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Cook Islands Tourism Roadshow
priority for New Zealand trade

The upcoming FOCUS Cook Islands
Roadshow starting 26JUL should be a
priority for any travel agent intending to
sell the Cook Islands as part of their
portfolio.
That’s the word from Karla Eggelton, Cook
Island Tourism’s newly appointed director
of sales and marketing, who encourages
agents to register for the event online at
www.CookIslandsExperience.com
Ms Eggelton is in town just three weeks
into her new role, working with acting New
Zealand manager Kelly Hansen to “rev up”
the New Zealand market.
“More will be announced next week but we
are establishing a programme that will
educate, inform and incentivise travel
agents on all things Cook Islands. The first
step is for all agents to register to attend the
“FOCUS Cook Islands Roadshow” coming
to a town near them soon.”
Ms Eggelton says a high priority is being
placed on establishing Cook Islands
specialists in the New Zealand market.

“We will be launching a programme to allow
travel agents to become Cook Islands
specialists who will receive priority when it
comes to famils as well as other exclusive
selling tools to assist them when talking
with clients about a holiday in the Pacific.
“New Zealand is a critical market for the
Cook Islands and while the market has been
growing steadily, we want to really up the
ante. We are targeting 100,000 New Zealand
visitors to the Cook Islands within the next
three years, currently this is at 65,000 so you
will see a much more proactive approach
from us both with our trade and airline
partners and consumers.”
Ms Eggelton says they had hoped to have
appointed a new general manager for NZ by
now but the role is critical and the person
needs to be the right fit.
“New Zealand is the Cook Islands’ number
one market and we want the best possible
team here.  We intend to expand our
influence in the market and ‘ FOCUS Cook
Islands’ is the first step.”

On our website Click Here

Travel Recruitment Specialist

HELEN CAMBELL
Tel: 09 966 2549 DDI
staff@topdog.co.nz
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Roles worth digging for!

Domestic Corporate Consultant - TD 2131

Shorthaul Corporate Consultant - TD 2130

Asia Consultant - Wholesale - TD 2129
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Changes aim to lift tourism’s game
Prime Minister and Tourism Minister John Key has
confirmed Cabinet’s decision to fully integrate the
Ministry of Tourism into its home department, the
Ministry of Economic Development (MED).
“Since day one, this Government has recognised the
importance of tourism as one of New Zealand’s
leading export industries,” Mr Key says.
“Tourism is an integral part of the Government’s
economic growth agenda – not an add-on. This move
ensures Tourism is positioned at the heart of the
Government’s economic plans and is a significant
player in growing a high-value, productive economy.
“There will still be a Minister of Tourism, a Tourism
Portfolio and a separate appropriation for Vote:
Tourism. The same approach is taken to other
portfolios at the centre of New Zealand’s economy
such as Commerce, Energy, and Communications,”
Mr Key says.
The decision follows an independent review by
consultancy Martin Jenkins and Associates. The
review focused on the responsibilities of the
Government’s key tourism agencies the Ministry of
Tourism and Tourism New Zealand.
The review found that Tourism would benefit from
greater integration and a sharing of functions and
expertise common to the Ministry of Tourism and
MED, including policy, research and monitoring.
“I have made it clear that, just as with all other parts
of the bureaucracy, I expect my key tourism agencies
to lift their game and provide better value for
money,” Mr Key says.
The structure and staffing around the integration are
the responsibility of the chief executive of MED and
final decisions are expected to be made in the next
few weeks.

ACC to discount on claims record
Tourism businesses will benefit from the decision to recognise
individual workplace safety and injury management in their ACC
levies, the Tourism Industry Association New Zealand (TIA) says.
“Depending on the size of the business, the introduction of
discounts based on claims history could see some tourism
operators, especially those in the adventure and outdoor sector,
saving thousands of dollars a year,” TIA policy manager Simon
Wallace says.
On behalf of members, TIA has been in discussions with ACC
officials for several months on the issue of increasing levies and is
delighted that experience ratings are being introduced more
broadly.
“We have advocated strongly that tourism businesses that have put
investment and effort into making their operations safer for staff
and visitors, and for establishing good return-to-work programmes,
should be rewarded by ACC.  This announcement will have the
added benefit of providing an incentive for all tourism businesses
to improve their safety practices and return to work programmes,”
Mr Wallace says.
The announcement was particularly welcome at a time when
tourism operators are facing increasing costs, from the
introduction of the Emissions Trading Scheme and the increase in
GST, he says.
TIA will continue working with ACC on the detail of the
experience rating programme as it applies to tourism businesses
prior to its introduction on 01APR11.

Waiheke Winter Blues Festival 28-29AUG10
A festival for music lovers with fun in their souls, the Waiheke
Winter Blues Festival will include up to 12 bands playing at five
venues over two days. A festival that’s all about experiencing top
blues talent in intimate venues where the
beer and wine glugs freely out of the bottle,
platters of local fresh food are presented to
you at your table and the musicians are so
close you could wipe the sweat off their
brows.  For tickets go to
www.whatsonwaiheke.co.nz

Queens Wharf battle over
The Government and the Auckland Regional Authority have
thrashed out a deal that will see the Rugby World Cup fan zone
based on Queens Wharf, as originally announced by PM John
Key, but his plan for a cruise ship terminal has been stymied.
Shed 11 at the harbour end of the wharf will be dismantled and
removed to make way for the temporary steel, glass and PVC
‘Cloud’ structure. This will be the RWC2011 “Party Central”
fan zone with festival events, industry showcasing, and
international media and VIP hosting.
Shed 10, the one closest to land and on the eastern side of the
wharf, is to be given a cosmetic tart-up and its ground floor will
also be used as part of the fan zone. NZPA reports that
passengers arriving on chartered cruise ships for the event will
be processed at other ports before berthing in Auckland,
obviating the need for Customs and Immigration facilities.
Rugby World Cup Minister Murray McCully says the intention
is to leave decisions relating to the wharf’s long-term
development as well as the future of Shed 10 in the appropriate
hands of the new Waterfront Development Agency, which will
take over from the ARC on 01NOV.
Auckland mayor John Banks says this makes it possible to
stand back and take a long-term view, with the new agency
delivering an integrated plan for the whole of the waterfront
from Westhaven to Bledisloe.

First the Zorb, now the Zurf
RotoruaNZ.com reports that, after a number of years of fine-
tuning the design, ZORB has announced the launch of its latest
product, the ZURF. A 3m x 3m inflatable cylinder with two
open ends, the Zurf allows riders to climb inside the 1.8m
interior and roll the ZURF around. The ZURF can safely hold
three adults or up to five children.
Designed using similar technology and manufacturing
processes to that of the ZORB globe, the ZURF is a durable,
quality, NZ-made product. Its design enables a wide range of
uses. The ZURF is a versatile amusement device available to
the public for use as a fun activity on flat ground, or sheltered
bodies of water. It is not designed for rolling down hills.
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Tourism New Zealand talks rugby
Tourism New Zealand’s consumer travel website now has a space
dedicated to providing interactive and engaging content on rugby
tourism.
The new space is online at www.newzealand.com/rugby to inspire
rugby fans to visit New Zealand for Rugby World Cup 2011 by
offering them a wealth of information to help them plan their
trips.
The new space includes an interactive match schedule with
information about the regions where games will be played and
teams will be hosted, to help fans follow their teams around the
country. Former All Black Tana Umaga and television personality
Petra Bagust present a series of ‘Rugby Road  Trip’ videos,
highlighting some of the host regions and showcasing exciting
tourism experiences visitors can have in New Zealand in 2011.
Tourism New Zealand is working with tournament organisers to
tap into their existing online communities of fans on Facebook
and talk to their email subscribers. The aim of this work is to start
conversations about New Zealand by sharing rugby tourism news,
stories and rugby-related videos, and to drive users through to
travel related content on our website.
TNZ is also using its own social networks to start conversations
around RWC 2011 and convert an interest in rugby and the
tournament into plans to travel to New Zealand.

