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Vital Role for Social Networks in Tourism Marketing
Social networks are identified as an “important focus” for
tourism marketing efforts, in a new Lincoln University
tourism report.
The report emphasises that while international tourists
exhibit some “locked in” behaviour, such as transport
choice, accommodation selection and length of stay, all of
which are generally organised prior to arrival in New
Zealand, there are many decisions which remain “open”,
such as choice of activities and daily purchasing decisions.
These “open” decisions are determined “most importantly”
through the active seeking of social advice and reassurance/
reinforcement for decisions made or contemplated.
The report goes beyond simple “word of mouth” notions
and helps to explain the “serendipity” and “apparent
unpredictability” of where tourists go and what they do.
Given the importance of social ‘others’ on international
tourists’ decisions, the report recommends that business
operators, marketers and planners at all levels should
increase their marketing efforts within local, national and
internet-based social networks.
The report says that such a focus will allow messages to be
“embedded within naturally occurring networks that …
filter through into tourist decision-making”.

“Stakeholders (eg. tourism businesses) may not have control over
the content of these networks but participation in them, either
directly or indirectly … will be increasingly essential”.
Research conducted for the report highlights the “openness” of
much of tourists’ time, especially once at a particular site or
destination. Interviews identified significant uncommitted time in a
typical tourist day. Combined with tourists’ receptiveness to quality
signage and on-site information, this suggests that a “coordinated
approach to organising such ‘formal’ information sources would
help tourists engage with local opportunities,” says the report.
The report, titled Yield-Relevant Tourist Decision Making, is
authored by Dr Kevin Moore (research team leader), Professor
Clive Smallman, Dr Jude Wilson and Professor David Simmons
and the work was coordinated through Lincoln University’s Centre
for Land, Environment and People (LEAP).
Data came from five study sites in the Canterbury region based on the
role each site might typically occupy in tourists’ itineraries. They were
- Christchurch (gateway); Kaikoura (through route/stopping point);
Hanmer Springs (terminal destination/close to through route); Akaroa
(terminal destination); and Tekapo (through route).
The objective of the study was to develop an in-depth understanding
of international tourist decision-making processes, with emphases on
understanding itinerary, activity and expenditure choices.
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NEW ZEALAND
Mining Nat Parks Could Put $20.1b Tourism Industry at Risk
Opening up the conservation estate to
mining interests could put New Zealand’s
$20.1 billion tourism industry at risk, the
Tourism Industry Association New Zealand
(TIA) is warning.
“New Zealand’s natural scenery and
landscapes are the main reason international
visitors come here.  Our national parks and
reserves are also important to domestic
tourism and form the basis of thousands of
tourism businesses,” TIA Chief Executive
Tim Cossar said.
“Taking a long-term view, it may be that
tourism is a more valuable and sustainable
industry to New Zealand’s economy than
mining. This is something we’ll be wanting
to talk to Government about if this idea
proceeds.
“New Zealand is internationally recognised
for the leadership it has shown in managing
one-third of the country as conservation
estate.  Our 100% Pure international brand

unspoiled landscapes.”
TIA wanted assurance that the Government
would take into account the importance of
the conservation estate to the tourism
industry before making any decisions about
mining there, Mr Cossar said.
The Tourism Industry Election Manifesto,
released in the run-up to last year’s General
Election, highlighted that improving New
Zealand’s environmental performance was a
priority for the tourism industry.
 “We must protect and enhance our
environment, so it can continue to be
enjoyed by future generations of New
Zealanders and future visitors.  This is not
optional – it is a necessity if tourism is
going to continue to be one of New
Zealand’s biggest export industries,” Mr
Cossar said.
While the proposal has just been floated,
TIA would want to talk to Prime Minister
John Key, who is also Minister of Tourism,
if it went any further.is based on our intrinsic commitment to our

Noise Question on Wakatipu Floatplane
South Africa-based Kiwi Brent Collins has
applied for consent to fly a De Havilland
Beaver between Queenstown and Glenorchy
up to 13 times a day, operating from a
floating pontoon at the alpine resort’s St
Omer Wharf.
Noise, though, could prove to be an issue,
given that similar floatplane operations have
resulted in growing numbers of complaints
from residents in communities in Alaska,
Canada and the US Pacific Northwest.

Collins has told Mountain Scene that his
aircraft, a six-seat Beaver, is noise-
friendly, because its three-blade propeller
speed is slower than that of the Cessna
206, the aircraft type used on Milford
Sound operations. He also says a
modification would reduce noise even
further.
The consent application will be publicly
notified after Lakes Environmental
obtains further information.

Zipline Construction
Under Way

Ipipiri Launching on Friday
The Prime Minister, Hon. John Key, will
officially launch the brand new Fullers Great
Sights Bay of Islands overnight cruise ship,
Ipipiri, on 4 September, in Opua.
Ipipiri, named after the sacred Maori name for
the Bay of Islands, is a 46-metre, five-storey
catamaran with 30 staterooms, a spacious
sundeck and a 70-seat restaurant and bar.

Kingston Flyer Ops Close
The historic Kingston Flyer train has run out
of steam and its owners have been forced to
end operations, defeated by debt.
According to the Southland Times, Prudential
Mortgage Nominees want nothing less than
the $4.7 million they are owed by Kingston
Acquisitions. The finance company has
rejected two offers by US rail operator
Railmark to take over the train and the 14km
Kingston to Fairlight line because it was not
offering enough.

Catch up with what’s happening in our

offshore markets. Video updates from

Tourism New Zealand’s regional

management team are now available on

the NTO’s corporate YouTube channel

http://www.youtube.com/user/TourismNZ

The giant flying fox
ride approved for Bob’s
Peak, Queenstown, in
under construction near
the landmark gondola,
despite a resource
consent challenge.
Mountain Scene reports
that Ziptrek Eco-Tours,
an offshoot of a
Canadian company,
started installing flying
fox lines on the reserve two weeks ago.
The company aims to start operating –
mixing flying fox thrill-rides with
educational walks – in summer.
Meanwhile, the company is caught up in a
legal battle with one of the area’s biggest
tourism operators, Skyline Enterprises, which
runs the gondola and luge attractions on
Bob’s Peak.
Skyline is challenging Ziptrek’s consent
because it wants some of the same reserve
land for a new luge and chairlift.
Mountain Scene says Ziptrek first received
conditional approval from Queenstown Lakes
District Council for a 33-year site lease in
August 2007 – it became unconditional in
March this year when Ziptrek got resource
consent.

The heritage train remains on
the market but is unlikely to
leave the district because the
train is a category one historic
item in the Queenstown Lakes
District Council’s district plan
and must stay. The council
would ensure the heritage
requirement in the district plan
was enforced and it would
take an “enormous” legal

process to move it out of the district, Mayor
Clive Geddes told the paper.
Destination Queenstown chief executive
Stephen Pahl said the news was disappointing
but said that the Flyer was not part of any of
the organisation’s marketing campaigns this
year.
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AUSTRALIA
Outback Cattle Drive Sales Strong
Jane Wilson, South Australian Tourism
Commission (SATC) Regional Manager NZ,
says ticket sales for the 2010 Great
Australian Outback Cattle Drive are strong,
with 70 saddles sold so far – six of them to
Kiwis.
The event, up against eight other products in
its category, has just been named the ‘Best
Outback Experience’ by Travelling in
Australia magazine.
“A new Great Australian Outback Cattle
Drive website – www.cattledrive.com.au –
has just been launched, including detailed
information on getting to/from the event,”
says Jane. “We encourage all agents to use
this information and to capitalize on
consumer interest by recommending this
experience to their clients.”
The SATC also wants to remind agents that
they can win their own saddle on The Great
Australian Outback Cattle Drive. They go
into the lucky draw to win every time they
book a client on The Great Australian
Outback Cattle Drive 2010 before 31JAN10.

