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Stunning Scenery Free!

Give your clients the best of the South on a Kirra 
Tours 7 Day Tranz Alpine tour. Luxury coach travel, 
quality accommodation and great value!
NEW ZEALAND COACH TOUR EXPERTS!

7 Day New Zealand Tranz Alpine Tour

For further information contact Kirra Tours on 0508 3675 4772
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• Tours by Region

• Scenic Flights

• Adventure Activities

• Leisure Activities

• Fishing & Diving Charters

• Boat & Yacht Charters

• Maori Culture Tours

• Wildlife Eco Tours

NZOnline announces a new website....

NewZealandTourGuides.co.nz

making it easy for agents to find:

Call for a “more

The online edition of UK mag  The Economist has taken aim at the
difference between the pristine image conveyed by New Zealand’s
100% Pure branding and Peter Jackson’s movie locations and the
reality of planned mining activity on conservation land and our
less-than-sustainable lifestyle and industries.
In its Green View section, under the heading “It’s not easy
seeming green”, the author mostly regurgitates last November’s
Guardian story in which columnist and environmental
journalist Fred Pearce accused New Zealand of being “no
friend of the earth” and who gave us his prize for “the most
shameless two fingers to the global community … a country
that sells itself round the world as “clean and green”.
The Economist story ends with the message: “Now that New
Zealanders themselves are acknowledging the gap between the
claim and reality, and the risk to their reputation this poses, it is
time for the country to find itself a more sustainable brand, and
soon.”
Tourism Industry Association chief executive Tim Cossar told
the NZ Herald the majority in the industry was against the
mining idea, and the controversy may already have damaged
New Zealand’s reputation.

However, some have pointed out that Doubtful Sound may not
have been opened for tourists had it not been for mining.
Tourism Research Institute director Simon Milne told the New
Zealand Herald the plan to mine on conservation land was
likely to be picked up on by international media, and tourist
businesses should be prepared for the fallout.
“My concern is that people who have an eagle eye on our global
image ... are going to say ‘isn’t this another case of something
going on that doesn’t match up with the national marketing
campaign?’” he said.
The Economist story has so far attracted only a handful of
online comments, most of which seemed to be from those who
read green news. Many of them were doing little more than
taking issue with each other’s claims and counter-claims on
carbon. It also does not appear to have been picked up by any
other international media.

sustainable brand”

We read it all

so you don’t have to...
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Backpacker goes high-tech
Backpacker Campervans has introduced a new hi-tech
website that uses Google Maps to allow travellers to
build their own adventure around New Zealand.
An industry first, the website –
www.backpackercampervans.co.nz – will allow
international and local backpackers to custom-build an
itinerary for their perfect Kiwi travel adventure – and
change it along the way – from any computer or laptop.
The website encompasses Google Maps and geo-coded
travel information to completely do away with confusing
paper maps and bulky guide books. Travellers select
popular driving routes and customise the journey to suit
by adding points of interest along the way. These include
camping grounds, scenic highlights, dump stations,
activities and iconic Kiwi attractions. Daily updates
come from various sources such as Tourism New
Zealand and TOP 10 Holiday Parks so information is
always current.
Quinton Hall, chief information officer for Backpacker
Campervans’ parent company Tourism Holdings Limited
(thl), says the new site’s Route Planner gives tech-savvy
backpackers a ground-breaking and novel way to create a
holiday experience to remember.
“If you choose a particular driving route you can then
add points of interest like bungee jumping or a native
bushwalk, or find a quiet place to camp around New
Zealand,” explains Mr Hall. “You can also share your
itinerary instantly with other people, including family
members back home or friends you meet along the way.”
Information and customised travel maps can be shared
via Facebook, Twitter or other networking programmes
as well as via regular email. Backpackers can now
comment on the company’s blog and will soon be able to
upload their travel photos and leave reviews or feedback
about places they’ve visited to help other travellers plan
their journeys.

World’s highest Tandem
Cliff Jump
Leap off a 109m cliff, freefall down
the cliff face and swing across a
canyon with your best mate - that’s
the latest adrenaline-fuelled
adventure to be launched in
Queenstown.
The Tandem Cliff Jump, priced at
$199pp, is a brand new addition to
the Shotover Canyon Swing’s already
extensive collection of swings and
jumps into the Shotover Canyon just
minutes from downtown
Queenstown.
General manager Matt Hollyer says
the new tandem cliff jump, with its
60m freefall down a rock face, offers
an incredibly intense groundrush and
swinging experience which is even
better with a mate.
www.canyonswing.co.nz.

Regina Monaf and Anna Delooze

from The Station Information

Centre …going, going, GONE!

(photos of their fall overlaid)

Resort College courses evolving
Queenstown Resort College chief executive Charlie Phillips says the college
and its courses are continuing to evolve in response to industry needs.
“As part of our partnership with NZSki, we’ve just launched the first
Snowsports Business Management course in the Southern Hemisphere.  We
now offer New Zealand’s only Diploma of Adventure Tourism Management
specialising in snowsports management,  aimed at producing graduates who are
not only passionate about the industry but who have strong business skills.  As
part of their diploma, students are guaranteed a work placement at Coronet
Peak, The Remarkables or Mt Hutt for a winter season.”

Christchurch’s International Antarctic Centre is to get a 50-seat 4D

cinema as its next big attraction, opening in November. 4D movie

technology provides 3D visual effects plus synchronised sensory

special effects like wind, rain, smells and vibration.

Tourism New Zealand’s media website -

www.media.newzealand.com - is proving a hit

with journalists around the world.

More than 315,000 visits to the site were

recorded in 2009, up 36% on 2008. Of those,

nearly 50% of visitors to the site returned on a

daily basis and 75% returned within a week.

Organisers of the 2010 American Express
Queenstown Winter Festival (25JUN-04JUL)
have announced Kiwi rock legends Dragon as
the headline act for this year’s Air New Zealand
Mardi Gras to be held on Tuesday 29JUN.
Festival Director Simon Green says it’s a real
coup to secure one of Australasia’s most popular
bands of all time for the Southern Hemisphere’s
biggest winter party.
“Dragon is up there with iconic Kiwi bands like
The Exponents, Hello Sailor, Split Enz and DD
Smash in terms of its contribution to New
Zealand’s music history.  The Mardi Gras
playlist includes all the Dragon classics so
there’s bound to be plenty of dancing and singing
along.”   www.winterfestival.co.nz.

Dragon to
headline

Queenstown
Winter

Festival
Mardi Gras
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E-mail bryce@frontiertravel.co.nz

www.frontiertravel.co.nz

Rail Bike idea for ‘Naki rail line
The Taranaki Daily News tells of a local man who has come
up with an innovative idea for turning a 143km section of
disused railway line from Stratford (via the Republic of
Whangamomona) to Okahukura near Taumaranui into a unique
tourist attraction.
Former Shell Todd Oil Services executive Chris Beath has
built a specially modified bicycle with a wheeled outrigger
that allows it to be ridden along the rails. The attachments that
keep the bike on the rail can be folded away so it can be used
just like any other bicycle.
In a submission paper to KiwiRail, Mr Beath reasons that a
cycleway like the Otago Central Rail Trail would be expensive
to develop, whereas the special bikes would allow for an
instant low cost rail trail while allowing the line to be kept
intact for any future railway rethink.
Mr Beath says there have also been a number of proven rail
bike designs developed, some of which operate by fitting
outriggers to a standard bicycle, with others being purpose-
built designs that accommodate everyone from solo riders and
tandems, quad riders and even family groups.

US fishing mag discovers Nelson’s rivers
Jay Cassel, a journalist from specialist US fishing magazine Field
and Stream has been in Nelson Tasman to research a story about
fly fishing within the region.
Mr Cassel’s visit will follow an itinerary prepared by Nelson
Tasman Tourism to achieve a profile for the region with fly
fishing enthusiasts in the US.
“This region, and particularly the Motueka River is often referred
to as one of the best fly fishing destinations in the world.” says
Nelson Tasman Tourism chief executive Paul Davis.
Field and Stream is a leading sportsman’s media brand in the US,
and distributes 1.5 million copies to hunting and fishing
enthusiasts. An extended feature will also appear in Sportsman’s
Journal, circulated to 150,000 of Field and Stream’s most affluent
subscribers. An online companion to the magazine receives
500,000 unique visitors per month.

