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Dreamliner shows the way ahead
Aviation expert Peter
Clark was among the
first Kiwis to inspect
the Boeing 787
Dreamliner ZA003
during its historic visit
to last week’s
Farnborough Air Show
after an 8 hour 37
minute flight from
Seattle, its first
international jaunt.
“It was a privilege to be finally on board the B787 after being
there for its launch and also for its first flight. You can now see
from the flight deck and interior that this is an aircraft that is
taking us into the next generation of flying,” says Clark in an
email to TravelMemo.
“The sculptured ceilings are very notable and the large
entranceways give you an early feeling of space. The large bins
have been set into the ceiling of the aircraft lower down to a
comfortable position. And the ceiling seems very high and the
lighting is very effective.

to feel large.
“The big windows
give a great view to
the outside and even if
you are in seat C you
still have a view
provided the window
has not been dimmed.
The amazing thing is
that even with the
windows fully

see out.”
The aircraft had half its interior filled with test equipment and
the rest was laid out with Boeing economy seats and several
galleys and toilets.
The Dreamliner, designed to provide nonstop service between
mid-size cities, has improved levels of comfort for passengers –
larger windows, bigger baggage bins and advances in the cabin
environment, including lower cabin altitude, higher humidity and
cleaner air.  Fifty-seven customers around the world have
ordered 866 B787s since the program was launched in APR04,
making it the fastest-selling new commercial aircraft.

....  Cont p13
“Having such a high ceiling, the B787 looks very long when
viewed from the front. And this is only the -8, so the -9 is going

dimmed you can stillPhoto | Peter Clark
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Get the low-down on Auckland, RWC2011
This is your chance to find out what’s happening behind
the scenes to prepare Auckland for Rugby World Cup
2011.
Register now to attend an informative breakfast event -
‘Auckland ... on track for Rugby World Cup 2011’.
The breakfast will be held 7-9am on Tuesday 03AUG at
the Stamford Plaza Hotel’s Stamford Rooms 2 & 3.
The event is designed to give interested Aucklanders a
chance to learn about the region’s progress with getting
set to host thousands of visitors for next year’s
Tournament.
Kit McConnell, Head of Rugby World Cup International
Rugby Board, will provide an insight into what success
will look like for Auckland.
Rachel Dacy, Chair of Auckland’s RWC 2011 Regional
Steering Group will provide a low-down on progress in
Auckland’s overall event planning, and Bruce Barnard,
Rugby World Cup Transport Programme Director, will
give an overview of Auckland’s transport plans.
Space is limited to one representative per organisation
and registrations are on a first come first served basis.
Please RSVP by 28JUL to Natasha Moon
natasha@aucklandnz.com or call 09-979 7070.

Supercity Arts Festival 2011
The fifth biennial Auckland Arts Festival and the first
major arts and culture event of the Auckland Supercity is
confirmed for 02-20MAR11, and its Artistic Director
David Malacari has unveiled five highlights.
The Manganiyar Seduction is described as a dazzling
concert of Rajasthani music presented in a visually
seductive set inspired by Amsterdam’s red light district
and the Hawa Mahal or ‘Palace of the Winds’ in Jaipur.
The Thai Long Troupe will bring the thousand-year-old
art form of Vietnamese Water Puppetry from the paddy
fields of Red River Delta to a temporary, manmade pond
in the new Aotea Square. Their show headlines the
Festival’s family programme.
La Odisea (The Odyssey) from Bolivia’s Teatro de los
Andes is a retelling of Homer’s Odyssey in which Ulysses
is a Latino immigrant abroad, seeking to return to his
family in Bolivia. It offers astonishing performances, live
music and song, and dynamic staging.
Festival director Malacari also announced a new dance
work called rapt from choreographer Douglas Wright, to
be performed on the Civic stage by a company featuring
many of NZ’s best international dancers.
Classical music fans will get to hear Baroque music played
by one of the world’s outstanding period ensembles, The
Lautten Compagney, and the Berlin-based ensemble will
present two programmes.
Another Auckland favourite, The Famous Spiegeltent,
will be situated in The Festival Garden, a reinvented
Festival hub designed to make the most of the new-look
Aotea Square precinct.  Programming for the Spiegeltent
and Garden will be announced in November.
The rest of the 2011 Festival programme - an estimated 40
separate productions involving more than 500 artists,
visual arts exhibitions, seminars, workshops and family
activities – will be finalised in the coming weeks.  The full
programme will be launched in November, when tickets
sales will open.

On our website
Click Here
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Contact Ben Crossen

or David Thompson 

on 09 973 5791

We’re BUZZing to be part of a new era in the online travel sector. 
Travelocity has created a unique niche in the online travel sector and are 
now expanding their New Zealand operations. Travelocity’s major brands 
include ZUJI in the Asia Pacific region and lastminute.com in Europe, both 
local leaders in online travel. There are 2 exciting opportunities to join 
Travelocity in Auckland as they enter a growth phase.

MARKET MANAGER
A Charismatic and confident communicator, you will thrive on maximising 
opportunities for growth, acquisitions of key accounts and growing 
the online business of Travelocity. It is essential you have an in depth 
knowledge of the accommodation sector and the various booking 
channels available. Those with experience within the wholesale sector and 
online marketing will have a distinct advantage. The position will initially 
cover New Zealand, however we envisage this person expanding into the 
South Pacific. Ideally, you would have been exposed to 3+ years in hotel 
sales, reservations or account management within Asia Pacific. Travel 
both National and International is involved so you must have the ability to 
spend time away from home. 

MARKET CO-ORDINATOR
Reporting to the Regional Manager you will be responsible for servicing 
existing clients and building new relationships within the accommodation 
sector. You will help develop and implement strategies for future growth 
and offer support to the Market Manager’s. Travel industry experience is 
desirable however experience in hotel reservations, excellent written and 
oral communication skills are essential. You will have sound knowledge 
of Microsoft products especially Excel, experience working on budgets, a 
bubbly telephone manner and be hungry to achieve. Quick thinkers who 
can work autonomously, with practical marketing experience will excel in 
this position. Those proficient in Sabre and the ability to speak French are 
highly desirable.

We’re BUZZing about working with Travelocity...are you??  
Apply online at: www.buzzrecruitment.co.nz  
Application close Friday 05th of August at 5.00pm.

Record arrivals provide early winter boost
The tourism industry received an early winter boost in
June, with Australia holding up visitor arrivals and
promising a strong ski season.
Latest Statistics New Zealand figures show international
visitor arrivals, at 145,800, were up 8% in JUN10,
compared to JUN09. They were up 3.7% for the year to
date.
Growth for the month was led by a strong start to the
winter ski season out of Australia (up 7% to 76,200
visitors), and recovery in key Asian markets following last
year’s Swine Flu pandemic.
Tourism New Zealand chief executive Kevin Bowler says
this return to some growth, particularly among the Asian
markets, adds to his confidence that New Zealand is
getting back on track with international arrivals.
“China, Japan and Korea are warming up and the outlook
is slightly brighter, but we have yet to turn the corner to
get back to the growth we were seeing a year ago across
Asia and there remains some underlying weakness in the
western markets,” he said.
Much of the growth in Australian arrivals came in the
final week of June, when the first of the school
holidaymakers began to arrive.
Mr Bowler said these early figures, and feedback from the
Australia, were a good indicator that New Zealand could
expect a strong winter ski season out of Australia.
“Tourism New Zealand’s joint ‘Big Shout’ campaign with
Air New Zealand in March/April, as well as plenty of
activity in market by both Tourism New Zealand and our
joint venture partners, have helped build on strong word
of mouth following last year’s bumper ski season.”
Visitor arrivals from Western markets were down in June.
Political and economic uncertainty, more expensive
airfares, shortages of airline seats, and the ‘stay at home’
effect of the FIFA World Cup, were among the factors
influencing declines in arrivals from the US, UK and
Germany.

