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Chase after these tasty roles
Sales Executive      - TD 2097

Aust & NZ Wholesale Consultant - WLG -  TD 2096

Account Manager Corporate Travel      - TD 2087

Opening 1 July 2010!
In the heart of Apia, the Tanoa
Tusitala Hotel is the brand new
addition to the Samoa Hotel
landscape. Following an
extensive refurbishment, the
hotel will open with 95
beautifully renovated guest
rooms, all with individually
controlled Air Conditioning.
Situated on 9 acres of landscaped
gardens and offering all the
facilities you would expect of a 4
Star Plus Hotel. Only a 3 minute
walk to the centre of Apia, the
hotel features a swimming pool
and children’s pool, Tamarind
Specialty restaurant, tennis
courts and Poolside Bar.
All rooms offer flat screen
televisions with cable channels,
internet access, in room safes,
large modern bathrooms and
separate dressing areas.

“A New Chapter Begins...”

info@tanoahotels.ws             richard@tanoahotels.co.nz

CLICK
HERE

“ I felt Niue is a
superb destination
for those wanting a
bit of adventure
with their holiday.
We tended to go on
adventures in the
morning, then relax
by the pool for the
afternoon...a perfect
mix that I would
highly recommend!
We snorkeled with
the dolphins which
was just
amazing...the
highlight of our trip.
Dive Niue run a
superb operation.”

Samantha Fowler
Go Holidays

Premier Boutique Resort & Day Spa

- A unique business opportunity presents -

visit

www.jewelinthesouthpacific.com

On our

website

Click Here

Mangawhai Lodge Boutique B&BMangawhai Lodge Boutique B&B

Air NZ, Virgin Blue alliance details
Air New Zealand and Virgin Blue Airlines Group have announced
their intention to seek regulatory approval to create a trans-Tasman
alliance.
It would allow the airlines to collaborate on future route and product
planning, code sharing and frequent flyer programme benefits.
The two carriers say they have had trans-Tasman teams working
on the alliance proposal for some months and will file applications
with the Australian Competition and Consumer Commission and
the New Zealand Ministry of Transport. They expect the
regulators to take around six months to review the applications
prior to authorisation.
Virgin Blue Group’s Brett Godfrey and Air New Zealand ceo Rob
Fyfe claim the alliance will deliver cheaper trans-Tasman airfares,
increased frequency, better connections, loyalty scheme
reciprocity and expanded lounge access.
Mr Godfrey said the alliance would stimulate a new wave of
competition in Australasian aviation.
“A great alliance should deliver great value and consistent product
and service standards and that is where we will make new
inroads,” he said.
“Virgin Blue is close to unveiling our ‘Airline of the Future’
concepts which in our 10th year will reveal the fresh direction of
the ‘new blue’ and likewise Air New Zealand has signalled its
future product and design direction.”
“We believe we are well matched and the timing is good and
incoming chief executive, John Borghetti, thoroughly supports this
strategy,” he added.     .... Cont p12
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NEW ZEALAND
Destination Queenstown aims high
Destination Queenstown has released its draft business plan for
the 2010-11 financial year to members for further submissions.
The Otago Daily Times quotes the plan as saying DQ is
targeting annual growth in total visitor spending in Queenstown
of 5% per annum, taking the spend to $1 billion over the next
five years.
DQ also wants to see visitor numbers increase by 2% per year,
to two million by 2015, well above Ministry of Tourism
forecasts.

Tourism Dunedin signs Getaway presenter
Media and marketing website Mumbrella
reports that Tourism Dunedin has signed
up its first celebrity ambassador, Nine
Network Getaway presenter Jules Lund,
to front a campaign promoting the lower
South Island to Australians.
Lund will feature in a series of
webisodes, a travel diary and image
galleries on a new website and on
Ninemsn. Editorial will also feature in

specialist women’s and photography magazines directing
consumers onto the website which will go live on Monday.
The campaign, which includes PR and online activity, is a
joint venture between Tourism Dunedin, Tourism New
Zealand, Venture Southland and Destination Fiordland.
Heather Mollins, Tourism Dunedin manager Australia told
Mumbrella the campaign plays on Lund’s interest in
photography.
“We sent Jules on a mission to Dunedin, Southland and
Fiordland with fellow photography enthusiasts …. The
group were guided by a professional photographer to snap
diverse scenery, unique wildlife and local characters,”
Mollins said.
The campaign will also be pushed through Tourism
Dunedin’s existing Twitter and Facebook pages.

‘Naki Rhodo & Garden Fest dates
The 23rd annual Taranaki Rhododendron & Garden Festival will
open its garden gates for a 10-day Festival of private and public
gardens, jazz & wine parties, guided walks and celebrated guest
speakers from 29OCT to 07NOV this year.
Festival organisers are expecting to confirm 50 high quality
private and public gardens, including nine new gardens. Five
gardens from the first Festival in 1988 are still part of this year’s
festival.
Called the New Zealand Garden Experience, final details of
gardens, guided walks, events and guest speakers will be
revealed when the Festival is launched in New Plymouth on
08JUL.
The 2009 Festival attracted thousands of visitors from right
around the country. Garden gate statistics and respondents to an
independent survey revealed a total of 59,000 garden visits, with
75% of visitors coming from outside of Taranaki. They
generated 7,299 Visitor nights and contributed $5.4m to the
Taranaki economy.

Coromandel Homegrown Fest under way
The Coromandel Homegrown Festival was launched on the
weekend and runs through to the end of May. Tourism
Coromandel’s Event Manager, Megan Etherington says
“We have the annual Monteiths Coromandel Café Crawl
held this year in Thames, Tairua and Coromandel town as
well as a four-day cooking school in Tairua and a chocolate
making workshop in Whangamata. There is also plenty of
live music including the Feijoa Festival and the Ukulele
Festival. The sounds of soul will be heard through Tairua
while Thames will hear a variety of sounds from Simon
Donald to the All Star Blues Band.
“To round things off you can also enjoy the Coromandel
Homegrown food trail, the ever popular Thames and
Coroglen Farmers Markets and the Coromandel Town
Homegrown Community Market.”
A full program is available online at
www.homegrownfestival.co.nz

Tapping Tyra for travellers
With the first big spend of their new US marketing
partnership, Tourism New Zealand and Air New Zealand
will be watching eagerly to measure early results from
their joint hosting of the latest cycle of the US reality
series America’s Next Top Model.
The second of three episodes featuring New Zealand and
starring Tyra Banks and the six finalists screens in the US
this week and a website - www.gonewzealand.com - has
been launched by the partners, where show content and
travel deals will be rolled out as each episode goes to air.
The NTO and national carrier say their US marketing
partnership will be the single largest investment in one
market the two organisations have made, with several
millions of dollars to be committed over the next 12
months. Activity will cover PR, online marketing and
advertising; as well as efforts to build the cruise and
incentive markets out of the US, and increase positive
word-of-mouth from US travellers visiting New Zealand.
Just over 196,000 Americans travelled to New Zealand in
the year ending March 2010. They spent an average of
NZ$3,466 per person while in the country (y/e DEC09).
“If we can attract an additional 100,000 US visitors a
year, that means additional foreign exchange earnings of
around $346 million in international visitor spend to the
New Zealand economy,” says Tourism New Zealand
chief executive Kevin Bowler.

