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Thanks a Million Australia
The New Zealand tourism industry is saying “Thanks a
Million” to Australian visitors to celebrate the record of
welcoming a million Australians in a 12-month period.
Figures released by Statistics New Zealand yesterday
showed that over one million visitors (1,001,880) arrived
from Australia in the year to May.
Since the 100% Pure New Zealand campaign started 10
years ago the number of Australian arrivals has doubled
from just over half a million in the year to May 1999.
To celebrate, Tourism New Zealand has launched a “Thanks
a Million” promotion in which Australians go in the draw to
win a millionaire’s holiday in New Zealand.

tickets and Navigate Oceania has arranged nights in some of its
top luxury lodges - The Boatshed on Waiheke , Treetops Lodge
in Rotorua, Wharekauhau Country Estate near Martinborough,
and Remarkables Lodge in Queenstown.
The two-week promotion will be run online and promoted
through the i-SITE information network.
“This record is an important milestone for the New Zealand
tourism industry.  It shows that the increased focus we have
put on the Australian market over the last twelve months to
offset reductions in other markets has paid off,” Tourism
New Zealand chief executive George Hickton said.

The holiday will include return business class Air New Zealand

The Big Shout Heard, Accepted
The Government made an additional $2.5 million of funding
available in March specifically for promotional work in
Australia. This resulted in Tourism New Zealand being able to
up-weight its marketing from April through to the end of June.
The campaign was matched by Air New Zealand’s “The Big
Shout” promotion (19APR – 10MAY09) and the tourism
industry also supported the Tourism New Zealand campaign
with deals and offers.
Air New Zealand’s Group GM Short Haul Airlines Bruce Parton
said the airline’s own $2.5m campaign effort in Australia
resulted in a dramatic increase in trans-Tasman and domestic

bookings.
“Trans-Tasman bookings as a result of the campaign for May
and June travel were up 50% while domestic flight booking add-
ons increased by 132%.
“It means there have been an estimated 15,000 Australians
visiting regional New Zealand these past two months,” Mr
Parton said.
Other indicators: Visitors to www.newzealand.com increased by
300% in the week when the latest campaign launched in
Australia on 19APR, and NZSki Ltd said ski bookings increased
by 50% in May.
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NEW ZEALAND Aussies Important to Lake Wanaka

Queenstown’s skiers had a great start to the
season with three ski areas now in operation.
In addition to Coronet Peak, The Remarkables
skifield is now open with an average snow base
of 75cm across the mountain, with all lifts and
the two terrain parks open over the weekend.
The cross-country skiing resort Snow Farm has
also opened in the Cardrona Valley with a base
of between 50cm and a metre, and the
neighbouring Snow Park is due to open on 04JUL.
Mt Cook Mackenzie region rolled out the white
carpet for the start of the ski season with Mt
Dobson ski field opening three weeks ahead of
schedule (above), celebrating its 30th birthday
with a hugely popular free skiing day.  The
mountain will open every weekend until
04JUL, when it will open seven days a week
through to OCT09.
All other ski areas in the region will open in
time for school holidays.  Ohau ski field opens
on Saturday 27JUN.  Its laidback, friendly

Dazzling Start to Ski Season
atmosphere is particularly popular in
conjunction with a dinner, bed and breakfast
package at Ohau Lodge.
An eagerly awaited snow tubing park launches at
Alpine Springs/Spa & Winter Park in Lake
Tekapo on Saturday 04JUL, and Roundhill ski
field also opens the same day.
Alpine Guides, the ‘big mountain’ skiing and
boarding specialist, is the only company with a
concession to heliski within the spectacular
Aoraki Mount Cook National Park and World
Heritage Area, and its operations are scheduled
to start on 01JUL but are likely to be earlier due
to fantastic snow conditions – in May alone the
Main Divide received an estimated 15 metres of
new snow.
For catskiing with guaranteed fresh tracks, deep
powder and no queues, Alpure Peaks has more
than 2,600 hectares of private land near Fox
Peak ski field.  Opening from 01JUL, the terrain
boasts spectacular views of the Southern Alps,

and huge untouched bowls
between Fox and Butlers Saddle, a
2,220m peak with vertical 650m
run and a huge area in which to
ski, board, snowshoe and
telemark.
Catskiing offers access to terrain
similar to heliskiing but with a
cheaper price tag and unusual
transportation.  Alpure Peaks
offers an exhilarating ride on a
Hagglund and Snowcat all-terrain
vehicles and non-skiers are also
welcome to come for a joyride.
In the North Island, the country’s
largest ski area, Whakapapa is
already doing a roaring trade with
over a metre of snow and on the
other side of Ruapehu, Turoa has
half a metre and opens for
business next weekend.

Lake Wanaka Tourism general
manager, James Helmore, said it was
hugely encouraging the one million
visitor milestone had been reached.
“The talk around town is that
Australians will be important for the
forthcoming season. With one million
Australians visiting New Zealand in 12
months, it shows the work by Tourism
New Zealand, the regional tourism
organisations and the operators to
grow this market is paying off,” he
said. “It’s great to be able to welcome
so many Australians to this side of the
Tasman and this, combined with the
great early season snow conditions,

bodes well for a successful 2009
season.”
Lake Wanaka’s ski fields echoed
Helmore’s sentiments. Nadia Ellis from
Cardrona Alpine Resort said bookings
from Australia are strong for the 2009
season with operators like Ski Express
well up on previous seasons. Anthony
Hansen from Treble Cone said the ski
area had seen a marked increase in
Australians taking part in both their
Rookie Academy and Treble Cone Race
Academy while Sam Lee from Snow
Park NZ had seen increased Australian
demand for both the freestyle park’s
accommodation and season pass sales.

Bay of Islands Jazz Festival
Every year the Bay of Islands comes alive
with the sounds of smooth jazz and sultry
blues, as musicians gather from home and
abroad for the annual Bay of Islands Jazz and
Blues Festival.  This year’s event - 07–
09AUG - will offer live music both on the
streets and at seven venues in Paihia, Russell
and Haruru Falls, featuring over 150 hours of
quality jazz and blues with more than 35 acts.
A free shuttle operates over the weekend
between the venues providing visitors with an
opportunity to follow their favourite artists
around and sample the local flavours of food
and beverages on offer at each venue.
Badges can be purchased through the website
or from the Paihia i-SITE office. One badge
gives full access to all seven venues for the
duration of the weekend.
Website: www.jazz-blues.co.nz
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Luxury Travel Week Events Shelved
Luxury Travel Week, the tourism trade event to
be staged in Auckland and Sydney in October,
has now been “shelved” by the organisers.
In a release, New Zealand based event
organiser Neil Pollett said there had been a
mixed response, with solid support coming
from the key five star luxury accommodation
operators in both Auckland and Queenstown,
where confidence is still good.
“However with lower than expected interest
from other regions of New Zealand and also
across most of Australia, proceeding with the
new event was no longer considered feasible,”
he added.
Australian event director Richard Rosebery
said: “The response was clearly disappointing

but unfortunately it is just a sign of the times
we are all currently facing.”
Mr Pollett points out that this will be the first
time in four years that no luxury travel trade
event will be held in New Zealand. He
launched the first such event in New Zealand
in 2005 but Australia has never before hosted
a luxury focused travel trade event of this
style.
A decision on whether to operate a similar
luxury event in 2010 for both markets will be
considered later in the year, subject to an
improvement in market confidence and a
clear signal from local luxury tourism
operators, in both Australia and New Zealand
that they would be keen to support it.

