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TAANZ to review Broker ops
TAANZ has appointed a Working Group to review the way travel
brokers operate in New Zealand and the regulatory process
surrounding the appointment and management of Approved
Salespersons.
An Approved Salesperson is the term used by TAANZ for those
travel brokers who are ‘registered’ and therefore comply with
TAANZ bonding regulations. Most Approved Salespersons work
from home but are employed by TAANZ member companies.
The Working Group is being formed from representatives from the
largest half-dozen TAANZ member companies who employ
Approved Salespersons and will meet in March. The Group will
make recommendations to the TAANZ board on any changes they
believe are warranted and all TAANZ members will be consulted
should formal changes be required at the next TAANZ AGM in
September.
Currently there are 384 Approved Salespersons registered with
TAANZ, the highest level since the scheme was introduced. Fifty-
eight of the 349 TAANZ full members employ Approved
Salespersons (17% of members) but six companies dominate the
market employing 268 Approved Salespersons (70%).
While the scheme has generally been seen as successful TAANZ is
keen to ensure it remains so and the rules governing Approved
Salespersons are relevant to the marketplace.
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Tourism Auckland should be stand-alone RTO
The Tourism Industry Association is fighting
to keep Tourism Auckland as a stand-alone
regional tourism agency.
Among the structural changes being proposed
for the new Auckland Super City is one that
would see the RTO absorbed into a combined
economic development, tourism and events
unit of the Council.
TIA has made a submission on the Local
Government (Auckland Law Reform) Bill
supporting Tourism Auckland as an
independent agency within the new council
structure.
TIA chief executive Tim Cossar says as the
country’s main international gateway and a
major destination in its own right, the tourism
industry has a shared interest in what happens
in Auckland.
“It is important that tourism in the region has
a strong voice and develops a single and
recognisable brand, particularly as the
formation of the Auckland Super City is
likely to see a number of major tourism
related infrastructure projects come to
fruition. These include a national convention
centre, a light rail service between the airport
and downtown, and upgraded port facilities to
cater for cruise ship passengers who are
currently the tourism industry’s fastest
growing niche market.”
Mr Cossar says the job of transforming
Auckland assumes even more urgency with
the Rugby World Cup just 18 months from
now when the city will host the tournament
opening, semi-finals and final.

functions are merged with an economic
development unit as proposed in this
legislation, tourism objectives can be
overshadowed.
“An RTO must be dynamic, nimble and
responsive to industry needs. It has to adapt
to market conditions at speed. This can mean
quick decision-making, and curtailing one
campaign to start another relatively quickly.”
Mr Cossar says Tourism Auckland is well
positioned and has the right skills and
resources to further develop visitor activity in
the region and capitalise on the opportunities
the Super City will create.
In its submission, TIA also notes its support
for a targeted tourism rate in the region to
support the activities of the RTO.
A full copy of the TIA submission is available
on the policy section of the TIA website:
www.tianz.org.nz

First waka wedding
A British couple has become the first couple
in New Zealand to get married on a waka.
Gaynor Halpin and Barry Gounds were
married on the Styx River in Christchurch last
week in a ceremony arranged for them by
Katoro Maori Journeys and New Zealand
Dream Weddings.
According to a report in The Press,
proceedings began with a traditional Maori
powhiri and haka. Afterwards the bride and
groom were escorted onto the waka called Te
Kowhai.
Maori warriors paddled the pair out onto the
river and were married while on board.
www.weddingsnewzealand.com.

“Evidence from the industry has shown that
where a Regional Tourism Organisation’s

Tarawera Trail under threat
A $4.5 million walking track at Lake
Tarawera, a joint venture between the
Department of Conservation and local iwi,
Tuhourangi, is under threat of court and
protest action from some locals.
A Tuhourangi descendant, Rotorua man
Metcalf Hawe, told the paper he was
concerned about the environmental impact
a track would have on the area.
“This place is fragile enough as it is. It has
taken 130 years for it to come back to how
it is. We also have a lot of wahi tapu
[cemetery] mass graves in the area.
“I wouldn’t walk along that area. The ones
who do go, know that area and they come
from the local marae here.”
Mr Hawe said if the trail went ahead he
was prepared to protest and seek a court
injunction to try to stop it.
According to a report in the Rotorua Daily
Post, DoC and the iwi trust say the trail has
been driven by Maori and although they are
not going to please everyone, they have
consulted locals.
DoC staff will start building stage one of
the track, from Rapatu Bay/Hot Water
Beach to Oneroa and the remainder of the
track from Te Wairoa Valley near the
Buried Village to Te Ariki, at a cost of $1.6
million.
The trail is part of a wider concept to build
a network of tracks that could potentially
link other scenic locations such as lakes
Rotorua, Tikitapu (Blue Lake), Rotokakahi
(Green Lake), Okareka, Rotomahana and
Okataina.
The trail will eventually provide a 42km
multi-day trek around Lake Tarawera.

LED signs for tourist highways
LED variable message signs are to be
installed at key spots on Southern Lakes and
Fiordland tourist routes to warn drivers of
road conditions in a bid to curb tourist
crashes.
The Southland Times reports that five
variable message screens will be installed on
the Milford road this autumn with an
additional two to be
placed between Te Anau
and Queenstown during
the next year.
NZ Transport
Agency stats for
crashes 2006-2010
on two stretches of
SH94, from Mossburn to Te Anau and from
Te Anau to Milford Sound, show
international drivers were at fault in 51% and
76%, respectively.
The signs are updated by satellite or
telephone link and can provide a real time
feed of road conditions and could also be
used to provide specific advice in the field to
drivers.
Sergeant Tod Hollebon, of Te Anau, told the
Southland Times crashes involving tourists
were a constant problem in his patch, and
trends showed tourists were increasingly
moving away from coach travel.
Fatigue and speed were common as tourists
tried to pack as much into their New Zealand
experience as possible, he said.
He said he would like to see the Milford boat
operators tell their clients the trip times were
transferable to stop the “race to catch the
boat”, he said.
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E-mail bryce@frontiertravel.co.nz

www.frontiertravel.co.nz

Free-loading campers
given heave-ho
The perception of New Zealand as a clean, green
holiday destination was at risk because
irresponsible tourists were turning the country
into a rubbish tip.
That’s the opinion of Queenstown Lakeview
Holiday Park owner Greg Hartshorne. He told
the Southland Times it was time the Government
introduced certification that prohibited vehicles
without on-board toilets from parking overnight
except in paid-for sites or Department of
Conservation grounds.
He told the paper that last Thursday he had
asked the owners of three vehicles to move on
from outside his park and the next day he had to
evict five people who sneaked in to use showers
and the camp kitchen.
With more than 500 campervan sites available in
the resort town and nearby Arrowtown – at a
cost of $16 to $25 a night for an unpowered site
– there was no excuse for unauthorised camping
or parking, he said.

Kawarau Jet to fit GPS
Kawarau Jet has done a deal with the
Queenstown Lakes District Council that
will see the latter drop compliance charges
against the jet boat operator in return for it
fitting a new GPS system to its fleet. The
Southland Times reports that the equipment
will record where each of Kawarau Jet’s
eight boats is at any particular moment,
something that it says will “stop any
ambiguous comments from anyone about
how close we are to things.”