Wanaka’s Warbirds pulled 65000 fans
This Easter’s three-day Warbirds Over Wanaka 2010
airshow attracted 65,000 people. A new ticketing system
recorded the number of aviation fans as they came
through the gates, the first time organisers had gained an
accurate attendance tally.
Event manager Mandy Deans told the Southland Times
preliminary work for the 2012 show had already started.
Organisers would be introducing changes to the layout of
Wanaka aerodrome, to improve the show for pilots,
volunteers and media, she said.
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E-mail bryce@frontiertravel.co.nz

www.frontiertravel.co.nz

Cream of comedy at Winter Fest
A four-night comedy fest guarantees giggles galore at this
year’s American Express Queenstown Winter Festival.
The cream of New Zealand’s comedians will be doing it for
the laughs 28JUN-01JUL.
They include funnymen Ward & Tuthridge, Jeremy Corbett,
Steve Wrigley, Paul Ego, Dai Henwood, Ben Hurley, Jeremy
Ellwood, Michelle A’Court, Chris Powley, Chet O’Connell
and musical comedian Greg Ward.  Click here for the comedy
program.   Tickets to the Festival’s comedy events can be
purchased online at www.ticketdirect.co.nz or by phone 0800
224 224 (03 450 9110), or via the Festival website
www.winterfestival.co.nz.

Justin Bieber delivers for NZ
Tourism New Zealand reports that tweenie idol Justin
Bieber’s whirlwind Auckland visit last week delivered plenty
of exposure.
A Twitvid of the 16-year-old Canadian pop star’s Harbour
Bridge bungy jump went viral on the internet, clocking up
more than 100,000 views within a few hours. The video has
now had almost 400,000 views.
Tourism New Zealand worked with Universal and AJ Hackett
to arrange the private jump from Auckland Harbour Bridge.
Images of Justin’s bungy have already been published online
by a number of high-profile media outlets in the UK and US.

NZCity reports that the Government is being criticised

for disregarding tourism when calculating the value of

proposed mining in the conservation estate.

Victoria University economist Cath Wallace says the

report used by Energy and Resources Minister Gerry

Brownlee needs to take into account the cost of

extracting the minerals.

Ms Wallace says this needs to be compared with the in-

perpetuity annual returns from conservation, tourism

and recreation and all other non-market values.

How to target the cruise market
Tourism New Zealand has added a new page to its website
with tips for operators wanting to target the cruise sector,
which TNZ says offers significant opportunities for New
Zealand operators.  Eighty-one cruise ships visited New
Zealand in the 2009/10 season. Each of those ships carried on
average 1,240 passengers to over 491 port calls and
contributed approximately NZ$1 million to New Zealand’s
economy.

A Thai television crew has been in New Zealand, filming

for a romantic-comedy series that will showcase New

Zealand’s landscapes to six million Thais.

Tourism New Zealand says the Thai soap opera The

Golden Orange Flowers is being filmed in here in

partnership with Thai Airways International and

Auckland International Airport.

Ziptrek Ecotours finds a new home
Adventure tourism company Ziptrek Ecotours has found a
new year-round home for its booking office in Queenstown.
The company has this week moved into new premises at 45
Camp St opposite the Station building.  The space was
previously used
by House of
Travel.  The
company had
been housed in
seasonal summer
premises on
Shotover Street.

Outside the
new Camp St
shop - Trent
Yeo (GM), Tom
Walter (Opera-
tions Mgr),
Nicky Busst
(Marketing &
Sales Mgr)
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AUSTRALIA
‘Brilliant’ start for Tourism Australia campaign
TA managing director Andrew McEvoy says
the NTO’s new campaign website has started
“brilliantly.”
Since the There’s Nothing like Australia
competition website
(www.nothinglikeaustralia.com) opened on
15APR, he says Australians have shown their
enthusiasm for promoting their own country
by uploading more than 8,000 images and
words while almost 50,000 people have
visited the site, staying an average of almost
10 minutes each.
In an item in Australian travel and hospitality
website Thumbrella McEvoy says the results
so far reflect the fact that more than 80 per
cent of Australians want to promote their
country to the world. It is something the
backpacker sector knows – that word of
mouth, social advocacy is the most powerful
source in travel and tourism.

The Australian tourism industry is also being
encouraged to get behind the campaign and
put its own tourism experiences on the map.
The experiences that make up the map will be
searchable by experience type, location, and
by 1,000 keywords.
The interactive online map being unveiled at
the end of the month will become the ultimate
insiders’ guide to Australia. McEvoy says that
on 31MAY during the Australian Tourism
Exchange in Adelaide the map will be part of
the launch of the next phase of the campaign.
McEvoy says the young independent traveller
remains essential to Australia’s tourism
success and TA looks
 forward to a continued strong relationship
with the industry for best possible outcomes.
TA’s Facebook Australia fan page continues to
grow with almost 400,000 people actively
engaged.

Vine Finders uses GPS
Wine Australia has touted Tasmania as the ‘most exciting wine
area in Australia’.
VineFinders (vinefinders.com.au) is using GPS navigation and
on-line mapping technology to provide directions and maps from
a home or a hotel to any of 350 Tasmanian vineyards, cellar door,
wineries, cideries, breweries and distilleries - from Flinders
Island to South Bruny, and from near Stanley in the North-West
to the more popular wine regions – such as the Tamar Valley and
Pipers River Regions in the north, and down the East Coast to the
Coal River Valley, the Derwent and Huon areas in the south.
The online database can be searched by name, region, town, or
postcode. The site can display just cellar doors (and find their
opening hours), or just breweries, or those locations with
restaurants, or accommodation.   www.vinefinders.com.au

Pelican Waters Golf Club,

the first ever Greg

Norman designed golf

course on the Sunshine

Coast, has reverted from

‘Club Pelican’ to its

original name. The 18-

hole, 6,359 metre

championship course at

Golden Beach boasts one

of the finest clubhouses

and practice facilities in

Australia. The Club ranks

in the top 50 Courses in

Australia and Top 25

Resort Courses.

Pic: Hamilton Lund; Tourism NSW

Click here

for more information
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Visas mean Serious $$$ !!
Who would have thought there was money
to be made out of issuing visas?
We estimate your consultants could be
missing out on commissions of $5K+ per
year in choosing not to handle their clients’
visa applications.

For more information on our
Visa Checker and Processing System

Email : info@visasandpassports.co.nz

You may have thought that it’s too much of
a hassle, but with our online application
process it streamlines the process and
minimizes your time involved by letting the
computer and our processing centre do all
the work.
So instead of sending away to a third party,
or worse, driving the client towards the “not
always customer friendly” consulates,
encourage them to sell the service and make
some additional $$$ !!

Hong Kong (SAR China) Passports
When we request details for a China
Passport holder it oftens returns the
following: “Visa required, except Hong
Kong (SAR China) passports”.
It’s easy for a newbie to then think their
client doesn’t need a visa for a destination.
But these “green” China passports are only
issued to residents of Hong Kong and are
treated almost like British Passports and are
welcome almost everywhere, whereas the
normal “red” China passport often require
visas.

