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Eurostar Sale

SALES END 15 JULY

CLICK HERE
FOR DETAILS

UPGRADE TO FIRST CLASS

TRAVEL: 10JUN - 31AUG09It’s all there at
www.thailand.net.au

On our Website

Click Here

Davaar Country Holiday Home
Te Anau

How Does Your Website Shape Up?
Half of all travellers have struggled with poorly
constructed, confusing and inaccurate websites that
don’t provide them with sufficient information,
according to a survey carried out by content experts
Frommers Unlimited.
The global survey of more than 1,200 people, carried
out by web usage specialists eDigitalResearch, found
that half the people surveyed had encountered
confusing sites with information hard to find,
insufficient pictures, insufficient information about
the destination, hotel, cruise, airline or ferry
company.
Four out of ten people also reported finding
inaccurate, or misleading information and not enough
information about things to do. One third of travellers
said they were frustrated by a lack of response to
email enquiries and sites which weren’t bookable
online.
One in ten people said travel companies didn’t tailor
information to suit their needs and eight out of ten
said they only sometimes found the right information
to suit their requirements. Just one in ten said they

did get the right tailored material when searching online.
The Frommer’s Unlimited research found that eight out of ten
people wanted information online about destinations and practical
holiday guidance before they booked.
Most important online content for travellers when they are
planning a holiday are:

price (86%),   activities to suit special interests (68%),
length of trip (65%),   weather (63%),   food (58%),
exchange rate (45%),   beaches (38%),   length of flight (37%),
off-the-beaten track info (36%),  child friendly details (20%),
nightlife (19%) and  carbon footprint (15%).

But more than a third also wanted specific destination or more
general holiday guidance at the time they were booking a hotel or
flight. When booking a holiday travellers say the following items
are important or very important to them:

online pictures of accommodation & facilities (76%),
description of the destination (72%),   destination map (70%),
destn activities & events (67%),   weather info (65%),
travel info such as time zone, currency and visa reqmnts (60%),
local dining info (51%),   local sports and leisure info (33%),
a video of accom (30%),   video of destination (25%)
and details of family and children’s activities (20%).

CLICK HERE TO REGISTER FOR GAME 1
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NEW ZEALAND
First-Ever Backpacker Industry Conference
Prime Minister John Key will speak on the
importance of the backpacker market for
New Zealand’s tourism industry at the
inaugural Backpacker Industry Conference
17-18SEP.
The conference, which is being convened by
AUT’s New Zealand Tourism Research
Institute (NZTRI) and NZBackpack.com,
will attract operators from all sectors of the
tourism industry.
Key will be joined as a speaker by Tourism
NZ’s George Hickton, Tourism Industry
Association’s Tim Cossar, Anne Murphy of
Hiking NZ, CEO for the Youth Hostel
Association (NSW) Julian Ledger, Geoff
Penrose of Qualmark, and Dan Roberts of
Xebidy Social Web Design.
NZTRI Director Simon Milne says the
backpacking industry is evolving, and the

tourism industry needs to adapt to keep up
with what’s happening world wide.
“Nationally, the tourism industry is facing
challenging times. Yet, the backpacker sector
is more resilient than others. In the current
economic climate, while many older
travellers are choosing to holiday close to
home, backpackers seem less affected by the
economic crisis and are continuing to travel
long haul to New Zealand.”
Milne says the conference is the kind of
activity which keeps people informed of
developments, and encourages growth in the
industry.
 “The backpacker sector is a barometer for
the entire tourism industry. Backpackers are
often the first group of tourists to explore a
region. Where backpackers go, the rest of the
industry will follow.”

Island Escape
NZ Summer Cruise
Early Birds
Hogan & Associates, NZ
representative for Island Escape
Cruises, advises that Early Bird
discounts apply for New Zealand
summer season cruises by the
luxury vessel Island Passage in the
Marlborough Sounds (NOV-
DEC09) and Hauraki Gulf (DEC09-
APR10).
The Early Bird savings are offered
for bookings made by 31AUG09:
- Hauraki Gulf Cruises - $400pp
- Marlborough Sounds - $300pp.

Download the Hauraki Gulf cruise brochure here and the Marlborough Sounds
brochure here.

Thumbs-Up for Rotorua
Rotorua has been dubbed in the UK as the
friendliest place on earth to the hitchhiker.
Destination Rotorua Tourism Marketing
CEO Don Gunn told TVNZ he has received
a call from BBC Radio in London asking
why locals treat hitchhikers so well.
He said a morning show discussion on
hitchhiking had been inundated with calls,
texts and emails about how generous Rotorua
people are.
Gunn says locals had offered meals, free
accommodation and even allowed
hitchhikers to use vehicles.
He says DRTM will definitely use this as a
marketing ploy when advertising in the UK.

Multi-activity venue Wild on Waiheke has
a new liquor license so customers can
now enjoy their tastings on its deck area.
The bar hours for tastings of its Topknot
Hill Wines and Waiheke Island Brewery
beers (brewed on the premises) have
been extended until 6pm.

And the Nominees Are…
The following eight ITOC Allied Members have been nominated by ITOC Full Member
inbound tour operators for the prestigious ITOC Operator of the Year Award.

• A2B Luxury Lines, Christchurch
• Accor Hospitality
• Air Safaris, Lake Tekapo
• Canterbury Trails, Christchurch
• Distinction Luxmore Hotel, Te Anau
• Haast River Safari
• Rainbow Springs Nature Park & Kiwi Discovery, Rotorua
• Tourism Auckland

Members are scored in four categories: Appearance/first impressions; Quality of staff -
attitude, helpfulness and knowledge of product; Quality of product/service; and Overall
impression - effort put into the product by management and staff.
Three finalists will be chosen by the judges with final voting amongst all Full Members
and the winner announced at the Gala Function on 12AUG at the ITOC Conference in
Gisborne.
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Hooked on Swinging Adventure
An American couple got such a rush from the
Shotover Canyon Swing they cancelled their
flights twice and delayed their trip home to
relive the adventure jump again, and again
and again.
Physician Marc Helzer (39) and his wife
Christina Maniaci (33) from Michigan
scheduled a stopover in Queenstown last
week ahead of a work trip to Sydney.
According to the adrenaline attraction’s
general manager Matt Hollyer, the doctor
decided that seeing they were in the
‘adventure capital of the world’ he would
tackle a unique activity that would take him
out of his comfort zone.
“Shotover Canyon Swing fit the bill
perfectly,” said Hollyer. “Marc jumped four
times, challenging himself with a new
jumpstyle each time while Christina watched
on.”
Back at the hotel and motivated by Marc’s
courage, Christina decided she too would
like to experience the Canyon Swing ‘rush’.
The next day’s flights to Sydney were
cancelled and Christina completed the Swing
four times while Marc jumped several more
times.
Reluctant to leave Queenstown, the couple
went to Sydney but after three days the lure
of the alpine resort and the buzz of the Swing
was too much. They cancelled their return
flights from Sydney to Los Angeles to return
to Queenstown once more.

The first thing they did on Tuesday was to
make a booking for the Swing.
As a doctor dealing with life and death on a
daily basis, Helzer said Queenstown had
given him a whole new perspective on the
way to live life.
“Don’t blink or waste life, you just have to
live for a bit,” he said.
Ms Maniaci said Queenstown totally lived
up to her expectations set by the Lord of the
Rings.
“Don’t ever take this place for granted, it’s
so special and amazing,” she said.

Jumpmasters Chris Johnson (L) and Rob
Genet give Marc a helping hand as he
attempts The Chair jumpstyle.

The Commerce Commission has granted
clearance for Fullers Group Limited to
acquire most of the assets of the business
called 360 Discovery operated by Kiwi Kat
Limited.

AUSTRALIA

Hawke’s Bay Airport now operates as an
airport company with the Crown, Napier
City Council and Hastings District Council its
shareholders. This provides more flexibility
to meet NPE’s future requirements.