$250m revamp for Porters Ski Area
The Christchurch Press reports a land swap with the Department of
Conservation has paved the way for a $250 million expansion of
Canterbury’s Porters Ski Area.
The proposed revamp includes New Zealand’s first on-snow village and a
gondola.
Porters confirmed it signed a memorandum of agreement to swap 15
hectares next to the DoC-owned Lord’s Bush Scenic Reserve, near
Springfield, with 21ha on the ski area’s access road.
Porters Ski Area owners say the 15ha square block has a 1.8ha “tongue”
of important forest remnants and they plan to spend more than $400,000
over the next decade on ecological restoration.
However, conservationists believe the deal is “inappropriate” and that
building an alpine village at the foot of the existing ski area is “the worst
example of tourism sprawl in a very special place”.
Porters Ski Area managing director Michael Sleigh reportedly said
expanding the 700ha ski area into the adjoining Crystal Valley and
building European-style accommodation for up to 3000 people was
essential for the business’s survival.

View from proposed village area
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ACCOMMODATION OWNERS

NEED A BREAK?
I have a strong background in hospitality,
tourism and cooking.
I am available to offer my professional
services to manage your establishment
whilst you take a break.
My most recent “temporary managerial”
position was in the Cook Islands managing
a five-star boutique resort on the island of
Aitutaki.
Please click here to download a summary
of my professional experience directly
relating to accommodation providing and
hospitality.
My full C.V. is available on request.
Liz Gilette.  Call 09 418 3723 or 0274 878 188.

Big hotel planned for Taupo
A consortium is proposing a $100 million hotel development
2km north of Taupo township, according to a report in
Stuff.co.nz. The consortium, NLT Development – a group of
10 unidentified Kiwi and foreign investors – has lodged a
resource consent application with Taupo District Council. It
plans to build a 250-bed four-star hotel, 102 apartments and a
conference centre with a capacity for 600 people on a six-
hectare site overlooking Lake Taupo.
The circular design, with green space in the middle, is said to
bear some resemblance, although not size, to the Pentagon
defence headquarters in the US.
A source close to the project is quoted as saying Novotel or
Grand Mercure may run the complex.
Accor is known to have been searching for a Taupo site.
The planned conference centre would potentially fill a gap in
Taupo’s international conference market.

Great Coromandel Arts Tour
The Coromandel is home to some of the finest artists and
crafts people in the country, and for three weekends in
May, over 25 artists are opening their studios with an
invitation to all.
This year will mark the 5th annual Great Coromandel
Arts Tour, and the weekends are 30APR-02MAY, 07-
09MAY and 14-16MAY.
Tickets are $12.50 and will be available from mid March
online through iticket.co.nz
Ticket holders receive a unique tour map, which contains
all the details required to find the studios and meet the
artists.

Thames Heritage Week
The program for the inaugural Thames Heritage Week is out
now. The 9-day festival 06-14MAR incorporates over 20
events detailed on website www.thamesheritage.co.nz

Attracting business to the Conservation Estate
The Department of Conservation wants to work more with
businesses, and is to identify areas where more commercial
activities can occur.
This from DoC director-general Al Morrison, who told the
Dominion Post the department was required to cut its
expenditure by $54 million over the next four years. He told
the paper a new “commercial business unit” was being set up,
to be headed by a person recruited from the private sector who
would implement changes.
DoC has had $13.5 million cut from its budget this year, is
also considering charging for services such as the use of
toilets and car parks.
It needed to work pragmatically and be a more efficient
business, while in the past it had been driven by “high
principles”.
Mr Morrison told the DomPost that there were currently 4500
concession holders who paid DoC to run businesses on
conservation land, ranging from whale-watching tours to
guided walks.
He said establishing the new commercial unit was also a
response to the possibility of more energy-generation projects
on the conservation estate.
The Government is considering opening up protected parts of
the conservation estate to mining.
Business New Zealand chief executive Phil O’Reilly told the
paper New Zealand needed to consider whether it was getting
the best value from its conservation estate or whether it was
worth digging up minerals, encouraging private firms to plant
carbon sinks, or build hydro schemes.
Setting up a DoC business unit would help with “unlocking
the true value” of the estate, he said.
Forest and Bird general manager Mike Britton said DoC’s
commercial direction was “dangerous and scary”. The value
of the conservation estate was not commercial.
Footnote: 1.5 million New Zealanders visited conservation
areas last year, and 700,000 overseas tourists visited a
national park. 85,000 people walked one of the Great Walks.

Queenstown mayor wants $200 instant fines
Queenstown mayor Clive Geddes is to lobby Wellington to
clear the way for instant $200-$300 fines for rogue freedom
campers.
Geddes told Mountain Scene the maximum fine officials can
dish out under existing law is $12 for parking on road reserve.
”It’s essentially a parking ticket. That is wholly meaningless.
It needs to be $200 or $300. That sends a meaningful signal
that the community is not going to tolerate this kind of
behaviour,” Geddes says.
”No one in this community goes and lives in the One Mile
carpark, uses the toilet and hangs their washing out on the
chainlink fence.
”They’re welcome to come here but what we want is respect
for the place we live in.”
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Growth in visitor spend
International tourism spending increased by 4%
reaching $6.2 billion in the 2009 calendar year,
according to data released yesterday by the
Ministry of Tourism.
“The level of spending for 2009 was an
excellent result considering the raft of
challenges faced during the year,” said Ray
Salter, Ministry of Tourism General Manager.
“Once again the tourism industry has adapted to
the conditions, and has done a great job in
keeping tourism activity and spending at such
high levels.”
Australia was the star performer, with spending
by Australian visitors increasing by 11.6% to
$1.8 billion.
A number of key long-haul markets recorded
spending downturns, including the UK (-11% to
$812m), the US (-3.2% to $597m), Japan
(-9.6% to $379m) and South Korea (-3.3% to
$193m). Germany performed well in 2009 with
a 22.5% spend increase reaching $293m for the
year. Spend by Chinese visitors was up by 27%
to $337m due to an increase in the number
longer staying visitors.
Mr Salter said that all the signs were pointing to
continued overall improvement in conditions for
the tourism industry.
www.tourismresearch.govt.nz/ivs

Campervanners are
“carbon credit-munching monsters”
The tourism benefits claimed by those in the industry are inflated,
while the vehicles themselves are “carbon credit-munching monsters”.
That’s the opinion of Andrew Penniket, the Wanaka-based Otago
Conservation Board member who first called for a national ban on
campervans.
He has told the Otago Daily Times that the Government needs to show
some leadership on the issue and promote better travel options for
tourists.
“The debate seems to have shifted to focus on freedom campers.
“In my opinion, they’re only a small part of the problem,” he told the
paper.
Rental campervans were a “blight on the landscape”, produced
“tonnes of carbon”, and the bulk of any money associated with the
industry went overseas, Penniket said.
He claims the main rental companies were not based in New Zealand,
while most of what travellers spent at the petrol pump went to
international oil companies.

Another burst of television advertising launched in Australia on

the weekend. The two-week Tourism New Zealand campaign in

conjunction with Pacific Blue and Blue Holidays is targeting

families ahead of Australia’s upcoming April school holidays.

AUSTRALIA

Auckland Museum’s I AM FREE campaign has been extended by

three months due to its success. Aucklanders proving residency

are able to enter the museum without paying the suggested

donation. Consequently, visits by JAFAs in JAN10 were up 30% on

JAN09.

The South Australians are coming to NZ!