Wairarapa Wine Centre for Greytown
A new wine centre based in Greytown opening in SEP is set to
become a cellar door for the entire Wairarapa.
Located in the Old Library Building in Stella Bull Park, it will give
visitors the opportunity to taste a variety of local wines and
gourmet food products, as well as the chance to meet the
personalities behind them.
Destination Wairarapa general manager Peter Wilson welcomes the
new initiative.
“Greytown is already a very attractive visitor destination in its own
right and lies at the heart of the Classic New Zealand Wine Trail,”
says Mr Wilson. “Adding an asset like this will help grow the
town’s already popular appeal and is fantastic news for the whole
region.”

AUSTRALIA

Seven months after it was put up for sale by

international tender, the Kingston Flyer steam train

still has not prompted an acceptable offer.

Mortgagee Prudential has vetoed previous offers by

US company Railmark to buy the train for $2.5 million,

but it is understood to be one of the interested

parties still in negotiations to buy the train.

Big plans for Great Ocean Road
Parks Victoria is reportedly planning to spend A$150
million on a Great Ocean Road interpretive centre at
Loch Ard Gorge, the site of one of Australia’s most
famous shipwrecks.
The Sunday Age says it understands the centre, believed
to be three storeys high, will transform the stretch of
road near the gorge, east of Port Campbell. It will dwarf
the visitor centre located opposite the Twelve Apostles,
which cost A$5.5 million when it was built nine years
ago.
Parks Victoria and the state government refuse to discuss
the concept, saying only that they are progressing with
the proposal, but sources close to the project say
preliminary plans included a sound and light show, a
restaurant and hundreds of car parking spaces.
It is believed an underpass will carry visitors between the
centre on the landward side of the Great Ocean Road and
the gorge.
Councils from Geelong to the South Australian border
are understood to support the plan. The Sunday Age
quotes Corangamite Shire mayor Matt Makin as saying
the centre would be comparable with only a few
interpretive centres around the world.
Warrnambool City Council chief executive Bruce Anson
told the paper it would take three hours to tour the centre,
meaning visitors would linger on the famous highway,
exploring more and staying overnight rather than making
it a day trip.

Gone fishin’ with Graeme
Louise Frend, Tourism WA’s trade marketing representative
NZ, recently hosted TV show Gone Fishin’s Graeme Sinclair
and his wife Sandee in Western Australia.
Graeme, who does not let his being in a wheelchair stop him,
flew direct to Perth with Air New Zealand and, along with
Sandee and a cameraman, checked out Fremantle before
flying north to Shark Bay and a stay at Aspen Parks Monkey
Mia Resort.
They took a
wildlife
cruise on
Monkey Mia
Yacht
Charters and
spent a day
on the water
with Mac
Attack,
catching
snapper.
They also got to chase dugongs, whales and spanish dancers,
saw sharks and dolphins, all in one day.
They then drove to Exmouth 700km up the road and stayed at
the Novotel Ningaloo, and explored the underwater world of
the Exmouth Navy Pier, one of the top ten dives in the world.
The following day was a full day tour with Ocean Eco
Adventures chasing whale sharks, which were happy to let the
crew play in the water with them.
Then it was on to Broome and the Pinctada resort, with
fishing action provided by Reel Teaser, who took them 8kms
out from Broome for two sessions of mackerel, GTs and tuna,
which they got to sample sashimi later that afternoon. The
girls got to check out Broome Pearls and the last day was
spent exploring the Pearl Luggers Museum, the Japanese
Cemetery, Broome markets and a sunset dinner.
The latest series of Gone Fishin’ screens on Saturday 04SEP
and will include three programs showcasing Graeme’s
Western Australian Experiences.

Louise Frend, Graeme and Sandee Sinclair

– with Lou’s first mackerel.
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Rabbit-proof fence
touring trail
The rabbit-proof fence that
stretches across Queensland’s
outback could become the state’s
newest tourist attraction, according
to a report in Weekly Times Now.
The Diamantine shire council is
considering turning 400km of the
fence - from Birdsville to Bedourie
- into an off-road track for intrepid
four-wheel drivers.
The mayor is quoted as saying
12,000 people travelled through
the Simpson Desert each year, and
a tourist trail would offer a truly
special Australian experience.
“It’s a unique story. You’re not just
driving along one sandhill after the
other, there would be something to
see,” Mr Dare said.
“We would make it challenging for
drivers, we would also promote the
history of the track and offer some
good sights along the way.
“The outback is screaming out for
it.”
The council plans to consult with
the Bush Heritage Australia
conservation group to make sure
flora and flora won’t be damaged,
and talks will be held to safeguard
Aboriginal cultural heritage sites
and grazing land.
Researchers will be hired by the
council to learn more about the
history of the fence and the lives
of those who constructed it.

2011 Sydney Festival 08–30JAN11
Sydney Festival is now Australia’s largest annual
cultural event. It runs for three weeks and presents
an astounding array of national and international
music, theatre, dance, talks and visual arts in more
than 25 venues across Sydney and Greater Sydney.
In recent years, Sydney Festival has presented
performers and companies from all around the
globe, including Ralph Fiennes, Cate Blanchett,
National Theatre of Scotland, Maly Drama Theatre
of St Petersburg, Björk, Lou Reed, Nick Cave,
Elvis Costello, Grace Jones and Al Green.
Major outdoor free events in 2011 include
Festival First Night 08JAN, which attracts up to
250,000 people. Held across seven stages in the
inner-city streets, parks and laneways, Festival First
Night can feature as many as 500 local and
international performers.
Summer Sounds in The Domain 15JAN is the
most ‘lively’ of the free concerts, with the crowd
(up to 60,000) encouraged to get up on their feet.
Symphony in The Domain 22JAN is a much
loved family event attracting capacity audiences of
80,000 to picnic while the Sydney Symphony
features the big names of classical music as well as
contemporary Australian composers.
The program for the 2011 Festival will be launched
on 09NOV10 and tickets go on sale 15NOV.
 www.sydneyfestival.org.au

Upgrade for Mercure Cairns Harbourside
The 3-star, 173-room Mercure Cairns Harbourside
is now in the final stages of an extensive A$3.5m
renovation programme, with the launch of its new
look in the first week of August.
The work involved the development of 15 new
guest suites and a $10,000-per room refresh and
update of all rooms, plus a refurb of public areas,
including Teshi’s Restaurant and Blue Mango Bar.

New attractions for Village Roadshow theme parks
Village Roadshow Theme Parks has unveiled
plans for three new major attractions for its
theme parks Sea World and Wet’n’Wild Water
World.
The new attractions will include AquaLoop for
Wet’n’Wild opening in September, a new
interactive adventure zone Castaway Bay at Sea
World, also opening September, and an animal
exhibit Penguin Encounter at Sea World,
opening for the Christmas holidays.
AquaLoop will be the first ride of its kind in
Australia with four full looping slides. The ride
begins when the rider plummets through a trap

door at their feet, accelerating into a massive
vertical free fall drop and then up into a looping
slide. The Aqua Loop is described as a gut
wrenching, heart-pounding and gravity-defying
ride which takes riders to speeds of up to 60kph.
The A$6 million Castaway Bay adventure
precinct will feature a new themed ride and fun
filled areas catering to kids and adults.
Sea World’s Penguin Encounter will feature a
frozen world of icy rock formations and a
crystal clear pool and will be home to King and
Gentoo penguins. The new exhibit will offer
elevated and underwater viewing areas.