Biggest Loser Australia uses NZ locations
New Zealand is currently starring on prime-time television
in Australia, as the final four contestants on Biggest Loser
Australia are put through their paces in the Auckland and
Northland regions.
Tourism New Zealand hosted the Biggest Loser contestants
and crew in February for several days of challenges. The
first of five New Zealand episodes, which went to air
Monday night to an audience of around one million, saw the
four abseil down the 80-metre KiteKite Falls in the
Waitakere Regional Park.
“The contestants told us their time in New Zealand was life-
changing, and to be able to share that with over a million
Australians is priceless coverage for New Zealand,” says
Tourism New Zealand chief executive Kevin Bowler.
The contestants all said they couldn’t wait to return to New
Zealand with family and friends. One said he would even
consider New Zealand as a location for his wedding.
As well as the television episodes, New Zealand will feature
in a two-page spread in OK! magazine (circulation
114,000), while an interview with Biggest Loser trainer
Michelle Bridges about travelling in New Zealand will
appear in the Escape newspaper supplement (readership 6
million).
This is the third year Biggest Loser has visited New Zealand
- three episodes were filmed here last season, airing to
audiences of more than one million in April 2009.

Trampers are reportedly unhappy over a $10-15

fee to be charged for using the Queen Charlotte

track in the Marlborough Sounds. Some 20% of

the track crosses private land.

Radio New Zealand reports the increased fee,

due to take effect in July, is needed to help clean

up after the 24,000-plus visitors using the 71km

track. It has the support of the Marlborough

District Council, some tourist operators and DoC.
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Tel: 09 275 4100    Fax: 09 275 3291
PO Box 53-051

Auckland International Airport
www.jetpark.co.nz

�

Free 24-hour Airport Shuttle Service

�

24-hour Reception & Porter Service

�

Qualmark Four-Star Rating

�

Close to Onehunga Mall’s Dressmart
Complex - Factory Outlet Stores

�

90 Deluxe Rooms Ideal for the
Corporate Traveller

�

�

Complimentary 14-day Car Storage

�

Te Maroro Restaurant &
Indaba Lounge Bar

Not on Flight Paths

Free Access & Transport to Local Gym

Conferencing Facilities

Catering for On-Site Functions

�

�

�

MARCH 2010 INFLIGHT UPDATE

SILVER for GREEN

Jet Park awarded

Qualmark Enviro Silver!

Sales Team: (L to R) Lynn
Matthews, Brendon Russo,
Fidel dela Cruz, Lance Zackey.

Jet Park Hotel has now been awarded
its first environmental care rating- a Qualmark Enviro-Silver
rating which acknowledges some 40 responsible tourism
initiatives that the hotel has put in place over the last year
in order to operate as a more environmentally friendly and
sustainable business.   These “go green” initiatives involve
reducing water, energy, paper, and hotel waste, ensuring that
waste is recycled appropriately, the use of “green” products
where possible in our operation, involvement in community
and conservation activities, and a consistent focus on
reviewing and updating our services and systems to ensure
that they are functioning in as sustainable a way as possible.
The hotel’s new enviro-rating together with its recent 4-
Star plus hotel rating are a great reflection of the service
and excellent standards that we strive to for our guests.

New WIFI Network & Internet Access
in Overnighter Rooms!
We are pleased to announce that all of our hotel rooms now have
WIFI internet access, including our Overnighter rooms.
Guests are able to access internet via broadband or wireless
channels via their own lap-tops as a result of a new state of the art
wireless network.  The wireless access is available throughout the
hotel, including public areas, lounges, restaurant, and in our
comfortable lobby areas, which allows guests to relax anywhere
whilst still maintaining connectivity with their own wireless devices.
Jet Park Hotel also offers 2 business centres with computer work
stations for those guests who would like to check their emails and/
or use a computer.

Romance Package:  A great “Honeymoon
Starter or Ending” at our 4-Star Plus Hotel

Are you booking honeymoon travel packages and do your clients need
Auckland Airport accommodation?  Our Romance Package is the perfect
answer for you and it’s commissionable at 10% for Travel Agents.
Our Romance Packages are available for Friday, Saturday and Sunday
night until the end of June 2010.  The package includes:

Free room upgrade

All enquiries and bookings via reservations@jetpark.co.nz or 0800 538 466

Late 12pm Check-out

Free NZ Herald

24 Hour Shuttle Bus to AKL Airport,

14 Days Complimentary Car Storage

Bottle of Verve De Vernay
Sparkling Wine & Chocolate
served in Room

Full Continental Breakfast for 2

E-Newsletter
Subscription.
Be in the draw every
2 months to win a
deluxe room by
subscribing to our
e-newsletter at
www.jetpark.co.nz
HURRY- our next
draw is at the end
of March 2010!

We’re coming to visit YOU!
Please keep an eye out for our sales team this year as they make their way
around New Zealand to visit YOU!  Lynn Matthews, Sales & Marketing
Manager has a busy itinerary with Wellington, Bay of Plenty, Hamilton, New
Plymouth, and the Hawkes Bay region to visit.  Lance Zackey is due to touch
down in the South Island end of April, with a visit to Christchurch,
Wellington, Hamilton, North Shore City, and Palmerston North also planned.

“We want your company....”
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Yo ho ho and a bottle of fun
Fullers GreatSights Bay of Islands has
introduced a special overnight pirate cruise these
school holidays where kids will stay, play and
eat for free.
To celebrate the upcoming school holidays,
Fullers GreatSights is inviting families to take to
the seas on-board its overnight Bay of Islands
cruise ship, the MV Ipipiri.
For one night – and one night only – the Ipipiri
will be transformed into a pirate ship with
Captain Phil at the helm as the crew and
passengers embark on an adventure that will see
them exploring the sheltered waters of the Bay
of Islands and searching for pirate treasure.
The pirate adventure will depart Paihia on
Friday 16APR and for every paying adult, one
child will be able to stay, play and eat for free.
That means for $249, one adult and one child
can take the plunge and enjoy a night away with
all activities, food and accommodation included.
Activities will include kayaking, snorkelling,
sandcastle competitions and quizzes - as well as
a hunt for the Bay’s elusive treasure. A special
child friendly menu will also be available on the
cruise.   www.overnightcruise.co.nz/pirate

AUSTRALIA

  New look for Flames of the Forest
Events and dining venue Flames of the Forest at
Port Douglas has a magical new look for its 2010
season with the added benefit of a reduced
carbon footprint.
Sales manager Natalie Johnson says the venue
has introduced environmentally friendly LED
lights to further enhance the special effects of an
evening of entertainment in the Tropical North
Queensland rainforest.
“State-of-the-art lights have been installed in the
black silk-lined ceiling allowing the creation of a
range of looks to suit client requirements. The
new system uses 30 per cent less power and is
included in the venue hire so there are no extra
charges for lighting,” she said.
“Seven new custom-made crystal bud light and
glowing orb chandeliers complement the
lighting, creating an unmatched elegance in off-
site events. Combined with thousands of twinkling
bud lights these create a look reminiscent of the
night sky with planets and stars.”
Ms Johnson said Flames has also introduced
three custom designed bi-ethanol flaming vessels
which are clean burning with no fumes.
Tucked away in a pocket of rainforest, Flames of
the Forest has a banquet seating capacity of 900
with all the infrastructure and comfort clients
need.
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Queensland Coast open for business
The Queensland tourism industry has called for calm in the
wake of Cyclone Ului, news of which has seen hundreds
cancelling trips to north Queensland because of the damage
inflicted.
Operators and state Premier Anna Bligh have assured
holidaymakers that the Whitsundays will be open for
business over Easter despite the damage caused by the
category 3 cyclone.
Tourism industry leaders say most resorts are operating as
normal again along the Whitsunday stretch of the
Queensland coast hit by the storm at the weekend.
But they fear the perception of widespread damage will
keep wary travellers away from the whole northern coast
for months.
Tourism Whitsundays chief executive Peter O’Reilly told
the Sydney Morning Herald earlier this week that while the
clean-up of debris and trees continued, the tourism industry
was already gearing up again, with shops and restaurants re-
opened, day tours recommenced and residents returned to
work.
“Ferries between the islands are operating and our two
airports have opened up and new holiday makers are
arriving into the region,” he said.
“There has been very little structural damage throughout
the region, it has been mostly damage to trees, boats on the
water, and power lines.
“The region ... is still the same idyllic holiday destination as
always.”
Most of the major island resorts have reopened or are due
to reopen by next Monday.
All national park walks and camping sites on the islands
and mainland are closed but are due to reopen this week.
Daniel Gschwind, from the Queensland Tourism Industry
Council, told the ABC that hotels and resorts right up to
Cairns are fielding calls from people who’ve booked
holidays and are now worried.
“People in the south ... sometimes don’t understand the size
of Queensland and they don’t understand what a cyclone

really means,” he says.
“The fear that’s planted in their mind as a result of the dramatic
television footage is often enough to make them cancel their holidays
well away from the cyclone itself and also well into the future, when
clearly there is no impact from it any more.
“We must make sure the media and the marketing bodies are back very
soon on message that the region is open, that it’s perfectly fine to come
and visit.”