South Australia Famils – Last Chance
The South Australian Tourism Commission reminds all agents that they have until
today 03JUL to register for a place on their 2009 famils.
Each famil visits Adelaide and a unique wine region, as well as the Murray River or
the Flinders Ranges & Outback or Kangaroo Island.
Famil dates are:

            River, City and Wine Indulgence: 25-31AUG09
            Focuses on Adelaide, Barossa and Murray River
            Wine, Wildlife and Outback Adventure: 07-14SEP09
            Focuses on Adelaide, Clare Valley and Flinders Ranges
            Wine, Wildlife and Heritage Discovery: 15-22OCT09
            Focuses on Adelaide, McLaren Vale and Kangaroo Island

To register or for more info, email info@satc.co.nz or call 09-368 5381 today!

Hertz Fairlane for A$1800 per Month
AIM Holidays has a number of Hertz Ford
Fairlanes available on a special Long Term
30-day rental period.
These vehicles are available
now from selected depots for
just A$60 per day gross
(10% commissionable).
That’s a total of A$1800
gross total for a 30-day hire,
fully inclusive of unlimited
kilometres, full insurance with a reduced
excess of A$440, vehicle registration
recovery fees, administration fees and GST.
Minimum hire period is 30 days and the
vehicles can be collected and returned to

downtown city depots in Adelaide, Brisbane,
Cairns, Canberra, Surfers Paradise,

Melbourne or Sydney
Please note that airport
pick ups are not available
at this special rate.
“This is a saving of over
50% on the normal cost of
this luxury vehicle,” says

you have any clients looking for a minimum
one-month car hire in Australia, this is a
wonderful offer that shouldn’t be missed!”
Call AIM Holidays on 09-477 1099 or 0508-
650 660 or email barb@aimholidays.co.nz

Barb at AIM Holidays. “If
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Brit Ben Southall has this week begun his 6-month role in the “Best Job in the
World” on Hamilton Island. He started by sending a video blog from Brisbane airport
departure lounge where he filmed himself alongside his girlfriend. His movements
will be recorded in exhaustive detail on two websites, www.islandreefjob.com.au
and www.bestjobben.com, as well as social networking site Twitter.
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Virgin Blue has announced it will begin
direct flights from Perth to Port
Hedland, effective 04AUG. It already
services both Karratha and Newman.

Currumbin Sanctuary’s
new Wildnight Adventure
Currumbin Wildlife Sanctuary’s new
Wildnight Adventure now combines a buffet
with the night tour and is the only Gold Coast
evening opportunity to get closer to
Australia’s native wildlife in the most
atmospheric natural environment,
culminating in a aboriginal cultural dance
experience, seven nights a week.
“Seventy per cent of Australia’s wildlife is
nocturnal, so this is a rare chance to see
animals like owls, possums, Tassie Devils,
wombats and sugar gliders active at night,”
says Currumbin Wildlife Sanctuary CEO,
Jonathan Fisher.
Visitors watch the late afternoon lorikeet feed
before the evening proper begins with a‘Wild
Buffet’ dinner served from 5:30pm
overlooking the Sanctuary’s Arena Precinct.
From 7:00pm the guided walking tour starts,
in groups of up to 20 people – with
commentary and opportunities for questions.
The tour takes in the Koala and Wombat
enclosures, before visiting Holey, one of the
largest Saltwater Crocodiles in captivity, and
surrounded by Freshwater Crocodiles.
Then it’s on to the Kangaroo Paddock to
hand-feed the kangaroos and a visit to the
Tasmanian Devils brought to the Sanctuary
as part of the recovery program.
A fire crackles in a clearing of Mellaleuca
trees creating a feeling of anticipation before
the nightly Aboriginal dance show.

Outback Travellers Can Pack
Their Own Virtual Guides
The Northern Territory’s outback roads have
gone digital with the launch of Do It Yourself
Tourguide.
The company has designed audio sightseeing
tours available on CDs or MP3 downloads
for self-drive travellers, with the first two
tours covering iconic Northern Territory
drives – the road from Alice Springs to
Uluru; and the Red Centre Way, from Alice
Springs to Uluru via the West MacDonnell
Ranges and Kings Canyon.
The audio provides self-guided travellers
stories of early pioneers, Aboriginal culture,
flora, fauna and natural history.  The tours
also feature stories from local characters and
field experts about things like life on a cattle
station, how Aboriginal people read animal
tracks and frogs that live in the desert.
DIY Tourguides director Laurelle Halford
said her idea for the audio tours had come
from spending many years travelling around
Australia as a tour guide with a large coach
touring company.  “The Outback has a wider
story to tell than people realise,” she says.
A sample of the audio from the DIY
Tourguides is available on YouTube at
www.youtube.com/diytourguide, or at
www.diytourguide.com.au.

Best Western adds 160 Rooms to MEL CBD
The Best Western Atlantis Hotel in Melbourne has opened a brand-new
second tower, to increase the total number of rooms to 232. The new
tower also features a 25-metre lap pool, a sauna and a full gym.
Rated four-star, the Best Western Atlantis Hotel is located a short walk
from Crown Casino and all Melbourne CBD attractions and features
executive-style designer suites, most with sweeping city or Docklands
views and onsite car parking. It also has wireless internet and work
desks and business facilities.   www.bestwestern.com.au/atlantis

Pearl of a Deal from Kimberley Cruises

Backyard Bliss - Oz & NZ deals with Intrepid
Intrepid has two special land-only offers for
those planning to holiday in their own
backyard, saving clients $150 pp provided
they book by 31JUL09 and depart before
31OCT09.
4 days - Broome to the Bungle Bungle
From Broome to the Bungle Bungle region,
via the dry and dusty Gibb River Road,
they’ll explore the million-year-old rock
formations on foot and by 4WD. From the
curious Bungle Bungle beehive hills to the
dramatic Windjana, Geikie and Cathedral
Gorge walls, past the rock paintings in the
Tunnel Creek caves and through the palm
gardens in the Echidna Chasm, this outback
journey will be an unforgettable travel
experience.
Was NZ$1,435 ex Broome, now NZ$1,285
pp twin share.

10-day Western Wildlife Experience -
Adelaide to Perth
One of the world’s great road trips, it crosses
the Nullarbor Plain with the chance to
encounter the best of Australian nature up
close and personal. This journey provides
opportunities to swim with dolphins and sea
lions, dive in a cage amongst Great White
sharks, see whales up close, hand feed giant
wild tuna and view kangaroos, wombats,
emus and dingoes in the wild. Learning to
surf, taking a camel safari and walking in the
tree tops all make this trip the ultimate
encounter with Australia.  Book by 31JUL
and depart before 31OCT for NZ$150 off.
Was NZ$1,860 ex ADL, now NZ$1,710 pp
twin share.  Subject to conditions.
www.intrepidtravel.com/yourbackyard
Quote promo number 3072 when booking.

Pearl Sea Coastal Cruises is offering a $500
gift voucher per person at pearl specialist
Linneys in Broome as well as a 15%
discount on 2009 and 2010 Kimberley coast
cruises booked after 01JUL09.
This discount price on the seven-day cruises
between Broome and Mitchell Plateau is

from A$7,093pp (normally $8,345), and
from A$10,280 (normally from $12,095) for
the 13-day Broome-Wyndham cruises or
from A$4,250 (normally from $5,000) for the
five-day Broome-Broome cruises.
Prices include a light aircraft and helicopter
flight between Broome and the Mitchell

Plateau (on 7-day cruises), private cabin with
ensuite bathroom, full use of the vessel,
guided land and water excursions and all
chef-prepared meals served on the shady
stern deck or in the air-conditioned lounge.
Rates for 2010 are the same as 2009.
Email cruise@kimberleyquest.com.au and
visit www.kimberleyquest.com.au.
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SOUTH PACIFIC
‘Vinaka Vakalevu’ from Tourism Fiji
Tourism Fiji CEO Josefa Tuamoto made a flying visit
to Auckland last week to personally thank key
members of the New Zealand travel industry for their
ongoing efforts in helping to promote the destination.
Speaking at a function at the Stamford Plaza
Auckland, Mr Tuamoto paid tribute to his NZ
industry colleagues for the “professional and
sympathetic approach” they have taken with Fiji
throughout 2009.
“We are extremely grateful for the support our
industry colleagues have applied during what can
only be described as a difficult first six month
period,” he said.
“But our Kiwi numbers are coming back and we are
confident with the continued efforts of our New
Zealand industry colleagues, particularly the airlines
and wholesalers, we will reach our target of 120,000
Kiwi visitors within the next two years.”

to launch the national tourist office’s newest trade
DVD.
The DVD footage is based on Tourism Fiji’s recent
and very successful national TV campaign designed to
re-connect New Zealanders with the Fijian people and
their uniquely famous ‘Bula spirit’.

