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Give your clients the best of the South on a Kirra 
Tours 7 Day Tranz Alpine tour. Luxury coach travel, 
quality accommodation and great value!
NEW ZEALAND COACH TOUR EXPERTS!

7 Day New Zealand Tranz Alpine Tour

For further information contact Kirra Tours on 0508 3675 4772
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Tel: (09) 360 7311  or  0800 11 73 11

Email: info@worldjourneys.co.nz  www.worldjourneys.co.nz

Guaranteed escorted departure
Departing 9 June 2010   click here

Skycouch makes headlines
News of Air New Zealand’s “cuddle class” Skycouch concept has
predictably gone global and must be amongst the most high profile
publicity the carrier has ever generated.
Following on closely from the exposure it gained from its pink
uniforms, “cougar” promotion and nothing-to-hide ads, the national
carrier has added immeasurably to its own reputation -  and that of
“New Zealand Inc” - for innovation, ingenuity and novelty.
In his AirlineReporter blog for the Seattle Post-Intelligencer, David
Parker Brown gives Air New Zealand an Awesome Medal for the
Skycouch, saying it takes economy class to the next level.
Across the web, the comments have been overwhelmingly positive,
with the only reservations being that the Skycouch may have
limitations for tall pax.

Premium Spaceseats impress too
Air New Zealand is predicting dramatic growth in premium travel,
specifically Premium Economy, and will be boosting capacity in this
class on its new fleet of 777-300 aircraft by 39% over the numbers
available on 777-200s and 28% more than on its 747-400 fleet.
While much of the media comment has been about “cuddle class”,
those who mentioned the new Spaceseats have been impressed.
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  Fake Maori bundled off wharf
News that cruise passengers have been getting a traditional
Maori welcome at the Port of Tauranga from a troupe of fake
Maori performers has spread worldwide.
Newspapers in Europe and elsewhere are carrying the
Associated Press story and many travel industry publications
and bloggers are quoting from the NZ Herald and Bay of
Plenty Times. All are making much of the fact that the troupe’s
organiser, a Maori, was reported as saying she had no option
but to hire foreigners. Terina Puriri said it was because “some
of our Maori are too slack to promote themselves ... some of
our Maori are too lazy to get out of bed to do that.”
Tauranga-based Discovery Heritage Group, run by Ms Puriri,
reportedly held contracts with some cruise ships to provide
“cultural liaison” and Maori performances for passengers.
Ms Pururi, who is said to have Maori, German and English
ancestry, told the Herald she employed a range of
nationalities, including French and Israelis, but the Port
management has now banned them from its wharves.
“These folk were invited onto the port and we were told they
were NZ citizens and that is a breach of port security,”
Graeme Marshall, the port’s Commercial Manager is quoted
as saying.
Kaumatua are reportedly upset at local Maori being labeled
lazy, pointing out that they have Maori operators that are
operating successfully in the tour business “who do get up in
the morning and do the business.”
The story comes in the wake of news that an enterprising
Auckland Maori, wearing traditional cloak and felt-pen moko,
is getting $5 a photo for posing with tourists on the city’s
waterfront.

Queenstown zipper goes tandem
Ziptrek Ecotours, Queenstown’s newest adventure activity,
this week launched a ‘tandem zipping’ experience.
The all-weather, all abilities, year-round flying fox eco-
adventure in the forest atop the Skyline Gondola, is now able
to offer tandem tours for children seven years and older with
no minimum weight limit.
Tandem zippers are fitted with a Ziptrek custom-designed
climbing harness and attached to their guide who looks after
them and ensures they have the best possible experience.
Ziptrek Ecotours offers a guided two-hour flying fox journey
through the forest.  Guests step off a series of aerial launch
platforms to zip down four separate cables from tree to tree.
Each ride is controlled by a guide and a patented braking
system.  Between the four different flying fox lines, Ziptrek
guides deliver an interpretive commentary with an ecological
focus.

Going all the Way
Tourism New Zealand says a campaign targeting backpackers
and challenging them to ‘Go All The Way’ to New Zealand
has stepped up a notch in 2010 with a series of events and
promotions.
A new ‘Go All the Way’ website - www.goalltheway.to - was
launched in January, and paid online advertising has begun in
the UK, Germany, Netherlands, Sweden and Denmark.
Another part of the campaign saw the start of a road show on
Sunday 17JAN at the infamous Cheeky Monkeys bar in
Byron Bay, NSW, the first of a series of weekly parties over
an eight week period on Australia’s east coast.

New destinations for Island Escape Cruises
The alliance with NZ Geographic magazine plus the quality
of the Island Escape Cruises product creates a good
opportunity for consultants to sell a cruise on MV Island
Passage to discerning cruise clients, says Hogan & Associates.
Among the new destinations on offer are volcanic adventures
to White Island ex Auckland in APR10 and new Bay of Islands
cruises commencing in JAN 2011. www.islandescape.co.nz
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New to the Tourism NZ Board
Tourism New Zealand will welcome two new members to its
Board at the start of February.
Sam Morgan is best known as the
founder of auction website Trade Me. He
was CEO at Trade Me until 2008,
following the sale of the business to
Australian media company Fairfax in
2006.
Richard Leggat has a varied background
across business, marketing and e-
commerce. He is currently employed in a
sales and marketing role for a leading
provider of e-commerce solutions.
Richard has recently taken the
chairmanship at BikeNZ, the organisation
that supports the development of cycling in New Zealand.
The Board of Tourism New Zealand has thanked departing
board members Susie Johnstone and Paul Bingham for the
contributions they have made to the organisation over the past
few years. Both have served on Tourism New Zealand’s
Board since December 2003.

Fermented corn at the Kawhia Kai Fest
The Kawhia Kai Festival on 06FEB will see visitors lining up
for such delicacies as Toroi (marinated mussels and pûhâ),
Înanga (Whitebait patties), or traditional hangi, while others
will be looking for Kânga Pirau (fermented corn), decidedly
an acquired taste. For the less adventurous, there will also be
Pûhâ and pork spring rolls, Pâwhara (smoked fish and eel) as
well as the local Waikato delicacy - Kôkî (shark liver pate).
Of the 50 stalls at this year’s event, 25 will be offering food
and five local marae will be selling the ever-popular hangi at
the Festival, which celebrates Waitangi Day.
The expected 10,000-plus crowd will be offered a full day of
entertainment, from headline act Moana and The Tribe,
kapahaka groups and others across two stages.
Kâwhia is west of Hamilton, and gates open at 9.15am with
entry $5 for adults and a 2A4C family pass $15.

Fashions, Fads and Famous cabaret
The Pirates of the Blue Pearl show (TM 26JAN), which
debuted at Rotorua’s Blue Baths before Christmas, was being
previewed as a fresh option for the C&I market, says the
venue’s managing director, Jo Romanes, and has not replaced
the current Fashions, Fads and Famous cabaret.
This popular show continues to run every Thursday, Friday
and Saturday (subject to availability) through to April 30 - and
will carry on into winter if there’s a demand.
Mrs Romanes says the pirate theme night, along with a Roto-
Vegas Casino theme night in the pipeline, is one of three
options now being offering the C & I market.