New Mandurah Shuttle Bus

“All they need to do is email their name and
booking number to Carol McDonald at
carol.mcdonald@tourism.sa.com.” adds
Wilson.
The 2010 Great Australian Outback Cattle
Drive will be held from 30JUL – 29AUG,
with six 5-day/4-night tours.

Cattle Drive packages are commissionable
and can be booked via GO Holidays,
House of Travel Product or direct with the
South Australian Visitor & Travel Centre
on 0800 507 929.

First the new Mandurah Train - now the new
Mandurah Bus.  This all new shuttle bus
service, known as Hotel and Tour Shuttle or
simply the HATS bus, has commenced in

cruises, shops, shopping centres, restaurants,
beaches and water activities and Visitor
Centres. More than a bus ride HATS offers a
scenic tour with a commentary on the history,

developments, and what to see
where. One ticket allows you to
get on and off all day, as often
as you like.
www.hatsbus.com.au

Mandurah, the gateway to
WA’s southwest and 74km
south of Perth.
HATS operates from the train
station and stops at all major
hotels, attractions, boat

JPT offers Gold Coast Tastes of Paradise

Swan Valley Pink Bus
Pink Bus Tours host, Ross Gundry, welcomes
your clients to Perth’s Wine Country - the
beautiful Swan Valley.
With over 20 years experience in the tourism
industry and 11 years in the Swan Valley,
Ross and his team know the area like the
backs of their hands. Pink Bus Tours offer the
most personalised, flexible and
comprehensive selection of venues, options
and activities to produce the best value-
packed Wine Tours, Brewery Tours and
Charters in Perth.
All Day Tours include the Chef’s Selection
platter lunch:  smoked salmon, vegetable
frittata, chorizo sausage, barbequed

asparagus, extra virgin olive oil, olives,
home-made beetroot relish, garden fresh
salad, brie and creamy cheddar cheese, warm
Turkish bread and dukkah, as well as
seasonal fruit. Lunch is complemented with a
glass of sparkling wine and a sampling of
home-made Muscat ice cream.
www.swanvalleywa.com/pinkbustours

Tastes of Paradise, a new tour by the JPT
Tour Group, Queensland’s largest tour
provider, combines tempting seafood and
unique fresh fruit tastings with the Gold
Coast’s best outdoor tour experiences, from
cruising its waterways to driving through its
rainforests and cuddling its wildlife.
The family-friendly tour transfers guests by
luxury coach from their Gold Coast
accommodation to the Catch-a-Crab Cruise
departure terminal on the Tweed River and
on to Tropical Fruit World, a working farm
in the Murwillumbah river valley.
A cruise on the Tweed River offers the
chance to feed fish and wild pelicans, plus
bird spotting, yabbie pumping, fishing, crab
and oyster tasting. Guests then transfer by
JPT bus via a scenic hinterland drive to
Tropical Fruit World – with its exotic fruits,
farm animals, natural cosmetics and fresh
food produce.

and my personal promise, to be responsive to
market needs and we have had numerous
requests from agents and wholesalers
seeking a tour that appeals to food-tourists,”
says JPT chief executive Bob Brett.
The multi-award winning Catch-A-Crab Tour
is a favourite with both domestic and
international markets and Tropical Fruit
World’s fully working orchards, tractor tour,
fauna park and jungle river cruise cap off the
perfect day.
Morning tea is included, as well as a seafood
lunch with the option to upgrade to a
“decadent” seafood basket. The afternoon
offers exotic fruit tastings as well the
temptations of a retail outlet and cafe selling
fresh fruit drinks, ice cream, jams, cosmetics,
bric-a-brac, condiments and delicious produce.
This is a full-day tour operating on Tuesdays
and Thursdays at a cost of A$135 per adult
and A$110 for children aged three to 14
years.“It has always been the JPT Tour Group’s,
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SOUTH PACIFIC
Double Point Accredn Bonus on all OCT/NOV09 Bookings
Blue Lagoon Cruises is again offering its
accredited agents an easy opportunity to earn
a free cruise for themselves and their
partners in double quick time.
The boutique cruise specialist will give
‘double points’ for every ‘Club‘ or ‘Gold
Club’ booking made for travel in OCT09 and
NOV09.
Accredited agents normally earn one point
for every Blue Lagoon Cruises product
booking made – with 10 points earning them
the free cruise.
The ‘double point’ bonus also applies to
accredited wholesale consultants who stand
to win a cruise after securing 20 bookings.
Agents not already accredited with the Blue
Lagoon Cruises program can do so easily by
logging on to www.bluelagooncruises.com/
AgentsArea.
Once registered they will then be able to
access a series of six modules containing
information relating to various areas of Fiji
and Blue Lagoon Cruises, followed by a
question and answer section.

Q&A section separately which once
complete will be sent on to Blue Lagoon
Cruises’ Fiji sales office for review.
Agents need to successfully answer 75% of
all questions to achieve accreditation.
Blue Lagoon Cruises’ General Manager, Tim
Stonhill says that, aside from offering an
easy opportunity to score a free cruise, the
accreditation program has been designed to
provide agents with everything they need to
know to effectively sell Blue Lagoon
Cruises.
Other benefits include access to a special
NZ$50* per person per day agents’ famil
meal rate which is all agents pay for all
meals onboard during any formally
recognised famil program.
For further information please contact Blue
Lagoon Cruises via email on
info@blc.com.fj.

Agents then can complete each module’s

*Conditions apply. Please note the special NZ$50 agents’
rate includes breakfast, morning tea, lunch, afternoon tea
and dinner and all cruise activities. Beverages, other than
tea and coffee, are not included. A daily per person fuel
surcharge of FJD25.00 also applies.

Le Meridien Bora Bora
Revamped
Le Méridien Bora Bora has
completed renovations aimed at
improving the resort’s guest rooms,
services, and amenities.
These included the remodeling of the
premium Overwater Bungalows and
pool beach villas, while adding a
new resort pool, chapel, ecological
center and fitness center.

of Otemanu Mountain. All 99 of the resort’s
accommodations now boast new flat-screen
TVs and video on demand, as well as
wireless internet access.
A second infinity-style pool has been be
added beneath the Miki Miki Bar. The pool
is over 2,000sq ft, with new features
including a Jacuzzi, waterfall, pool bar and
new deck.  The new glass-bottom chapel,
located over the interior lagoon, is now
completed.
Email info@tahiti-tourisme.co.nz for further
info or visit www.borabora.lemeridien.com

As part of the renovation, the resort
created a new class of accommodations, Pool
Beach Villas, featuring a private infinity
swimming pool with surrounding wooden
terrace.
With breathtaking views of the interior lagoon
and Otemanu Mountain, the new 8 ft by 16 ft
pools will connect two existing beach
bungalows. The new villas are ideal for
families, with direct access to the interior
lagoon for snorkeling and swimming in the
Turtle Sanctuary.
In addition, each of the 22 premium overwater
bungalows now features unobstructed views

No Departure Tax for Kids
Cook Islands Tourism would like to remind all trade and retail
partners that as of today 01SEP09, departure tax will no longer be
payable for children aged 2-11 years when leaving the Cook
Islands. The only departure tax charge that will apply will be for
Adults (12yrs +) NZ$55pp. Infants (0-2yrs) and transiting
passengers are exempt.
The Cook Islands Departure tax is not included in the cost of the
airline ticket and may still be purchased at Westpac Bank either in
Avarua township or at Rarotonga International airport.