         Christchurch

REGISTER

HERE

SOUTH AUSTRALIAN ROADSHOW,  23-26 March
Be in to WIN a trip for 2 to Adelaide & South Australia

          Auckland        Hamilton       Tauranga Kapiti Coast       Lower Hutt         Wellington

Strong interest in new WA campaign
Tourism WA’s new marketing campaign, The Extraordinary Taxi
Ride, has seen some strong results to date. In just its second week,
the campaign had generated more than 100 individual media stories
in radio, print, TV and online. Additionally, the campaign’s website,
extraordinarytaxiride.com, had already received more than 19,000
visits, with each visit lasting around five minutes.
Tourism WA is down to the top five cabbies from its search across
WA and now it’s time for locals there to choose their extraordinary
taxi driver. To help decide who they should vote for, they are
encouraged to watch the finalists’ videos online and read their
stories.

NSW Mega Famil
Travel agents are being invited to register their interest in the
upcoming New South Wales Mega Famil.  Tourism NSW is
planning to fly 40 agents across the Tasman 15-20JAN10 to check
out the latest developments across five NSW regions:
• Blue Mountains & Hunter Valley
• South Coast NSW
• North Coast NSW
• Outback
• Byron Bay & Beyond
After four days exploring, the five groups get together in Sydney for
a workshop event and a celebration dinner.
The cost is NZ$200 per agent, including flights, accommodation,
key experiences and most meals.
Email Tracey Taibe to register your interest: tnsw@tnswnz.co.nz
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Quay West resort for Noosa
The new Quay West Resort & Spa Noosa opens 18MAR,
overlooking Noosa Sound and three minutes drive from
Hastings Street.
Configured to offer a relaxing escape, family getaway or
“time out” for couples, the resort has 78 spacious and
luxuriously appointed deluxe studios or the choice of 1, 2 and
3 bedroom apartments. All apartments are fully self-contained
with top quality fittings and fixtures, king size beds and the
choice of fan or air conditioning.
All guest accommodation features a private furnished
courtyard or balcony with vistas over the resort’s precinct or
conservation sanctuary.
Mii Spa, the resort’s stand-alone day spa boasts 6 treatment
rooms and an array of pampering treatments.
The property has a lagoon pool, a restaurant and cocktail bar,
fully-equipped gymnasium and tennis court, plus an eco
walking track and a seasonal Pellos Kiddies Club.
Quay West Resort & Spa Noosa also offers 24-hour reception
and room service, daily house keeping, valet dry-cleaning and
laundry, and free car parking.
To complement the opening and to allow agents to experience
this stunning resort, industry rates are available from A$99 for
a Deluxe Studio. All bookings can be made at
www.mirvachotels.com.au using the code INDUSTRY.
For more details on Mirvac properties, contact Auckland-
based Business Development Manager for Leisure Sales, Julie
Carcaterra, at  julie_carcaterra@mirvac.co.nz

Dreamworld performance
Strong competition from Movie World and Sea World, and tighter
spending by visitors have seen  Dreamworld’s profits slide nearly 5%
in the second half of 2009. Visitor numbers to Dreamworld and
WhiteWater World lifted 2.6% to 1.059 million for the period, but only
because 22.4% more Queenslanders were attracted to the parks by a
‘world pass’ promotion encouraging repeat visits.
Profits were hit by lower per-person average spending, down 7% to
A$51.37.
The Gold Coast Bulletin quotes owner Ardent Leisure’s chief executive
Greg Shaw as describing the result as ‘credible’, given that margins
had been maintained.
He also remained confident in the Gold Coast’s resilience, citing
increased discount flight capacity and a new ‘high-thrill’ water ride to
be opened in April for the Easter holiday period as reasons for
optimism.
Shaw said Ardent’s A$13.3 million purchase of the QDeck observation
tower atop Q1 in Surfers Paradise would drive growth in the next year
through cross-promotion with its theme parks.

Travelodge Docklands opens
Toga Hospitality opened a new hotel in
Melbourne on the weekend.
The 290-room Travelodge Docklands on
Aurora Lane in the Docklands waterfront
precinct, is  celebrating with A$99* opening
rates.
The newly completed hotel features
comfortable modern furnishings, and each
room sports a fresh look bathroom, climate control air conditioning,
flat screen TV and radio, internet access, Foxtel and in-room movies.
The hotel’s location is ideal as a base for exploring Melbourne’s
attractions including the MCG, Crown Casino, Melbourne Aquarium,
Rod Laver Arena, Etihad Stadium and the Melbourne Exhibition
Centre. Travelodge Docklands is also just 20 minutes from
Melbourne’s International Airport and adjacent to the Southern Cross
Station.
* The $99 opening special is available from 22FEB to 11APR10 is subject to
availability and excludes peak periods i.e. Grand Prix 25-28MAR10 inclusive.

SOUTH PACIFIC
Fiji Matai Famil
Tourism Fiji in conjunction with Air Pacific and Air
New Zealand is inviting agents to be part of their
upcoming Fiji Matai Famil held from 20/21–
27MAR10 (7/8 days).
The NTO says this is your chance to see and
experience first-hand the array of tourism products
Fiji has to offer and to help you sell Fiji better.
At a cost of NZ$300 (GST inclusive) agents can
choose from any six itineraries tailored to showcase
the best of Fiji’s North, Suva/Pacific Coast, Coral
Coast, Yasawa, Mamanuca, or Nadi/Denarau.    The
cost includes:
• Return international flights on either Air Pacific

or Air NZ depending on the chosen itinerary
• 6 or 7 nights twin share accommodation in Fiji
• All transfers in Fiji (as per the itinerary)
• Breakfast, Lunch & Dinner (during the Fam). You

will be advised if any meal is at your own cost.
Please note that the above fee does not include your
domestic flights within NZ, or other incidentals
expenses such as telephone calls, laundry, bar bills,
alcoholic beverages, etc.
Registration & Payment cut off date: Thursday,
04MAR10. Click Here to download details and
registration form.

Tourists taking advantage
of VAT refund scheme
Fiji Islands Revenue and Customs Authority has told
Fiji Times Online that up to 15JAN10 it had issued
around 127 tourist VAT refunds. Tourists applying
for the refund scheme are required to present a
refund form, tax invoice, passport and goods
purchased to the tourist VAT refund counter at the
Nadi International Airport or Suva Wharf.
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Fiji Me roadshow
Tourism Fiji is inviting travel agents to their Fiji Me
roadshow 08-11MAR.
A team of fifteen Fiji suppliers will be visiting the five centres
below to present the latest destination and product updates.
The format will be 10-minute table top presentation to 6 – 8
agents per table in rotation.

Queenstown MON 08MAR Mercure Hotel
6.45am – 9.00am

Christchurch MON 08MAR Grand Chancellor
5.30pm – 9.00pm

Napier TUE  09MAR The Crown Hotel
5.30pm – 9.00pm

Hamilton WED 10MAR Sky City
5.30pm – 9.00pm

Auckland THU 11MAR Crowne Plaza
5.30pm – 9.00pm

There are great door prizes to be won.
Tourism Fiji regional director New Zealand Sala Toganivalu
indicated that spaces at each function are limited and filling
quickly so it is a case of ‘first in – best dressed’ for those
agents wanting to attend.
Click Here to download the details and RSVP by 03MAR.

Re-discover the Cook Islands
Adventure World has a great Cook Islands Stay Pay deal at the
4-star Pacific Resort Rarotonga for travel 01APR10 to
31MAR11.
Stay 7 nights and pay 6 nights from $1260 per adult share
twin, land only. The price includes Garden Studio
accommodation, daily Island Breakfast, return airport
transfers, welcome tropical juice on arrival and fruit plate in
room, free use of snorkelling gear, kayaks, sunloungers and
beach towels.  Children aged up to 12 years stay for free
(using existing bedding).
The 64-room boutique resort is set in six acres of lush tropical
gardens on the edge of Rarotonga’s most spectacular white
sand lagoon.  Call 09-539 8106.