Tassie taps Social Media
Tourism Tasmania launched the Tasmanian
Experiences website in March. Visitors to
Tassie and the island’s residents can post
stories, pictures and videos about their time
in the state.
Users of the site can also comment on
others’ posts. It is anticipated the site might
also become a place for impending visitors
to check out travel tips and interact with the
writers of the posts.
http://experiences.discovertasmania.com

Explore the Daintree on an Argo
Daintree Argo 8x8 Rainforest Tours
accommodate up to five adults and two
children aboard an all-terrain vehicle for a
personalised off-road eco-tour. The tour
explores a private property bordered by the
Daintree National Park. Every bend is a photo
opportunity as operators Peter and Sally

Adelaide Panda tours popular
South Australia’s Giant Pandas, Wang Wang &
Funi are quickly becoming two of Adelaide’s
most popular attractions.
With Adelaide Zoo located within walking
distance of many of the city’s hotels and
attractions, thousands of visitors have already
viewed the rare animals.
The wide range of viewing options means that
Kiwis can experience the pandas on a variety of
day tours and extended behind-the-scenes
experiences.
Adelaide Sightseeing is the official ‘panda tour
company’ and their new ‘Panda Insights and
Inspirations Tour’ is a great way for Kiwis to
experience the pandas while in Adelaide. The
tour offers access to the Zoo and panda viewing
before general entry opening time, as well as
viewing of the pandas when they are at their
most active.
Adelaide Sightseeing also offers a special
‘Giant Panda Close Encounter’ tour for the true
panda enthusiast. This exclusive tour goes
behind-the-scenes into the Giant Pandas’ night
quarters, where guests will assist the keeper in
preparing the enclosure for the pandas’ release.
The tour also includes morning tea, gift pack
and a souvenir of the experience.
Tours are also available with Prime Mini Tours
and Grayline.
The Adelaide ‘5 in 1’ Attractions Pass
(formerly known as the Adelaide Attractions
Pass) includes entry to Adelaide Zoo, and there
is no extra cost to see the Giant Pandas
(although a viewing time must be pre-booked).
General admission tickets can also be
purchased on the day from Adelaide Zoo:
AUD$28.50 per adult; AUD$16.50 per child.

Saddle up for luxury horse rides
Multi-award-winning Equathon Horse
Riding Tours on the Sunshine Coast has
launched premium overnight packages
combining luxury accommodation and
custom horse riding experiences.
Owned and operated by triple Olympian,
Alex Watson, Equathon provides guests of
all ages and riding abilities the opportunity
to experience the very best of south-east
Queensland on horseback. Equathon’s new
overnight tours combine horseback riding on
the Noosa Trail Network, Noosa North
Shore Beach and the best trails of the
Sunshine Coast Hinterland with stays at
local accommodation operators including
Noosa Springs Resort & Spa, The Plantation
in Cooroy, Amamoor Lodge, Gympie, Noosa
Blue Resort and the Left Bank B&B in
Kilkivan. www.equathon.com

Mahar
showcase
diverse
scenery
including
steep vertical
gullies and
rainforest
glades filled
with 1000
year old
palms on their

142 hectare cattle grazing property. The
eight-wheel, low impact Argo climbs logging
tracks through rainforest canopies to summits
offering spectacular panoramic views.
www.daintreevillage.asn.au/activities.html

Tasmanian tourism entrepreneur Simon

Currant has been named as the first chair

of the Tourism Quality Council of

Australia.

His appointment was endorsed by State

and Territory Tourism Ministers at the

recent Tourism Ministerial Council

Meeting in Canberra.

The new Tourism Quality Council of

Australia will be charged with increasing

the quality of the nation’s tourism

offering.

It will aim to ensure a consistent quality

customer experience is delivered through

an accreditation and promotional

framework that recognises capable and

sustainable businesses.

http://www.topdog.co.nz
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=648
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://www.niueisland.com/
http://www.topdog.co.nz
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=648
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://www.niueisland.com/


20100504                       www.travelmemo.co.nzPage 6

                                                                    GARDEN BURESGARDEN BURESGARDEN BURESGARDEN BURES                                                                                                                        LAGOON BURES LAGOON BURES LAGOON BURES LAGOON BURES                                                                                                                                             BEACHFRONT BURES BEACHFRONT BURES BEACHFRONT BURES BEACHFRONT BURES     

• SLEEPS 2 ADULTS & 2 CHILDREN OR 4 ADULTS IN 1 x KING &  

        2 x SINGLE BEDS   

• BREAKFAST BAR - TEA/COFFEE, FRIDGE, PLATES, CUTLERY, TOASTER 

• FAN COOLED  

• OUTDOOR PATIO ONTO LARGE LAWN AREA  

• SLEEPS 3 ADULTS OR 2 ADULTS & 2 CHILDREN IN 1 x KING, 1 x  

        SINGLE & 1 x DOUBLE SOFA BED (NO CHILDREN UNDER 10 YEARS)   

• AIR CONDITIONED            ● i-POD DOCKING STATION  

• OVERWATER BALCONY  

• BREAKFAST BAR - TEA/COFFEE, FRIDGE, PLATES, CUTLERY, TOASTER  

• SLEEPS 2 ADULTS  - 1 x KING & 1 x SINGLE BED  

• AIR CONDITIONED             ●  i-POD DOCKING STATION  

• NO CHILDREN UNDER 16 YEARS PERMITTED  

• BREAKFAST BAR - TEA/COFFEE, FRIDGE, PLATES, CUTLERY, 

TOASTER  

                                                                                                                                                                        IIIISSSS    TTTTHHHHIIIISSSS    TTTTHHHHEEEE    BBBBEEEESSSSTTTT    RRRRAAAANNNNGGGGEEEE    OOOOFFFF    AAAACCCCCCCCOOOOMMMMMMMMOOOODDDDAAAATTTTIIIIOOOONNNN    IIIINNNN    FFFFIIIIJJJJIIII    ????                ............…………....    WWWWeeee    tttthhhhiiiinnnnkkkk    ssssoooo    !!!!        

                                                                                                    RESORT VILLAS RESORT VILLAS RESORT VILLAS RESORT VILLAS                                     ARMSTRONG ISLAND VILLAS ARMSTRONG ISLAND VILLAS ARMSTRONG ISLAND VILLAS ARMSTRONG ISLAND VILLAS                             PRIVATE HOMES PRIVATE HOMES PRIVATE HOMES PRIVATE HOMES     

 

• 2 BEDROOMS & 2 BATHROOMS  

• SLEEPS 2 ADULTS & 3 CHILDREN OR 5 ADULTS  

• FULL KITCHEN        ●  AIR CONDITIONED  

• SPA POOL & PRIVATE BBQ ON BALCONY  

• 2 BEDROOMS, 2 BATHROOMS .  O/WATER BALCONY & PONTOON 

• SLEEPS 4 ADULTS (NO CHILDREN UNDER 10 YEARS)  

• FULL KITCHEN     ●   AIR CONDITIONED  

• 10 x VILLAS ON ISLAND SHARE PRIVATE BBQ & POOL  

• 10 HOMES TO CHOOSE FROM    ●  SERVICED DAILY  

• SLEEPING FROM 4—12 ADULTS  

• SOME WITH PRIVATE POOLS  

• 4—15 MINUTES WALK FROM MUSKET RECEPTION 

    MUSKET COVE ISLAND RESORT & MARINA     MUSKET COVE ISLAND RESORT & MARINA     MUSKET COVE ISLAND RESORT & MARINA     MUSKET COVE ISLAND RESORT & MARINA     
PROUDLY REPRESENTED IN NEW ZEALAND BY PROUDLY REPRESENTED IN NEW ZEALAND BY PROUDLY REPRESENTED IN NEW ZEALAND BY PROUDLY REPRESENTED IN NEW ZEALAND BY     

HOGAN & ASSOCIATES  PH: (09) 4�9 7�44HOGAN & ASSOCIATES  PH: (09) 4�9 7�44HOGAN & ASSOCIATES  PH: (09) 4�9 7�44HOGAN & ASSOCIATES  PH: (09) 4�9 7�44    

IS THIS THE BEST RANGE OF ACCOMMODATION IN FIJI ?    ...... We think so !
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SOUTH PACIFIC

 A Team for Rarotonga Beach Bungalows
Rarotonga Beach Bungalows is now being represented by
Planet Travel Marketing of the A-Team and is offering
tempting specials.
There’s a new Stay 5 Pay 4 special including free car hire
daily for sales to 30JUN10 and travel to 15DEC10, plus a
Stay 7 Pay 5 Earlybird Special for travel 15JAN–31MAR11
and sales to 30OCT10.
Rarotonga Beach Bungalows consists of five spacious one-
bedroom beach bungalows with an equipped kitchen, a large
dining and lounge area and covered deck. All units are located
on a pristine white sand beach within 5–15m of the sea, where
there is excellent all day swimming and snorkeling straight off
the beach.
The resort offers free tropical breakfast daily and free use of
snorkeling equipment and kayaks. There is a restaurant next
door and others within easy walking distance, a bus stop in
front and plenty of parking.
See your preferred wholesaler for bookings and contact Planet
Travel Marketing on info@planetmarketing.co.nz for more
info or an Info Sheet or brochure.