Samoa Moves to the Left
Samoan drivers will be required to drive on
the left from next Monday 07SEP, in a move
designed to make it easier for them to
access cheaper vehicles.
Until now, Samoans have traditionally
driven on the right, mainly using US-
made left-hand-drive vehicles
acquired from American Samoa. But,
with the advent of plenty of cheap second-
hand vehicles from New Zealand and
Australia, all of which are right-hand-drive,

the Samoan government made the decision to
change.

Samoa is also about to change its
speed signs from miles per hour to
kilometres per hour.
The likely confusion has locals
worried about road safety and one
group, People Against Switching

Sides, went so far as to challenge the
decision on constitutional grounds, but the
court last week ruled against them.
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Vatulele Raises the Bar
Vatulele Island Resort says it has now set
a new benchmark with its latest upgrades
now complete.
Bures remain the same: trans-border
Sante Fe meets Fiji, but with exquisite
new linen, wet bar, furniture, air
conditioning, media and personal wine
fridge. The telephones mean personal
attention is only a call away.
High tech features have been added to
the bures, but most exciting of all is the
addition of private pools to six of the
Deluxe Beach Bures. The essential
character and charm of Vatulele has been
preserved, but with the additional

features many guests have been looking
for.
Grant and Deb Alley have returned to the
property to take up the management role
after three years away working in New
Zealand. Grant says they love being at
home and that nothing could replicate the
magic of the staff and resort of Vatulele.
“We are committed to retaining the things
that have made Vatulele an iconic resort
and we love sharing this with both new
and old clients,” he adds.
Vatulele is currently offering a special
deal of Stay 7 Pay 5 Deal. Email World
Resorts of Distinction fiona@wrd.com.au
or call +617 5524 5222.

PNG’s Hiri Moale Festival

Valuable Prize in TVNZ New Caledonia Competition
YOURWeddings, a division of
YOURTravel, New Caledonia Tourism
(New Zealand office) and Aircalin, have
joined forces with TVNZ to run a
promotion - The Romantic Wedding and
Honeymoon in New Caledonia
competition, with a prize package for five
people valued at over $20,000.
The competition is being run on TV
One’s Breakfast Show for the next two

weeks and the prize will be drawn live on
the show on 14SEP.

ASIA

Port Moresby’s 2009 Hiri Moale Festival, (14-
16SEP10) has been formally launched with the
symbolic release of a small replica double-hull
canoe “Lakatoi” in the Holiday Inn’s pool.
The traditional Lakatoi symbolizes the
centrepiece of great sea voyages undertaken by
the Motuans when they exchanged sago and clay
pots with the people of neighbouring Gulf
Province. A re-enactment of this voyage will be
performed on four-hulled and a three-hulled
lagatoi currently being constructed by the
Porebada and Gorohu villages.

Moresby’s premier
cultural show, with
activities including
canoe racing,
marching, choirs,
traditional singsing
and, new for 2009,
the inclusion of
outrigger paddling.
Highlights include
the Hiri Hanenamo

Bright Lights for Bugis

Thailand’s Samed Resorts Offer
Samed Resorts on Koh Samet, a small island
southeast of Bangkok and Pattaya in the gulf of
Thailand, and West of Trat province and Koh

Tempo’s India & Sri Lanka
Tempo’s new 2010 India & Sri Lanka Brochure
is out today 01SEP and includes new products
such as the luxurious Maharajas’ Express train
and two new ‘Flavours of...’ packages. Also
featured are the ‘Taste of...’ packages in key

The Hiri Moale Festival has become Port
Quest (Queen, chosen from village reps) and the
lagatoi double hulled canoes.

Plans are afoot to transform Singapore’s Bugis
precinct to resemble Tokyo’s Shinjuku and New
York’s Times Square with commercial neon
signs, music blaring from every corner and
crowds thronging the sidewalks.

infamous area, but which is now earmarked as
Singapore’s newest entertainment hub, to
brighten up with some lights and action.
Orchard Road and Chinatown are likely to get
the same treatment, according to the Straits
Times.City authorities are pushing for the once

cities, best value hotels in
principal cities and
comprehensive well planned
touring itineraries featuring
private car touring.
Brochure supplies will be
available from Stocklink
shortly.
Call Tempo on 09-520-1490.

agents, valid to 31OCT09.
Their five properties
provide a wide range of
accommodation styles and
these rates include daily
breakfast for two persons
and free shuttle boat
transfers.
Click Here to download
the details.

Chang, has released a special offer for travel
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Sofitel Metropole Hanoi Rebranded

Luxury Honeymoon in Vietnam

Singapore F1 GP Sales Down
Singapore’s Formula One Grand Prix,
scheduled for 25-27SEP, is yet to sell out,
with around 60,000 tickets sold out of the
80,000 released. Organisers are not worried,
pointing out that last year’s inaugural event
understandably sold out its 100,000 tickets
early because of its novelty value as the
world’s first-ever night race.
The recession may be having its effect,
though, because ticket sales at other F1GP
host cities have also been similarly hit.

Bangkok Hotels Record
Lowest Occupancy Since ‘97
International arrivals in Thailand declined by
21% in the first six months of 2009 when
compared to the same period last year.
 Bangkok’s five-star hotels have recorded
occupancy of around 47% while four-star
hotels have 51% occupancy.  These are levels
not seen since the 1997 Asian financial crisis.
Forecast occupancy is likely to remain 50-
60% because something like 7,150 new hotel
rooms are expected to open there in the next
three years.

India’s Palaces, Forts, Castles by Private Car

THE AMERICAS
Following extensive renovations and
restoration works, the historic Sofitel
Metropole Hanoi recently rebranded as the
Sofitel Legend Metropole Hanoi. The
renamed property boasts 73 rooms and 6
suites, as well as improved facilities such as
restaurants and business amenities.

This luxury hotel is in the heart of Hanoi and
is World Journeys’ top selling property.
The wholesaler’s Kim Houston stayed there
earlier in the year and says she can’t speak
highly enough of the standard of the
property, location and service.
Call Kim at World Journeys on 0800 11 73 11.

Hanoi, Halong Bay, Hoi An, Nha Trang, Ho
Chi Minh City, Mekong Delta and Phu Quoc.
Balancing luxury, adventure and blissful
relaxation, World Journeys has a
meticulously designed honeymoon itinerary
to leave your clients with memories of a
lifetime.  From Hanoi to Ho Chi Minh City
or reverse, staying in five-star hotels and
including romantic dinners at charming
restaurants, cooking classes, private pool
villa and personal butler at the Six Senses
Hideaway in Ninh Vanh Bay, Nha Trang, and
a private overnight boat cruise on the
Mekong, lunch at the home of Mr Huyen
Thuy Le – the ‘lover’ in Marguerite Dura’s
famous novel, The Lover.
This private 16-day tour includes a private
luxury car with English-speaking driver and

guide, luxury accommodation, all transfers
and transportation, 15 breakfasts, 4 lunches
and 6 dinners.  NZ$6656 per person.  
Click here to view the package or call
World Journeys on 0800 11 73 11 or email
info@worldjourneys.co.nz

Adventure World can offer your clients a 9-
day private car journey that focuses on the
classical sites of Rajasthan, including some
of India’s most impressive architectural
attractions as they travel from Delhi via
Agra, Jaipur, Mandawa, Bikaner and
Jaisalmer to Jodhpur.
Visit Mehrangarh Fort in Jodhpur, Agra Fort,
Junagarh Fort in Bikaner and Amber Fort in
Jaipur, displaying a fascinating blend of
Muslin and Hindu architecture.  Enjoy a
camel ride at sunset and in Mandawa,

overnight in a 240-year old fortress, Castle
Mandawa.
The trip is priced from $1604pp share twin.
Travel Tip: Upgrade the last night in the
desert capital of Jodhpur to Umaid Bhawan
Palace, a golden-yellow sandstone
monument set amidst gardens. Free private
car upgrade from medium to large vehicle
when two people travelling, conditions
apply.
Adventure World’s 2010 India brochure is
out now, phone 09-539 8103.

