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Roles That’ll Get
Your Tail WaggingPM Invites Kiwis

to become
New Zealand
Ambassadors

The Prime Minister launched
a new tourism campaign on
Friday, calling on all New Zealanders to support the tourism
industry and become ambassadors for their country.
‘The Great Kiwi Invite’ is a Tourism New Zealand initiative
encouraging New Zealanders to get in touch with friends and
family overseas and invite them over for a visit.
As an added incentive, there are also a number of return flights
from Air New Zealand ports around the world up for grabs for
friends and relatives of New Zealanders who receive the invite.
“This campaign is about using one of our best assets, good old
fashioned Kiwi hospitality, to help New Zealand’s economy in
these tougher times,” says George Hickton, Tourism New
Zealand Chief Executive.
To take part, New Zealanders need to go online at
www.thegreatkiwiinvite.co.nz to personalise an invitation that
they then send to their friends and family overseas. When that
person accepts the invitation, they go into a draw to win a return
trip for two to New Zealand, courtesy of Air New Zealand.

.... Continued p2
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Let your 
clients  

go wild. 
South Africa from $2131.

This year your passengers can fly to South Africa for 
less. Our Hot Winter Sale means passengers can fly 
from New Zealand to Johannesburg for as little as 

$2131* Return Economy Class or $6647* Return 
Business Class, representing substantial savings. Offer 

ends August 15. For more information on how your 
clients can make tracks to South Africa call us on  
09 977 2237 today or find full fare details in CRS.

* Fares listed include fuel surcharges & government taxes and are valid from AKL,WLG,CHC,DUD,ZQN to JNB. Fares 
also available to CPT,DUR,PLZ,ELS,BFN,KIM,PZB, RCB. Flights subject to availability. Economy fare advertised is valid 
for departures until 15NOV09, High season fares available for departures 16NOV-15DEC09 and 16JAN-31MAR10. 
Business class fare advertised is valid for departures until 31MAR10. Conditions apply. 

http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://francistravelmarketing.cruisefactory.net/pdf/219127/Volendam%20Holiday%20Cruise%202009.pdf
http://www.aimholidays.co.nz
http://www.bentours.com.au
http://www.topdog.co.nz
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://francistravelmarketing.cruisefactory.net/pdf/219127/Volendam%20Holiday%20Cruise%202009.pdf
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NEW ZEALAND

PM Invites Kiwis to become
New Zealand Ambassadors
…cont from p1
‘The Great Kiwi Invite’ campaign will be the
first time that Kiwis will see Tourism New
Zealand’s marketing campaign on television in
New Zealand.
“Word of Mouth is one of the most powerful
marketing tools we have,” adds Mr Hickton,
“and New Zealanders are our best advocates.”
He says there is also much potential in the
‘Visiting Friends and Relatives’ market.
In the year ended JUN09 there were almost
three-quarters of a million visitors in New
Zealand who’d come to see their friends and
family, up by 3.6% on the previous year.
“This shows that despite the economic
situation, people will still travel to visit their
friends and relatives,” says Mr Hickton.
In the month of June 2009 international visitors
to New Zealand decreased by 5.1 per cent. The
new campaign aims to help boost tourism
numbers to New Zealand.
www.thegreatkiwiinvite.co.nz
Click Here to see the TV commercial and
preview ‘The Great Kiwi Invite’ online.
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Winning Brand’s First Decade
Last Friday marked the 10th anniversary of
the launch of the highly successful and
much-envied 100% Pure New Zealand
brand.
Its distinctive message and typeface first
appeared on single images of pristine alpine
scenery, dramatic landscapes and sweeping
vistas in July 1999 and ‘Swing Bridge’
(below) is one of those originals.
The powerful 100% Pure message was soon
appearing in TV and cinema commercials
and magazine spreads, on giant posters in
the London Underground and on the sides of
double-deckers, on billboards and phone
booths in the US, on bus shelters in

railway
stations.
In the years since, it has been linked with
Lord of the Rings, the Americas Cup, the
Discovery Channel and National
Geographic, the Chelsea Flower Show, seen
on the giant rugby ball in Paris and London,
and even reality TV shows like The
Bachelor.
Tourism New Zealand launched the brand
on the Internet ten years ago and has since
remained an early adopter of each new
online innovation, capitalising on interactive
relationship marketing opportunities and

capturing fans with its use of e-postcards,
wallpaper, YouTube, Google Earth, blogs,
social networking sites and more.
The results of the 100% Pure New Zealand
branding came with astonishing speed.
Within 3½ years the brand’s recognition in
target markets was at levels that had taken
other countries a decade to achieve.
UK branding expert Stephen Cheliotis, head
of the Superbrands Council, put its
effectiveness down to the close match
between the message and the reality. He said
it perfectly sums up the unique natural and
cultural environment of New Zealand and its
isolation from the mayhem people
experience in their home countries.Australia, and on lightboxes in Japan’s

100% Pure New Zealand – The Results
In the last ten years:
• Visitor arrivals to New Zealand have

increased from 1.6 million to 2.4 million.
This is a 50% increase.

• Foreign exchange earnings for New
Zealand from tourism have gone from
NZ$3.5 billion to NZ$5.9 billion

• Total users sessions on
www.newzealand.com have gone from
1.4 million in 2002 to 10 million a year
in 2008.

• The number of articles published about
New Zealand through the work of
Tourism New Zealand’s International
Media Programme reached 103,245,326
through print articles, 686,637,606

through broadcast, and an estimated
208,598,337 through the Internet in the
2007/2008 financial year.

A report by InterBrand in 2005 analysed
the 100% Pure New Zealand brand in
comparison to other global corporate and
consumer brands.
It calculated the 100% Pure New Zealand
brand as being worth around US$13.6
billion. This ranks it 21st in the world
(Interbrand/Business Week 2005 Best
Global Brands survey) just behind
Samsung and ahead of Dell.
Check out the special site that reprises the
first ten years of the 100% Pure New
Zealand campaign here.

http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://francistravelmarketing.cruisefactory.net/pdf/219127/Volendam%20Holiday%20Cruise%202009.pdf
http://www.tourismnewzealand.com/tourism_info/about-us/100-pure-campaign/100-pure-campaign_home.cfm
http://10yearsyoung.tourismnewzealand.com/
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://francistravelmarketing.cruisefactory.net/pdf/219127/Volendam%20Holiday%20Cruise%202009.pdf
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Third Player Auckland-Queenstown
Queenstown is about to get a third domestic player, with
news that Pacific Blue will begin carrying Aucklanders to
and from the alpine resort on weekends from 19SEP.
It will be Pacific Blue’s fifth New Zealand domestic port.
Round trips will operate year round on Saturdays and
Sundays with regular internet one-way lead-in fares from
$89.95.
Pacific Blue’s GM Commercial, Adrian Hamilton-Manns,
says the new route made sense as the airline was already in
the process of setting up at ZQN for twice-weekly flights to
Sydney, scheduled to begin in the first week of September.
“It’s a considerable investment to set up at any new airport so
once we made the decision to begin international flights to
Queenstown we also looked at options for a domestic
service,” he said.
Destination Queenstown chief executive Stephen Pahl told
the Otago Daily Times that the weekend flights would boost
business tourism, which includes company annual meetings,
trade shows, conventions and other events.
Queenstown Airport Corporation chief executive Steve
Sanderson says the airport will this month install an extra
five Pacific Blue check-in desks, plus automated check-in
counters and queueing provisions, and additional staff are
being trained by the airline.