Mining decision heeds tourism feedback
The government’s decision not to undertake new mining in
national parks is a great result for the tourism industry, says the
Tourism Industry Association New Zealand chief executive Tim
Cossar.
“This is the result that the majority of our members will welcome.
National parks are anchors of the international perception of this
country’s green and clean image. Our members felt additional
mining in these pristine environments could have harmed our
reputation, affecting not only tourism but the many other industries
that leverage off 100% Pure New Zealand.
“We are not against mining, but TIA members told us they
generally oppose new mining in national parks.”
Mr Cossar says tourism operators will also welcome the
government’s decision to proceed with its proposal to add
12,400ha of land to Schedule 4, including all national parks and
marine reserves.
“We are confident the financial contribution tourism will make to
the New Zealand economy, now and in the decades to come, will
continue to grow, with national parks at the forefront of our
international visitor brand.”

Whitianga Scallop Festival looms
With less than six weeks until the 6th annual Whitianga Scallop
Festival, coordinator Dave Sparks is reminding people to get in
and purchase their tickets. There are still tickets for the 28AUG
event available from the Whitianga i-SITE and www.iticket.co.nz
and people are encouraged to pre-purchase for hassle free festival
access.
The line up of entertainment confirmed includes the Con-Rays,
featuring Eddie Raynor and Paul Crowthers from Split Enz, Brett
McGregor, the winner of New Zealand MasterChef plus the judge
that helped get him there, celebrity chef Ray McVinnie. Niki
Wickes from the TV show World Kitchen will also be taking up a
challenge with Brett and Ray.
What with three music stages, one cooking stage, lots of roving
entertainment, over 60 food stalls and a complimentary glass or
beer vessel, there’s a lot on offer. www.scallopfestival.co.nz
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Tel: 09 275 4100    Fax: 09 275 3291

PO Box 53-051

Auckland International Airport

www.jetpark.co.nz

�

Free 24-hour Airport Shuttle Service

�

24-hour Reception & Porter Service

�

Qualmark Four-Star Rating

�

Close to Onehunga Mall’s Dressmart

Complex - Factory Outlet Stores

�

90 Deluxe Rooms Ideal for the

Corporate Traveller

�

�

Complimentary 14-day Car Storage

�

Te Maroro Restaurant &

Indaba Lounge Bar

Not on Flight Paths

Free Access & Transport to Local Gym

Conferencing Facilities

Catering for On-Site Functions

�

�

�

JULY 2010 INFLIGHT UPDATE

NEW!   Bed and Breakfast Packages

now Commissionable for Travel Agents!

Staff “Happenings”

at Jet Park Hotel

We are sad to announce that

Simon Turner, Executive Chef of

Te Maroro Restaurant is

resigning from his role with us

after a stunning 12 years of long-

service to the hotel.  Simon has

worked his way up in the kitchen

from a junior chef when the

hotel first opened its doors in

1998 to being our Executive

Chef!  Simon will be missed by

all our staff- but wish him every

success as he ventures out to try

some new career paths!

Congratulations to our HR

Manager, Sonja Herrmann who

gave birth to a baby boy- Xavier

Finn Herrmann White on 25 June

2010.

We also welcome back to the

team May Heather, Executive

Housekeeper who has returned

from parental leave.  May is

another of Jet Park Hotel’s

shining stars that has been with

us for the last 12 years!

WINNERS:

Birthday Month Lucky Draws &

Soccer World Cup Celebration

Jet Park Hotel is now 12 years old and to

celebrate this milestone in June we ran a

promotion for guests to “win back” their

accommodation.

Congratulations to the lucky winners:

Henry Pratt,  Trudi Nel, Bruce Gardner,  and

Darryl Hall.

We also celebrated Soccer World Cup Month

with a Soccer-Ball give-away which has been won

by Keith Banks!

GST Changes 1 October 2010.

Jet Park Hotel wishes to advise all customers that from 1 October 2010 prices

for accommodation will be adjusted as a result of the increase in GST.  All

advertised room rates and quotes on bookings will STILL be inclusive of GST

but customers may notice a slight increase in charges as a result of the

adjustment.  Like many NZ businesses will appreciate, it has been unavoidable to

pass on the increase in the new GST rate to customers.

Have you discovered our fantastic bed and breakfast

packages?  We have 4 B&B packages on offer - all of which

offer excellent value to guest, and what’s more Travel Agents

can now book them too and receive 10% commission!!

For full details of each package please visit out website

www.jetpark.co.nz or phone reservations on 0800538 466.

Deluxe Bed & Breakfast for 2

Premier Bed & Breakfast for 2

Express Bed & Breakfast for 1

Romance Bed & Breakfast�

�

�
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Island Escape cruises from Picton
Island Escape Cruises has two Gourmet Wine & Food cruise
departures in November ex Picton and they include visits to
six Marlborough wineries plus wonderful walking
opportunities and the very strong possibility of sighting
whales.
Both departures have had their prices reduced and Hogan &
Associates say they now represent even better value than
previously advised.
This is the ideal time of the year to explore the Marlborough
Sounds and with just ten Cabins and Staterooms, and a
maximum of 22 guests, this cruise opportunity is a very
special one for a select few. Click here for a flyer with daily
itinerary and retail prices.
Remember that a retail travel agents incentive is currently also
on offer.   For each booking of 5 nights or longer on any Island
Escape Cruise, the retail agent will receive a $50 Westfield
voucher* and once they have sold 5 cruises, they receive a free
5-night cruise for themselves (in NZ or Vanuatu) and greatly
reduced prices for their partner or friend to accompany them.
*A voucher needs to be completed for you to receive each Westfield
voucher and submitted to Island Escape Cruises for payment.

AUSTRALIA

Two Kawarau Falls Station hotels
nearing completion
Construction of the two hotels that form stage one of the
billion-dollar Kawarau Falls Station development at
Queenstown is now complete but no-one’s saying who will be
running them.
The Otago Daily Times reports that the builders, who are now
working on the fit-out, have signed a confidentiality agreement
that means they cannot reveal the identity of the main tenant.
Receiver Grant Graham, who had previously told the ODT a
preferred operator had been selected, was now unable to
confirm when the hotels would be opening or who the operator
was.
The paper says Westin was originally supposed to operate one
of the hotels but stopped taking bookings earlier this year.

Call for more Tourism Aust funding
Australia’s Tourism and Transport Forum (TTF) managing
director Christopher Brown is calling for both the government
and opposition to commit to increasing Tourism Australia’s
funding to at least A$140 million to maximise the impact of its
new ‘There’s Nothing Like Australia’ campaign, and to give
industry partners the certainty they need to plan future
marketing and promotional activities.
According to AAP, he said there was no point getting industry
heavyweights on board if they were expected to do the job
with one hand tied behind their backs.
Mr Brown says tourism activity in the second quarter of 2010
fell to the same level as the last quarter of 2009, while
expectations are also down for the current quarter.

Regional Queensland via one site
Visitors to regional Queensland will soon be able to access
accommodation and activity information through a single
website.
The ABC reports that Tourism Queensland has allocated more
than A$420,000 to eight regional tourism organisations from
coastal and southern Queensland to create the site.
Tourism Whitsundays will be heading the project.