Gordon Bayne, Marketing Manager, Mondo Travel,

Sala Toganivalu, Regional Director New Zealand,

Tourism Fiji, and Josefa Tuamoto, CEO, Tourism Fiji.

Mr Tuamoto also took the opportunity at the function

Aggie Grey’s Lagoon, Beach Resort and Spa,
Samoa’s beachfront getaway, has been voted one of
the South Pacific’s Top Ten family resorts. This is the
second year in succession the 144-room property has
made the list, voted by Holiday With Kids magazine’s
readers and online members.
Aggie Grey’s Lagoon, Beach Resort and Spa, which
opened just four years ago, got a thumbs-up for its
policy of having children under 12-years stay, play
and eat for free, and for its fun and educational
facilities for children.
Voters applauded the resort’s Dolphins Kids Club,
which is open daily and provides healthy supervised
activities, and involves children in learning about and
understanding the culture and lifestyle of the Samoan
people.

The Kids Club also allows parents quality time on
their own, or on the 18-hole golf course, at the waters
sports centre, in the Polynesian spa, or to dine or
enjoy a drink on their own or with other adults in a
choice of casual or more formal Polynesian and
International restaurants, cafes and bars.
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ASIA
Thailand Targets 5.6% Growth in 2010
The Tourism Authority of Thailand is
expecting 14 million foreign tourists to visit
Thailand next year, up 5.6% on this year’s
likely 13.2m visitors. They are projected to
generate revenue of Bt540 billion next year,
up 6.4% on this year’s target.
China has withdrawn its official warning
against travel to Thailand, and this move is
expected to draw more than 100,000 Chinese
tourists to Thailand in the remaining months
of this year.
The Acting Governor of TAT says the NTO
would concentrate on attracting tourists from
two potential markets next year: South Asia
and the Middle East. These regions have
suffered less than others from the global
economic crisis.

To deal with Thailand’s tourism crisis, TAT
says it will tap new markets by participating
in international trade shows in Russia,
Pakistan, Nepal, Sri Lanka, Canada, Japan,
Iran, Oman, Jordan, Poland, Syria and the US.
TAT is also planning to approach niche
markets like diving, youth travel, weddings,
golf, shopping and senior tourists.
Packaged tours are being introduced to
attract transfer passengers waiting on
stopovers at Bangkok’s Suvarnabhumi
Airport as are 72-hour packages in popular
destinations like Chiang Mai, Phuket and
Pattaya.
Footnote: The number of visitors from
Oceania are also expected to grow, by 4.2
percent, providing revenue of Bt37 billion.

More Investment at World’s Best Airport
South Korea plans to invest 4 trillion won
(around NZ$4.9 billion) by 2015 to expand
Incheon International Airport, already voted
this year by travellers as the best airport in
the world.
The aim is to establish Incheon as a hub for
North-east Asia, competing with rival

airports in Hong Kong, China and Japan,
where expansions and upgrades are also
planned.
The South Korean government plans to add a
second passenger terminal to Incheon
enabling the airport to handle 62 million
passengers and 5.8 million tonnes of cargo a
year, up from the current capacity of 44
million passengers and 4.5 million tonnes.
Plans also include adding more aprons to
park planes and extending a railway line to
downtown Seoul about 70km away.
Construction will begin in 2011 with
completion targeted for 2015, but the
schedule could change depending on air
travel demand.

2 for 1 India
Special
Sell this tour and your
client can take a
companion for free. The
tour, Adventure World’s
most popular, visits India’s
Golden Triangle towns of
Delhi, Agra and Jaipur
over 6 days/5 nights. It is
now priced from $1882
land only for two people,
for sales to 31AUG09,
with travel completed by
30SEP09.
For details phone
Adventure World on
09-539 8103.

Chingay Parade
Moves to SIN F1 GP Pits
Singapore’s Chingay Parade, a colourful event marking
Chinese New Year, is next year moving from Orchard Road
to the Formula One Pit building, a permanent move that will
allow more spectators to take in the annual street parade.
Some 32,000 people will get to see the show live next year,
compared to 16,600 who caught the show this year at Padang
and the 10,000 who used to catch it in Orchard Road.
The organisers say the wider roads and bigger seating
capacity will transform the next parade, and new floats will
include Singapore Flyer and Resorts World at Sentosa, and
popular folk legends from Chinese, Tamil and Malay
mythology.
The Tong Liang Fire Dragon, which performed in the
opening ceremony of last year’s Olympic Games in Beijing,
will join a fire cracker dragon to thrill the crowds. Tickets for
the event - 19-20FEB10 - will go on sale from 01AUG.
www.chingay.org.sg
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Macau Government Tourist Office

Email: macau@aviationandtourism.co.nz

Web: www.macautourism.gov.mo

Ph: (09) 308 5206

http://www.travelmemo.co.nz/voucher.php?voucher_id=357
http://www.travelmemo.co.nz/voucher.php?voucher_id=285
http://www.bentours.com.au
http://www.topdog.co.nz
http://www.macautourism.gov.mo
http://www.travelmemo.co.nz/voucher.php?voucher_id=357
http://www.travelmemo.co.nz/voucher.php?voucher_id=285
http://www.bentours.com.au
http://www.topdog.co.nz


20090703                            www.travelmemo.co.nz

Active Asia’s Vietnam Deal
Active Asia reports price reductions in their
popular Independent Packages.
Their 9-day Northern Exposure tour is now
priced from $1,139pp twin share. It starts with
exploration in Hanoi before journeying by local
train to Sapa in the north, and also entails a trek
through the mountains and an overnight in a hill
tribe village. On their return your clients will
cruise scenic Halong Bay aboard a traditional
style junk.
Call 09-360 7669 or email
sales@activeasia.co.nz for a comprehensive
itinerary.

THE AMERICAS
8 Million Use ESTA So Far
U.S. Customs and Border Protection (CBP)
officials have announced that eight million
international travellers have so far successfully
applied to travel to the United States under the
Visa Waiver Program using the Electronic
System of Travel Authorization (ESTA). ESTA,
which launched last August and become
mandatory on 12JAN09, allows VWP travellers
to apply electronically for visa-free travel to the
U.S.
CBP points out that while ESTA is an important
step in modernising the Visa Waiver Program
and is intended to eventually replace the paper
I-94W form filled out by travellers in flight, that
form is still required in the interim as CBP
works together with the airline industry to fully
automate the process.

Abu Dhabi-based Etihad Airways is to

inaugurate service to Chicago from

02SEP, with A340-500s operating three

times a week, lifting to daily in OCT09.

Out on The Ledge
Operators of the Skydeck on the 103rd floor for Chicago’s Sears
Tower, the tallest building in the US, were said to be so sick of
cleaning forehead prints off the windows that they added the
new attraction, The Ledge.  A glass cube that juts 1.2m out of
the side of the tower, The Ledge opened this week and can
handle five tonnes of sightseers at a time on its 4cm glass floor
1,355 feet above the pavement.

Honduras Warning
NZMFAT warns: “There is high risk to your security in
Honduras due to the unsettled political and security situation
and we advise against all tourist and non-essential travel. There
is also a risk to your health in Honduras due to a significant
number of Influenza A (H1N1) or ‘swine flu’ cases and we
advise caution.”

US Airways Adds More “Aloha”
US Airways has announced daily nonstop service between
Honolulu and Charlotte, North Carolina (CLT), its largest hub.
This new B767 service, starting 17DEC, will complement the
existing service between Oahu, Maui, Kauai and the Big Island
of Hawaii and Phoenix, Arizona.