Coromandel’s sustainable Waterworks
The Waterworks is a water-themed
fun park located along the
Coromandel’s 309 Road and the
Waiau River, 15 minutes from
Coromandel Town and 40 minutes
from Whitianga.
Established in 1989, it was originally
called Waiau Waterworks but in 2007
the business was purchased by the
current owners who have rebranded
the park, which is a Qualmark
endorsed visitor attraction.
The owners say it is not your usual kind of fun park, and they
love the fact that many people comment that they have never
seen anything like it. Recycling is central to The Waterworks,
with 70% of all materials used in the construction of the
attractions having once had a life as something else.
All of the wood used comes from a sustainable forest 35km
away in Colville; all of the water used to power the attractions
is gravity fed from the creek. No electricity is used in the
park’s gardens; all of the water is heated by solar power; and
all of the wastewater is filtered and recycled and used in the
fun park’s vegetable garden, which supplies its cafe.
Check out the website. You’ll be amazed.
www.thewaterworks.co.nz

Body Art Festival for Lake Taupo
Lake Taupo is to host the first Festival of Body Art outside
Auckland.
There will be a week of events – 12-21FEB10 – opening with
a Body Art exhibition at the Taupo Museum, then Body Art
workshops, a fluorescent dance party, a premiere Body Art
competition, a Family Competition day, an Events Village and
Wine Garden at Riverside Park and Unison Amphitheatre.
Hilton Lake Taupo will sponsor the Festival and is offering
special accommodation rates.   www.nzbodyartawards.co.nz

Uncovering the ‘Naki’s secrets
Among a number of new publications released by Venture
Taranaki is the 2010 Taranaki Visitor’s Guide, which
showcases the region’s attractions, tourism operators and
businesses, and contains useful information and maps about
the region.
The second
edition of
Taranaki: A
walker’s
guide has also
been released.
The
informative
guidebook to
28 of
Taranaki’s
walking trails will encourage exploration of the region this
summer, and features improved maps, GPS co-ordinates and
increased route information, in response to feedback from
users.
An updated version of the guide to the Forgotten World
Highway Touring Route has also been released. Containing
improved map and historical information, the guide meets
unexpected demand for the earlier edition, released in 2008.
The brochures are available free from i-SITEs and DoC
information centres throughout Taranaki and are online at
www.taranaki.info/visit
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AUSTRALIA
Australia to spend A$20m
on tourism campaigns
Australia’s tourism industry will be expecting a big boost in
visitor numbers following news that the Federal
Government’s A$9 million recovery budget for Tourism
Australia has been more than matched by A$11 million in
cooperative fund contributions by airlines and state and
regional tourism bodies.
Federal Tourism Minister Martin Ferguson said most of the
marketing funds would be focused on “aggressive
campaigning” in New Zealand, China, Hong Kong, Japan,
India, Singapore, Malaysia, Indonesia and the Gulf Region.
Qantas says it will partner with Tourism Australia in multi-
million dollar activity across Asia and New Zealand.
Australia coped better than the global tourism industry in
2009, having suffered an international visitor downturn of just
1% versus the average of about 4% around the world.

Kiwi sales strong for Air Adventure Australia
Air Adventure Australia is enjoying business from New
Zealand for 2010 that it has not previously achieved. Local
representatives Hogan & Associates say some of AAA’s most
expensive 14-day tours have been booked almost entirely by
Kiwis.
“These are priced at between A$11,850 – A$13,850 (approx
NZ$17,760) so selling one of these longer tours returns a
travel agent a superb commission, which is paid on
everything, including the meals,” says Hogan’s sales manager,
Susie Williams.
“An extremely reasonable A$990 non-commissionable Single
Supplement on the 14-day tours has seen us receive good
business from those single travellers who are looking for a

The Ultimate Romantic Break
at Wolgan Valley Resort & Spa
Wolgan Valley Resort & Spa in the Blue Mountains of NSW
has released a two-night package.
“A Timeless Escape” offers special rates until the end of
APR10 and includes an indulgent spa treatment in the resort’s
Timeless Spa.
Spend two nights at Wolgan Valley and take advantage of
rates of A$1,660pp share twin for the Heritage Suite or
A$1,488pp based on four sharing the Wollemi Suite.
The package rates include daily gourmet breakfast, lunch and
dinner, all non-alcoholic beverages and a selected range of
regional alcoholic beverages with meals. Two complimentary
on-site nature-based activities per day are also included, as
well as a 60-minute treatment at the Timeless Spa.
Wolgan Valley Resort & Spa also has an ongoing three-night
package, “Indulge Your Senses,” valid until the 31MAR11
priced from A$2590pp share twin.

Gold Coast Airport
terminal doubles in
size
The results of the A$100
million doubling in size of
the Gold Coast Airport
terminal were officially
unveiled this week.
The redevelopment makes
OOL the sixth busiest in
Australia. The  airport
currently handles 4.9 million
pax annually, including over
half a million international
visitors.

Donovan told the Gold Coast Bulletin that the focus of the
redevelopment was to ensure the terminal is fast and efficient.
“There is just one main check-in area for all airlines, with
self-service kiosks, a single baggage collection and screening
point with 10-minute maximum baggage travel time, and one
main departures and arrivals area.” he said.

The airport also has a convenience store and prayer room for
international visitors, as well as 13 food and beverage shops
and eight specialty shops.
The automatic baggage system can handle 44 bags per minute
and there is an oversize conveyor and screening for golf clubs
and surf boards.

Chief operating officer Paul

singles,” adds Susie.
Carrying just nine passengers plus tour leader and pilot, Air
Adventure’s Safaris ensure everyone enjoys a window seat on
the aircraft. The tours, which range from 4 days to 14 days,
are “absolutely fully inclusive” with all entrance fees, all
meals and even wine with dinner included.
For a brochure or other info, call Hogan & Associates on 09-
489 7844.product where they can travel in the company of other
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SUBSCRIBE
AND WIN!

Subscribe to the A-Team’s monthly newsletter and go into the draw
to win a 4-day 3-night Captain Cook Cruises Sailing Safari and
4 nights in a Beachfront Spa Bure at First Landing Beach Resort

including all meals for 2 people

The A-Team’s monthly newsletter will keep you updated on all the ‘short life’ specials on
offer throughout the year for the following: Captain Cook Cruises - Fiji and Australia    First
Landing Beach Resort    Treasure Island Resort    Bounty Island Resort    The Terraces in Fiji,
Coconuts Beach Club in Samoa    Fafa Island Resort in Tonga    Royale Takitumu Villas in
Rarotonga    GLP Hotels in New Caledonia    The Moorings in Vanuatu and Toga Hospitality
(Medina Apartment Hotels and Vibe Hotels in Australia, Travelodge in Australia and NZ)

CLICK HERE TO SUBSCRIBE AND YOU MAY BE ON YOUR WAY TO FIJI
COURTESY OF CAPTAIN COOK CRUISES and FIRST LANDING BEACH RESORT

The A-Team also has a website : www.ateam.co.nz with Info Sheets, Weddings and Group Info,
Images and Online Training for travel agents.  Travel Industry rates and specials offers are on
www.ateam.co.nz/industry-only-specials so save the link to this hidden page for Industry only.

The A-Team is a joint marketing
venture with Lesley Perrie of
 Planet Travel Marketing and

Anne Radonich of RAD Marketing

�

�

�

� �

�

�

�

SOUTH PACIFIC
Blue Lagoon Cruises to retire MV Nanuya Princess
Fiji’s Blue Lagoon Cruises is to officially
retire its MV Nanuya Princess on 01MAY
after more than 24 years of service.
Announcing the move Blue Lagoon Cruises’
CEO Tim Stonhill said the decision to retire
the vessel is part of a bigger picture plan
which will also see the boutique cruise
specialist consolidate its ‘Club’ and ‘Gold
Club’ product line to offer just one generic
cruise product from May of this year.
As a part of the plan Blue Lagoon Cruises’
flag ship MV Fiji Princess will be taking over
MV Nanuya Princess’s existing 3-day/2-night
and 4-day/3-night ‘Club’ cruises in the
Yasawas.

of Lautoka:
• A 3-day/2-night cruise departing on Sat at

10am and returning on Mon at 4pm.
• A 4-day/3-night cruise departing on Tue at

3pm and returning on Fri at 12pm.
• A 7-day/6-night cruise departing on Mon

at 3pm and returning on Sun at 12pm.
Mr Stonhill said the 36-berth MV Mystique
Princess will now operate all 7-day
itineraries, including the ‘Historical &
Cultural Dateline Cruise’ scheduled on
16AUG.
The 34-berth MV Fiji Princess, meanwhile
will operate all 3 and 4-day itineraries.
“This consolidation represents one of our
biggest changes in almost 60 years of service
in Fijian waters,” Mr Stonhill said.