On the road to Gundagai
The dog on the tuckerbox is one of Australia’s most iconic
images, made famous in verse and song. But the statue, sited
8km from Gundagai on the Hume Highway is failing to pull
the tourists and a café and souvenir shop near the statue went
broke due to lack of trade, so now the local shire council
wants to do something about the situation.
The council wanted the statue relocated to town but the
residents were against that idea so the worthies have now
unveiled plans to re-develop the site with the aim of rivaling
the Big Banana and Big Pineapple.
Developers and tourism operators will be given an option to
lease or purchase more than 28,000sqm of land surrounding
the dog sculpture and encouraged to come up with creative
ideas to make the site “a must” for tourists.

Tassie loses Tiger
Hobart and Launceston are to lose their Tiger Airways flights
to Adelaide and Melbourne respectively as the low cost
carrier cuts its cloth to concentrate on profitable routes.
Meanwhile rival Jetstar has capitalised on the situation,
announcing a boost in LST-MEL flights and offering a $50
voucher to Tiger pax affected by the flight suspension.

Cruise Viva from Captain Cook Cruises
A new Tapas and Cocktail cruise, Cruise Viva, is coming to
Sydney Harbour every Saturday night this August with a
special starting price of A$82 per person, 40% off the regular
price.
Cruise Viva combines a tapas dining experience on MV
Sydney 2000 with an addictive DJ rumba dance beat.
The party starts with a free Mojito cocktail or Corona, and
then enjoy free house beer, wine, sangria and soft drinks until
10.00pm.
The all-inclusive tapas menu allows passengers the
opportunity to sample the different flavours of the diverse
Spanish cuisine. It includes platters of seafood, meats and

vegetarian Spanish dishes like garlic sautéed prawns,
chorizo, tuna croquetas, char-grilled baby octopus, grilled
spiced chicken, and traditional crumbed zucchini and
pimentos cooked to perfection. Then get ready to Rumba!
The Tapas and Cocktail cruise departs every Saturday night
in August at 7.30pm from No.1 King Street Wharf Darling
Harbour, returning at 10.00pm and 11.00pm.
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Stay 5 / Pay 4 Special
PLUS

NZ$50 Food & Beverage credit
per room per day at Pacific Resort
or a complimentary bottle of wine

on arrival at
Te Manava Luxury Villas & Spa

Valid for all room categories at all three properties
Sales to 31JUL10, travel to 31MAR11 (blackouts apply for Te Manava)

See your wholesaler for more details

Free chopper voucher with Kimberley cruises SOUTH PACIFIC

Back to the Bush at O’Reilly’s
Your clients can kick up their heels at O’Reilly’s
Rainforest Retreat’s ‘Back to the Bush’ Weekend, 27–
29AUG10.
Located within World Heritage Lamington National
Park, in the Gold Coast Hinterland, O’Reilly’s will
celebrate everything great about the country lifestyle -
enjoy some toe-tapping, knee-slapping, good old
fashioned fun with traditional Aussie bush dancing and
bush poetry, or experience the taste of the country with
true-blue bush tucker.
Activities include a private dinner hosted by legendary
bush poet, Geoff Sharp, and an O’Reilly family member,
or have some bush dancing fun under the instruction of
local group, the ‘Bushland Boogie Bush Band’.
Guests can also join a guided walk through the rainforest
to identify bush ingredients, taste an array of native
Australian bush tucker foods or share in a secret and
learn to make O’Reilly’s famous home-made damper.
www.oreillys.com.au.

The Great Escape Charter Company is celebrating 10
years of Kimberley adventure and has released an
offer of a complimentary helicopter voucher for all
new reservations on its remaining AUG10 and SEP10
cruises.
”Given the late rains that the region has experienced
recently it is a great time to be cruising the Kimberley
coast and enjoying the fantastic waterfalls,” says Chris
Tucker, captain of MV Great Escape, who has been
exploring the region for nearly 25 years. “This is also
the best time of year to witness the Humpback Whales
as they migrate along the Kimberley coast to the
calving grounds.”
If clients opt for the 13-night Kimberley Classic
Adventure from Broome to Wyndham or vice versa,
the complimentary chopper voucher affords guests the
opportunity to experience the ‘Best of the Big Four’ –
flights over the Horizontal Waterfalls, Montgomery
Reef, Prince Regent Nature Reserve & the Mitchell
Falls.
The offer is valid until 14AUG10.
For those booking the 7-night Southern Kimberley
Experience exploring from Broome to the Mitchell
Plateau, the voucher is for ‘Best of the Big Three’ –
flights over the Horizontal Waterfalls, Montgomery
Reef, & Prince Regent Nature Reserve.
Guests still have the opportunity to enjoy the Mitchell
Falls anyway, as the transfer flights to/from the vessel
fly over this area and this helicopter flight is included
in the cruise price.
This offer is valid until 17SEP10.
For more information or availability, call Liz or Lisa at
the office of The Great Escape Charter Company +61-
8-9193 5983.
*Conditions apply. Not to be used in conjunction with any other
offer. The helicopter vouchers will be issued upon receipt of the
final cruise payment.
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New Caledonia Tourism to relocate
to new Auckland premises
New Caledonia Tourism’s office will be closed next Tuesday 27JUL as
the team moves shop during normal office hours to new premises on the
Podium Level of the West Plaza Building, 3 Albert St, Auckland. The
phones will remain fully operational and all postal, DX and phone
contact details are unchanged.
The NCT team say they will endeavour to address all agents’ requests
for information prior to the move, and otherwise will action them as
soon as the new office is fully operational. Normal business hours
resume from Wednesday 28JUL.
They apologise in advance for any inconvenience caused.

New Caledonia, Fiji airfare combo
Aircalin has a published Circle Trip Excursion Fare that takes in both
New Caledonia and Fiji.  The circle trip fare AKL SB NOU SB NAN FJ
AKL is priced from NZ$1060, using SB in K class and FJ in L or M
class.  This fare does not autoquote so must be manually built.
Fare includes Q surcharges but is exclusive of YQ and other taxes.
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Fiji Super-Saver

this deal. Stay 5 nights in
a beachfront hotel room at
the Sonaisali Island
Resort Fiji from just
$640pp, twin share.
Price includes full buffet
breakfast daily & airport
transfers
Click here for more
information and visit
www.adventureworld.co.nz/
south-pacific-deals or call
0508 496 753.

