and tea,
coffee and water.
Air New Zealand’s four new options are available on its
Airbus A320 services to Australia and the Pacific Islands for

flights from 17NOV. The A320 Tasman Pacific fleet is being
standardising to one class with 171 seats, adding 6% to
capacity on these services.
The four options are also available onboard Air NZ’s 767, 777
and 747 Tasman and Pacific Island services. These wide-body
aircraft, though, will also offer Business class.
Please note Auckland-Perth v.v, Auckland-Tahiti v.v and
Sydney-Rarotonga v.v services will not offer Seats to Suit
options - service remains as is.

Pay-as-you-go service in the Seat and Seat+ Bag section.
The order was placed via the seatback touch screen.

Pic | Peter Clark

Air New Zealand, without any fanfare, has given Bob
Parker, the Mayor of Christchurch 1,000 round trip
domestic tickets ex CHC for the Mayoral Earthquake
fund to use as they see fit. It also released 700
Grabaseat $49 fares for travel ex CHC on THU/FRI for
weekend escapes by CHC people needing to get away.
The airline has also carried free of charge some 10
tonnes of airfreight for the Red Cross.

Garuda Indonesia will increase its existing 3pw
schedule to a new daily direct service to Jakarta from
Sydney, effective 20DEC10.

New look pending for Virgin Blue Group
Design agency Hulsbosch, which was behind the Qantas
brand refresh four years ago, is to redesign the livery and
corporate identity of Virgin Blue, V Australia, Pacific Blue
and Polynesian Blue.
According to BandT, Virgin Blue CEO John Borghetti said:
“Hans and his team will oversee the Virgin Blue Group brand
transformation, creating an identity that can stretch across
both the leisure and corporate sector. Hans will be responsible
for making sure every touch point represents the brand
promise and connects with our guests.” Borghetti has not
ruled out replacing the four brands with a single identity.
Hulsbosch said: “Our brief is to take the brand to a new level
of modern sophistication, keeping with the brand’s
contemporary young spirit. It will be unmistakably Virgin
with a fresh and innovative feel that also knows how to have a
little bit of fun.”

Ryanair eyes 300 new planes
Reuters reports that Ryanair could be in the market for
up to 300 aircraft. The giant low cost carrier had
pulled out of talks last year to buy 200 jets from
Boeing after failing to agree on certain conditions.
CEO Michael O’Leary told the Financial Times there
was still the option of buying not only the 200 Boeing
jets — worth about US$15 billion — but up to 300
from either Boeing or Airbus.
He said he saw no airline on the market worth buying.

Chinese pilots with fake CVs
Over 200 pilots in China submitted fake records of their
flying histories, and they were employed by airlines desperate
for staff, the country’s civil aviation authority has said.
Investigations conducted by officials showed that in 2008-
2009, Shenzhen Airlines had 103 pilots with faked work
histories on the payroll, China Daily reported this week,
citing China Business News.
A spokesperson with the Civil Aviation Administration of
China said pilots who falsified their flying histories have been
punished accordingly.

Scandinavian Airlines continued its streak as Europe’s
most punctual airline, but for August, the airline managed
to grab the position as the world’s most punctual airline.
Last month, 92.82% of SAS flights arrived on time, putting
it far ahead of its European and American
competitors. Only three Asian airlines (Korean Air Lines,
ANA and Japan Airlines) managed a punctuality record
above 90%.
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Dozen candidates on Willie’s list
Further to our Tuesday report, British Airways boss Willie
Walsh and top Iberia executives have drawn up a list of 12
candidates to buy or merge with once their own
International Airlines Group tie-up is finalised.
Their plan to create the world’s largest airline and to shake
up the aviation world has seen them pare back an initial list
of 40 carriers, and the targets include budget airlines as well
as larger full-service carriers in several countries, including
fast-growing emerging economies such as Brazil, India and
China.
Not all 12 would be pursued, and foreign ownership
restrictions in many countries would make it hard to buy
some of those targeted. But “others would be possible
almost immediately”, said Mr Walsh, who is set to move
shortly to head IAG.  He went public on the ambitious plan
while in India to announce a groundbreaking code-share
deal with Kingfisher Airlines.

