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In the heart of Apia, the Tanoa
Tusitala Hotel is the brand new
addition to the Samoa Hotel
landscape. Following an
extensive refurbishment, the
hotel will open with 95
beautifully renovated guest
rooms, all with individually
controlled Air Conditioning.
Situated on 9 acres of landscaped
gardens and offering all the
facilities you would expect of a 4
Star Plus Hotel. Only a 3 minute
walk to the centre of Apia, the
hotel features a swimming pool
and children’s pool, Tamarind
Specialty restaurant, tennis
courts and Poolside Bar.
All rooms offer flat screen
televisions with cable channels,
internet access, in room safes,
large modern bathrooms and
separate dressing areas.

“A New Chapter Begins...”

info@tanoahotels.ws             richard@tanoahotels.co.nz

It’s all there at

www.thailand.net.au
Travel Recruitment Specialist

HELEN CAMBELL
Tel: 09 966 2549 DDI
staff@topdog.co.nz

www.topdog.co.nz

Stop Press!
Account Manager - NZ TD2124

Join the company who make IT
solutions happen in the Industry!

Crime against tourists must be addressed
Immigration Minister Jonathan Coleman says
crime has to be addressed for New Zealand to
continue to be an attractive tourist and study
destination.
His comment follows a Chinese Government
warning about Auckland.
China’s Ministry of Foreign Affairs issued an
advisory on its website warning Chinese
nationals about rising crime and theft in
Auckland.
Labour Tourism spokesperson Kelvin Davis
says the Government needs to do more to
address the damage violence against tourists is
having on our international reputation.
“Associate Tourism Minister Johnathon
Coleman is right when he says crime needs to
be addressed for New Zealand to continue to
be an attractive tourist and study destination,
unfortunately his government has done little
to address the problem.
“The National Government as been asleep at
the wheel in addressing the drivers of crime,
Kelvin Davis says. There was a lot of tough
talk before the election of dealing to

into results.
“Tourists appear to be easy prey and yet the
Ministry of Tourism has done nothing to
address the issue.
“There are no inflight suggestions to incoming
tourists on what they can do to minimise the
risks to them. There has been no campaign to
inform New Zealanders of the value of
tourism and how we could practice the core
tourism value of ‘manaakitanga’ to our visitors.
“There is also little or no information available
in communities to explain to tourists where
they should go for help if they feel threatened
or lost.
“Tourists arrive in New Zealand and are on
their own. Despite the economic value they
contribute to the New Zealand economy, New
Zealand does not go out of its way to prove to
tourists that it cares for them other than to
milk their wallets dry.
“With thousands of expected tourists arriving
for next year’s Rugby World Cup, we need to
do a lot more to ensure they all have a safe
and hospitable visit to our shores,” Kelvin
Davis said.criminals, but the tough talk has not converted
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NEW ZEALAND
Salmon World opens in Rakaia
A 4-D educational entertainment centre celebrating salmon has
been built in Rakaia, New Zealand’s salmon capital.
Salmon World has just opened its doors to the public,
transforming the Salmon Tales complex, beneath the township’s
landmark leaping salmon sculpture in the centre of the
Canterbury township, into a top-class comprehensive visitor
attraction.
An all-new aquarium and 4-D movie experience adjoin the
existing Salmon Tales cafe and restaurant.
The aquarium focuses on the life-cycle of Rakaia salmon, while
the leading-edge 4-D movie provides an up close and personal
experience of Mid Canterbury’s rivers, complete with bumpy
ride, wind (and soon a spray of river water). The experience is
so real that patrons will be strapped into their seats.  The 13-
minute 4-D movie also features jet-boating, a helicopter ride,
skiing and snowboarding, and hot-air ballooning.
Centerpiece of the aquarium is a 30,000-litre salmon tank
housing large salmon and trout specimens alongside a smaller
multi-pool system that displays brown and rainbow trout, eels
and whitebait. Information panels and videos will ensure that

visitors gain a good appreciation of the life cycle of the salmon,
fish and river conservation efforts and, of course, salmon

Partners secured for Pisa Range development
A new business partnership has been formed to manage Snow Park NZ, and the Otago Daily
Times reports the new backers support the long-term expansion of the mountain-top resort.
Cardrona Valley skifield entrepreneurs the Lee family have been joined by Sean and Robin
Synnott, who have been living in Wanaka with their five children since returning from the US
two years ago.
Mr and Mrs Synnott have extensive and successful corporate careers in finance, marketing,
and computer information systems. The couple will take over the strategic planning of the
business, allowing Sam Lee to focus on the operational aspects of the Snow Park’s winter
season.
The Lees have resource consent to build and operate a $19 million gondola from the Cardrona
Valley floor to the Pisa Range.
The family also wants to build a Roaring Meg Resort, located south of the Snow Park, and a
skifield serviced by three chairlifts, which will also include accommodation.
The Lees have been looking for a new business partner to develop their plans.

Davis Cup for Hawera
World-class tennis comes to
Hawera 09-11JUL when New
Zealand takes on Pakistan in the
Davis Cup by BNP Paribas tennis
tie, presented by Sport Taranaki
and Tennis New Zealand.
The five match tournament is
being held indoors on hard court
at Hawera’s new Hub sports and
events complex.
Daily and 3-day tickets are
available from TicketDirect –
www.ticketdirect.co.nz

Wairarapa Spring Festival
Following on from the success of last year’s inaugural
Wairarapa Spring Festival, RTO Destination Wairarapa
has confirmed dates for this year’s event.
The 2010 Wairarapa Spring Festival is being held from
11SEP-10OCT, with a series of family events and
attractions throughout the region and dozens of
businesses and organisations offering events, discount
vouchers for attractions and accommodation deals.
The Festival begins with the Carterton Daffodil
Carnival which traditionally attracts thousands of
people each year and includes the tradition of picking
daffodils at Middle Run, an historic property at
Gladstone. www.wairarapanz.com.
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fishing.
A retail outlet offering a
range of fresh and
processed salmon
products as well as other
premium New Zealand
food and beverage items
will complete the visitor
experience and the site
continues to
accommodate the Rakaia
Information Centre.
Salmon World is the
brain-child of the two

couples, Mid Canterbury locals Pat and Kaye Turton and Neil
and Judy Brown, who opened Salmon Tales 3½ years ago. They
say they are looking to take the business to the next level.
www.salmonworld.co.nz
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Sales Executive

We currently have an exciting opportunity for a Sales Executive
to join our Auckland team.

Reporting and working closely with the Retail Sales Manager and Director
of Sales & Marketing, the role will involve New Business Development and
Account Management; you will be responsible for identifying new business
opportunities within the Greater Auckland Region and maintaining
relationships with our existing clients.

• The ability to plan, implement and execute sales objectives in line
    with our company’s philosophy.
• Ability to work autonomously and take responsibility.
• A history of establishing and maintaining successful relationships.
• A professional presentation, an outgoing personality and strong
   communication skills.
• A willingness to be part of a highly focused sales team committed
   to success.
• Willingness to learn.
• A cheerful personality and a keen sense of humour.
• Energy and enthusiasm.

If you are a go-getter with excellent communication skills, sociable, have
the ability to build long and lasting relationships and are a team player,
then we want to hear from you.
Don’t miss this fantastic opportunity to work for an exciting tourism market
leader.