VIP Team Nth Shore update 09MAR
Travel agents are invited to the VIP North Shore update
on Tuesday 09MAR at the Spencer on Byron Hotel,
Takapuna from 5.30 to 7.30pm, with drinks and nibbles.
The VIP Team – Jacquie, Alana and Laura – will use a
new format promising fun and competition, with spot
prizes and the chance to win two return tickets from
Auckland to Port Vila courtesy of Air Vanuatu, plus two
nights at Iririki Island Resort & Spa and two nights
Grand Hotel & Casino.
Agents will be updated on the VIP Team’s products in
Samoa, the Cooks, Vanuatu and Tahiti.
Due to catering commitments, a nominal No Show Fee of
$10pp will apply.
RSVP today to laura@sunseeker.co.nz by 02MAR.

Helping Aitutaki
Air New Zealand and Air Rarotonga are continuing to
offer special discount fares of $419 from Auckland to
Aitutaki on the condition that those who purchase them
intend to help repair the damage inflicted on the island
by Cyclone Pat.
Air New Zealand manager David Bridges told CINews
Online that the airline is doing what it can to help
Aitutaki, ferrying gear, cargo and tradesmen over from
New Zealand. He added that over the next couple of
weeks, fares will be reviewed and re-worked to
accommodate the needs of relief workers.
Air Rarotonga is also discounting fares for those who
want to help the Aitutaki cause. Managing director Ewan
Smith told CINews Online that it is offering a $99 one-
way fare for the weekend, to be used by friends and
relatives of those affected by Cyclone Pat.
Tourism Cook Islands chairman Tata Crocombe says that
once Aitutaki pulls out of its emergency phase, hoteliers
and airlines will consider working together to offer
packages to tourists so as to “assist Aitutaki in getting
back on its feet”.

ASIA

South Pacific seeks investors
The South Pacific Tourism Organisation says the regional
conference in Samoa last week aimed to connect potential
investors with tourism opportunities in the region.
Acting chief executive Andrew Nihopara said the conference aim
was to encourage investors and financial institutions to strengthen
tourism infrastructure.
He said there are many untapped tourist opportunities around the
Pacific region.
“It’s just looking at the opportunities, scoping the opportunities at
this stage, to see whether there is any genuine interest in terms of
investment in infrastructure, which is one of the key challenges
that tourism faces in the region.”

Great value Vietnam
When it comes to Vietnam, Adventure World’s hottest selling
private journey is the 8-day Highlights of Vietnam tour from
$1231pp share twin.  Your clients get 7 nights accommodation, 7
breakfasts, 1 lunch, domestic airfares, transfers and sightseeing as
per itinerary, including entrance fees and an English speaking
guide.
This tour takes them
from Saigon into
the water world of
the Mekong Delta,
then north to
imperial charm of
Hue and heritage
charm of Hoi An
before arriving in
the capital, Hanoi.
Plus travellers have the option to upgrade to 4 or 5-star
accommodation.
If they want still more Vietnam, then add on the 2-day/1-night
Mekong Homestay pre-tour from $258pp share twin, or the 3-day/
2-night Halong Bay Escape post-tour from $500pp share twin. Call
AW’s Asia specialists on 09-539 8103.
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www.thailand.net.au

TOURISM AUTHORITY OF THAILAND

IS REPRESENTED IN NEW ZEALAND BY

FRANCIS TRAVEL MARKETING, DX: CX10152,

Tel 09-444-2298,  enquiries@francistravelmarketing.co.nz

Check out the new-look website

CHIANG MAI

Chiang Mai, with its 700-year history, merges the past with the present. Its
rich traditional heritage and unique culture is a perfect foundation for
the development of the city.

Chiang Mai is one of the few places in Thailand where it is possible to find
in the heart of the city centuries-old chedis and temples next to modern
convenience stores and boutique hotels. The original city layout still exists
as a neat square surrounded by a moat with vestiges of the fortified wall
and its four main gates offering prime access to the old town.

Tourists are surprised by the fact that there is always something new to
discover in Chiang Mai. Intriguing diversity among ethnic tribes coupled
with breathtaking scenery makes it one of Asia’s most attractive tourist
destinations.

The old city with its fascinating indigenous cultural identity – diverse
dialects, cuisine, architecture, traditional values, festivals, handicrafts and
classical dances – makes it a prime location in its own right. In addition,
the presence of hill tribes and their wealth of unique cultures enhance its
distinctive diversity.

Chiang Mai is also blessed with mountains, waterfalls, and other nature-
based tourist attractions. Its residents are warm, gracious and congenial,
providing authentic hospitality and making visits memorable and
meaningful.

Chiang Mai is around 700km north of Bangkok at
an elevation of some 300m. It borders Myanmar
on the north, and its terrain is mainly comprised
of jungles and mountains, which are home to
the hill tribes. In addition, wildlife and exotic
flora may be found in the national parks.
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SE Asia’s top

destinations

from

Level 10, 120 Albert St
PO Box 6247 Wellesley St, AUCKLAND
PH: 0 969 7600   FX: 9 969 7474
bangkokair@airlinemarketing.co.nz

CLICK HERE
FOR THE

JAN 2010 MAP

Now with
Lao Airlines (QV) and
Berjaya Airways (J8)

US$60

China’s e-bikes roll
Chinese commuters in their millions are turning to electric
bicycles - hailed as the environmentally-friendly future of
personal transport in the country’s teeming cities.
Up to 120 million e-bikes are estimated to be on the roads in
China, making them already the top alternative to cars and
public transport, according to recent figures published by
local media.
The bikes have been hailed as an ecologically-sound
alternative in a country which is the world’s top emitter of
greenhouse gases, with their rechargeable batteries leaving a
smaller carbon footprint than cars.

THE AMERICAS New season = huge savings at Whistler
with SKIMAX
The Innovative Travel Co. advises their specialist Ski &
Board programme SKIMAX is offering great early booking
deals for the new 2010-11 season at Whistler. One package,
saving 40% on 7-night stays in a Studio Junior Suite at the
Westin Resort & Spa, is priced from A$889pp twin including
a 6-day lift pass.  Stay 7 / Pay 5 nights in a Studio Valley View
Suite at Pan Pacific Mountainside from A$965pp twin
including a 6-day lift pass.
Both offers are valid for travel 25NOV to 16DEC10 and must
be booked by 30APR10.
Prices for other dates are available.  Freephone 0508 100111
or email: info@skimax.co.nz

Best of East USA
TrekAmerica takes travellers off the tourist path on its
popular 14-day Best of the East camping and lodging tour for
18 to 38’s, says Adventure World.
Leave New York for Washington DC and a night time
illumination tour of the monuments. Hike the Appalachian
Trail at Shenandoah National Park, and in West Virginia opt
for an optional whitewater rafting or tree-canopy zip-line
adventure.
Known to the Cherokee people as the ‘Place of Blue Smoke’
the Great Smoky Mountains offer some great walking trails
to explore. Expect a big slice of Southern charm on arrival in
Nashville, and then hit the Kentucky bourbon trail en route to
Indiana. So much to discover in Chicago, before crossing
into Ohio and on to Niagara Falls for the ‘Maid of the Mist’
cruise, then a final stop in the Finger Lakes region before
tour ends in the ‘Big Apple’. Trip is priced from $1883pp.
Phone Adventure World on 09-539 8102.