AFRICA

Graceland West?
US celeb gossip website TMZ
carries a pic of a fully-laden
concrete truck entering Neverland
Ranch on Tuesday and this has
fired up speculation that a
mausoleum is being built for
Michael Jackson.
If this proves correct, it
potentially creates a major new
tourist attraction for Southern
California, especially if the
family maximises the
entertainment potential of the
house and grounds.
While there has been talk of a
glass tomb a la Lenin, Evita or
Mao, the reality is that Michael
cannot be buried at Neverland.

The state’s health and safety code
makes interring any uncremated
remains outside of a cemetery a
misdemeanor, according to the
local Funeral Directors
Association.
Meanwhile, the mayor of Gary,
Indiana is vying for the tomb to be
located in the famous family’s
hometown near a proposed
Jackson family museum and
performing arts centre that the city
has discussed with Michael’s
father, Joe.
Wherever the King of Pop is put to
rest looks like being a bigger
visitor drawcard than Graceland or
Althorp.
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Escorted Jordan and Egypt
Adventure World has only a few
spaces left on its Petra to the
Pyramids Escorted Tour departing
04NOV09.
From Amman, Jordan the tour
explores the isolated desert
castles and your clients get to
float in the Dead Sea before
travelling south along the King’s
Highway to tour the Rose Red
city of Petra. They next head into
the dramatic desert landscapes of
Wadi Rum on a 4WD jeep safari.
There are also three nights in
Cairo to take in the Great
Pyramids of Giza, the Step
Pyramid at Saqqara and

Memphis, and the bustling Khan el
Khalili bazaar.
The four-night Nile cruise from
Luxor to Aswan includes an option
to visit Abu Simbel.  Lastly the
tour visits the El Alamein War
Cemetery at Alexandria before
flying home via Dubai.
Ask Adventure World about the
optional Oman extension.
The tour price, from $12,740pp
share twin, covers just about
everything, including a New
Zealand Tour Manager as guide.
Call Jo Beddard on 09-539 8132
or email
job@adventureworld.co.nz
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EUROPE
Christmas Comes Early For Cathay Pax
Cathay Pacific has released special fares for
Christmas travel to UK/Europe of $1999
return economy class, plus taxes.
 These fares are available for travel from
AKL, WLG and CHC to London, Paris,
Amsterdam, Frankfurt and Rome. Relevant
taxes include $218.98 to London, $125.58 to
Amsterdam and $95.68 to Rome and the
fares are available for departures from
01NOV to 31DEC09.
However, passengers need to purchase these
Christmas fares by 31AUG, when the fares
will increase by $100.
For a small add on amount, Christmas fares
are also available to more than 80
destinations throughout Europe, using
partner airlines.

Cathay Pacific will be operating double daily
flights between Auckland and Hong Kong,
with easy connections onto UK/Europe.
Stopovers are available in Hong Kong in
either direction, with special Shopover hotel
rates available.
Cathay Pacific also has Christmas fares
available to Hong, China and other Asian
destinations, starting at $1903, plus $76
taxes for Hong Kong. For $1925, plus $81
taxes, passengers can travel to 17
destinations in China, including Beijing,
Shanghai and Guangzhou.
Travel is also available at Christmas to
Tokyo, Osaka, Seoul, Bangkok, Ho Chi Minh
and Hanoi, for $1925 and taxes ranging from
$81 to $96. These Asian fares must be
purchased by 31JUL09.During the Christmas / New Year period

‘Stars’ Winner off to London
VisitBritain’s Sally Holyer reports that the latest series
of TV ONE’s Stars In Their Eyes show had been
averaging 600,000 viewers per week, and this week’s
final was expected to deliver even more eyeballs.
They were exposed to the VisitBritain message and lots
of motivating views of London during the associated
40-second spot in the show.
Mandy Pickering, a spa manager from Christchurch,
was named the latest Stars In Their Eyes champion for
her performance as Sarah McLachlan, and she and a
friend will soon be jetting off to London with
VisitBritain and Air New Zealand.
They also get 7 nights’ accommodation; two flights
on the London Eye; two West End theatre tickets; a
3-day London pass for two people; and two tickets to
the British Music Experience–a new interactive
exhibition at O2 which celebrates British pop music.

Russian Courtyard Special
The Courtyard by Marriott St
Petersburg Vasilievsky Hotel
offers panoramic views of the
Neva River and a leisurely,
comfortable stay at very special
prices valid until AUG09.
The 10 % commissionable room
rate is 5500 Russian Roubles
(approx NZ$273.)
The property offers free Wi-Fi in
public and conference areas, free
access to the hotel fitness centre
and access to the Hermitage
Museum via an exclusive
entrance, with tickets from the
Museum box office.

Contiki’s Winter Wanderer

Stay 3 Pay 2 in Paris

The 24-day Winter Wanderer will take your
under-35s clients through eleven of
Europe’s most fascinating and fun
countries, all set against a winter
wonderland backdrop.
Winter in Europe rocks and prices are
cheaper. Airfares during this off-season are
traditionally cheaper, plus tour prices are
around 20% below summer rates, so
there’s a whole lot more dosh to splash.
In fact, they can save up to $1400 just by
choosing a winter tour versus the same
summer tour.
Winter Wanderer will take them to Paris,
Lucerne, Lyon, Barcelona, the French
Riviera, Florence, Rome, Venice, Vienna,
Munich, Prague, Berlin and Amsterdam.
They also have the chance to pay a little
extra and Explore More with Contiki’s
optional extras including a glamorous
cabaret show in Paris, a gondola ride in
Venice and schnapps tasting in Vienna.

share, land only (add $1255 for single
supplement or reduce twin price by 5% for
triple-share rate). Price includes transport,
accommodation, most meals, sightseeing as
well as the benefit of Contiki’s experienced
tour managers. Departures are available
OCT09 to MAR10.
Plus, Contiki is also offering early payment
discounts of up to $245 on tours booked and
paid six months prior to departure.The 24-day tour is priced from $4745pp twin
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Book two consecutive nights at any Marriott,
Courtyard by Marriott or Renaissance Hotel
in Paris for stays between 10JUL and
28AUG09 and your clients get the third night

free. Or stay 6 and pay 4, says Marriott’s
Maggie Hunt.
“This great Paris hotel deal is your
opportunity to book upscale Paris hotels at
discounted rates,” says Maggie. “VAT is
included and you can cancel your Paris hotel
reservation up to 6pm on the day of arrival
with no penalty fee.”
The Promotional Code is B4F.
And there’s 12% commission being paid on
all reservations at Best Available Rates at the
new Renaissance Paris Arc De Triomphe
Hotel from opening until 15SEP09.

Paris Marriott Hotel Champs-Elysees
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Norway’s Architectural Detour
Many destinations strive to enhance and beautify their natural
landscape for the benefit of tourists, but Norway has gone one step
further than most with its Detour project.
Detour is a collaboration between the country’s Public Roads
Administration and Norsk Form, part of the Norwegian Centre for
Architecture and Design.  They work to integrate contemporary
architecture into Norwegian landscapes and, over the past decade,
identified 18 suitable tourist routes in Norway and installed close
to 200 innovative and visually appealing viewing platforms,
resting points, and picnic areas along the roadsides.
Rather than simply promoting Norway’s well known natural
attractions, the architects wanted to draw attention to interesting
locations along the less trafficked roads, hopefully luring tourists
off the beaten path.

TOUR PRODUCT

Your clients can discover this architecture and
experience inspiring fjord, mountain and coastal
scenery by driving one of Norway’s National Tourist
Routes. Click here for details of the routes.