Gulf Air puts hand up
Gulf Air has told the Gulf Daily News it is ready for talks
with British Airways over moves to create the world’s
biggest airline.
Bahrain’s national carrier is looking for an alliance that
would give it access to a massive global network, said a
spokeswoman.
She was commenting on reports that Gulf Air is one of 12
carriers targeted for takeover by British Airways and Iberia
on their way to creating the world’s largest airline group.
“Gulf Air has not been approached regarding this initiative.
However, it is something the company would consider
positively at the appropriate time,” said the spokeswoman.
“A central element of our long-term strategy is to join an
alliance and we are actively looking for a suitable partner to
support Gulf Air’s business model and add value to the
airline and vice-versa.
“One of the main benefits we offer a potential alliance is the
strength of our regional network, the largest in the Middle
East,” she added.

Outgoing Singapore Airlines chief executive Chew Choon
Seng is to become the Singapore Exchange’s chairman
from 01JAN11, the same day he vacates his SIA post.

All Nippon Airways (ANA) is to launch a low cost carrier,
based at western Kansai International Airport, with
international and domestic flights as early as autumn 2011.

CLICK HERE TO DOWNLOAD LATEST ROUTE MAP

Boarding made easy as SMS with Jetstar world first Jetstar Group CEO Bruce Buchanan
said the technology differed from the
mobile solutions of other airlines and
was a world-first because it was
universally compatible with almost
all mobile phones, not just high-end
WAP or internet enabled devices.
How it works:
1. Pax travelling by themselves
and without checked bags book their
domestic New Zealand flight at
Jetstar.com and will have the option
of automatically checking in and
having an SMS boarding code

delivered to their mobile phone 24 hours before departure.
2. Upon arrival at the airport, pax proceed directly to the
flight departure gate where they present their phone with the
SMS boarding code for scanning.
3. A paper boarding receipt will be printed, which will
allow them to switch off their phone prior to boarding the
aircraft.

Jetstar has launched its world-first SMS
boarding pass technology in New Zealand, the
first of Jetstar’s domestic networks to
implement the cutting-edge technology,
with customers now able to board their
domestic flight using unique SMS
boarding on their mobile phone via a
standard text message when travelling
between Auckland and Christchurch,
extending to Wellington and Queenstown
services in coming weeks.
Whilst for the next month the technology
is only available for single passengers
travelling without checked bags, the next
phase will see the technology extended from next month to
include multiple passengers travelling together, such as
families, with checked-in luggage.
Jetstar will at the same time expand the technology to the
airline’s 18 Australian domestic airports to be fully in place
prior to December holiday period.
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CRUISE NEWS

We have dramatically upgraded our Russian fleet – Viking Surkov, Viking Kirov and now Viking Pakhomov have deluxe staterooms throughout, including suites and 

singles, and an expanded restaurant facility. These fully refurbished ships are by far the best river cruise ships in Russia. It is no wonder Viking River Cruises is the 

world’s leading river cruise line.

The Best River Cruise Ships in Russia

Conditions: Discounts listed in Australian dollars and valid on 2011 sailings only. Must book and pay in full by 31 October 2010. Discounts combinable with Past Passenger Discount and valid 
for new bookings only. Conditions apply, visit www.vikingrivercruises.com.au for full booking conditions.

T H E  W O R L D ’ S  L E A D I N G  R I V E R  C R U I S E  L I N E . . . B Y  F A R ®

Save $2,000 per person on 2011 Russia & Ukraine itineraries. Book and pay in full by 31 October 2010
Call 0800 447 913 or email newzealand@vikingrivercruises.com.

Visit www.vikingrivercruises.com.au for all details.