New River Cruise Planned for Waikato
Waikato River Historic Cruises plans to launch a cruise on
the Waikato River in mid-SEP with a focus on the river’s
history and Maori culture.
The Waikato Times reports that TK Taylor, who ran Kawhia
Heritage Cruises until 2005, is keen to fill the void left by the
departure for Auckland waters of the Waipa Delta riverboat,
and aims to eventually operate eight two-hour cruises a day,
complete with expert guides and a hangi.
Mr Taylor told the paper his boat could take up to 60
passengers and because of its size and design, can access all
parts of the river.
The business would tie in with a cruise and horse trekking
business Mr Taylor is also setting up in Kawhia.

Matamata’s Hobbiton Gears Up

Prominent Support for Shantytown
Prominent Wanaka businessman Sir Tim Wallis has agreed to
be patron of the West Coast tourist attraction Shantytown.
The Otago Daily Times reports that Sir Tim was involved in
the West Coast timber, deer and aviation industries, and
whose family interests included sawmilling in Westport,
Haupiri, Whataroa and Haast areas and quartz gold-mining at
Inangahua Junction. His experiences are seen by the West
Coast Historical and Mechanical Society as exemplifying the
stories of courage and enterprise that Shantytown wanted to
tell in its exhibits.
A sawmilling experience was opened at the historic
goldmining site near Greymouth last year and a foundry
exhibit is under way.

The Otago Daily Times reports that
Ian Brodie, founding curator of
Wanaka’s New Zealand Fighter Pilots
Museum, is taking up a new position
as media and communications
manager at the Hobbiton tourist
attraction at Matamata, near
Hamilton.
Mr Brodie is reported to be a friend
of Russell Alexander, who owns the
Matamata farm that film-maker Peter
Jackson transformed into Hobbiton for the Lord of the Rings
film trilogy.

Mr Brodie is the author of the
top-selling Lord of the Rings
Location Guide Book and many
other books on airshows and film
topics.
The ODT says that in his new
role, Mr Brodie will help develop
the Hobbiton and farm tourist
attraction, which has had about
170,000 visitors since it opened
and employs about 15 staff.

His tasks will include advertising, website design, media
liaison and promotions.
The avid Tolkien fan would also be able to add “authenticity”
to tourists’ LOTR experience.

A new Hobbiton set for Jackson’s planned filming of The
Hobbit is being created at the original site.

New Zealand Fans on Facebook
A Facebook page for fans of New Zealand set up a few
months ago by Kiwi Mark Harrison has already attracted
over 40,000 registered fans who are now being encouraged
to sign up for a competition which will result in millions of

learning about how they can win a holiday to New Zealand.
The GottaLoveNZ.com site carries advertising and links to
an array of NZ product being given away every hour for 48
hours, plus a grand prize of airfares from the UK, USA or
Australia and thousands of dollars worth of ground content.Facebook and Twitter social networking sites globally

Page 3

Lumsden to Catlins Cycle Trail Sought
The Gore District Council and Mataura Licensing Trust want
to see a cycle trail from Lumsden via Gore to Curio Bay on
the Catlins Coast, sooner rather than later.
The Southland Times quotes the Gore District Mayor Tracy
Hicks as saying the route was a lot more scenic than the
Lumsden to Bluff trail, which has ‘quick-start’ priority under
the Government’s New Zealand Cycleway Fund programme.
“It makes a lot of sense, with unique landscape and
communities that are attractive to tourists from overseas and
locals,” Mr Hicks told the paper, adding that he would be
doing everything he could to ensure this route gets some
traction as soon as possible.

http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://francistravelmarketing.cruisefactory.net/pdf/219127/Volendam%20Holiday%20Cruise%202009.pdf
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://francistravelmarketing.cruisefactory.net/pdf/219127/Volendam%20Holiday%20Cruise%202009.pdf
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Cycle Trail Plans “Brilliant”
The seven potential cycleways announced by
the PM last week were described as
“brilliant” by Geoff Gabites, managing
director of Adventure South, which operates
cycle tours.
Gabites says there was huge demand from
New Zealanders and Australians wanting
more cycle tour opportunities around the
country.
Until now Gabites says that those who had
done the Otago Rail Trail and wanted more
trails were having to be sold Australia and as
far away as Japan for similar cycling
experiences.
He expects as much as 75% of future
demand to come from the domestic market,
and he says most touring cyclists were over
45 and proportionally more were female.
Gabites says his company will be contacting
trail organisers to find out what
infrastructure was in place to begin setting
up tours.

Shotover Canyon Swing Does its Bit
The Wakatipu Search and Rescue team has
been able to take on and train a new puppy
for bush and avalanche rescue thanks to
support from this year’s Shotover Canyon
Swing fundraiser.
Throughout June, those who used the
Shotover Canyon Swing were offered a
waiver of the usual $39 extra-jump charge in
return for a minimum donation.
With support from local companies Southern
Approach and Small Planet as well as
collections and support from local booking
agencies, Shotover Canyon Swing has also
been able to provide up to $10,000 worth of
equipment for the Wakatipu SAR team.

GNZTR Prepares for Tasman Flights
The Great New Zealand Touring Route has named Ralston
Marketing to co-ordinate its sales and marketing activities.
The Great NZ Touring Route (GNZTR) is based around the great
touring routes of the Pacific Coast Highway, the Thermal
Explorer Highway and the Volcanic Loop. The regional tourism
organisations of Coromandel, Bay of Plenty, Waitomo District,
Rotorua, Taupo, Ruapehu and Hawke’s Bay collaborate on their
sales and marketing activities under this brand.
RotoruaNZ.com reports that Ralston Marketing, which is run by
Kerryn Ralston, has a sound history in product and marketing
roles within the tourism industry.
“GNZTR is pleased to be working with Ralston Marketing,
particularly as the opportunity for trans-Tasman flights operating
into Rotorua becomes a reality with the imminent completion of
the Rotorua airport upgrade,” GNZTR collective chairman Don
Gunn says.
“A key focus of GNZTR will be to strengthen its marketing
efforts in Australia, not only with its travel trade partners but
also to consumers. Kerryn has a great deal of marketing
experience in both these areas and will bring a fresh approach to
the GNZTR.”

AUSTRALIA

New Strategy for Destination Manawatu
Destination Manawatu has launched its strategy to 2015, and
its new plans on how to boost tourism in the region include a
big focus on marketing Manawatu online to reach a wider
range of potential visitors.
Other goals are to develop a touring route through Feilding and
Palmerston North; to work with business communities to
establish Palmerston North as a sustainable international air
hub; to double Manawatu’s market share of conferences and
conventions and collaborate to secure five annual events of
national significance and one of international significance.
Among the changes has been the disestablishment of the role of
leisure tourism manager, a position held by Julia Sanson for 7
years.  Destination Manawatu chief executive Lance Bickford
told the Manawatu Standard that the redundancy was a sign of
the times and that “we have to make less money stretch
further.”

Dig the Tropic & Explore the Dinosaur Trail
Queensland is home to spectacular dinosaur footprints, large
fossil marsupial sites and dinosaur remains, great dinosaur digs
and expansive fossil collections.

Your clients will find some of the world’s most amazing fossils in
the Queensland Outback and they are still being unearthed.
Check out this downloadable special feature that provides
saleable family holiday ideas along the Tropic of Capricorn.