Freedom Camping
Under Scrutiny in Central
Freedom camping in Central Otago could
soon be a thing of the past.  The Central
Otago District Council has been asked by its
contractor, Lakes Property Services, for an
updated policy after problems with
unrestricted camping, rubbish and human
waste around Lakes Dunstan and Roxburgh.
The contractor says an amended policy is
needed to deal with tourists and seasonal
workers who camped on roadsides or
verges. The Southland Times quotes a
representative of the contractor as saying
self-contained motor homes are not the
problem, but rather the areas that don’t have
toilet facilities.
In April the Queenstown Lakes District
Council approved a draft proposal that could
give contractors powers to issue $100 fines
for illegal camping.

AUSTRALIA

High Tech Exhibition at
Auckland Museum
Auckland Museum will unveil a multi-
sensory exhibition – Wonderland: The
Mystery of the Orchid – in its Special
Exhibitions Hall on 03JUL.
Wonderland will use cutting-edge
technology, including the latest in
multi-touch panels, as well as scent
stations, soundscape posts and
stereographic 3D goggles, to bring
stories of the orchid to life in vivid
detail.
The Mystery of the Orchid is the first
chapter in a two-part exhibition
exploring stories of the world’s most
popular flowers. The second chapter,
Wonderland: The Magic of the Rose,
opens in October.
Cost: Adults $8, Members and
Concession $6, Children free.

Australian Grand Prix Organiser Confident
Australian Grand Prix chief executive Drew
Ward says he is “not concerned in the least”
about the collapse in discussions between the
Formula One racing teams and the governing
body, the FIA, saying the teams’ walk-out
was the latest of act of brinkmanship in long
and fraught negotiations over a cap on
spending by teams.
He has told the Australian media that
Melbourne’s point of view is that the
Australian Grand Prix will happen next year
in March as expected, and it will be “the
fantastic show that it always is.” He did
however concede that he did not know how
many racing teams would front the event.
Eight of the 10 current F1 teams, including
Ferrari, Brawn GP, McLaren, Renault and
Toyota, have refused to meet the FIA’s
demands, and say they will run their own
breakaway series next year.
The Age says the stand-off caps a difficult
year for the Australian Grand Prix, in which
it has battled falling crowds and rising

financial losses. Over four days this year, the
race attracted 287,000 people, the lowest
attendance since Melbourne poached the
race from Adelaide in the 1990s. The
raceday crowd was estimated at 105,000, the
second-lowest ever.
And while the final figures are not yet
known, the race could lose nearly A$50
million this year, a cost borne by the
taxpayer.
It was also revealed in March that the state
of Victoria paid Mr Ecclestone a $47 million
“sanction fee”, simply for the right to host
this year’s race.

World Masters Golf on the Gold Coast
The 14th annual Mitsubishi World Masters Golf
Championship runs 25-30OCT09. Australia’s biggest
and richest amateur golf tournament, this week long
celebration of golf and social events attracts more
than 1,000 golfers from around Australia and
throughout the world.
The World Masters Golf Championship is open to all
male and female golfers over 35, competition is
played in age and handicap conditions so players
compete with golfers their own age and standard. The
four-round tournament is played on the Gold Coast’s
premier resort courses including The Glades,

Lakelands, Palm Meadows and
Robina Woods. www.gogolfing.net.au
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Second Airport for Sydney
Canberra has given what is being seen as the
strongest indication yet that it intends to
advance plans for a second Sydney airport.
The federal Transport Minister, Anthony
Albanese, has approved Sydney Airport’s 20-
year master plan but made it clear that, even
though the airport is forecasting it can and
should be handling a doubling of aircraft
movements to 427,000 per year by 2029, the
Government was absolutely committed to
maintaining the existing cap on movements as
well as the curfew.
Mr Albanese said such traffic volumes would
place considerable added pressure on those
communities living around the Airport and also
on the supporting road and rail infrastructure.
He sees the figures in the long term forecasts as
further evidence that Sydney will require new
airport capacity.
Mr Albanese has invited the NSW Government
to participate in a joint study to assess options,
identify potential sites and look at ways of
providing integrated transport solutions for the
existing airport as well as any second airport.
It will apparently consider the future of the
Badgerys Creek site, which has been ruled out
as an option for a second airport, and look at
options like developing Richmond RAAF Base
50km west of the CBD near the Blue
Mountains.
The Board of Airline Representatives, on behalf
of carriers serving Australia, disputes Sydney
Airport’s claims of being able to handle
passenger growth over the next 20 years.  The
BAR says it favours Richmond because sites
outside the Sydney basin, such as the
Williamtown RAAF base at Newcastle, “are not
feasible”.

Festival Promotes Sunshine Coast’s Walking Trails
The inaugural Festival of
the Walks on the
Sunshine Coast
Hinterland takes place
29AUG-13SEP09.
The festival aims to
encourage visitors to
experience and enjoy the
wide variety of walks,
parks and attractions
found in the picturesque Blackall Ranges.
There are walking trails in a range of
locations including Montville, Maleny,
Mapleton and Flaxton, Conondale and
Kenilworth, with maps of the walks
available for download on the new website,
www.festivalofthewalks.com.au. Maps of
some of the walks will also be available
from local accommodation houses and
visitor information centres.
The Blackall Range walks feature a variety
of settings ranging from spectacular
waterfalls, rainforests, forests and palm
groves. The walks are designed to suit
different needs, speeds and desires, with
walks starting from just 20 minutes to

whole day hikes, with a
few of the routes
equipped with

located across the Maleny-Mapleton
plateau and the Blackall Range.
During the two-week festival period,
visitors to the range can also expect to meet
artists, see photographic displays, observe
wood turners, artists, potters and other
crafts people.
On the weekends, there will be free live
entertainment in various locations from
shopfronts to rotundas for visitors to enjoy.
Visitors can experience more of the
hinterland and extend their trip by staying
at one of the cosy and fully self-contained
B&B’s, cottages or motels located in the
Blackall Range.
www.tourismsunshinecoast.com.au

wheelchair access.
The extensive
58km Sunshine
Coast Hinterland

Great Walk is one of
the most widespread
and scenic routes,

Australia Zoo’s 2009 Whale Encounters
decks, as well as comfortable seating
inside, and onboard marine education to
provide everything you need to know about
the gentle giants.
A smorgasbord lunch is also provided, with
the daily tours departing from The Wharf,
Mooloolaba, at 10am and returning at
approximately 2.30pm through to
November.    Bookings are essential.
www.australiazoo.com.au

The Sunshine Coast’s Australia Zoo Whale
Encounters has launched daily whale
watching tours on board Steve’s Whale One,
with the crew tipping this season to be
spectacular, and even better than last year.
Australia Zoo Whale Encounters are
guaranteeing whale sightings from Steve’s
Whale One, the only whale watching vessel
on the Sunshine Coast. It offers 360 degree
views from large, outdoor observation