Effective 01MAY the company will offer the
following cruise schedule from its home port

New direction for Cook Islands Tourism
Cook Islands Tourism board chairman Tata
Crocombe is looking forward to the
challenges of taking the industry in a new
direction this year. He is reported in Cook
Islands News Online as saying he wants to
look at rebranding the destination with
something more effective than the recent
‘Live Differently’ brand – something that
reflects the contemporary and traditional
Cook Islands.
He believes the focus is still on targeting
romantic couple getaways, weddings and
honeymoons as well as the family market.
Crocombe is quoted as saying he wants to see
other areas such as special interest
ecotourism and special event travel developed
too. He sees Aitutaki being developed as a

destination in its own right and wants more
focus on outer island tourism.
A new website will be launched by CI
Tourism aimed at assisting the small to
medium operators in achieving better results
through the internet.

A new air services agreement has
been signed between Fiji and
Solomon Islands. The MOU gives
future flexibility to the airlines in
managing capacity. It will reportedly
also grant full passenger rights to the
designated airlines of Fiji between
Port Vila and Honiara under a
mutually agreed deal.
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Air Pacific refreshes website
Air Pacific has introduced a totally new-look website
providing clearer site navigation, better images and more
content. Customers will able to research, plan and book travel
and holidays more effectively.
A key feature of the new-look website - www.airpacific.com -
is its search panel that offers customers quicker flight
searches with reduced clicks and faster downloads. This will
particularly benefit customers who regularly book their travel
online. In the coming weeks, Air Pacific will add more
content to the site.

Raro’s new terminal almost ready
Passengers could be using the departure area in the new
airport terminal at Rarotonga by the middle of next month,
according to the Cook Island News Online.
Hawkins project manager Russell Smith says they are
working towards completely finishing the terminal by the end
of March.
Meanwhile the airport authority has reportedly called tenders
for a cafe, duty free outlets and retailers in the new terminal.
There will be room for two duty free shops inside the arrival
terminal, while the authority will look at proposals for
operators wishing to set up shops dealing in food and
beverages and products like jewellery.

Selling Niue

Crusoe’s Retreat on Fiji’s Coral Coast is offering the
“best deal in town” until 31MAR10. Stay 6 Pay 3 plus
get all 7 days’ meals for F$199pp.  Check out the
menu at www.crusoesretreat.com

Team Hogan have all been to
Niue and can provide agents with
current information on the South
Pacific island, which they
represent.
Described as a truly delightful, unspoilt island, they say it
offers fantastic snorkeling, fishing and diving (the humpback
whales come within 100m of the shoreline MAY-OCT), and
whilst there are no large beaches, there are dozens of small
but stunning coves for swimming and snorkeling. And you can
pretty well guarantee to have them to yourselves. The food is
great too.

ASIA

Te Vakaroa Villas
For clients who want to get away from it all, but want to
keep in touch and live the way they do at home, Te
Vakaroa Villas in Rarotonga says it offers the solution.
Set on the white sands of Muri Lagoon, Te Vakaroa Villas
is described as a spectacular new, gated tropical hideaway
with first-class communications in every villa.
There’s a choice of one and two-bedroom villas. All six are
beachfront and look directly out across the lagoon to the
reef.  Built to unprecedented standards using warm woods
and local coral rock, each villa is fully air-conditioned,
features super king size beds with Egyptian cotton sheets
and feather pillows, bath robes and beach towels. Lounge
areas include a fully fitted kitchen, flat screen TV and CD/
DVD players for indoor entertainment, and a work desk
with direct dial telephone and internet data port.  There are
generous outdoor verandahs and patios and a shared
infinity pool and Jacuzzi.
Rates start from NZ$635 for the one-bedroom villa (one
season) and NZ$695 (one season) for the two-bedroom
villa and include a daily light tropical breakfast, although
guests can opt instead for delivery of a daily self-cook
breakfast hamper.
Marketing is managed by Navigate Oceania. Email
karine@navigateoceania.com.

Musket Cove update
The refurbished beachfront bures at Musket Cove Island
Resort are getting rave reviews and similar work has now
started on Lagoon bures, with completion by end June, to be
followed by work on the resort’s Armstrong Villas.
Hogan & Associates says Musket Cove continues to be a real
winner with a constant flow of excellent feedback from both
agents and clients.  “Nice to be consistently told by agents and
clients alike that Musket exceeds expectations….and we tend
to set those expectations pretty high,” says Hogans.

Good morning, Vietnam!
They’ve seen the movie and now can explore the country with
Contiki’s Vietnam Experience.
The 12-day tour is priced from $1675pp twin share (land
only). The tour includes 9 nights in three-star accommodation,
one night in a guesthouse, one overnight cruise, most meals,
city sightseeing and the benefit of Contiki’s awesome road
crew. Departures are available until 26MAR11.  Highlights:
Ho Chi Minh City: take a city tour including entry to the War
Remnants Museum
Nha Trang: enjoy this resort town known for its beaches and
cool, calm waters
Hoi An: walk through the UNESCO listed Old Quarter then
enjoy a countryside bike ride
Hue: take a dragon boat to see the unique pagodas and visit
the imperial citadel
Hanoi: soak up the mix of Vietnamese, Chinese and French
influences in this cosmopolitan city
Halong Bay: take an overnight cruise in a traditional junk
boat and snorkel in the lagoon.
Call 0800 CONTIKI (0800 266 845).
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Free walking tours in Nikko City
Nikko City - located less than two hours northeast of Tokyo
and famous for its World Heritage listed shrines and temples -
is offering free walking tours with English commentary every
Monday from 25JAN through 29MAR10 to commemorate the
tenth anniversary of its World Heritage registration.
Local volunteer guides will conduct the tours, showing
visitors the World Heritage listed sites and sacred monuments
in the downtown Nikko area.
As the tour does not include guiding inside the temples and
shrines, visitors are encouraged to purchase a combined shrine
and temple entry pass or a Tobu Railway special discount
pass.
The tour starts at 11am and takes approximately one hour. No
reservation is required and participants are asked to assemble
at Shinkyo.
Nikko Tourist Assn www.nikko-jp.org/english/index.html
Tobu Railway   www.tobu.co.jp/foreign/index.html

Six Senses Hideaway Special Offer
World Journeys has a new special offer with Six Senses
Hideaway Yao Noi, situated in Thailand’s Phang Nga Bay.
Stay 4 nights in a Pool Villa (pic), Deluxe Pool Villa or Pool
Villa Suite and get an extra 2 nights free.  Valid for new
bookings and arrivals until 31OCT10.  Conditions apply.
Call World Journeys on 0800 11 73 11 or info@worldjourneys.co.nz

THE AMERICAS
Canada came calling
Canada Tourism Council has just hosted the annual Canada
Calls 2010 events in Auckland and Christchurch.
Canadian representatives were present to share their passion
for Canada, including the upcoming 2010 Winter Olympics
opening 12FEB.  Agents were enlightened by the Canadian
tour operators’ updates and new selling opportunities, which
include:
• New Branding and logo for Rocky Mountaineer - new

renamed routes
• Brewster ready for more expansion – new destinations –

now operating over 100 years in Canada
• VIA Rail presenting new cabin design for 2011 and its

‘Sleeper Touring class’ to enjoy panoramic views and
gourmet meals

• AC Extended Specials ex NZ to all major cities in Canada.
Agents also got to win some fantastic prizes.

Bridget Ryan - FC New
Regent St, (left) who won
a trip for two onboard
Rocky Mountaineer-Gold
Leaf Service, pictured
here with Mary Potaka.