Resignations cause concern in Cooks
The acting chief executive of Cook Islands Tourism, Glenda Tuaine,
tendered her resignation this week and Chris Ingram, the NTO’s New
Zealand marketing manager, had already done so last Friday.
Both are said to be citing interference by the Board chairman, Tata
Crocombe.  TravelMemo understands the pair are still at their desks
until next month.
Chris Ingram confirmed that he had resigned and while it was
regrettable he says he is committed to the people of the Cook Islands.
“I understand the importance and significant reliance tourism has for
Cook Islanders. I am looking forward to pursuing other opportunities
but rest assured I am committed to my relationships with the tourism
wholesalers in New Zealand and Air New Zealand and Pacific Blue.”
Radio New Zealand International’s correspondent reports there is
concern in the Cooks tourism industry over Mr Crocombe’s
chairmanship, which some are said to see as heavy handed and
interfering.
RNZI quotes Democratic Party leader, Sir Terepai Maoate, as saying
the resignations leave the tourism office and the industry in a serious
predicament.
He says the Tourism Minister, Robert Wigmore, has known for some
time about the problems at the office but has failed to act.
Rarotongan Resorts Management’s Rohan Ellis says the departure of
Glenda Tuaine will set back tourism promotions and development
work by years.
In a letter to the Prime Minister, he reportedly accuses Mr Crocombe
and his peers on the board of systematic destruction of the industry.

Vanuatu NZ Roadshow  
The Vanuatu Tourism Office is delighted at the response
from the Industry to their forthcoming NZ Roadshow.
“It has been over five years since the Vanuatu team
have been in New Zealand and a lot has changed in that
time,” says local rep Jacquie Carson.
Products being represented in the Roadshow include
Mangoes Resort, Coconut Palms Resort, Hideaway
Resort, Adventures in Paradise, Aore Resort, The
Melanesian Hotel, Island Escape Cruises, Iririki Resort,
The Grand Hotel, The Havannah Resort, Evergreen
Tours, Ratua Island Resort, Le Lagon Resort, Poppys
Resort, Friendly Bungalows, Santo Tourism, Tanna
Tourism, Air Vanuatu and Air New Zealand.
The roadshow starts in Wellington 13APR, Christchurch
14APR and Auckland 15APR.    Spaces are filling fast so
make sure you have registered for this opportunity to
update your knowledge, there will also wonderful
entertainment and trips to Vanuatu to be given away.
Register now by emailing new.zealand@vanuatu.travel
or fax 09-5793479.

Vanuatu Marlin Classic 23-29MAY
The organisers of the Vanuatu Marlin Classic have
announced that the Grand Hotel and Casino in Port Vila
is naming sponsor of this yearly event.
This relationship has been years in the making and is an
obvious fit for both the hotel and the tournament, say
the organisers. They believe that this arrangement will
provide an even better experience for competitors and
their family members that travel to support them and to
enjoy quality time in the heart of Port Vila.
The Grand Hotel is offering special accommodation
packages for competitors starting at A$175 per night.
From the morning shotgun start (7am) in front of the
Grand Hotel and the day’s activities to the evening
weigh-in, fine dining and nightlife at the Grand Hotel
will be on offer. www.vanuatumarlinclassic.com
Click here to download the details.
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Cook Islands Famil
Cook Islands Tourism Corporation New Zealand hosted a
VIP familiarisation tour 18-22MAR. The 15 pax comprised
senior wholesale and marketing representatives plus media.
The NTO’s Chris Ingram said the sole aim was for both
groups to see first hand that Aitutaki is back after the
devastation of Cyclone Pat and to assure visitors that it is
business as usual on Rarotonga and in the Cook Islands.
“These people are critical in getting the message to New
Zealanders that there are no concerns about coming to the
Cook Islands following on from the cyclone and particularly
to Aitutaki.”
The VIP visit was timed in conjunction with the Aitutaki
incentive campaign where New Zealanders booking a holiday
to the Rarotonga can fly to Aitutaki for $2 return.
Mr Ingram says the uptake is hugely encouraging, with a
five-night minimum stay on Rarotonga and three-night stay
on Aitutaki, required to take advantage of this deal.
“Our preferred suppliers have all got behind it with fantastic
product in the market, which the New Zealand consumer is
lapping up. Forward bookings have been a concern for
operators, particularly in Aitutaki so the VIP visit and the $1
campaign were positioned to change this and the great news
is it is working.”
Mr Ingram says it was important that the trade and media
guests gained a real and authentic experience of the strong
product range offered in the Cook Islands. Consequently their
programme included an overview of various tours, site visits
and even some spa therapy.
“We also incorporated a one on one workshop between senior
wholesalers and local operators on Rarotonga to discuss ways
in which they could work together. Jo Kennedy from Air
New Zealand presented Air New Zealand’s plans for the
coming months and touched on how the airline is committed
to its relationship with the Cook Islands. We also provided
opportunities for our industry to host dinners with local
operators on both islands for networking and to allow
relationships to be formed.”

wholesale operators who attended. She says it was
hugely beneficial in terms of increasing product
knowledge and fostering relationships with
suppliers.
“It was wonderful to experience the re-birth of
Aitutaki post-cyclone and the general mood and
positive attitude of the people after such a
traumatic time – it was truly inspirational.
“Meeting suppliers over dinner in both Rarotonga
and Aitutaki was hugely valuable. The Cook
Islands really does offer something for everyone
and I can’t wait to go back.”
Mr Ingram stressed that the VIP visits were not
possible without the continued support from local
operators.
“I cannot thank the local operators enough. Their
generosity to accommodate our guests, provide
tours and meals plus domestic airfares is
significant. I am confident with the media
coverage we will receive and the Aitutaki $1
campaigns that are now out in the marketplace
they will benefit through increased bookings and
New Zealanders will gain an awareness of the
different experiences the Cook Islands offer its
visitors.”Mondo’s campaign leader, Angela Bartlam was one of the

Chris
Ingram
(Cook
Islands
Tourism)
with
Charleen
Heather
(Club
Raro)

Enjoying a welcome drink at Aroa Beachside Inn with Jim Bruce
(centre) are Alan Wood from the Christchurch Press (left) and
Chris Ingram

Wayne Deed (Stella) and
Liana Scott (Muri Beach
Club Hotel)

Jo Kennedy (Air NZ), Stephen
Dogherty (Turama Pacific) and
Louise Simpkin (Air NZ Hols)

Thirty Fiji Matai specialists from New Zealand are in Fiji visiting all
regions from the Pacific Coast, Coral Coast and Nadi to the
Mamanucas and Yasawas.
Tourism Fiji New Zealand office representative Esava Nadalo told
Fiji Times Online the group is in the country for a week-long
familiarisation tour.
He said initially about 55 agents had confirmed but because of the
recent cyclone plans changed.
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Jetstar will begin flights to Fiji from next Monday,
a development that will see tough competition on
the Fiji-Australia route.
Tourism Fiji Chairman Patrick Wong says Jetstar’s
arrival will set an exciting platform for the tourism
industry in 2010.