US companies and Cuban authorities are to meet

in the coming weeks to discuss possible tourism

by US citizens to Cuba in the event that Washing-

ton lifts its decades-long embargo.

Universal’s wizard Orlando package
Universal Orlando has released a new vacation package
starting 28MAY to coincide with the spring 2010 opening of
The Wizarding World of Harry Potter.
The package includes a four-night hotel stay and admission to
Universal Studios parks starting at US$285 per adult, or
US$829 for a family of four, at a hotel near the park. Also
included: early park admission, breakfast at the Three
Broomsticks restaurant and Universal Express Access passes
to select attractions and shows. www.universalorlando.com
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I wanna go through SFO
While most destinations encourage tourists to visit their
hotels, restaurants and attractions, San Francisco International
Airport (SFO) wants more travellers to go through the airport.
“Nearly half a million people fly annually between San
Francisco and New Zealand and Australia,” said SFO’s
Deputy Director Kandace Bender. “But most of those
passengers are flying to SFO to stop in San Francisco. We
want people to choose SFO even if they are flying on to others
parts of the U.S.”
To win over more Kiwi travellers, SFO is launching a local
marketing campaign, “I Wanna Go Through SFO,” aimed at
raising the airport’s profile as a gateway to other U.S.
destinations. The campaign reminds New Zealand travellers
of the appeals of connecting through San Francisco.
“Connecting is much easier at SFO. All of our terminals are
‘under one roof,’” Ms Bender said. “We have the largest
international terminal in North America packed with
restaurants, shops and spa services – along with the latest
baggage screening technology and a Customs facility that can
process 5,000 passports per hour.”
SFO and Auckland International Airport have partnered to
feature SFO’s campaign on outdoor and in-airport advertising
in Auckland next month. Auckland destination and airport
advertising, provided by Tourism Auckland, currently appears
in SFO’s International Terminal.
Social and viral media promote the SFO campaign and the
Airport’s online communities on:
Facebook: http://www.facebook.com/pages/I-Wanna-Go-
Through-SFO/282774097167
YouTube: http://www.youtube.com/user/TheSFOAirport
and @SFOgal on Twitter: http://twitter.com/SFOGAL

AFRICA / MID EAST

Autumn Colours Extravaganza
Your clients can join Tauck for a fall foliage tour showcasing
a charming corner of America as the leaves turn to red, gold
and orange. There are two Tauck tours to choose from, the 8-
day Classic New England from $3857pp share twin and 11-
day grand Autumn New England from $5168pp share twin.
Both still have space available on SEP10 and OCT10
departures ex Boston. Tauck’s fall journeys are designed in a
“circular route” to take in the many different stages of
changing colours – this means more opportunities to see
colourful foliage throughout the journey. The transformation
to Autumn colours takes, from start to finish, six weeks.
Adventure World recommends booking early to avoid
disappointment. Call 09 539 8102.

This is no Pyramid Scheme
On Contiki’s 8-day Egypt and the Nile tour, your clients will
not only see all the famous sites, like the Great Pyramids and
Sphinx in Giza, the Temple of Karnak and Valley of the Kings
in Luxor, they’ll also have the opportunity to admire the
scenery from the deck of their cruise ship as they sail from
Aswan to Luxor – complete with pool, sun deck, bars,
restaurant and a nightclub.
Here’s just a taste of what they’ll get up to on their trip:
Cairo: Enjoy shopping at the Khan El Khalili bazaar and visit
the Citadel, Alabaster Mosque and Sultan Husan Mosque
Giza: Take a guided tour of the Great Pyramids and Sphinx
Aswan: Sail on a tradition felucca, view the Unfinished
Obelisk and High Dam and see the Botanical Gardens
Nile Cruise: View Kom Ombo, the Temple of Two Gods
Edfu: Visit the Temple of Horus; take a horse and buggy ride
Luxor: See the Colossos of Memnon; take a guided visit of
the Temple of Karnak and be guided in the Valley of Kings.
One of Contiki’s Time Out tours, it is priced from $1609pp
twin share (land only) and includes accommodation, all
transport, most meals, city sightseeing and the benefit of
Contiki’s experienced and fun road crew.

EUROPE

V8 Supercars at Abu Dhabi
As part of its partnership in Australia’s V8 Supercar
Championship Series, Etihad Airways this week carried more
than 400 V8 team members, officials and commentators from
its three Australia destinations of Brisbane, Melbourne and
Sydney to Abu Dhabi and then on to Bahrain.
This year for the first time, the series has added the new Yas
Marina Circuit in Abu Dhabi to the Championship.
New Zealand driver Shane van Gisbergen made a strong start
to his 2010 V8 Supercar campaign at the Yas Marina circuit in
Abu Dhabi on the weekend, setting a new lap record on his
way to sixth in the first race of the season. He finished race 2
in third place and is now fourth on points for the
Championship behind Jamie Whincup, Mark Winterbottom
and Craig Lowndes.

Space on Oberammergau extension tour
Tauck World Discovery has limited space available on the
18JUL, 01AUG, 15AUG and 29AUG10, 5-day/4-night
Oberammergau extension featuring Munich, Salzburg and two
nights in Garmisch with tickets to the Passion Play, an
extension that does not require linking to another Tauck
journey.
Tauck’s longer trips featuring the Passion Play are sold out,
advises Adventure World, but this 5-day trip is a great
opportunity for your clients to see the Passion Play in Tauck
Style.
Premier seating in Section 1A, the best seats available for this
famed event, with prices starting at NZ$3708pp share twin.
Guests will enjoy a stay at the charming, family-owned Hotel
Obermuehle in the Bavarian Alps, guided Munich sightseeing
during an overnight at the landmark Bayerischer Hof, a
guided tour of 17th-century Schloss Nymphenburg, former
summer home to Bavarian royalty, a day spent exploring
Mozart’s lovely hometown of Salzburg, with accommodation
at the landmark Hotel Sacher Salzburg, and more.
For details phone Adventure World on 09-539 8102.
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Earn $400 commission

 

Premium Small Group Tour 

 

 

 
 

A leisurely paced, premium small group 18 day tour, escorted from NZ 
by aviation enthusiasts Kevin & Melanie Salisbury through their home 

counties in the South of England. 

 

  
 

Hendon – Saffron Walden - Duxford – Rye – Sheffield Park - Brighton 
 Arundel – Tangmere – Portsmouth – Bucklers Hard – Beaulieu 

Yeovilton – Bath - Weybridge 
 

Highlighting 
 

 
 

The Greatest Warbird Event in Europe produced by  
The Fighter Collection in association with  

Imperial War Museum, Duxford 
                    
 
 
 

   Melanie Salisbury – Going the extra mile! 
                  Frontier Travel, 38 Westminster Drive, 

                   Cambridge Heights, Tauranga                   
                   Ph 07 578 8759  Fax 07 578 8757 

                   e-mail melanie@frontiertravel.co.nz 
       Registered Office 300 Richmond Rd, Auckland                                                                                                      www.frontiertravel.co.nz                        

Tour Highlights
•     Full day at the Royal Air Force
      Museum, Hendon
•  Duxford “Flying Legends”

 Airshow
•  Imperial War Museum, Duxford
•  Rye Medieval Town
•  Bluebell Railway
•  Brighton including Specialty

 Dinner
•  Arundel Castle
•  Tangmere Military Museum
•  Portsmouth Navy Dockyard
•  Bucklers Hard 18th Century

 Village
•  Beaulieu National Motor

 Museum
•  Yeovilton Fleet Air Arm Museum
•  Bath World Heritage City
•  Brooklands, birthplace of British
        Motoring & Aviation
Tour Features
• Leisurely Paced
• Small group, max 20 guests
• Unique itinerary
• Mostly 2 night stays
• Quality accommodation
• Escorted from NZ
• Short journeys between points
        of interest
• Flexible return date
Inclusions
• Economy return airfares on

Cathay Pacific
• Accommodation with private

facilities.
• Transfers
• Private Coach Transport
• All breakfasts
• Dinners as stated including

specialty dinner in Brighton
• Tour Escorts from NZ
• Sightseeing as stated
• Gold Pass for the Airshow

Independent Travel Broker Melanie Salisbury
has just a few spaces left on her 18-day escorted
Planes, Trains & Automobiles tour of the South
of England, departing 7 July 2010.