Mirvac Signs Mount
Panorama Hotel
Mirvac Hotels & Resorts is to manage
Citigate Mount Panorama Bathurst, which is
due to open early SEP09, just in time for the
Bathurst 1000.
The property, which has sat empty and near-
completed since AUG07, will join Mirvac’s
portfolio of 45 managed hotels and resorts
across Australia, New Zealand and the South
Pacific, including five under Citigate branding.
Less than 2km from the centre of Bathurst,
with a position right alongside the famous
Mount Panorama racing track and with
uninterrupted views of Conrod Straight (see
pic), the 133-room Citigate Mount Panorama
hotel will offer guests a total Bathurst
experience.
The property will have a choice of studios
and 1, 2 and 3-bedroom apartments, many
offering an ensuite with spa bath and a
furnished balcony as a grandstand for all the
action of “race day”, with spectacular views
down Conrod Straight and Caltex Chase.
Guest facilities will include 24-hour room
service, a contemporary restaurant and fully
licensed bar and grill, plus a pool, gym and
tennis court.
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Hydro Majestic Makeover
The historic Hydro Majestic Hotel at
Medlow Bath in the Blue Mountains is
getting a major revamp.
According to the Blue Mountains Gazette,
the refurbishment scheme will see the hotel’s
facilities, interiors and gardens — which now
stretch 1km across the escarpment —
revitalised to a world class standard.
A new accommodation wing will be built on
the northern side of the site, bringing the total
number of rooms from 84 to 105.
The former Accor-run Grand Mercure
property began life in 1902 as an Edwardian
house hotel and hydropathic sanatorium, and
enjoyed glory years as a grand hotel and
resort between the two world wars.
The Hydro Grand is expected to reopen for
business at the end of next year.

40 Years of Putt Putt
The Gold Coast was the birthplace of Putt
Putt Golf in Australia, with the first course
opening 40 years ago in Hanlan Street in
Surfers. These days there are 32 courses
around Australia and NZ.  Putt Putt’s
Mermaid Beach courses offer players a safari
on Jungle Trail, colourful characters on Fun
Run or a game by the water with cascading
waterfalls and lush tropical gardens on the
Waterways Course.

SOUTH PACIFIC

Hot Winter Deals in New Caledonia
New Caledonia Tourism is luring Kiwis
to the sun with hot holiday deals, and
there is an extra incentive for the trade.
Agents can be in to win a Sony
Cybershot digital camera simply by
selling the special deals. Every Hot
Winter Deal sold with an air component
on Aircalin qualifies as one entry into
the draw.
Agents can simply send an email to
winasony@newcaledonia.co.nz and
include the ticket number for each
package sold to be in the draw. The
winner will be announced on 22JUL.
The Hot Winter Deals, available through

House of Travel, Flight Centre and
United Travel, are designed for clients
who are conscious of these economic
times but still want a warm winter
escape or the best of French culture and
cuisine - without travelling to Europe.
Consumers who book one of these deals
with Aircalin can also go into the draw
to win a Sony Handycam by visiting the
New Caledonia Tourism website and
filling out a short consumer survey.
The packages are on sale to 10JUL and
agents should see their wholesaler for
details. Full package details are
available on www.newcaledonia.co.nz.

DIY at Golf Terraces Apartments - Fiji  
Your clients can self-cater at Golf
Terraces Apartments on Fiji’s Denarau
Island, also saving up to 50% off one
and two-bedroom apartments for travel
31MAR10 when sold by 31JUL09.
Closeouts apply over school holidays,
Christmas and New Year, and your

wholesaler has all the details. Agents
are reminded that Golf Terraces rates
are per apartment, and there are no
additional person rates. 1 bedroom -
max occupancy 3 people; 2 bedroom -
max occupancy 5 people.  Click Here
for the updated Grocery Order form.

Blue Lagoon Discounts, Upgrades
Fiji’s Blue Lagoon Cruises is offering a 10% discount
plus a free cabin upgrade on its all inclusive ‘Club’ and
‘Gold Club’ Yasawa Island cruises booked from now
until 31JUL09.
Valid for travel until 31MAR10 the discount applies to
all three and four-day ‘Club Cruises’ and all four and
seven-day ‘Gold Club’ cruises.
Prices start from NZD569* per person twin share for a
three-day/two-night ‘Club’ cruise.
All cruise itineraries include all meals and cruise
activities. These range from daily shore excursions,
bush walks and snorkeling safaris to fish feeding,
fishing and glass bottom boating.
Cultural experiences include a ‘Lovo’ feast, visits to
remote villages, Kava ceremonies and a day spent at
Blue Lagoon Cruises’ private island of Nanuya Lailai.
*Conditions apply. Please note cruise prices do not include
international airfares or beverages (other than tea and coffee). A
daily fuel surcharge of FJD25 per person also applies.

Tourism Fiji Marketing Appointment
Tourism Fiji has appointed Ms
Adeline Lee-Erasito to the key role of
Marketing Services Manager.
Tourism Fiji CEO Josefa Tuamoto
says Ms Lee-Erasito will now take
full managerial responsibility for all
aspects of the organisation’s

Kong, China, South Korea and India.
Her Nadi-based role will also include handling
Tourism Fiji’s international media visitation program
as well as taking responsibility for the further building
of the destination’s wedding and honeymoon, MICE,
sports and special events portfolios.
Ms Lee joined Tourism Fiji in May 2000 and her most
recent posting was in Tourism Fiji’s Los Angeles office
where she has held the post of Regional Marketing
Officer with specific responsibility for marketing the
destination in Canada and Latin America.

marketing activity in Japan, Hong
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Better Access to Guangzhou
Cathay Pacific’s New Zealand passengers
will now have greater access to Guangzhou,
the provincial capital of Guangdong and
the biggest city in China’s fast-growing
Pearl River Delta region, thanks to the
announcement by its sister airline, Dragonair,
that it will launch a new service to the region.
The new twice-daily service, to be operated
by A320 and A321 aircraft, will be launched
on 14SEP09, offering improved connectivity
for passengers travelling between New
Zealand and Guangzhou, with the flights
connecting with Cathay’s 3pw CX118
morning service from AKL to HKG.

From 25OCT, the connection will be
increased to a daily service.
Cathay Pacific will codeshare on the service,
subject to government approval.
Ian Herald, Cathay Pacific’s NZ marketing
services manager, said the introduction of the
new services would strengthen Cathay
Pacific and Dragonair’s presence in their core
Mainland market, and pointed out that air to
air connections are still the most convenient
way for international travellers to move in
and out of the Pearl River Delta region. He
also said the airline expected to see growth in
the number of inbound tourists from China.

Four Spaces Left on Shanghai, Suzhou & Eclipse Tour
Adventure World says there are just four spaces
left on this five-day tour departing 20JUL09,
taking in the sights of Shanghai and the canals
and gardens of Suzhou, with a bonus chance to
view a total solar eclipse. The trip is priced from
$1686pp and includes 4 nights hotel
accommodation, 4 breakfasts, 1 lunch, transport,
an Explore tour leader plus driver(s) and local
guides. For details call 09-539 8103.