Applications close 5pm
Friday 2nd July 2010.
Applicants for this position
should have NZ residency
or a valid NZ work permit.
Applications to be sent to:
recruitment@explorenz.co.nz

You will need to possess and demonstrate the following attributes:

Download a PDF of the full job description on our website:
http://explorenz.co.nz/Careers-at-ExploreNZ.html

Location: Auckland
Type: Full time, permanent. Salary plus commission

Award Winners at Holiday Parks Conference

Four special park sector people were recognised, with Dot
and George Parsons from Cambridge Motor Park and
Lindsay and Margaret McLeod from Aaron Lodge TOP 10

Holiday Park in Dunedin being appointed Honorary
Members of the Association in recognition of their services
to the industry over many years.
The Holiday Parks Conference & Trade Exhibition was
held at the Distinction Hotel in Rotorua and was attended
by over 300 delegates.

Winners of this year’s Holiday Parks Awards were announced at
the annual conference held in Rotorua.
North South Holiday Park in Christchurch is the winner of the
industry’s premier award, the AA Spirit of Hospitality Award. This
award recognises excellence in customer service and reflects the
importance that the holiday park sector places on manaakitanga
and looking after their guests. It was presented by Peter Blackwell,
general manager of AA Tourism.
Finalists for the AA Spirit of Hospitality Award were All Seasons
Holiday Park – Christchurch, Bowentown Beach Holiday Park –
Waihi, Hot Water Beach Holiday Park – Coromandel Peninsula,
Smiths Farm Holiday Park – Marlborough Sounds and Whananaki
Holiday Park in Northland.
The Jasons SMART Business Award was won by Fox Glacier
Holiday Park, recognising the effort that Linda and Adrian Pine
have put into developing the range of walking products that
encourage their visitors to stay longer. Mary Ansell, general
manager of Jasons Travel Media, presented the award.
A new award acknowledging Outstanding Service to the holiday
park sector was presented to Peter Blackwell from AA Tourism.
This new award was sponsored by the TOP 10 Group and was
presented by TOP 10 Holiday Parks Group general manager John
McCann. In presenting the award, John paid tribute to Peter’s
enthusiasm, energy and empathy with the holiday park sector and
his continued commitment to domestic tourism.
The Reserve Group Innovation Award went to Tahuna Beach
Holiday Park for their development of heat pump water heating
systems resulting in both energy savings and a reduction in
emissions. Highly commended certificates in the innovation
category were presented to Papamoa Beach TOP 10 Holiday
Resort, Waihi Beach Holiday Park and Enform Web Solutions for
their web based park management system and Franz Josef TOP 10
Holiday Park for their online activity reservation system.
The Qualmark & THL Award for the holiday park which showed
the most improvement in their Qualmark assessments went to
Orere Point TOP 10 Holiday Park.
Qualmark and THL also presented a free Qualmark licence to
Waikouaiti Beach Camping Ground in Dunedin.
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Auckland wins
World Dairy Summit conference
SKYCITY Auckland Convention Centre has been chosen as
the venue for the 2010 International Dairy Federation World
Dairy Summit.
The World Dairy Summit and associated Business Meetings
05-11NOV will include 12 separate conferences, covering
topics from farming practices to the consumer plate.
This will be only the second time the World Dairy Summit
has been held in New Zealand shores, the last being in 2001.
Over the four day summit in excess of 1200 delegates from
around the world will be attending the various conferences
and the dinner, to be held at the ASB Showgrounds and
catered by SKYCITY Events and Outcatering.
The economic benefit to Auckland is estimated at $5
million taking into account accommodation, pre and post
summit sightseeing and overall spending by the delegates.

AUSTRALIAThe 2010 winter season is
officially underway in
Lake Wanaka with all four
fields now open for
business and reporting
excellent snow conditions.
James Helmore, general
manager of Lake Wanaka
Tourism said it was great
to get the snow sports
action underway for the
season, “We are thrilled to
welcome skiers and
boarders from around the
globe to enjoy the world
class facilities and unique
alpine town. We are
looking forward to

another fantastic season,” he said.
Pictured here enjoying opening day at Treble Cone are
Gabrielle Vance from Alaska, Lisa Christensen from Prince
Edward Island, Canada, and Lexis Sion from Mt  Maunganui.
Pic: Treble Cone

NZ forecast to contribute to tourism growth
Tourist numbers to Australia are expected to rise from the
present six million to more than eight million visitors a year
over the next decade.
Latest figures from Australia’s Tourism Forecasting Committee
show the number of tourist arrivals will rise at an annual
average rate of four per cent.
The Tourism Forecasting Committee (TFC) has revised its
forecast for international arrivals in 2010 to a 5.5 per cent
growth, up from its original prediction of 4.3 per cent made in
December.
The forecast translates to 5.9 million arrivals this year, 95,000
more than what was previously predicted and is attributed to an
assumed world economic recovery, higher economic growth in
source markets, a lower average value of the Australian dollar
and competitive airfares.
Australian Tourism Export Council MD Matt Hingerty, who is
also a TFC member, said the figures send a message to inbound
tourism operators that the worst is hopefully behind the
industry.
“There is a real spirit of optimism in the air at the moment as
our industry contemplates a brighter future. The dollar has
dropped somewhat in recent months, which makes Australia
more competitive as a destination, while demand is now
starting to pick up in our core markets of New Zealand, the
United States and Western Europe,” Mr Hingerty said.
The TFC, in its latest market commentary on New Zealand,
says “while some services on the main (Tasman) routes may
reduce in frequency in 2010 (such as Auckland-Sydney and
Auckland-Melbourne), total capacity between Australia and
New Zealand is expected to increase because of extra flights to
more distant Australian ports, such as Adelaide, Cairns and
Perth.
“While arrivals are forecast to grow at an annual rate of only
2.2% between 2009 and 2019, (New Zealand) is forecast to
provide a large share (13%) of the contribution to growth in
international visitor arrivals to Australia over that time.”

Melbourne Spring Fashion Week 2010
Melbourne Spring Fashion Week (MSFW) 2010 takes place
30AUG-05SEP, launching seven days of spring/summer trends,
cultural events and fashion-inspired activity.
MSFW provides a platform for established and emerging
Australian designers to showcase their latest collections.
The event is as much about Melbourne’s quirky urban culture
and artistic nature as it is about fashion and will showcase key
seasonal looks in an eclectic, uniquely Melbourne style.
The Lunch Series @ City Square: MSFW will take over City
Square 30AUG-03SEP offering a string of free fashion and
beauty activities.
The City Series: The MSFW retail program unites the city’s
hottest shopping destinations and will offer exclusive fashion
related events. In addition, MSFW will exhibit spontaneous
pop ups of surprise fashion throughout central Melbourne,
delighting fashion aficionados with theatrical treats.
The Designer Series: The spotlight will fall on the Melbourne
Town Hall as leading labels take centre stage, presenting
spring/summer looks in four intimate runways. A true
consumer event, fashion fanatics can experience the collections
before purchasing pieces right off the rack in store. Two shows
per night 31AUG-03SEP at 6:30pm and 8:30pm.
Breakfast Series: The Breakfast Series delves into the
intricacies of the fashion and retail industries. Industry
specialists will share their insights and experiences for
retailers, designers and marketers to be informed and inspired.
31AUG-03SEP, beginning at 7.30am.
RMIT School of Architecture and Design: Nurturing
emerging creatives, MSFW will present an innovative runway
for Australia’s rising fashion talent. Fashion students will not
only have the opportunity to showcase their collections at the
RMIT parade on Saturday 04SEP, but also exhibit their work
on a grand scale throughout the week.
The 2010 MSFW program will boast over 100 dynamic and
mostly free activities fusing fashion, performance, film, music
and food. www.thatsmelbourne.com.au
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The Walshe Group is seeking an experienced and enthusiastic individual to fill the above vacancy representing

South African Airways in New Zealand.