Big US$ Savings on Tauck Exotics 2010
2010 marks Tauck World Discovery’s
85th Anniversary and Adventure World
has received advance copies of the 2010
Tauck Exotics brochure featuring a
collection of 21 all-inclusive guided
journeys in Asia, Africa, Latin America
and the South Pacific.
“The silver lining to this year’s economic
landscape means Tauck has been able to
improve the pricing on many Exotics trips
without impacting the quality of the guest
experience,” says Tauck CEO Dan Maher.
“To the contrary, we have actually been

able to enhance the guest experience by
adding a host of interesting and engaging
new features.”
A total of 14 journeys in Tauck’s Exotics
collection will carry a lower price in 2010,
with savings ranging from US$200 to
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US$1600, and an
average saving of
US$350pp twin share.
Adventure World is the
NZ GSA for Tauck
World Discovery. Call
09-524 5118.
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New Offerings for Globus North America 2010
Globus has introduced four new tours into its
2010 North American program, which
features 65 holiday options for New Zealand
travellers keen to explore the US, Canada,
Mexico and Latin America.
The program includes two new Platinum
Collection tours, featuring unique hands-on
experiences and a more leisurely pace,
including an eight-day journey around the
Hawaiian Islands and a nine-day exploration
of the Deep South.
The 9-day Southern Delights journey begins
and ends in New Orleans, visiting Louisiana,
Mississippi and Alabama. The tour includes
a unique chance to learn about accordion-
making and the history of Cajun music in
Lafayette, as well as visits to Biloxi, Natchez
and Jackson in Mississippi and Mobile in
Alabama and is priced from $3589*pp twin
share.
Meanwhile, the new five-day ‘San Antonio
Escape’ takes an in-depth look at Texas and
features hands-on visits to a local dude ranch
and the renowned Becker Vineyards. Priced
from $1839pp, highlights include visits to
the Alamo where Davy Crockett tried to hold
off the Mexican army, the Texas Whitehouse
(also known as LBJ Ranch after President
Lyndon B. Johnson) and the town of
Luckenbach, made famous by Willie Nelson
and Waylon Jennings.
Globus’ diverse 2010 North America
program also includes short visits focusing
on special events such as Los Angeles’
famous Tournament of Roses over New Year,
as well as in-depth discovery tours of a
particular region and longer panoramic
journeys that provide a wider experience of
North America.

With an average group size of around 38
people, Globus passengers enjoy comfortable
transport and more leisure time at key
attractions.
* Travel agents can save their clients an
additional 2½% by taking advantage of
Globus’ early payment discount available on
all 2010 North American tours paid in full
four months prior to departure.
Prices are per person, twin share. Subject to
availability, conditions apply.

Globus Sales Incentive
To mark the release of the new
Globus North America 2010
program, the operator is giving
away three hampers worth $200
packed with North American-
themed goodies. To enter, agents
must visit the travel agent section
of www.globusfamily.co.nz and
complete the crossword by
18JUL09.

Kumuka’s Greek
Islands & Turkey
Cruise

chills. There’s plenty of opportunity to
laze on the sundecks next to the
onboard pool, taking time out in the
onboard jacuzzis and socialising in the
comfortable onboard lounges and bars.
After a visit to cosmopolitan Mykonos,
the ship casts off for Kusadasi with time
there for shopping in the Turkish

Kumuka Worldwide
has announced its
newest European
cruise, a voyage
through the sparkling
waters of Greece and
Turkey.
The new 7-day Greek
Islands & Turkey
Cruise, priced from
NZ$1,655pp, is
pitched as the perfect
at-sea escape for
Kiwis keen to get
away from winter’s

resort’s colourful bazaar. The cruise
continues to the Crusader island of
Rhodes, with its blue-water beaches and
fort before anchoring in the caldera at
Santorini, with time to enjoy the famous
sunset view from its “Summer Lovers”
village (above).
The cruise ends back in Athens.

  Italian Espresso
This Contiki winter-time tour is much like the way
Italians like their coffee - strong, bold and full of
flavour.
Contiki’s 8-day Italian Espresso visits Rome, Vatican
City, Florence and Venice. Your clients will have the
benefit of Contiki’s knowledgeable road crew on hand
to show the ropes, and plenty of free time to soak up
the scene style-setting shops, buzzing bars and
tempting trattorias in each city.
They also have the chance to pay a little extra and
Explore More with Contiki’s optional extras including
a gondola ride in Venice, a regional food feast in the
Tuscan countryside complete with local Chianti wines
and a locally guided tour of the Colosseum and Roman
Forum in Rome.
Italian Espresso is priced from $1615pp twin share,
land only (add $529 for single room supplement or
reduce twin price by 5% for triple-share rate).
Price includes transport, accommodation, most meals,
sightseeing and the services of Contiki’s experienced
tour managers. Departures are available OCT09 to
MAR10.
Remember, Contiki is also offering early payment
discounts of up to $245 simply by booking and paying
for the tour six months prior to departure.
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Italian Espresso
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Kumuka’s Europe 2010-11
For travellers thinking ahead, Kumuka
has released its 2010-11 Europe dates
encouraging families to book next year’s
escapes now to take advantage of
Kumuka’s pre credit-crunch prices.
Kumuka’s new single tour price –
merging the previously separate tour
price and local payment costs – now
enables customers the opportunity to
prepay the entire tour, as well as enjoy
discounts off the entire tour price.
Despite some carriers having cancelled a
number of tours in recent months,
Kumuka continues to guarantee all
summer Central Europe departures,
whilst ensuring that once customers have
booked and paid their tour in full, the tour
price will not increase due to currency
fluctuations or rising fuel prices.
The 28-day Central Europe summer
coach and hotel tour, is proving a
favourite.
Priced from NZ$ 6,050pp, the tour travels
through nine countries from London to
Amsterdam.
The operator’s 9-day Mamma Mia
Discovery provides travellers with the
opportunity to discover the authentic
atmosphere and setting that inspired the
blockbuster musical movie. Covering the
best of the Sporades Islands, families will
visit the locations where the story and
film is set, meeting the islanders who
themselves played an important role in
the movie. The tour is priced from
NZ$3,730 per adult and NZ$3,555 per
child.
www.kumuka.com.

AVIATION
Interactive Online Tour Showcases Etihad Experience
Etihad Airways, the UAE’s national
airline, has launched an advanced
new online ‘micro-site’ which
showcases its award-winning in-
flight and ground experience.
“Experience Etihad”, a fully
interactive 3-D tour available at
www.etihadairways.com, offers site
visitors a unique insight into the
airline’s services across all three
aircraft cabins, as well as the
airport lounges and limo and coach
services.
Among the highlights are detailed
demonstrations of the facilities
offered in Etihad’s recently
launched Diamond first class suites and its
Pearl Business seat.
The micro-site also features video interviews
with Etihad Airways’ onboard food and
beverage managers.
Peter Baumgartner, Etihad Airways’ chief
commercial officer, said: “The Etihad Airways
website … is one of the most comprehensive
and detailed online facilities in the industry
and offers customers a unique insight into our

world-class product and services. It will enable
us to demonstrate, using the most advanced
digital technology, exactly how Etihad has
risen so quickly to become one of the world’s
leading airlines.”
In addition to the micro-site, a desk-top version
has been created for the airline’s sales
executives to use with clients and at trade
shows.
Click here to Experience Etihad.

BA Calls for Conciliator
British Airways, in a statement, says it has
not proved possible to conclude an
agreement with the trade unions on pay and
productivity discussions by this week’s
deadline so it has asked a conciliation
service to facilitate any future meetings.

freeze pay but while the unions have said they
are willing to continue talks with management
about cost cutting, the sticking points include
fears of compulsory job losses.
Failure to reach a deal could lead to the threat
of industrial action by workers over the busy
summer months, heaping more problems on
BA.