This tour is a must for clients with a passion for
the history of aviation, the age of steam and
vintage, veteran and classic cars.

Click Here to download the brochure and call
Melanie at (07) 578 8759   Mob: 021 076 8308 

Email: melanie@frontiertravel.co.nz

Self-drive Europe
in a new vehicle
Your clients can tour Europe in a brand new
tax free Renault and enjoy amazing early
bird specials, says Adventure World.
Now is the time to book to receive 7 free
days on all models, or 9 free days on Scenic
models plus 50% off delivery and return
fees.  For sale to 31MAR10 and travel in
2010.
Renault rates include your clients’ choice of
a brand new Renault; unlimited kilometres;
full insurance with no excess in 42 countries;
no additional driver charges; minimum age
18 years; no upper age limit; 24 hour
roadside assistance and full factory warranty.
A new model for 2010, the Twingo 2 door
petrol 1.2L is priced from $1429 for a 21-day
hire plus 7 free bonus days. Another new
model is the Fluence diesel 1.5L, from
$1999 for a 21-day hire plus 7 free bonus
days.
Call Adventure World for the ebrochure or a
quote on 09-539 8102.

Shroud of Turin on display
Some two million people are expected to view
the Shroud of Turin, the purported burial cloth
of Jesus Christ, when it goes on public display
for the first time in a decade.
Already more than one million people have
reserved their chance to view the relic in the
northern Italian city’s cathedral between
10APR and 23MAY, according to a Turin
alderman. Pope Benedict XVI will pay homage
to the shroud on 02MAY.
Bookings to view the Shroud can be made
online at www.sindone.org.

Headwater’s Luxury Escapes
For those clients wanting to combine an
activity holiday with luxury accommodation,
check out the recently released 2010
Headwater Walking and Cycling brochure.
For example the ‘Heart of Portugal Walk’
explores the Portuguese Beira, an
outstandingly beautiful, and totally
undiscovered, region of magnificent
mountains, lush gorges, turquoise lakes
and pretty white villages unchanged over
the years. Headwater’s base for the week,
is the 24-room, exclusive 4-star Convento
de Belmonte, offering sweeping valley
views from its candle-lit dining room.
Elsewhere, cyclists following the Loire
Gastronomic Cycling route will spend two
nights in the luxurious 4-star Chateau de
Chissay, and those touring Cataluyna get to
stay in the magnificently restored 4-star
Hotel Castel d’Emporda.
For more walking and cycling holiday
ideas, call Adventure World on
09-539 8102.
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AVIATION
Qantas to reconfigure to A380 standard
Qantas is to reconfigure its Airbus A380 fleet to meet the
changing demands of the airline’s international customers.
QF will invest A$400 million in a project that will also see
it upgrade seating and inflight entertainment on nine Boeing
747-400 aircraft.
Qantas ceo Alan Joyce said the changes would provide all
long haul customers with a leading edge and consistent
inflight experience and ensure the airline was best placed to
meet forecast changes in premium cabin demand.
Twelve of the carrier’s Airbus A380 aircraft will offer a 14-
suite first class cabin on daily services from Sydney and
Melbourne to London via Singapore and Los Angeles. They
will be refitted to reduce Business seating and increase
Premium Economy and Economy seating. Actual seat
numbers are to be confirmed subject to discussions with
Airbus and suppliers, but could add as many as 100 more
economy seats to the aircraft.
The remaining eight A380s will be delivered from 2012 in a
550-seat, three-class configuration with no first class cabin.
Nine B747-400 will be upgraded and fitted with Qantas’
A380 standard seats and inflight product, including a fully
flat Skybed sleeper seat in Business, Marc Newson
designed and Recaro manufactured seats in Economy and
the latest Panasonic AVOD inflight entertainment in all
classes.
First class cabins will be removed and Business seats
installed in their place, and the three-class configuration

Turkish Airlines okayed for Australia
Australia has signed an air-services agreement with Turkey
that will allow Turkish Airlines to immediately begin up to
five direct flights a week between Australia and Turkey.
Qantas will have the right to do likewise but the Sydney
Morning Herald says QF told it there were ‘’no current
plans’’ to fly direct to Istanbul.
Turkish Airlines wants at least three flights a week between
Istanbul and Sydney.

Qantas half-year results
Qantas last week reported an A$58 million profit for the half-
year ended 31DEC09, down 72% from the A$210 million
earned in the same period a year ago. It conceded the figure
was the worst first-half result since the airline was floated in
1995. Sales at A$6.9 billion, were down 14%.
Jetstar, meanwhile, trebled its earnings, while the Qantas
frequent-flyer program doubled its earnings.
Group traffic increased 1.2% to 51.49 billion RPKs against a
2.2% decline in capacity to 62.47 billion ASKs. Load factor
improved 2.7 points to 82.4% but yield decreased 14.9% to
A10.28 cents. There were some significant differences within
those numbers, with Qantas International suffering an 8.9%
drop in RPKs to 25.73 billion while Jetstar International
experienced a 40.2% leap to 5.53 billion.

BA wins legal battle with cabin crew union
British Airways cabin crew have lost their legal bid to stop the
airline from imposing cost cutting measures, including
reducing cabin crew numbers.
The Unite union had said the existing crew numbers were
fixed by collective agreements and were expressly
incorporated into individual contracts.
BA had argued that reductions in staff on Worldwide and
Eurofleet flights did not violate individual cabin crew
members’ contracts, and the judge ruled in the airline’s favour.
Unite was re-balloting its 12,000 BA cabin crew members for
industrial action, with a result due February 22.

JAWS workshops coming your way
The Joint Airline Workshops - JAWS - team are on the road
around the North Island 11-25MAR, updating agents at fun
sessions with amazing air ticket lucky draws and lots of lucky
door prizes of airline goodies.
One of the major prizes will be drawn at each venue.
Check out the details of venues and prizes on page 13 and get
those RSVPs in.  The JAWS airlines are FJ, AF, KL, TN, NF,
LY, JJ, BD, PR, AM and US.

Lufthansa pilot strike 22- 25FEB10
Due to the Lufthansa pilot strike, the airline has advised there
will be some disruptions to the Lufthansa flight schedule
between now and Thursday 25FEB.
The full list of flights that will operate during the strike period
can be found at: www.lufthansa.com
For New Zealand agents, full information and the LH re-
booking policy can be found on the LH travel agents website :
www.lufthansaexperts.com
Lufthansa apologises to all agents and passengers for any
inconvenience caused by the strike.