A Winter Rail &Coach Tour
Adventure World says its most popular
winter tour is the 8-day Winter Wonderland
independent rail and motorcoach tour from
Vancouver to Calgary through the Canadian
Rockies.
The itinerary
allows plenty
of time to
explore Jasper,
Lake Louise
and Banff, as
your clients
witness the
best of the Canadian West in the midst of the
most Canadian of seasons - a white winter.
Tour is priced from $2104pp share twin
(moderate grade) or upgrade to deluxe for
only an extra $655 pp. Set departure dates,
tour is available in reverse. Short on time?
Then ask AW about the 6-day Fireside &
Snowflakes tour ex Calgary.
For quotes and bookings phone Adventure
World on 09-539 8102.
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Into the Wild West
For clients planning a getaway between
November and March, consider selling them
a 10-day camping and lodging tour in the
USA, suggests Adventure World.
From Los Angeles the tour heads down the
coast to San Diego, and then it’s a road trip
through the Sonora Desert along highways
stretching to the cactus-studded horizon to a
Wild West Cowboy camp and overnight.
Next gaze across the Grand Canyon, and
perhaps hike one of the many trails before
hitting the bright lights of Las Vegas for two
fun-filled nights.   Back on the highway they
head for Death Valley National Park with its
colourful geologic formations and scenic
vistas and famous for being the hottest, driest
and lowest place in North America.  Tour
ends in Los Angeles.
See the TrekAmerica brochure for departure
dates or call Adventure World on 09-539 8102.

Cruising Canada by Luxury Yacht – Pacific YellowFin

Bears, Bears, Bears!
Grizzly Bears, Polar Bears, Brown Bears,
Black Bears, Spirit Bears and Ice Bears –
World Journeys has many wildlife viewing
packages available in both Canada and
Alaska.
In Canada there’s the favourite British
Columbia bear viewing spots such as Grizzly
Bears of Knight Inlet and Great Bear Nature
Lodge, as well as an array of stunning lodges
and resorts that you can view bear from.
Meet the ‘Bear Whisperer’ in the Cariboo
Mountains to see Grizzlies in their natural
habitat.  View Black Bear at Duchesnay
Resort and Reserve Faunique des
Laurentides, north of Quebec City.  ‘Sailing

spot the elusive, all-white Spirit Bear, or
by staying at the stunning 6-star King
Pacific Lodge.
The majority of Grizzly Bear viewing is
available in Western Canada from MAY
through to OCT.  During Spring (MAY-
JUN) grizzly bears come down from the
mountains to graze on the sedges,
succulents and grasses.  The return of tens
of thousands of salmon marks the
beginning of the Fall season in mid-AUG
when you can witness grizzlies gorging on
fish prior to hibernation.  Polar Bear
viewing tours are only available from
Churchill, Manitoba in OCT/NOV.
Alaska’s bear viewing season is late MAY

to early SEP, the best
months being JUL
and SEP, but actually
bears are seen all
summer long. Head
north to Alaska
during the Salmon
migration and view
the Brown Bears of
Brook Falls, Kodiak
Island, Katmai

the Great Bear Rainforest’ is a unique way to

National Park, the Bears of Hallo Bay, Admiralty Island
and AnAn Creek Bear Viewing.
Contact World Journeys 0800 11 73 11 or
info@worldjourneys.co.nz

Cruise the BC coast from Vancouver aboard
this classic luxury boat in some of the best
cruising grounds in the world.  Take a luxury
culinary cruise through BC’s beautiful Gulf
Islands sampling some of the region’s finest
organic fare or discover the marine
playground of Desolation Sound.  For the
ultimate wildlife adventure, see humpback
and killer whales, bears, sea lions, seals and
porpoises on an eco-tour cruising through the
Great Bear Rainforest.

Built as a coastal freighter for the US Army
during World War II, this classic wooden boat
has led an exciting life, with stints ranging
from spy ship to research vessel to houseboat.
She was painstakingly refitted in 2003 and
now boasts all the amenities of a luxury yacht
while retaining her unique character.
Call Kim or Sue at World Journeys on 0800
11 73 11 for  itineraries and pricing.
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MID EAST / AFRICA
Paris Hilton to Help Brand Dubai
Paris Hilton was recently in Dubai, filming her newest reality series
Dubai Best Friend Forever (BFF) to perhaps help more Americans
understand that the emirate is nowhere near Afghanistan, Israel or
Iraq.
She said she had spent a lot of time studying the culture of Dubai and
promised that the show would not disrespect anyone.
“I expect to learn a lot here. It’s a completely different world,”
Hilton said.

Abu Dhabi F1 Grand Prix Preparations
All building works for infrastructure which
will support the eagerly awaited Abu Dhabi
F1 Grand Prix championship finale due to
take place 01NOV on the brand new Yas
Marina Island circuit have been completed
and are now being tested and commissioned.
Already being described as spectacular, its
track features a pit-exit tunnel, a straight that
runs through a hotel and an impressive
waterfront section.
The Abu Dhabi Motor Sport Management
CEO, Richard Cregan, formerly the Toyota
team boss, says “There’s a growing
expectation that this is going to be the biggest
event that’s ever taken place in not just Abu
Dhabi, but in the UAE as a whole.”

Yas Marina has been created as a unique
international tourist destination. It will
feature signature hotels, the Ferrari theme
park, a water park, and a retail
development of 300,000 sq m, links and
parkland golf courses, lagoon hotels,
marinas, polo clubs, apartments, villas
and numerous food and beverage outlets.
It will also be a centre of motor sport
excellence for Abu Dhabi and the whole
region. With outposts of the Louvre and
the Guggenheim art galleries, and Ferrari
and Warner Brothers theme parks, Abu
Dhabi is hoping to become a major
destination for the future.

Luxury African Lodge Specials
Adventure World has a special offer at a
selection of &Beyond (formerly CC Africa)
luxury lodges in Kenya and Tanzania. Stay 6
Pay 4 nights deal at these lodges: Grumeti
Serengeti Tented Camp, Klein’s Camp, Lake
Manyara Tree Lodge, Serengeti Under
Canvas, Ngorongoro Crater Lodge, Mnemba
Island Lodge, Bateleur Camp and Kichwa
Tembo Masai Mara Tented Camp. For travel
01SEP to 20DEC09 and 06JAN to
31MAR10.
For quotes and bookings phone Adventure
World on 09-539 8100.