New look for westernaustralia.com
westernaustralia.com launched a new look this week,
completing the alignment of Tourism WA’s website with
the new Experience Extraordinary brand. As well as
visual improvements, the new site includes a number of
functional upgrades, including enhanced mapping,
improved links to network member listings via
destination and experience pages, and a new travel times
and distances calculator to name a few.
www.westernaustralia.com

Visit Caloundra
for art’s sake
Your clients can visit Caloundra and
experience Australia’s best
contemporary painting and 2D artwork
during the Sunshine Coast Art Prize
exhibition 18AUG-03OCT.
The Prize has achieved national
acclaim for its annual representation of
contemporary Australian art, with the
winner receiving A$20,000 cash and a
residency prize.
Caloundra is also home to one of
Queensland’s best regional art galleries
that will exhibit the 40 finalists
whittled down from over 400 entries.
An extended stay allows exploration of
the Sunshine Coast Gallery Trail that
includes 22 galleries and studios along
the coastline and along the Blackall
Range.
Visit www.scap.org.au and
www.caloundratourism.com.au

Wildlife Habitat – A new name
The Rainforest Habitat Wildlife Sanctuary in Port
Douglas has celebrated its landmark 21st birthday with a
name change – Wildlife Habitat – and new logo.
www.rainforesthabitat.com.au
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Sailaway increases Sunset Cruises
Sailaway has announced the Sailaway Sunset cruise is
now operating 5 evenings a week Monday to Friday out
of Port Douglas. Sailaway is a 50ft luxury catamaran
cruising for 1½ hours off the coast.
www.sailawayportdouglas.com
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SOUTH PACIFIC

FOCUS Cook Islands Roadshow dates
29JUL DUD Southern Cross Hotel 0700-1000
30JUL CHC Chateau in the Park 1700-2000
02AUG PMR Kingsgate Hotel 0700-1000
02AUG NPE Hawkes Bay Club 1700-2000
03AUG TUO Millennium Hotel 0700-1000
04AUG AKL Rydges Harbourview 1700-2000
05AUG AKL Novotel Ellerslie 1700-2000
06AUG WRE Settlers Hotel 1200-1400
09AUG ROT Heritage Hotel 0700-1000
09AUG HLZ Novotel Tainui 1700-2000
10AUG WLG Duxton Hotel 1700-2000
Click on the ad above to register your attendance.

New Zealand visitor growth for Fiji continues upwards trend
Building on Fiji’s ongoing strong performance in the New
Zealand market, figures released by Tourism Fiji this week
show Kiwi visitor figures to the destination for the first five
months of the year have now topped the 26,700 mark.
This represents a 19.5% increase over the figure achieved for
the corresponding period in 2009.
Figures for May 2010 again increased, the 7027 achieved
representing a 3.09% rise over the MAY09 figure.
Tourism Fiji regional director New Zealand Sala Toganivalu
said while the May figure represented a slight drop on the
previous four months of the year she was confident of a sharp
spike in New Zealand visitor numbers across Fiji’s key peak
season (JUN-AUG).
“Feedback received from our New Zealand travel industry
partners indicates some very positive forward sales leading
into our peak season and beyond,” she said.

the ongoing success of our high profile ‘Lucky Me – Fiji Me’
advertising campaign, the New Zealand winter which always
plays a factor in local booking patterns and our stance as an
ongoing excellent value for money destination in this
marketplace.”
The New Zealand May result helped take Fiji’s international
visitor tally to 216,525 for the five month period, the figure
smashing the 2009 result by 22.3%.
Figures from other source markets for the month also
continued to improve.
Australian figures were up by 42%, Japanese figures increased
by 34%, US figures climbed 24.5%, South Korean figures rose
by 21.5% while Canadian figures and EEC numbers increased
by 14 and seven per cent, respectively.
“If this overall trend continues, we are optimistic Fiji’s
international visitor intake will surpass the 600,000 ‘best ever
visitor’ target we set ourselves last year,” Ms Toganivalu said.“We can directly attribute this to a number of key factors –
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www.pacificresort.com                  www.temanava.com

Valid for all room categories at all three properties
Sales to 31JUL10, travel to 31MAR11 (blackouts apply for Te Manava)

PLUS
NZ$50 Food & Beverage credit per

room per day at Pacific Resort
or a complimentary bottle of wine on

arrival at
Te Manava Luxury Villas & Spa

PLUS
NZ$50 Food & Beverage credit per

room per day at Pacific Resort
or a complimentary bottle of wine on

arrival at
Te Manava Luxury Villas & Spa

Stay 5 /
Pay 4

Special

Stay 5 /
Pay 4

Special

See your wholesaler for more details
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Karen Priest heading west

ASIA
New life for Singapore’s Trishaws
The Singapore Tourism Board has appointed Trishaw Uncle
as the operator of the new Albert Mall Trishaw Park, which
opens 01SEP. The trishaw experience has been operating for
more than ten years, meeting a demand for trishaw tours in
that part of the city.
Mr Andrew Phua, STB’s director for precinct development,
says “With so much focus on tourism this year, now is a good
time to make some infrastructural enhancements and refresh
the trishaw experience. At the same time, we want to help
retain the existing riders as much as possible, and provide
them with the necessary training to meet the needs of today’s
visitors.”
The managing director of Trishaw Uncle started his career as
a boatman at the Singapore River many years ago and today
owns a cruise business which operates a fleet of water vessels.
He says that with his years of experience in the tourism
industry, working from bottom up, he hopes to be able to
contribute knowledge and insights to grow the trishaw
industry and show trishaw riders that there is a future for them
and room for growth in this tourism business.
“Our aim is to provide visitors different, personalised ways of
discovering the island and having an integrated experience of
Singapore,” he says. “The trishaws are a perfect mode of
transport to explore ethnic zones like Little India and
Kampong Glam.”
Under the new management, Albert Mall Trishaw Park will be
rejuvenated with new facilities. A Ticketing Kiosk will be
constructed and will feature a sheltered waiting area to allow

Karen Priest, New Zealand manager for Tourism New
Caledonia.South, has tendered her resignation and is heading
home to Western Australia after seven years in this country.
Karen says she’s loved her time here but is looking forward to
being closer to her family. She says she will then take a break
before looking for a new challenge.

Before she ends her time with the NTO, Karen says she will
be involved in the move to new Auckland premises, on the
podium level of the West Plaza building at the bottom of
Albert St. The new location will give Tourism New
Caledonia.South a stronger public presence and the
opportunity to display striking destinational visuals.

passengers to wait in comfort in all weather conditions. The
Ticketing Kiosk will also be equipped with audio visual
facilities so that passengers can enjoy an introductory video
before they embark on their trishaw journey. A range of
trishaw related souvenirs will also be available for purchase.
In addition, a Rider’s Rest Area and Trishaw Garage will be
built to provide a place for riders to rest in between trips and
for the trishaws to undergo servicing.
A new fleet of 100 battery-assisted trishaws will be
introduced for the ease of operation by the riders. The design
of the trishaws will be improved, with bigger seating area to
provide greater comfort for the passengers. The trishaws will
also feature directional indicator lights for safety purposes,
and an in-built sound system for passengers to enjoy audio
commentary during the trishaw tours.
Trishaw riders will also undergo professional training and
development where they will be trained in communications
skills, service quality and road safety.

Special fares from New Zealand to India
Qantas has released special $1799* economy class fares from
AKL / WLG / CHC / ZQN to Mumbai available for sale until
15SEP10, and travel 22JUL-21NOV10. Fares are available in
your GDS and on the Qantas Industry Sales website,
www.qantas.co.nz/agents.
*Price includes ticket surcharges & taxes correct as at 16 July 2010

Traders comes to Hong Kong
Hong Kong is to get its first Traders Hotel on 01AUG, when
the Shangri-La Hotels group brand renames the Hotel Jen,
which is centrally located on Queen’s Road in the Western
District, 10 minutes from Hong Kong’s Central business
district, the Airport Express, and nightlife of Soho and Lan
Kwai Fong.
Completely renovated in 2008, Traders Hotel, Hong Kong has
280 guestrooms and suites designed in a contemporary,
minimalistic style to maximise the use of space. The natural
colour scheme and wooden flooring are soothing and do not
distract from the spectacular views of Victoria Harbour or the
Peak.

A new route linking Hong Kong to Shanghai’s Hongqiao
airport will be launched by October. China’s Civil Aviation
Administration has agreed to allow 28 flights on the route
every week to be evenly divided between Hong Kong and
mainland carriers. Currently, all flights from Hong Kong
are routed into Pudong which is further from the
downtown area than Hongqiao.