BA wants to cut more than 3,000 jobs and

Jetstar has begun offering Australian

customers without credit cards the

POLi realtime internet-based payment

option for bookings made via the

airline’s website. The low cost carrier

intends expanding the facility to New

Zealand, where Poli is already offered

by rival Air NZ, by the end of the year.
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US Dept of Justice Against
Continental Immunity
The US Dept. of Justice last week filed a 58-
page document arguing against US Dept. of
Transportation approval of Continental
Airlines’ OCT09 entry into the Star Alliance
plus tentative antitrust immunity to CO and
certain Star partners and to CO’s proposed
transatlantic joint venture with Air Canada,
Lufthansa and United Airlines.
According to ATWOnline, DOJ says the CO
moves would significantly reduce
competition on routes where CO and current
Star members provide “the only or almost all
of the competitive alternatives” and remove
previously imposed protections designed to
preserve competition on overlap routes,
likely resulting in “substantial” harm to
consumers.
DOJ estimated that fares “are likely to
increase by roughly 15% on routes where the
number of nonstop competitors decreases
from two to one, and by roughly 6% on
routes where the number of nonstop
competitors decreases from three to two.”
Continental Airlines and United Airlines told
ATWOnline that they remain “confident”
their application for antitrust immunity will
be approved despite the vehement objections
raised by DOJ.
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Duty Free Shopping
Goes Airside at AKL
The Auckland Airport duty free stores have this
week moved from landside to airside.
On Wednesday departing passengers found that the
shops in the public area of the terminal had closed
and that they now had to pass through emigration
and security before loading up with duty free
goodies.
The airport company says this change, common to
many other international gateways, is part of the
revamp of the whole Auckland Airport international
departure area, aimed at providing a better
departure experience.
Auckland Airport Ltd says it now has the
opportunity to refresh the landside food and
beverage area, move dining outlets, provide a new
and improved dining area and create a more fitting
space for farewells.
The change creates more room for the border
agencies, allowing for a bigger and better space for
the emigration and security screening area, which
in turn will make passenger processing more
efficient.
The change also allows the airport company to
rearrange the layout of the airside DFS Galleria and
JR Duty Free shopping area, each of which will
now offer two departure stores.
The change provides an extra 5,000sq m airside,
and with the repositioning of facilities there will be
more room for play areas, dining and more
comfortable spaces for pax to relax and unwind.
Another benefit of the change is that pax are more
likely to make their way through emigration well
before their flight.
Fewer problems are expected with duty free
liquids, aerosols and gels at security screening,
ultimately speeding up passenger processing time.
The project is being approached in four phases,
with completion in early 2010.

Congress Passes
Expensive Carbon Bill
The US House of Representatives has
passed the Waxman-Markey American
Clean Energy and Security Act, a 1,200-
page climate change bill that now moves
to the Senate for consideration and could,
if passed, prove to be an onerous financial
burden on airlines, according to the US
Air Transport Assn.
The bill places limits on US CO2
emissions and creates a cap-and-trade
regime for most industries intended to
reduce greenhouse gas emissions 17%
from 2005 levels by 2020 if passed by the
Senate and signed into law by President
Obama.
ATWOnline says US airlines will feel the
impact in the form of a surcharge placed
on fuel purchases to cover the cost of
carbon permits that fuel producers will
have to acquire. The US Air Transport
Assn has estimated the added cost at
US$5 billion in 2012, rising to US$10
billion by 2020.
However, it also noted that the bill
contains language urging the US to work
through ICAO to develop “a global
framework for the regulation” of
greenhouse gas emissions from civil
aircraft and to “work with foreign
governments towards a global agreement
that reconciles foreign carbon emissions
reduction programs to minimize
duplicative requirements and avoids
unnecessary complication for the aviation
industry.”

The recent expansion of the

Auckland Airport international

terminal - the new immigration

hall, new duty free store, and new

pier to accommodate the A380 –

took out two awards at the

Property Council New Zealand’s

Property Awards for 2009.

It won an Excellence award in the

Special Purpose building category

and a Merit award in the Green

Building category.

‘Be a Kid Again’ Fares
from Emirates
Emirates has launched an ‘adult fares at
child fare prices’ deal on economy flights
from Auckland to Sydney.
With all airport fees and other non-airline
charges included, SYD return economy
flights start from $156 one-way and $335
return for adults. The deal also includes
fares for children, with flights available
from $148 one-way and $248 return – the
only difference being in the lower airport
fees and other taxes that apply to
children.
The offer is valid for sales until 06JUL09
and available for departures until
10DEC09.
Other conditions apply in all cases.

position with transportation and logistics
company CEVA.
Mr Yang, who holds degrees in
Mathematics and Computer Science from
the University of Canterbury, has over 16
years experience in the aviation industry,
having started his career with
Singapore Airlines where he held various
strategic positions.
His career moves have encompassed
freight management, business
development, marketing, sales and
product development, airport operations
and general management. While at SIA,
he was posted to Hong Kong, Pakistan,
New Zealand, London and New York.

Robert Yang
Royal Brunei
New CEO
Robert Yang has
been appointed CEO
of Royal Brunei
Airlines, having
come to the airline
from an executive

SIA low cost carrier subsidiary Tiger

Airways joins the fray on the prime

Sydney-Melbourne route today, with a

frequency of up to four flights a day.

Stefan Lauer, CEO Group Airlines and

Corporate Human Resources at

Lufthansa has been appointed

Chairman of the Board of Directors of

bmi.
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Ryanair has welcomed the

publication of punctuality, flight

cancellation and baggage

performance stats by the Association

of European Airlines, for NOV08-

MAR09,which confirmed that Ryanair

is Europe’s number one airline for

customer service with the best on

time performance, the fewest

cancellations and the least lost bags.

GREEN MATTERS
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CRUISING
Lanai Staterooms
Big Hit on HAL’s MS Veendam
Holland America Line’s latest Signature of Excellence
innovation has received rave reviews by guests on ms
Veendam.
Similar in size to the premium line’s spacious outside-view
staterooms, the new, unique lanai accommodations were
recently added to the ship and feature large sliding glass
doors with direct access to the Lower Promenade wrap-
around teak walking deck.

and three other
ships by 2013.
The addition of
38 lanai
staterooms on
Veendam are a
key feature in the
latest round of
Signature of
Excellence
enhancements at Holland America Line.  Thirty-two new
verandah staterooms also were built on the aft portion of the
ship, along with eight new inside staterooms.
All staterooms aboard Veendam received new décor, modern
wall sconces, carpeting, drapes, pillows and bed runners and
resurfaced desks and vanities.  Bathrooms saw an “extreme”
makeover with new vanities and cabinetry.
Each lanai stateroom also features reserved deck chairs
outside sliding glass doors that have a one-way mirrored
coating to ensure privacy.
Fifteen spa staterooms have also been created  — 12 outside
converted to verandah in drydock and three other inside —
featuring a variety of exclusive spa amenities.  A counter-top
water feature in each stateroom provides a natural, ambient
background sound and artwork reflects serene images in
nature.  Exclusive spa treatments and a spa room service
menu are offered only in these staterooms.

TO GET YOUR OWN FREE SUBSCRIPTION

 visit   www.travelmemo.co.nz

Regent Seven Seas Cruises 2010 Program
Regent Seven Seas Cruises (RSSC) has announced the line’s
full 2010 cruise program on its three luxury all-suite ships:
the 700-guest Seven Seas Voyager and Seven Seas Mariner,
and the 490-guest Seven Seas Navigator.
RSSC now offers 2-for-1 fares and free unlimited shore
excursions on all 2010 departures. By adding these valuable
amenities to a product that already includes all soft drinks,
fine wines, premium spirits, onboard gratuities and
governmental fees and taxes, Regent now offers the most
inclusive cruise product ever offered by a luxury line.
Additional savings of up to US$1000 per person are available
for those booking and depositing a 2010 Regent cruise by
30SEP09.
Highlights of the 2010 program include Four Grand Voyages:
Seven Seas Voyager will offer a 119-night World Cruise
departing San Diego on 14JAN, following an exclusive
performance for full World Cruise guests by American TV
comic Jay Leno and rock ‘n roll icons The Beach Boys. The
voyage can be purchased in its four-month entirety, or in five
shorter segments from 14 to 35 nights.   The World Cruise is
a global circumnavigation, crossing the Pacific to Australia
via French Polynesia and various South Pacific islands;
continuing to Singapore via Indonesia; on to Hong Kong via
Brunei, the Philippines and mainland China; sailing West via
Vietnam, Thailand, Malaysia, the Maldives, Seychelles and
East and South Africa; and finally returning to Fort
Lauderdale via various stops in West Africa (maiden calls for
RSSC), and then transatlantic to the Caribbean and Turks &
Caicos islands.
Seven Seas Mariner will operate a 65-night Circle South
America cruise roundtrip Fort Lauderdale, departing 10JAN.
The Grand Voyage can be purchased as a 2-month odyssey or
in three shorter segments from 14 to 30 nights. The voyage
starts with a two-week Caribbean and Panama Canal cruise
from Fort Lauderdale to Lima, Peru, followed by a month-
long cruise through the Chilean fjords and around Cape Horn
(with a special first-time visit to Antarctica by an all-suite
Regent ship) to the Falkland Islands, Buenos Aires and Rio