TOUR PRODUCTS
Tempo 2010 Anzac Prices
Tempo Holidays has added prices for 2010
Anzac Day at Gallipoli packages to its
Temptation reservations system, ahead of a
formal product launch in October.
The packages are available on freesale and
include six-day Anzac Day & Troy package
(from NZ$1244pp twin share), seven-day
Anzac Day & Ephesus (from NZ$2049) and
the four-day Anzac Day Hostel package
(from NZ$710).
The Anzac Day Dawn Service also features
in the 20APR departure of the 15-day
Turkish Delight with Gallipoli tour (from
NZ$2918).
Next year will be Tempo’s 19th anniversary
as an Anzac Day tour operator.
Agents call 09-520 1490 or
info@tempoholidays.co.nz, or see
www.tempoholidays.co.nz

Book Ski and Earn Extra
Commission
For the month of
September
2009, every new
ski booking
made from the
Value Tours Ski
brochure with
Adventure
World will
receive 12%
commission
(normally 10%).
Ask AW about
Early Bird Savings at ski resorts in Canada,
the USA and Japan and call their ski
specialists on 09-524 5118 for quotes and
bookings.
View the Value Tours Ski brochure online
here.
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DriveAway Motorhome Rentals Launched Here

AVIATION

DriveAway Holidays yesterday launched motorhome
rentals into the New Zealand market.
New Zealand travellers can now choose from 18
reputable motorhome suppliers in nine countries, from
Australia & New Zealand to the UK, Europe and the
USA and Canada.

are in New Zealand dollars and available for sale now.
Chris Hamill, Chief Marketing Officer at DriveAway
Holidays says “We have been selling motorhome rental in
Australia for many years now and it’s always been very
popular. Based on the large number of motorhome
enquiries we get from New Zealand agents, I’m sure it
will be well received here too.”
Agents can call 0800 885 590.

In addition to worldwide car rental, travel agents can
now earn commission on motorhome rentals. All rates

Pacific Blue Adds Three Ports This Week
Pacific Blue will fly its new international service from
Hamilton to Sydney this morning, following champagne
celebrations that began with a water arch welcome
yesterday for one of the airline’s B737-800 aircraft at the
city’s airport. This was the first time one of the familiar
red twin jets had landed there.
Six of the region’s mayors, including Hamilton Mayor
Bob Simcock and Tauranga Mayor Stuart Crosby, were
on the special repositioning flight from Auckland to
Hamilton that included a low-level flyover of Tauranga to
acknowledge that city’s support of Hamilton’s
international ambitions.

Hamilton is the first of three new Pacific Blue international
destinations to be launched this week, with services from
Dunedin to Brisbane to begin on Thursday and
Queenstown-Sydney flights on Saturday. The first
Hamilton-Brisbane service will also begin on Saturday.
Guests on today’s inaugural flight from Hamilton to
Sydney were to enjoy a champagne breakfast at the airport
before the aircraft departure at 8.00am. Celebrations will
continue on board, including providing all Guests special
commemorative t-shirts to mark the occasion.
Pacific Blue’s first flight to Brisbane takes off at 7.15am
on Saturday, with around 140 passengers on board.

Boeing Names the Date (Again)
Boeing has set a new schedule for its five-times-delayed 787
Dreamliner program, with the maiden test flight now expected by the
end of 2009, and first delivery to launch customer ANA scheduled
for late 2010, more than two years behind the initial timetable.
In a statement ANA, which has 55 of the new planes on order, said
the length of this further delay was a source of great dismay, not to
say frustration.

Boeing says the first three Dreamliners to be used in the

initial test flights have been modified so much they now

have no commercial market value beyond the development

effort, so their cost will be written off. Boeing expects the

787 program to eventually be profitable.

Secure Terminal Planned for ZQN
New security measures planned for ZQN would effectively create a
New Zealand first, a “locked-down” terminal, says council-owned
Queenstown Airport Corporation.
Queenstown Airport boss Steve Sanderson told Mountain Scene:
“What we are looking at doing is moving the aviation security to a
location just beyond check-in so as soon as you check in you would
go through security. That means it becomes a secure airport beyond
that point.”
The new security measures would see all passengers and airport
visitors X-ray screened.
Detailed plans of the changes show the majority of the main
terminal would be transformed into a large, open-plan departure
area. International and domestic travellers would no longer have to
wait in a separate secure holding area with no retail or F&B outlets
before boarding flights, but could move freely around in the
terminal.

British Airways will tomorrow reintroduce its wider seats in the

Club Europe cabin. BA will also continue to guarantee Club

Europe customers a window or aisle seat, and will offer a

dedicated Club check-in area, generous hand and checked

baggage allowance, access to the Galleries Club lounge,

complimentary dining and drinks and fast track immigration

through T5 at Heathrow.
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Aussies Name Their Favourites
The Australian Consumer Association
magazine Choice has released the results of
its Domestic Airline Satisfaction Survey.
Tiger Airways has been voted the
respondents’ least favourite airline with a
rating of 55%, with Jetstar rating next lowest
at 60%. Virgin Blue came out on top, with a
satisfaction rate of 68%.
In the international section of the survey,
Singapore Airlines was rated number one for
overall satisfaction, with a 78% rating,
followed by Emirates, Air New Zealand and
Cathay Pacific.
Jetstar was the lowest-ranking airline for
international satisfaction, with a 53%
satisfaction rating, with parent Qantas just
above, at 59%.

Lufthansa Wins Austrian
Lufthansa was finally given the OK
by the European Commission last
Friday for the takeover of Austrian
Airlines, subject to certain
conditions being met. The
announcement came as Austrian
decided to reduce its management by
as much as 45%.
The Austrian government will sign
over its 41.56% stake in Austrian to
Lufthansa on Thursday 03SEP, a
date previously dismissed as
speculation.

Eurocrats Name ‘Dirty’ Airlines
Almost 4,000 airlines are on a 94-page list
published by the European Union of those
commercial carriers who are considered to
be high polluters and who therefore are
required to cut their emissions by 3% on
2005 levels by 2012 and join the bloc’s
Emissions Trading Scheme or face banning
from all EU airports.
The high-handed edict targets not only the
world’s brand name airlines like Air New
Zealand, Qantas and Emirates, but even the
US Navy and the air forces of other military
powers.
In what is sure to create global ructions, all
airlines on the list must submit to the
European Union how they plan to reduce
their carbon emissions in order to become
eligible to purchase carbon credits.

AKL Airport Parking
Clients flying out of Auckland for a week or
more? Right now until 24SEP09, anyone who
parks in Auckland Airport’s long-term
uncovered car parks at the domestic or
international
terminal,
and stays
for 7 days,
will pay
just $12 per
day.
That’s only
$2 per day
more than
Park & Ride, and there’s no waiting around
for shuttles. What’s more, if they are away
for more than a week, each day after 7 days is
just $10 per day.
There is no need to pre book the space as
there are plenty of parks, and they are under
24/7 CCTV surveillance, are well lit and your
clients keep their keys. No-one else will drive
the car while they’re away.

New Etihad First Class Suite Enters Service
Etihad Airways has introduced its new first
class suite into service, on board the airline’s
latest Airbus A340-600 now operating
between Abu Dhabi and London Heathrow.
The private suite provides first class
customers with an extra-large Poltrona Frau-
upholstered leather seat which extends to a
fully-flat bed, 80.5 inches in length.
The new suites feature in-flight
entertainment with more than 600 hours of
entertainment available on-demand on the
23in wide-screen LCD screen. They also
feature a personal illuminated wardrobe with
mirror and a refreshment cabinet. In-flight
dining is taken to a new level with meals
served on an extra large wood-finished table.