Kristin Edgeworth - Travel Managers
(center) won ‘The Canadian’ from VIA
Rail (Josephine Wasch) and an
Edmonton Tourism city package
(Natacha Fudem)

Kris McNeill - FC Eastgate
CHC won Air Canada return
airfares for two, Sydney to
Vancouver, presented by
AC’s Elodie Hazera.
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Canada Calls 2010 AKL Group. (Top Left to Bottom Right):
Louisa Bordewieck and Elodie Hazera - Air Canada; Kate
MacLennan - Tourism British Columbia; Sue Jones - Travel
Alberta;  Anja Mansell – APT; Cherryl Browne - Canada Traveller;
Tanya Chamberland –Brewster; Davina Bicker - Adventure
World; Mary Potaka - Rocky Mountaineer; Dan Cantin - Air New
Zealand; Frank Wilps - Yukon Tourism; Vaughan Kitchener -
Scenic Tours; Emma Robertson - Adventure World; Josephine
Wasch - VIA Rail Canada; Steve Rice - Air Canada.
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AFRICA / MID EAST

Machu Picchu rescue progress
Around 1500 tourists, including some New Zealanders, are
believed to still be trapped at Machu Picchu Pueblo village by
floods and landslides and the Peruvian Government has been
using a number of large helicopters for food supplies and
evacuations based on priority needs, but this is weather
dependent.
The railway line that transports tourists between Aguas
Calientes, at the foot of the ruins, and the Cusco has been
damaged and the tracks remain snapped.
Hundreds are still said to be stranded in Aguas Calientes with
scores more believed trapped on the Inca Trail, a narrow
Andean pathway up to Machu Picchu that takes four days to
complete.
World Journeys says its operator in Peru advises that all the
rescue helicopters are landing in the town of Ollantaytambo,
and from here the transportation to Cusco is by bus.
The hotels in Machu Picchu are providing snacks to tourists
and locals and Peru Rail, the train company, is providing
internet access and telephone communication so people can
talk to their families embassies, consulates, etc.
On Wednesday, there were no rains at all, but the river levels
were still rising and, “unfortunately, there is still a chance of
more rains in the coming hours and days.”
Tours in Cusco city are taking place normally, and a number
of excursions are being offered to affected travellers unable to
get to Machu Picchu.
The route by land from Cuzco to Puno is OK (train is not
running), and the programs there and in the rest of the country
are running normally.

Alaska - save $700 per couple
Adventure World recommends Alaska-bound clients take
advantage of their current early bird bonus, and book any
2010 Gray Line of Alaska tour, 6 days or longer by 28FEB10
to save $700 per couple. The 8-day Escorted Alaska Explorer
tour is now priced from $3223pp share twin and travels from
Anchorage to Talkeetna, Denali National Park, Alyeska and
Seward return. Call 09-539 8102.

Sports car touring from Las Vegas
Day Dreamin’ Exotic Tours has introduced a new experience
for sports car enthusiasts.
Beginning and ending at the Flamingo Hotel & Casino,
participants drive five exotic sports cars on a three-hour tour,
“Euro-caravan” -style on open roads through the stunning Red
Rock Canyon and Spring Mountain Peak. The tour finishes up
with a cruise down the Las Vegas Strip.
The tour host will lead the way in a pace car for around 90
miles with pit stops every 20-30 minutes to change vehicles
and drivers.
At the end of the tour, customers receive a disc with photos of
their experience, and a Day Dreamin’ Exotics gift pack.
www.daydreaminexotics.com

Stay & Play Free in Vancouver
Book a Rocky Mountaineer rail vacation of 7 nights or more
by 12MAR10 and your clients can extend their stay with a
free additional hotel night in Vancouver plus a free excursion.
Must travel between MAY and OCT10. Conditions apply.
See the Adventure World Canada & Alaska brochure or Rocky
Mountaineer brochure for travel itineraries, and call 09-539
8102.

Dragoman wins
Sustainable Tourism Achievement award
Adventure World reports that Dragoman has been awarded
AITO’s ‘Sustainable Tourism Achievement Award’ for their
Community Inca Trek project in Peru.
The trek centres around two remote communities high in the
Andes near Urabamba, close to the Sacred Valley and Machu
Picchu.  Set up in 2005, the Community Inca Trek offers
trekkers a unique ethical and sustainable alternative to the
well-known “Classic” Inca Trail – by providing real benefits
direct to the local communities they trek through via
education, income generation and environmental initiatives.
 Last year combined donations from Dragoman and its
trekkers totalled almost US$10,000 and key achievements so
far include: refurbishment of school buildings; employing
full-time teachers at each school; provision of essential school
equipment; ongoing health education & nutrition
programmes; improving medical provision; development of
official camping areas; and re-forestation micro-projects in
conjunction with ECOAN: planting of 7500 Quena trees in
areas in danger of extinction.
Dragoman now aims to provide a nutritious breakfast for all
pupils in each school; provide sustainable fuel stoves (using
llama dung in order to reduce wood consumption); employ a
second teacher for each school; continue with environmental
sustainability projects in conjunction with ECOAN; and
create a scholarship fund for each school, enabling gifted
children to continue on to further education.
Adventure World is the NZ GSA for Dragoman. Safari For All Seasons

World Journeys has Southern Africa packages on offer with
Wilderness Safaris, whose Safari for All Seasons has been
extended into 2010. This 9-day exciting wildlife and nature
safari covers a range of habitats and countries, from the
Central Kalahari Game Reserve to the Okavango Delta,
Namibia’s Caprivi Strip and the world-famous Victoria Falls.
Valid for new bookings until 28FEB10 and travel up to and
including 30JUN10.   For more information and pricing call
0800 11 73 11 or info@worldjourneys.co.nz
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EUROPE
Popularity continues
in the Eastern Med: Adventure World
There is a growing trend for New Zealand travellers to the
eastern Mediterranean to choose itineraries which encompass
more than one country, such as Greece and Turkey
combinations, according to Adventure World marketing
manager Neil Rodgers.

History takes to the air at Duxford
The air show season at Imperial War Museum Duxford in
Cambridgeshire opens with the Spring Air Show on 16MAY,
featuring vintage and modern civil and historic aircraft.
It is the first of four air shows to be staged at Duxford in
2010. On 10–11JUL the Fighter Collection and the Imperial
War Museum will display classic aircraft at the Flying
Legends event. The Museum will stage a Battle of Britain Air

The Black Forest & the Austrian Tyrol
plus Oberammergau
Albatross Travel is marketing a leisurely paced, 12-day tour
with three nights in the heart of the Black Forest, five nights
in the Austrian Tyrol and two nights in Bavaria to take in the
Oberammergau Passion Play.
Highlights include Strasbourg, Triberg, Freiburg, Colmar, the
Alsace Wine Road, Salzburg, Innsbruck, Hitler’s infamous
Eagles Nest, the spectacular Krimml Waterfalls, the fairytale
Neuschwanstein Castle and the scenic Ziller Steam Train ride.

Show 04–05SEP to commemorate the 70th
anniversary of the Battle of Britain, and
Duxford’s Autumn Air Show will take
place on 10OCT.
Imperial War Museum Duxford is based at
Europe’s best-preserved Second World War
airfield.   http://duxford.iwm.org.uk

TOUR PRODUCT

Passengers are guaranteed the best seats in the house for the
Oberammergau Passion Play
with Category 1A tickets
included.
This fully escorted tour is
priced at NZ$5,419pp twin
share, with multiple
departures from MAY to
SEP10.
Call Albatross Travel on
0800 446 232.

Uganda in to Kumuka’s Africa,Mid East 2010
Kumuka Worldwide has launched its new Africa and Middle
East 2010-11 brochure, which offers new tours to Uganda in
addition to its regular tours to Madagascar, South Africa,
Egypt and the Middle East.
Clients wanting to see the gorillas and wildlife of Uganda
have two new Small Group tours that provide comfort
camping, lodge accommodation and a maximum group size of
10 people.
The Gorilla Safari tour, priced at NZ$3,750 per adult,
involves trekking in the Uganda highlands to encounter
mountain gorillas and travel to Queen Elizabeth National
Park, with its 90-plus species of mammals and 610 bird
species.
The Gorilla & Wildlife Encounter, priced at NZ$5,200 per
adult, visits the best locations for primate and game viewing
in Uganda. Highlights include a boat trip on Lake Victoria to
visit the Ngamba Island Chimpanzee Sanctuary, the Kibale
Forest National Park, Bigodi Wetland Sanctuary, Queen
Elizabeth National Park and a trek with mountain gorillas.
Madagascar Explored recently featured in National
Geographic’s top 25 tours. Priced at NZ$4,315 per adult,
travellers can explore Madagascar by sailing around the
islands in a traditional dhow.
In West Africa, Kumuka’s Markets, Coast & Voodoo tour,
priced at NZ$4,070 per adult, visits Ghana, Togo and Benin.
Highlights include the rainforests of Kakum National Park,
seeing and playing with drum masters in Ghana, dancing to
West African beats on the beach and the opportunity to give
something back with Kumuka’s short volunteering programs.
Travellers will also learn about Voodoo and explore the fetish
markets of Togo and Benin.
Kumuka’s Middle East & Turkey Overland tour, priced at
NZ$5,375 per adult, is also back with an upgrade and is now 6
weeks, providing travellers with an extra week in Turkey.
Details are at www.kumuka.com/agents and brochures are
available from BrochureNet: www.brochurenet.co.nz