Café 508 on the second
floor features extensive
buffet selections for
breakfast, lunch and
dinner, and other
facilities include the
Traders Lounge on the
28th floor, a Lobby Bar
and a rooftop outdoor pool with adjacent gym.
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Singapore’s Carlton now offers 915 rooms

Six Senses
Ninh Van Bay, Vietnam
Active Asia has Summer Spectacular rates
for sales from now until 16AUG at the
stunning Six Senses Ninh Van Bay, Nha
Trang.
They start from $ 439pp twin share for
stays up 19DEC10 in a Hilltop Villa.  Book
now with Active Asia -
sales@activeasia.co.nz

Carlton Hotel Singapore has opened its new
extension adding 287 rooms to create a 915-
room hotel. The Premier Wing features new
rooms, an exclusive Premier Club lounge for
members, trendy Gravity Bar, new gym and spa,
and extensive conference facilities.
The new Premier and Premier Club rooms are
designed for executive travellers - wireless
internet, adjustable glass top work desks and

ergonomic Herman Miller chairs. Plush 12-inch
Sealy Posturepedic mattresses with soft duvet
covers, goose down pillows and elegant sheets
help to ensure a good night’s rest.
To celebrate the new wing, a Carlton Premier
Experience promotion is on offer until 31AUG10
with Premier Rooms from Sin$328++ per night
and Premier Club Rooms from Sin$378++ per
night.

THE AMERICAS
Travel beyond the Big Apple on Cruise West
This new Cruise West Journey for 2011 offers
an adventure through the picturesque New York
countryside. Cruise West is offering your clients
a chance to cruise down the Hudson River -
dubbed the “American Rhine.”
The 7-night ‘Hudson River’ cruise departs on
01, 08, 15, 22 & 29OCT11 from New York and
is priced from $4925pp, twin share.
Highlights include cruising past Manhattan’s
astounding skyline, touring two magnificent

mansions, visiting the site where Colonists
gained the upper hand in the Revolutionary
War, walking through an amazing outdoor
sculpture museum, taking a guided tour of
Bear Mountain State Park and tour historic
West Point, where the giants of U.S. military
history matriculated.
For more information contact Adventure
World on 0508 496 753 or visit
www.adventureworld.co.nz.

From 31 October 2010, we will fly four times daily to Tokyo: twice to Haneda 
and twice to Narita. A choice of gateways that makes visiting Tokyo even easier.

DEP: 1540
DEP: 2220

ARR: 2305
ARR: 0545+1

SQ634
SQ636

DAILY
DAILY

SINGAPORE HANEDA*

DEP: 0015
DEP: 0655

ARR: 0640
ARR: 1320

SQ633
SQ635

DAILY
DAILY

SINGAPORE*HANEDA
DEP: 0945
DEP: 2355

ARR: 1720
ARR: 0730 + 1

SQ12
SQ638

DAILY
DAILY

SINGAPORE NARITA*

DEP: 1115
DEP: 1900

ARR: 1800
ARR: 0140 + 1

SQ637
SQ11

DAILY
DAILY

SINGAPORE*NARITA

*Flight schedules are subject to regulatory approval    + 1 arrives the next day

WITH TWO NEW DAILY FLIGHTS TO HANEDA 
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Canada downsizes its NTO
The Globe & Mail reports that the Canadian
Tourism Commission is cutting back and
changing tack after tourism to Canada plummeted
last year and the federal government scaled back
its support for the NTO.
The commission is cutting back its marketing
program in the U.S., replacing full time staff in
three international offices with part time agents
and eliminating positions at its head office in
Vancouver.
Services for Europe and Australia will be
consolidated in London. Offices in Vancouver
will handle services in Asia, Mexico and Brazil.
Offices in Australia, France and Germany will be
replaced with general sales agents.
The commission is not exiting any markets, says
Michele McKenzie, the commission’s ceo.
However the agency will not be tying up dollars
in full services offices, she added.
Around one-quarter of the positions will be
eliminated throughout the organization, she said.
The lay-offs will mean a leaner operation at its
headquarters in Vancouver and a change in its
international footprint.
The Canadian Tourism Commission, an agency
within Industry Canada, was created in 1995 and
went through a major reorganization five years
ago when its head office was moved to Vancouver
from Ottawa.

AFRICA

NZ embassy for Abu Dhabi
New Zealand is to establish an embassy in Abu Dhabi, capital of
the United Arab Emirates. The embassy, which is due to open in
January, will be New Zealand’s second in the Gulf region, with
one in Riyadh.

The migrations have arrived
The Governors’ Camp located in the Masai Mara has
reported this month that both the Loita and Wildebeest
migrations have arrived. Through July the grasses will
be eaten and trampled down by the vast herds of Zebra
and Wildebeest, giving the other plains game a chance
to graze those areas.
Adventure World offers a 3-day / 2-night Governors’
Camp package from $2060pp share twin ex Nairobi.
Price includes a scheduled game drive, park fees and
return airfares from Nairobi.
Call 0508 496 753 or visit www.adventureworld.co.nz.

               Little Governors Camp
- Kenya’s Leading Safari Lodge 2010
Little Governors’ Camp in the Masai Mara has won Kenya’s Leading
Safari Lodge 2010 in the World Travel Awards.
The range of Governors Camps are regularly voted among the best
hotels not just in Africa, but around the world. They believe that
their secret is combining the ambience of the old Africa, a place of
romance and adventure, with great service and delicious cuisine.
Then, adding their years of experience in the safari business together
with some of Africa’s most beautiful locations, the combination is
unbeatable.
For more information on The Governor’s Camp accommodation call
Adventure World on 0508 496 753.

EUROPE
York scores in 2010 Google Street View Awards
• The Shambles – Most Picturesque Street in UK
• Stonegate – 2nd Best Street for Fashion in Britain
• Fossgate – 3rd Best Street in Britain for Food

Nimrod at Yorkshire Air Museum
Yorkshire Air Museum has recently become the only museum in the
world to display a Nimrod military reconnaissance aircraft.  It will
be maintained in full ground operational capacity as a ‘live’ aircraft.
The Nimrod will be part of the Museum’s world-class collection,
alongside the huge Victor V-Bomber and Buccaneer Strike aircraft.
www.yorkshireairmuseum.co.uk
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Oculus: An Eye into St Paul’s
St Paul’s Cathedral in London this week opened a 270-degree
film experience, the first project of its kind in a cathedral.
Oculus: An Eye into St Paul’s uses projection technology to
immerse visitors in the stories and 1,400-year history of the
cathedral. It shows visitors what Saxon London and the first
St Paul’s building must have been like in AD604. The story
includes the Great Fire of London in 1666, after which the
existing cathedral was built by Sir Christopher Wren. Visitors
will also see London during the Blitz, when for many people
St Paul’s became a symbol of strength, survival and hope.
Two virtual access films open up areas of the cathedral that
visitors with mobility issues might not otherwise be able to
reach. The first film flies visitors through the dome, the
Whispering Gallery and the Golden Gallery with its
panoramic views across the city. A second film reveals Wren’s
room-sized Great Model. Four-metre high projections take
visitors into the interior of the model to show it in close-up
detail.

Wheels in motion for NRM+
NRM+ is the name of a £20 million redevelopment project
which will completely transform Britain’s National Railway
Museum’s largest exhibition space, the Great Hall.  NRM+
will tell the story of how railways have shaped our lives and
the modern world through new multimedia and multisensory
displays, greater access to the collection and improved visitor
facilities.   The National Railway Museum is in York and
entry is free.  www.nrm.org.uk

Trail paints a picture of Turner’s Yorkshire
The famous views of Yorkshire are to be brought to life using the
work of renowned British artist JMW Turner.
The ‘Turner Trail in Yorkshire’ will turn the spotlight on the region’s
link to Turner, who spent several years touring the county producing
some of his finest pieces of work.  During visits to the region he was
inspired to produce over 800 sketches and paintings of Yorkshire.
One of Welcome to Yorkshire’s major initiatives for 2010, the Turner
Trail includes over 70 sites across the county, from historic houses
and holy places to the stunning landscapes of the dales and dramatic
cityscapes. Visitors will be able to follow the trail and walk in
Turner’s footsteps, and see the views he captured on his frequent
visits to Yorkshire.
Many of the sites will be highlighted to visitors by the Turner Trail
benches, allowing visitors to sit and take in the views which so
inspired Turner.  Accompanying interpretation boards will provide
additional information about Turner and the artwork for that view.
www.yorkshire.com/turner

TOUR PRODUCT
Intrepid turns 21 and celebrates with 21% off
After 21 years in the business, Intrepid Travel says it has truly come
of age.  Born from an idea hatched in 1988 while owners Darrell
Wade and Geoffrey Manchester were traversing Africa, Intrepid has
evolved today to over 8000 departures across more than 900 trips
worldwide and a travel philosophy that remains unchanged; fun,
affordable and sustainable travel.
And it doesn’t get more affordable than now with a short life offer of
21% off*, provided you book your clients before 31AUG10 for travel
to 30SEP10.
www.intrepidtravel.com
*Conditions apply. See online or call for full details. All prices quoted are per
person land only. For bookings from 15JUL - 31AUG10, for trips departing on/
before 30SEP10.  Offer excludes Australia and Antarctica trips, Urban Adventures,
some short breaks and beach breaks.  Quote promo number 5036, applies to new
bookings only.