Flinders Ranges Stars in Movies
Hugo Weaving’s latest movie, Last
Ride, has, according to the Sydney
Morning Herald, had some terrific
reviews and a couple not so
enthusiastic but critics are united in
their praise of the Flinders Ranges,
the film’s South Australian setting.
Rachel Ward’s new film, Beautiful
Kate, is also set in the Flinders
Ranges, filmed mainly at the base
of Wilpena Pound. Ward says there

is no more beautiful location or
powerful backdrop for a film in
Australia.
These film makers are not the first
to discover the area’s magic.
Gallipoli was filmed in Beltana
near Leigh Creek in 1981. One
Night The Moon and Holy Smoke
were filmed in the ranges in 2001
and 1999. And Rabbit-Proof Fence
and The Tracker followed in 2002.

http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://francistravelmarketing.cruisefactory.net/pdf/219127/Volendam%20Holiday%20Cruise%202009.pdf
http://www.travelmemo.co.nz/memos/20090803.pdf
http://www.travelmemo.co.nz/memos/20090803.pdf
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://francistravelmarketing.cruisefactory.net/pdf/219127/Volendam%20Holiday%20Cruise%202009.pdf
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Art and Hospitality Align in Melbourne

The six hotels will provide guests with a
unique visual experience, with each hotel
named after and inspired by famous
Australian artists.
Appealing to both the corporate and leisure
market the hotels will be located in attractive
locations near the CBD including St Kilda
Road, Prahran and South Yarra. All hotels

Melbourne
will soon be
home to six art
themed hotels
following the
arrival of an
independent
luxury hotel
group, the Art
Series Hotels.

of 2011.
The first hotel to be opened will be The
Cullen. Opening this November, The Cullen
is on Commercial Road, Prahran. Named
after artist Adam Cullen, the hotel will
appeal to those interested in contemporary
art, design and fashion. The 115-room
boutique hotel will feature spectacular views
of the Melbourne CBD, a roof top bar
designed by celebrity garden designer Paul
Bangay, and two ground floor restaurants
including a grill/steak restaurant and Asian
fusion restaurant. The hotel will also feature
original paintings and sculpture by Adam
Cullen.
Other hotels in the series include: The Olsen,
The Blackman, The Whitely, The Larwill
and The Knight.

are scheduled for completion before the end www.artserieshotels.com.au/

The Royal Melbourne Show
Springtime in Melbourne is show time, and
this year Victoria’s largest public event - the
Royal Melbourne Show - celebrates its 154th
year during the period 17-27SEP.
Showcasing agricultural and rural excellence,
the Melbourne Showgrounds are transformed
into an 11-day celebration bringing country
and city together. Wood chopping, sheep
shearing, milking and blacksmith displays are
just some of the highlights for the show-
going public. It’s the place to see prize-
winning horses, sheep, goats, cattle, alpacas
and chooks, just a stone’s throw away from
the CBD.  There is also the largest dog show
in the Southern Hemisphere with more than
4,500 canine entrants.
www.royalshow.com.au

Chicago – the Musical in MEL
After a decade of decadence Chicago will
return to Melbourne for a strictly limited
season at Her Majesty’s Theatre from
15AUG09.  With an all-star Australian cast
including Craig McLachlan, Chicago tells
the tale of Roxie Hart, a nightclub dancer
who dreams of headlining in Vaudeville, kills
her lover, then convinces her husband to
come up with the $5000 to hire Chicago’s
shrewdest, smooth-talking lawyer Billy
Flynn.

According to the annual Harris Poll

survey on American travel intentions,

Australia is the place most Americans

would love to visit outside of home if

cost was not a consideration.

This year’s poll is the 12th taken and

Australia has been number one for 11

of those years. Australia was beaten

by Italy last year, which dropped back

to number two this year. Britain came

third.

Dreamtime Tracks in Queensland
Your clients can immerse themselves in
Aboriginal culture as they travel through a
wide variety of Queensland terrain, from the
coast to the mountain ranges, with
Dreamtime Tracks and Kookaburra Tours,
who have introduced a new five-day walking
tour departing from Townsville. The tour
caters for up to 20 people and includes a
range of short to medium-length walks
guided by local Aboriginal people through
the nearby lush tropical rainforests.
Highlights include a stay at Hidden Valley
Cabins; a tour with Bandjin Sea Country
Expeditions to Hinchinbrook Island; and
opportunities to play a didgeridoo, throw a
boomerang and spear, master the skill of
traditional fire starting, painting with ochre,
weaving baskets and learning about the
amazing diversity of plants and animals of
this region including the platypus, dugong,
cassowary and abundant fruits and other
edible plants.
Tour commencement dates are 04OCT09,
22MAR10, 10APR10, with other dates
subject to availability.
kookaburratours@bigpond.com

Stay’n’Play at Paradise Palms
Paradise Palms Resort and Country Club, 20
minutes drive north of Cairns airport and just
five minutes from Palm Cove, has released a
three-day, Stay‘n’Play package, priced from
A$360pp. It includes:
• Three nights accommodation in its brand
new 96-room resort (choice of resort room or
self-contained one-bedroom apartment
• Breakfast daily
• Two rounds of golf (18 holes) on one of
Australia’s top championship courses OR
two, one hour massages OR one round of
golf and one massage
Guests can take full advantage of the resort
and country club facilities that include dining
in Fifty Nine Restaurant and Bar, massage
and spa services, and mini-golf.
reservations@visionhotelsandresorts.com

Chopper Tour with Dot Painting
Alice Springs Helicopters and Ampwerre
(Black Tank) Community have developed a
package to provide visitors to the region with
a new way to experience Indigenous Culture.
All tours with Ampwerre Community have
been developed as Private Charters and are
truly small group, with a maximum of four
guests per tour. Not only do guests travel to
the community in style but they also gain a
new perspective of Central Australia. The
community provides a private Dot Painting
Workshop, conducted outdoors on the
homeland. Guests spend one-on-one time
with their Aboriginal hosts, learning the
importance of culture and the history of the
region. They learn to paint ‘Dot Style’ and
can take their creations home  as a memento
of their journey.  Email ops@anh.com.au

http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://francistravelmarketing.cruisefactory.net/pdf/219127/Volendam%20Holiday%20Cruise%202009.pdf
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://francistravelmarketing.cruisefactory.net/pdf/219127/Volendam%20Holiday%20Cruise%202009.pdf
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SOUTH PACIFICCurrumbin’s Green Attractions
Currumbin Wildlife Sanctuary – the Gold
Coast’s famous wildlife and coastal
rainforest attraction, set in 27 hectares of
bushland and rainforest a short walk from
Currumbin Beach – has been upgrading and
adding new experiences through 2009, all
aimed at giving guests the chance to get
closer to the nature and wildlife of the
region.

Mullets, Robust Velvet Geckos, freshwater
turtles, Sugar Gliders and other mammals
and birds.
The Green Guardian Theatre is the home
of Currumbin’s Green Guardian
Conservation, Research and Education
programs.
View wildlife documentaries from local film-
makers and enjoy live animal presentations
in air-conditioned comfort.

The Green Challenge – presented by
Adventure Parc – is launching in SEP09 and
will offer an exciting treetops ropes course
through Currumbin’s bushland areas. It takes
elements of commando training and makes
them safe, fun and exciting.
While retaining the natural, bushland
surroundings, the massive 68-challenge
course involves cable ladders, rope bridges
and a giant flying fox among others.
Australia’s Green Cauldron Experience is
a unique wildlife and interpretive experience
providing an introduction to Australia’s
Green Cauldron - the ancient volcanic
landscape which emerged from the Mt
Warning Caldera.
Find out how Currumbin’s scenic beach
headlands were created from ancient lava
flows and get closer to the wildlife of the
region in this living guidebook to one of
Australia’s iconic national landscapes. The
fascinating local wildlife species on display
include Coastal Carpet Pythons, Land

Currumbin’s Wildnight
Adventure now
combines a
buffet with the
night tour and
is the only
Gold Coast evening opportunity to get closer
to Australia’s native wildlife in the most
atmospheric natural environment. The
evening begins with the ‘Wild Buffet’ served
from 5:30pm overlooking the Sanctuary’s
Arena Precinct. Visitors get to enjoy natural
surroundings, wildlife appearances and photo
opportunities as they gear up for the ‘walk
on the wild side’.
From 7:00pm, the guided walking tour starts,
in groups of up to 20 people – with
commentary and opportunities for questions.
The evening culminates with the nightly
aboriginal cultural dance experience, around
a fire crackling in a clearing of Mellaleuca
trees.
Forest Walk, which opened in January, takes
visitors through Currumbin’s coastal
eucalypt and rainforest areas. These pristine,
natural areas have been preserved since the
Sanctuary was founded more than 60 years
ago.