Cruise West being ‘restructured’
Seattle-based Cruise West, the small-ship line best known for its
Alaska cruises, is being “restructed”.
A recorded message on the company’s “emergency line” says:
”Hello, you have reached Cruise West. Only the Spirit of Oceanus is
impacted at this point. All other cruises are operating normally. We
are in the middle of restructuring the company with new owners and
therefore have temporarily suspended taking new bookings. A press
release will be made available later today, September 7.”
CruiseCritic.com reports that Cruise West’s 335-night “Voyages of
the Great Explorers” world cruise on Spirit of Oceanus has been
cancelled while en route and all passengers offloaded. Tammy
Hinshaw, who was onboard for part of the voyage, posted on
CruiseCritic’s Facebook page: “Folks, it’s official: I was on the ship,
they disembarked everyone in St. John’s [Newfoundland] this
morning, and the SOO is scheduled to leave by 1 p.m. with the
buyer’s agent onboard.
“So far, we know very little; all we’ve been told is that the ship has
been sold and the around-the-world cruise is over, as of tomorrow
morning.” Hinshaw was told that information regarding passenger
compensation would be forthcoming.
Seatrade Insider quotes from a subsequent official statement in which
Cruise West described the termination of the Spirit of Oceanus’
Voyage of the Great Explorers as ‘the first move in this restructuring’.
In its statement, Cruise West pointed out the voyage ended at its
scheduled port of disembarkation, St. John’s, Newfoundland, ‘so as to

minimize any negative impact to our guests.’
The company said it plans to continue operating its US-flag ships
and itineraries through October, and reiterated that Spirit of
Endeavor will sail from Seattle on its British Columbia cruise and
Spirit of ’98 will sail from Portland along the Columbia and Snake
rivers. Cruise West said it also will complete cruises or land tours
under way in Alaska.
The line further advised customers who were booked on Spirit of
Oceanus to file a claim with their insurer if third-party travel
insurance was obtained and/or make a claim with their credit card
issuer if payment was made with a credit card.
In related news, Seatrade Insider reports it had learned Dietmar
Wertanzl, Cruise West’s former president and CEO tendered his
resignation and left the company on 30AUG.
Meanwhile, Adventure World has told TravelMemo it’s “business as
normal” for its Cruise West bookings.
The wholesaler says Cruise West is at the end of its 2010 Alaska
season, but has an upcoming program of Mexican Riviera and
Mississippi cruises.
AW spokesman Neil Rodgers has confirmed the sale of the Spirit of
Oceanus and says agents with affected bookings have already been
advised, while other itineraries were still available.
”We are currently in the process of finalising the 2011 Cruise West
Worldwide brochure which will be launched to the market within the
next month,” Rodgers said.

P&O Cruises announces
big screen for Pacific Jewel
In a surprise move, P&O Cruises has
announced it will install a giant LED
screen and 63,000-watt sound system on
its Sydney-based superliner Pacific
Jewel this November.
The 4m by 7m Big Screen will be
positioned above Pacific Jewel’s pool
deck and will provide an ongoing source
of entertainment for the ship’s 1950
passengers.
The decision follows overwhelming
customer response to P&O Cruises’
announcement last month that its latest
ship Pacific Pearl, which debuts in
December, will feature a Big Screen.
Ann Sherry, CEO of Carnival Australia,
which operates P&O Cruises, said the
screen would be used to show
everything from destination images
through to latest release movies, news,
sports events, karaoke and Playstation
tournaments.
The screen will be fitted during dry
docking on 05NOV.
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Orion’s 2010 / 2011 Antarctic Expeditions
The purpose-built expedition cruise ship Orion departs on
modern-day explorations of Antarctica from Dunedin in
DEC10, and Hobart, in JAN11.
Cross the Antarctic
Circle before heading
for Cape Denison and a
rare visit to Douglas
Mawson’s historic huts,
built for the 1911-1914
‘Australian Antarctic
Expedition’; or explore
the Ross Sea region
including Scott and Shackleton’s bases still surviving from the
‘Heroic Era’ of Antarctic exploration.
Orion, with the benefits of oversized stabilisers, retractable
sonar and ice strengthened hull, provides her 100 guests with
the needs of today’s adventurers: technology, safety and
creature comforts as well as 80 staff, specialist lecturers and
polar expedition crew.
These are true expeditions - both cross the Antarctic Circle,
voyaging further south than the position of the South
Magnetic Pole.