Gatwick monorail progress
Gatwick airport’s inter-terminal monorail shuttle service,
which closed last September for a £44m refurbishment, is
expected to be operational in July, a month ahead of schedule.
Six new 14-tonne carriages have been lifted into position on
the monorail track and will spend the next few months being
tested.
The refurbishment programme encompasses the carriages,
track and stations, replacing a system which had been in place
since 1987.
The new service is an important part of Gatwick’s near £1
billion investment programme to modernise the airport.

Pacific Blue’s domestic on-time performance is off to a

flying start for the new year with 94.9% domestic OTP

recorded in January. In 2009 Pacific Blue achieved an

average monthly domestic OTP of 92.3%.

will offer 359 seats (58 Business,
36 Premium Economy and 265
Economy), an increase of 52 seats
overall.
The reconfigurations will begin at
end of next year and take until late
2013, adding the equivalent of
more than three B747-400s to the
Qantas fleet.
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JAWS
JOINT AIRLINE WORKSHOPS 2010

Prizes galore!

WHANGAREI THU11MAR

NAPIER TUE 16MAR

  The Crown Hotel, cnr Bridge & Hardinge Sts  from 5pm

PALMERSTON NTH WED 17MAR

  The RSA, 200 Broadway Ave  11am-2pm

NEW PLYMOUTH THU 18MAR

  The Devon Hotel, 390 Devon St  11am-2pm

TAURANGA TUE 23MAR

  The Tauranga Club, 72 Devonport Rd  11am to 2pm

ROTORUA WED 24MAR

  Distinction Grand Tiara Hotel, 390 Fenton St 11am-2pm

HAMILTON THU 25MAR
  Wintec gate 5, Tristam St  from 5pm

  Forum North, Rust Ave  from 5pm

2x foc TN AKL/PPT
2x foc NF AKL/VLI
2x foc FJ AKL/NAN
2x foc KL gateway to AMS
2x foc LY BKK/HKG to TLV
1x foc PR SYD/MEL to MNL
1x foc US Air Domestic US
plus lots of tasty door prizes!

PAL B777-300ERs for Australia

Commercial Points Plus Pay
Qantas Frequent Flyers can make a booking
through the commercial booking engine and
at the end of the transaction when payment is
to be made; they have the option of using
points as payment. This is known as
Commercial Points Plus Pay and is a separate
process to Qantas & Jetstar Any Seat Awards
on qantas.com.
The points pay slider function has now
changed so that Members can redeem as little
as 8,000 points on Australian Domestic
bookings and 18,000 points on International
bookings.
Previously, the minimum points level was set
at the equivalent Classic points price per
person for the itinerary (e.g. for Sydney -
London the Member would currently need to
redeem minimum of 128,000 points). When
using Commercial Points Plus Pay, the
Member will be able to book travel for a
number of passengers and use the minimum
of 8,000 or 18,000 points (e.g. 4
passengers travelling Sydney - London and
the Member can use 18,000 points in total
and pay the rest in cash).
The enhancement opens up Any Seat Awards
to a much wider set of Members and the
change will only apply to online Commercial
Points Plus Pay bookings made through
qantas.com. Please note there is no change to
the points plus pay slider function available
through Qantas & Jetstar Any Seat Awards.

Philippine Airlines last week began
operating its brand new Boeing 777-
300ER on its Sydney and Melbourne
services.
The carrier says the 370-seat aircraft’s
arrival one month ahead of schedule will
set new standards on the Australian
routes, offering a larger and more
spacious aircraft with wider seats, wider
aisles, more headroom and seat-back
video on demand in both classes.
Its Mabuhay business class will offer the
only fully flat beds on direct flights
between Australia and Manila.
The significant new investment in the
Australian market by Philippine Airlines
includes the 18MAR launch of PR’s new
twice-weekly A330 services from
Brisbane.
A new schedule coinciding with the
introduction of Brisbane services will see
the 777 fly five times a week from
Sydney to Manila and three times a week
from Melbourne, in addition to another
two Melbourne A330 services each week.
Philippine Airlines is represented in NZ
by Aviation & Tourism.

Cathay Pacific CEO Tony Tyler has told

Business Spectator’s Isabelle Oderberg in

an interview that he believes Qantas’ dual-

branded strategy, with both a no-frills and

premium brand, is the right one.

RSVP
HERE

You’re invited!
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CRUISE NEWS

Bermuda  Cruises   from $899
Caribbean Cruises   from US$399

Europe Cruises  from US$899
Panama Canal Cruises  from US$799

Mexico Cruises   from US$499
South America Cruises  from US$599

Hawaii Cruises  from US$1899

THIS WEEK’S 5-DAY FLASH SPECIALS

2010 BROCHURE

CLICK HERE

TO VIEW

Tel: 09-444 2298

Fax:09-442 4228
CLICK HERE

FOR WEBSITE

Europe’s finest river cruises

Fijime - Cruiseme
Tourism Fiji will attend the Seatrade Cruise
Shipping Convention in Miami next month,
the second time the NTO has waved Fiji’s
flag at the big event.
Tourism Fiji boss Josefa Tuamoto told Fiji
Times Online that the aim was to forge
relationships with new cruise lines in an
effort to increase ship visits to Fiji.
He said part of the tour would be to create
awareness of the “Fiji me” branding with the
focus on “cruise me” as tag line for the
maritime/cruise industry.
“We will also be meeting with existing cruise
line companies visiting Fiji to reaffirm that
Fiji remains the premium cruise destination
to visit,” said Tuamoto.
“We will focus on showcasing and strengthen
global awareness on Fiji as a lucrative
cruising and yachting destination and to
fortify the efforts of the South Pacific Cruise
Alliance through regional marketing, and
through the concept of the Pacific Village.”

RCI to double Sydney based fleet
Royal Caribbean International is
to homeport its superliners
Rhapsody of the Seas and
Radiance of the Seas in Sydney
from October next year,
effectively doubling its capacity
ex-Sydney for the season. The
ships will offer cruises in
Australia, New Zealand and the
South Pacific during the
summer months OCT11-APR12.
The 2100-pax Radiance will be
the newest cruise ship ever to be
based in Australia for local sales
and the decision follows closely on the
opening of a Sydney office by RCI.
Gavin Smith, managing director, Royal
Caribbean Cruises Australia said, “The move
is a demonstration of the strength of the local
cruise market, and is in response to demand
from American, European and Asian visitors
to experience Australia and our region

onboard our cruise ships. The move will
double the number of tourists the company
brings to Australia each year to more than
30,000.
“We’re supported by the exceptional efforts
of our international sales and marketing
teams, particularly in North America, UK,
Europe and Asia who help to generate

demand for cruises down-under
and our cruise-tour team does a
great job in working with local
tourism operators to provide a
wide range of uniquely
Australasian experiences for all
our guests,” he added.
At 293 metres in length, Radiance
of the Seas is a big sister to
Rhapsody of the Seas.
It offers balconies on 55% of
passenger cabins and has a wide
range of innovative features
including a half basketball court,

mini golf, dedicated cinema, kids’ swimming
area with waterslide, a nine-deck atrium and
five restaurants including two signature fine
dining experiences.
The company will release itineraries for the
two-ship 2011-12 cruise calendar in late
March 2010.
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February is Viking’s Travel Agent Appreciation Month and we would like to show our appreciation and gratitude to you, our valued travel partners. 
Your support has led us to become the world’s most award-winning river cruise line. While your clients save A$1,250 per person, you earn A$250 

Bonus Commission on each booking you make before 01 March 2010. Just send us the coupon attached.