ASIA Pushkar Camel Fair Tour
Explore has a 17-day small group tour encompassing the classic
sites of Rajasthan (Delhi, Bikaner, Jaisalmer, Jodhpur and
Udaipur), a two-day camel safari into the desert and the famous
Pushkar Camel Festival, departing 19OCT09 and priced from
$3922pp.
The village of Pushkar provides a setting for the world’s largest
annual camel fair at which an estimated 25,000 beasts are traded.
The convergence of these animals and their brightly turbaned and
colourfully veiled tribal owners brings the desert alive and a
massive bazaar springs up to trade a myriad of items, from lentils
to jewellery. Adventure World recommends booking Pushkar
Camel Fair tours early to avoid disappointment.
Call 09-539 8103.

THE AMERICAS

Kuching

International

Airport last week

welcomed its first-

ever B747, a

Malaysia Airlines

jumbo. The airport’s

newly-extended

runway makes it the

fourth longest in SE

Asia, after KUL, SIN

and BKK, and it is

even A380-capable.

US Travel Promotion Fee One Step Closer
The U.S. Travel Association has praised the
bipartisan introduction to the Senate of the
“Travel Promotion Act of 2009” - legislation
to create thousands of new jobs and boost
economic growth nationwide by attracting
millions of new international travellers to
the United States. The House of
Representatives unanimously passed a
similar measure in the 110th Congress, and
the House introduction comes as the Senate
debates companion legislation.
The “Travel Promotion Act” establishes a
public-private partnership to promote the
United States as a premier international
travel destination and communicate U.S.

security and entry policies. The legislation
specifies that travel promotion would be paid
for by private sector contributions and a
US$10 fee on foreign travellers from
countries that do not pay US$131 for a visa
to enter the United States. The USTA points
out that nearly every developed nation in the
world charges entry and exit fees and spends
millions of dollars to attract visitors.
It has been estimated that a well executed
promotion program, as outlined in the
“Travel Promotion Act,” would attract 1.6
million new international visitors annually,
create US$4 billion in new spending and
drive US$321m in new federal tax revenue.

Fairmont Special Extended
Adventure World advises that the Fairmont
Hotels & Resorts special has been extended
for sales until 15JUL09. Fantastic reduced
prices are available at these four 5-star
properties: Chateau Whistler, Banff Springs,

Jasper Park Lodge and Chateau Lake Louise.
Brewster’s special reduced prices apply to
travel until 30SEP09. Some black-out dates
apply.  For more information call Adventure
World on 09-539 8102.
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Canadian Adventure with Contiki

Eight National Parks in One Tour

Greenheart
Canopy Walkway
Vancouver’s UBC Botanical
Garden features a new eco-
adventure - the Greenheart
Canopy Walkway is a 308m aerial
trail system suspended 17.5m in
the air, giving visitors the
opportunity to experience the
unique upper layers of the west
coast forest canopy. Open year-
round, tickets for adults are C$20
and children C$6 including entry
to the Botanical Garden.
www.greenheartcanopywalkway.com

The State of Utah features in more than
a third of Footloose’s North American
tours, and deservedly so, as it lays
claim to five of America’s most
spectacular national parks.   Travellers
can discover all five on the 29-day
National Parks of the West camping
tour ex San Francisco.
This very comprehensive tour is for
travellers who want to see and do it all,

including Utah’s Zion (above), Arches,
Bryce Canyon, Canyonlands and
Capitol Reef National Parks, plus the
three-state Yellowstone, California’s
Yosemite and the unforgettable Grand
Canyon National Parks.
This open-age small group journey is
priced from $7933pp share twin.
Ask Adventure World about similar
shorter tours on 09-539 8102.

EUROPE
Your clients will be able to squeeze every little bit
of juice out of Canada on Contiki’s 10-day
Canada and the Rockies which showcases the best
sights, sounds and experiences of Canada’s
dynamic duo of provinces: Alberta and British
Columbia. As well as a bag full of included
sightseeing and highlights, they’ll also have the
chance to take up an array of optional activities.
Here is a taste of what they’ll get up to on their
Contiki holiday:

Vancouver: a city sightseeing tour featuring
Gastown, Chinatown and the Stanley Park and
more
Whistler: sample exhilarating outdoor activities
including zip-lining, canoeing and hiking
Kamloops: drive through the scenic Lillooet
Mountain Range
Jasper: catch a glimpse of some impressive
wildlife in the National Park
Banff: choose an adventure amongst the
mountains
Vernon: drive through the stunning Okanangan
Valley.
The 10-day tour is priced from $3099pp twin
share (land only), and includes hotel
accommodation, all transport, many meals, city
sightseeing and the benefit of Contiki’s
experienced and fun road crew. www.contiki.com/
canada-rockies

Europe at Your Own Pace
in a Brand New Renault
Adventure World reminds agents that the Renault
Eurodrive self-drive car leasing programme offers
34 European locations and a choice of brand new
Renaults - from Clio to Megane and Grand Scenic
to Espace. For example: the new mid-size Megane
Coupe petrol 1.4 is priced at $1900 for a 21-day
lease and includes unlimited kilometres; full
insurance with no excess in 44 countries; no
additional driver charges; minimum age 18 years;
no upper age limit; 24 hour roadside assistance
and full factory warranty.
Models feature ABS brakes and airbags,
emergency brake assist, air-conditioning; CD/
radio player, electric windows, power steering,
ignition cut-off system and remote central locking.
Some models have MP3 player. Valid for
deliveries 01AUG09 to 31JAN10.
For all Renault Eurodrive reservations and quotes
call Adventure World on 09-539 8102.

Island Hopping in Greece
Adventure World has a range of Greek Island-
hopping options from Athens, including a 9-day/8-
night Mykonos & Santorini package priced from
$2064pp share twin for low season travel 01-
31OCT09, or from $2712pp share twin for high
season travel 01JUN-30SEP09.
Price includes two nights in Athens (one night
each pre/post), three nights Mykonos, three nights
Santorini, return transfers from Athens hotel to
Piraeus port, hydrofoil tickets Athens / Mykonos /
Santorini / Athens, arrival and departure transfers
on each island and breakfast daily.
Adventure World says the  design-your-own
combos are endless. Call 09-539 8103.
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A House in the Country - Exclusive Use
Set in 50 acres of gardens
and parkland, close to the
Black Mountains, the Brecon
Beacons and the Wye and
Usk Valleys, Felin Newydd
House is a unique country
retreat – a beautiful country
estate available for exclusive
hire.
This historic house has
recently undergone a
complete restoration and evolved into a truly
magnificent manor house with a grand
interior, warm and comfortable atmosphere
set in breathtaking surroundings.
Felin Newydd is the perfect place for a
weekend in the country, celebrations with
groups of friends, family or colleagues, as
well as being ideal for client entertainment
and product launches.
The house can accommodate up to 18 guests
for its exclusive use. On arrival, guests will
find fresh flowers cut from the garden,
roaring open fires, crisp white linen, morning
maid service and even a wireless network
throughout. Furthermore, each stay can be
tailor made to include everything from local
produce, grocery shopping to butler services,
chefs, child minders, stabling and many other
local activities.