Bula Babes Beached
on Beachcomber
Pictured enjoying the entertainment at Fiji’s
Beachcomber Island Resort, one of several
groups of Kiwi travel agents recently
visiting the destination as part of the
ongoing  ‘Bula Babes’ agents update
program.
The famil was again jointly hosted by Blue
Lagoon Cruises, Awesome Adventures/
South Sea Cruises, Mana Island Resort &
Spa and Accor Hotels Fiji.
Properties visited included the Mercure
Nadi, the Novotel Nadi, The Sofitel Nadi,
Mantaray Island, Nanuya Island Resort,
Oarsmans Bay Resort, Coral View Island
Resort, Botaira and Matamanoa Island
Resort.
In addition the agents also got to sample a
four-day/three-night Blue Lagoon Cruises’
‘Gold Club’ program.
Pictured (in no specific order other than
Blue Lagoon Cruises’ Melanie Secker
front and centre) are: Natasha Currie,
Orbit Corporate Travel Dunedin; Sally
Mackaness, United Travel Queenstown;
Jessica Steciurenko, Williment Travel
Wellington; Hanni Chehak, STA Travel –

Online; Amanda Meredith, Infinity
Holidays Auckland; Nalini Heaney, Carlson
Wagonlit Travel Christchurch; Bruce
Arnold, United Travel Manukau, Kris
Taute, Air NZ Corporate Wellington; Jill
Grant, A Walkers World Auckland; Li Ma
Chin, Travel Service Auckland, Priya
Sagar, Air Pacific; Tina Shaw, Awesome
Adventures/South Sea Cruises and Trish
Nicol, Mana Island Resort & Spa.
A further ’Bula Babes’ update famil is now
being planned for October. Interested agents
should contact Melanie via email to register
their interest.

RAD Marketing on Telethon
The upcoming Telethon on TV3 next
Saturday will see Anne Radonich of RAD
Marketing on screen sponsoring one of 12
major prizes to be auctioned via
www.sella.co.nz with proceeds going to the
Kids Can charity.

Reef Escape cruise, with two Tabua
Staterooms accommodating two adults and
two children.
Other RAD Marketing prizes up for auction
include accommodation at Golf Terraces Fiji,
Treasure Island Fiji, Bounty Island Fiji and
Royale Takitumu Rarotonga.
http://www.bignightin.co.nz/kidscan.html

Anne is providing a Captain Cook Cruises

http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://francistravelmarketing.cruisefactory.net/pdf/219127/Volendam%20Holiday%20Cruise%202009.pdf
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://francistravelmarketing.cruisefactory.net/pdf/219127/Volendam%20Holiday%20Cruise%202009.pdf
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www.adventureworld.co.nz
09 524 5118

Cruise Fiji
Take a friend for half price

1st adult pays $2522*
2nd adult pays $1261* 

Cruise the beautiful Yasawa Islands with 
Captain Cook Cruises on a 5 day/4 night 
cruise right through to 31 March 2010.

*per person share twin. Conditions apply

Preparing for the World of Norfolk
Norfolk Island Tourism GM Terry
Watson is in town this week to introduce
the NTO’s new Marketing Manager
Darren Stocks and to brief key trade
partners on plans for the coming year.
Norfolk Island Tourism has been doing a
lot of preparatory work for the
rebranding of the destination and this
will be launched publicly in mid-
October. Watson said a marketing plan
has been developed and this will be
meshed in with the wholesalers’ plans
ahead of the launch. The target market is
now 50 to 64-year-olds and those seeking
experiential holidays, and Watson says
there are now at least 85 activities
available to visitors.
The NTO put together a rebranding
committee of 13 ‘stockholders’ and,
working with a branding consultant, they
decided on a radical shift in strategic
direction, including changing the island’s
name for marketing purposes.  They
surveyed the island’s population on the
new ‘World of Norfolk’ brand and gained
better than a 75% approval. They also
ran the concept past key players here and
are satisfied their new direction takes
account of the subtle differences between
the market here and in Australia.
 “It’s the beginning of a new era,” says
Watson. “Norfolk Island will be known
from October onwards as ‘The World of
Norfolk’, and all brochures and other
material will have this branding. We
want to fundamentally change the way
the world views Norfolk Island.”

the branding process is that Norfolk has
always used history as a blunt weapon,”
says Watson. “There was not a lot of
recognition of the range of things that
there are to do there and the experiences
to be had.
“Three things came out on which we
should focus, and they are the Place, the
People and the Past.  The ‘World of
Norfolk’ concept will be expanded to
take into account all of those things.”
Watson says the aim is to ensure that the
promotion of the many experiences the
island has to offer doesn’t send mixed
messages.
Norfolk Island Tourism now has a
Development Manager working on
events development, product and
experience quality, sponsorship manuals
and liaison with the event organisers.
“And now that Darren is on board, we’re
looking at how to get special event
tickets on our website earlier and how to
get them to wholesalers. It’s a completely
new way of selling Norfolk,” says
Watson.
Another big development coming up for
the island will be regular calls by cruise
ships, with five ship visits next year, and
six in 2011.  Watson welcomes the arrival
of large numbers of cruise ship visitors
because they will help the island develop
new products that will also be suitable
for future events. He calls it the biggest
economic opportunity for Norfolk in
decades, potentially providing a source of
revenue for building infrastructure like a
significant community centre.“One of the things we identified through

The Name is Sunset Resort
One of the finalists for the Hotel over
25 Rooms award in last week’s
inaugural Air New Zealand Cook
Islands Tourism Awards was
incorrectly named as ‘Rarotongan
Sunset Resort’, old branding that dates
back to 2005.
Sunset Resort host Garth Riechelmann
says a lot of effort went into their
award entry. “We really would like
Travel Agents and Wholesalers out
there to know that in actual fact it was
Sunset Resort that was a finalist,” he
says.
Sunset Resort is a 35-room property
on the lagoon on the island’s western
side, just minutes from the airport and
Avarua township. It has two swimming
pools, an open air restaurant and
poolside bar.
www.thesunsetresort.com

The Ultimate Lei – 4 Islands in 7 Days

Cook Islands Tourism Minister

Wilkie Rasmussen has reportedly

been sacked from Cabinet by the

Cooks PM in the wake of allegations

that he had led a plot to oust the

Marurai government and replace it

with a coalition.

Korea Looks to Cooks for QOOK
South Korea’s largest telco, Korea Telecom, is launching a
big domestic campaign for a new product that will provide
spin-off exposure for the Cook Islands.
The product is called QOOK, pronounced Cook, and
Korean consumers hunting for it on the Web came up with
the Pacific Island paradise, prompting the telco to contact
the NTO to suggest a co-branded campaign in Korea.
Cook Islands Tourism chief executive John Dean says this
will be the first time a destination has been linked to a
commercial brand, a world first for the Cook Islands.
The promotion will see a cultural dance troupe of 12 sent
to Seoul by CI Tourism for a series of performances over a
three-day period marking QOOK/Cook Islands Day on
03SEP.