Key responsibilities include;

· Identifying & securing incremental sales revenue through industry and corporate channels

· Planning & organizing sales activities such as product seminars, launches and presentations

· Achieving revenue targets and key market objectives.

The successful candidate must possess the following;

· 3-5 years airline experience in a similar position managing a sales territory

· Knowledge of airline terminology, pricing and processes

· Have excellent presentation skills, a passion for sales and a reputation for dependability, integrity and

  flexibility

· Must have own car

Please forward your resume with a one page covering letter to Stephen Tanner;

stephen.tanner@walshegroup.com by Wed 30 June 2010.

�

�

�

�

�

Sales Executive Auckland

�

�

SOUTH PACIFIC
Solar power for Fafa Island in Tonga
Lesley Perrie at Planet Marketing reports that a long
cherished dream of the owners of Fafa Island Resort has come
true as they switch to the sun for the island’s power source.
They have had a sophisticated 15kW solar power system
installed which generates electric power for the whole island,
leaving the diesel generators to serve only as a back up in bad
weather conditions.
This major investment is not only a step to upgrade the guest
services by eliminating noise and exhaust fumes on the island
but also a contribution for a cleaner Earth. This is the first
large solar project in Tonga and could be an example for
villages and tourist developments, especially on the outer
islands, says Lesley, who represents the property in NZ.
Fafa Island Resort, is an 18-acre island resort located only
7km north of Nuku’alofa, the capital of the Kingdom of
Tonga. Their 24-hour transfer service to the island means
guests can have their complete stay at the resort, where the 13
private fales are located around the outside of the island, as is
the beachside restaurant and bar.
Fafa is offering a stay 5 Pay 4 deal for sales and travel till
31MAR11. Blockouts apply.

Malolo Cat to Musket Cove
Pacific Sun has announced that it will be cancelling all
scheduled flights to Malolo Lailai Island, effective 01JUL10.
Leeward Island Services, responsible for the operation of the
Malolo Cat ferry service to Malolo Lailai Island (home of
Plantation, Lomani and Musket Cove Resorts), has revised its
ferry schedule to accommodate guests by introducing an
additional service and adjusting its current schedule. These
changes should ensure your clients will be able to connect to
and from international flights without the air service.
To minimise inconvenience to guests, Malolo Cat will
continue to provide scheduled courtesy bus transfers from
Nadi Airport to Port Denarau return on all services, with some
exceptions. Click here to download the new timetable details.

Air Pacific last week

resumed flights to remote

Christmas Island, the
world’s largest atoll, after a
lapse of two years. Fiji Times

Online says Kiritimati is 4½

hours flight from Nadi. It is
well known for adventure

fishing and birdwatching.

China and the Cook Islands have
signed a memorandum of
understanding on an

implementation plan of Chinese

tour groups visiting the Cook
Islands. The MOU will help
promote bilateral exchanges and

cooperation in trade, culture,

aviation and other areas.

Work will begin next month on the second

stage of rebuilding homes on Aitutaki which
were damaged or destroyed by Cyclone Pat
in February.  160 homes will be

reconstructed when materials are delivered

by the next cargo ship.  The Aitutaki
administration is already stockpiling gravel
for the concrete works.  126 other homes

were completed last month.
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You can now be part of NZ’s leading Asia wholesale team.
Active Asia is an independent 100% NZ owned specialist
selling tours and packages to the wider retail community.
Now in our 12th year we are seeking a unique individual
looking to utilize their extensive Asia travel experience to
assist in creating individual detailed itineraries.
The work requires attention to detail and a passion for Asia
and all that it offers the traveller - plus an ability to think
outside of the square.
Send your details along with 25 words on why you would be
the best person to help our specialist team (in confidence) to:

Paul Safe, General Manager
Email: paul@activeasia.co.nz

Wholesale
Reservations Consultant

Ribbon cutting at RAR
Rarotonga international airport has now officially opened its new $8.5 million
terminal buildings, although travellers have been using the terminals since April.
The Air New Zealand Board meeting in Rarotonga coincided with the opening and ceo
Rob Fyfe, is quoted by CINews Online as saying that the airport was the standout
among those that Air New Zealand operates to in the Pacific Islands.
Deputy prime minister and the minister responsible for the Airport Authority Robert
Wigmore recalled when the airport was officially opened on January 29, 1974.
“The new terminals then handled just over 8000 visitors that year.
“At the moment our total arriving passengers are around 100,000 a year and if current
trends continue we could see up to 200,000 by the year 2025.”
And to the future – Wigmore says that the second phase of the airport reconstruction
will be to duplicate the new departures building and replace the existing structure that
is the arrivals lounge.

Tonga’s Heilala Festival
The 30th Heilala Festival, which is a national event that blends ancient Tongan
traditions and culture with modern entertainment and recreational activities, takes
place 13-24JUL and coincides with the birthday of Crown Prince Tupouto‘a Lavaka.
The Pacific Blue-sponsored festival is the perfect time to witness the splendour and
grace of Tonga’s traditional dances; share in the Tongan people’s amazing gift for
song and harmony; marvel at the handiwork of local artisans, and enjoy watching or
participating in different sporting events.
A highlight of the 30th Heilala Festival will be the Miss Heilala Pageant, when young
ladies from home and abroad compete for the coveted title.
Tonga’s national flower, the Heilala, is very difficult to propagate and has to be
closely nurtured to survive. Just like the Heilala plant, the young ladies competing for
the Miss Heilala title are closely scrutinised to ensure only the most suitable
ambassador is selected for the Kingdom of Tonga.
The 2010 Heilala Festival is jointly organised by the Tonga Tourist Association and
the Tonga Visitors Bureau (Ministry of Tourism).

ASIA

Regatta Vava’u
Plans for the second annual Regatta
Vava’u & Festival have been
unveiled.
To be staged 22-28SEP10, the seven-
day festival of sailing will feature
racing events, a food, craft and
cultural fair, the best Full Moon
Party in the South Pacific, engaging
children’s activities, and
opportunities to win prizes donated
by a multitude of local and
international businesses.
Yachts pre-registering and arriving
in advance of the regatta week will
have the opportunity to take part in
the island scavenger hunt.
Regatta Vava’u participants will
experience firsthand the wonders of
the area’s eco-system and the
warmth of the Tongan people.
Regatta goers will not be the only
ones flocking to Vava’u’s tropical
waters in September. They will share
the waterways and harbours with
humpback whales, which migrate to
the islands to breed from June
through November, offering a rare
and close-up viewing opportunity.
Vava’u’s reefs, teeming with vibrant
fish, make for world-class snorkeling
and the dramatic dives are a scuba
diver’s dream. Vava’u also offers
plenty of interest off the water.
Yachties can register for free and
participants can view the Regatta’s
entire schedule of events at
www.RegattaVavau.com

Boryeong Mud Festival, Korea 17-25JUL
Held at Boryeong Beach,
approximately three hours from
Seoul, the Boryeong Mud Festival
was conceived to promote the
health benefits of the local mud,
but it now includes such ‘high-
culture’(!) activities as mud
wrestling, mud slides, swimming
in a mud mega-tub, mud body
painting, mud soccer, etc, etc. Then there’s evening partying
on the beach with music and fireworks. Needless to say that
among the many festivals in Korea, this one attracts the most
international visitors. Of course, Fathom Asia has details.
Email resv@fathomasia.com
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Tel : 09-444 6762

Tired of slow responses

Join our Newsletter before 30 June
and be in to WIN a Sony Digital camera

info@exoticholidays.co.nz

and overpriced quotes?

www.exoticholidays.co.nz

Call the Specialists now!Call the Specialists now!