Apart from its own stunning grounds, Felin
Newydd is also very close to the Brecon
Beacons National Park and the Wye and Usk
valleys allowing for a plethora of local rural
activities. Shooting, lake and river fishing,
hunting, riding, golf, paragliding, rafting and
kayaking can all be easily arranged for
guests. Gastronomes can visit the nearby
Abergavenny with its excellent
selection of restaurants, farmers markets and
yearly food festival, which takes place every
September.
Cost of hire from: £1,265 per night midweek;
£1,495 per night for the weekend; £5,750 for
a week, inclusive of wireless broadband
throughout, chambermaid service, log fires,
fresh flowers, bed linen, towels and soaps
www.countrypad.co.uk or
www.felinnewyddhouse.co.uk

A to B with Contiki
From Amsterdam to Barcelona, Contiki has
pulled out all the stops on this 11-day trip,
taking your under-35s through Europe’s uber
hotspots for an adventure they’ll never
forget.
Amsterdam: visit a fishing and cheese
village; then visit a cheese farm and clog
maker’s house; see the canals, gable houses
and city by night; and take a bicycle tour of
the Dutch countryside.
Paris: enjoy an evening Tour of
Illuminations, then see the Eiffel Tower, Arc
de Triomphe, the Louvre, the Champs
Élysées and Notre Dame Cathedral.
Lucerne: see the Wooden Chapel Bridge,
view the Lion Monument and enjoy a scenic
Alpine drive.
French Riviera: drive along the Riviera
coast, visit Monaco and see the Royal
Palace; visit a Monte Carlo casino and chill
out in Nice and enjoy the beach.
Barcelona: see Gaudi’s Art Nouveau
Cathedral and the 1992 Olympic Games
complex, then walk through the Gothic
Quarter and La Ramblas.
They’ll also have the chance to Explore
More with Contiki’s optional extras
including a private cruise on Lake Lucerne,
three-course dinner at a saucy Parisian
cabaret and fiery flamenco show in
Barcelona.
The 11-day Amsterdam to Barcelona, one of
Contiki’s Time Out – Hotels tours, is priced
from $2879pp twin share (land only). Price
includes hotel accommodation, all transport,
most meals, city sightseeing and the benefit
of Contiki’s experienced and fun road crew.
Departures are available until 11SEP09.
Call 0800 CONTIKI.

TOUR PRODUCTS
Gecko’s Cuts Cost 25%
Gecko’s is reducing the price of all its Middle
East, Morocco, China and South East Asia
tours by 25% for all departures, including
private groups and extension tours, before
30SEP09, booked and deposited between 18-
27JUN09.  Says Griff: “This is a wonderful
opportunity to get those last-minute bookings
to somewhere warm and increase your
bookings for the incentive of sell 5 get 1 free
trip up to 21 days anywhere in the Gecko’s
range.  Don’t forget if you sell 10 Gecko’s
trips in a 12 month period you can take your
friend/partner/mum, whoever, free.”

Cox & Kings to Float in India
Reuters reports that Cox & Kings is
planning an IPO on the Bombay Stock
Exchange in September, a decision made
after its Indian subsidiary outgrew its
other businesses.
Cox & Kings provided holidays for about
287,000 Indians in 2008, compared to
16,500 holidaymakers from Britain, and
its Indian operations achieved revenues of
around 740 million rupees in 2008. The
company expects the number of Indians
holidaying with Cox & Kings to rise to
500,000 annually by 2010.
“It’s a reflection of the growth in the
affluent middle classes, mainly based in
the major Indian cities,” said Anthony
Good, who has chaired the company for
the past 35 years.
The upmarket British travel firm, which
has had a presence in India since 1758,
was founded by Richard Cox as a bank
for army officers serving in the country.
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AVIATION
Cutting it Too Fine Jetstar Reassures on Pilot Skills

Jetstar has reassured Mountain Scene that junior pilots won’t
be flying into Queenstown, which is considered to be New
Zealand’s most dangerous jet-capable airport.
NZALPA – the New Zealand Airline Pilots Association – has
reportedly expressed alarm at moves by Jetstar to recruit ten
easyJet A320 pilots on temporary contracts from the UK,
seeking first officers with as few as 1500 flying hours – and

Jetstar seems determined to operate to schedule and to teach
its customers about the need for early check-in. It made
headlines again on the weekend when it left All Black rugby
fans stranded in Auckland ahead of the France Test at
Wellington.
The Sunday Herald reports that at least 10 people with
tickets for the rugby say they were left behind when Jetstar
closed its gates half an hour before the 3.40pm
takeoff time for its final flight of the day to
the capital. Many were reportedly left having
to buy new tickets on Pacific Blue.
Some claimed to have been already standing
in the queue, which they told the paper was
taking too long to handle the demand, but
Jetstar responded by saying a service
announcement was made saying the flight was due to close
and no passengers made themselves known. Jetstar
spokesman Simon Westaway said a small group arrived 8
minutes before departure.
As long as passengers were in the check-in queue 30 minutes
prior to the flight departure time, they would be processed
and allowed to board, he told Radio New Zealand.
Mr Westaway said Jetstar made public calls warning a flight
was about to close and undertook “queue combing” looking
for any remaining passengers still in the queue.
TV3 quotes Consumer New Zealand chief executive Sue
Chetwin as saying she had received a “steady stream” of
complaints from passengers angry at the way they had been
treated by Jetstar.
“I’m wondering if they’ve got problems with their own
processing so that they don’t actually have enough staff on to
get the people on to these flights,” she said.

as little as 500 hours on A320s. The
association told its members that the plan
did “not bode well for safety levels in the
New Zealand aviation industry”.
Jetstar CEO Bruce Buchanan has told
Mountain Scene that he could give a
commitment “no one with low experience
will be flying into Queenstown – we’ll have

only our most experienced pilots flying there.”
Objections by NZALPA are reportedly stalling work permits
for the EasyJet temps, and the matter is understood to be with
the Immigration Minister.
Mr Buchanan told the Queenstown paper that this did not
present any concerns. If necessary, the easyJet pilots could
replace Australian pilots, who could then come here. “It’s
only for two months while we’re getting all the pilots trained
up,” he said.

Boeing now expects the much-delayed Dreamliner to

have its maiden flight within the next seven days on a

schedule that puts delivery of the plane to first customer,

All Nippon Airways, in the first quarter of next year.

Qantas Offers Online Check-in
Qantas has introduced international online check-in
and advance seat selection, meaning its customers
can check-in at their leisure from their home, office
or hotel between 24 hours and two hours before their
flight.
Customers who check-in online will use dedicated
online check-in counters for bag drop and necessary
visa checks, and top tier Frequent Flyers, (Platinum,
Gold and Silver) are able to choose their seat online,
where Qantas-operated flights are involved.

Branson: Better to Wait for BA’s Demise
British Airways’ nemesis Sir Richard Branson has been
twisting the knife over BA’s current “fight for survival” as
portrayed by its CEO, Willie Walsh, and is urging the
government to resist any attempts to bail it out.
Branson is reported to have said that Virgin had looked at
making a bid for BA but concluded it was “not worth much
any more because of (its) liabilities. We were thinking about
if the shares went under 100p (they closed on Friday at
136p), but it would be better to wait for its demise.”
The Sunday Times quotes Sir Richard, who founded Virgin
Atlantic, as saying ministers should not be tempted to step in.
“It would not be in Britain’s interest,” he said.
“We and others are ready to take on their routes and runway
slots at Heathrow if they get into serious trouble. I thought
the US government’s bailout of the car companies was a bad
idea and it’s the same for BA.”
A spokesman for BA said: “This is fantasy. There are no talks
with government, and there will be no talks.”