Tourism Taskforce for Fiji
The Backpackers Forum, meeting in Nadi on Friday, was told
by Fiji’s Commissioner Western, Cmdr Joeli Cawaki, that a
tourism taskforce is expected to be up and running in the next
three months.
The Fiji Times Online quotes him as saying the government is
working on the terms of reference for the taskforce and urged
backpacker operators to help in its formulation.
Cmdr Cawaki said the Government was committed to the
tourism sector, which was reflected in the budget allocation
and the incentives granted.

emerging as a player for the backpacker side trip market.
The remarks were made by Dr Jeff Jarvis from the Tourism
Research Unit from Australia’s Monash University.
Dr Jarvis said substantial competition for Fiji in the
backpacker market existed in New Zealand, Bali, Thailand
and Vietnam.
“Backpackers look at Asia versus Fiji and see Asia offering a
cheaper travel alternative with more options to visit multiple
countries,” he said.
Dr Jarvis said there were opportunities to target those with
Working Holiday Makers visas to include Fiji as a holiday trip
but this required Fiji to capitalise on its air links.

Those attending the forum also heard that Fiji faces tough
competition with other tourist destinations despite re-

Cooks terminates Aust rep contract
The Cook Islands Tourism Corporation board has sacked
its Australian sales and marketing representation
company Unique Tourism Collection (UTC) following a
widely circulated email sourced to UTC director
Christopher de Doby in which he strongly criticised
CITC chair Tata Crocombe. (TM 27APR)
In a press release the CITC said that before Mr de
Doby’s email was sent the board of CITC had already
considered a wide range of issues that caused them to
order a comprehensive financial and management audit
of CITC, including the contractual position, finances
and performance of UTC amongst others.
In its report on the matter, CI News Online says the
board said that neither it nor Crocombe intend to engage
in a media exchange about the allegations raised in the
email.
“The allegations made in the email are false and self
serving. They appear calculated to attempt to undermine
to the maximum extent possible the chairman and board
of CITC, and the Cook Islands tourism industry.
“Mr Crocombe is taking independent advice from his
lawyers regarding the personal attacks made against him
in the email. Those allegations will be addressed in the
appropriate legal forum.”

Marketing budget slashed
Cook Islands Tourism Corporation board member Robert Skews,
responding to CI News questions put to CI Tourism and the board,
said that despite delays and budget cuts to marketing, the tourism
board believes the four-month direct Sydney-Rarotonga trial flights
to begin in July can still be successful.
Skews conceded that forward bookings for the flight are poor,
partly because the launch of marketing activity had been delayed by
the controversy.  He also revealed that the marketing budget had
been significantly reduced to an ‘initial budget’ of $250,000.
Skews said marketing was first delayed when $1 million in extra
funding for promoting the Sydney and existing LA flights promised
by government never came through. The board recently decided to
draw down $400,000 of CI Tourism’s funds which it holds in reserve
for marketing, but Skews said a full audit on the CITC books is
being completed before it can use more than $250,000 of it.
“We were looking at $400,000 but tourism marketing in other
markets appeared to have been overspent so we cut it back to
$250,000. We may need to throw more money at it, but it’s a start
and we have money still in reserve if we have to use it, subject to
the checks and balances we are reviewing in the overall budget.”
The board was to meet with the Cooks industry late last week to
discuss the Australian market going forward only.
“We are also working on a later update on other markets once we
have this major task under control,” said Skews.
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Please submit your CV 
and cover letter to: 
tony.laskey@contiki.co.nz 

Contiki Sales Executive
Contiki Holidays, the world’s leading 18-35’s tour company is looking 
for an energetic, go-getting, knock-the-doors down, human dynamo 
who knows the travel industry, relates to the needs of travel agents 
and can stand up and woo the potential traveller. 

Excellent organisational and communication skills, energy and a 
passion for the brand are essential.  

Must be prepared to travel and work weekends and nights, often 
away from home. 

Knowledge of Contiki’s destinations (Europe, Asia, North 
America, Australia and New Zealand) required as the role involves 
representation of our extensive range of product. 

Previous sales/travel experience essential. 
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Rare book on Fiji raises $80K
Offering a very rare glimpse into traditional
Fijian culture in the 19th century, a book
documenting two British scientists’ travels in
Fiji in 1881 has raised UK£37,000
(NZ$80,100) at a charity auction in the UK.
The book, ‘A Trip to the Highlands of Viti
Levu’ is a photo documentary of two brothers’
quest to find their long-lost brother in Fiji in
1881.
Written by a member of London’s Royal
Society, it consists of 44 remarkable
photographic portraits of Fijians and was self-
published in 1882.
The book was discovered in an Oxfam shop in
Teignmouth, Devon, where it was donated by
an anonymous well-wisher in 2009.
Going under the hammer at Bonhams
Auctioneers in London last week, the book
raised 23,000 times more than the average
selling price for a book in an Oxfam shop,
enough for Oxfam to buy 1,500 goats or
provide safe water for 41,000 people.
Tourism Fiji CEO Josefa Tuamoto said he was
delighted with the discovery of the book which
provided a valuable insight into a Fijian way of
life which has changed little over the centuries.
“We are still very much a proud living culture
with incredibly enduring traditions which
anyone visiting our islands can get to see on
almost a daily basis,” he said.
Mr Tuamoto said he was extremely pleased
that the book had made such a valuable
contribution to people in need all over the
world.
For the record, the Ansdell brothers did
eventually find their long-lost brother on Fiji’s
big island of Viti Levu where he had settled as
a coffee planter.

EXPO 2010 Shanghai – a Kiwi reports
Barbara Boyce has been travelling to China for 15 years with
China Travel Service, and says taking a break from work on May
1st for the Open Day at EXPO 2010 in Shanghai was a career
highlight.
She suggests business travellers take their family along on a
China business trip, instead of a beach holiday during the school
break, to visit the Expo as a family together to “see the world in
a day.”  The Expo runs for six months until 31OCT, and a 3-day
package starts at $1,755 including Air NZ flights, 3 nights
deluxe hotel and an Expo ticket. (see www.chinatravel.co.nz for
Expo details).
Barbara, who is business development manager with China
Travel Service, the exclusive Official Expo Ticket Agent for
New Zealand, says it was a busy day but she managed to venture
through the Expo Park to see about 10 of the 250 pavilions.
Click here to read Barbara Boyle’s impressions of the fair.