Fiji continues strong start to 2010
Topping off a strong January performance, Tourism Fiji statistics
released this week show New Zealand visitor arrivals for FEB10
have again increased substantially.
A total of 3411 New Zealanders visited Fiji during the month, a
20.8% increase on the FEB09 figure.
Tourism Fiji regional director New Zealand Sala Toganivalu
largely attributes much of the result to its high profile ‘Lucky Me –
Fiji Me’ nationwide TV and print campaign launched in January.
The campaign, one of Tourism Fiji’s best ever for the New Zealand
market, was voted one of the top three TV ads shown nationally in
January by influential Admedia magazine.
The strong New Zealand result helped take Fiji’s international
visitor tally for February to 35,010, an 11.5% increase on the same
period in 2009, with most of the destination’s key source markets
showing positive growth.
This includes a 24.8% increase from the Australian market.
Tourism Fiji also recorded strong results (albeit on relatively small
base figures) from several emerging Asian markets - China, Taiwan
and South Korea - where its strong promotional efforts in recent
months are beginning to pay off.

MACAU GOVERNMENT TOURIST OFFICE

Level  17 Town Hall House

456 Kent St 

Sydney NSW 2000 Australia

T: 02 9264 1488

Email: macau@worldtradetravel.com

www.macautourism.gov.mo

Macau Government Tourist Office

Email: macau@aviationandtourism.co.nz

Web: www.macautourism.gov.mo

Ph: (09) 308 5206 CLICK HERE

ASIA

Hot Deals from Radisson Plaza Resort Tahiti
Radisson Plaza Resort Tahiti has three hot deals for bookings made
before 31MAR10 for travel 10MAR-31SEP10 (blackouts:  AKL to
PPT 05-22APR and PPT to AKL 25MAR-05APR)
1. 4-night getaway from $1416pp – Stay 4 nights Pay 3.

Bonus: Free internet.
2. Family Package - 4 nights from $4430 per family

(depending on room type). Bonus: Free breakfast daily and
free internet access. Kids 2-12yrs receive 50% off meals.

3. 4 Nights Romance from $1790pp. Bonus: Free breakfast
daily, free internet access and free 30 minutes duo massage.

All three packages include: Return Economy Q class airfares
flying Air Tahiti Nui ex Auckland to Papeete, airport transfers
throughout, 4 nights accommodation. Includes all prepayable
airline surcharges and levies.
For more information visit www.tahiti.co.nz

Thailand protests - update
Thailand’s red-shirted protesters have vowed to ‘shut
down’ Bangkok with a new anti-government rally this
Saturday aimed at forcing fresh elections. They have,
however, said they will not rally outside the
parliament during the House meeting, because they
will not give the government an excuse to declare a
state of emergency
AFP reports that the supporters of deposed prime
minister Thaksin Shinawatra began mass
demonstrations on 14MAR with a gathering of more
than 100,000 people, triggering a massive security
operation involving 50,000 personnel. Their numbers
waned during the week but a parade last Saturday
drew around 65,000 protesters in a noisy procession
through the streets of Bangkok.
The Thai Chamber of Commerce yesterday urged the
government to end the political deadlock as soon as
possible, as the prolonged street demonstrations have
already hit tourism and their effect will soon spread to
the retail, export and investment sectors.
The Nation quotes the chamber’s report as saying
70% of tourists have cancelled trips to Bangkok due
to the political disorder, 20 charter flights have been
cancelled, and the majority of the 6,000-plus hotel
rooms around Rattanakosin Island - the focal point of
the anti-government red-shirt protesters - are empty.
For the latest info from Tourism Authority of
Thailand, visit http://www.tourismthailand.org/
thailandtourismupdate/

Vietnam Experience
Sell Intrepid Travel’s 15-day Vietnam Experience departing
18APR and your clients receive 20% off, saving NZ$486.
New Price: NZ$1944.
Experience historical temples, spectacular scenery, delicious
banquets and lively cities all with a touch of comfort on this
adventure.
www.intrepidtravel.com/agents
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Brunei Alcohol Zone suggestion nixed
Brunei’s religious affairs minister has poured cold water on a
lawmaker’s suggestion of an “alcohol zone” for tourists.
The minister, Zain Serudin, said on Monday it could invite
God’s wrath and cause people to consider starting prostitution
and gambling businesses.
Brunei’s laws ban the public sale and consumption of alcohol.
However, non-Muslim visitors are allowed to bring in limited
amounts for private consumption.
According to eturbonews.com, Goh King Chin, a member of
Brunei’s Parliament, sparked debate last week when he
suggested authorities could promote tourism by establishing a
special area for non-Muslim foreign visitors to purchase and
consume alcohol.

Unforgettable India
and an elephant festival
The 36-hour Pooram Festival in Kerala, India, takes place in
May. Your clients can see this 200-year-old festival, including
a procession of richly decorated gold-encrusted elephants,
fireworks, and lots of colour, with Intrepid Travel.
Their 15-day Unforgettable India Adventure departing 24APR
offers 20% off, saving NZ$339. New Price: NZ$1356.
Visit www.intrepidtravel.com/agents or call 0800 450 883.

The United Nations World Tourism Organization
(UNWTO) Secretary General, Taleb Rifai, says China
expects to become the world’s largest tourist
destination by 2015.

Bangkok Airways is to add a fourth daily frequency
between Bangkok and Chiang Mai from 28MAR to cope
with greater demand during summer and holiday season.

THE AMERICAS

Hellfire Pass – ANZAC Day in Thailand
For those who want to remember the ANZAC WWII heroes,
Kumuka is offering an NZ$755 tour to Hellfire Pass,
Thailand.
The Hellfire Pass tour includes a Dawn Service, followed by a
Gunfire Breakfast at the Hellfire Pass Memorial Museum, and
a Memorial Service and Wreath Laying Ceremony at the
Kanchanaburi Allied War Cemetery. Not only does this short
four-day trip allow your clients to join in on the ANZAC Day
events, but they also spend two nights on a Floating Jungle
Lodge, with opportunities to ride elephants and bamboo rafts.
There is time to walk along part of the Hellfire Pass railway
line, and explore Kanchanburi, famous for the Bridge over the
River Kwai.

New Machu Picchu hotel

US to get new air traffic control system -
eventually
The US Senate approved a bill on Monday that will accelerate
transformation of the nation’s air traffic system by replacing
World War II-era radar with 21st century GPS technology.
The US$34.5 billion bill funds the Federal Aviation
Administration through to 30SEP11.
The centerpiece of the bill calls for key elements of the FAA’s
NextGen program to be in place at the busiest American
airports by 2014. The system won’t be fully in place for
noncommercial aircraft until after 2020.
The nation’s antiquated air traffic control system is a major
source of airline delays.
The new system is projected to cost the FAA as much as $22
billion through 2025. Airlines would have to spend as much as
$20 billion more to install equipment in their planes.
In the long term, the system is expected to save airlines
money by allowing planes in crowded air corridors to take
more direct routes and fly closer to each other without safety
risks, reducing delays, saving energy and cutting down on
pollution, including greenhouse gas emissions. Pilots will
have real time information on the location of other aircraft.
The system is crucial to handling the expected growth in air
traffic from about 700 million passengers in 2009 to the more
than 1 billion annually by 2023.
The United States lags behind other nations in making the
transition to the new technology.
The bill, passed by a 93-0 vote, contains a provision
authorising the FAA to make grants to airlines to help cover
equipment costs. Some airline executives have said that as
much as they want the new system, they can’t afford to put it
in their planes.

Starting next September, LAN Ecuador, an affiliate
of LAN Airlines, will begin regular operations to
the Galapagos Islands, offering a daily flight from
Quito and Guayaquil.

Makeover for Tropicana
Tropicana Las Vegas on the famous Strip is a true Las Vegas
landmark. The historic property is currently transforming
itself into a vibrant, South Beach, Miami-themed escape with
a US$125 million facelift.
The revitalised Tropicana Las Vegas will feature a fresh resort
atmosphere with bright tropical colors and a ‘sizzling’
nightlife scene. Construction is scheduled for completion in
2010 and includes the redesign of every hotel room and suite,
the casino, the world-famous pool area, several new
restaurants, bars, a new poker room, a new race and sports
book, and nightclub.   www.troplv.com.