SIA Pay Cut
Singapore Airlines boss Chew Choon Seng is to take a 20%
pay cut, as will the airline’s directors, while SIA executives
will have pay reductions of between 10 and 20%.
Meanwhile, its pilots have agreed to take one day’s unpaid
leave per month. The moves are expected to cut S$21 million
from costs this financial year.

Singapore Airlines advises that effective 26JUN09, the

new NZ Dunedin to Christchurch Domestic Add-on will

reduce from NZD200 one way to NZD150 one way,

NZD300 return.

Air India has echoed British Airways by saying that it

too is “fighting for survival”. The airline’s chairman

has made a plea to employees for help, having been

so short of cash it took the decision to delay paying

staff salaries by a fortnight.
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On-Time Stats to be Published
Changes to the Commerce Act will next year require a wide range
of reporting by airports, including the supply of official figures
on airline punctuality.
Already an established yardstick in Australia and the US, on-time
performance (OTP) reporting by airlines is expected to see
increased domestic competition to maintain reliability.
Pacific Blue has wasted no time in getting its figures out there,
proudly claiming that, for the first five months of this year, its
flights operated within 15 minutes of schedule 92 per cent of the
time.
Air New Zealand says that on main trunk jet routes it aims to
keep within 10 minutes of its schedule 90 per cent of the time. It
says it was able to do that for most of the past year.
Jetstar got off to a horror start in its first few days here, but the
latest changes to its schedule and its tough stance on final check-
in should see things improve. In Australia, Jetstar’s most recent
figures reveal an OTP of around 76%.

Pacific Blue’s OTP Challenge
Pacific Blue is now publishing its monthly domestic On-Time
Performance results online, and its general manager commercial,
Adrian Hamilton-Manns, says the airline is challenging both Air
New Zealand and Jetstar to follow its lead.
In Australia, airlines have been required since 2003 to report their
arrival and departure statistics monthly to the Department of
Transport and Regional Services. The figures contributed by
airlines are independently audited by the Australian Government
and fully disclosed via the Bureau of Transport and Regional
Economics website (www.btre.gov.au).
While there is no similar requirement in New Zealand yet, Pacific
Blue said it followed the same process that is used in Australia,
with data collected from pilot log books. On-Time Performance is
measured as all flights that depart within 15 minutes of their
stated departure time with “no exceptions made for bad weather,
air traffic control, delays from suppliers, unscheduled
maintenance, consequences of previous delays or anything else.”
www.flypacificblue.com/Personal/Flightinfo/
Ontimeperformance/OTPPB/index.htm

Upsize Seats or Downsize Pax?
The Modesto Bee reports that Boeing set its 17-inch
standard for economy class seat width more than half a
century ago. Back in 1954, the average U.S. adult male
weighed about 166 pounds and the average female
weighed 140 pounds.
Today, the average U.S. male is 28 pounds heavier,
according to the National Center for Health Statistics,
and the average female 24.5 pounds heavier. Indeed,
one-third of Americans today are obese, the federal
health statistics center reports. But Boeing’s economy
class seats max out at about 17.25 inches, Airbus’s at 18
and Brazilian-made Embraer’s at 18.25.
The paper says precise seat widths vary by airline, but as
a rule of thumb, a human seat of up to 21 inches can be
shoehorned into a 17-inch seat.
On airlines such as Southwest and United, people who
can’t fit into 17-inch seats with the armrests down and
their seat belts fastened must buy a second seat or they
don’t fly. US Airways and American Airlines are likely
to offer free second seats, but on a full flight they make
extra-large passengers pay for them.
Air Canada, a pioneer in selling second seats to obese
passengers, was forced last year by a Canadian Supreme
Court decision to treat them as handicapped passengers.
The extra seat is now mandatory and free on flights
within Canada but requires a doctor’s note that the
obesity has a medical cause.

CRUISING
Royal Caribbean Announces
2010 Summer Nordic Cruise Holidays
Royal Caribbean International has announced the return of
Vision of the Seas to the North and Baltic seas for a second
summer season in 2010.
Dedicated to the Nordic market from April to September
2010, Vision of the Seas will feature 14 distinct itineraries on
24 sailings to 34 ports in 14 countries from the homeports of
Copenhagen, Denmark; Oslo, Norway; and Stockholm,
Sweden. Bookings for Royal Caribbean’s 2010 Baltic and
North Sea cruises are now open.
Brand-new for the 2010 season are an 11-night Arctic Circle
cruise from Copenhagen; 7-night itineraries featuring St.
Petersburg out of Copenhagen, Oslo and Stockholm; 9-night
British Isles & Normandy voyages from Oslo; and the
addition of a new series of 4- and 5-night short cruises from
Stockholm. New ports of call for Royal Caribbean
International will include Edinburgh, Scotland; Olden and
Tromso, Norway; and Riga, Latvia. And maiden ports of call
for Vision of the Seas will include Gdansk, Poland;
Honningsvag, Norway (the port for Cape North, the
northernmost point of Europe, where the Atlantic and Arctic
oceans meet); Inverness/Loch Ness, Scotland; and
Gothenburg, Sweden.
For additional information or to make reservations, call
Cruise Holidays.

Fire on Royal Princess
All 733 passengers on the 30,000-ton Princess Cruises ship
Royal Princess ( previously Minerva II, R8) ended their 12-
night Rome-Athens Holy Land voyage prematurely after a
serious engine room fire damaged the ship just after it left
Port Said late last week.
The passengers were evacuated to Cairo and arrangements
were being made to fly them home. It is understood the next
two cruises have been cancelled and the ship is being taken
out of service for repairs.
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JUST CRUISING ....

Alaska  Cruises   from $399*

Alaska Cruise Tours   from US$1249*

Asia Cruises  from US$999

Europe Cruises   from US$149*

Canada & New England Cruises   from US$999*

* plus applicable fuel supplement

Tel: 09-444 2298

Fax:09-442 4228

CLICK HERE

FOR WEBSITE

THIS WEEK’S 5-DAY FLASH SPECIALS

P&O Cruises Announces
New Cruises from Fremantle
P&O Cruises has introduced two new 12-night
cruises to Indonesia from Fremantle as well as an 8-
night Western Australian coastal cruise to meet
passenger demand for shorter cruise holidays.
The new schedule will see Pacific Sun offering four
cruises to Indonesia during her inaugural Western
Australian cruise season this summer.
The two new 12-night Indonesian cruises will sail
from Fremantle on 31JAN10 and 12FEB10, visiting
Geraldton and Broome on the way to the
Indonesian ports of Lombok, Bali and Komodo
before sailing back to Fremantle.
Meanwhile, the new 8-night cruise will depart
Fremantle on 23JAN and cruise along some of
Western Australia’s most beautiful coastline, with
visits to Geraldton, Broome and Exmouth.
The three new cruises on Pacific Sun replace two
16-night voyages in JAN10 and FEB10. P&O
Cruises will still sail two 16-night departures to
Indonesia departing 19DEC09 and 04JAN10.