Expo visitors marvel
at 1.8-tonne
pounamu boulder at
NZ’s pavilion

The CTS NZ Team –
Lisa Li, General
Manager, Barbara
Boyce, Business
Development
Manager and Doris
Dou, Inbound
Manager.
Photo by Kirsty
Collister.Intrepid launches Bangkok protests blog

The Bangkok office of adventure tour operator, Intrepid Travel,
has launched a blog to provide a local’s view into the ongoing
political tension in Bangkok.
Intrepid Travel has been running small group adventures in
Thailand for over 20 years and says its team in Bangkok is
experienced in managing situations that arise due to political
unrest and natural disasters. They live, work and play in Bangkok
so provide a very real perspective on what is occurring.
The blog will be updated regularly to provide an insight into
what daily life is like in the city and what decisions Intrepid
Travel is making regarding the running of its trips.
Intrepid Travel is still able to operate its Thailand trips.  The
protests are contained to an area of the city away from the main
tourist areas and the hotels Intrepid uses.  It has taken
precautionary measures such as switching the train stations it
uses in Bangkok to avoid the protest areas.
Read more as events unfold at http://intrepidbbk.blogspot.com/

ASIA
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Kuta Karnival 2010
A major event on Bali’s calendar, this year’s Kuta Karnival
29SEP-03OCT is certain to attract thousands of visitors, says
BaliDiscovery.com.
As in past years, the Kuta Karnival  - “A Celebration of Life”
- adds attractions and gains momentum as the event
approaches. But among the activities already fixed for the
week-long of fun in Kuta include: Turtle Release and Paddle
for Peace, Kite Festival, Mepantigan Balinese Martial Art
demonstration, Bali Hotels Association’s Bartender
Competition, Graffiti Cartoon Expose, T-Shirt Cartoon
Competition, Sunset Dances, Mini Cartoon Exhibition, Youth
Race, Movie Screening, Barong Reptile Show, Street Art &
Sand Sculpture Competition, Kuta Young Architects
exhibition, Youth Info Centre, Raremotion Artist Series,
Environment Day, Cardinal Music Awards, Bali Food Festival
and a gala Street Parade.
Organised by the Kuta Small Business Association the event
is officially endorsed by the Government of Bali, Bali
Chamber of Commerce, and Bali Tourism Board.

China Airlines BNE-TPE flights
From 02JUL, China Airlines is re-timing its BNE-TPE flights
to evening departures from BNE.
This gives similar timings to CI’s current SYD-TPE flights,
and provides more time for trans-Tasman connections, as well
as enhanced connections to many of CI’s destinations in Asia,
and to CI’s new European destination of London.
Details of the new flight timings are in your GDS now.

THE AMERICAS

Delhi Airport-City trains
Delhi Airport Metro Express, having received its first delivery
of trains from Spain, plans to test them this month as it gears
up to launch the much-awaited line connecting Delhi’s
Connaught Place with Indira Gandhi International Airport by
September.
The trains come from the company that supplied Hong Kong
Airport Metro and London’s Heathrow Express.
The Airport Express Line, once operational, will cover 23km
from the city to the airport in 20 minutes.

Hawaii Tourism Authy under fire
The Hawaii Tourism Association (HiTA) is asking
why the Hawaii Tourism Authority (HTA) wants to
hide details of the US$88 million they are spending
in promotions.
According to eTurboNews, HiTA is asking Hawaii
Governor Lingle to veto the proposed law
authorising the Hawaii Tourism Authority to
maintain the confidentiality of competitively
sensitive information. This means that it will be
even more difficult to get information about how
US$88m of promotional funds is being managed
and who’s receiving it in grants and contracts.
HiTA president Juergen Thomas Steinmetz is
quoted as saying he is concerned that HTA has
made serious mistakes in allocating its marketing
budget, relying on going back to existing markets
over and over, at the expense of developing new
markets.
“Yes, HTA devotes some effort to China and
Korea, but Europe is virtually ignored - and Latin
America, most of SE Asia, India, and the rich
Middle East markets are left out,” says Steinmetz.
“HTA doesn’t participate in the world’s major
travel trade shows. We need to see how and why
their US$88 million is spent and have an
opportunity to comment before decisions are made.
“As an example, we attract almost equal numbers
from China and the UK. HTA spends millions to
get the former, but perhaps US$50,000 for the
British. Which is the most cost-effective? More
than 52 percent of our foreign visitors come from
Japan. Is it wise to have so many eggs in one
basket? We need the opportunity to raise such
issues.”
HiTA is a membership organisation and is not
funded with public money.

Hawaii arrivals up for fourth month
A rebound in Hawai’i’s visitor arrivals and spending gathered
momentum in March, boosting sales at many businesses.
Industry leaders say they expect the gains to continue in the months
ahead given the number of flights to Hawai’i being added by airlines this
spring and summer.
Visitors arriving in the Islands rose for the fourth straight month to
607,709 in March, a 9.3 percent increase over the same month a year
earlier, the Hawaii Tourism Authority reported yesterday. Those arriving
by air spent $874 million, nearly $100 million more than the previous
March. The jump in spending was the largest in four years.
The added spending should translate into more jobs and lower the state’s
unemployment rate, which has been stuck at around 6.9 percent for the
past year. That’s the highest level since 1978.
Of the major markets, Canada led the way with the number of visitors
rising by 17.3 percent in March to 50,745. Canada has been the top
performing market every month so far this year, thanks to the addition of
flights from Edmonton, Calgary, Vancouver and Victoria beginning in
December.
Hawaii attracted 6,419,138 visitors in 2009, but the bulk of those were
from the mainland United States. When the US visitor numbers are
deducted, that leaves 2,139,442 international visitors.
The top ten source markets are Japan (52%); Canada (16%); Australia
(6%); South Korea (2.6%); China (2.1%); United Kingdom (2.1%);
Germany (1.5%); New Zealand (0.8%); Italy (0.5%); and Taiwan
(0.5%)

Join Rio’s Carnival for $1642  
Sell the chance to see the samba parades, spectacular costumes and
musicians of Rio De Janeiro’s famous Carnival with a five-night package
from Adventure World from $1642pp twin share.
The deal includes bed and breakfast at the city’s Plaza Copacabana
Hotel, just two minutes from the beach, with tours of Sugarloaf
Mountain and Corcovado and private return airport transfers. A similar
package at the four star Excelsior Copacabana right on Avenida Atlantico
is $2327. Both are available between 04MAR and 09MAR11.
Sambadrome tickets are not included in the package but are available on
request.   Packages are on sale to 31OCT10 and there are prices available
for solo travellers. Call 09-539 8100 or visit www.adventureworld.co.nz
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AFRICA / MID EAST King Shaka open for business
Durban’s new US$986 million airport went into service on
Saturday - a little over a month before the start of the World
Cup.
Commercial airlines began landing for the first time at King
Shaka International Airport on Saturday morning.
The former Durban International Airport was closed to
passenger airlines on Friday night following the last flight
from Johannesburg.
Airlines based at Durban International moved their planes
overnight to the new airport, where airport and airline staff
had been getting ready for the switchover for several weeks.
The new airport, which is located 35km north of the city, has
been built to process up to 7.5 million passengers a year and
accommodate new generation aircraft like the Airbus A380.
It is named after the Zulu chief Shaka, who ruled the powerful
Zulu kingdom in the early 1800s.Little Bush Camp decks get private spa bath

The luxury suites at Kruger National Park’s Little Bush Camp
now have private spa baths.
Each thatched suite, located well apart, comes complete with
a king-size bed and romantic, draped mosquito netting.
Individually styled using African artifacts, beautiful wooden
furnishings and luxurious linens, its deluxe en-suite
bathrooms include both indoor and outdoor showers, while
the new heated spa bath on each secluded deck offers a
decadent vantage point from which to relax and watch the
bushveld.
The smallest and most secluded of Sabi Sabi’s 5-star lodges,
Little Bush Camp is located in the southern section of the
Kruger National Park. Its setting makes every game drive
memorable. Departing daily pre-dawn and late afternoon, the
open Land Rover safaris showcase the best wildlife
encounters, from the Big 5 to the smallest of creatures, with
skilled rangers and local Shangaan trackers ensuring an
unforgettable Sabi Sabi experience.
Little Bush Camp accommodation, which features in
Adventure World’s Africa brochure, is priced from $1958pp
twin share for a 3-day, 2-night package. Call 09-539 8100.