Peregrine lowers prices
to the Himalaya and India
Peregrine has just released its Himalaya & India
brochure and the prices have come down by as
much as NZ$400.
This is Peregrine’s 34th year of operation in the
Himalayan region and they have expanded the
choice of treks in Nepal, Bhutan and Ladakh, plus
offered new touring options in India, Tibet, Bhutan
and Sri Lanka.
Peregrine is acknowledged as the ‘experts’ in the
Himalaya and is one of the only companies to
include portable altitude chambers on every trek
that goes above 4,000 meters.
It offers a huge range of treks ranging from ‘easy’
to ‘challenging’.  The Everest Base Camp trek is
priced at NZ$2195 for an 18-day trek in the Everest
region, and the 14-day Annapurna Dhaulagiri trek
(pioneered by Peregrine) is NZ$2095, with 4-star
hotel in Kathmandu, comfortable lodge based
accommodation throughout the trek, local leader,
Sherpa guides, porters and sleeping bags, duvet
jackets, sleeping sheets and kit bags provided for
the trek.
In India there are 10 journeys to choose from
including a new 10-day trip called ‘The Colours of
Rajasthan’, priced at NZ$2495, which includes all
the icons of the region (Delhi, Agra, Jaipur), plus
towns that most tourists will never see, such as
Mandawa, Sawarda and Karauli.  There is a
Ranthambore Tiger extension for those wishing to
get ‘close up’ to the Royal Bengal tiger.
Griff, Peregrine’s Sales Manager, who is a veteran
of over 60 journeys to the Himalaya, describes this
region as his second home.  Contact him, or attend
a breakfast seminar.
griff@peregrineadventures.com
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AVIATION
Another 787 delay possible
According to Cargonews Asia / Reuters, Boeing has said that
issues raised in its 787 Dreamliner flight tests could further
delay delivery of the first planes to Japan’s All Nippon
Airways by a few months into the first part of 2011.
Scott Fancher, general manager of the 787 Dreamliner
Program, said the issues relate to “instrument configuration”
and inspection work. He said the possible delay is not related
to airplane operations.
In related news, the 787 made its first transatlantic flight on
the weekend, wowing the crowds at the Farnborough Air
Show with its manouverability and quietness on arrival.

Out of mothballs and into skies
The ceo of  cockpit-instrument maker Rockwell Collins Inc is
quoted by Bloomberg as saying US carriers’ flights are so full
that this quarter they will need to start flying jets they had
grounded.
That will bolster income for aircraft-maintenance companies
and parts providers, because airlines will be reinstating out-
of-warranty aircraft.

No shareholding in Virgin - yet
Air New Zealand, which is awaiting regulatory approvals for
a trans-Tasman alliance with the Virgin Blue Group, denies
buying any shares in the Australian airline group saying it was
conscious that such alliances frequently included an equity
aspect, but their proposed alliance did not do so.
In a statement the carrier said: “Any such purchase would
require FIRB (Foreign Investment Review Board) approval in
accordance with the Australian Government Policy on foreign
investment due to the substantial ownership of Air New
Zealand by the New Zealand Government.”
Aviation observers believe the way is still open for a strategic
stake to be taken by Air New Zealand, which would give it a
foot in the door for the next wave of aviation industry
consolidation.

Second AKL runway plans on hold
Auckland International Airport has suspended construction
on its second runway following consultation with the
airline industry, saying it will make more effective use of
peak-time capacity on the existing runway.
Earthworks for the second runway, to the north and
parallel with the existing runway, began in late 2007, but
construction was suspended last August as air travel
demand from the global economic downturn fell and an
uncertain regulatory framework impacted on the nation’s
busiest gateway.
The airport, along with Air New Zealand and the Board of
Airline Representatives (BARNZ) have agreed the existing
runway can handle expected growth for a few years longer
than originally envisaged, said chief executive Simon
Moutter.
“Although passenger volumes are now growing again, the
growth trend was still behind where it was anticipated to
be when construction of the second runway began,” he
said.
“A second runway has been part of the Auckland Airport
master-plan since the 1960’s and will definitely be needed
before too long.”
He said deferring the runway’s significant capital
construction will reduce cost pressures on its airline
customers and on travellers.
BARNZ executive director, John Beckett, said “We
welcome this commonsense decision. While we recognise
that a second runway will one day be needed for Auckland,
it is important that the cost of this infrastructure is not
borne ahead of time by the airlines and by passengers.”
As substantial foundation and earthworks have already
been completed for the second runway (to the north and
parallel to the existing runway), construction could be
accelerated fairly quickly when justified by growth,
commercial returns, and economic circumstances,
Auckland Airport chief operating officer, Tony Gollin,
said.

Qantas revamps IFE offering
Qantas is to launch a new inflight entertainment program on all
Qantas domestic and international flights from August.
As part of the refresh of its inflight entertainment, Qantas
introduced two new hosts to its inflight program Welcome
Aboard; Melbourne model and presenter Pia Miller and TV
travel presenter David Whitehill.
They will present the latest lifestyle news, product innovations
and special offers from Qantas each month.
From next month, Welcome Aboard will have a new look and
graphics, a new contemporary style and will feature more
destinations across Australia.
Qantas has also commissioned young emerging artist Vanessa
Jade to produce a theme song titled My My for its domestic
inflight entertainment. Recorded this month in Sydney, the song
is an acoustic style track, contemporary and upbeat.
Also new to the Qantas inflight entertainment team is respected
finance consultant Alan Kohler who will present Talking
Business and one of Australia’s most versatile, well known
composers and conductors, Guy Nobel, will now host the
symphony channel.
This month Qantas will also provide customers with the ability
to enjoy Qantas’ inflight entertainment on its A380 fleet for
longer, making the entertainment system available from the
moment customers board the aircraft until the moment they
disembark.
To accompany this offering, headsets will not be collected from
passengers until disembarkation. Qantas will roll out this
offering to a number of international and domestic fleets in the
future.

The World Wide Words website reports: The Delta Airlines
SkyMiles Cruises website is promoting a European river
cruise, with “plush, comfortable accommodations”, “a
graceful and inviting vessel”, “fine dining”, and “tentative
staff”. Better tentative staff than the pushy over-attentive
sort, but an untentative proofreader would be even better,
says the site’s editor Michael Quinion.
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Heathrow concessions
secure AA-BA-IB alliance approval
European Commission competition officials have formally
cleared the global tie-up between American Airlines and the
now-merged British Airways and Iberia, saying it would not
significantly impede competition in Europe.
Under the concessions offered by the airlines, seven daily slot
pairs will be made available to other carriers, according to a
Financial Times report. These will comprise three on the
Heathrow-New York route, two on Heathrow-Boston and one
on each of Heathrow-Miami and Heathrow-Dallas. This will
allow one or more competitors to operate a total of 49 return
flights between London and the four US destinations a week.
On the LHR-New York pair, the carriers will also provide the
competing carrier with slots at New York-JFK.
In addition, the three airlines will provide access to their
frequent-flyer programmes on the relevant routes; allow the
combining of fares, so that competitors can carry passengers
one way on their own planes and back on the alliance’s
flights; and conclude special pro-rate agreements, making it
easier for a passenger to connect from the alliance’s short-
haul European flights to a competitor’s transatlantic flight.
The commitments, which are legally binding, will run for 10
years.
The global alliance still needs a final green light from the US
authorities, but BA’s Willie Walsh said that the EU approval
was an “important and vital step forward”.