Single traveller savings on
Regent Seven Seas
Regent Seven Seas Cruises has announced new savings for
single travellers.
A 50% single supplement for categories D - G is now
available on the following sailings:
Seven Seas Navigator Caribbean sailings ex Ft Lauderdale:
20FEB11; 02MAR11; 08APR11 Seven Seas Mariner Med
sailings: 07JUN11 ex Rome; 16JUL11 ex Istanbul;
12AUG11 ex Istanbul; 24AUG11 ex Athens.
Offer is capacity controlled and can be withdrawn at any
time. Valid for new bookings only. Sales until sailing date
or prior sale.  Call Cruise Holidays on (09) 523 7788 or
0508 CRUISE (278 473) for pricing and further details.

Uniworld 2011 China river cruises
Uniworld Boutique River Cruise Collection has announced its
2011 China river cruises and tours. The line is offering six
itineraries ranging from eight to 18 days that include cruises
along the Yangtze River; as well as accommodation at deluxe
hotels; most meals with special themed dinners and
entertainment; fully escorted excursions with English-
speaking local guides; all transfers, transportation and
domestic flights within China; and the services of a
professionally trained Uniworld tour manager. The Travel
Corporation told TravelMemo that details and pricing will be
released in the NZ market shortly.

Lyttelton Port of Christchurch, which sustained
significant damage in the Christchurch earthquake, is
still fully operational following an extensive
assessment by structural engineers.
Port roads, storage areas and walls, most of which
were built on reclaimed land, had slumped and would
need major repairs.
The next cruise ship due to berth at Lyttelton is
Sapphire Princess on 18OCT.

RAIL TRAVEL

NCL, YouTube power travel channel
Norwegian Cruise Line has announced it is working with
YouTube to power the first-ever YouTube Vacationer, a travel-
specific channel within the world’s largest online video site
providing vacation inspiration with ideas and advice from
well-travelled experts, such as Lonely Planet, National
Geographic and Travel Channel. The YouTube Vacationer,
www.youtube.com/vacationer, is also interactive, offering
visitors a first of its kind opportunity to create their own
“Vacation You” video experience and share it with others.
Norwegian Cruise Line’s signature Freestyle Cruising
approach is at the heart of this site, providing users the
freedom, flexibility and choice to interact with more than two
million combinations of video content enabling them to create
and share their own unique Freestyle vacation experience.

Allegro to speed between
Helsinki and St Petersburg
High-speed Allegro rail services between Helsinki and
St. Petersburg start 12DEC cutting travel time on the
route by two hours down to 3½ hours.
The Italian-built electric Allegro trains will have a top
speed of 220km/h.
En route between Helsinki and St. Petersburg, they will
stop in Finland at Pasila, Tikkurila, Lahti, Kouvola and
Vainikkala, and in Russia at Vyborg.
Initially, the service will provide two round trips a day.
Next summer, plans call for that to be increased to four.
Allegro has seats for 344 passengers of which 296 in 2nd
Class and 48 in 1st Class.
The train has spaces for passengers using a wheelchair,
seats for pet-owners, a conference compartment and a
playroom for children. Allegro also has currency
exchange and tax free refund services. The restaurant car
has tables for diners and standing room for dropping in.
The train is non-smoking.
The Allegro trains will replace present passenger Finnish
Sibelius and Russian Repin rail services but the “Tolstoi”
overnight train between Moscow and Helsinki will
continue to operate.
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Orient Express 2010 offer
World Journeys is promoting a real value-add offer when you
book any Singapore to Bangkok or v.v Eastern & Oriental
Express rail journey departing in 2010.  When booking prior
to 30SEP, clients can enjoy one free night at the 5-star Ritz
Carlton Hotel in Singapore, one night free at the 5-star
Peninsula Hotel in Bangkok, plus all station/airport/hotel
transfers. Breakfasts are included.  Free hotel nights must be
taken directly before or after the train journey, offer is subject