Within the first class cabin there is also a
large changing room with a full length
mirror, wash basin and leather fold-down
seat allowing customers to freshen up at any
time during the flight.
A second A340-600 with the new suites will
join the fleet next month and Etihad will take
delivery during the next two years of a
further five A330-300s configured with the
new first class suites. The first of these
aircraft is due to arrive in DEC09. The
airline will also
retrofit nine
A340 aircraft
that are currently
in service by
DEC10.
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CRUISING
Berths Needed in Sydney for Megaships
Carnival Australia CEO Ann Sherry has
commissioned Access Economics to carry
out a fresh report on the cruise industry in
Australia, which she will take to Canberra to
lobby for investment in infrastructure.
The previous Access Economics report she
commissioned for the 2006-07 fiscal year in
May last year was a wake-up call to industry
stakeholders, showing that the direct and
indirect cruise-related expenditure for that
period was A$734m and that the direct

cruise-related expenditure was A$382m.
There are continuing cruise industry
concerns that the single-berth Overseas
Passenger Terminal in Sydney – the only one
for ships too big to get under the Sydney
Harbour Bridge – is not adequate for future
ship turnarounds.
Sydney needs facilities for the new
generation of giant cruise ships that will
enter the Pacific once the Panama Canal
expansion is completed in 2014.

Oasis of the Seas
Pulling Premium
Punters
Oasis of the Seas is getting
a premium on sales and is
booking ‘quite a bit earlier’
than the rest of the fleet,
according to Richard Fain,
chairman and ceo of Royal
Caribbean Cruises Ltd.
He is reported as saying the
premium they are fetching
is almost 50% greater and
the volume of bookings is
50% higher than Freedom
of the Seas.
Fain said Oasis will bring
one of the highest returns
on investment of any vessel
the company owns. ‘The
ship is so upscale, we’re
going to get people who
can spend a lot more,’ he
added.

The US$1.5 billion

Oasis of the Seas

has 24 restaurants,

37 bars, 13 retail

outlets, two

FlowRiders, two

rock walls, 2,700

deck chairs and

12,000 live plants

and trees.

Stability is always an important

comfort factor for cruise

passengers, and the new Oasis of

Seas looks likely to deliver. In test

runs of the new ship, they threw

the 225,000gt vessel into

maneuvers that would have

induced a roll of 11 or 12 degrees on

other ships. Oasis managed to tilt

just three degrees from level.

HAL Adds Glacier Bay
Holland America Line has added Glacier Bay
to its previously announced new 2010
‘Alaskan Adventurer’ 14-day itinerary. Eight
of the nine ‘Alaskan Adventurer’ departures
will visit Glacier Bay in addition to Hubbard
Glacier. One departure, on 12JUL10, will sail
by the twin Sawyer Glaciers in Tracy Arm
fjord along with Hubbard Glacier.
HAL recently acquired additional Glacier
Bay permits, further beefing up a route that
includes the new ports of Homer, Kodiak and
Anchorage. Also on the itinerary are Juneau,
Ketchikan, Skagway, Sitka and Victoria.

Balinese Workers in Demand
Bali Discovery Tours quotes Kompas.com as
saying that between 6,000 and 8,000 young
Balinese will be sent abroad in 2009 to work
on foreign cruise ships. There is a strong
demand for Balinese workers abroad, with
one Spanish company requesting 500 more
Balinese workers in addition to the 750
already employed by that cruise line.
Balinese workers are renowned for their high
work ethic, discipline, dedication and the
lack of problems they bring to the workplace,
making them sought after by foreign
employers.
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JUST CRUISING ....

Asia  Cruises   from $1199

Caribbean Cruises   from US$399

Coastal & Pac NW Cruises  from US$49

Mexico Cruises from US$399

Panama Canal Cruises  from $699

Europe Cruises   from US$899

Canada & New England Cruises   from US$899

Tel: 09-444 2298

Fax:09-442 4228

CLICK HERE

FOR WEBSITE

THIS WEEK’S 5-DAY FLASH SPECIALS

Page 15

HAL’s Round-trip Seattle
Cruise-tours
Holland America Line has added
round-trip Seattle cruise-tours for
next season.
The 2010 ‘CruiseTour Connector’
will transform any cruise-tour into a
round-trip Seattle program by
building on transportation for Alaska
and Yukon packages so customers
don’t have to book open-jaw flights
for programs that begin and end in
different locations.
The program includes airfare
between Seattle and Alaska, a one-
night hotel stay in Seattle,
motorcoach transportation between
Seattle and Vancouver and a transfer
from the Anchorage or Fairbanks
hotel to the airport.
Call HAL reps Francis Travel
Marketing for details.

Fascination Refurb
Reservations have opened for 98 new balcony staterooms that will be
incorporated into the 2,052-passenger Carnival Fascination during a
multimillion-dollar renovation in January. Other enhancements will
include a new Carnival WaterWorks aqua park, Serenity adults-only
retreat and resort-style main pool area.
Carnival Fascination operates a four- and five-day schedule from
Jacksonville to the Bahamas, Bermuda and Key West, and is the only
cruise ship deployed year-round from this port.

Swan Christmas Cruise to Antarctica
What better way to celebrate a White Christmas
than sipping champagne and singing carols on
Minerva, surrounded by towering icebergs and
pristine stretches of snow and ice.
On the Antarctic Discovery I cruise, your clients
can spend Christmas Eve approaching South
Georgia spotting whales and albatross in the wake
of Minerva. They’ll enjoy Christmas carols
around the piano in the Shackleton Bar followed
by midnight mass (an inter-denominational
service). Christmas Day will be spent exploring

the bays and beaches of South Georgia –
home to raucous penguins and seals. A
celebration Christmas Day lunch and dinner
is served for passengers followed by more
music and entertainment in the evening. New
Year’s Eve is just as jovial as guests party the
New Year in style with champagne in the
light of the Antarctic midnight sun.
Unique to this Swan Hellenic cruise is a
dedicated youth director who will be running
special interest activities and entertainment

for families on board at this festive time of year.
The ‘Young Explorers Program’, available for
passengers aged 10 to 17 years is a marine and
ecology program designed specifically to
enhance the Antarctic experience – being both
educational and adventurous.
Antarctic Discovery I departs 17DEC for 20
days, and fares start from NZ$11,240pp.  Child
fares, specific to this cruise only, are available
on request. Call Cruise Holidays on 0508
CRUISE (278 473) or email cruise@cruising.co.nz

River Cruises from
Amsterdam to the

Black Sea

2010 Preliminary Program Out Now
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MSC Offering More in 2010
MSC Cruises is offering 16 Mediterranean
and 11 Northern European itineraries
featuring more than 60 ports of call in
2010. Eastern Mediterranean itineraries
include Venice, Istanbul, Mykonos,
Santorini, and Dubrovnik, while the routes
in the Western Mediterranean include
Barcelona, Marseille, Naples, Rome,
Toulon (St. Tropez) and Monte Carlo.
MSC offers alternate departure ports, such
as Barcelona, Rome, Venice, Copenhagen,
Dover, Amsterdam, Naples, Genoa, Bari,
Marseille, and Kiel on many itineraries.
The line will base 10 ships in the
Mediterranean in 2010, including the two
newest, MSC Fantasia and MSC
Splendida. These sister ships with
exclusive MSC Yacht Club areas will sail a
variety of seven-night itineraries.
Some highlights of MSC’s 2010
Mediterranean itineraries include:
The MSC Fantasia’s seven-night
“Mediterranean Fantasy” itineraries APR-
OCT, calling in Barcelona, Marseille,
Genoa, Naples, Palermo, La Goulette
(Tunis) and Palma de Mallorca
The MSC Splendida will operate seven-
night “The Splendid Mediterranean”
itineraries MAR-NOV, calling at Genoa,
Marseille, Barcelona, La Goulette, Valletta,
Messina (Taormina) and Civitavecchia
(Rome).
The MSC Musica will operate seven-night
“Greek Islands in the Sun” itineraries
roundtrip from Venice APR-OCT, calling in
Bari, Corfu, Piraeus (Athens), Mykonos,
Santorini, Katakolon (Olympia) and
Dubrovnik.