More UK industrial chaos possible
Travellers face possible chaos as unions PCS, Unite and
Prospect announce they are to ballot members on
industrial action over a pay dispute with airport operator
BAA.
Prospect and Unite will open the ballot on 23JUL and
close on 12AUG.
Members of the unions based at Gatwick, Heathrow,
Edinburgh, Glasgow, Southampton and Stansted airports
will be balloted.

Concerns aired on Queenstown Airport sale
Controversy surrounds the deal which has seen a quarter-share
in Queenstown Airport acquired by Auckland International
Airport, with an option to boost the holding to 35% by next
June.
A group of 10 high-profile “concerned locals” - including
Queenstown’s Chamber of Commerce president, a former
chairman of the airport company and two former mayors -
have formed the Queenstown Community Strategic Assets
Group, aiming to review the “out-of-the-blue deal” and met
with mayor Clive Geddes and the council ceo.
The group, which says it has no financial interest in the
airport, likened the deal to selling part of the family silver “on
the sly [and] without family approval”, according to a report
in the Otago Daily Times.
The council was required under the Local Government Act
2002 to undertake a special consultative process when there
was the consideration of a transfer of ownership, or control
of, a strategic asset to or from a local authority.
The strategic assets group said in a statement the council had
undertaken to reflect on the situation, and had indicated “if
the deal is wrong they will fix it”.

German air taxes tabled
German Government legislation to impose a stepped air tax
on all airline passengers using German airports has been
drafted and set at 13 euros for flights within the EU and to
other countries less than 2,500km distance and at 26 euros for
all longer trips.
The levy is set to run until a carbon-emissions trading scheme
that has already been agreed comes into effect for air travel in
2012.
Berlin hopes it will bring in around one billion euros to its
coffers.
Lufthansa reacted angrily to the news, citing independent
studies as showing the introduction of the tax could lead to
the loss of up to 10,000 jobs and cut passenger numbers by as
much as five percent.

Wi-Fi a No-Go unless free
SFGate.com reports that travellers used to getting a free
wireless Internet connection on land aren’t willing to pay for
one at 30,000 feet.
It says wireless Internet service on airlines hasn’t caught on,
mostly because of the price. Travellers already paying US$25
to check a bag and $20 for a roomier seat don’t want to fork
over $5 or more for Wi-Fi unless it’s necessary. They’re
saving their Web surfing for solid ground, where “hot spots”
offer the service at no charge.
Airlines have offered promotions, including some free
service, to draw attention to their Wi-Fi. But experts say only
about 10% of pax on Web-enabled flights have taken
advantage.
Airline technology consultant Michael Planey thinks Wi-Fi
will be free as early as mid-2011, and carriers will work on
ways to cover the cost, perhaps through sponsorship by big
companies who would make money through advertisements.

South African Airways celebrated Nelson Mandela’s
92nd birthday on Sunday with a special flight to
celebrate the momentous occasion.
The airline donated a special flight carrying 92
children) from the Qunu and Mvezo villages in the
Eastern Cape to sing happy birthday to the former
President.
Many people at SAA donated their time free
including Flight Deck and Cabin crew. Flight charges
were also waived and valued suppliers donated food
and uniforms to the children.

Alitalia’s first new Airbus A330 has been
introduced into service, making it the first new
long-haul aircraft for AZ. It is configured with a 28-
seat “Magnifica” Business class; a 21-seat Premium
Economy class called “Classica Plus”, and a 175-
seat “Classica” economy cabin.
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ms Volendam
14 nights Sydney - Auckland

Departure Dates:
19NOV10 and 13FEB11

from

NZ$2449*pp
share twin, based on

lead inside stateroom 19NOV10

CRUISE NEWS
Seabourn brochure launch functions
Cruise Marketing is hosting Seabourn 2011-2012
brochure/product launch functions for agents next
week and Marshall Livingston - International Sales
Manager from Seabourn will attend these events. He
has recently cruised on the inaugural sailing of
Seabourn Sojourn.
The functions:
26JUL: Tauranga
27JUL: Auckland City
28JUL: Auckland, North Shore (morning)
28JUL: Wellington (evening)

Aust, NZ “must see” destinations
Commenting on the release of Princess Cruises’ 2011-12
‘Down Under’ programme in North America, the line’s
evp sales, marketing and customer service Jan Swartz
said Australia and New Zealand are ‘must see’
destinations that passengers should visit ‘at least once in
their lives.’
Swartz, who was a keynote speaker at Complete Cruise
Solution’s 2010 Partnership Summit for top revenue
producing agents on board P&O Cruises Australia’s
Pacific Jewel during a three-night round cruise from
Sydney in May, said Princess has ‘a unique understanding
of these remarkable countries’ as it is the largest cruise
operator in the region.
She said international passengers will be able to cruise in
the company’s two Australia-based ships—Sun Princess
and Dawn Princess. Sea Princess will also be positioned
in Australia for the 2011/12 southern summer season.
They will be joined by the 116,000gt Diamond Princess,
which will operate the company’s annual trans-Tasman
programme between December 2011 and January 2012,
while Ocean Princess will operate Australia/Asia
voyages and a Sydney to Papeete itinerary via New
Zealand.

Save up to US$4600pp on the
Voyages of the Great Explorers
Turn your clients’ dream cruise into a reality. Cruise
West’s 2011/2012 Voyages of the Great Explorers can
take them virtually anywhere in the world. Travel
from Singapore to Chennai, Panama City to Lima,
Papeete to Lautoka, Bali to Ho Chi Minh and list goes
on…
If your clients book by 31JUL10, they can enjoy
savings of up to US$4600pp on selected journeys for
2011/2012.

Cuba not ready to welcome cruise ships
ASTA reports that Richard Sasso, chairman of the board at Cruise
Lines International Association, says Havana will not soon become
a port of call for cruise lines even if the U.S. government lifts its
travel ban for Cuba.
He says that Havana lacks the infrastructure and facilities to handle
the huge influx of vessels and visitors, and that it could take two or
three years before the necessary developments would be completed.

Record day for cruise sales in Australia
Carnival Australia says it experienced its biggest ever day of cruise
sales last Monday as consumers rushed to book onboard the
historic circumnavigation of Australia by Cunard’s Queen Mary 2.
The much-anticipated voyage, which will take place in February
2012, opened for sale at 9am and within 15 minutes 450 staterooms
had already been booked.
Jenny Lourey, senior vice president of Carnival Australia, said
almost 75% of the passengers that have booked on the historic
sailing have never cruised before.
About 40% are aged between 40 and 60 years, and almost two-
thirds have booked a balcony cabin. About half the bookings came
from four key travel agents.
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Cunard Line announces 2012 World Voyages
Cunard Line has announced details of its
2012 world voyages on the new Queen
Elizabeth and flagship Queen Mary 2,
marking a 90-year legacy of annual
circumnavigations.
On sale in New Zealand now, the new
program features a 107-day journey around
the globe on Queen Elizabeth and a 108-day
voyage on Queen Mary 2, which will include
the liner’s first circumnavigation of Australia.
Queen Elizabeth makes her way to New
Zealand in February and will be in Auckland
on 20FEB12, Napier on 21FEB12 and
Wellington on 22FEB12.
Early booking savers are available on the full
world voyages with fares starting from
$32,369pp twin share for Queen Elizabeth’s
journey which departs Southampton on
10JAN12.
Meanwhile, Cunard is offering a host of line
voyages and sectors on both liners including:
- 67 nights sailing on Queen Elizabeth from
Auckland to Southampton visiting ports in
Australia, Asia, India, the Middle East and
Europe, priced from $20,689pp twin share
- 15 nights sailing on Queen Elizabeth from
San Francisco to Auckland via Hawaii,
Samoa and Fiji, priced from $5,419pp twin
share
- 19 nights sailing on Queen Mary 2 from
Sydney to Hong Kong via Papua New
Guinea, Japan and China, priced from
$5689pp twin share
- 24 nights sailing from Sydney to Singapore
on Queen Elizabeth visiting Malaysia, China,
Vietnam and Thailand with fares starting
from $7469pp twin share

Onboard credits of up to US$1,500pp are also
available to guests booking liner or full
voyages.
Launching in October this year, Queen
Elizabeth’s complete circumnavigation will
see her sail from the UK to New York, Fort
Lauderdale and through the Panama Canal to
Costa Rica and Mexico before visiting San
Francisco and sailing south to New Zealand
and Australia. She then heads north to Asia
and through the Suez Canal to visit the
Mediterranean before returning to
Southampton.
QM2 will leave Southampton for Madeira
and the Canary Islands before visiting
Namibia and South Africa enroute to
Australia where she will complete a historic
circumnavigation of the continent.  After
sailing north to Asia she will visit ports
throughout the Middle East and Europe
before returning to the UK.