Adventure World can book all Awesome
Adventures Fiji product, including the 7-day/6-
night Ultimate Lei trip to the Yasawas. Here
travellers will find village-based hotels, white
sandy beaches and crystal clear lagoons. Chill,
snorkel, dive, kayak - it’s all there. On the
Ultimate Lei trip your clients explore some of
the most stunning areas Fiji has to offer, the

Blue Lagoon region - scene of the Brooke
Shields movie and the southern Yasawas with
their monolithic mountains.
Trip is priced from $1035pp share twin including
boat, beds and meals. For sale and travel until
31DEC09. Excludes Full Monty. For all your
South Pacific quotes and bookings call the AW
specialists on 09-539 8106.
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PNG Mask Festival Attracts Growing Numbers
A symbolic Kinavai, performed by
Tumbuans dancing in canoes just offshore
Omorong beach heralded the recent start of
the 15th National Mask Festival in Kokopo.
This is a week-long festival, staged each
July, where cultural groups gather in Kokopo
(near Rabaul in East New Britain, PNG) to
display their masks and perform traditional
cultural dances and singsings. Performances
included the fearsome Goroka Mudmen from
Asaro and the famous Baining Fire Dancers.
The National Mask Festival is growing in
importance and stature each year, attracting
growing numbers of overseas visitors to
witness these extraordinary cultural displays.
This year’s festival, watched by thousands of
locals and visitors from Australia and New
Zealand, attracted two new groups - the
Mandara Cultural Group of Tatau, whose
performance included war-like scouts staking
out an area before the masked men appeared,
and the Walogai of West New Britain, a
group who have never before left their home
ground and had to gain clearance from the
custodians of the rite in order to attend.
Further information on Papua New Guinea’s
range of cultural festivals can be obtained by
visiting the website www.pngtourism.org.pg

Albert Numanga Jailed
Albert Numanga, former manager
of the Cook Islands Tourism office
in Auckland, has been sentenced to
three years and nine months in jail
for defrauding the Cooks
government of more than $1m.

ASIA

The Goroka Mudmen

Orion Expedition Cruises Offers
SIN Grand Prix
Orion Expedition Cruises, in association with
Events Worldwide, is showcasing the Singapore
Formula 1 Singtel Grand Prix with options of 3 or
4-night packages that include Grand Prix tickets.
Stay in Singapore harbour on board the
luxuriously appointed Orion and enjoy the
adrenalin packed experience of the world’s only
night time Grand Prix.
Reserve accommodation on Orion including
Singapore F1 ticket packages: 25–27SEP09,
priced twin share from A$2149pp. Staterooms and
suites available for individuals, corporate
hospitality or other group bookings. With 75 crew
and a maximum of just 106 passengers Orion
offers the highest staff to guest ratio and guest to
public space ratio of any ship based in Australian
waters.  Email sports@events.com.au for details
and options.

Singapore Numbers to JUN09
Some 4.5 million tourists came to Singapore
between January and June, a year-on-year decline
of 11.5%, and tourist spend for the same period
fell 13.5%, according to the latest numbers from
the Singapore Tourism Board.
Average occupancy rate at Singapore hotels for the
six months fell 11.1 percentage points from last
year to hit 72%. Average room rate fell 21% to
S$195 and overall room revenue fell 33.2%.
STB still predicts its initial projections of 9 to 9.5
million visitor arrivals will be achieved.

Malé, the capital of the Maldives, is going

high rise with the imminent opening of

the city’s first international-standard

hotel, the Holiday Inn Malé.  The 117-room

property, which opens 01SEP, will be 15

storeys tall, making it reputedly the

tallest building within 750km.

Singapore’s New Megazip Adventure Park
Visitors to Sentosa will get to zip down on one of Asia’s steepest and longest flying fox rides
when Sentosa opens its multi-million dollar Megazip Adventure Park in coming days.
Besides the 450m long flying fox ride, or Megazip, the park also features a treetop rope course,
a 14m simulated free fall and a rock climbing wall.
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www.adventureworld.co.nz
09 524 5118

Incredible India
Take a friend for FREE

1st adult pays $1828*
2nd adult travels free* 

See the magnificent Taj Mahal; Old and 
New Delhi; imperial palaces and exotic 
Forts in Jaipur while staying in some of 
India’s finest resorts.

*total land only for two people, share twin. Conditions apply

THE AMERICAS

Penang’s School of Rock
Here’s a chance for your clients to win some “cool parent”
credibility on their next family holiday.
The opening of the Hard Rock Hotel Penang in Malaysia in
late September presents an opportunity to introduce the
family to the atmosphere of the past 40 years of rock and roll
culture.
Situated in the beautiful Batu Ferringhi beach region, 45
minutes drive from Penang’s international airport and 30
minutes from historic Georgetown, Hard Rock Hotel Penang,
offers a unique family holiday experience.
While parents enjoy the music nostalgia, a spa treatment or
lounging by the pool, the kids can join the Lil’ Rock Kids
Club—available for kids aged 4-10 years old and offering art
& crafts, pool games, table games, a dedicated play area,
group games, Internet game console, face painting and a wide
range of movies.
Dive-in movies around the hotel pool (the largest freeform
swimming pool in Penang), juggling classes and memorabilia
tours are other ways to keep the kids entertained, safe in the
confines of the hotel grounds.
There are also five family rooms with kids’ playgrounds on
the balconies and the hotel pool also features an interactive
area with slides, water guns, sand islands and parent viewing
cabanas to oversee the kids’ fun.
For those aged 13 and above, the Teens Club offers the PS3,
Wii, Foosball, a pool table and more. For the littlest DJ’s,
teens can also be taught how to mix records. This is a place
where teens and their parents can get together for a bonding
session.
In addition, the Rock Spa offers treatments for teenagers and
kids with spa menu items such as Tutti Frutti ice cream body
scrub and lil’ rocker glitter tattoo.
Special opening package prices start at NZ$160 for Hillview
Deluxe and NZ$181 for Seaview Deluxe (subject to currency
fluctuation).  Valid from 19SEP-18DEC09.
Rates include a one-night stay, breakfast for 2 adults and 2
children (under 12 years old) and a Limited Edition Platinum
Record Souvenir.
www.hardrockhotels.net/penang

Mexico Offers Free Insurance for Tourists
Mexico City has introduced free insurance for tourists in a
bid to bring back visitors scared away after the swine flu
epidemic broke out in Mexico in April.
AFP quotes Mexico City mayor Marcelo Ebrard as saying the
Tourist Assistance Card would be the first free cover for
tourists in the world.
Tourists who show they are staying at one of the city’s 460
hotels will have access to medical assistance, not only for
A(H1N1) symptoms, but also for accidents or other illnesses,
ambulance transport, hospitalization and medicines, Ebrard
said.
The cover also includes dental care, repatriations, legal
assistance after robberies, lost luggage and delayed or
cancelled flights.

QF Short-life Business Class Fares NZ to USA
Qantas has released $6899 short-life round trip business class
fares from AKL/WLG/CHC to Los Angeles and San
Francisco, available for sale until Friday 14AUG09 for travel
commenced from 10AUG09 to 31JAN10. Two stopovers are
permitted.

The Hard Rock Hotel

& Casino in Las

Vegas has just

opened its massive

US$750 million, 18-

storey Paradise

Tower, providing an

additional 490 guest

rooms.

The new development, which includes a

Penthouse and 10 pool suites, opened two months

ahead of schedule.
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Polar Bear Viewing from Tundra Buggy Lodge
Did you know that Tundra Buggy Lodge is a
mobile lodge stationed on the tundra in the
best location for round the clock polar bear
viewing in Canada’s Churchill Wildlife
Management Area?
Adventure World says the Lodge features a
dining car where guests enjoy home-cooked
meals; a lounge car for evening presentations
and mingling; two bunkhouses each
equipped with upper and lower bunks
including bedding, pillows, towels, and a
110v plug; with each bunkhouse configured
with two bathrooms and a shower; and a
utility unit where supplies are stored.
All units are connected by outdoor viewing
decks for guests to photograph outside. All
staff at the lodge have wilderness first aid
and safety equipment, includes two-way
radios, first aid kits, a defibrillator, a back
board, and an emergency Buggy. The lodge
is non-smoking however smoking is
permitted on the back observation deck.
Phone coverage is not available at the lodge.
Ask Adventure World about 6-day and 7-day

Polar Bear tours ex Winnipeg for Churchill
Manitoba, the ‘Polar Bear Capital of the
World’ in OCT09 and NOV09.
Call 09-539 9102.