New Captain Cook Cruises Brochure
New Captain Cook Cruises 09/10 Discovery brochures
are now available via Brochurenet. They contain:
Fiji
• Reef Escape - 3, 4 or 7-night Cruises - Yasawa Islands
• Reef Escape - 7-night Northern Fiji Dateline

Discovery Cruises (selected dates only)
• Sailing Safari - 2, 3-night Cruises - A tall ship soft

adventure experience to the Yasawa Islands
• Day, Lunch and Dinner cruises from Denarau
Australia
• Murray River - 3, 4 or 7-night cruises
• Great Barrier Reef - 3, 4 or 7-night cruises
Sydney Harbour
• 2-night Sydney weekender cruise
• Coffee, sightseeing, cafe, lunch & dinner cruises
Or you can download the brochure from
www.captaincook.com.au/brochures

Orion Expedition Cruises’ 2010 Voyages Brochure Released
Orion’s latest full colour brochure, just
released, features evocative colour spreads,
some by award winning photographers
depicting key destinations, along with an
overview of guest experiences and life
onboard.
In addition to destination features including a
visit to Melbourne for the first time, the
Kimberley and Arnhem Land, Papua New
Guinea, New Zealand and Antarctica, the
2010 brochure contains useful information
for potential expedition travellers,
demonstrating the differences between
typical mainstream cruising and the
stimulating physical and intellectual
experiences to be had on an Orion expedition
voyage.
The brochure contains comprehensive
information plus a DVD providing a taste of
some of the destinations visited and typical

cultural,
historic
and
wildlife
experiences
encountered
along the
way.
Also included with this year’s brochure is a
useful lift-out reference booklet containing
in-depth itinerary details by destination,
pricing (with savings for early booking) and
Calendar of Sailings for all expeditions
throughout 2010 and early 2011. This
information can also be downloaded at
www.orionexpeditions.com/calendar/
expedition_calendar
Brochures are available through the website
at www.orionexpeditions.com/brochure

2010 Savings on Hurtigruten
Chris Jones at Discover the World Marketing
reports that there are savings of up to 35%
for passengers on selected Norwegian
Coastal Voyages in 2010.
There are also some early booking discounts
on Hurtigruten’s Explorer Voyages to
Europe, Spitsbergen, Greenland and
Antarctica, with savings of up to 20%.
Booking early also means passengers can
select the ship, date of departure and cabin
grade of their choice.
The deals are valid for bookings and full
payment made by 30SEP09.
Cruise Wholesalers have full details, or
email hurtigruten@discovertheworld.co.nz

Queen Elizabeth II, Port Vila
Maritime Matters reports that QE2 is no
longer British owned and cannot be
registered under the maritime flag of the UK,
and the home port “Southampton” will
disappear from her stern.
The venerable ocean liner will now sport the
words “Port Vila” because Vanuatu is one of
a few convenience flags willing to register a
non-SOLAS 2010-compliant, 40-year-old
ship, a move that will allow QE2 to operate
as a floating hotel and within the boundaries
of maritime law.
The report says the ship’s famous callsign,
GBTT, has been changed to YJVW6.
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Polar Adventures on The World

RAIL TRAVEL

The luxury apartment ship The World is
presently making history, cruising on her
Bering Sea Expedition, sailing through the
Bering Strait between the islands of Little
Diomede and Big Diomede, the islands
separating Russia and the United States by
just two miles. This was an historic event as
no foreign flagged ship has ever sailed
between the Islands on the Russian side since
the early 1930s.
The World was also the first foreign-flagged
ship to visit Wrangel Island since the
Russians obtained control over this area
around 1924. The captain says they spotted
some 49 polar bears between Wrangel and
Herald Islands and in the pack ice north of
Wrangel they counted 104 polar bears
sighted - more than many expedition ships
see in an entire summer and certainly a
record for one voyage.
The ship continued 70 miles north from
Wrangel Island until it reached the edge of

the ice cap that extends all the way to the
North Pole. They were also able to lower the
Marina so that willing Residents and Guests
could do the “polar plunge”. It was well
attended with 35 adventurous souls jumping
in.
Cruise World says The World will be making
for Papua New Guinea for an Expedition in
NOV09, continuing on to cruise around
Australia in DEC09. In SEP10 The World
will operate a Greenland Expedition, and
then in DEC10/JAN11, she will cruise
Antarctica.
Cruise World has some new release
brochures specifically for the Papua New
Guinea Expedition,  and there are still
opportunities to book apartments during her
Australia season.
For specials, current pricing and itinerary
options call Cruise World for details on 09
9174440, 0800 500 732 (out of Auckland
agents).

End of Line for the Orient Express
After 126 years of service the famed original its final run on 12DEC, having been hit by
Orient Express, these days operating
as a regular EuroNight train, will
soon disappear from its last
remaining route, the line between
Strasbourg and Vienna. This was the
train immortalised by Agatha Christie
in her novel Murder On The Orient
Express in the days when the service
connected Paris and Istanbul.
Today’s Orient Express, now out of step with
Europe’s busy railway schedule, will make

falling passenger numbers and an
upcoming revamp of rail schedules
on the Continent.
Meanwhile, the luxurious Venice
Simplon-Orient Express will
continue to run as normal with its
1920s rolling stock on the hugely
popular 31-hour run that begins
in London and continues via

Dover, Calais, Paris, Innsbruck and Verona
to Venice.

ACCOMMODATION

50% Commission Offer from Rail Plus
For the period 01SEP09 to 31DEC09, Rail Plus is offering 50%
commission on all booking fees for all bookings made via its
website: www.railplus.co.nz/agents.
Book online and, from the $35 fee, you get to keep $17.50 on
top of other applicable commission, and for the $15 pass
issuance fee, there is $7.50 to add to the other
applicable commission.
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Expansion for Hotel SO
Despite the very unsettled recessionary
market, central Christchurch’s Hotel SO has
experienced such a positive reception to its
ultra-modern, low-cost model that it is now
moving into the second and final phase of its
expansion.
Hotel SO Sales and Marketing Manager,
Steven Dixon says, “Thanks to a consistently
high occupancy rate since opening, we are
now in a position to open 100 more rooms.
We need to open these extra rooms to be
prepared to satisfy demand in the coming
summer – based on our current read of the
market, failing to do so would result in
having to turn people away.”
Mr Dixon attributes the strong response to

Hotel SO to its
unique offering,
geared to the
business traveller.
The rooms may be
compact but they
are quiet and clean
and provide a
comfy bed, free
access to WiFi
internet, flat screen
TV, iPod facilities, a silent fridge and a good
shower, at rates starting from $69.
Hotel SO also features a lounge, bar and
restaurant with 24-hour food and beverage
service.
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GREEN MATTERS INDUSTRY
Hertz Gains Enviro Bronze
Hertz New Zealand has enhanced its green
credentials, securing an Enviro Bronze
Accreditation from Qualmark.
“New Zealand is one of the greenest tourism
destinations in the world and Hertz is
committed to being one of the greenest
members of the New Zealand tourism
community,” said Jacqueline Lehmann,
Region Vice President Hertz Australia and
New Zealand.
“The Qualmark Enviro Bronze Accreditation
recognises our commitment to measures
which reduce our impact on the
environment,” she said. “We will continue
exploring and implementing green
initiatives.”
Well before the Qualmark ratings programme
was introduced, and in the absence of a local
emissions measurement system, Hertz
adopted Euro fuel emissions standards for its
rental vehicles in New Zealand.
More than 85% of the Hertz New Zealand
corporate fleet now meets the Euro 4
standard, which is currently the most
stringent benchmark, while the balance of the
fleet meets the Euro 3 emission standard.
Hertz also is well advanced in introducing an
all-diesel fleet of Toyota Prado 4WD vehicles
throughout New Zealand, and expects to
complete the upgrade programme by the end
of March 2010.
A range of other measures have also been
implemented, from fuel storage facilities
designed to minimise and monitor leakage to
waste recycling and improved resource
management.