Adventure World has just made Fiji more affordable with

ASIA
Macau fireworks spectacle
The 22nd Macau International Fireworks Display Contest,
organized by the Macau Government Tourist Office, will be
held on 11, 18, 22, 25SEP and 01OCT10 at the sea area in
front of the Macau Tower. The contest this year features teams
from the United Kingdom, Chinese Taiwan, the Philippines,
Australia, Portugal, Korea, Japan, France, Italy and China.
Among which, teams from Korea, Italy and China make their
Macau debut.
There are five nights of fireworks display contest, and 22SEP
coincides with the Mid-Autumn Festival while 01OCT is
China’s National Day when teams from Italy and China will
deploy their skills to add extra sparkle to the celebrations.
Each participating team is requested again this year to
complement their display with music to provide a light and
sound spectacular. Sound systems will be installed at the

waterfront of the Macau Tower Outdoor Plaza, at the Macau
Tower Street seaside and at the square in front of Kun Iam
Statue on Ave. Dr Sun Yat Sen so that the public can enjoy

synchronized
music to the
spectacular
displays.
Spectators are
able to listen to
live music linked
to the fireworks
displays through
Radio Macau’s
live FM
broadcast.
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MACAU GOVERNMENT TOURIST OFFICE

Level  17 Town Hall House

456 Kent St 

Sydney NSW 2000 Australia

T: 02 9264 1488

Email: macau@worldtradetravel.com

www.macautourism.gov.mo

Macau Government Tourist Office

Email: macau@aviationandtourism.co.nz

Web: www.macautourism.gov.mo

Ph: (09) 308 5206 CLICK HERE

Kiwis can’t get enough of Macau
Kiwis have proved a big hit with Macau tourism
authorities, hotel managers and retailers by staying
longer than any other nationality.
Figures released by the Macau Government Tourist
Office showed that New Zealanders usually stayed more
than four nights, easily eclipsing the more fancied
countries of Italy, Portugal, the USA and the UK.
“New Zealand can’t compete with the likes of mainland
China, Hong Kong, Taiwan, Japan and Malaysia in
weight of visitors, but what it lacks in numbers it makes
up in room nights,” said Helen Wong, general manager of
the Macau Government Tourist Office (Australia and
New Zealand).
“The country’s position at the top of the “room-nights”
ladder has won plenty of friends in the hotels,
restaurants, shops and tourist attractions in Macau.
“New Zealanders just like to stick around and enjoy the
hospitality and atmosphere of a city blessed with a mix of
UNESCO World Heritage-listed sites and exciting
contemporary features.”
New Zealanders spend 4.29 nights each visit, well ahead
of the average of 1.51 nights.
The impressive figure for 2009-2010 was a huge jump on
the previous year’s average of 2.82 nights which placed
New Zealand in third spot.
“It’s a case of quality rather than quantity,” said Ms
Wong. “To spend four nights there allows visitors to see
all the major historic attractions such as Senado Square,
the Ruins of St Pauls and the A-Ma Temple, sample the
Macanese cuisine, and shop till they drop.
“They also have ample chances to take in some of the
nightly entertainment such as Cirque du Soleil Zaia at the
Venetian.”
New Zealand’s neighbour Australia also fared well in the
latest figures taking eighth position on the “length of
stay” listing, staying an average 2.87 nights, a jump of
0.72 on the previous year’s figure.

There’s optimism that by the end of 2010 more than 15,500
New Zealanders will have visited Macau and this is expected
to increase to more than 17,500 next year.
www.macautourism.gov.mo

Tokyo – Narita express

Beijing residents to learn English
According to China’s Global Times, authorities in Beijing
plan to make most residents — from hairdressers to
policemen — learn English under a drive to convert the
Chinese capital into a “world city.”
The government programme – first launched in 2002 in
preparation for the Beijing Olympics and recently renewed –
calls for all kindergartens in the city to introduce English
courses within five years.
A minimum of 60% of shop assistants, receptionists and
hairdressers under 40 will also be required to pass English
tests by 2015, as will 80% of police officers, the report said.
Every civil servant under the age of 40 with a bachelor’s
degree will also be required to master a minimum of 1000
English sentences.

Narita Sky Access, a new 150km/h express train service
from Tokyo’s Narita International Airport to the downtown
Nippori station in the Chiba prefecture, takes as little as 36
minutes, cutting the previous transfer time by at least 15
minutes.
AFP reports that part of the
new service’s route uses the
new Narita Rapid Railway
Access Line, reducing the
distance to 51km. Operated
by Keisei Electric Railway
Co., which aims to run 54
services on the route every
day, the one-way fare is
Y2400, almost 25% cheaper
than rival Japan Railways for
its Narita Express from Tokyo Station.
In response to the new competition, JR has introduced a new
fleet of Narita Express trains, with larger seats, a trolley
service for drinks and snacks and electric power points for
personal computers.
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Life Wellness Resort, Quy Nhon, Vietnam
The Life Resorts concept is that man has ten senses that need
to be stimulated and delighted in order to experience a full
life. They are Sight, Sound, Scent, Taste, Touch, Sixth Sense,
Sense of Environment, Sense of Local Culture, Sense of Feng
Shui (Harmony) and Sense of Excitement.
Active Asia says it wants to bring your clients’ Senses to Life
with a Discover Package, priced from $185pp twin share.
The Discover Package includes 2 nights in Superior Room
including buffet breakfast daily; return airport transfers; a 30
minute massage @ Life Spa, and one F&B voucher to the
value of US$30 to spend at Senses Restaurant.
Travel is valid from now until 31OCT10. Subject to
availability.  Email sales@activeasia.co.nz for more details.

Pulau Perhentian - sun-kissed refuges
Pulau Perhentian in Malaysia has been singled out as one of
the world’s most “idyllic, sun-kissed refuges” by Lonely
Planet, which ranks it as the fifth “Best Beach to Swing a
Hammock” in its 1,000 Ultimate Experiences for 2010.
“The palm-fringed beaches of the Perhentian Islands, covered
in tropical rainforest, are about as natural as they come: calm,
hassle-free and with virtually no signs of commercialisation,”
says the guidebook.
Of the two islands, Pulau Perhentian Kecil (right) is geared
towards backpackers with a wide range of budget options for
both food and accommodation. Pulau Perhentian Besar, on the
other hand, is more developed and offers luxurious facilities.
Located just off the edge of the Pulau Redang Marine Park,
Perhentian’s coral-fringed waters have excellent underwater
seascapes for snorkeling and scuba diving. Arrangements can
also be made for island cruises, and boats can be hired to
explore private bays and secluded coves.
Getting there: Perhentian Island is accessible from the fishing
town of Kuala Besut, situated between Kota Bharu and Kuala
Terengganu. The nearest airport is the Sultan Ismail Petra
airport in Kota Bharu. Kuala Besut is also easily accessible

through Tanah Merah train station, Jertih bus station and
Kuala Terengganu airport. www.tourismmalaysia.co.nz
Footnote: Malaysia Airline has a special return fare (including
taxes and fuel surcharge) starting from NZ$1212*pp to Kuala
Lumpur for bookings made by 28JUL10.
*Subject to a minimum of two or more adults travelling together.

Cycle Vietnam group tour – now $2360pp
Cycle Vietnam is a 15-day / 14-night Group Tour that is
now priced from $2360pp twin share (saving $155). The tour
journeys through Hanoi and Ho Chi Minh City as well as the
breathtaking countryside of the central highlands. Passengers
will cycle around the ancient city of Hue, visiting its citadels,
imperial tombs and many pagodas.
Price includes an English-
speaking cycle leader, all
hotel accommodation,
selected meals, domestic
flight from Nha Trang /
Ho Chi Minh City,
transfers, all group
transport including train
sector from Hanoi to Hue,
use of professional
mountain bicycles, support vehicle for the bikes, snacks &
water during cycling days and sightseeing excursions with
entrance fees as outlined in itinerary.
For more information call Adventure World on 0508 496 753
or visit www.adventureworld.co.nz.
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THE AMERICAS

First night credit for Thai hotels
From now until end of September, some of Thailand’s best
hotels and resorts are offering more than just the best
available rate. Guests can take advantage of the hotel’s
facilities and services with a hotel credit of equivalent value
to the first night’s best available rate. This is based on a three-
night consecutive stay and the conditions of hotel credit use
will vary per property.
The offer applies to an array of Preferred Hotel Group travel
partners, Preferred Boutique and Preferred Hotels & Resorts,
plus Summit Hotels & Resorts across Thailand.
To book, search for “Reasons to Return to Thailand” in the
GDS under master chain code of PV. Offer is valid until
30SEP10 with a minimum stay of three nights.