Customise Canada
World Journeys reminds agents that they can
customise any itinerary in Canada on a
private basis.  Whether it be private SUV
around the Rockies, through the wineries and
orchards of the Okanagan, bear viewing near
Vancouver Island, gourmet tours, floatplanes
or self-drive itineraries.  They also have some
beautiful luxury lodges, unique resorts and
boutique hotels throughout Canada.
Call Kim or Sue to discuss 0800 117311 or
info@worldjourneys.co.nz

MID EAST / AFRICA

Arabian Business reports that Dubai hotels
saw the biggest falls in revenue in the region
in the first half of 2009, according to a
survey of key Middle East cities published
on Tuesday.
Hotels in 22 cities in the region witnessed an
average 10.9% decrease in occupancies and a
17.2% drop in revenue per available room
(RevPAR), an industry benchmark, said a
report by US hospitality research firm STR
Global and Deloitte & Touche Middle East.
Occupancy rates in Dubai, the region’s trade
and tourism hub, fell 12.9% compared to the
year-earlier period, and RevPAR plunged
35%.
Dubai, which attracts hundreds of thousands
of tourists to its beaches and luxury hotels,
predominantly from Europe and Russia,
continued to suffer as the global financial
crisis bit into the spending power of those
countries.
Hotels in Oman’s capital Muscat were

among those badly hit as they experience
“high seasonality in occupancies and
revenues”. Occupancies were down 21.7%
and RevPAR 16.6% in the first six months of
the year.
UAE capital Abu Dhabi was among positive
performers, seeing RevPAR growth of 3.2%
in the period.
Occupancies, however, dropped 6.8% to
79.2% in the first six months. The emirate’s
monthly occupancies also declined in 2009
compared to 2008, the survey said.
RevPAR for Abu Dhabi hotels in the month
of JUN09 decreased by 12.2% compared to
the same month last year.

Gulf Hotels Feel Pain from Slump
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Okavango & Kalahari
World Journeys has combined the
wildlife-rich waterways of Botswana’s
Okavango Delta with  the vast sands of
the Kalahari to create a truly diverse
African experience with &Beyond.
Starting with 2 nights at award-winning
Nxabega Okavango Tented Camp, your
clients then continue their Delta
experience with 2 nights at Sandibe
Okavango Safari Lodge before
transferring by light aircraft to Camp
Kalahari, adjacent to Makgadikgadi
National Park with its vast saltpans, ancient
Baobab trees and unique wildlife.  A
highlight here is a guided walk with the local
Bushmen, offering a glimpse of their
incredible knowledge of this harsh
environment.  Priced from $4320pp share
twin, this includes accommodation, all meals
and local drinks, transfers and charter flights

within itinerary, National Park entrance fees,
and daily waterborne and land game viewing
activities.  International airfares are
additional.  Prices vary seasonally and are
subject to availability.  Download the info
here and contact World Journeys for tailor-
made flyers on 0800 117311 or
info@worldjourneys.co.nz

QF Short-life Business Class Fares NZ to Africa
Qantas has released $6506 short-life return Business Class fares from
AKL/WLG/CHC/ZQN to Johannesburg, available for sale until Friday
21AUG09 for travel to 30NOV09.

Luxury Africa Specials

Summer South Africa Safari Special
Adventure World announces that Makutsi
Safari Springs have released a $240pp saving
on a 7-day/6-night package for travel
01NOV-10DEC09.  Now priced from
$1655pp share twin (was $1895), this
summer safari special applies to new
bookings only, booked and deposited
between 01AUG and 31OCT09.
Makutsi Safari Springs is a privately owned
lodge that lies between the Drakensburg

Mountains and Kruger National Park. The
price includes three 3-hour game drives with
excellent wildlife viewing, a day in Kruger, a
day in the Drakensburg and Blyde River
Canyon area, a tribal village visit, great food
and two thermal hot springs.
Don’t miss out on this amazing special, says
Adventure World.
Book your clients now to avoid
disappointment by calling 09-539 8100.

Adventure World has a range of special
safari offers available now from &Beyond at
selected luxury lodges in Botswana, Victoria
Falls, Mozambique, Tanzania, Kenya and
South Africa.

Specials range from great dollar savings to
stay pay deals.  Various travel periods apply,
so contact Adventure World’s Africa
specialists for more information
on 09-539 8100.

TOUR PRODUCTS
Peregrine Releases Leaner, Trimmer Himalaya & India Adventures
In keeping with the times, Peregrine
Adventures has ‘trimmed’ several of its most
popular Himalayan and Indian trips, and
introduced new itineraries that pack more
adventure into less time at lower cost in its
just-released Himalaya & India 2009-11
brochure.
 “Thirty years ago, when we launched our
Himalayan trekking program, people were
able and wanting to take longer holidays,”
says Griff, Peregrine NZ Sales Manager.
“Over the years, our trekking program has
evolved to encompass new destinations and
to reflect customer desires. This year,
considering today’s workplace pressures,
we’ve trimmed some of our longer treks,
reducing their length and cost, without
compromising the overall experience or
safety.”
Many of the company’s Nepal trekking trips
have come down in price by as much as 25%.
The Annapurna Dhaulagiri – one of the most
popular treks – has been reduced from
NZ$3225 to $2690 including local flight
costs. Everest Base Camp from NZ$3725 to
$2945.  Meals are no longer included - in
response to feedback from clients that they
preferred to choose their own meals from the
robust menus available on the trail these days

improved to be one day shorter.
Peregrine has also introduced some gentler
Himalayan adventures, including the new
Highlights of Nepal, a trip for non-trekkers to
have a taste of Nepalese culture and to follow
some easy walking trails beneath the
spectacular Annapurna range.
This year, Peregrine has also introduced a
series of Independent Adventures: privately
guided trips for two to a maximum of six
people. These trips match the itineraries of
Peregrine’s group departures, but provide
travellers with the flexibility of choosing
their own departure date and with the
opportunity to explore Nepal and India in a
private group of friends and family.
Brochures are available through Stocklink.- and the trip route has been altered and
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AVIATION
Airbus Action on Pitot Tubes
CNN reports that Airbus is ready to fund a
third search of the Atlantic Ocean if a second
search, now under way, fails to find debris
from the Air France AF447 crash.
Airbus is discussing a payment of up to 20
million euros, and is driven by the desire to
understand what caused the crash. The plane
maker is already helping in the second search
alongside Air France and the French accident
investigations agency, the BEA.
In related news, Airbus is urging airlines to
replace most of the European-made speed
sensors on their A330 and A340 planes for
more “consistent” ones made in the U.S.
CNN says the recommendation follows a
series of incidents in which speed sensors –
known as pitot tubes – made by French
defence and electronic systems group Thales

have been observed to give inconsistent
readings mid-flight. The aerospace group had
already been examining “a handful” of cases
of air speed inconsistency before the Air
France crash in June.
The recommendation reportedly applies to
around 200 aircraft owned by a number of
airlines, including Air France. The majority
of the world’s A330s and A340s are already
fitted with US-made Goodrich parts.
While the Airbus recommendation carries no
regulatory weight, the European Aviation
Safety Agency (EASA) said it plans to make
the move mandatory. A proposal to that
effect will be issued within the next 14 days.
An EASA spokesman says the U.S. safety
body, the Federal Aviation Administration
(FAA), is likely to follow.

Air New Zealand chief executive

Rob Fyfe has been recognised by

the Aviation Industry Association

for the support he offered the

families of five New Zealanders

who died in an Air New Zealand

plane crash near France last year.