World Journeys
advises that the
Inkaterra Hotel
Group has
introduced a new
hotel in Machu
Picchu.  El MaPi
Hotel is a modern,
relaxed
accommodation
option for those clients wanting affordability while still being
centrally located within the village of Machu Picchu.
Call 0800 11 73 11 or email  info@worldjourneys.co.nz for
details on this hotel.
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MIDDLE EAST / AFRICA

New identity for Egypt tourism
In an effort to expand its tourism business beyond the
Pyramids and ancient ruins, Egypt has introduced a new
identity for its travel marketing. The new logo hints at another
side of Egypt, including its little known beach culture, says
Tips from the T List.
Egypt boasts beautiful white sand beaches. Not on the
Mediterranean as you might expect, but along the shores of
the Red Sea, the Sinai Peninsula and the Gulf of Aqaba. The
brilliant blue waters of Egypt’s east coast are a far cry from
the muddy Nile.
This new identity is not about the core experience normally
associated with Eqypt; they already own that market share.
It’s about getting people to come back to Eqypt, to do
something else there, or to divide a two-week vacation
between touring cultural sites and relaxing on the beach. It’s
about attracting people who are more interested in warm,
sunny weather and beautiful beaches than history.

Tempo launches new Holyland tour

Luxury resort Marrakech Special
For the height of luxury in Marrakech, look no further than
Amanjena, says World Journeys. This luxurious Aman
property is located just 15 minutes from the medina and
reflects Morocco’s Moorish heritage, with graceful
architectural flourishes echoing both the Berber villages of the
High Atlas and the geometry and elegance of a sultan’s
palace.
Aman’s legendary service is coupled with two restaurants and
hammams, pool, tennis courts, gym and spa to provide the
ultimate Moroccan experience.
Stay 3 nights between 01MAY and 30SEP10 and receive free
breakfast, lunch and dinner daily (excluding beverages), room
upgrade to next category subject to availability and return
airport transfers. From US$1050 per room per night –
conditions apply. Call 0800 11 73 11 or
info@worldjourneys.co.nz

Zambia adventure package
World Journeys is promoting a new Victoria Falls package with Wilderness
Safaris.  Clients who book a 3-night package at The River Club, which is
located on the Zambian side of Victoria Falls, will receive two
complimentary adventure activities.  Choose from an elephant-back safari,
full day canoe trip, a scenic flight over the spectacular Victoria Falls, or a
half-day whitewater rafting trip on the Zambezi River.  This offer is valid
for new bookings and travel until 15JUN10.  Bookings must be received by
31MAY10.  Call 0800 11 73 11 or email  info@worldjourneys.co.nz

EUROPE

In time for Christmas 2010, Tempo Holidays has launched a
new Holyland Tour focusing on the religious significance of
this absorbing destination, travelling to the birthplace of
Jesus, attending a midnight mass and much more.
Tailored for those with an interest in the history of the
Christian and Jewish beliefs, the eight-day adventure also
takes in Biblical sites such as Capernaum where Jesus lived

and the Old City of Jerusalem.
Priced from NZ$1853*pp twin share, the package includes
arrival and departure transfers, accommodation, coach
transportation, sightseeing with an English-speaking guide
and various entrance fees.  The tour is valid for sale and travel
to 27FEB11.  Call 09 520 1490 or res@tempoholidays.co.nz.
*Terms and conditions apply, prices subject to change and availability.

Stocklink has received Tourism Ireland’s 2010 Calendar of
Festivals & Events. The product # 102608 is available from
Travel Express (along with many other Tourism Ireland
brochures)
The latest calendar lists the finest festivals & events that
Ireland has to offer during 2010.  It covers Traditional Irish
Culture, Theatre & Film, The Arts, Family Fun, Music, Food,
Outdoors & Sports, to name a few.
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The very model of a G&S festival
The 17th International Gilbert & Sullivan Festival takes
place 31JUL-21AUG in the Buxton Opera House in
Derbyshire.  The Buxton festival is the world’s biggest
celebration of the comic opera composers’ work, and the
main festival is expected to attract 30,000 visitors and
performers to Buxton’s beautiful Edwardian theatre.
There will be a total of 33 productions by both amateur
and professional companies, including some in a new five-
day Youth Festival.  The Festival’s own G&S Opera
Company will present three new productions: Iolanthe,
The Yeomen of the Guard and The Mikado.
As well as the main productions, more than 75 Fringe
events are planned in Buxton, including recitals, talks and
concerts. www.gs-festival.co.uk

Giant’s Causeway project
The Northern Ireland Tourist Board (NITB) is to provide a
£9.25m grant towards the building of a new Giant’s Causeway
visitors’ centre.  The grant represents half the cost of the project
which will serve Northern Ireland’s most popular tourist site. The
Heritage Lottery Fund had already pledged £3m and the National
Trust will invest £4m. The National Trust is seeking to raise the
remaining £2m from public donations.
The visitors’ centre, due to be completed in 2012, will be hidden
from the coastal landscape by a grass roof.  It will have
environmental features such as water-permeable paving, natural
lighting and rainwater harvesting.
The decision to go ahead with the centre follows years of
controversy after the original centre burned down in 2000.

New Orient Express Hotels
World Journeys advises that Orient Express has added two
new hotels to its portfolio of luxury Italian properties.
The historical Grand Hotel Timeo and the Villa Sant’
Andrea are both located in Taormina, Sicily.  The Grand
Hotel Timeo is considered one of Italy’s most luxurious

TOUR PRODUCT

properties and offers spectacular views of Mount Etna and the
Bay of Naxos.  Villa Sant’ Andrea is set in lush gardens and is just
steps away from its own private beach on the Bay of Mazzaro.
World Journeys can arrange your clients’ stay at one of these
properties.  Call 0800 11 73 11 or info@worldjourneys.co.nz

The price is right
Contiki’s 21-day Europe Camping itinerary will see your
clients rocking their way around the Continent from as little
as $128 a day.
On this hassle-free holiday, they’ll make the most of their
moolah with comfortable camping accommodation, many
meals, transport and the services of Contiki’s crew included in
the cost, not to mention all the fantastic experiences.
Paris: Find magic, romance and history in this lovers paradise
Swiss Alps: See the snow-capped mountains
French Riviera: Shop at the upscale boutiques and laze in the
sun on the beach
Florence: See Giotto’s Bell Tower, the Baptistry and Piazza
della Signoria with a local guide
Rome: Explore the sights of this ancient city
Venice: Take a private motorboat to historic islands and
explore the canals
Vienna: Waltz through this picture-book city and enjoy the
music and architecture
Prague: Get lost in the maze of beautiful cobbled streets
Munich: Visit the festive home of Oktoberfest
Heidelberg: Explore the medieval castle
Amsterdam: See the canals and gable houses by night.
The land only 21-day European Camping is priced from
$2680pp twin share (includes $435 food fund) and includes
camping accommodation, all transport, most meals, city
sightseeing and the benefit of Contiki’s road crew. Departures
available from 21APR until 14SEP10.
http://contiki.co.nz/camping21

15% off Europe & Middle East Intrepid trips
If your clients have always dreamt of wandering the Cinque
Terre or sleeping aboard a Nile felucca, there’s 15% discount
available on Intrepid’s Europe and Middle East adventures
when booked between 26MAR-09APR10.
Visit www.intrepidtravel.com/agents or call 0800 450 883.
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20% paid on Kumuka tours
Kumuka Worlwide is offering 20% commission on many
tours booked and paid for by 31MAR10.
Consultants will earn 20% commission on all overland tours
in Africa, South America and the Middle East, as well as
Small Group tours in South & Central America. On the 63-day
African Odyssey overland tour that’s $1,604 per passenger.
This offer applies to all departures after 01MAY10.
Click here for the flyer.

AVIATION

ANZAC Day tours selling fast
This year will mark the 95th anniversary of the ANZAC
landings and already 200 Kiwis and Aussies have booked
ANZAC Day tours through Kumuka to Gallipoli to take
part in the commemoration.
Kumuka offers two, three, four and seven-day specialist
ANZAC Day tours in Gallipoli priced from NZ$295 to
NZ$1,020 per adult. Travellers can book a two-day tour to
visit Gallipoli, memorial sites, museums and the Dawn
Service, or splash out on a seven-day tour to see
Constantinople, the ANZAC Peninsula, Troy, the ancient city
of Ephesus and the ‘cotton castles’ of Pamukkale before
returning to Istanbul.
Bookings are also being taken for departures to mark the
centenary of the battle at Gallipoli in 2015, and enquiry is
already strong.