Pearls, opera in the Kimberley
This year two Orion Kimberley voyages
provide exclusive cultural inclusions.
Join either 19AUG10 Pearls of the Kimberley
or 29AUG10 Kimberley Expedition 10-night
Orion voyage and receive an invitation to the
highlight of Broome’s cultural events
calendar of the year, Opera Under The
Stars®, featuring performers of national and
international acclaim.  In addition, the Pearls
of the Kimberley voyage incorporates Orion’s
first visit to Rowley Shoals plus a Paspaley
Pearls special event, including a cocktail
party featuring opera singers flown in for this
exclusive private performance.

Cunard’s Queen Elizabeth Theatre Company
When Cunard Line’s new Queen Elizabeth
debuts in October, the Line will introduce an
original concept in theatrical entertainment at
sea with the newly formed Queen Elizabeth
Theatre Company. Guests will enjoy a brand
new repertoire of shows premiered by the
Theatre Company’s 29 singers, dancers,
actors and musicians. Video blogs on the new
entertainment programme have been posted
on the WeAreCunard YouTube.com channel.
New shows will include the hit “Slice of
Saturday Night,” a popular nostalgic pastiche
of 1960s music which has been staged in
London and toured extensively throughout
the UK and US. Adapted especially for the
Queen Elizabeth Theatre Company by its
original writers, it will be the largest
production show that Cunard has ever staged.
Performing in the new ship’s Royal Court
Theatre, the Queen Elizabeth Theatre
Company will present a variety of musical
productions and abridged versions of popular

plays such as a Neil Simon triple bill and
Shakespeare’s “Twelfth Night.”
“The entertainment on Queen Elizabeth is the
most extensive ever seen on a Cunard liner,
mixing tradition with satire,” says Peter
Shanks, president of Cunard Line. “The
Royal Court Theatre is comparable to London
West End or Broadway Theatre – and we
have created our own Theatre Company to
really bring it to life.”
Queen Elizabeth will also offer Cunard’s
award-winning Insights enrichment
programme which introduces guests to
stimulating experts and accomplished
academics through a series of lectures,
Q&As, social gatherings and workshops.
New for Queen Elizabeth will be the
introduction of Professional Insights, a series
of expert workshops on diverse subjects
including antiques and auctions, sculpture,
movie reviews, performance poetry, and even
weather forecasting.

Linda Halliday, HOT Cruise
Manager and Erica Banks, HOT
Newmarket with Mike Wien,
Director of International Sales,
Holland America Line onboard
ms Nieuw Amsterdam for her
launch on 04JUL in Venice.  They
are pictured in the Atrium of the
Nieuw Amsterdam, the
centrepiece of which, when
viewed from below, depicts the
New York skyline.
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New Hurtigruten Norway Autumn Special
Pay for 6 nights and get 5 nights free. In other words – an 11-night
roundtrip voyage Bergen to Bergen at the one-way Voyage North brochure
price.
Valid for new bookings 19JUL-30SEP10 on selected sailings departing
between 05OCT & 30DEC.
Local Rep, Discover’s Chris Jones, says; “This new special represents
exceptional value for money, with clients able to travel on a 12-day return
voyage for the price of one way. For an outside cabin departing in October,
this represents a saving of over GBP500. The Christmas period is also
included, so there’s a great opportunity to experience a White Christmas.”
Bookings can be made via your preferred Wholesaler.

Princess Cruises Asia season 2011-12
For its autumn 2011 to spring 2012 Asia season, Princess
Cruises will offer 14 itineraries that visit more than 60 ports
throughout the region and beyond. New with this program are
many routes that sail to or from Singapore.
The cruises are operated by Diamond Princess, the intimate
Ocean Princess and Australia-based Sea Princess and Sun
Princess. Two cruise-tours combine with Diamond Princess
Asia sailings. Both five- and eight-day tours highlight China
attractions, including many UNESCO World Heritage Sites.
The Southeast Asia and China sailings between Beijing and
Singapore stretch 16 days and call at South Korea’s Busan,
Nagasaki, Shanghai and Hong Kong, Nha Trang and Ho Chi
Minh City and Bangkok. An optional overland excursion goes
to Cambodia’s Angkor Wat. Sailings depart from OCT11 to
APR12 on Diamond Princess.
Australia and Asia sailings aboard Diamond Princess operate
between Sydney and Singapore or Beijing. The 19-day
journey from Singapore calls at the Asian ports of Ko Samui,
Bangkok, Ho Chi Minh City and Bali plus Darwin, Port
Douglas and Airlie Beach for the Great Barrier Reef. The 23-
day route also sails around northern Australia and adds ports
such as Taipei, Nagasaki, Busan, Shanghai and Dalian.
Departures are 27NOV11, and 04FEB12.

An Australia and Asia small-ship experience is available on
Ocean Princess. A pair of 20-day voyages sail to the
Whitsundays, Great Barrier Reef and Darwin, and call at Bali,
Ho Chi Minh City, Bangkok and Ko Samui. Departures are
12NOV11, and 17MAR12.
Princess also pairs Alaska with the Far East as Diamond
Princess sails on 15- or 19-day cruises between Beijing and
Anchorage or Vancouver. Ports are Sapporo (Muroran),
Vladivostok, Busan and China’s Qingdao and Dalian. Sailings
are 24SEP11, and 01MAY12.
Ocean Princess additionally will operate a 28-day voyage
from Rome to Singapore linking the Mediterranean, India and
Asia, and a 30-day cruise from Singapore to Cape Town that
features Southeast Asia, India and Africa.
The round-trip Asia sailings from Australia on Sea Princess
and Sun Princess feature varied itineraries and an ‘Aussie
experience’ with activities and cuisine that reflect local tastes
and use Australian dollars as the on-board currency.
For example, Sun Princess will sail from Perth on a round-
trip ‘Southeast Asia Explorer’ itinerary to a variety of
destinations in 21 days. And the 42-day China and Japan
journey sails round-trip from Sydney or Brisbane with two
days in Hong Kong. A 46-day cruise round-trip from Perth
combines South Africa with Asia and Indian Ocean ports.