“More clients are
choosing smaller
ship cruising such as
Zeus Cruises and
Galileo Motor Sailer,
both of which
operate private
wooden motor
yachts that cruise the
Greek Islands. This
is especially popular
with return visitors
to Greece,” says Mr Rodgers.
“We have also seen a strong spike in sales to the Balkans,
especially Croatia and Slovenia, both of which have been
popular with Europeans for many years but are now being
discovered by New Zealanders.
“New product from Adventure World in this region includes
small group tours of Dubrovnik and the Dalmatian Coast,
including an eight-day walking tour.
“In Turkey the fully escorted tour for Anzac Day taking in the
dawn service at Gallipoli is a new product for 2010. In 2009,
Egypt continued to be the top selling Middle East destination
and Adventure World’s 9-day Splendours of Egypt tour takes
in the tourist highlights of the country.  New product for the
upcoming 2010 Arabia brochure includes an 8-day Nile cruise
aboard a traditional dahabiya from Luxor to Aswan, as well as
the 8-day Red Sea Wonders cruise aboard a luxury mega
yacht, which takes in Egypt and Jordan.”
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AVIATION
AirAsia X aims for New Zealand
Low-cost carrier AirAsia X says it wants to start flying to
Christchurch from the Gold Coast this year. The carrier has
been flying into OOL from Kuala Lumpur, its home port,
since NOV07.
The carrier’s ceo, Azran Osman-Rani, told the Gold Coast
Bulletin at this week’s official opening of Gold Coast
Airport’s terminal expansion that flying to New Zealand was a
2010 objective of AirAsia X. He told the paper that one of the
things they were now looking at was how to get the
international transit to work at OOL.
“As an airline we are doing what we can to help make it a
smoother process, like online and phone check-ins. We also
are working on upgrading our booking site so people can book
direct from London to Christchurch or Gold Coast to Phuket.”
Meanwhile, Christchurch International Airport Ltd chief
executive Jim Boult told The Press he was seeking to confirm
with Mr Osman-Rani that it would begin operations into CHC

AirAsia taps 9 Indian cities
Low-cost carrier AirAsia will begin flying from Kuala
Lumpur to Chennai, Bangalore and Hyderabad from May. It
already flies to Tiruchirappalli (Trichy), Kolkata, Kochi and
Thiruvananthapuram (Trivandrum).
Its long haul operation, AirAsia X, will begin flights from
KUL to Mumbai and New Delhi later this year.
The Gold Coast Bulletin points out that Coasters will then
have nine destinations to choose from if they want to visit
India and it also means the city will benefit from the
increasing numbers of travellers and students wanting to fly
from India into the Gold Coast.

Jetstar aims for 100% customer self-service in NZ, Australia
Jetstar says it will set about transforming the check-in
experience for its Australian and New Zealand domestic
customers during 2010 by unveiling a new approach towards
the airport experience for customers with a target of 100%
customer self service.
The proposal builds upon existing customer self service
technology now in place for Jetstar’s domestic passenger
base. This will be complemented by the introduction of world-
first SMS Boarding Pass technology and automatic Web
Check and pre-enrolment for flights at time of booking.
Jetstar says its move to help put people back in control of
their airport experience during domestic travel will
incorporate a more streamlined and hassle-free customer
airport experience supported by:

• Doubling the number and footprint of Self-Check Kiosks
across Jetstar’s Australian and New Zealand domestic
networks. Kiosks will cover all domestic ports in both
countries;

• Introduction of world-first SMS boarding pass technology
across Jetstar’s domestic Australian & New Zealand ports
during 2010 and fitted to all Jetstar Self-Check Kiosks;

• Enhanced web tools such as Automatic Web-Check at
Jetstar.com;

• Redeploying existing Jetstar staff from primarily check-in
duties to customer service and revenue generating
activities.

Jetstar chief executive officer Bruce Buchanan announced the
airline’s plans during an address to the Low Cost Airlines
World Asia Pacific 2010 Conference in Singapore.

How it works
Jetstar passengers who Web-Check for Australian domestic
flights will soon be given the option to have their boarding
pass and unique boarding code sent to their mobile phone via
a standard text SMS message.
The SMS technology has been developed by
Melbourne-based company Sissit Group with
which Jetstar has a Research and Development
arrangement.
Unlike some other airlines who have introduced
this technology to WAP (Wireless Application
Protocol) or internet enabled handsets, in a global
first, any mobile phone will be able to accept the
Jetstar boarding pass on a domestic flight via the
common text message.
This will allow customers who purchase fares via
Jetstar.com to request at the time of booking for
the airline to automatically check the passenger(s)
in 24 hours prior to their Jetstar flight departure
with the boarding pass to then be sent via email
or SMS text message.

Mr Buchanan said SMS boarding pass technology would be
further trialled on Sydney-Melbourne (Avalon) flights from
late February 2010, with a staged roll-out across Jetstar’s

domestic Australian and New Zealand
networks during the 2010 calendar year.
He said automatic check-in when purchasing a
fare at Jetstar.com had commenced earlier this
month.
“Automatic check-in for the airline’s
Australian and New Zealand domestic services
allows passengers at the time of booking to
choose to check-in and have their boarding
passes automatically sent to them via email 24-
48 hours before flight departure,” Mr
Buchanan said.
“The new technology will be further enhanced
when SMS boarding pass technology is fully
activated, meaning a boarding pass can then be
delivered direct to the future passenger’s
mobile phone.”

in the latter half of 2010. CIAL has been in
talks with AirAsia X for 18 months.
Mr Osman-Rani had met with the airport
company and the Christchurch mayor a
week ago, and had also had talks with
Auckland Airport.
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Jetstar announces big deal on planes, engines
Jetstar has secured Agreements valued at up to US$3.5 billion
with the International Aero Engines (IAE) consortium to have
the latest V2500 SelectOne™ engine power a new fleet of 50
additional Airbus A320 family aircraft for the Jetstar Group,
with options and purchase rights on up to 40 more aircraft.
The major deal, one of the largest in Jetstar’s history, includes
an Engine Purchase Agreement valued around US$1.5 billion
if all options and purchase rights are exercised to be
distributed amongst the mainline Jetstar fleet based in
Australia and New Zealand, as well as with Jetstar Asia/
Valuair of Singapore and Jetstar Pacific, based in Vietnam,.

LAN Airlines has announced a net profit of US$231.1
million in 2009, down 31% on 2008 earnings, but a result it
claimed demonstrated “the strength of the company’s
business model and LAN’s resiliency to external shocks.”

Delta’s US$1b revamp plans
Delta Air Lines says it will invest US$1 billion over the next
three years to improve the customer experience in the air and
on the ground.
The company says that, rather than invest in new planes, it
will spend on lifting the quality and consistency of its inflight
product, and improving the efficiency of its existing fleet.
Among its plans are the refurbishment of its LAX Sky Club
Lounge and the installation of new lie-flat seats in the
BusinessElite cabins on its 14 767-400ERs, 52 767-300ERs,
16 747-400s and eight 777-200ERs.
In addition, the economy cabins on 16 747-400s and 52 767-
300ERs will be outfitted with individual on-demand IFE
units, extending the service to all seats on all DL widebodies.
DL intends to fit winglets on 170 of its 737, 757 and 767 jets,
retrofit 269 Northwest planes with DL interiors, and add first
class cabins to 66 regional CRJ7002.

Delta Air Lines has posted a 2009 net loss of US$1.24
billion, a fraction of the huge US$8.9 billion deficit it
posted in 2008, when it had to take account of the NW
acquisition costs.