Adventure World Training Seminars
Adventure World reminds agents they can
register for any of the following upcoming
online training seminars that start at 8.30am

World travel agent website.
Join the AW Sales team on: Fri 04SEP –
Vietnam; Wed 09SEP – Chile; Thu 17SEP –
Botswana.

The link:   http://www.adventureworld.co.nz/TravelAgents.asp

and run for 25 minutes via the Adventure

Online Video Continues to Grow in Popularity with Hotels
Asia Pacific retail travel sites are fast
recognising the importance of rich media and
the impact it can have on conversion rates.
New Zealand based PREVU Corporation, a
specialist provider of rich media to the travel
industry, reports exponential growth in the
number of video views from its network of
third party distribution partner websites.
PREVU Managing Director Peter Tanner
suggests there are a number of factors
driving the growth. “Clearly we have seen a
significant increase in the number of
websites now accessing content managed by
PREVU which widens the audience base, but
more importantly we have a huge increase in
the number of hotels wishing to distribute
video to their trade partner sites.”
He says hotels are recognising the
importance of having a consistent
presentation across a range of third party
sites – to engage, inform and reinforce brand.
“There is a definite impact on conversion
rates from getting your video in front of as
wide a target audience as possible,” adds
Tanner.
Consumer demand is also a major
contributing factor. The explosion in online
video as a result of sites such as YouTube

has seen demand placed on travel sites to
improve the depth of content they offer.
“Video as an option in your hotel search has
moved from being a nice to have to a must
have offer, if you are to maintain your
presence in an increasingly crowded online
space,” says Tanner.
The numbers tend to speak for themselves
with PREVU’s annual video views expected
to top 4 million. And the hotels are
recognising the importance with PREVU
welcoming a number of new groups to the
system in the past month including The Oaks
Group, Heritage Hotels, Hilton Melbourne
and Perth, Mirvac Hotels and Resorts, Nikko
in Bali, Bedarra Fiji to name just a few.
www.prevucorporation.com
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Agents can now Re-set
Moneydirect Password
Moneydirect has just introduced
new security software that allows
New Zealand customers to quickly
re-set their own monthly access
passwords.
In line with its rigorous security
procedures Moneydirect customers
are required to change their
password every 30 days. But until
now new passwords could only be
obtained by phoning the
Moneydirect Helpdesk.
Now customers in New Zealand
can complete the process
themselves by accessing the
Moneydirect system, entering their
email address and then confirming
their identity by correctly
answering a simple security
question.
Moneydirect Head of Sales Asia
Pacific Peter de Maria said the new
procedure was already saving
travel agents valuable time.
“There is nothing an agent hates
more than being stuck on a phone
line,” de Maria said.
“Now customers can simply log-on
to Moneydirect and obtain a new
password in a matter of minutes.”
The introduction of the new, more
efficient security measures come
just days after Moneydirect
launched a new Sydney-based
regional helpdesk for Australian
and New Zealand customers.
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Curry Club Dinner
The Auckland Travel Industry Curry Club
has been re-established and is keen to
welcome new members. You qualify as a
member if you enjoy Indian curry and the
company of other industry people. Here’s
a chance to socialize and talk shop over a
veritable feast.
The first ATICC Dinner will be held on
Wednesday 23SEP09 at RAVIZ Indian
Restaurant, Mt Albert Road, Royal Oak at
6.30pm.
Cost $30 per person, BYOW only. Cash
bar is available; in fact it is fully licensed.
Payable at the door, but must have RSVP
by latest 15SEP to Brian Downes, e-mail
bandf@xtra.co.nz or Harish Bajaj, e-mail
hib57@xtra.co.nz
The organisers are looking for a minimum
number of 30 to confirm the booking, so
bring your friends and make up a party.

PEARL’S  PEARLER

Many people aim at nothing in their life,

and hit it with amazing accuracy...

September
Spring Special
at Explore NZ
Here are some Great
Mate Rates for your
family and friends.
They get an awesome
75% discount on
selected Explore NZ
cruises, and front line
travel industry sales
staff get FOC.
Take the helm on an
original America’s

TO GET YOUR OWN FREE SUBSCRIPTION

 visit   www.travelmemo.co.nz

TourismTech Expo & Info Day CHC
TourismTech, a technology expo and
information day for the tourism industry, is
being held for the first time at the Hotel
Grand Chancellor in Christchurch on
06OCT.  It is being organised by the industry
for the industry.
Simon Casey of Seekom, one of the
organisers of the expo, says, “TourismTech is
free for tourism operators to attend, where
they can meet industry experts in one place,
have their technology questions answered,
see the latest products and services being
offered by leading technology companies,
and network with each other.”
Mr Casey said that the expo is based on a
similar model to the Travel Technology show
in London earlier this year that he and his
partner Nicky attended.
“We have been very pleased with the
enthusiastic response from technology
companies to participate in this exciting
event. We have several companies from
Australia participating and if it proves to be
popular with tourism operators, it could well
be held in other centres in the future,” says
Mr Casey.
Colin Kelly of Systems for Business, a co-
organiser, says, “An important part of the
expo will be educative seminars on the use
of technology and these will be presented by
industry experts. Topics include social
networking, online bookings, content
managed websites, etc., which tourism
operators need to understand if they want to
successfully grow their business in an online
world.”
Two keynote speakers will be talking on the
very popular topic of social media. One is

Jack Yan from Jack Yan Associates who
presented a “standing room only” seminar on
this topic at the Small Business Expo in
Wellington recently. The other is Steve
Wilson of Social Eyes Consultancy who as
part of his PhD research is looking at the
emerging trends in social media tracking and
marketing.
Although registrations will be accepted on
the day, those who register online will have
an express check-in on the day and go in the
draw for a number of spot prizes.
www.tourismtech.co.nz.

Cup yacht, enjoy world famous sailing and
dining cruises, view whales in the wild,
take a once in a lifetime opportunity to
swim with the dolphins.
Enjoy the great range of award winning
tours & cruises offered by Sail NZ, Pride of
Auckland, Whale & Dolphin Safari in
Auckland and Dolphin Discoveries in the
Bay of Islands.
FOC for front line travel industry sales staff
(ID or IATA card must be shown) and 75%
discount for family & friends (max 6
accompanying pax)
Meal charge applies on Pride of Auckland
trips.
Bookings to info@explorenz.co.nz  must
quote “Industry Spring Special” when
booking.
Family and Friends must be accompanied
by a travel industry member on same trip.
Valid for travel from 01-30SEP09, Subject
to availability. Pre-bookings via email only.
www.explorenz.co.nz
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