Mr Fyfe’s award was presented by

the association as part of aviation

week and the association’s

conference held in Blenheim.

Qantas CEO Alan Joyce has revealed that

the airline has delayed taking its fourth

A380 by a month because  it was not up to

scratch at the original delivery date. He

said QF wanted to make sure everything

met the airline’s high standards.

He said the aircraft type had enjoyed a

better entry into service than the B747-400

and was proving popular with customers,

attracting both a yield and passenger load

premium.

Emirates has become the world’s largest airline operator of B777 aircraft with the

arrival of its 78th 777 last week. Emirates has another 28 B777s pending delivery,

worth over US$ 7 billion at list prices, and it is also the only airline to operate every

model of the aircraft.

Emirates operates the latest B777-300ER model on its Christchurch service.

BA Suffers First Q1 Loss Since
1987
British Airways has announced its first first-
quarterly loss since privatisation in 1987 as
passenger numbers continue to plunge.
The £94 million operating loss for the three
months to the end of JUN09 was better than
forecast, sending shares in the company up
3.8% to 139.4p in early trading, but BA
warned that trading conditions remained
“very challenging”. Pre-tax losses for the
period reached £148 million.
The loss is the worst since BA was privatised
in February 1987 and its shares listed on the
London Stock Exchange at 125p.
BA said its revenues were down 12% in its
first quarter, although the decline would have
been 17% without a positive impact from
exchange rates.
To combat falling passenger numbers, BA
has dropped its policy of trying to keep fares
up and has instead resorted to slashing prices
to drive demand. It is offering tour operators
big discounts on package and upgrade fares;
it is offering online two-for-one deals for
business class; offering cut price upgrades
right up to the check-in desk; and releasing
more seats for Air Miles redemptions.

United Ups the Ante
United Airlines is determined to show
Australians its intention to remain
operating on the Pacific despite the fierce
competition by releasing new competitive
economy airfares. Examples: SYD and
MEL to LAX or NYC return from A$595
plus taxes; and SYD and MEL to SFO
return from A$695 plus taxes.

SIA Declares S$307m First
Quarter Loss
The combination of the global economic
downturn, the outbreak of swine flu and fuel
hedging saw the Singapore Airlines Group lose
S$307 million (NZ$307.65 million) for the first
quarter ended JUN09. This is the first quarterly
loss since the 2003 SARS crisis .
Group revenue fell 30% from APR–JUN08,
down by S$1,260 million (NZ$1262.65
million) as carriage and both passenger and
cargo yields declined – the former reflecting
increased competition and promotional fare
activities.
Group expenditure was S$598 million or 16%
lower than the same quarter in the preceding
financial year.
The Group recorded an operating loss of S$319
million for the first quarter against an operating
profit of S$343 million last year.
The operating results of the main companies in
the Group are as follows:
SIA Loss of S$271m

(profit of S$265m previously)
SATS Group Profit of S$44m (+14.4%)
SIA Engineering Profit of S$12m (-25.0%)
SilkAir Loss of S$3m

(profit of S$10m previously)
SIA Cargo Loss of S$104m

(profit of S$5m previously)
Several steps have been taken by SIA to
contain costs, including a freeze on hiring,
unpaid leave, wage cuts and deferment of
non-essential projects.

UAE carrier Etihad Airways is to switch

from Terminal 3 to Terminal 4 at Heathrow

from 30SEP09. A new premium lounge will

be offered as well as improved check-in

areas.
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CRUISING

Aeroflot Seeks Trolley Dollybirds
Russia’s Aeroflot used to be known for its
state-employed cabin attendants, budding
babushkas who trundled the samovar down
the aisle of the Tupolev, begrudging tea and a
smile.
Private enterprise has changed all that. Now
Aeroflot is raising liberated (and plucked)
eyebrows by announcing plans to revamp its
image by employing more attractive staff.

Its CEO is quoted by The Independent as
saying all new flight attendants would be
“very striking, very eye-catching girls.”
Height and weight restrictions will also
apply, with applicants needing to smaller
than a Russian size 48 – around size 14 at
EasyBuy. The airline boss was said to be
particularly taken with the Virgin Atlantic
gals after his son sent him a video clip.

Cunard 2011 World Voyage Program
Cunard Line has released the fares for its
2011 World Voyage program which will
see newest ocean liner, Queen Elizabeth,
make maiden visits to three Australian
cities and will feature a spectacular Royal
Rendezvous in Sydney with her big sister
Queen Mary 2.
Launching in DEC10, Queen Elizabeth
will depart Southampton on her 103-night
odyssey on 05JAN11, and will make 35
maiden calls including visits to Sydney
(22FEB), Melbourne (25FEB) and
Fremantle (01MAR).
Meanwhile, Cunard’s flagship Queen Mary
2 will visit Australia for a fourth time in
2011, with calls to Sydney (22FEB),
Adelaide (20FEB) and Fremantle (17FEB)
during her 103-night world voyage which

includes visits to South America, South
Africa, Asia and the Mediterranean.
Queen Mary 2 and Queen Elizabeth will
also enjoy a Royal Rendezvous in New
York with their sister Queen Victoria on
13JAN – an historic first meeting of the
three Cunard Queens which will follow a
tandem transAtlantic crossing by Queen
Victoria and Queen Elizabeth.
The 2011 world voyage program also
raises the curtain on a brand new way to
see the world, with the opportunity to sail
on three ocean liners in one full world
voyage. Guests can board Queen Victoria
in Southampton to sail to New York, then
transfer to Queen Elizabeth to sail from
New York to Sydney before joining Queen
Mary 2 in Sydney for the return to the UK.

Cruising generated a record

US$40.2 billion economic impact in

the US economy during 2008, a 6%

increase over the year before,

according to a study released by

Cruise Lines International

Association.

Further to our story last week on

the robbery of pax aboard Aqua

Expeditions’ 24-pax river boat by

armed bandits on the Amazon,

Peruvian news agencies have since

reported that the six bandits have

been captured.

Celebrity Cruises Launches “Celebrity Life”

Ponant Cruises across the Globe

Celebrity Cruises has announced “Celebrity
Life,” a new series of palate-pleasing,
intellectually-enriching and life-enhancing
programs.  Celebrity Life encompasses three
distinct program categories: “Savor,”
“Discover,” and “Renew.”
“Savor” takes an already stellar culinary
experience to new heights, with eight new
wine enrichment events, six spirits and
mixology tastings, and more than seven
different interactive programs for guests,
hosted by the ship’s Executive Chef and
team.
“Discover” presents an opportunity for
guests to do or learn what they have always
wanted to try, but never had time to
accomplish. Whether it’s ordering a bottle of
Chianti in Italian, or exploring the universe
in 40 minutes, guests can delve into a wide
variety of interests.
“Renew” offers an improved, more goal-
oriented approach to classes, seminars, and

treatments designed to help guests on their
journey to looking younger, feeling better
and living longer.
The Celebrity Life program rolls out on the
new Celebrity Equinox when the ship enters
service 31JUL, and the program will be
introduced across the balance of the fleet by
the end of November.
Call Cruise Holidays on 09 523 7788 or visit
www.celebritycruises.com.