RAIL TRAVEL
The future of British rail?
The new British coalition government has confirmed its
commitment to  building a high speed rail network, which it
says lies at the heart of its transport policy. This follows on
from the announcement by the outgoing Labour Government
just weeks before the General Election of plans for its own
£30 billion 335-mile High Speed rail link to whisk travellers
at up to 250mph from London to the Midlands and the North.
Now leading transport designer Paul Priestman has created a
design for just such a train - which he has called ‘Mercury’ -
to turn the dry technical data into something more tangible
which can stir the emotions of passengers who might use it.
Mr Priestman, who designed Virgin’s existing tilting
Pendolino trains on the West Coast mainline as well as a high
speed trains in China, is submitting the plans to the new Tory
Transport Secretary, according to the Daily Mail.
Priestmangoode, which also designed the cabins for
Lufthansa’s A380, and new aircraft interiors for TAM, SWISS
and Turkish Airlines, as well as revolutionary studio cabins on
NCL’s Norwegian Epic, has come up with ‘Mercury’, a sleek
400m train sporting a Union flag.
Inside, the train has a contemporary and flexible, open-plan
design with traditional commuter seats which incorporate
movie, music and games entertainment systems.
The luxury first class section has a lounge and bar that mirrors
the differentiation of classes offered to air travellers.
There are also private ‘pods’ – for family groups, private
parties or business meetings - echoing the compartment trains
of old. There’s even a children’s play area.
With an interior more reminiscent of a luxury penthouse
apartment, comfortable sofas with cushions and soft
furnishings, airy glass modules fitted with computer screens,
a storage space for folding bicycles, and a well stocked bar,
glass modules, and a double decker observation deck, it is far
removed from the experience of most rail travellers.
Don’t hold your breath, though. The project would see trains
to Birmingham running from 2025 at the earliest with 14 new
1,100-seater trains every hour.
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Kaikoura adds to regional flavour of expo
Kaikoura will be making an appearance at the Canterbury
Conferences & Events Expo 2010 after a three-year break.
Annie Paterson, tourism and economic development manager
for the Kaikoura District Council says Lobster Inn and
Encounter Kaikoura will be two of the business partners
promoted at the expo.
However, a full range of accommodation, venues and
activities will be promoted.
‘Kaikoura already does quite well with small conferences and
corporate retreats. We’ll be pushing the different options with
conference packs and highlighting the accessibility of our
region. There is a good selection of activities for team
building, and for the larger conferences in Christchurch we
make an ideal day trip.’
The Expo is being held at Hotel Grand Chancellor
Christchurch on Tuesday 17AUG. A total of 60 exhibitors will
take part and there will be buyers from Australia, all around
New Zealand and the local market.
While Christchurch will be well represented by exhibitors, the
regions will also be there in force.
Mid-Canterbury, in particular, has a strong presence.
Exhibitors from the region include Ashburton Trust Event
Centre, Ashburton District Tourism, Double Hill Station,
Hotel Ashburton and Function Centre, Methven Heritage
Centre, and The Lake House Restaurant bar and Café.
Glenfalloch Station and Terrace Downs are also exhibiting.
StoneBridge in South Canterbury will be there also. A venue
and accommodation provider, StoneBridge has a close
relationship with activity providers in the area.

@earlybird with Twitter
Twitter is working to turn its popularity into a
profitable business by rolling out a new advertising
initiative — a Twitter account that Twitter users
can “follow” in order to hear about exclusive deals
and discounts offered by advertisers.
The account, @earlybird, which went live last
week, is expected to feature daily specials and
short-life offers in entertainment, fashion,
technology, beauty and travel.
Twitter hopes the promotions will reach so-called
influencers — Twitter users who have large
followings and could share the @earlybird
messages with their own followers.
Another Twitter advertising push, called Promoted
Trends, allows brands to show up on the screen
when users searched for a particular topic, such as
the World Cup.

Magnetic South is moving to 5th floor, GE Building,
8 Tangihua Street, Auckland, effective 1st August
2010. Please note their new postal address is now
PO Box 2837, Shortland Street, 1140 and DX CX10167.
Phone numbers remain the same.

Club Med holiday up for grabs
at breakfast sessions
Travel Agents can get the latest Club Med product
update while enjoying breakfast over the coming
weeks.
A series of breakfast sessions will be held around
the country, hosted by Club Med’s NZ marketing
manager Kaarin Gaukrodger. The breakfast sessions
will include selling tips and the latest agent
incentives. Up for grabs over the breakfast sessions
is a prize of 7 nights for two to a Club Med sun
resort in Asia Pacific as well as spot prizes.
Dates have been set for the Christchurch breakfast
and agents are encouraged to attend:
30JUL CHC - Millennium Hotel, Cathedral North
Room, 0700-0900.
RSVP to Candy Hughes - candy@clubmed.co.nz
Details on further dates and regions to come soon.
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TAANZ comment on CPI
Last Friday it was announced that the Consumer Price Index
rose 0.3 percent for the quarter and 1.8 percent for the year.
Domestic air transport prices fell 1.8 percent in the June 2010
quarter. Prices for domestic air transport have been falling
since the March 2009 quarter and have now fallen by a total
of 10.9 percent over the past 18 months. “This is a reflection
of the continuing strong competition on main trunk routes by
the three domestic airlines”, said Paul Yeo, TAANZ Chief
Executive.
International air transport increased 0.1 percent for the quarter
but is up 16.1 percent for the year. This is the largest annual
increase in international air transport since a 17.7 percent
increase in the June 1983 quarter, and follows the index
reaching a 30-year low in the June 2009 quarter.
“The increase is certainly related to airlines looking to recover
losses experienced over the disastrous times they have
experienced over the past 18 months during the Global
Financial Crisis and as the normal pattern is for fares to
increase in the second half of the year I think we can expect
more increases. However despite the increase, fares are still at
historically low levels and tracking well below the consumer
price index making it more affordable to travel overseas than
ever before,” said Mr Yeo.

Ups & Downs
Tourism Ministry data for the four weeks ended 04JUL10:
Total visitor arrivals up by 11.8% over the same period
last year.
Ups: Australia 17%, China 108%, Japan 147%, South Korea
44%, Singapore 27%, India 33%
Downs: UK -9%, USA -14%, Germany -3%, Canada -1%
Total NZ trips abroad up by 7.1% over the same period
last year.
Ups: Australia 4%, UK 13%, USA 21%, China 37%, Samoa
14%, India 28%, Canada 21%
Downs: Fiji -3%, Cook Islands -3%, Thailand -3%
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Awesome Service from consultant
An Auckland travel consultant has been rewarded for her
caring treatment of a client – winning a national customer
service award.

Travelport Leisure on its way

The Team Leader at Flight
Centre West City in
Henderson, Emma Hollick,
was nominated for an MYOB
Awesome Service Award by
customer Gary Pynenburg.
Mr Pynenburg says the help
Ms Hollick provided his
family after the sudden death
of his sister overseas was
hugely appreciated.

“We needed to get four people to Australia the next day -
we needed internal Australian flights, rental car,
insurance for elderly parent’s accommodation and a visa.
Emma quickly provided us with everything that we asked
for, and then some, working very late to get our
arrangements together.”
Mr Pynenburg realised the extent of Ms Hollick’s
thoughtfulness when they arrived in Australia.
“She had the forethought to arrange wheelchair assistance
at all the airports, which was something that we had not
even considered, but which proved indispensable.”
Mr Pynenburg says Ms Hollick’s calmness, knowledge
and attitude made a difficult time almost pleasant, and
says nominating her for an MYOB Awesome Service
Award was a chance to say thanks to her. “It’s really
important to acknowledge people when people in
business go out of their way to help you.”
The Flight Centre New Zealand managing director, Rick
Hamilton, is also delighted at her award win. He says the
company prides itself on its service “and are proud of
consultants like Emma who look after clients like they are
family.”
Award nominations can be made online to
www.awesomeservice.co.nz

Among the Flight Centre staff ball photos in Friday’s issue was one that was
mislabeled.   Here on the left is the team from the Ponsonby store, which
took out the Top Shop Award. The pic on the right should have been cap-
tioned to identify Nicola Knapp (Top Novice) and Kim Grafton (area leader)

Travelport is accelerating the roll-out
of Travelport Leisure, its new leisure
portal, into 62 more countries,
including New Zealand, over the next
month.
Following Travelport Leisure’s launch
in June, the one-stop travel agents’
portal, has experienced a surge in
Internet traffic from over 5,000 hits in
its first week to over 25,000 visits by
the end of the month.
“The phenomenal
response to Travelport
Leisure has been truly
astounding, with a more
than 400% increase in
webpage traffic around

the world in the first month,” said Jane
Lewis, vice president of hospitality and
leisure for Travelport. “Agents
expressed a great need for a web-based
portal that is able to pull together
multiple sources of hotel content – and
that is exactly what we have provided.”
The Travelport Leisure platform now
includes extensive new hotel, hostel,
B&B and car options as well as new

functionality to add localised
content at a country level. It
is accessed through a URL
and is free of charge to use
for all travel agents, even if
they do not subscribe to a
Travelport GDS like Galileo.
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