Lufthansa pilots to strike again
Pilots at Lufthansa will stage a new four-day strike from
13APR, following the breakdown of talks with management.
A similar strike in late February was called off after one day
after both sides agreed to new negotiations.
The BBC says that like other carriers, Lufthansa is trying to
push through cost-cutting plans in the face of the global
financial crisis, soaring fuel costs and competition from low-
cost rivals.

Hamilton to Hong Kong - Cathay/DJ deal
Travellers are now able to depart from Hamilton International
Airport to long haul destinations, for the first time ever,
thanks to a new partnership between Pacific Blue and Cathay
Pacific Airways.
Waikato passengers will travel on DJ services to Sydney or
Brisbane, and then on connecting CX services to Hong Kong
and to the rest of the airline’s network.
Hamilton Airport chief executive Chris Doak said “the vision
of connecting the central North Island traveller with Asia and
beyond has taken a giant leap forward today. Cathay Pacific’s
announcement supports the region’s long term desire to
connect to Asia, and also Pacific Blue’s investment in it.”
To celebrate the launch of this new service, Cathay Pacific
has released a special fare of $2091 to its eight destinations in
Europe. This fare includes fuel surcharges, but not
government/airport taxes which vary between destinations,
from $62 on a return ticket to Rome to $198 on a ticket to
London Heathrow.
Ian Herald, marketing services manager for Cathay Pacific in
New Zealand, says the new service will appeal to Waikato
passengers as well as those from the Bay of Plenty.

appealing and convenient than the two-hour drive on a busy
state highway to Auckland. To be able to depart locally
without having to worry about missing your flight from
Auckland due to delays or hold ups in the drive to Auckland
takes a lot of stress out of the start to that overseas trip.”
Herald says special arrangements have been put in place to
make the service as convenient as possible for Waikato
passengers. On arrival at Sydney or Brisbane airports, they
will be able to stay airside and report directly to the CX gate
to be checked in while their bags are transferred from the DJ
flight.
Passengers will be able to depart from Hamilton four times a
week (Tue, Wed, Fri, Sun) to either Sydney or Brisbane where
they will connect to a Cathay Pacific flight to Hong Kong. CX
operates up to four flights a day between SYD and HKG and
up to two flights a day from BNE to HKG. From HKG there
are daily connections to dozens of destinations across Asia,
China, the Middle East and UK/Europe.
Full details of the schedules and fares are now available
through all bonded travel agents throughout the Waikato and
Bay of Plenty. Fares will be available through Cathay
Pacific’s own website within the next week.

Emirates to Amsterdam: Lift-off 01MAY
Dutch astronaut Andre Kuipers joined hundreds of guests
including football stars, media celebrities, politicians and
key travel industry figures to mark Emirates’ impending
arrival in Amsterdam.
A highlight of the gala event was an aerial act in which a
giant globe was lowered above the audience - before
opening to reveal a singer. Only a week earlier, the airline
won an award at ITB in Berlin for its eye-catching and
modified Emirates Globe stand.
All four daily flights from New Zealand will connect with
Emirates’ services from Dubai to Amsterdam.

Flybe links to Emirates
ABTN reports that low cost carrier Flybe has signed a full
interline agreement with Emirates.
The deal means passengers travelling with Exeter-based Flybe
to connect to an Emirates flight out of Newcastle, Glasgow,
Manchester or Heathrow can check through baggage to their
final destination on departure from their regional airport.
Flybe already has similar partnerships with British Airways,
Virgin Atlantic and Etihad.

China Airlines will launch a new service to London
Heathrow Airport from Taipei Taoyuan Airport on 28MAR,
becoming the only carrier to offer non-stop flights
between London and Taipei.

“A 40-minute drive across to Hamilton is much more
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Woman to head easyJet
Low-cost airline easyJet has named Carolyn
McCall as its new chief executive. McCall (48 and
mother of three) has been chief executive of the
Guardian Media Group and chair of Guardian
News and Media since 2006.
easyJet has experienced turbulent times recently
resulting in the loss of its chairman, finance
director and serving chief executive. The
departures were sparked when easyJet’s founder,
Sir Stelios Haji-Ioannou, indicated he was not
prepared to support the company’s aggressive
growth plans and wanted the business to start
paying a dividend to investors.

BA calls strike plans “very successful”
British Airways is quoted as saying the three-day flight
attendants’ strike, which ended this week, cost it an estimated
£21 million and that its contingency plans proved “very
successful.”
The Unite union has scheduled another stoppage 27-30MAR.
According to ATWOnline, BA claimed it operated 78% of its
long-haul flights (with a 68% load factor) and 50% of its
short-haul flights (69%) last Saturday and Sunday, the first
two days of the strike. It also operated 70 positioning flights
with cargo onboard. It carried 86,262 passengers in total over
the weekend, nearly 4,000 more than the number of bookings
it had when the strike began.
Unite, meanwhile, disputed BA’s numbers, estimating that the
carrier may have spent as much as £18 million on leasing
airplanes over the three days. “And it is beyond dispute that
most of its long-haul flights have been cancelled, and most of
those which have taken off are half empty or completely
passenger free,” Joint General Secretary Tony Woodley said.

Strike staff lose travel perk
BA cabin crew who took part in the recent three-day strike
will lose their eligibility for free and discounted flights.
ABTN quotes BA as saying: “Our cabin crew knew that if
they took part in the strike they would lose their staff travel
permanently. We made this clear in January before Unite’s
strike ballot began, and reiterated between the ballot result
and the first strikes.
“Staff travel offers heavily discounted travel to airline
employees. This is a non-contractual perk that the company
can withdraw at its discretion.”

The UK Chancellor of the Exchequer reportedly made no
mention of air passenger duty in his budget report in the
House of Commons this week.
ABTN says leading industry figures knew this was the last
opportunity to abolish or amend the levy before the
general election.   The second rise in APD will come into
force on 01NOV this year.

Jet Airways nonstop BOM-JNB
World Aviation says India’s Jet Airways (9W) will
commence daily services from BOM to JNB from
14APR.  Fares start from NZ$839 OW / NZ$955 RT.
There are also great deals to LON with fares DEL
- LHR from NZ$407 OW, and BKK - LHR via
BOM from NZ$588 OW. Fares are also available
in reverse direction.  Refer to GDS.

LAN update
Rodrigo Contreras, General Manager Australia,
New Zealand and Asia for LAN Airlines says he is
pleased to say LAN has now restored all six flights
per week between Australia, NZ and Chile, and
that from mid year will resume daily services.
As well, while repairs continue at Santiago Airport
LAN will continue to use temporary marquee
facilities for departing and arriving passengers.
He says “We are also getting back to our plans for
2010, which are to continue growing and
improving the services we operate, and very soon
we will have news of some key new destinations
in our network, which I’m sure will be of interest
to you and your clients.”

FIFA meets its match
South African budget carrier
Kulula last week felt FIFA’s
wrath when the world football
authority demanded withdrawal
of an ad promoting the airline as
the ‘Unofficial National Carrier
of the You-Know-What’. FIFA
felt that the ad featuring a
stadium framed by soccer balls,
soccer players, rainbow nation
flags, vuvuzelas (soccer fans’
plastic trumpets), all in the
green and blue Kulula colour,
pushed the limits of the
copyright too far with the
combined use of these symbols.
Kulula has now bounced back
with a full page ad skirting
FIFA’s objections.
The ad looks similar to the
original but is headlined Not
Next Year, Not This Year, But
Somewhere In Between
(avoiding reference to 2010). It
replaces the image of a stadium
with a rather similar looking
image of the Storms River
suspension bridge. Footballs are
replaced with rugby balls,
snooker balls and even glitter
balls. Vuvuzelas become golf
tees. The national flag,
apparently trademarked by
FIFA, might be a beach towel
(or not), and the rugby boots
become running shoes.
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CRUISE NEWS

Be the on the A-list and book your 2011 river cruise journey at Viking’s best ever pricing: 2011 sailings for 2010 pricing less $1,500 per person 

plus complimentary wine with dinner. And for the best ‘seats in town’, your stateroom and sailing of choice, you need to book and pay in full 

by 30 April, 2010. Pre-view these pre-release 2011 dates & details at www.vikingrivercruises.com.au

It is show time!
Contact Viking at  0800 448 913 or newzealand@vikingrivercruises.com for bookings and information.