Save up to
US$400pp
exploring the
Panama Canal
Explore an area as wild and
primeval as any on earth –
and discover one of mankind’s greatest structural
achievements – in this journey with Cruise West from the
Isthmus of Panama to the rainforests of Costa Rica.
‘Between Two Seas’ is a 9 or 14-night journey which departs
from Panama to Costa Rica. This voyage is now priced from
US$3999pp. Plus if your clients book and pay for the trip by
30SEP10 they can save up to US$400pp.
Highlights include visiting a city discovered by Columbus and
plundered by pirates, transiting in the incredible Panama
Canal, interacting with the Emberá people in a village on the
coast of the Darién Jungle and swimming through one of the
world’s top snorkelling locations.
Offer available for multiple departures OCT–DEC10 & JAN–
MAR11. Call Adventure World on 0508 496 753 or visit
www.adventureworld.co.nz.

Boutique Peru
World Journeys is promoting special offers on the luxury
boutique hotels of Inkaterra in Peru.  Stay one night at La
Casona in Cusco and get an additional night free, saving up to
NZ$1,165 per room. Or book two nights at Inkaterra Machu
Picchu Pueblo Hotel and receive a third night free.
Additionally, children under 12 years old stay free at Machu
Picchu Pueblo Hotel (offer not available in Villa Inkaterra;
valid for a maximum of two children per casita when sharing
with one or two adults). Offers are valid on new bookings for
stays until 31DEC10.

AFRICA

Corcovado back to normal
World Journeys reports that city tours in Rio de Janeiro are
back to normal now as repairs have been completed
subsequent to flood damage which affected access to
Corcovado, home of the iconic Christ the Redeemer statue.
The train which takes visitors up the steep hill to the statue
resumed operations last week.
Contact World Journeys for all travel arrangements in Brazil
on 0800 117311 or info@worldjourneys.co.nz

Inkaterra Machu Picchu
Pueblo Hotel is an intimate
85-cottage luxury hotel in
sprawling Andean village
style within 12 secluded
acres of exquisite beauty,
where guests follow stone
pathways to their rooms, located in comfortable one- or two-
storey whitewashed casitas.
Inkaterra La Casona is Cusco’s first luxury boutique hotel,
reflecting a privileged mélange of culture and tradition. This
meticulously restored colonial manor house —perhaps the
first Spanish construction in Cusco— is centrally located on
an Incan settlement near Cusco’s present-day main square.
Eleven suites surround a sumptuous courtyard, where the
patina of time is tastefully preserved. Contemporary amenities
create the ambience of comfort and exclusivity enjoyed by
residents in centuries past.

Flying to Beirut
LOT Polish has recently launched flights from its Warsaw hub
to Beirut. Chosen as one of Lonely Planet’s top-rated travel
secrets, LOT gets your clients to Beirut with fares in V class
WAW-BEY starting from NZ$362 return and these fares are in
your GDS and ticketable through the World Aviation office.
Fares include Q surcharges but are exclusive of YQ and other
taxes.

Reminder: Save up to 40% off Acacia
Book an Acacia Africa overland tour by 31JUL10 & save up
to 40% off for travel in JUL, 30% off in AUG, 20% off in
SEP/OCT and 10% off overland tours in NOV/DEC.
This discount is available for all overland tours booked in
JUL for travel up until 01JAN11. Acacia Africa has 18
overland safaris ranging from 6 days to 58 days.
Call Adventure World on 0508 496 753 or visit
www.adventureworld.co.nz.

Families in the wild
Wilderness Safaris has enhanced its child policy for 2011,
giving families a more economical travel alternative when
experiencing southern Africa. While visitors aged 12 and
under still get
the standard
child discount
when sharing
with full
paying adults
in the family
room, from
07JAN to
31MAR11
Wilderness
Safaris will now offer these same discounted rates to those
aged 13 to 18 years. Contact World Journeys for details 0800
117311 or info@worldjourneys.co.nz
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EUROPE

The countdown to Ferrari World
The countdown has begun for the 28OCT opening of the
world’s first Ferrari theme park.
Ferrari World Abu Dhabi, the world’s largest indoor theme
park, has revealed details of its attractions, geared to fans and
families alike.
The park will offer more than 20 rides and attractions under a
landmark 200,000sq m red roof, including:
Formula Rossa – The world’s fastest roller coaster, reaching
speeds of 240km/h.
Speed of Magic – A fantasy 4-D journey.
Made in Maranello – A virtual trip through the making of a
Ferrari in the Maranello factory.
V12 – A flume ride to the heart of a 12 cylinder engine.
G-Force – A tower ride that will shoot thrill-seekers through
the red roof and 62 metres in the air before plummeting back
to deliver the actual G-force of a Ferrari.
Scuderia Challenge – Racing simulators similar to those
used by drivers in training.
Viaggio in Italia – A virtual aerial voyage over Italy pursuing
a Ferrari.
Fiorano GT Challenge – A unique dueling rollercoaster with
Ferrari F430 Spiders.
Bell’Italia – A miniature recreation of Italy’s most famous
landmarks.
Paddock Club – An interactive re-creation of the Ferrari base
at every Grand Prix, including garages, transporters &
hospitality suites.
The Pit Wall –Guests test their judgment in realistic racing
scenarios.
Galleria Ferrari – Showcasing the most exclusive range of
classic and contemporary Ferraris.
Junior GT – A driving school for kids with expert instruction
where they will drive reduced scale F430 GT Spiders on an
equipped driving course.
Junior Grand Prix – Budding F1™ drivers can enjoy the
race track in scaled down Ferrari F1 racers.
The Racing Legends – A ride through Ferrari’s greatest
racing moments.

Driving with Champions – An interactive 3-D show.
Junior Training Camp – An interactive play area for
children.
Carousel – Featuring never-before-seen Ferrari prototypes.
Dining and Shopping – Concept restaurants and cafes
offering authentic Italian dining experiences, in addition to
unique shopping locations.
The opening of Ferrari World Abu Dhabi is expected to
revolutionise the way visitors to the UAE capital spend their
leisure time.
www.ferrariworldabudhabi.com/

Now: Prague City Card
Smart card technology operator
the Leisure Pass Group has
expanded into its fifth country
and now provides the technology
that powers the Prague City Card
sightseeing pass. The move
follows successful operations in
the UK, US, Sweden and France
where the business runs numerous
sightseeing smart cards.
The Prague City Card includes
admission to attractions in the
popular Czech Republic city such
as Prague Castle, the Old Town
Hall, the Charles Bridge Towers,
plus many more cathedrals,
palaces, museums and gardens.
The Prague City Card is valid for
four consecutive days and costs
€36 for adults and €25 for
children and students.
www.praguecitycard.com.

Coping with London Olympics crowds
Network Rail and Transport for London have agreed to put works other than routine
overnight maintenance on hold for 11 weeks in 2012, the duration of both the
Olympics and Paralympics.
It is estimated at least 10 million people will go to the Games in what will be the
biggest sporting event ever staged in London, dwarfing the 1948 Olympics.
With swathes of London’s roads being reserved for competitors and officials,
Olympics organisers have billed 2012 as the “first public transport games”.
In addition the Thames will enjoy a renaissance in river traffic as tens of thousands
of spectators travel by ferry from central London to the Games venues.
The Telegraph reports that organisers are planning to transport 150,000 spectators to
events by river, roughly 8% of the total. At the Olympics’ peak, about 20 river taxis
will carry 8,000 people a day.