de Janeiro; ending with a three-week cruise home via the
Amazon River (up to Manaus) and North through the
Caribbean to Fort Lauderdale.
A 96-night Grand Asia Pacific cruise will be offered on
Seven Seas Navigator departing Anchorage, Alaska on
15SEP. The voyage can be purchased in its three-month
entirety, or in five shorter segments from 15 to 22 nights. The
voyage starts with a northern transpacific crossing from
Alaska to Beijing, via Japan; a three-week journey to
Thailand via Shanghai, Taiwan, Hong Kong and Vietnam;
another three-week voyage to Sydney via Singapore,
Indonesia and the North and East coasts of Australia; a two-
week journey from Australia and Tasmania to the South and
North islands of New Zealand; ending with a three-week
transpacific crossing to San Francisco via Tonga, Samoa and
Hawaii.
Finally, a 75-night Discovery Collection voyage on Seven
Seas Mariner departing Istanbul on 21OCT. The voyage can
be purchased in its entirety or in four shorter segments of 14
to 25 nights. The voyage starts from Turkey, the Eastern
Mediterranean and the Holy Land, through the Suez Canal
and Red Sea to the Arabian Gulf and the United Arab
Emirate of Dubai; continuing with an Indian Ocean odyssey
via India, the Seychelles, Mauritius, Reunion and South
Africa; followed by a two-week southern transatlantic
crossing from Cape Town to Rio de Janeiro via Namibia and
St. Helena; ending with a Christmas and New Year’s cruise
through Brazil and the Caribbean to Fort Lauderdale.
In addition to the Grand Voyages, RSSC will continue to
offer more standard cruise programs in traditional cruise
areas.
For more information on the full 2010 program of Regent
Seven Seas Cruises, and for full terms and conditions for
specific offers, please call Cruise Holidays Tel: (09) 523
7788 Akl Agents or 0508 CRUISE (278 473)
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Lanai staterooms will be added to ms Rotterdam this year
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Cruise West’s New Adventure:
The Voyages of the Great
Explorers
Following the routes of history’s great sea
explorers sets the theme for Cruise West’s
Voyages of the Great Explorers, a 335-day
circumnavigation of the world. Departing
Singapore 06MAR10, the line’s flagship, the
120-guest, all-suite Spirit of Oceanus will
sail westward, following the sun, to return to
Singapore on 03FEB11.
The journey includes visits to 242 ports of
call in 59 countries and 85 UNESCO World
Heritage sites, while crossing 14 seas and
oceans, transiting four canals, and is also
timed to coincide with the Edinburgh
Military Tattoo in Scotland,
This new world voyage is a collection of 24
individual voyages within six themed
‘chapters’, ranging from 9 to 18 nights.
Chapter 1:  Marco Polo - Ancient Trade
Routes of the Mystic East
These four voyages recall Marco Polo’s
travels along ancient trade routes from
Southeast Asia to the Mediterranean. Cruise
from Singapore, sampling Thailand and
Burma, before exploring the Indian sub-
continent. Then it’s on to Iran, the United
Arab Emirates, Oman, Jordan and Egypt
with a Suez Canal transit, before concluding
in Alexandria.

Voyage 1: Singapore to Chennai, 17 days,
MAR10.
Voyage 2: Chennai to Mumbai, 17 days,
MAR10.
Voyage 3: Mumbai to Muscat, 15 days,
APR10.
Voyage 4: Muscat to Alexandria, 19 days,
APR10
There are two ways to save:
• Early Booking Saving sales period has

been extended - save up to US$9200 per
cabin if booked and paid in full by
28AUG09.

• Save 5% when booking multiple voyages.
Adventure World has limited supplies of the
Cruise West Voyages of the Great Explorers
brochure. For more information and
reservations call 09-524 5118.

ACCOMMODATION

Spirit of Oceanus

‘You Name Your Price’
Paihia Beach Resort & Spa, which last year
had a multi-million dollar refurb, has
announced an exclusive and radical new
promotion –‘You Name Your Price’. Guests
will have the opportunity to stay at the resort
and pay only what they feel is fair for
accommodation, restaurant and spa
treatments.
In order to participate,  guests will have to
meet the minimum (confidential) threshold
for accommodation on making their
reservation, however, no threshold has been
set on what they may offer for restaurant

valid for bookings and stays prior to 31JUL09.
Located overlooking the Bay of Islands,
Paihia Beach Resort & Spa offers three
styles of accommodation - Poolside and Spa
Studios, One Guestroom Suite and Two
Guestroom Apartments, all spaciously and
stylishly furnished, featuring floor to ceiling
panoramic ocean views, and private
balconies.
Paihia Beach Resort & Spa is a finalist for
the third consecutive year in the World
Travel Awards, and was voted one of the top
ten spas in Australasia by Conde Nast
Traveller UK (2008).dining or spa treatments. The promotion is

Hamilton Hotels Profitable
The Waikato Times reports that Hamilton’s Novotel
Tainui Hotel’s owner, Hamilton Riverview Hotel (HRH)
Ltd, which also owns the Ibis Tainui Hamilton in the
central city, recorded a $177,000 post-tax loss in its last
financial year, despite both hotels turning healthy
profits.
The company, 41%-owned by Hamilton City Council,
took a big hit on finance costs, used to pay back loans
that helped build the Ibis in 2007.
HRH reported that the Ibis made an above-budget gross
profit of $2.02 million in its first full year of operation.
The Novotel came in with a $4.15 million gross profit,
slightly behind budget. Its occupancy rate was 67.5%,
down from 75.8% last year and behind budget.  This
was offset somewhat with a higher than budgeted
average room rate of $158.06.
At the newer Ibis, occupancy was at 63.5% and the
average room rate was $117.45.
The Novotel Tainui Hotel is to get a $5.5 million facelift
over the next two years, the first major upgrade since
the hotel opened 10 years ago.
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Best Western Pays for Travel
Agents’ Christmas Shopping
Best Western Australasia has
launched a new competition
rewarding four lucky travel agents
with $1,000 worth of shopping
vouchers each, plus a food and
wine hamper just for booking Best
Western accommodation.
Called Christmas on Best Western,
the promotion gives agents one
entry into the competition for every
BW booking they make, for
themselves or their customers,
between 15JUN and 16AUG09.
Agents enter by registering on
www.bestwestern.com.au/
christmasonBW and booking
through the GDS or at 0800 237
893. Competition winners will be
informed by email on the
27AUG09.
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INDUSTRY

Heritage Hanmer Springs Mid Winter Escape
Heritage Hanmer Springs is promoting a Mid
Winter Wonderland celebration on Saturday
night 25JUL.
The event begins with canapés and a wine
tasting provided by popular local Waipara
wineries, followed by a sumptuous four-
course Christmas-themed banquet prepared
by Executive Chef Richard Crawford.
The dinner is $75 per person, including pre-
dinner wine tasting wines, or $295 per
couple for a dinner plus overnight stay

package.
Walk off the dinner next day, strolling the
charming arts and crafts shops of Hanmer or
go mountain biking in the Hanmer Forest.
Top off the experience with a plunge in the
healing waters of Hanmer Springs Thermal
Pools, before heading home completely
refreshed.
For dinner and hotel reservations call
03 315 0076 or visit
www.heritagehotels.co.nz

One Seat on India Famil AUG09
Adventure World has one seat left for a male
senior consultant or manager to register their
expression of interest in joining its upcoming
Educational to India and Kuala Lumpur with
Malaysia Airlines.
The trip departs Auckland 08AUG and
returns 18AUG09 and the price is $1750
including taxes. Trip highlights are the sights
of Kuala Lumpur, Delhi, Agra and Jaipur.
Register your interest by today Friday
03JUL, and only if you can travel on these
dates.  An itinerary is available on request.
Email: juliev@adventureworld.co.nz for
details.

TAANZ Agency Shrinkage
TAANZ has just published its latest update of changes to membership and
this shows continuing consolidation, mainly due to the current economic
climate.
One year ago there were 453 TAANZ locations (head offices and branches)
whereas today there are 426.
Approved Salespersons (Travel Brokers) remain almost unchanged at 325
compared to 324 one year ago.