Virgin may join SkyTeam
Virgin Blue may join the Delta Air Lines-led SkyTeam
Alliance, according to a report in the Sydney Morning Herald.
It reports that the idea is contained in a filing to the US
Department of Transportation about the planned tie-up
between Delta and Virgin’s V Australia, for flights across the
Pacific.
In a joint submission, the paper says the two airlines stated “it
is possible that Australian-origin passengers might benefit if V
Australia were to join SkyTeam”.
They pointed out that while people flying from Australia
could benefit from the trans-Pacific alliance with Delta, they
would not gain additional benefits, like a Sydney-Paris service
in conjunction with the SkyTeam partner Air France, because
Virgin was not a member of the alliance.
The SMH points out that if Virgin Blue joined SkyTeam it
would help the alliance to fill a gap in the network of 11
members and three associates by offering feeder traffic from
Australia, New Zealand and the Pacific islands.

QF: Additional baggage allowance
available for sale online
Qantas passengers can request and pay for additional checked
baggage on-line via qantas.com on the “Manage Your
Booking” page. This is available 7 days before the scheduled
departure of the next Qantas operated flight on the passengers’
itinerary up to 3 hours before departure (provided the
passenger has not checked in for the flight at the airport).
Additional Baggage Allowance is offered as weight bundles
(5kgs, 10kgs, 15kgs, 25kgs and 35kgs) or as additional pieces
(up to a maximum of 2 pieces). Piece-based baggage applies
to passengers travelling to or from the Americas.
Additional Baggage Allowance gives passengers the ability to
increase their checked baggage allowance for any
international or Australian domestic Qantas operated service
booked as a QF flight number (except flights to or from
Japan), provided the passenger is not connecting same-day to
or from a flight operated by another airline.
For further information go to www.qantas.com

Hawaiian Airlines’ first new Airbus A330-200 aircraft is in
final assembly in Toulouse, with delivery to Hawaiian
scheduled for April. Hawaiian plans to have up to 27 new
Airbus aircraft as part of its fleet by the end of this
decade. Its first two A330s, configured in two classes and
fitted with touch-screen IFE at all seats, will service its Los
Angeles-Honolulu route starting in June.

Cities okayed to buy airport shares
The board of the Auckland Transition Agency, the body
overseeing the super-city establishment, has approved
Auckland and Manukau city’s plans to use $28.6 million of
debt to buy shares in Auckland International Airport.
The two councils want to take up their entitlements in a
$126.4m offer of new Auckland Airport shares to existing
shareholders. Between them they own 22.7% of the airport
and want to maintain that level of ownership.

Few volunteer as BA strike-breakers
The Guardian reports that British Airways could be reduced
to operating only a few flights during a cabin crew walkout
after claims that its strike-breaking workforce has just 216
volunteers, with at least 120 of them pilots.
The Unite trade union said that a programme to retrain
employees as air stewards during industrial action would
replace less than 2% of the airline’s cabin crew.
Some 12,000 of BA’s cabin crew have started voting on a
walkout over staff cuts and the ballot closes on 22FEB, with
the earliest possible strike date therefore 01MAR.
The airline has reportedly stepped up the pressure by warning
staff that they will be permanently stripped of travel perks
including discounted tickets if they strike. BA is also said to
have hinted that it would downgrade the quality of crew
hotels if they voted yes.

Airlines last year experienced the steepest drop in
international passenger traffic in the history of modern
aviation, paving the way for more losses in the months
ahead, says IATA.  Traffic declined 3.5% in 2009, with the
average plane flying 75.6% full.
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Premium Spaceseats impress   ….Cont from p1

The Spaceseats, which are upholstered in chalk-coloured leather
normally only seen on executive jets, feature hard back shells that do
not recline into the personal space of the person behind. The seat
recline is created by a base that slides forward and angles upwards.
The airline says the Spaceseat was originally intended for Boeing’s
787-9 Dreamliner, for which Air New Zealand is a launch customer.
With Boeing’s repeated delays in the 787’s development, the airline
has rejigged the seat to fit its 777-300 fleet while it awaits the arrival
of the new aircraft.
A totally new concept for Premium Economy in the airline industry,
it provides flexibility and privacy through the angle of the seats.
The centre seats angle outwards from each other, providing privacy
or the space can be combined so couples can snuggle together or
even dine at a common table. The pairs of window seats are angled
so as to offer privacy for individual passengers.
The seats do not have a leg or foot rest. Instead the airline has
created a new beanbag style foot cushion called Otto. It enables
Premium Economy passengers to create their own position for
sleeping rather than being restrained by an “uncomfortable, stiff” leg
rest.
The Spaceseats will be configured in a 2-2-2 layout, compared to the
industry standard 3-3-3 in 777-200s.

The Air New Zealand B777-300 interior will feature a
luxurious blend of chalk and deep ink colours, to go
with a new crew uniform unveiled earlier this
month.
Economy seats are covered in black fabric and a
white back, while the premium cabins feature pearl
white surrounds, and chalk leather seats. The
aircraft will be fitted with mood lighting.

New technology will also please
As well as the new seating and hardware, Air New Zealand
will completely overhaul its inflight service.
Critical to the service improvements is the Panasonic eX2
inflight entertainment touch screen system the airline has
chosen, the same as it uses in its B767 and Airbus A320
fleets.
They’ve broken the mould here too, with an industry first
suite of interactive products.
Passengers will be able to order food and beverage items
from an on-screen menu whenever they want.
Other technical developments include the ability to
synchronise your viewing and listening IFE content to
those you’re travelling with, and Flight Planner – a visual
guide on the IFE that lets you know when meals will be
served, when snacks and drinks will be available for order
and timings for when the lights will be dimmed and other
activity is timed to take place.
Some airlines offer power at the seat but usually only
supply one solution or the other.
Air New Zealand is adding PC power, USB and iPod
connections to its economy seats, meaning pax will now
be able to charge notebooks, smartphones and other
devices for most of the trip.

Steak, pizza or tapas?
Among the innovations Air New Zealand on its new B777-
300s is the installation of new oven technology in the five
galleys throughout the aircraft, allowing meals to be
cooked for all on board rather than just reheated.
It means passengers in the Business Premier will be able to
get a steak cooked to order, while travelling companions in
Premium Economy can share a pizza or tapas and those in
Economy can order up a classic Kiwi toasted sandwich via
their IFE touch screen.

Air New Zealand’s design ideas have extended to a
slip-on pillow to go over the winged headrest in
Economy. It stops the pillows from falling down and
removes the need for neck cushions.

Air New Zealand says areas like galleys and
bathrooms have long been neglected in aircraft
refurbishments. “We want customers to realise we
have thought about bringing the fun back into
these areas too, with design themes including a
library, glitzy chandeliers and two bathrooms will
even include a window so you can admire the
view,” says the airline’s Ed Sims.

Up front, a number of refinements have been made to
the Business Premier seat including a more contoured
seat, which when folded down to a bed will feature a
thicker mattress, and improved in-seat lighting.

Air New Zealand’s new  777-300 aircraft, due in
NOV, will have 246 seats in Economy (including 66
for the 22 Skycouch combinations), 50 in Premium
Economy and 44 in Business Premier.

Photo | Peter Clark
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It is no wonder Viking is consistently placed high on competitive rankings like Condé Nast Traveler’s Gold List, Reader’s Choice and 
Best Small Ships awards; and Travel + Leisure’s World’s Best. In 2009 Viking was also named World’s Leading River Cruise Operator in 

the prestigious World Travel Awards and became the world’s most awarded river cruise line.

2010 River Cruise Journeys – Europe, Russia, Egypt & China:

Save $1,250 per person +Complimentary Wine – Book and pay in full by 01 March, 2010

For booking and information contact Viking today toll free 0800 447 913 or 
email newzealand@vikingrivercruises.com. Visit www.vikingrivercruises.com.au

Conditions apply. Contact Viking River Cruises for details. Early Booking Discount offer expires 01 March 2010 and valid on 2010 sailings only. Must refer to booking code 10A at the time of booking. 
Complimentary wine (2 glasses with dinner onboard) included with 10A offer. 