Premiere Pricing – roll out the red carpet!

V
Be the on the A-list and book your 2011 river cr

plus complimentary wine with dinner. And 

il 201

Premier

New US legislation focuses on air safety
Further to our p9 story on a new US Senate bill funding the
FAA, among the safety measures in the bill is a requirement
that FAA update how many hours airlines can require pilots to
work and how much rest they must get between work days.
Airlines will be required to have remedial training programs
for pilots who fail skills tests or make other errors, and
programs that use electronic data recorded during flights to
spot safety trends before they cause an accident.
The bill also:
• Raises the minimum number of hours of flying experience

an airline co-pilot must have from 250 hours to 800.
• Bans pilots from using personal electronic devices in the

cockpit.

• Doubles to twice a year the frequency of FAA inspections
of foreign aircraft repair and maintenance stations that
work on U.S. planes.

• Contains a “passenger bill of rights” that would require
airlines to provide food, water and other amenities to
passengers kept waiting on tarmacs and give them the
opportunity to deplane after a three-hour wait. That would
give legal status to Transportation Department rules
adopted in December that also limited tarmac waits to
three hours and fine airlines up to $27,500 per passenger
for violations.

Authorises $8 billion over two years for airport improvement
projects, which supporters said would generate 150,000
jobs.

SpaceshipTwo taken for a ride
Virgin Galactic’s experimental SpaceshipTwo (SS2), an
aircraft designed to one day carry paying customers into
space, had a successful maiden flight in the California desert
on Monday.
The spacecraft was
carried under the
central wing of its
double-fuselaged
mothership White
Knight Two.
In the future, WK2 will carry SpaceshipTwo to an altitude of
about 50,000 feet (16km) before dropping the smaller
spaceship and allowing it to fire up its rocket motor to launch
into space.

Ponant’s Le Boréal - details
Due for completion in May, Ponant Cruises’ first newbuild,
the 264-passenger Le Boréal, will feature 132 suites and
staterooms, all but eight of which will have verandahs.
Seatrade Insider reports that 40 staterooms can be
reconfigured into 20 suites making a total of 24 suites and 88
staterooms.  The rooms range from 200sq ft to 484sq ft, and
are appointed in a contemporary style with king or twin beds,
bathtubs or showers, flat screen satellite TV, DVD, CD and

also have Nespresso machines and Carita amenities.
Le Boréal is equipped with a theatre for performances and
lectures, a main lounge with a dance floor for live music, the
Panoramic Lounge for live entertainment (plus an area for
Internet access), a library, two open-air bars and two restaurants.
Serving French and international cuisine, La Licorne will
offer three meals a day in an elegant setting. At the more
casual La Boussole, passengers can dine inside or al fresco on
lighter meals for breakfast, buffet lunch and themed dinners.

The ship also provides 24-hour room service.
The Carita spa has a range of therapies and beauty treatments
and the ocean-view Fitness Centre comes with treadmills,
bicycles and kinesis equipment.
Outside areas include an expansive Sun Deck, swimming
pool, Panoramic Terrace and sports a marina platform for
ocean swimming and launching its fleet of Zodiacs.
New Zealand representative, Francis Travel Marketing, has
details of the ship’s first season. Call 09-444 2298.iPod players, satellite direct-dial telephone and WiFi. Suites
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Today, the 47,000gt P&O
Cruises ship Pacific Sun

will visit Norfolk Island,
berthing at a new
custom-made floating

pontoon.

The island will issue five
commemorative stamps
to mark the return of
P&O after almost 80
years. The line’s first
cruise out of Australia
was a five-night round
voyage from Sydney to
Norfolk Island made by

Cruise West waives single supplements
World Journeys says Cruise West has waived single
supplements on select sailings for the line’s 2010 cruises,
great news for those who travel alone or prefer having a single
cabin.  Availability of this single cabin offer is limited and
conditions apply.
Call 0800 11 73 11 or info@worldjourneys.co.nz for details.

Cunard President Peter Shanks (right) and Fincantieri CEO
Giuseppe Bono (left) preview an 8ft long cutaway model of
the new Queen Elizabeth at Seatrade Cruise Shipping
Miami last week. 
Queen Elizabeth will visit New Zealand on her maiden
world voyage in February 2011, and there’s a Royal
Rendezvous planned for Sydney when she meets her “big
sister” Queen Mary 2 on 22FEB11.

RAIL TRAVEL
Amtrak goes online with Rail Plus
Agents can now book Amtrak on Rail Plus’ online service,
just as they do for Europe product.
Rail Plus CEO, David Stafford said moving Amtrak from “on
request” to instant confirmation from live availability and live
inventory was a significant development for the New Zealand
market.
“This initiative just makes it easier for agents to book rail as
an alternative for city centre to city centre travel,” he said.
“Agents are very familiar with our system, so we expect the
addition of Amtrak to be a seamless process,” he said.
Rail passes and point-to-point tickets are available.
The Amtrak USA Rail Pass, for instance, includes key cities
such as New York, Chicago, Los Angeles, San Francisco,
Miami and Seattle.
This pass is available for eight segments over 15 days
(NZ$599 adult/$300 child), 12 segments over 30 days ($891/
$447) or 18 segments over 45 days ($1153/$577).
One segment equals one city-to-city pair. For example, New
York to Washington would be considered one segment.
Examples of the train ticket range are Amtrak Economy
Fares (East Coast: bargain prices), Acela Express (East
Coast: 1st and Business class), Capital Limited (Washington
DC - Cleveland – Chicago), Coast Starlight (Seattle -
Portland - Oakland - Los Angeles), Empire Builder (Chicago
- St Paul - Seattle/Portland), Maple Leaf (New York City -
Niagara Falls – Toronto) and Sunset Limited (Orlando - New
Orleans - Houston - Los Angeles).
See www.railplus.co.nz

Maharajahs’ Express debuts
India’s most luxurious tourist train set out on its maiden
journey from Kolkata on Saturday evening.
The Maharajas’ Express, a US$13 million joint venture
between Indian Rail and Cox & Kings India, was bound for
New Delhi on a six day, seven night itinerary via stops that
included the holy city of Varanasi and the Taj Mahal in Agra.
The advantage of the new service, say its promoters, is that
the Maharajas’ Express will travel throughout India, whereas
other luxury train operations are restricted to individual states.
AFP reports the specially built new train accommodates just
84 passengers, has suites with private bathrooms and plasma
televisions, two restaurants serving Indian and Western food,
a bar, card tables and an observation lounge.
Even the suspension has been designed to ensure a smooth
ride on the sometimes rickety Indian lines and the 23 carriages
have all been fitted with air conditioning and carpet
throughout.
Prices start at NZ$8616 for the most basic deluxe cabin, while
NZ$26,924 buys the presidential suite — which occupies an
entire carriage and includes two cabins with double beds and
a toilet with a bathtub.
For more information and bookings, click here to download
info from the Rail Plus website.