French cruise company, Ponant Cruises has
launched its new winter 2009/2010
programme in the UK market.
The three-masted, 64-passenger Le Ponant
sails in the Mediterranean between Libya
and Egypt in NOV09, before heading to the
Middle East (Sultanate of Oman, UAE) and
south of India in JAN10. Destinations also
include the Maldives (three cruises in
JAN10) and the lesser-known islands of the
Seychelles – with six departures between
JAN10 and MAR10.
Meanwhile, the 90-passenger yacht Le
Levant will explore the Amazon and the
Caribbean (DEC09 and MAR10). Four

cruises are sailing down the Orinoco. In
spring 2010 the yacht heads back to the
Mediterranean, in Italy and Greece (April).
The 226-passenger Le Diamant will sail five
cruises to South Georgia and the Antarctic
(DEC09 to FEB10), before returning via
South America’s west coast, passing through
the Panama Canal (FEB, MAR10) to reach
the Europe and spring cruise programme in
Spain, Italy and France.
From MAY10 other itineraries to the Baltic,
Black Sea, Dalmatian Coast, Iceland,
Amazon River will be added, with the arrival
of new luxury yacht Le Boréal, under
construction in Italy.

http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://francistravelmarketing.cruisefactory.net/pdf/219127/Volendam%20Holiday%20Cruise%202009.pdf
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://francistravelmarketing.cruisefactory.net/pdf/219127/Volendam%20Holiday%20Cruise%202009.pdf
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JUST CRUISING ....

Asia  Cruises   from $899

Caribbean Cruises   from US$549

Coastal & Pac NW Cruises  from US$49

Mexico Cruises from US$399

Panama Canal Cruises  from $899

Europe Cruises   from US$1649

Canada & New England Cruises   from US$899

Tel: 09-444 2298

Fax:09-442 4228

CLICK HERE

FOR WEBSITE

THIS WEEK’S 5-DAY FLASH SPECIALS

Family Christmas Cruise on Volendam
17-night Transtasman Cruise

Auckland to Sydney
from NZ$8999*

*2 Adults, 2 Children, Inside Stateroom, on sale to 20SEP09

DEPART

AKL

20DEC09

ARRIVE

SYD

06JAN10

      CLICK HERE FOR FLYER
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RAIL TRAVEL

Free Upgrade on The Ghan
A free upgrade from Red Sleeper to Gold Sleeper is
now available on The Ghan. The deal is available
for sale: 01AUG09-31MAR10 and valid for travel:
01NOV09-30APR10.
The Ghan is more than a mode of transport - it’s a
getaway that connects your clients to Australia’s
cultural heritage.
The Ghan is an unforgettable way to experience
Australia’s vast natural landscapes - from Kings
Canyon to Katherine Gorge, from the centre to the
sea.

• Alice Springs Afternoon Town Tour
• 2 day Alice, Uluru & Kata Tjuta Tour with APT
• Uluru Kata Tjuta National Park Fee (payable

direct)
• 3 nights accommodation Mantra on the

Esplanade, Darwin
• Taste of the Territory Sunset Cruise, Darwin
• Darwin City Sights Tour

Priced from $2587 Adult, $2075 Concession
(Booking Code: TDC9GG66)

Package Special includes:
• Gold Service Sleeper on The Ghan, including 2

nights sleeper, all onboard meals and fuel
surcharge, from Adelaide to Darwin, via Alice
Springs, with FREE upgade from Red Service
Sleeper.

• 2 nights accommodation Lasseters, Alice
Springs

ACCOMMODATION

Click Here
to download
this
Territory
Discoveries
flyer.

A Chef in My Villa
Parehua Country Estate
Martinborough is offering new
cuisine packages, including a Chef in
My Villa.
The package is the ultimate treat and
culinary discovery. Guests learn
secrets watching Kent Baddeley
Cuisine’s chef prepare and serve a
surprise degustation dinner for your
group of eight friends in your private
villa. Gather a small group of friends
and stay two nights/ three days in a
Parehua two-bedroom villa. A la carte
breakfast each day. The luxurious

cottages and villas have in-room
artisan products including breakfast
cereals from Moise Cerson of French
Baker, Greytown, T brand selected
teas and Hawthorne roasted coffee.
Call 06-306 8405
www.parehua.co.nz

http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://francistravelmarketing.cruisefactory.net/pdf/219127/Volendam%20Holiday%20Cruise%202009.pdf
http://www.francistravelmarketing.co.nz
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://www.travelmemo.co.nz/voucher.php?voucher_id=514
http://www.travelmemo.co.nz/voucher.php?voucher_id=514
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://francistravelmarketing.cruisefactory.net/pdf/219127/Volendam%20Holiday%20Cruise%202009.pdf
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PEARL’S  PEARLER

SKIMAX 2009-10
On-Line Brochure Now Here

Octaviar in Liquidation
Octaviar was last week placed into liquidation
following a Queensland Supreme Court order.
The move finally spells the end for the listed
Gold Coast company, formerly known as MFS,
which had debts of up to A$2 billion since its
collapse in January last year.
The Gold Coast Bulletin says the move paves
the way for a full examination of the collapse
of MFS and the role played by its directors.

INDUSTRY
Calling all
Wellington Travel Agents
The A-Team will be hosting a function for all
Wellington travel agents on Thursday 13AUG
at 5.30 (for 6pm) till 7pm at the new
Travelodge Wellington and will be doing
updates on Toga Hospitality (Medina
Apartment Hotels, Vibe Hotels in Australia
and Travelodge Hotels in NZ and Australia),
Captain Cook Cruises (Australia and Fiji) and
a range of resorts in the South Pacific.
Wine, beer, cold drinks and hot/cold canapés
will be served and great travel prizes are there
to be won so bring your business cards for the
draw. Please register interest by emailing:
info@ateam.co.nz by Tues 11AUG and you
will receive further details.

Bay of Islands

Spas & Wellness Retreats in Victoria

Taranaki

   ... more destinations soon

TRAVEL

SPECIAL FEATURES

�

�

�

LATE BREAK
Las Vegas Revolution
Las Vegas came to Auckland for
the first time last night with a
glitzy show to update agents on
the new developments in the
pipeline, including the opening of
three major projects in the coming
year.
Reps from famous-name hotels,
tour operators and attractions flew
in, along with show girls and a
genuine burlesque perforner.
Agents had a 28-question quiz to
complete, with an array of glamorous
prizes to be won. The winner of the
Grand Prize, a trip for two to the US
flying Air New Zealand, with 3 nights
at Planet Hollywood, 2 nights at
Treasure Island, and 4 nights at the

Flamingo, plus tickets for two to Cirque du
Soleil’s Mystere and Zumanity shows, a Bryce
Canyon tour and Grand Canyon scenic flights
was won by Keith Miller of Cavalier Travel.

Rafael Villanueva from the Las Vegas
Convention & Visitors Authority with
Darragh (Elvis) Walshe and showgirls.

Stella Group yesterday announced a

restructure and recapitalisation, which NZ

CEO Greig Leighton says is very good

news for the Travel business and resolves

a lot of the uncertainty of the past three

years. As part of this change, they have a

new website www.stellatravel.com.

Click Here to download details of the

Stella statement.

ITN Group Goes for Flavour
After six years of buying product and
airfares via the Stella group, the ITN
Travel Group of 14 agents and 20 brokers
has changed its preferred supplier.
Effective 01AUG09 the group has signed
a supply agreement with the Flavour
Travel Group.
ITN Managing Director Ross Manson
stated that after careful consideration and
consultation with his members and many
industry operators, he felt that Flavour
Travel’s range of supply options, their
commercial acumen and positive family
culture more suited his group’s needs.
Click Here for the current ITN Travel
Group branch and staff lists.

Innovative Travel advises
the new season’s SKIMAX
brochure for Northern
Hemisphere skiing and
boarding resorts is now
available for viewing on-
line.  Printed brochures will
arrive in approx 2 weeks.
This season’s brochure
features several new properties and a new
section ‘Skimax Premium’ dedicated to high
end properties.  There are a number of specials
and earlybird offers including Kids Ski Free
deals.  The brochure features the best resorts in
Canada, USA, Japan and Europe with a
comprehensive range of accommodation from
pension to 5 star and apartments. FREEPHONE
0508 100111 or info@skimax.co.nz and view
on-line at www.skimax.co.nz

� Queensland’s Dinosaurs NEW
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A friend knows when I need an arm around
me  .... or  a hand over my mouth.
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