T H E  W O R L D ’ S  L E A D I N G  R I V E R  C R U I S E  L I N E . . . B Y  F A R ®

ASK FOR

10A

CRUISE NEWS
Holland America Line’s newest ship

Holland America Line’s 2011 Europe season will feature the
newest Signature-class ship, ms Nieuw Amsterdam, on popular
Mediterranean sailings and more round-trip and seven-day
itineraries than ever before.
Seven ships — Nieuw Amsterdam, ms Eurodam, ms Noordam,
ms Rotterdam, ms Prinsendam, ms Maasdam and ms Ryndam
— will be based in the region with the first voyage departing
03APR on the Nieuw Amsterdam and the final trans-Atlantic
sailing departing 07NOV on the ms Prinsendam.
HAL’s 2011 season has something for everyone. Featuring 15
maiden calls and offering overnight visits at 16 diverse ports,
it marks the debut of several new European itineraries
including two commemorative nine-day historical trans-
Atlantic crossings aboard Rotterdam in July.
Two Signature-class ships, Nieuw Amsterdam and Eurodam,
will both sail European itineraries during the 2011 season.
Eurodam, the line’s first Signature-class ship, will start the
Europe season with two seven-day Mediterranean sailings
before continuing a series of mostly northern Europe
itineraries. Nieuw Amsterdam will sail the popular 12-day
Mediterranean Romance, 12-day Tapestry and 12-day Empires
itineraries as well as two seven-day Mediterranean cruises
mid-season.

The season also will feature three new itineraries aboard the
Ryndam. A 21-day Mediterranean Adventure offers a
comprehensive tour of fascinating Mediterranean ports as
well as the less-visited Sète, France, and Sardinia, Italy. The
14-day North Cape cruise features a crossing of the Arctic
Circle and a sail by the North Cape and Norwegian ports.
And an 11-day Canary Island Explorer sailing round-trip
Rotterdam visits the Canary Islands, Morocco and Spain.
Call Francis Travel Marketing on 09-444 2298 for details
and bookings.

Cruise West world cruise offers
World Journeys advises that Cruise West has extended its
offer of a US$750pp air credit for clients who book a cruise
by 26MAR10 on voyages 1 – 18 of the Voyages of the Great
Explorers.  Departing Singapore on 06MAR10, The 120-
guest, all-suite Spirit of Oceanus will commence its 335-day
circumnavigation of the world.   Clients who book a cruise on
Voyages 11 – 24 and pay in full by 26MAR10 will save up to
US$1550pp twin share.  Call 0800 11 73 11 or email
info@worldjourneys.co.nz

River Voyages with Cruise West
On Cruise West’s spectacular River Voyage of Discovery,
clients can cruise the Columbia and Snake Rivers – where
large ships can’t go – and witness some of the most spectacu-
lar scenery including deep river canyons, waterfalls and
gorges.  The Spirit of Discovery operates these 7-night discov-
ery cruises between April and October 2010, roundtrip from
Portland, Oregon.  Cruise fares from US$2799pp share twin.
Clients who book a cruise departing JUN-AUG can pay in full
by 26FEB10 and will save US$400 per cabin.  Conditions
apply.  For more information contact World Journeys on 0800
11 73 11 or info@worldjourneys.co.nz

China to Canada Cruise Journey
World Journeys is promoting its China to Canada Cruise
Journey.    Departing 24APR10, this 33-day escorted
journey includes a 23-day cruise on Diamond Princess from
Beijing to Vancouver, sightseeing in Beijing and Xi’an, 4-
star accommodation in Beijing, Xi’an and Vancouver, plus
economy class airfares and the services of a World Journeys
host travelling with the group.   Prices now start at
$11,449pp twin share for an Inside Cabin, or $12,925pp
twin share for an Outside Balcony Cabin.  There is also a
guaranteed share option for clients who are solo and wish to
share an Inside Cabin at the share-twin price.
Click here for the details.
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Cruise West early bird
Alaska savings continue
World Journeys says Cruise West continues to offer Early
Bird booking deals on its Alaska cruises for 2010.
Clients who book a Glacier Bay Highlights, Inside Passage or
Prince William Sound cruise or cruise/tour and pay in full by
19FEB10 can save up to US$300 per cabin, based on twin
share.  Call 0800 11 73 11.

Musical Magic along the Blue Danube
Tauck’s new Musical Magic river cruise along the Blue
Danube has just two departures in 2010 – 07SEP and
21SEP.
Your clients will experience Europe’s musical heritage
and traditions during the included shore excursions,
special events and cultural connections in memorable
venues, as well as delve into the lives and times of the
composers.
Tauck says its two uniquely qualified maestros, both
talented performers and music scholars, will lend their
insights and talents to enhance and enrich the journey in
ways your clients will always remember.
“Think about your client base,” says Adventure World.
“You’ll probably be able to identify some people who
just might find this special music-themed European river
cruise very intriguing.  “Think outside the sheet music
and look for people who are interested in classical music;
history buffs or active in their local historical society;
supporters of their local symphony orchestra; patrons of
the arts in the community; choir members at their house
of worship; theatrical or musical performers; and river
cruise lovers.”
The 12-day packages are priced from $7986pp share twin
with 2 nights each in Budapest and Prague.
Route: Budapest, Bratislava, Vienna, Melk, Salzburg,
Passau, Regensburg to Prague.
An eBrochure is available from Adventure World, phone
09-539 8102.

Consumer Promotion of the Year
Mondo Travel’s highly successful Cruise Control campaign, one of four
finalists in the ICCA’s 2009 Cruise Industry Awards in Sydney, won the Air
New Zealand-sponsored “Consumer Promotion of the Year - NZ” category.
In accepting the award, Mondo’s managing director Digby Lawley said
“This is a privilege for us and very humbling, given this is the first time we
have entered since our launch in October 07.  “We have always believed in
the growing value of the cruise market and this award recognises not only
this dedication but also the great work and talent in our marketing team and
growing store network.”
The Cruise Control promotion centered on a TV campaign and two high
quality catalogues distributed throughout New Zealand in all major
newspapers. This was supported from the retail stores and backed up by in-
store point-of-sale collateral plus extensive e-newsletters, website
promotion and other below-the-line activity.
The campaign ran throughout October 2009 and saw an increase in
monthly sales of 698% year-on-year for P&O Cruises alone.
Angela Bartlam, Mondo’s Campaign Leader says “Our focus is on
educating and delivering to the consumer, not only fabulous cruise deals,
but to sell the sizzle of cruising, highlighting all the various benefits and
features that a cruise holiday offers.”
Pictured here after accepting the award in Sydney are Angela Bartlam
(Campaign Leader) and Digby Lawley (Managing Director).

Celebrity’s Designed for You
Celebrity Cruises has announced a new brand platform,
‘Designed for You.’ It involves extending Solstice-class
features to the Millennium-class ships, plus new
advertising and a stronger online presence.
Nearly US$200 million is being invested in the
Millennium fleet revitalization when combined with the
Celebrity Life programming on board, a more robust
Captain’s Club for repeat customers and other brand
enhancements.
All four Millennium vessels will receive the
enhancements during drydocks, with Celebrity
Constellation scheduled for the first work, in April.

restaurants and bars, including an Enomatic wine bar,
the Italian-designed wine serving system allowing
passengers to select and sample the wines of their
choice with the touch of a button.
More sumptuous suites and a restyling of the
staterooms with new carpet, flat-screen TVs,
upholstery and bedding are also on the list.
In other news, Celebrity Cruises has named the fourth
Solstice Class ship Celebrity Silhouette.
The 122,000-ton vessel, like its Solstice siblings, will
offer a half-acre Lawn Club with real grass, a
glassblowing show and studio, and an array of dining
venues and entertainment.Among the features to be added are revamped

http://www.travelmemo.co.nz/voucher.php?voucher_id=648
http://www.jewelinthesouthpacific.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://www.travelmemo.co.nz/voucher.php?voucher_id=648
http://www.jewelinthesouthpacific.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://www.travelmemo.co.nz/voucher.php?voucher_id=423