Latest Departure Figures
The latest TAANZ News reports that New
Zealand resident short term departures
figures for the four weeks ended 14JUN09
show overseas departures down 7.0% over
the same period last year.
Ups: US 2%, Cook Islands 4%, Thailand
18%
Downs: Australia -9%, Fiji -12%, UK -5%,
China -7%, Samoa -11%, India -2%, Canada
-19%
Travel across the Tasman is all one way with
a 12% increase in Aussies visiting New
Zealand but a big drop off in Kiwis heading
in the other direction.

House of Travel Agents Book Clients to South Australia to Win
The South Australian Tourism Commission
(SATC) is giving both House of Travel agents
and their clients the chance to win Swanndri
gear when they book a package to Adelaide and
South Australia.
The first 25 bookings will win agents $150
worth of Swanndri gear for themselves, plus
$250 worth of Swanndri gear for their clients.
“Over 8,000 responses to our recent marketing
campaign proves Kiwis are definitely very
interested in travelling to Adelaide and South
Australia,” says Jane Wilson, South Australian
Tourism Commission Regional Manager, NZ.

“Our post-campaign research also indicates
South Australia is considered by Kiwis as
Australia’s number one destination for food
and wine and river cruising holidays.”
“With many Kiwis travelling closer to home,
and a proven high level of interest in these key
South Australian experiences, this Swanndri
promotion offers a great opportunity for House
of Travel agents to value add their clients’
bookings, and win something for themselves at
the same time.” adds Wilson.
HoT agents should contact House of Travel
Product for more information.
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MasterCard’s Purchase with Purpose
Purchase with Purpose is the platform for
MasterCard’s social responsibility and
citizenship efforts across the Asia/Pacific,
Middle East and Africa region. It is at the heart
of a drive by MasterCard to encourage
responsible spending and make a difference,
either to one’s own life or someone else’s.
Purchase with Purpose enables cardholders to
play a part in giving back to the community
when they use their MasterCard cards. It
supports key areas of focus for MasterCard—
women and education—by giving the
underprivileged a chance at learning a skill,
championing further education, raising
awareness of health issues, supporting the
cause for environmental protection, among
others.
• In Cambodia MasterCard donated a bicycle

for every room paid for with a MasterCard
card for the period of SEP-DEC08,
contributing close to 400 bikes.

• MasterCard is sponsoring 10 women for the
Hotel de la Paix Sewing Training Centre
Program, a ten-month-long program

teaching women sewing skills and offering
basic education on setting up a business. As
part of MasterCard’s commitment to
consumer education, the program will also
teach the women basic financial literacy so
that they can learn to manage their finances.
Go Red For Women presented by
MasterCard involves ten rising fashion
designers from Singapore, Malaysia,
Indonesia, Thailand and the Philippines
each creating their own masterpiece of a red
dress to be auctioned for the cause.

• MasterCard provided 20 people with
S$2,000 each on pre-paid MasterCard cards
to be spent on items for donation to their
chosen charity at the Great Singapore Sale
2008. The 20 charity shoppers, three invited
media participants, and their companions
covered top shopping mall destinations—
Paragon, Tangs, Wisma Atria and Plaza
Singapura—and retailers at these malls
offered special GSS benefits to MasterCard
cardholders, allowing the charity shoppers
to stretch their spending dollar.

http://www.travelmemo.co.nz/voucher.php?voucher_id=357
http://www.travelmemo.co.nz/voucher.php?voucher_id=285
http://www.bentours.com.au
http://www.topdog.co.nz
http://www.travelmemo.co.nz/voucher.php?voucher_id=357
http://www.travelmemo.co.nz/voucher.php?voucher_id=285
http://www.bentours.com.au
http://www.topdog.co.nz


20090703                            www.travelmemo.co.nz

PEARL’S  PEARLER

The ultimate reason is “because.”
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LATE BREAK
See the World on Two Wheels

In The Next Stocklink TravelBag Envelope
Conrad Jupiters Dance of Desire JUL09-JAN10
Driveaway Holidays Drive the World 2009-10
Choice NZ Accommodation Directory 2009
Kiwi/Feejee Exp Trip & Price Guide 2008-09

Travel Agents’ Assns Condemn UA Credit Card Fee Move
The World Travel Agents Associations
Alliance (WTAAA) has voiced its
condemnation of the move by United
Airlines to transfer credit card merchant
fee costs to selected US-based travel
agents, and inevitably to consumers.
United has informed the selected  travel
agents that effective 20JUL09 they will
no longer be able to use United’s
merchant facility to facilitate the sale of
UA tickets, but instead must use their own
merchant agreement facility. Why UA has
decided to apply this policy to selected
agents only is a mystery to all concerned
and has not been explained by United.
WTAAA Chair Mike Hatton said
“Globally, with the exception of Australia
and the United Kingdom, credit card
merchant fee contracts prevent any
merchant passing on additional fees to a
consumer for the use of a credit card.
Obviously United is aware of this
contractual arrangement and is therefore
passing those charges on to travel agents,
as United knows that travel agents will
then have no choice but to pass those
charges on to consumers.
“In short this is nothing less than an
airline ticket price increase in disguise,
combined with a circumvention of credit
card merchant facility contractual
arrangements and a massive cost shift
from the airline to consumers using the
travel agent as the conduit. United
appears to be unwilling to be upfront with
consumers on this issue and to possibly
incur consumer backlash given the current
economic climate and the state of the
airline industry at the present time.

“It will be interesting to see if any other
airline will follow United’s lead and incur
both distribution system and consumer
wrath” Hatton continued,” and it will also
be interesting to see what action credit
card companies take in the face of this
attempt to circumvent the terms of their
merchant agreements and penalize their
individual card holders.”
Hatton also stated that the WTAAA would
support the efforts of the American
Society of Travel Agents (ASTA) and the
Association of Canadian Travel Agencies
(ACTA) to push back against this UA
initiative. Such WTAAA support will
include notifying all travel agents globally
of United’s actions and also communication
with credit card companies on a global basis.
“There is no doubt that each travel agent
must conduct an immediate analysis of the
impact of this policy on its business and
decide how it will handle bookings
involving United going forward.
Consumers too will make an individual
decision as to whether they are prepared to
pay an additional fee for the privilege of
purchasing a United Airlines ticket using
their personal credit card,” Hatton added.
The WTAAA urges United Airlines to
reconsider its’ position in relation to their
announcement concerning this matter.
TAANZ is a member of the WTAAA and
TAANZ President Peter Barlow sits on
their board.
His comment: “TAANZ is fully supportive
of the action being taken by our global
association in opposing this move by
United Airlines and we will be closely
monitoring their reaction.”

Innovative Travel has
secured a new soft
adventure product - a
range of quality cycling
holidays with an option
for every fitness level,
from fairly leisurely
‘Lifestyle’ holidays, to
‘Road Cycling’ and
‘Mountain Biking’.

Destinations covered include Innovative’s key
specialist areas of Italy, Greece, Turkey,
Croatia, France, Morocco, India and Cuba, and
others include Chile, Argentina, South Africa,
Vietnam, Tibet, New Zealand and Australia.
These cycling tours are well organised with
genuine local guides and unique off the beaten
track routes that won’t be found in any
guidebook, says Carol Wisker, National Sales &
Marketing Manager, plus they are also well
equipped with support vehicles.  Also boasting
appealing hotels, fabulous cultural, culinary and
sightseeing experiences, these cycling holidays
are guaranteed to be a big hit with the Kiwi
market, adds Carol.
For more information contact Innovative Travel
on FREEPHONE 0508 100111 or email;
info@innovative-travel.com

Etihad Shows its Stuff
Etihad Airways, the national airline of the United
Arab Emirates, hosted Auckland agents at a
Cocktail Function last night.
A big turnout at the Stamford Plaza listened as
Stephen Tanner, Key Account Manager at The
Walshe Group, Etihad’s local GSA, highlighted
the carrier’s ‘Autumn Delights’ market fares ex
NZ, its code share with Qantas, its ever-expanding
route network and its award-winning inflight  and
airport offering. He also showed what attractions
Abu Dhabi has in the pipeline (so to speak)
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