Emirates’ global attraction at ATM
Emirates, the Official Airline of the 2010 Arabian Travel
Market (ATM), says it will have the world at its feet when
the exhibition gets under way today.
Trade representatives from every sector of the industry
are certain to have their heads turned by the carrier’s
stand – the rotating Emirates Globe, which, at 9.5 metres
high and with a circumference of 65 metres, will be a star
attraction at ATM.
As Emirates marks 17 years as a loyal supporter of ATM,
the colossal structure has been rejuvenated with some
exciting new features for 2010.
Showcasing some of the Emirates Group’s most exciting
new developments, the Emirates Globe will include three
zones, one devoted to Al Maha Desert Resort & Spa;
another to the Wolgan Valley Resort & Spa in Australia;
while the third area will focus on Emirates airline’s
products and services.
The Emirates Globe will also house private business
meetings in conference rooms, while the top floor of the
stand – which has full catering facilities – boasts a large
VIP area and majlis for hosting guests.

EUROPE
French offer 38 tourism apps
Smartphone users planning a trip to France this year will be
able to make use of a number of new apps that have been
launched by the French Government Tourist Office.
There are currently a total of 38 apps available on the French
Government Tourist Office’s FranceGuide site covering
topics including food and wine, destinations, accommodation,
transport and weather.
Additional tools are set to become available in the future as
part of an initiative to make holidaymakers’ trips to France as
easy as possible.
Travellers can use the apps to find out how to use the Paris
Metro, pinpoint the location of their hotel or find out when
train services are scheduled to operate in their area.

Emirates touched down in Amsterdam, its 23rd European

destination, on the Koninginnedag, or Queen’s day, long

weekend. The route will be served daily by a combination

of the latest B777-300ERs and 200LRs.

http://www.topdog.co.nz
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=648
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://www.niueisland.com/
http://uk.franceguide.com/Affordable-France.html?nodeID=1&EditoID=210573
http://www.topdog.co.nz
http://www.travelmemo.co.nz/voucher.php?voucher_id=656
http://www.travelmemo.co.nz/voucher.php?voucher_id=648
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://www.niueisland.com/


20100504                       www.travelmemo.co.nz

Peter Rabbit pins help conserve
Lake District
Tourists from Japan are being encouraged to donate £5 to
support conservation in the Lake District.
The national park in Cumbria is popular with Japanese
visitors due to its links with children’s author Beatrix Potter,
who wrote many of her books there.
The BBC reports the area has seen a big increase in Japanese
visitor numbers since the 2006 biopic Miss Potter, starring
Renee Zellweger.
The voluntary scheme has existed for several years, but is
only now being rolled out to the Japanese market.
The Japan Visitor Payback Project is being organised by the
Japan Forum - a group of Lake District business owners who
benefit from the Japanese tourist market - and Nurture
Lakeland, a tourism and conservation partnership. The forum
aims to help offset any negative environmental impacts of this
increase through visitor payback schemes. Money raised will
be used for improvements around Windermere - the largest
natural lake in England.
Japanese tour operators encourage customers to donate and
they receive a Peter Rabbit pin badge and certificate. Some
5,000 badges are expected to be distributed during 2010
raising £25,000 for conservation.

Headwater walking specials
Walking along the coast of Provence in France or
along Italy’s Amalfi Coast or through the great
cities of Spain’s Andalucia region are all options
from Adventure World’s Headwater holiday range.
All have been discounted from their brochure price
for nearly 20 departures in May, September and
October and are guided walks, usually for 6 to 10
people, and include accommodation, breakfast and
many other meals with comprehensive guided
sightseeing excursions.
All three tours are suitable for adults of moderate
fitness and children from age 12.  Guided walking
holidays include local guides, and offer the
opportunity to walk in a small group of like-
minded people.  They are perfect for people
travelling alone, and some departures waive the
single supplement. Headwater transports luggage
between hotels.
The 8-day Provence walk now costs from
NZ$3633, the 11-day Highlights of Andalucia is
from NZ$4270 and the 8-day Amalfi walk is from
NZ$3289.
Call 09-539 8102 or visit www.adventureworld.co.nz

Holland layer for iPhones
The Netherlands Board of Tourism & Conventions has
launched a Holland layer in the Layar application; a free app
for iPhones.
The Holland layer enables users to view tourist information
covering around 17,000 locations and attractions. Tourists in
Holland with the Layar app on their iPhone are able to call up
details about attractions in the vicinity of their current
location. For example, someone who is standing on
Amsterdam’s Museumplein, can hold up their handset with
the Holland layer and automatically obtain information on
nearby places of interest. It is also simple to request directions
to attractions from the user’s current location.

APD ‘ill-conceived, draconian’
Those attending PATA’s Pacific Tourism Leaders’ Forum in
Sydney last week called the UK government’s Air Passenger
Duty (APD) tax ‘ill conceived and draconian’.
They raised grave concerns over the negative impact of the
proposed further increase in the APD scheduled for NOV10.
They say it adds significant additional costs to business and
leisure travellers visiting the Asia Pacific region. A family of
four travelling from the UK to any destination in band ‘D’
(distance of 6,000 statute miles or more) face a travel bill of
£340 sterling. In JAN07 that same family paid £80 sterling.
Matt Hingerty, managing director of the Australian Tourism
Export Council and a member of the Forum is quoted as

saying: “This draconian tax serves only to generate revenue
with absolutely no benefit to the environment that it purports
to protect.
”The impact will be even more severe if other European
nations choose to adopt this type of tax on travel. Indeed, the
effects of such a regressive tax would be catastrophic for the
smaller economies in the region,” he added. “The Forum finds
some comfort in the fact the Britain’s major opposition party
(Conservatives) has pledged, in its election manifesto, to
review and reform the Air Passenger Duty. The next
Chancellor of the Exchequer must act swiftly and decisively.
Jobs are at stake across our region.”

Roman Holiday with Tauck
Tauck Tours, in celebration of its 85th anniversary, is inviting your
clients on an exclusive and comprehensive insider’s cultural
exploration of Rome. The six-day Roman Holiday itinerary will provide
an in-depth and intimate look into the rich history of the Eternal City
and its strong influence on art, religion, architecture, fashion and music.
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The itinerary includes a
number of special events
arranged by Tauck, such as a
private fashion show featuring
the works of Italian designers,
a private operatic performance
of Italian arias and a private
guided tour of the Vatican
Museums and Sistine Chapel
with dinner inside a Vatican
Museum gallery.
There are two departures for the Roman Holiday, beginning 21OCT and
26OCT. The itinerary includes themed half-day guided city tours that
will explore various aspects of Rome’s history and culture, including
“First Families Of Rome” which visits inside two historic, privately
owned family palazzos.
Tauck’s 6-day Roman Holiday Tour is priced $6745pp twin share.
Spaces are filling quickly, so call Adventure World on 09-539 8102.
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AVIATION
Air NZ, Virgin Blue alliance proposal detailed
…Cont from p1
The airlines say that while the proposed alliance is a significant
development for both carriers, it will not impact or place restrictions on
any existing partnerships or alliances of either airline.
The proposed alliance will connect regional centres in Australia and
New Zealand but only as part of a Tasman journey and does not include
domestic-only travel in either Australia or New Zealand.
The agreement is not a signal of intention by Air New Zealand or Virgin
Blue to take a shareholding in the other.
Mr Fyfe said if the alliance is approved it will be one of several
measures to improve the airline’s competitive position on the trans-
Tasman in the face of the Qantas Group’s two-airline move for regional
dominance.
“We are two of the world’s most innovative and nimble airlines and by
working closer together we believe we can deliver even more
significant benefits to customers and shareholders,” he said.
“Simple moves like integrating schedules, allowing customers to book
multi-sector journeys on one code, providing reciprocal loyalty scheme
benefits and reciprocal lounge access for qualifying customers will be a
compelling proposition for leisure and business travellers on both sides
of the Tasman.”
As a result of these improved services, they expect the alliance will
attract more passengers on NZ and DJ services.
“This will mean more seats and more low fares than ever before on the
Tasman,” said Mr Godfrey.
“This additional market stimulation is likely to allow Air New Zealand
and Virgin Blue to harness the alliance benefits to start new routes or
fly additional frequencies.”
Mr Fyfe said that the number of seats flown on the Tasman by the
alliance carriers would grow more quickly than they would without the
alliance.
“By combining our New Zealand customer base with the strong market
presence that Virgin Blue has in Australia, additional flights and new
routes will make sense much more quickly. Also, the ability to offer Air
New Zealand codeshare flights to domestic destinations in Australia,
and Virgin Blue codeshare flights to regional destinations in New