China to the Med by train
Indian Express reports that as the United States steps up the
effort to isolate Teheran, China is penetrating deeper into the
Iranian plateau. This weekend, Beijing will unveil plans to
build a new rail corridor that will eventually link China to the
Mediterranean Sea through Central Asia, Afghanistan,
Pakistan and Iran.
China’s railway minister is landing in Iran on Sunday to
clinch an agreement on one important segment of this new
Silk Road between the Far East and the Mediterranean,
according to news reports from Beijing and Tehran.
He is expected to sign an agreement on building a rail line
between Tehran and Khosravi on the border with Iraq.
Like the British Raj and the Russian empire that extended
their railways into remote inner Asian frontiers more than a
century ago as part of the Great Game, China wants to push
transport corridors into all corners of Eurasia, says the Indian
journal.

ACCOMMODATION

to availability, is based on
two persons sharing, and is
not valid for Presidential
Cabins.  Offer cannot be
combined with any other
offer, and is not valid on
Christmas and New Year
departures.  Contact World
Journeys 0800 117311 or
info@worldjourneys.co.nz

Christchurch hotels update
The Heritage Christchurch has only suffered minor damage
as a result of the earthquake and has been authorised to
continue operating. The Council has inspected the hotel, both
the OGB and the Tower buildings, and they are declared safe.
All hotel services are available including full service in
Maddison’s Restaurant and all bookings will be honoured.
No other Heritage Hotels in the region were damaged.

Hotel Grand Chancellor Christchurch remains open for
business and is operating normally given the situation.  Whilst
the hotel is structurally sound and has been cleared safe for
use, the hotel’s facilities including bedrooms have suffered
some superficial and cosmetic damage.  The Hotel’s
Restaurant and Bar remain open but are operating on a limited
service.
Guests intending on staying may wish to contact the hotel in
advance to confirm their reservation and discuss the best way
to access the hotel.  The main phone number for the property
is 03 379 2999 and email res@grandc.co.nz.  Guests that are
unable to travel, need to contact the hotel to let them know of
any change in plans or cancellations.

New Caledonian ‘Haute Cuisine’
New Caledonian ‘Haute Cuisine’ was on offer from Nouméa’s Lycée Escoffier
this week at the Mercure Hotel Wellington.
Under the supervision of French chefs and tutors, the students from the
Escoffier school travelled down to New Zealand especially to offer a gourmet
menu based around New Caledonian produce, namely prawns, venison and
Lifou Island vanilla.
For those wanting to learn the craft of French cuisine and to savour their own
masterpieces, all while learning the French language, details of the Creipac
school (Centre de Rencontres et d’Echanges Internationaux du Pacifique) and
the Lycée Auguste Escoffier respectively, which offer courses in French
language and art of living or how to produce haute cuisine dishes in your own
kitchen, Click here.

Online hotel distributor,
SiteMinder, has launched a
connection with a major
international hotel booking site,
HolidayCity.com, broadening the
market reach for accommodation
providers throughout the globe
who use SiteMinder’s technology
to link them to online reservation
websites around the world.

Due to on-going aftershocks Scenic Hotel Group has made
the decision to temporarily close Scenic Suites
Christchurch, located on Kilmore Street, until Saturday
11SEP10.  All current guests and incoming guests will be
relocated to the Heartland Hotel Cotswold.
Scenic Suites Christchurch was given clearance from the
structural engineers during Tuesday night’s inspection and
will be ready for full operations once reopened this weekend.
The following Scenic Hotel Group operations in
Christchurch are working as normal after having been
formerly assessed and approved following the weekend’s
earthquake:
The Heartland Hotel Cotswold, Scenic Hotel Group
Central Reservations Office and Scenic Hotel Group
Head Office are all fully operational.