Seabourn Odyssey Launch
The Yachts of Seabourn has taken delivery of the
cruise industry’s first ultra-luxury vessel to
launch in six years. Built in Genoa, the 32,000-
ton Seabourn Odyssey will be named in Venice
tomorrow before embarking on her maiden
voyage.
The US$250 million Seabourn Odyssey is the
first of three new sisters to be introduced over
the next two years.

The Fred Olsen ship Black Prince is

retiring from sailing the oceans to

become a coastal steamer in Venezuela.

Built in Germany at the same time as her

sister ship Black Watch, the ship was

launched in MAY66 and for some years

has operated cruises out of the Scottish

port of Greenock, near Glasgow.

When she debuts in winter 2010,

Oceania Cruises’ new 1,258-guest Marina

will offer a state-of-the-art culinary

studio with fully equipped individual

work stations, each with induction cook

tops, a first at sea, affording guests the

opportunity to gain a hands-on learning

experience.

Carnival Corp. has reported net income

of US$264 million for the second quarter

ended 31MAY, a drop of 32% over the

$390 million reported in the same period

last year.

Rome to Venice
from NZ$2099*

7 Nights departing 23AUG09
via

Capri, Sicily, Corfu,
Dubrovnik & Hvar

on

Wind Surf * B CabinCLICK HERE

RAIL TRAVEL

Britain’s First High
Speed Service Trialed
A new 140mph commuter service
on a 68-mile high speed line
between London-St Pancras and the
Channel Tunnel was trialed last
week with preview runs to start
29JUN and full operation on
13DEC.
Principally aimed at commuters
from Kent, the new Hitachi train,
known as The Javelin, seats 338 pax
in two-two configuration in each
train, with two trains coupled
together.
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Eurostar Upgrade Dates
Your clients can upgrade to First Class (a.k.a.
Leisure Class) on Eurostar for travel during
the period 10JUN to 31AUG09 (was 10JUL to
31AUG).
Leisure Class on Eurostar offers:
• More spacious seating in a dedicated

Leisure Class carriage.
• Hot meal served at your seat with drinks

included.
• Great free magazine selection.
• Power sockets at your seat.
The sale ends 15JUL09 and the fares are non-
exchangeable and non-refundable.
Email info@railplus.co.nz or call 09-377 5415.

Eurostar Sale

SALES TO 15JUL09       TRAVEL: 10JUN-31AUG09

CLICK HERE
FOR DETAILS

UPGRADE TO FIRST CLASS

Two Free Days Eurail
for Youth Travellers
The Eurail Select Youth ISIC promotion means
your Youth clients – those under 26 years holding
a valid ISIC card get two free days travel on a
Eurail Select Pass – that is, 10 days in 2 months
for the price of an 8-day pass. A Eurail Select Pass
gives them the choice of 3, 4 or 5 of the 24
participating countries to explore.
The sale ends 29JUL09. 
Click Here for details from Rail Plus.

ACCOMMODATION

Save up to $2500
on Southern Spirit
Rail Plus advises the sale has been extended to
31JUL09 on their earlybird special on The
Southern Spirit, which will save your clients up to
$2500. The Southern Spirit offers four luxurious
and sophisticated train cruises throughout
Australia.
Valid for travel 09JAN10 - 24FEB10. 
Click Here for more info.
Email info@railplus.co.nz or call 09 377 5415

Tanoa Hotels to Manage Luxury
Bay of Islands Cottages
Tourism Flair has announced that it will
relinquish management rights on the Russell
Cottages effective 30JUN09.  After amicable
discussions between Tourism Flair and members
of the Body Corporate Board of the complex, the
management rights have been assigned to the
Tanoa Group of Hotels, who have been
appointed as Managers from 01JUL.
Rohit Reddy, a Director of the Tanoa Group of
Hotels, says the move signals the company’s
desire to add this style of accommodation to its
existing management portfolio.
“We are actively seeking other opportunities
where our management expertise can add value
to property owners,” said Mr Reddy. “We
understand the need to generate returns to
owners because we too own and operate the
majority of our tourism related businesses,” he
said.

G.A.P Adventures Gets Into Hotels
G.A.P Adventures has purchased the
first of its new hotel brand, G Hotels,
in Quito, Ecuador. TravelPress.com
reports that the 24-room hotel,
designated as a historical heritage site
by the city of Quito, will undergo
refurbishment before officially
opening in July. Renovations include
an overall facelift and the addition of
a meeting room for G.A.P tour
briefings.

Adventures. G Hotels will be in
locations where we tour most regularly
and will add to the unique experience
our passengers have come to expect
from us,” said G.A.P CEO Bruce Poon
Tip.
The Quito property is the first of four
hotels G.A.P plans to acquire in the
coming year. Subsequent properties
are scheduled to open between now
and 2010 in Lima and Cusco in Peru,
as well as in Costa Rica.“This is an exciting step for G.A.P

New Retreat Opens in Hanmer Springs
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The Amuri Estate
Retreat has opened 10
minutes drive from
Hanmer Springs
village.
The property, which is
situated in a 26-acre
olive grove on the
north-facing hills
overlooking Hanmer
Springs, offers guests
a choice of three well-
appointed rooms in its
main lodge and a self-contained
holiday cabin, The Wallace Peak
Cottage, for those who prefer more
independence.
Each room offers guests views of
mountain ranges, rivers and the
village.
Guests can enjoy complimentary New
Zealand wines and appetizers in the
evening and have four different
cooked breakfast choices.  Those
staying in The Wallace Peak Cottage

get a comprehensive Breakfast Basket
containing all the fixings for a
traditional cooked breakfast. Amuri
Estate Retreat offers a concierge
service to help guests plan activities —
spa treatments, hiking, mountain
biking, fly-fishing, jet boating, 4x4
tours, bungy jumping — in the
Hanmer Springs area, and help with
securing dinner reservations at one of
the many excellent restaurants.
www.amuri.co.nz.
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Hotel SO Targets Corporates
Forget the trouser-press and early morning
wake-up call, says Hotel SO. The modern
business traveller wants free WiFi, a
comfortable bed and a quiet room, according
to extensive focus group research conducted
by Christchurch’s innovative Hotel SO.
Next on the list are room cleanliness and a
good shower, while space in the room was
cited as the least important factor.
Hotel SO general manager Mike Smith says
the property is challenging over-priced, tired,
old hotel models by offering a designer hotel
equipped with the latest technology at room
rates starting from $69.
The hotel’s compact rooms feature custom-
made Sleepyhead beds, free wireless
broadband, iPod facilities, flat-screen
entertainment systems, a silent fridge and a
specially designed high-powered shower
with maximum water efficiency.
“Today’s hotel needs to be on the cutting
edge in terms of design and technology, and
that’s where Hotel SO is,” said Mr Smith.
“Our rooms can be modified according to

individual
colour, light,
sound and
temperature
preferences,
and all rooms
are completely
sound-proof.”
The 284-room Hotel SO also features a
lounge, bar and restaurant with 24-hour food
and beverage service.
Since opening in DEC07, Hotel SO has,
despite the recession, retained more than
90% occupancy, around one-third of which
currently comes from business-related travel,
with month-by-month increases evident.
www.hotelso.co.nz

ResBook Signings in South Pacific
Availability has partnered with Westpac Bank’s
Pacific Banking Division to promote ResBook,
its online, real time accommodation reservation
system in seven Pacific Island countries.
After launches in Vanuatu and Papua New
Guinea, they pitched their wares at Bula Fiji
Tourism Exchange, and during the three-day
event signed up over 30 properties to ResBook.
Next stops on their Pacific Island campaign are
Tonga, Cook Island, Samoa and the Solomon
Islands.