Malaysia Mega Sale Carnival 2010
The 2010 Malaysia Mega Sale Carnival will be
celebrated throughout Malaysia from 24JUL-16SEP10.
The festival promises bargains on merchandise, from
home-grown products, exclusive designer goods, exotic
local handicrafts, funky fashion-wear, the latest gadgets
and tempting dining experiences to holiday packages.
Making your clients’ shopping experience even more
worthwhile is the fact that many of the retail goods are
tax exempted or duty free.
The sale carnival focuses on fashion this time around
with lots of fun, fashion–related events including fashion
showcases and colourful pocket shows that are scheduled
to take place around Klang Valley. Look out too for

in Kuala Lumpur.
The action spills over from the big shopping centres onto
the roads where street markets and bazaars are popular. In
Kuala Lumpur, recommend a trip to Petaling Street or the
local China Town, Little India at Brickfields, Jalan
Tuanku Abdul Rahman and Masjid India.entertaining affairs in the shopping hub of Bukit Bintang

Active Asia in conjunction with the Hong Kong’s

Summer Spectacular, through to 31AUG, has 4-night

packages from $ 339pp twin share. This includes
return airport transfers, 4 nights accommodation
and an Island tour.  Contact them for more details at

sales@activeasia.co.nz

Hong Kong Dragon Boat
Carnival 23-25JUL
The Dragon Boat Carnival, one of the most exciting
events of this year’s Hong Kong Summer Spectacular
(HKSS), is scheduled for 23-25JUL.
Raced on beautiful Victoria Harbour, it is the perfect
opportunity for visitors to soak up all the fun and
excitement of Dragon Boat racing and also to enjoy live
entertainment, food stalls and a Biergarten on the
waterfront promenade in Tsim Sha Tsui East area.
More than 150 local and overseas teams will be
competing in different categories over a traditional
640m course. There will also be a one-of-a-kind ‘50
Paddler Big Boat Demonstration Race’.

China Airlines Brisbane to Taipei
From 02JUL China Airlines changes its Brisbane-Taipei flights to a
2300 departure from Brisbane.  The late night departure allows ample
time for connecting flights from New Zealand, while the early
morning arrival in Taipei provides very convenient connections to
other CI destinations including London, Rome, Delhi, the Philippines
and Vietnam.
World Aviation says CI flies three times per week Brisbane-Taipei and
four times per week Sydney-Taipei, with the Sydney flights also
having late-night departures.
Check with your preferred consolidator for CI’s competitive market
fares from AKL/WLG/CHC to all destinations.

Adventure World India - 2010/2011 pricing
India is a vast country and offers tremendous diversity. Adventure
World has a range of tours from private journeys to group tours that
allow passengers to see all the must-see sights throughout India.
The Golden Triangle with Samode Palace departing from Delhi offers
6 days / 5 nights of the true India. Highlights include the Taj Mahal,
the Red Fort of Agra, Jaipur’s vast city palace and a visit to the
deserted city of Fatehpur Sikri. Priced from $1069pp, this tour allows
clients to visit the masterpieces of the Golden Triangle.
The 8-day / 7-night ‘Kerala Experience’ priced from $1172pp, enables
passengers to discover the natural beauty of Kerala, from the
backwaters to the hill stations, and to gain an insight into the unique
lifestyle of the people. Departs from Cochin.
For more information on these tours contact Adventure World on 0508
496 753.
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Grand opening of Marina Bay Sands
Singapore’s new Marina Bay Sands
integrated resort has celebrated its official
opening with concerts featuring Kelly
Rowland of Destiny’s Child, the Las Vegas
cast of Jersey Boys and superstar Diana Ross.
As part of the opening celebration, the
remainder of the hotel’s 2,560 rooms and
suites opened, along with additional shops,
restaurants and facilities at the Sands Expo
and Convention Center. The much-anticipated
Sands SkyPark, which sits 60 storeys high

and features a 150m long infinity-edge
swimming pool, has also opened to the
public. It offers spectacular views of the city.
Marina Bay Sands will continue to open
additional features including the theatres,
museum and crystal pavilions over the
coming year culminating in a special public
gala event to mark the resort’s completion.
Marina Bay Sands expects to attract over
70,000 visits a day and 18 million visitors a
year once it is fully open.

New Coach Tour – India in Brief
The Innovative Travel Co. has released a new
coach tour India in Brief, 8 days ex Delhi
(superior tourist) from $1099pp twin for
departures 02AUG10 to 14AUG11.
Tour highlights include Old and New Delhi,
Agra Fort, Taj Mahal, Fatehppur Sikri, camel
cart ride, Evening Aarti at Lord Krishna
Temple, Ranthhambore, 4WD jungle safari,
Amber Fort, elephant ride, Jaipur city Palace
and Observatory.
Pricing is valid for sales to 30SEP10 and
includes Delhi airport transfers plus meet and
assist, 7 nights accommodation with
breakfast, sightseeing and entrance fees, two

game drives in
Ranthambore, air-
conditioned coach
transport; English
speaking escort
and guides.
Extensions can be added to this tour
including: 5 days Rajasthan from $699pp
twin (land only); 5 days Foothills of the
Himalayas from $615pp twin and 6 days Spa
Getaway Ananda in the Himalayas from
$1540pp twin.
Full information on FREEPHONE 0508
100111 or email info@innovative-travel.com

Kiwi brings classic car culture to China 
Classic car enthusiasts can look forward to
seeing a fleet of Rolls Royce, Bentley,
Lamborghini, Mercedes-Benz, MG and
Jaguar cars in Beijing on 16SEP when 160
cars line up at the start of China’s inaugural
Classic Auto Rally, an 8000km journey of
discovery that will take drivers and their
passengers through seven Chinese provinces,
over 30 exciting days.
A first for China, the rally has been organised
by the Chinese government under their
Chinese People’s Association for Friendship
with Foreign Countries and China
Association for Advancement of International
Friendship programmes.
Their vision is to introduce the classic car
culture to China – and they want as many
Kiwi classic car enthusiasts as possible to
share in the experience.
“Most Chinese people have never seen a
classic car,” explains organiser Joe Zhou, a

Over 60 Australians are heading to China for
the rally, with 36 cars booked so far. As well
as classic car enthusiasts from Australasia,
South Africa, England and the US, a number
of Chinese dignitaries and businesspeople
will participate in the rally, some driving cars
belonging to Zhou.
The rally, described by Zhou as a “luxurious
event”, is non-competitive and will coincide
with the 12th Beijing International Tourism
Festival. The cars will travel from Beijing to
Beihan and introduce the classic car culture
to over 300 million Chinese people.
New Zealand registration closes 30JUL.
“Time is running out,” says Zhou. “But
there’s still time to sign up to join in this
great event.”
Call Ian Jowsey on 09-845 1321
or email ian-jowsey@xtra.co.nz
www.classiccarchina.com and
www.chinarally.org

classic car collector who
shares his time between
China and New Zealand.
“It wasn’t until the early
nineties when the country
opened its door to the
world that there were even
any classic cars in China.”
Zhou (right) has been
importing vintage Rolls
Royce and Bentleys to
China since 1995, and has
been instrumental in
establishing a classic car
museum in Shanghai and
China’s first classic car
club.
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Shikhar Travels enters NZ market