SIA UK/Europe Square Fares revised
Singapore Airlines has released revised UK / Europe Square Fares including
travel to nine European points beyond its 14 gateways across the continent.
The inclusion of beyond points to the Square Fares B and Y Class levels
allows agents to sell a through fare to the likes of Dublin, Edinburgh and
Berlin. By using SQ’s partner airlines via its gateways the airline can now
provide clients with a competitive fare offering greater flexibility as all fares
are combinable and open-jaws permitted between all points.
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CLICK HERE TO DOWNLOAD LATEST ROUTE MAP

TOUR PRODUCT
Guaranteed to go Escorted
The World Journeys range of Cruise and Escorted
Journeys go out fully escorted from New Zealand if
a minimum of 15 guests is achieved.
World Journeys has just announced that the
following Journeys are now not only guaranteed to
go, but will go escorted from NZ:  Best of Italy &
Croatia - SEP10; Three Continents - MAR11; Grand
Mediterranean three departures - APR,  MAY,
JUN11; Best of Northern Europe - JUL11; and the
Grand Tour of South America - AUG11.

AVIATION
Call 0800 117311 for details or brochures or info@worldjourneys.co.nz

US DoT approves BA-AA alliance
The US Dept. of Transportation has this week issued its final clearance
of antitrust immunity for American Airlines, British Airways, Iberia,
Finnair and Royal Jordanian to “more closely coordinate international
services”, including a planned AA/BA/IB joint venture on transatlantic
flights.
The department said that the alliance will enhance competition around
the world by enabling the oneworld alliance to compete more
vigorously with Star Alliance and SkyTeam, which operate similar
immunized alliances.
ATWOnline quotes BA boss Willie Walsh as saying, “This final
approval is fantastic news for [AA/BA/IB] and the oneworld alliance.
We’ve waited 14 years to bring the benefits of the transatlantic joint
business to our customers and level the playing field with the other two
global alliances.”
Longtime opponent of the alliance, Sir Richard Branson said “We have
fought this monster monopoly for the past 13 years and are still resolute
in our belief that this decision is shameful.”

Etihad will commence daily A330-200 three-class flights from
Abu Dhabi to Seoul , its 65th destination, on 12DEC.

Qantas Next Generation Check-in
Qantas says it has worked closely with Australian
designer Marc Newson in the design of its new Next
Generation Check-in experience, which will launch in
Perth next week.
It will feature product elements including a new Qantas
Frequent Flyer Card, Q Card Reader and Bag Drop
facility. The Q Bag Tag, a world first, was designed
exclusively for Qantas by Newson.
The new Qantas Frequent Flyer Card features an
“intelligent Q” smart chip and will act as a permanent
boarding pass, replacing eligible customers’ existing
Frequent Flyer cards. The card will be used at various
points throughout the experience, including at check-in,
at bag drop, and to board the aircraft.
Customers arriving at the airport who have not yet
checked in online or via their mobile device, will be able

to simply touch their card at an all-new Q Card Reader
located throughout the check-in hall. The simple and
clean design of the Q Card Reader will provide both
visual and audible recognition of successful check-in.
All customers travelling with bags will be able to use the
new Bag Drop service at Next Generation Check-in
airports. The Bag Drop injector has been designed to
ensure the Bag Drop process is simple and quick for all
customers and will eliminate queuing for those travelling
with bags.
Throughout the Perth trial of Next Generation Check-in,
construction and training will continue in Sydney, which
will be ready to launch later in 2010, followed by
Melbourne, Brisbane, Adelaide and Canberra in 2011.
The program is scheduled for completion in the second
half of 2011.

British Airways cabin crew have voted to reject the
company’s latest pay offer.
The result of the Unite union ballot increases the
possibility of strike action this autumn.
However, BA says the union had lost its mandate as
less than half of unionised crew took part in the vote.

Emirates has this week placed an order for an addi-
tional 30 Boeing 777-300ER aircraft, worth approxi-
mately NZ$12.9 billion at list prices. The new order
adds to the fleet of 71 B777-300ERs previously or-
dered, of which 53 aircraft are currently in service.
Emirates is the world’s largest operator of 777s.
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Dreamliner shows the way ahead
… Cont from p1
The B787 is designed to be operationally common
with the existing Boeing fleet, and with the B777 in
particular. Pending regulator approval, it will take as
few as five days of training for B777 pilots to become
qualified as B787 pilots.
The three-day visit to Farnborough ended with a slow
fly past of the Dreamliner flanked by a pair of WWII-
era Spitfires (see pic p1). The plane then departed for
Ireland to refuel before heading back to Seattle.
Peter Clark flew to Britain courtesy of Air New
Zealand, the launch carrier for the larger B787-9
with delivery in late 2013.

The high-tech 787 flight deck. Note the head-up display units. The Dreamliner is
fitted with one each for the captain and  co-pilot - a first for commercial aircraft.

The electrically dimmable windows which,
at their darkest, almost  obscure the view .

The flight deck crew rest, located above
the forward cabin ceiling.

Test equipment fitted towards the rear
of the Dreamliner.

Photo | Peter Clark

Photo | Peter Clark

Photo | Peter Clark

Photo | Peter Clark
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Finnair provides another option
Finnair has announced it will nearly double its flights between
Helsinki and Hong Kong from June next year.
The carrier currently flies seven times a week to Hong Kong,
which will be upped to 12-weekly from JUN11.
Finnair also announced it has gained 4% of the market share
between Manchester and Asia, over the period from MAY09
and MAY10. The airline says it is now in third place, between
KLM and Emirates.
Finnair plans to launch a new Asian route next year. From
May, it will offer flights between the UK and Singapore, via
Helsinki.

Lufthansa Private Jet on track for NZ
Sales of Lufthansa Private Jet in New Zealand for the
half-year ended 30JUN10 have shown an increase of 32%
over the same period in 2009 and forward bookings to

31JUL show that for the first seven months of the year,
sales will have increased 48% on previous year for
bookings transacted by the New Zealand office.
The strong growth in sales for the Lufthansa Private Jet
service can be attributed to many factors in 2010, says
New Zealand sales & marketing manager Anton Musin.
“New Zealand was the highest selling office for this
product in 2008 and 2009, and with the encouraging
results to date, we are very pleased heading into the peak
summer period when private jet travel within Europe is at
its most popular.
“This year we have seen a higher percentage of bookings
from our New Zealand Travel Agents, who have been
looking for ways to fly their high net worth customers
from point to point within Europe with the highest level
of comfort, with a minimum level of stress or delay.
“We have also seen, with the Iceland volcano and the
British Airways cabin crew strikes, that many customers
have needed to look at alternative flight options to get
them to their final destination – and this is where our
travel agents have been thinking outside the box,” says
Musin.
“Our regular customers have also been busy, and once
again we have been fortunate that this product sells by
word of mouth in these circles and we have been happy to
take on new business from clients based in Switzerland,
France and Ireland this year.”
Sales for Lufthansa Private Jet have also seen
considerable increases globally and are currently tracking
45% above sales on previous year.

Queensland Airports growth
The three airports owned and operated by Queensland
Airports Ltd at Gold Coast, Townsville and Mount Isa had
almost 7 million passenger movements for the 2009/10
financial year, up 9.7% over the previous year.
In a difficult period, all three airports experienced year on
year growth. Mount Isa and Townsville recorded growth of
1.2% and 3.8% respectively whilst Gold Coast experienced a
strong 12% increase.
Gold Coast, with more than 755,000 international pax,
cemented its position as the fifth busiest international airport
in Australia. With a total of 5.2 million domestic and
international passengers it is the country’s sixth busiest airport
overall. Growth in international passenger movements was
47.8%.