20100129                         www.travelmemo.co.nzPage 15

RAIL TRAVEL ACCOMMODATION
Pan-European high-speed rail network
Breaking Travel News reports that the realisation of a Pan-
European high-speed rail network has taken a major step forward
after the launch of a new coordinated timetable that sees journey
times between key hubs across Germany, the UK, France,
Belgium, Holland and Italy slashed.
The opening of a new high-speed link between Germany and
Belgium means the two countries, along with the UK, Holland and
France, will share common timetables in the New Year. This also
means that journey times between several new key European cities
will now rival short-haul flights.
The long-delayed Antwerp-Amsterdam high-speed line in Belgium
and Holland has trimmed 51 minutes off the Paris-Amsterdam time
to three hours 18 minutes. The opening of another line between
Belgium and Germany completes the high-speed route between
Brussels and Aachen, and cuts 29 minutes off the Paris to Cologne
journey time, bringing it down to three hours 14 minutes.
Italy is also forging ahead with the roll-out of high-speed rail. Next
year’s timetable brings into service three new stretches of high-
speed rail, connecting Turin in the North with Naples in the South.
Completion of the Rome to Naples line will cut 11 minutes from
journeys, while a new line between Florence and Bologna will cut
journeys between the cities by 20 minutes to 37 minutes and a
section between Turin and Milan will reduce times on that route by
up to one hour.
In the UK journey times between Ashford and London have been
cut by more than half to 37 minutes by using the London-Paris
Channel tunnel line.
Richard Brown, chief executive of Eurostar, said the new services
would open up significant markets for high-speed rail and usher in
a new era for rail.
He said: “It’s an exciting time for rail passengers in Europe.”
Brown added that rail tended to win “hands down” against air
when rail’s city centre to city centre journey times fell to about
three hours. With increasing airport security, there were signs that
airport times were nearing four hours.

Chuan Spa offers Lexus incentive

Valentines Escape to Peppers on the Point
Peppers on the Point on Lake Rotorua is offering a Valentine’s
Day package.
Couples are welcomed with bubbles and chocolate and can
laze the day away on the private beach, enjoy a game of tennis
or just relax with half-hour therapeutic massages for two
before enjoying pre-dinner drinks and canapés and a four
course gourmet dinner in a fine dining atmosphere.
The special Valentine’s Day package includes all the above as
well as one night’s double accommodation for $1,250.
Call 07-348 4868 or visit www.peppers.co.nz/on-the-point.

The ten dirtiest hotels in Asia, Canada, Europe, France,
Italy, the UK and the US have been named in this year’s
Tripadvisor.com lists, which were compiled based on
reviews from unimpressed travellers.  No hotels in New
Zealand or Australia appear on any of the lists.
A number of hotels named in the latest round-up of
squalid accommodation have also been singled out in the
past.

INDUSTRY

The Langham
Auckland’s Chuan Spa
is offering the chance
to win seven days use
of a newly released
Lexus IS250 C
Convertible.
Simply purchase and savour a Chuan Spa treatment for one
hour or longer - during the month of February - to be eligible
to enter the draw. Terms and conditions apply.
Chuan Spa has also launched the Year of the Tiger treatment
for the month of February to celebrate the upcoming Chinese
New Year. This invigorating treatment includes a refreshing
herbal salt scrub to polish summer skin followed by a full
body massage and an elemental salt scrub to take home.

YOURTravel partners with Flight Centre
Kapiti-based YOURTravel has released a specialised
wedding brochure in conjunction with Flight Centre Ltd.
Its 104-page Weddings and Honeymoons in Exotic Places
Abroad brochure has now been branded Flight Centre
YOURWeddings.

YOURtravel’s Lee
Amor says the
Wedding and
Honeymoon
destinations featured
in the high quality
brochure include Fiji,
Rarotonga, New
Caledonia, Vanuatu,
Thailand, Borneo-
Sarawak and Sabah,
Penang, Vietnam,
India, Morocco and
Egypt.
A range of set
packages are
available through to personalised/tailored events, with
budgets to suit.
The brochure contains not only wedding and honeymoon
package options, but also valuable destination
information, including cultural customs, local recipes,
shopping hints, makeup and hair styling advice etc.  It
also offers a one stop shop for flights, accommodation,
and pre and post wedding activities for wedding guests.
Within the brochure there is also a competition offering a
prize of a $20,000 wedding and honeymoon in Fiji
including flights, wedding package, accommodation,
wedding gown, jewellery, lingerie, sight seeing tours, hot
air ballooning etc.
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In the next Stocklink TravelBag envelope
Eastern Europe & Beyond 2010
Croatia & Beyond 2010
Russia & Beyond 2010
Choice Australasia Accommodation Directory 2010
Sunshine Coast & Hinterland Guide 2010

LATE BREAK
Seven RTOs combine to promote
Central Park New Zealand
New Zealand’s newest
tourism marketing
campaign, under the banner
Central Park New Zealand,
has been granted
government funding for
promotion.  Central Park NZ will make its debut in the
Australian consumer market in mid-February.
The brand is a collaborative effort that brings together
Rotorua, Lake Taupo, Bay of Plenty, Ruapehu, Hawke’s Bay,
Coromandel and Waitomo.
“Within a short driving distance there is so much for visitors
to explore,” says Scott Pearson, general manager of
Destination Lake Taupo. “Each area is unique, possessing
amazing natural resources, exciting activities and rich cultural
heritage. We have positioned Central Park NZ as Connecting
Land, Legends and Life.”
Prompted by Air New Zealand’s addition of affordable flights
direct from Sydney to Rotorua, the regions of the central
North Island are keen to package the area to the Australian
market.
The combined budgets from the seven regions, as well as
Rotorua Regional Airport, industry and joint-venture
contributions has been bolstered by a budget injection from
Tourism New Zealand, effectively doubling the revenue to
$884,000.
The cohesive campaign message intends to highlight the great
outdoors, wonderful scenery and plethora of adventure and
cultural experiences to rival any in the country.  The initial
stage of the campaign will be to develop the brand and
educate the trade on the secrets of the region before a more
focused campaign begins promoting the seasonal changes and
exciting visitor possibilities during autumn, winter and spring.
www.CentralParkNZ.com

Sth Australia launches ad campaign this weekend

Queensland’s Dinosaur Trail
New Products from NSW Vol 1
New Products from NSW Vol 2
India - World of Adventure
Sydney - City of Family Fun
Sydney Festival 2010
Western Australia Update
Egypt Feature

DOWNLOAD

The South Australian Tourism
Commission (SATC) will launch its
2010 advertising campaign this
Sunday 31JAN.
Aimed at increasing awareness of
Adelaide and South Australia as
‘something different’ holiday
destinations, the campaign will
include free-to-air TV advertising,
supported by new web pages and an
extensive online campaign.
“Since 2002/03 our marketing
campaigns have been very
successful, driving an increase of
approximately 200% in the number
of Kiwis holidaying in South
Australia each year, and growing
the average length of time Kiwis
spend holidaying in the state to 10
nights plus.” says Jane Wilson,
SATC Regional Manager NZ.
“In 2010 we plan to build on this
success by moving our campaign
into a new phase.
“While we will continue to focus on
the South Australian regions and
experiences proven to be favourites
with Kiwi travellers i.e. Adelaide &
its surrounds, wine & food, the
Murray River and the Flinders
Ranges & Outback, these
experiences will be brought to life
by Kiwi travellers who have
experienced them first hand.
“The aim of our campaigns to-date
has been to ‘uncover’ the secrets of
South Australia. Our new campaign

focuses on returning Kiwi travellers as
‘ambassadors’ for the State, sharing
their travel stories with other Kiwis.”
The TV ads, and the stories they bring
to life, will be supported by an
extensive online campaign and new
web pages that provide the opportunity
for consumers to read more travel
stories about Adelaide and South
Australia, upload their own stories and
learn more about the destination.
As in past years, the SATC has again
offered all trade partners the
opportunity to leverage their
advertising activities by providing
tactical flyers for inclusion in their
campaign response packs free of
charge.
‘We are confident this new campaign
will further raise awareness of our state
and drive even more enquiry for South
Australian holidays through the doors
of travel agencies nationwide.” adds
Wilson.

Trade partners interested in
supplying tactical flyers for the
SATC’s response packs should
contact Kris Shapley (SATC
Marketing Manager) on Email:
kris@satc.co.nz or Tel: 09 368 5382.

Agents needing assistance planning
holidays to Adelaide and South
Australia are encouraged to contact
Stacey Cant (SATC Marketing
Coordinator) on Email:
stacey@satc.co.nz  or
Tel: 09 368 5381.
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