THE AMERICAS

Shikhar Travels, a prominent Indian inbound
Destination Management Company, has
announced its entry into the NZ market and
has appointed Jai Sengupta as its Australasia
representative.
Shikhar began as an Adventure operator back
in 1979 and was the brainchild of Capt
Swadesh Kumar, who is still its CEO. Capt
Kumar, who has been an aviator, mountain
climber, trekker and a pioneer in adventure
tourism in India, has expanded Shikhar to
include FITs, Groups and Incentives whilst
retaining its branding as India’s foremost
Adventure Tours company.
Special interest packages are also a specialty,
including sports events such as the
Commonwealth Games and cricket, textile
tours and cuisine.

Auckland-based Jai Sengupta previously
represented Le Passage to India. He came to
NZ in 2005 after 35 years in senior marketing
and managerial positions with Air India in
various parts of the world including Japan,
Singapore, Nepal, India and Kenya.
Shikhar Travels intends to market both its
adventure and general tourism brands in the
Australasia market and aims to be price
competitive for tour operators.
Jai Sengupta says that with his wide
experience of both India and the source
markets, Shikhar will be able to provide a
unique hands-on service quality to operators
in New Zealand.
Call 09-627 8177 or email
jaisengupta@shikhar.co.nz or jarz@xtra.co.nz
and visit www.shikhar.com

SKIMAX early 2010-11 booking
savings out now
The Innovative Travel Co. advises its SKIMAX
specials for the 2010-11 season are now available
for Japan, USA and Canada.  7 nights

New Latin America product for Adventure World
Clients can experience the essentials of
Mexico and Peru with these new tours from
Adventure World.
7 days / 6 nights ‘Captivating Chiapas’
departing from Mexico City is priced from
$1228pp, twin share. Highlights include the
historic centre of Mexico City and its
National Museum, exploring the Pyramids of

through the lush rainforest of Palenque.
Get in quick for this early-bird deal: An 8-day
/ 7-night Essence of Peru tour, now priced
from $1488pp twin share (was $1653pp).
Departing from Lima, passengers get to take
in all the must-sees of Peru. Highlights
include Arequipa city tour and Santa Catalina
Monastery visit, a drive through the Aguada
Blanca National Reserve, spectacular views
of the Cruz del Condor, a tour of Cuzco and
nearby ruins and a tour of Machu Picchu.
For more information on these tours visit
www.adventureworld.co.nz or phone the
destination experts on 0508 496753.

the Sun
and Moon,
visiting the
Tzotzil
community
and
journeying

accommodation and a 6-day
Lift Pass in Furano Japan is
currently priced from
AU$689pp twin; Whistler
from AU$993pp twin; Big
White from AU$816pp twin;
Sun Peaks from AU$792pp
twin; Aspen from AU$968pp
twin; Vail from AU$1056pp
twin and much more,

including Kids Ski Free offers (ages vary at each
resort) for Canada and USA.  Click here for the e-
brochure and call FREEPHONE 0508 100111 or
email: info@skimax.co.nz

Disney relaxes dress code
The LA Times reports the biggest change to the
Walt Disney Co’s appearance code in a decade is
a decision to let most female employees at
Disney theme parks worldwide, to forego
pantyhose when wearing skirts as part of
maintaining a well-groomed, all-American look.
Among other changes to the code, women will
for the first time be permitted to wear sleeveless
tops — though only if the shoulder straps are at
least 3 inches wide. Female employees also will
be allowed to wear Capri pants and sling-back
shoes that also have open toes.  Men, meanwhile,
will now be allowed to wear untucked, casual
shirts.
The paper says the changes at the Disneyland
Resort in Anaheim will apply mostly to staff who
work in offices or behind the scenes at the park.

Santa Monica’s Glow Festival
Santa Monica, California, known for its
arts communities, and beachfront setting,
will host the second Glow festival 25SEP.
Staged biennially on Santa Monica State
Beach, Glow is the nation’s only dusk
‘til dawn outdoor arts festival.
Glow is an all-night cultural experience
that is free to the public and features
original commissioned exhibits by 25
leading artists from around the world.
These artists re-imagine Santa Monica
Beach and surrounding areas with their
temporary art installations, using the
nighttime backdrop of the legendary
Southern Californian beach to bring the
artworks dramatically to life.
The 2010 Glow festival promises to
dazzle the hundreds of thousands of
expected attendees with art exhibits from
award-winning and critically acclaimed
artists worldwide. The first Glow, held in
2008, was attended by nearly 150,000
people who marveled at water monsters
made out of recycled bottles in a grotto
underneath Santa Monica Pier, an
orchestral performance on the solar-
powered Ferris wheel and a 20 foot
water-wall light show.
Nine of Santa Monica’s leading hotels
are offering special destination packages
that include everything from late check-
out, complimentary breakfast, VIP
reception access and special Glow picnic
baskets, to “glowing” cocktails and artist
experiences, all with special rates.
For information visit
www.santamonica.com/glow and
www.glowsantamonica.org.
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AFRICA / MID EAST

Classic First Passage to the West Vacation
The 3-night / 4-day Classic First Passage to the West
Vacation is priced from $3475pp and passengers receive a
free bonus night at the Fairmont. That’s because your clients
get a free night before or after their tour at the Fairmont Hotel
when they book any 3-night Gold Leaf or 5-night Red Leaf
Rocky Mountaineer rail package.
This rail tour retracing the steps of 19th century explorers takes
in the best of the Rockies, and passengers spend two days
aboard the Rocky Mountaineer travelling in the luxurious
Gold Leaf service, staying at the most iconic Fairmont Castle
properties along the way, including the famous Banff Springs.
Price includes three nights hotel accommodation of your
choice, two days aboard the Rocky Mountaineer in Gold Leaf
Service, rail station transfers, luggage handling, National Park
Pass, selected meals, and all taxes.
Offer valid for sale until 31AUG10. For more info call
Adventure World on 0508 496 753 or visit
www.adventureworld.co.nz.

Jordan - Newly released coach tours
Middle East specialist, The Innovative Travel Co. has newly
released a selection of coach tours in Jordan with guaranteed
departure (min 2 pax).

3 days Petra Highlights priced
from $680pp twin (ex Amman),
including Amman-Kings
Highway-Petra-Wadi Rum;
4 days Jordan in Brief priced
from $899pp twin and 8 days
Jordan Discovery priced from
$1425pp twin ex Amman,
including Amman-Dead Sea-
Jerash-Kings Highway-Petra-
Wadi Rum.
Call FREEPHONE 0508 100111
or info@innovative-travel.com

EUROPE

From this month TAP Portugal adds Marrakech to its route

network, with direct flights from Lisbon to Marrakech

three times each week.  TAP already flies to Casablanca in

northern Morocco.  Marrakech has been added to TAP’s

range of market fares - consolidators have details.