Zealand as part of connecting Tasman journeys will be a great
benefit to our frequent flyers and a boost for tourism in both
countries.

The four key components to the deal:
• A broad free-sale code share arrangement covering:

- All Tasman sectors currently operated by either airline
- Domestic Australian sectors as part of a connecting Tasman
journey
- Domestic New Zealand sectors as part of a connecting
Tasman journey

(Note:  A broad freesale code share arrangement involves both
airlines selling tickets for each other’s flights under its own
airline code.)
• A revenue allocation agreement under which:

- Revenue generated across all Tasman sectors currently
operated by either airline, or which may be developed under
the agreement, will be allocated between the two carriers, and;
- A joint trans-Tasman Network Planning & Revenue
Management Team representing both airlines will oversee the
Tasman operation

• A frequent flyer co-operation agreement that will provide
reciprocal loyalty scheme benefits to members of Air New
Zealand’s Airpoints loyalty programme and Virgin Blue’s
Velocity Rewards programme.

• A lounge co-operation agreement that will ensure lounge
access to qualifying guests of either airline.

B777 for Air Pacific
Air Pacific is expected to take delivery of a
Boeing 777 aircraft late next year as it attempts
to control costs and return to profitability after
two successive difficult financial years.
Fiji Times Online reports the airline has told
pilots that the long-range jet will join the fleet
and take over from the ageing 767 which services
the Hong Kong and Melbourne routes.
Outgoing CEO John Campbell warned last
Monday of a hefty loss for the 2009-10 financial
year but predicted a small profit in 2011.

EU to lift LAGs ban
The European Union is to lift its ban on liquids
passing through security checkpoints in three
years’ time, having set a final April 2013
deadline for EU airports to install new screening
equipment capable of detecting liquid explosives.
BTNonline reports that the United States also has
explored enhanced screening equipment as a way
to overturn a similar liquid ban.

Qatar Airways is the latest Middle East

carrier to run ads in New Zealand seeking

to recruit cabin crew.
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UA, CO agree on merger
Associated Press, quoting sources in the know, reports that
United Airlines and Continental Airlines have agreed to
combine in a US$3 billion stock swap to create the world’s
biggest airline.
The transaction is to be announced Monday morning US time,
having gained approval from both airlines’ boards on Sunday,
the people said. They declined to be identified because the
transaction hadn’t been announced.
The companies are expected to describe it as a merger of
equals, but the giant carrier will operate under the United
brand with headquarters in Chicago and UAL shareholders
will apparently own about 55% of the combined company.
Both airlines have been losing money. CO reported a 2009
loss of US$282 million and UAL lost US$651 million.
The sources say Continental ceo Jeffery Smisek will run the
combined airline and its chairman will be Glenn Tilton,
current chairman and ceo of United parent UAL Corp.
The companies hope to close the deal by the end of the year,
subject to shareholder and antitrust authorities’ approval. J.P.
Morgan analyst Jamie Baker last week gave such a deal a 75%
chance of winning regulatory approval.
The merger would leave the U.S. with three big international
airlines — the new United, Delta, and American Airlines.

Farcical end to inaugural flight
The first commercial flight between Baghdad and London
in decades turned farcical when the plane was impounded
and the airline ceo had his passport confiscated.
Iraqi Airways has been served with papers at London
Gatwick by lawyers acting for Kuwait Airways, which
says it is owed US$1.2 billion.
The dispute harks back to 1990 when Saddam Hussein
invaded Kuwait, sparking Desert Storm, the first Gulf
War. Iraqi forces seized ten of Kuwait Airways’ planes.
The Kuwait government has made no comment on the
legal action, but one of its MPs demanded that Iraq
implement all UN resolutions related to its invasion of
Kuwait.
AFP reports that Iraq has previously said four of the
plundered Kuwaiti aircraft were destroyed in the northern
city of Mosul in an allied air strike in January or February
1991. The other six aircraft were sent to neighbouring Iran
who returned the planes directly to Kuwait in summer
1992, according to the Baghdad government.

Lufthansa A380 to NRT, SHA, JNB
The first destinations for Lufthansa’s new A380 have been
announced and NZ travellers will get the chance to fly the
jet enroute to and from Europe, initially via Tokyo Narita,
and later also via Shanghai, both routes for LH’s local
fares.
Lufthansa begins scheduled A380 flights on 11JUN with a
thrice-weekly service between Frankfurt and Tokyo,
replacing a B747-400 on the route. With the delivery of a
second A380, frequency will lift to daily from 04AUG.
A third A380 will allow Lufthansa to fly three times
weekly from Frankfurt to Beijing from 25AUG, and a
fourth superjumbo will see LH begin a 3pw schedule from
FRA to Johannesburg from 25OCT.
Lufthansa takes delivery of its first A380 on 19MAY, and
is due to fly the German football team and lucky fans to
Johannesburg on 06JUN on a one-off flight in time for the
start of the FIFA World Cup.

Jetstar’s NZ exec sent to Vietnam
Jetstar New Zealand ops manager Jason Cameron has been
redeployed to Vietnam to cover the fort at Jetstar Pacific, the
airline group’s Vietnamese joint venture.
According to the Sydney Morning Herald, Cameron has taken
over as chief operations officer from Daniela Marsilli who, along
with Jetstar Pacific’s chief financial officer, Tristan Freeman, was
prevented from returning to Australia just before Christmas. The
Australian pair’s plight remains uncertain despite Vietnamese
authorities nearing the end of their four-month investigation into
A$31 million in fuel-hedging losses at Jetstar Pacific in 2008.
Ms Marsilli and Mr Freeman stepped down from their roles in
early January but remain on Qantas’s payroll. They will take up
positions at Qantas or Jetstar when they return to Australia, but
the airline is no closer to saying when this will be.
In addition to Jason Cameron, who began work in Ho Chi Minh
City a few weeks ago, at least half a dozen other Qantas Group
staff have been sent to fill engineering, safety and finance roles at
Jetstar Pacific since the controversy first came to light in January.

Singapore’s Changi Airport handled 9.94 million

passengers in the quarter ended 31MAR, up 16.5% on the

same period last year. The result was also up nearly 7% on

the figures for the quarter ended MAR08, before the

global economic crisis hit.

In MAR10 alone, 3.45 million passenger movements were

recorded at Changi, 18.8% higher than a year ago. It was

the third consecutive month of double-digit growth.