Peter Morrison and Jan Clarke, hosts at The Classic Villa on
Worcester Boulevard in the Cultural Precinct of Christchurch
say “We are staunch and standing tall here at the Villa.
Thank God we had no damage. We are fully operational. We
are not in the CBD shutdown area, so fully accessible.
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INDUSTRY
Radio Live Travel Show
Anne Van Dyke and Mike Hogan are reminding the industry
to think about the Radio Live Travel Radio Show when
looking to promote Earlybird Specials & New Product for
2011. The show airs 1-2pm Sundays on Graeme Hill’s
Weekend Variety Wireless programme.
For competitive rates & further details contact Anne on 09-
411-9398,anne@annevandyke.com or Mike on 09-489-7844,
mike@hoganreps.co.nz

Travel Industry Weekend Special at
The Sebel Suites Auckland
The 4.5 star Sebel Suites Auckland is offering a Weekend
Special from NZ$159* (normally NZ$207) per night. Enjoy a
Marina One-Bedroom Suite, featuring floor to ceiling
windows at one end of the lounge, with superb views over
Viaduct Harbour and the bustling marina, a small balcony
leading off from the bedroom, fully equipped kitchen and 2
LCD televisions.
To book, call 0800 937 373 or visit www.mirvachotels.com
and enter Access Code INDT02.
The Sebel Suites Auckland is located at 85 – 89 Customs
Street West, Viaduct Harbour, Auckland.
*Rate is per room per night and subject to availability. Valid any Friday,
Saturday and Sunday nights until 31OCT10. Travel Agent ID required on
check-in.

Live Webinars with Adventure World
Want to find out more information about certain destinations?
Adventure World is holding a series of live webinars for
agents to learn about various destinations and the vast product
range that they offer. Timed for 0830-0900, they are:
Friday 17SEP - Vietnam
Friday 24SEP - Ecuador & the Galapagos
Friday 01OCT – Peru & Bolivia
For details on these webinars visit
www.adventureworld.co.nz/TravelAgents.asp or email
sales@adventureworld.co.nz.

LATE BREAK

An evening with Tauck
Adventure World is offering agents a chance to learn about the 5-star Tauck
product at what is the first such agents-only event in three years.
Agents will learn about ‘The Tauck World Discovery Experience’ and have a
chance to ask questions from Angela Caes – global sale director for Tauck.
Also agents will have a chance to learn some great selling tips for this
amazing product. Held on Tuesday 14SEP,  from 5.30-8pm at The Langham
Auckland, this event will be worthwhile for anyone that has ever wondered
about this product.
Drinks & canapés provided. Numbers are strictly limited so be in quick to
secure your place. Contact your Adventure World Rep or email
online@adventureworld.co.nz.

Benefits at Marque Hotels
The Business Benefits Package released by Rendezvous Hospitality Group in
July is now available in all The Marque Hotels for A$23.50, revised from the
initial release price of A$27.50. The package is also available in all
Rendezvous Hotels at A$27.50.
The full package includes full breakfast for one; newspaper of choice; the
option of either a laundered/ pressed shirt, OR a drink at the bar, and free
unlimited Internet access throughout the hotel for the entire day.
For more information visit http://www.MarqueHotels.com/businessbenefits

After 41 years in the hospitality industry, Four Seasons
Hotel Sydney general manager Stephen Lewis has
announced he will retire at the end of this year.
Mr Lewis joined the former Regent Sydney when it
opened in 1981 as the number one employee and has
spent almost 30 years working with Four Seasons Hotels
and Resorts – 16 of those as the second ever General
Manager at Four Seasons Hotel Sydney. He was also
responsible for opening the Regent Auckland, these
days known as the Stamford Plaza.

NSW New Product 2010
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