Turkey – Companion Deals 2010/11
The Innovative Travel Co. advises that clients can make
significant savings on its popular 14-day Glories of Turkey
tour when they book and pay in full by 15AUG10.
The tour takes in all the key sights of Turkey including
Istanbul, Gallipoli, Canakkale, Troy, Kusadasi, Pamukkale,
Perge, Antalya, Aspendos, Konya, Cappadocia, and Ankara.
Included in the package is first class accommodation and
deluxe coach transport with professional English (only)
speaking guides, sightseeing and 13 breakfasts and 11 dinners.
Priced from $1965 for the first person and $1585 for a
companion (departures NOV10-MAR11).  Companion deal is
available for OCT 2010 departures at $2235 first person and
$1855 for the companion.
Full details available on FREEPHONE 0508 100111 or email
info@innovative-travel.com

Ulster Museum wins Best Permanent
Exhibition in the UK
The new Ulster Museum has won the top award for the
Best Permanent Exhibition in UK museums. The award
was announced in London at the annual Museums and
Heritage Awards against stiff competition from the
Natural History Museum, the Victoria & Albert
Museum and the Ashmolean Museum. The judges said
they were particularly impressed by the Ulster
Museum’s very striking interpretative mix.

Guinness announces second ‘Arthur’s Day’
The owners of Guinness® have announced its second
Arthur’s Day™ celebration to be held on Thursday
23SEP10.   Celebrations will take place across the globe,
with people coming together to raise a glass to Arthur
Guinness at events and festivities across Ireland, Europe,
Asia, Africa, North America and the Caribbean. Arthur’s
Day honours the remarkable legacy of Arthur Guinness, the
pioneer and philanthropist, who signed the 9,000 year lease
on the St. James’s Gate Brewery in 1759 and introduced the
stout brand to the world.
The worldwide toast will begin at 17:59 (GMT) in Ireland
on 23SEP with major nationwide live music performances
taking place simultaneously in the Guinness Brewery at St.
James’s Gate and in pubs and venues throughout Dublin,
Cork and Galway.  Among the many internationally
renowned acts performing will be Snow Patrol, Jay Sean and
Paolo Nutini.
www.guinness.com.

Britain’s seaside tourism enjoys growth
Britain’s seaside tourism industry has survived and is
growing, with its jobs contributing £3.6bn to the economy,
according to a report from Sheffield Hallam University.
It found that the industry in England and Wales employs as
many people as the whole of the telecommunications sector.
It directly supports 210,000 jobs plus large numbers
indirectly through the supply chain.
The BBC News story says the report found Blackpool area
had the largest single concentration of seaside tourist jobs at
more than 19,000.
It said as many as 58 individual towns each had at least
1,000 jobs in the industry, while overall employment had
increased by about 1% a year since the late 1990s - an
overall growth of 20,000 jobs.
Figures show is that, even in the face of stiff competition
from holidays abroad, Britain’s seaside towns have been
able to retain and even expand much of their core business.
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AVIATION
Qantas revamps Points + Pay
Qantas has revamped its Points + Pay^ booking option for
Qantas flights booked on qantas.com, lowering the minimum
points required to 5000.
Qantas Frequent Flyer Chief Executive Simon Hickey said
Points + Pay offers Qantas Frequent Flyer members the ability
to reduce the amount of money paid for most flights booked
on qantas.com by making a booking using a combination of
money and points.
“With a minimum of just 5000 points Frequent Flyers can
choose how much money they would like to pay, by using
points as well as money, for both domestic and international
flights,” Mr Hickey said.
“Members can use a sliding scale on the booking engine to
choose the number of points they redeem and pay an amount
on their credit card to obtain their Award Flight – the more
points used, the less money needed.”
Points + Pay can be accessed on qantas.com through Flight
Bookings. Frequent Flyer members must login to their
account before starting to make a flight booking with Qantas.
Once flights have been selected, a ‘Use Points + Pay’ option
will be available on the Review page if the member has
enough points in their account.
^ Visit www.qantas.com/pointspluspay for more info and full
terms and conditions.

QFF - changes to point expiry
Qantas is reminding agents and customers that there are
several changes to the Qantas Frequent Flyer Program that
will take effect on 01JUL10. These were announced in
DEC09 by Qantas Frequent Flyer and communicated to
Members via mail and email.
• From 01JUL10, Qantas Frequent Flyer points will expire if a
Member does not earn or redeem points at least once every 18
months.
• Currently, Frequent Flyer points expire after 36 months of
no eligible activity.
• Any points a Member has in their account as at 30JUN10
will not expire any earlier as a result of this change.
• From 01JUL10, Family transfers will no longer be
considered as eligible account activity
• For Members who earn or use their points through their
Qantas Frequent Flyer account at least once every 18 months,
their points will not expire.

Food for thought: Last year, the increase alone in

Ryanair’s passenger numbers was more than the total

carried by Aer Lingus. This year, Ryanair will fly 73 million
people – far more than Lufthansa and Air France, and
nearly three times as many as British Airways.

Romania’s flag carrier TAROM has joined the SkyTeam

global airline alliance, providing new options for
customers travelling to the Eastern European nation.

TAROM’s entry provides access to 11 cities not offered by
current SkyTeam members, including key cities in

Romania as well as Chisinau, the capital of Moldova.

BA hiring cheaper cabin crew
British Airways last week made a fresh offer to end the
ongoing cabin crew dispute for the first time in two
months.
But the Unite union, which represents most of BA’s 13,400
flight attendants, gave it a lukewarm response.
The Financial Times reports that BA’s move came a day
after it launched a campaign to hire more than 1,000 new
flight attendants at its main Heathrow base on salaries of
around £18,000, or nearly half what it pays most of its crew
at the airport.
In its revised offer, it said it would make a top-up payment
to guarantee existing crew would not lose highly-prized
route allowance money when the new recruits started
towards the end of this year.
A large portion of the Heathrow crew’s earnings come from
allowances BA pays on top of their basic salaries, which
the airline said exceeded £900 per flight on lengthy routes
such as London to Narita in Japan.
The newly hired flight attendants will not get such
payments but will instead be paid just £2.40 an hour from
the time they arrive to begin their flights to the time they
return, prompting fears among existing crew that the new
recruits will be put on the highest-earning routes.
BA also said it was withdrawing a proposal made in its last
offer in April – to reinstate some 180 crew positions cut last
November – in return for reduced crew allowances.
Some analysts believe that once BA knows how many new
recruits it has, it will look at offering generous redundancy
payments – including discounted staff travel for retirees –
to encourage disaffected workers out of the business.
The Daily Mail says more than 25,000 hopefuls are lining
up for jobs as British Airways cabin crew at almost half the
salary of existing staff.
They will not work alongside existing unionised crew to
avoid accusations of being ‘scabs’.
New recruits will work on both short and long-haul routes,
unlike current staff.

TAM expansion
Brazil’s TAM, South America’s largest airline and a Star
Alliance member, has begun code sharing on SWISS flights
between Paris and Zurich and has announced a code share
deal with Continental Airlines for routes inside Brazil and
between Brazil and the US, effective 01JUL.
TAM will also launch direct non-stop A330-200 services to
London from Rio de Janeiro from 10AUG. The thrice-weekly
flight will complement the existing daily B777-ER service to
London from Sao Paulo.