Qantas said it is reviewing its options in the wake of news

that Japan Airlines is dropping its daily service from Tokyo

to Brisbane from the end of September as part of drastic

cutbacks needed to restore the airline to profitability.

Qantas currently code shares on the JAL flights.

Virgin goes blue
Virgin Blue has painted up one its B737s with pix of Neytari the
Na’vi and Jake’s avatar to highlight its marketing relationship
with 20th Century Fox, which is promoting the release of the
movie Avatar on DVD.  The aircraft operated a special flight to
Sydney carrying 20 competition winners, and some cabin crew
were made-up to look like Na’vi characters.
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Airbus opts for real A350 fuselage
Flightglobal reports that Airbus is building a physical mock-up of
the A350’s fuselage at its Hamburg plant in order to avoid a
repeat of the A380 production dramas caused by over-reliance on
a digital mock-up.
On the A380, Airbus relied solely on digital mock-up software to
test the installation of wiring and other systems, which it found to
its cost was inadequate at replicating the reality of the actual
assembly effort. The airframer was forced to redesign and
reinstall wiring looms and re-invent its assembly process, leading
to the major production delays suffered by the programme.
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Register Now - Cruise Training
ICCA Trainer Julie Donaldson says this is the last chance for
agents to register for the following cruise sales training next
week:
Wellington 11, 12MAY
James Cook Hotel Grand Chancellor
Auckland 13, 14MAY
Hotel Grand Chancellor
Subjects being covered are –
Cruise Holidays Introduction
Cruise Holidays Selling Techniques
Geography – Europe
Selling to Special Interest / Niche market
To register, visit www.cruising.org.nz and click on Training
Modules.

Bentours takes new Antarctica program off ice Fly free to Europe
Scenic Tours European River
Cruising for 2011 includes an
Earlybird offer of Fly Free to
Europe for category E/D cabins
only on all 15-day Jewels of
Europe River Cruises (AMS-BUD
or v.v.).
Fly Free is with Emirates and
includes taxes. Prices start from
$7,440pp share twin (09MAR11
departure). Book and deposit by
30SEP10 or until sold out.
There are also a huge range of
other Earlybird deals for the 2011
season, including Fly Free, Partner
Fly Free and Fly to Europe from
$1,595. Partner Fly Free (including
taxes) to Russia is also available
for 2011 Russian River Cruise
departures.  Brochures, DVD and
Earlybird flyers available from
Brochurenet. Book early to avoid
disappointment.

Orion Expedition Cruises moves office
The Australian head office of Orion Expedition Cruises
relocated to new, larger, premises over the weekend. It is now
operating from Level 2, 8 West Street, North Sydney NSW
2060.
Administration and Reservations phone, fax and email contact
details remain unaltered.

Bentours has launched its
Antarctica program for 2010/
2011 with a 16-page brochure
that reintroduces Patagonia
and the Chilean Fjords, plus a
host of new experiential tours.
And that’s just the tip of the
iceberg, says Bentours. New
tours for 2010-11 include an
18-day Chilean Fjords and
Antarctica package from NZ$12227*pp
twin share; a 23-day Spirit of Shackleton
from NZ$19871pp twin share; a 14-day
Antarctica Classic from NZ$9238pp twin
share, the 20-day Patagonia Experience
and Antarctica from NZ$10475pp twin
share and 19-day Mawson’s Antarctica
from NZ$25485*pp twin share.
Travel extensions pre and post cruise
through Buenos Aires also feature, with a
new five-day Mendoza wine tour from
NZ$1447pp twin share being but one
example.

The brochure, which also covers
South Georgia, the Falkland Islands
and Argentina, highlights
expeditions to Antarctica starting
from Buenos Aires/Ushuaia or from
Hobart, taking in the
environmentally fragile Sub
Antarctic Islands en route to the
Ross Sea.

discovery rather than conventional pleasure
cruises, Bentours ensures clients still travel
in style with the program offering first
class to superior levels of service and
comfort.
Bentours says a unique feature of its
voyages is keeping passenger numbers on
each vessel low to allow groups an
intimate experience with more shore
excursions and landings, weather
permitting.   Call 0800 443 510.
*Terms and conditions apply – prices subject to
change and availability.

Specialising in voyages of

7 night Alaska cruises

from Vancouver or Seattle

May - October
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New class of service on Eurostar
Eurostar is introducing a new class of service, Standard
Premier, to replace its Leisure Select carriages.
The “mid-class” offering will sit between the existing
Standard and Business Premier in terms of service.
ABTN quotes Eurostar as saying it is aimed at the “cost-
conscious business traveller, but also leisure travellers who
want that little bit extra space and service.”
Tickets for the new class will go on sale from tomorrow,
05MAY, for travel from 01SEP.
Nick Mercer, Eurostar’s commercial director, said:
“Following extensive research and feedback from our
corporate clients and business travel agents, it became very
clear that there was a strong appetite for a mid-range product
pitched between our fully-flexible Business Premier and
Standard classes.”
Travellers will be offered a “light meal” on board and a
selection of magazines.
Eurostar will offer semi-flexible fares on Standard Premier
bookings, which means the ticket is refundable with a
deduction of 15% of the full value of the ticket, or of the
outstanding ticket value if one of the legs has already been
travelled.

RAIL TRAVEL INDUSTRY
Emirates offers classy website incentives for agents
Three pairs of transTasman tickets for travel in Emirates’ Business Class are
up for grabs as the airline launches its upgraded travel agents website.
“Agents will have to re-register to access the revised www.emiratesagents.com
site but it is a very simple process as there are no longer any agency codes,”
said Scott Tasker, sales manager for Emirates in Auckland. “And as long as
they register by May 31, they will have a chance of winning one of three pairs
of transTasman business class tickets.”

EDITORIAL

Flight Centre sponsors the Kiwis
New Zealand Rugby League chief executive Jim Doyle has welcomed Flight
Centre New Zealand on board as a new long-term sponsor of the world
champion Kiwis.
He described the Flight Centre three-year contract as a significant step for the
NZRL in its strategy to build a team of long-term partners.
Flight Centre managing director, Rick Hamilton, said Flight Centre and New
Zealand Rugby League have enjoyed a close relationship over the past two
years with corporate division, FCm Travel Solutions taking care of all travel
requirements for the team.
Flight Centre’s status as an associate sponsor would see the company’s logo
appearing on the opposite sleeve to existing long-term partner Sunday News.
Other existing sponsors include KooGa and Malaysia Airlines.

NZ and DJ keen to play pool
The proposed deal between Air New Zealand
and the Virgin Blue Group is in some ways a
trip back to the future, in that it almost
replicates an historic pooling agreement
between the national carrier and Qantas. That
particular arrangement allowed the pair to
‘rationalise’ their joint capacity, costs and
fares for profit for a good part of the last
century.

Virgin Blue are using freesale, ‘network
planning’ and revenue pooling to gain market
share from the Qantas/Jetstar pairing that
currently dominates the Tasman.
While effectively eliminating a Tasman
competitor by operating jointly, NZ and DJ
will each be able to offer their customers the
choice of a couple of hundred flights a week
across the Ditch and, by coordinating their in-
cabin and on-ground products, they hope this
will deliver them around half the total market.

But by being able to jointly fine-tune capacity
on each city pair, NZ and DJ may also be
tempted to operate no more seats on some
routes than necessary, thereby minimising
their costs and maximising their yields.
They may also figure their joint incumbency
on the lesser city pairs will limit Jetstar’s
expansion ambitions and keep Tiger’s at bay.
It will be interesting to see what arguments
against the deal the Qantas Group presents to
the competition watchdogs.

This 21st Century alliance proposal, though,
is different in that Air New Zealand and
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