Deutsche Bahn interested in direct
London-Cologne service
A direct high-speed train service from London to Cologne
could capture 30% of the market, according to a senior
Deutsche Bahn (DB) executive speaking this week at a
conference on Transport Priorities for the UK in London.
ABTN quotes Dr Andreas Hamprecht, head of international
business for DB, as saying the journey would take about four
hours and trips which took a similar time on the continent had
already won a big share of the market.
He confirmed that DB was interested in starting a direct
London-Cologne service if the right rolling stock to pass
through the Channel Tunnel was available.

the 23,000gt Strathaird on December 23, 1932.
Seatrade Insider says P&O Cruises Australia’s ships will
make 10 visits to Norfolk Island from Sydney and Auckland
between this month and June 2011.
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ACCOMMODATION
2010 New Zealand Hotel Industry Conf
Registrations are now open for the 2010 New Zealand Hotel
Industry Conference.
It has been confirmed for Thursday 13MAY at the SKYCITY
Auckland Convention Centre.
The cohosts, NZ Hotel Council, Horwath HTL and Simpson
Grierson, are expecting approximately 300 delegates,
sponsors and exhibitors to attend the conference. The day will
follow a similar format to the successful 2009 conference
which included international and local keynote speakers,
panel discussions and concurrent breakout sessions on key
issues facing the New Zealand hotel industry.
Given the hotel conference will be held just over one year
prior to Rugby World Cup 2011 and following the 2009-2010
high trading season, it will be excellent timing for hotel
operators, owners, developers, advisers and other stakeholders
to discuss and understand how to position themselves to take
maximum advantage of the changes occurring in the visitor
and hotel industries both here and overseas and the
opportunities that lie ahead.
Horwath HTL, Simpson Grierson and Jones Lang LaSalle
Hotels plan to once again jointly host their hotel technical
seminar the day prior to the NZHIC 2010. This seminar is
complimentary to conference delegates and will discuss
investment, valuation, management agreement and strata title
issues.
To register, or for more information about the conference visit
www.nzhotelconference.com

GREEN MATTERS

From 01APR to 31OCT10, members of The Leading
Hotels of the World across the Asia Pacific region
are offering savings of 30% or more, plus breakfast
and a special amenity. For more information,
complete lists of participating hotels and to book
any of these offers, visit www.lhw.com/worldsale.

Abel Tasman Sea Shuttle moves on wilding pines
Abel Tasman Sea Shuttle is working at removing wilding pines from areas
inside the Abel Tasman National Park, a project that will help restore native
trees and birds to the area.
Over the years the self seeded pines have encroached into the Park. Apart
from being unsightly, their pine needles add acidity to the soil which
suppresses the native bush regeneration.
Abel Tasman Sea Shuttle is voluntarily removing the trees with guidance
from DoC on the most environmentally friendly way to poison those trees
that it does not remove by felling.
“We’ve always been careful with the environment that we operate in, says
Abel Tasman Sea Shuttle owner/operator Paul Smith. “This is reflected in
our eco-friendly diesel motors and the revolutionary design of our boats to
reduce wake damage to the shoreline. We see the elimination of the wild
pines as being an extension to this policy,” he adds. “The Park has been
good to us and we want to give something back to her.”
Says co-owner Greg Knapp: “We hope to work our way through the national
park from Torrent Bay and into Anchorage Bay during the winter months.”

INDUSTRY

Audit reveals Fullers could cut
$250K from annual energy bill
Auckland ferry operator Fullers Group has the
potential to cut more than $250,000 off its
annual energy bill and help the environment by
introducing simple energy saving initiatives.
The cost savings were identified in an energy
audit of five Fullers’ vessels as part of the
Tourism Energy Efficiency Programme (TEEP),
a national programme offered by the Tourism
Industry Association and the Energy Efficiency
and Conservation Authority to help transport
and accommodation tourism businesses reduce
energy consumption and carbon emissions.
TIA chief executive Tim Cossar says the TEEP
energy audit found that Fullers already had
good energy efficiency measures in place given
the constraints of maintaining a high-speed
ferry service with a fixed schedule. But, its
annual energy bill could be reduced by over a
quarter of a million dollars (about 7% of its
annual energy bill) and carbon emissions cut by
715 tonnes.
“The savings identified are primarily associated
with operating vessels at a slightly slower speed
when appropriate, applying new technology foul
release coatings on vessels and propellers, and
improving the efficiency of vessel lighting.”
The total cost of implementing the energy
efficiency improvements recommended by the
TEEP energy audit was between $100,000 –
$150,000.
“With potential annual savings of quarter of a
million dollars, Fullers would achieve payback
in about six months, which is an excellent
return on investment,” says Mr Cossar.

Kiwi short term departures to FEB
New Zealand residents departed on 104,000 short-term overseas trips last
month, up 7,300 or 8% from FEB 2009 but below the 107,900 trips in FEB08.
For the year ended FEB10, short-term departures of New Zealand residents
numbered 1.927 million, down 22,500 or 1%.
In the FEB10 year New Zealand residents departed on more trips to Samoa (up
3,700 or 10%); Cook Islands (up 2,400 or 4%); and India (up 2,300 or 8%).
Trips to Europe were down 13,200 (8%) compared with 2009. This decrease
included fewer trips to the UK (down 5,100 or 5%), France (down 2,300 or
16%), and Italy (down 2,200 or 20%).
Fewer departures were also made to the United States (down 5,000 or 5%),
Hong Kong (down 2,600 or 13%), and Australia (down 2,100 or less than 1%).
A holiday was the main travel purpose for 776,400 New Zealand residents who
departed in the FEB 2010 year, down 32,900 (4%) from the previous year.
Another 669,400 departed to visit friends and relatives (up 35,200 or 6%).
Departures for business purposes (262,200) were down 12,000 (4%) from the
year ended FEB 2009.
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LATE BREAKVisa to roll out chip
and PIN technology
Visa has announced it will move to chip
and PIN technology for all New Zealand
Visa cards over the next four years, with
signatures no longer accepted at the
checkout from 2012, as part of a wide-
ranging agenda to cut card fraud.
Visa’s Country Manager for New
Zealand, Sean Preston, says Visa is
working with financial institutions and
retailers to upgrade more than 2.6
million Visa cards in New Zealand and
thousands of merchant point of sale
terminals and ATMs to chip and PIN
technology.
“From April 2010, all new Visa credit
cards issued in New Zealand will feature
secure embedded smart chips to give
New Zealanders a higher level of
confidence in the security of their
transactions,” Mr Preston said. “This
will be followed by the upgrade of Visa
debit and reloadable prepaid cards from
April 2012,” he added.
Cardholders will be enabled to use a
Verified by Visa password when
shopping over the internet.  Online
retailers will be required to capture the
three-digit cardholder verification
number when processing transactions,
while small and medium sized
businesses will be required to enhance
their levels of data security.
Non-New Zealand issued magnetic
stripe cards will continue to be accepted
with signatures as will overseas chip
cards without PINs, Mr Preston said.

Bazza from Oz
A group of Northland tourism operators have
launched an innovative marketing campaign
targeting Australians.
Northland for Aussies launched last week on
YouTube.  The episodes, featuring Bazza from
Oz, have already been viewed by almost 5000
people in the first six days, with a continuing
rise in viewership on YouTube, Facebook and
Twitter.
With the larger tourism authorities creating
extensive media campaigns with much bigger
budgets (Wellington $2m and Auckland
$2.7m); the 33-member Northland Australian
Trade Marketing (ATM) Group, including
RTO Destination Northland, thought it wise to
join in on all the noise New Zealand is making
across the Ditch and attempt to divert some of
the attention to Northland.
Between them, the ATM group scraped
together $25,000 for a guerrilla viral campaign
and contracted Kangoo, a Creative Digital
Media specialist company (of the Gingerbread
Haka fame) to develop the campaign.
Kangoo created the character ‘Bazza from
Oz’, a true-blue ocker Aussie, who delivers via
YouTube his “guides for Aussies” in
Northland, complete with classic Aussie vs
Kiwi humour. So far Bazza has posted a few
videos on YouTube with more to come.
“By using quite possibly the last piece of
genuine Kiwi No.8 fence wire....this
innovative campaign draws on the passion and
creativity of a number of Northland operators
and Destination Northland,” says Kate
Malcolm (Dive Tutukaka / ATM member /
avid Facebook follower of Bazza).

“We all are passionate about our offerings, and
know that the NorthLands (as Bazza calls it)
boxes well above its weight when it comes to
leisure activities, luxury holidays, scenery, food
and wines, and good old fashioned Kiwi
Hospitality – and can hot-foot it with the big
boys. The campaign is pretty raw and honest, but
totally genuine. You will get more bang for your
buck, more value, a deeper experience and a
friendlier welcome in the NorthLands.”
Members’ autumn deals and the ‘Northland for
Aussies Welcome Card’ are featured on a
dedicated Australian landing page
www.northlandnz.com/australia
Click here to visit the northlandnz channel on
YouTube and view the episodes.
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