Air China fleet revamp
According to an unnamed source at
Air China, talks are underway
between the airline and Boeing/
Airbus on buying new airliners and
exchanging used airliners for new
ones, including A350 and B787s. Air
China is China’s only national flag
carrier and a Star Alliance member.

Tui Travel will fly the Boeing 787 Dreamliner with a single
cabin if the UK government refuses to cut the rate of air
passenger duty (APD) on premium economy seats.
Travelweekly.co.uk reports that premium economy seats
are taxed at double the rate of economy class for APD -
the same as business and first class on carriers such as
British Airways.
Hard-working customers taking an annual holiday should
not be penalised and should not be subsidising freight
transportation. Premium economy is not business class,
says Tui.

Lufthansa Triple Treat for eXperts
Lufthansa has launched a new eXperts agents promotion. The
“ Triple Treat “ LH Booking Booster Promotion is open to all
eXperts member to enter. They go into a draw for sales of LH
tickets between 19JUL and 31AUG10, with the prize an
NZ$500 Visa Prezzy Card.
 Plus, every sector flown during OCT / NOV / DEC10 will
earn agents triple eXperts Plus reward points.
www.lufthansaexperts.com

Singapore Airlines fare levels for all booking classes
have increased, excluding J class which has
remained the same.   All one-way fare levels have
increased to 60% of the return airfare.
The new fare levels will be effective for sales and
ticketing from 30JUL10, when all GDS will be
updated, so agents should ensure that all bookings
at the old levels are ticketed by 29JUL.
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Just two months after delivery of its first Airbus
A380, Lufthansa has received the second of the type
in Hamburg. The new A380 was ferried from
Hamburg to Frankfurt on Wednesday prior to being
named “München”. Its inclusion in the Lufthansa
fleet will raise frequencies ex Frankfurt to Tokyo
from thrice-weekly to daily services from 2 August.
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CRUISE NEWS

For bookings and information contact Viking today toll free 0800 447 913 or 
email newzealand@vikingrivercruises.com. Visit www.vikingrivercruises.com.au

Viking takes you to the heart of your destination where you will experience European Christmas traditions at their most authentic. Viking is 
offering four Christmas itineraries; Winter on the Danube, Winter Rhineland, Winter Holiday and European Winter Sojourn. 

Save $1,000 per person on 2010 Christmas itineraries + Complimentary Wine

Special Christmas Season Cruises!

Save $1,000 per person + Complimentary Wine. Book and pay in full by 31 July, 2010.

Conditions apply. Contact Viking River Cruises for details. Discounts listed are in Australian dollars, per person. Refer to offer 21 when making a booking. Offer expires 31 July 2010 and valid on 2010 sailings only.  
Complimentary wine (2 glasses with dinner onboard) included with offers.

T H E  W O R L D ’ S  L E A D I N G  R I V E R  C R U I S E  L I N E . . . B Y  F A R ®

P&O says “Save the Date”
P&O Cruises will today be telling hundred of travel
consultants around the country to “save the date” for
a Pacific Pearl Shakedown Cruise 19-21DEC. The
alert will be followed soon after by a formal
invitation.
P&O Cruises NZ manager Shannon Currie says the
cruise, which will head out of Auckland for a couple
of days into the blue Pacific is an opportunity for the
line to thank the trade for its “tremendous support” in
expanding cruise sales. He says it is also an
opportunity to showcase New Zealand’s first locally-
based superliner to the trade ahead of its first
scheduled summer cruise.
“When they come on board, travel agents will
discover Pacific Pearl’s innovative features but I
think they will be particularly impressed by the
balcony cabins, which really are a big step up in our
market,” says Currie.
New Zealand’s travel agents will sail out of Auckland
on Sunday afternoon (19DEC) and return on Tuesday
(21DEC), the day the superliner will be officially
welcomed to the P&O Cruises’ fleet in a spectacular
naming ceremony.
Footnote: A similar cruise for travel agents on board
Pacific Sun in 2005 attracted nearly 750 agents.

Viking River Cruises ‘World’s Best’
with T+L readers
Viking River Cruises has once again been recognized by readers of
Travel + Leisure magazine in its 15th annual “World’s Best” awards,
which is featured in the publication’s AUG10 issue. The company is
included in the inaugural year of the magazine’s brand-new category,
“River Cruises.”
“This is the sixth time that Viking has appeared on this magazine’s
prestigious list—which is more than any other river cruise line—and
we are delighted to have received such a renowned honour,” said
Torstein Hagen, chairman of Viking River Cruises. “As a company, we
respect the opinions of sophisticated travellers, and I am proud to say
that Travel + Leisure readers have ranked us among the world’s best.”
Editors of Travel + Leisure have indicated that the survey received a
record number of votes this year. In addition, with the increased
popularity of river cruising, they decided to create the new category of
“World’s Best River Cruises.”
“While being on the list is a great achievement, the recognition of the
river cruise industry as a whole is an even greater accomplishment,”
adds Hagen. “Ever since the start, Viking has aimed to make river
cruising a mainstream travel option. This acknowledgment of the river
cruise category reaffirms what we have been working towards for the
past ten years.”
For more information on cruise itineraries, AUD pricing and sail
dates, visit www.vikingrivercruises.com.au  or call 0800 447 913.

Regent Seven Seas last-minute specials
Regent Seven Seas Cruises has announced new last minute
specials for selected voyages on Seven Seas Mariner for
Europe this year.  Guests can now save between US$1,224
and US$2,650pp off the already low New Zealand Resident
fares.  This applies to the following voyages:

Athens to Istanbul 10 night sailing 26AUG10
From US$5,252pp, Cat G Deluxe Suite (was US$6,476pp)
Istanbul to Athens 10 night sailing 05SEP10
From US$4,407pp, Cat H Deluxe Suite (was US$5,666pp)
Istanbul to Monte Carlo 10 night sailing 22SEP10
From US$4,337pp, Cat G Deluxe Suite (was US$5,576pp)
Rome to Istanbul 12 night sailing 09OCT10
From US$4,757pp, Cat H Deluxe Suite (was US$6,116pp)