Just call it Gatwick
London Gatwick Airport is to be known simply as Gatwick
Airport and will undergo a £1 billion facelift.
The decision to drop London from the airport’s title kicks off
a two-year investment programme which will result in
“improvements to almost every part of the airport”, says its
new owner Global Infrastructure Partners, which also owns
London City Airport.
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Hiccup in merger talks
The Houston Chronicle reports that negotiations between Continental
Airlines and United Airlines and their pilots stalled last week over “non-
economic” issues.
Pilots would not specify what non-financial issues broke up the talks,
which began a few weeks after the merger was announced 03MAY.
“While we weren’t able to reach a transition agreement with our pilots at
this time, we will continue to work with them on a joint collective
bargaining agreement,” Continental spokeswoman Julie King said.
United officials also pledged to work with pilots on crafting an
agreement.
“While our collective work did not lead to a transition agreement at this
time, we are confident we can reach a joint agreement with our pilots,”
said Megan McCarthy, a United spokeswoman.

Rockier road ahead for Emirates
Emirates Airline may face a backlash from more governments unwilling
to accommodate the next phase of the Dubai-based carrier’s rapid
expansion plan, according to a senior executive at Air France-KLM.
Dow Jones reports that EK is already embroiled in battling high-profile
efforts by Germany and Canada to regulate its fares and capacity.
Emirates can expect “more and more reluctance [by governments] to
grant traffic rights,” said Peter Hartman, chief executive of the KLM unit
of Air-France-KLM, and a member of the airline’s governing board.
Hartman’s comments highlight the unease felt by executives at major
airlines over Emirates’ continued growth and profitability. It stunned
rivals last month by announcing plans to boost its fleet of Airbus A380s
to 90 from 58.
The Wall Street Journal says Emirates’ phenomenal expansion has
created a fourth pillar driving the industry’s future, alongside the three
alliances—SkyTeam, Star and Oneworld—that account for more than
half of global passenger traffic.
Emirates has acknowledged the existing and potential difficulties it faces
in securing permission to launch more flights and accommodate its
expanding aircraft fleet.
It has intensified lobbying efforts in Europe, North America and
elsewhere. It deliberately announced its latest A380 order at the Berlin
Air Show, highlighting the importance of its orders for Airbus jets on
European manufacturing jobs.

Half full or half empty?
American Airlines is reported to be aggressively attempting to reduce
the amount of fuel remaining on board when a plane lands.
But, according to the Chicago Tribune, the cost-saving strategy is
under fire from pilots who see their decision-making authority being
undercut and experts concerned about the impact on passenger safety.
The issue is not about the risk of commercial aircraft running out of
fuel in midair; it is whether sophisticated data bases designed to help
the airline control one of its largest expenses should outweigh the
judgment of experienced pilots.
FAA regulations mandate that a plane’s captain and flight dispatcher
have joint responsibility for determining how much fuel to load onto an
aircraft, although the captain ultimately determines whether a plane can
be safely flown.
But in a letter to pilots obtained by the Tribune, American flight
operations chief Bart Roberts made it clear that pilots are expected to
“accept the flight plan as fueled by the dispatcher.”
Pilots who think they’ll need more fuel must make their case in
writing.
”This isn’t a directive to not add fuel or to restrict the captain’s
authority,” American spokesman Tim Wagner said. “We just want to
hear from pilots if they feel the dispatcher has miscalculated or they
flag something that we need to take a look at.”
Union leaders claim that’s intimidation, because the now-required
paperwork, called a P-2 form, is tracked by American’s management
and could be used against the pilot if his or her job performance is ever
called into question.
American planes are landing with enough fuel to fly an additional 93
minutes on average, airline officials said. The goal is to whittle the
average down over the course of a year, they said. Extra fuel is always
allocated during bad weather, they said, and to account for the
probability that planes will be placed in holding patterns near
congested airports, among other factors.
”In an excellent weather month, we’ve gotten down to around 88
(minutes),” but never below that on average, Wagner said.
American’s policy to have a minimum of 65 minutes of fuel left at the
end of a flight is well above the FAA requirement for a minimum of 45
minutes of fuel remaining on domestic arrivals and 30 minutes on
international arrivals.

YADA cuts queues
Starting this week, when crowds gather at
the American Airlines counters at Los
Angeles International Airport, staffers
may serve the waiting passengers with
hand-held devices that print boarding
passes and baggage tags.
According to the LA Times, the device,
the size of a large cellphone, is attached
to a small printer that hangs from the
belts of the airline employees.
Several airlines already let passengers
download an electronic boarding pass to a
cellphone or PDA, but American Airlines
says it has the only portable device in the
U.S. that lets passengers skip the counter
altogether even when they have bags to
check.
The device, known as YADA — for Your
Assistance Delivered Anywhere — will
be used primarily when crowds get big
because of weather delays or when
international flights land and passengers
need to make a quick connection, said
American Airlines spokeswoman Stacey
Frantz.
”YADA is not meant to replace what we
have for our customers now,” she said.
The gadgets are already in use at airports
in Albuquerque, Boston, Chicago, Dallas,
Miami, New York, St. Louis and Puerto
Rico.

Airline passengers could soon have
their conversations and movements
monitored during flights under a
European Union project aimed at
tackling terrorism.
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Now available  
– 2011 River Cruise Atlas! 
2011 is Viking River Cruises tenth anniversary offering high quality, 

value packed travel opportunities along the world’s most scenic 

rivers. In line with this, our 2011 River Cruise Atlas features two 

new, state-of-the-art vessels, several ship refurbishments, two 

exciting new itineraries and the ‘best-ever’ Early Booking Discount. 

To order the 2011 River Cruise Atlas visit  
www.travelexpress.co.nz 

For bookings contact Viking 0800 447 913  
or newzealand@vikingrivercruises.com.

Visit vikingrivercruises.com.au to learn more. 

T H E  W O R L D ’ S  L E A D I N G  R I V E R  C R U I S E  L I N E . . . B Y  F A R ®

CRUISE NEWS
Star Clippers – Early Booking Savings up to 35%

The Innovative Travel Co. advises savings of up to 35% are
available on the luxurious Star Clippers tall ships, for selected
2011 Mediterranean sailings.
Save 35% on 14-night departure aboard Royal Clipper (Lisbon to
Rome) 23APR11, taking in Portugal, Morocco, Spain and France,
now priced from only AU$4199pp twin.
Save 25% off the new 7-night Turkey & Greece sailings aboard
Star Flyer Athens to Istanbul (or v.v.)(selected dates in JUNE, JUL
and AUG11) now priced from AU$2340pp twin.
Save 25% on the Italian Riviera, a best selling programme of 10 or
11 nights aboard Royal Clipper from Rome to Venice taking in
Italy, Greece & Croatia (selected departures in JUN, JUL and
AUG11) priced currently from AU$3309pp twin.