2010 River Cruise Journeys – Europe, Russia, Egypt & China:
Earn A$250 Bonus Commission per booking – Valid on all 2010 bookings made before 01 March, 2010.

For bookings and information contact Viking today toll free 0800 447 913 or 
email newzealand@vikingrivercruises.com. Visit www.vikingrivercruises.com.au

Conditions apply. Contact Viking River Cruises for details. Offers expires 01 March 2010 and valid on 2010 sailings only. Must refer to booking code 10K at the time of booking. 
Bonus Commission is not  combinable with any other coupons or travel vouchers. Bonus Commission not valid on FAMs, wholesale bookings or charters. 

T H E  W O R L D ’ S  L E A D I N G  R I V E R  C R U I S E  L I N E . . . B Y  F A R ®

ACCOMMODATIONShe’ll be apples on Celebrity
When Celebrity Cruises’ Celebrity Eclipse
launches in April, guests will find the first
“Celebrity iLounge” onboard. Designed to
offer what guests said they wanted most in
an internet café: easy access to the
internet, inspiring classes and new
products.
The Celebrity iLounge will offer three
main areas: a series of 26 workstations
where guests can check their email, or
print boarding passes; a retail space
offering cruisers the opportunity to see
and try out the latest MacBooks®, iPods®
and accessories; and an enrichment centre
with a 56-inch flat-screen TV for use
during classes where staff will offer guests
tips on Mac or iPod usage.
Celebrity Cruises is an authorized Apple
reseller.
The Celebrity iLounge will also feature on
Celebrity Silhouette, which launches in
2011, and the fifth ship in the Celebrity
Cruises Solstice Class fleet, which
launches in 2012.

Novotel Christchurch Cathedral Square opens
Christchurch’s new Novotel, the first international four-star plus hotel to open in
the city since 1996, held an official opening event last week.
Around 100 guests from throughout New Zealand attended the opening event at
Novotel Christchurch Cathedral Square.
Novotel Christchurch Cathedral Square has gone to great lengths to seamlessly
incorporate the old with new. As part of the Novotel development Warner’s Hotel,
which dates back to 1863, has been fully restored to its former grandeur.
The hotel features 193 rooms, including 39 Warner’s Heritage rooms and suites,
located in the refurbished Warner’s Hotel wing of the complex, and 154 rooms
and suites in the new 14-storey tower.

M&C Hotels profits slip
Millennium&Copthorne Hotels New Zealand Ltd,
New Zealand’s largest hotel operator, has reported a
net profit after tax of $12.4 million in the year to
31DEC09, down from $17.8m in the same period last
year.
The National Business Review reports that M&C
revenue of $108m was down from $123.7m last year.
The profit before tax of $18.9m was down from
$26.6m last year.
The company owns, leases, manages and franchises a
portfolio of 30 hotels across New Zealand worth
$610.8m.

Outrigger Twin Towns appointment
Outrigger Hotels & Resorts has announced the
appointment of Niel Mason to the position of general
manager at the 360-room Outrigger Twin Towns
Resort at Coolangatta / Tweed Heads.
Mr Mason has almost 20 years’ experience in the
hospitality industry having held senior roles at a
range of hotels throughout Australia. He was most
recently general manager of a 298-room resort at
Mermaid Beach and was at one time general manager
at a resort the Group previously managed in
Coolangatta.

New directory from Host Accommodation Group
The Host Accommodation Group says it is surging ahead with a successful
marketing programme and a growing membership of 90 properties, making it one
of the largest accommodation groups in the country.
Host Accommodation has just released its 2010 2nd Edition Accommodation
Directory. This directory features more properties and locations than ever before.
Copies of the directory are available from any Host Accommodation property or
by clicking on Order Accommodation Directory at
www.hostaccommodation.co.nz or calling 0508 91 92 93.
All Host Accommodation Group properties are annually assessed by Qualmark
and they are pleased that a growing number of member properties have exceeded
Qualmark’s environmental standards and have been awarded an Enviro Green
certification. For the first time, these properties will be identified with the
distinctive green Enviro Award logo.
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INDUSTRY
Latest TATS Industry Offers
Terrace Downs Resort, Canterbury
This stunning property, perched on the banks
of the Raikaia River within an hour’s scenic
drive from Christchurch Airport and 20mins
from the Mt Hutt access Road, is offering
Deluxe Terrace Villa Suites:
1Bdrm from $220 per night for 2 pax
2Bdrm from $297 per night for 4 pax
3Bdrm from $347 per night for 6 pax
… and Fairway Chalets:
4Bdrm from $550 per night for 8 pax
Eligibility: All Industry
Minimum 2-night stay required and rates are
applicable Thu-Fri-Sat nights only.
See www.tats.co.nz for full details

Air Vanuatu Firm Space
Return Economy Class firm space fares from
Auckland to Vila
$249pp plus taxes/fuel of approx $240
Valid for travel to 31DEC10
Eligibility: TATS Club Members + One
Companion
See www.tats.co.nz for full details

Two-Night Blenheim Package
Includes 2 nights accommodation at the
Heartland Hotel Marlborough, return
Interislander Ferry transfers and a 2-day
Thrifty Rental Car Hire
From $265pp based on share twin/double
occupancy
Valid for travel 16MAR10 to 19DEC10
See www.tats.co.nz for full details

Interislander Ferry
TATS now has industry rates on Interislander
Ferries
Passenger fare of $48 per adult one way
Vehicle fares starting from $140 one way
Eligibility:  All Industry
Valid for travel to 31MAR11
See www.tats.co.nz for full details

Holiday Inn Wellington
Prices start from $140 per room per night incl
GST, based on share twin/double occupancy.
Valid for travel to 31DEC10
Eligibility: All Industry
See www.tats.co.nz for full details

Central Auckland Mercure Hotels
Mercure Auckland $95 per room per night
Mercure Windsor $85 per room per night
Prices are based on share twin/double
occupancy
Valid for travel 01APR10 to 30SEP10
Eligibility: All Industry
See www.tats.co.nz for full details

Webjet on TV
Australia’s “multi award winning online
travel service” Webjet, has begun advertising
its webjet.co.nz service on New Zealand TV.
In a business analysis in The Australian a
couple of weeks back, Tim Morris at Wise
Owl says “Webjet took advantage of cheaper
media deals during the downturn to boost
brand awareness and cement its leadership in
local online airfare bookings. TV marketing
commenced in January 2009 and the strategy
has paid off, with the online market share gap
between its nearest rival (Flight Centre)
widening during the year.
“Further validation of the strategy is provided
by the company’s financial performance,
which is tied to total transaction values
processed on its website. Over the past four
years TTV has grown at an average
compound rate of about 50 per cent a year.
The half year to December saw revenues
increased 32% per cent to A$18.4 million, net
profit grew 40% to A$5.2m.
“This latest result extends a strong record of
revenue and earnings growth since the
company first turned into the black in 2005.
Having recently expanded its service offering
to include hotel bookings, it’s likely the trend
will continue.”

Organising a function?
Social events are a part of the travel industry, with product updates, destination launches,
marketing initiatives and various functions seemingly being held every week.
Anyone who organises functions in the industry will find plenty of interest at Convene
Auckland at SKYCITY Convention Centre on 20APR. The event showcases venues,
speakers, trade display companies, corporate gift suppliers, caterers and more. It also
includes educational seminars and entertainment (details to be confirmed).
Anyone who organises events and/or functions can register for Convene Auckland at
www.conveneauckland.co.nz
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