INDUSTRY

Toronto’s landmark Fairmont Royal
York Hotel found an incredibly
sweet way for their restaurant
diners to enjoy local food—they
harvest their honey straight from
their very own rooftop.
The rooftop of the 14-storey hotel
has over 10,000 bees in three
special beehives - The V.I.Bee Suite,
Honey Moon Suite and The Royal
Sweet.

Executive Travel Rugby Night
Auckland-based Executive Travel hosted 100
of its clients to watch the first All Blacks vs
France test last Saturday night, in front of the
huge screen at The Bluestone Room in
Auckland.
“What a great way to spend a cold winter
night – our staff and clients got to spend time
together in a warm bar over a few drinks and
a game of footy,” says Executive Travel
Group’s general manager, Wendy van
Lieshout.
Spot prizes included a weekend in
Wellington at Central Apartments, Auckland
weekends with accommodation at the
Duxton and the Heritage hotels, as well as
Avis Rental Car prizes and giveaways from
Qantas, Singapore Airlines and Lufthansa.

New Look for STA
STA Travel is in the midst of a global
rebranding to broaden its appeal to a wider
audience of young people beyond its
traditional student market. Part of the
exercise has seen it revamp its website to
feature all new levels of interactivity and
enhanced navigation capabilities for users.

Sabre Pacific Appointment
Sabre Pacific has promoted Todd Bolton to
the role of Manager Sales, Australia and
New Zealand, based in Sydney and
responsible for all commercial contracting
throughout both countries.
Formerly Sabre Pacific’s Country Manager
New Zealand, Todd had 16 years experience
in the travel industry across a spectrum of
roles on all sides of the business, including
agency, wholesale, supplier and franchise
before joining Sabre Pacific in 2007.
Howard Clarke has been appointed as
Acting-Country Manager New Zealand.
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TO GET YOUR OWN FREE SUBSCRIPTION

 visit   www.travelmemo.co.nz

Hey Big Spenders
The Travel Smart Survey
commissioned by Visa, which
surveyed 2,226 people from 11
countries and territories in Asia
Pacific, found that 45% of all
respondents said they used
electronic payment cards as their
primary payment method when
abroad. The overall average spend
was US$3107.
Kiwis were top spenders, cutting
through an average US$5588 on
their trip, with 28% spending
more than US$7000.  Australians
came in close behind, with an
average spend of US$5258 on
their last international trip.

http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
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GO Travel Brokers Rebrands as “The Travel Brokers” LATE BREAK

Lonely Planet Reinvents Guidebook
with iPhone City Guides

Qantas and Jetstar / Jetstar Asia
Interline Fares
Qantas has introduced the ability to sell Qantas (QF), Jetstar
(JQ) and Jetstar Asia (3K) interline fares from New Zealand
with immediate effect.
For new bookings made on/after 22JUN, JQ or 3K* coded
flights may be sold in conjunction with Qantas flights on
Qantas 081 tickets. Bookings that contain no QF coded flights
will continue to be settled with JQ direct.
Benefits include:
• More fare options offering greater customer choice.
• Greater product clarity – Jetstar operated flights will be
   booked as JQ not QF codeshare services.
• Enhanced cabin combinability - Qantas premium cabins
   (except First) and any cabin on Jetstar.
• Improved booking and ticketing by combining QF/JQ/3K
   in a single transaction in your GDS.

Placing The Travel Brokers under
the IRN banner will assist the group
to grow its presence in the market
place.
The Travel Brokers division is
headed up by Wendy D’Arcy.
Wendy and her team have moved to
STS Head office in Wyndham Street,
Auckland.

GO Travel Brokers, a division of
GO Holidays, has announced that it
will change its trading name to
“The Travel Brokers” effective
01JUL.
The Travel Brokers is a fully owned
division of Stella Travel Services
(STS), as is GO Holidays, but will
become part of Stella’s Independent
Retail Network (IRN).
This move is in line with STS
ensuring all of its retail travel
operations are totally retail focused.

Lonely Planet has announced its
iPhone City Guides for iPhone and
iPod Touch are now available for sale
globally from the iTunes App Store,
providing travellers with easy to use,
interactive, personalised and fully
searchable access to the world’s most
popular guidebook content.
Lonely Planet’s Audio Phrasebooks
were some of the first travel products
available in the App Store and have
generated over 300,000 downloads
since their launch.  A location-based
version of LP’s city guides was the
obvious next step and 20 Lonely
Planet City Guides are currently
available, including London, New
York, Melbourne, Dublin, Barcelona,
Rome, Tokyo, Paris, Prague,
Amsterdam, San Francisco, Bangkok,
Madrid, Miami, Seoul, Dubai, Berlin,
Cape Town, Singapore and Mexico

Guide offered free for a limited time.
With Lonely Planet City Guides, the
GPS and scrolling touch-screen of the
iPhone and iPod Touch enable
travellers to access dynamic,
interactive maps (offline) for plotting
itineraries and current location;
hundreds of personally-vetted venues
can be filtered, marked as favourites
and keyword located; detailed
chapters on a city’s culture, history,
food and art give the best introduction
to the local scene; and images from
Lonely Planet’s award-winning
photographers bring the city to life.
The City Guides have also been
designed for use offline, so travellers
can save money by avoiding
international roaming charges.

City - with the San Francisco City

Lonely Planet’s City Guides are
available for A$18.99 / US$15.99
from the iTunes Store.

New Zealand residents departed on
163,700 short-term overseas trips in
MAY09, down 6% from the 174,000
departures in MAY08. There were fewer
trips to Australia (down 5,900), the UK
(down 900) and Fiji (down 800). Short-
term departures of New Zealand residents
numbered 1.930 million, down 70,100 or 4%
from the MAY08 year.
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Jasons Travel Media has launched a new

activities booking engine which will be

provided free of charge to all activity

operators with a paid listing on

Jasons.com. Not only is there no monthly

charge for the engine, but it is also 100%

commission-free. The activity-booking

engine allows travel enthusiasts to book

an activity directly from the operator’s

listing on Jasons.com.

Itinerary examples:
AKL – QF – SYD – JQ – AKL

One way AKL-SYD QF fare with one way SYD-AKL JQ fare
 AKL – JQ – SYD – JQ – HNL – QF – SYD – QF – AKL

OW AKL-SYD JQ fare with OW SYD-HNL JQ fare
plus half RT AKL-HNL QF fare

ZQN – JQ – AKL – QF – NAN
OW ZQN-AKL JQ fare plus OW AKL-NAN QF fare

Note that QF/JQ interline is a fares product. There is no change
to existing through check or baggage transfer procedures.
Route maps are currently being adjusted to reflect the new
carrier code options. Check your GDS when booking and
quoting.
Click Here to download FAQs on the new deal.

*3K flights operating from 01AUG from Singapore to international Asian
destinations.

http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://www.travelmemo.co.nz/voucher.php?voucher_id=489
http://www.travelmemo.co.nz/voucher.php?voucher_id=423