Cruise Fares include port charges; unlimited shore excursions;
gratuities; all meals; all drinks including premium brands;
specialty restaurants (Prime 7 Steakhouse & Signatures of Le
Cordon Bleu); and room service 24 hours a day.
Prices based on US$, per person share twin. Valid for new
bookings only. Sales
until sailing date or
prior sale. Space is
limited.
Call Cruise Holidays on
(09) 523 7788 or 0508
CRUISE (278 473).
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Celebrity returns to NZ waters
Royal Caribbean Cruises Ltd has announced
that it is bringing its Celebrity Cruises brand
back into local waters in 2011-12 after a two-
year absence, with sailings on Celebrity
Century. It will be one of three superior
RCCL ships based in Australasia. The others
are superliners Rhapsody of the Seas
(returning for her fifth season down under)
and Radiance of the Seas (on her maiden
Australian deployment), both based in
Sydney.
The 1,800-passenger Celebrity Century
underwent an extensive US$55 million
revitalisation in 2006 and will be the highest
rated* cruise ship to be based in the region.
Offering 900 cabins, 45% of which have
balconies, the Celebrity Century features
great restaurants and bars, including the
“cool” ice-topped Martini Bar; the massive
9,000sq ft AquaSpa; a 1,000-seat theatre, and
the X-Club kids program, for children aged
three to 17.  Guests can also opt to stay in one
of the 174 new Concierge Class balcony
staterooms that come complete with fresh-cut
flowers, a luxurious pillow menu, and
personalised stationery.
Celebrity Century will operate a number of
cruises around New Zealand and Australia

that will depart from or end in Auckland. The
ship’s summer 2011/12 season will offer a
range of 12- to 18-night cruises with sailings
departing from Honolulu, Auckland, Sydney
and Fremantle. A range of brand new
itineraries include 12- and 13-night New
Zealand voyages sailing between Sydney and
Auckland, and Celebrity’s maiden
circumnavigation of Australia available in
two 18-night segments.
According to Gavin Smith, managing
director, Royal Caribbean Cruises Australia
and New Zealand, the deployment is largely
in response to increasing local appetite for
cruising.
“As more New Zealanders take to the seas,
the more discerning they are becoming about
different styles of cruising.  There is a
growing appreciation that not all cruise ships
are the same and we’re excited to be able to
invite New Zealanders to discover what
makes our ships so different, and our
itineraries so special.

world with cruise guests and travel industry
alike – and consistently wins multiple awards
and accolades for its contemporary design,
personal service and incredible dining
options,” he said.
Smith added that the company, which
launched a dedicated sales office in New
Zealand earlier this year, was particularly
delighted to be offering cruises departing
from Auckland.
“New Zealanders are avid cruisers, with
nearly 32,000 Kiwis taking a cruise holiday
last year, so we are excited to now be able to
offer cruises which conveniently depart from
their own doorstep.
“We believe that the New Zealand market is
ready for greater choices in cruising, and we
are confident that the deployment of
Celebrity Century will raise the bar in terms
of what New Zealanders can expect from a
cruise holiday.”
Smith emphasised that as well as being music
to Kiwi cruisers’ ears, the introduction of
sailings to and from Auckland would also
provide a boost to New Zealand’s local
economy.
Detailed Australia and New Zealand
itineraries will be released in the coming
weeks and are due to go on sale on Friday
30JUL with an exclusive early booking offer.
*Berlitz Guide to Cruising 2010

“Celebrity Cruises is a favourite around the

Lets Cruise Luxury launches
Mark Smith, owner & operator of Lets Cruise Ltd, announces that his
new Lets Cruise Luxury website went live yesterday.
He says he believes that this sector of the cruise market is untapped
and the market lacks understanding of the real value of luxury
cruising.

the Luxury cruise market including: Silversea, Crystal, Regent Seven
Seas, Cunard, Oceania, Azamara Club Cruises, Seabourn & Paul
Gauguin Cruises.
Mark Smith says he wanted to divide contemporary cruising from the
main Lets Cruise website and make Lets Cruise Luxury a specialised
division of the company.Lets Cruise Luxury is the first dedicated website in New Zealand for

Island Escape 2011-12
Earlybirds
Island Escape Cruises is offering Earlybird
Savings for the 2011/2012 season
downloadable here.   These discount offers
are newly released as at 20JUL10 and
supercede any previously advised Earlybird
saving offers.
For this series of cruises, commencing from
May 2011 in Vanuatu, Island Escape Cruises
also  advise that some service amendments
will now apply.  These are in line with
customer comments and requests from the
trade:

• Vanuatu cruises will be extended to
become 6 nights/7 days (instead of 5
nights/6 days).  They will depart Santo at
5pm on Sundays and return to Santo at
10am on Saturdays.

• New Zealand cruises will all become 5
nights/6 days. The 2 and 3-night cruise
options are being deleted. Note:  this will
apply to the 10/11 season (OCT10-
APR11) and the 11/12 season
(commencing in NZ in NOV11-APR12)

• There will only be three accommodation
categories commencing from Vanuatu in
MAY11.  These will be Expedition
Cabins, Staterooms and Bridge Deck
Suites.  (Owners Stateroom rates will
cease to be offered and this stateroom
will be common rated with the other
three staterooms)

• Children under the age of 16 will not be
accommodated commencing from the
Vanuatu season in MAY11, unless they
are part of a private charter.
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River Victoria to ply Russia’s Imperial Waterways
Uniworld Boutique River Cruises will re-enter the Russian market in
2011 with the launch of the completely refurbished River Victoria.
Uniworld has a long history of operating in Russia, but the company
exited the Russian market in 2010 because the quality of the ship and the
onboard services did not meet Uniworld’s high internal standards.

ACCC ponders Jetset-Stella deal
INDUSTRY

AAT Kings still number one with trade
AAT Kings has won the highly regarded Best Tour Operator –
Domestic award for the fourth consecutive year at Australia’s 18th
annual National Travel Industry Awards.
Tammy Marshall, managing director of AAT Kings, said, “We are
absolutely thrilled to have won this award. We pride ourselves on
being the domestic touring specialists and I am honoured that the
industry recognises and values our team’s efforts.
“I would like to thank my team at AAT Kings for making this
award a reality and I’d also like too thank our travel agent partners
for once again voting for AAT Kings”.

The Australian Competition and Consumer Commission issued a
Statement of Issues on Tuesday on the proposed acquisition of
Stella Travel Services Holdings Pty Ltd by Jetset Travelworld
Limited.
The Statement of Issues seeks further information on competition
concerns that have arisen from the ACCC’s market inquiries to
date.
In a 12-page document, which can be viewed online, the ACCC
airs a preliminary view that competition could become “muted” by
a Jetset / Stella merger. While it sees Flight Centre as a “significant
alternative” the watchdog says “it may not effectively replace the
vigorous competition between Jetset and Stella retail networks”. It
does, however, acknowledge that the growth of online travel sales
could provide effective competition.
The ACCC expresses a concern that a merged Jetset and Stella
could also impact of the wholesale travel market and air ticket
consolidation.
Further submissions are invited from the market in response to the
Statement of Issues by 12AUG and this means the ACCC’s final
decision will be deferred until 02SEP10.
Submissions can be sent by email to the ACCC at:
mergers@accc.gov.au.
The Statement of Issues can be viewed on the public merger
register on the ACCC’s website, www.accc.gov.au/mergersregister.

Where in the World?
World Journeys says that the Cruise West range of ‘Voyages of the Great
Explorers’ are a great option for well-travelled clients who are always
looking for something a bit different.
“Even the most well-travelled would love an itinerary such as their ‘Lima
to Easter Island’ or ‘Mumbai to Muscat’ voyages,” says director Kim
Houston.  “The Early Booking Discount on this range of small-ship
cruises is fantastic, with savings of up to US$4,600 per person available
if you book and pay in full by 30 July 2010.”
Call World Journeys for details and brochures 0800 117311 or
info@worldjourneys.co.nz

P&O Cruises makes a splash on Dravuni
P&O Cruises has made a splash on Fiji’s Dravuni Island with the launch
of a new landing pontoon for cruise ships.
A joint effort between P&O Cruises and local authorities, the modular
pontoon was assembled by local residents and contractors over two
weeks.  Almost all of Dravuni’s 80 residents - including its children who
were given time off school - gathered to mark the completion of the
pontoon as P&O Cruises’ Pacific Jewel became the first ship to use the
island’s new addition last month.

New Zealand
based superliner
Pacific Pearl -
which arrives in
Auckland in late
December - will
also use the new
pontoon during the
2011 cruise
season.
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