Savings are valid when clients book and pay by 31OCT10.
Full details available on FREEPHONE 0508 100111 or email info@innovative-travel.com

Seabourn Sojourn’s ‘flawless’ maiden voyage
Seabourn Sojourn, the second of three new
ultra luxury cruising yachts being built for
The Yachts of Seabourn, returned to Dover
on 20JUN from its maiden voyage.
At the end of the cruise, guests rated their
overall impression 9.56 out of a possible 10
and added some comments. Some were
simple, short and sweet:
Fabulous ship. Outstanding service
throughout. Best cruise ever. (Norman &
Sharon)
Sojourn is a beautiful ship. The décor is
outstanding.  (Joel & Linda)
This is a beautiful + perfectly sized ship!
(Roderick & Deborah)
Was a little apprehensive about the larger
ship, but LOVE IT! (Patrick & Marla)
Elegant + spacious, light + airy (Jeorg &
Beatrix)

Loved our two weeks aboard. Ship was
fabulous and staff + crew even better!  (Gary
& Peggy)
Very impressed! Especially on a maiden
voyage. (Colin & Jane)
Seabourn Value Fares offer savings of up to
65% on voyages aboard all of The Yachts of
Seabourn, including Seabourn Sojourn,
through the fall of 2010. For information,
contact Travel Marketing Cruise World on
09-917 4440 or 0800 500 732,
info@cruiseworld.co.nz
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Tel: 09-444 2298

Fax:09-442 4228
CLICK HERE

FOR WEBSITE

Tel: 09-444 2298

Fax:09-442 4228
CLICK HERE

FOR WEBSITE Mekong �  Myanmar �  Borneo

Each of Pandaw’s six luxury river cruise ships is hand

finished in brass and teak by traditional craftsmen.

The secret of Pandaw’s success is that on its ships, whilst

luxury and comfort are discreetly present, it is the colonial

character and friendly atmosphere that predominate.

Dutch art on HAL’s ms Nieuw Amsterdam
The art and antiques on the 2,160-guest ms Nieuw Amsterdam —
Holland America Line’s newest Signature-class ship — celebrate the
unique heritage of the Dutch in New York, or New Amsterdam, as it
was named by explorer Henry Hudson in the 17th century.
Continuing the tradition of the rest of the fleet, Nieuw Amsterdam
features art and antiques from traditional Dutch masters and works
by renowned contemporary artists. At a cost of more than US$3
million, HAL has installed an array of works ranging from glass
creations and oil paintings to detailed collages and unique hanging
sculptures. Some pieces celebrate the Dutch Golden Age, while
others, such as the spectacular centerpiece in the Atrium, express a
contemporary curiosity.
For guests who wish to view the entire collection, a free self-guided
iPod art tour is available at the information desk. The iPod art tour
will also be available to download at no charge on HAL’s website
and on iTunes in early July.
Among the art on the ship are contemporary works by celebrated
artists Andy Warhol and Roy Lichtenstein, whose pieces symbolise
the artistic vibrancy of New York in the 1960s, ‘70s and ‘80s.
After a series of 12-day Mediterranean sailings, the ship embarks on
a fall trans-Atlantic crossing to the Caribbean to sail seven-day
eastern and western itineraries from November 2010 through March
2011.
For more information and cruise fares, call Francis Travel Marketing
on 09-444 2298.

Alaska reduces head tax
on cruise pax
Alaska Governor Sean Parnell has
signed legislation that reduces the
cruise passenger head tax from
US$46 to US$34.50 and provides
incentives to support the state’s
tourism marketing.
Parnell had been urged to work on
easing the tax by small business
owners and visitor industry leaders
who pointed to the drop in cruise
calls since the fee was instituted.
Tourism accounts for more than
40,000 Alaska jobs during the peak
summer months and US$3.4bn in
direct and indirect spending.
After many years of growth, Alaska
experienced a sharp decline in
visitation in 2009 and again in 2010.
Over this two-year period, the state
lost more than 260,000 visitors,
US$420m in direct and indirect
spending and up to 5,000 jobs, the
governor’s office said.

Cruise West releases hot Stowaway Deals
Cruise West has come up with a “Stowaway Deal” for their Glaciers of Prince
William Sound 2010 cruise.

Free pre-cruise
accommodation with
Cruise West
Cruise West’s Sea of Cortes cruise
offers passengers a 7-night round trip
from Cabo San Lucas, priced from
US$3049pp. In addition clients will
also enjoy a free one-night stay in a
Cabo hotel the evening before their
departure.
This great price is only available for
departures on 24DEC10 & 31DEC10
and passengers must book and pay in
full by 30JUL10.
Call Adventure World on 0508-496 753.

This 4-night journey departs from
Anchorage, Alaska and is now priced
from US$1113pp.
For more information contact
Adventure World on 0508-496 753.
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ACCOMMODATION

‘Dancing with the Stars Live’
packages at The Langham,
Auckland
The Langham, Auckland has created exclusive
‘Dancing With The Stars Live’
accommodation-plus-ticket packages to
coincide with the dancing stars stage show at
the Vector Arena in August.
The packages include two silver general
admission tickets, one night’s luxury
accommodation in an executive room, a $20pp
full breakfast buffet voucher, valet parking and
a late check out of 1pm.  The $395 packages
are available for the show and a night’s stay on
the evening of Friday 27AUG.
The packages are limited. Call 0800 61 62 61.

Best Western
the leading hotel brand in Europe
Best Western is still Europe’s strongest hotel brand,
offering the most hotels and hotel rooms under one
brand name. This makes Best Western the number
one brand in two rankings being published by
market research and consulting company MKG
Hospitality, Paris.
According to the MKG ranking of the largest hotel
brands in Europe, Best Western is listed as number
one with 87,017 rooms (1,289 hotels), followed by
Ibis (Accor group) with 70,648 rooms (669 hotels)
and Mercure (Accor group) with 55,386 rooms
(479 hotels). Compared with the previous year,
Best Western grew by 25 hotels and 2,769 rooms
(+3.3%). NH Hoteles ranks at the fourth position,
having 43,916 rooms and 305 hotels. At number
five there’s Holiday Inn (InterContinental Hotels
Group) with 43,108 rooms and 280 hotels.

INDUSTRY
Destination Queenstown appointment
Destination Queenstown (DQ) has
appointed Ben Chapman as its new Trade
Manager.
He starts at DQ this Thursday (01JUL) and
will work alongside outgoing Trade
Manager Catriona Noonan until her
departure on 09JUL.
Mr Chapman brings 11 years of sales and
marketing experience to his role and a
comprehensive knowledge of the Southern
Lakes tourism industry.  He previously
held sales and marketing manager roles for
both Cruize Milford and NZONE
Skydiving and was a finalist in the 2007
PATA New Zealand Young Tourism
Professional of the Year Award.
He holds a BCom in Marketing and has
just returned from the US where he

completed his
MBA at the
University of
North Carolina.
Destination
Queenstown
CEO Tony
Everitt says:
“Ben has a strong
trade background
and brings a
good working understanding of the local
tourism industry to his new role.”
In recognition of the increasing number of
travel agents who are active in both the
leisure and Conference and Incentive
markets, Ben will also work closely with
DQ’s Queenstown Convention Bureau team.

LATE BREAK
Virgin Blue to refocus advertising
Virgin Blue’s new chief executive, John
Borghetti, has wasted no time in moving to
change the airline’s marketing strategy in
an effort to target more to business
travellers. It’s understood that about six
advertising agencies have been briefed on
the work and are expected to pitch their
ideas to Virgin over the next month.
Finance News Network reports the Sydney
agency, Three Drunk Money’s has not been
asked to pitch following the ads it created
for Virgin Blue’s V-Australia last year. The
overhaul of the airline’s troubled
marketing strategy, will see a review of the
creative content of its $50 million

advertising account with the focus to be
on business travellers rather than the
traditional leisure travel market.

British Airways has been forced to

compensate a traveller who said he was
made to feel like a “pervert” after being
banned from sitting next to a young boy.

The man found himself next to the boy

when he switched seats with his
pregnant wife so that she could be next
to the window.

However cabin crew demanded he return

to his original seat, saying that company
policy banned male passengers from
sitting next to children they don’t know.

            Ben Chapman
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