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TANOA INTERNATIONAL HOTEL

FIJI

Tanoa International is Nadi’s premier hotel, just 3

minutes from the airport. Set in 6 hectares of tropical

gardens it is the only 4 star (AAA rated) hotel in the area.

There is a range of room types, including suites, a pool,

spa, gym, flood-lit tennis, 24 hour airport shuttle and

Nadi’s only 24 hour restaurant.

Our great staff will ensure your clients have a great stay.

On our Website

Click Here

Toll Free 0508 100111 
info@innovative-travel.com 

 

First Class & Deluxe River Cruises 

* Europe * Russia * China 

Per person  
Book & pay 31 Jul 09 

Oamaru

PROUD TO REPRESENT

The Finest Range of Noosa Accommodation

Fairshore        Sebel       French QuarterFairshore        Sebel       French QuarterFairshore        Sebel       French QuarterFairshore        Sebel       French QuarterFairshore        Sebel       French Quarter
Ocean Breeze      Aqua LineaOcean Breeze      Aqua LineaOcean Breeze      Aqua LineaOcean Breeze      Aqua LineaOcean Breeze      Aqua Linea

New Zealand Representative Francis Travel Marketing
P: 09 444 2298  e: reservations @francistravelmarketing.co.nz

HELEN CAMBELL
Tel: 09 966 2549 DDI
staff@topdog.co.nz

Retrieve These Roles!

Travel Recruitment Specialist

Check our website for top roles

www.topdog.co.nz

Wholesale:
Team Leader South Pacific

1 x year contract - TD 1920
Tourism:
Marketing Assistant - TD 1922

Port to Sell Queens Wharf for $40m
Subject to approval by the Auckland Transitional Authority, Ports of
Auckland has agreed to sell Queens Wharf to the Government and
Auckland Regional Council for $40m, managing director Jens Madsen
confirmed yesterday.
Mr Madsen said Ports of Auckland would vacate Queens Wharf by
next April.
Princes Wharf will continue to be used as Auckland’s primary cruise
terminal until a new facility is built on Queens Wharf and, under the
terms of the deal, Ports of Auckland will continue to service cruise
ships from the new Queens Wharf  terminal.
This involves managing the logistics of every cruise call, including
berthing ships, processing passengers, and working with shipping
agents, hospitality and tourism providers, stevedores, Customs, MAF
and other agencies, to ensure each visit goes smoothly.  ... Cont. p14

Cruise NZ Welcomes Wharf Decision
The cruise industry has welcomed the Queens Wharf purchase.
Craig Harris, Chairperson of Cruise NZ says the development is
critical, not only for Auckland, but for all other NZ ports of call, and
for the wider region.
“Due to its size, airport links and infrastructure, Auckland is New
Zealand’s major cruise ship port, with an estimated $86.4 million
direct spend by cruise ship passengers and crew. This is because many
passengers are embarking or disembarking in Auckland and therefore
the city benefits from pre- and post-cruise expenditure more than other
ports.  But enabling hub passenger exchanges to be facilitated
efficiently through Auckland will have a roll-on effect on all New
Zealand ports.”    ... Cont. p14

http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://www.nzonline.org.nz/burnsidehomesteadboutiqueaccommodationoamaru.htm
http://www.travelmemo.co.nz/voucher.php?voucher_id=482
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://www.topdog.co.nz
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
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bed and 
breakfast$140 

Opening 1st June 2009

...Travelodge Wellington

Book our opening special today

Tourist Tax Talk from Queenstown Chamber

NEW ZEALAND

Queenstown’s Chamber of Commerce has
called on the Queenstown Lakes District
Council to support the chamber’s proposal that
a separate board be set up to govern the “key
areas of public interest in tourism and economic
development” in Queenstown.
Yesterday’s Otago Daily Times reported that the
Chamber of Commerce chief executive Ann
Lockhart, speaking during the district council’s
10-year plan submissions hearing, sought support
for a proposed new tourism and economic
development “super board” to take over functions
of council-controlled organisations like
Queenstown Airport and Destination Queenstown,
funded by taxing tourists.

The Chamber sees the current council-controlled
organisation as “flawed” and envisages a
Government-appointed body comprising top
business people for integrated decision making,
and with a priority of investigating alternative
funding mechanisms for its tourism component,
which could include a tourist sales tax, departure
tax or GST spent by visitors.
The ODT quotes Queenstown Lakes Mayor
Clive Geddes as saying the current structure was
not dysfunctional and that there was no case for
changing the present structure. He said the
suggestion that the boards of council-controlled
organisations lacked business experience was
“ludicrous”.

Today in New Zealand
Channel Nine’s Today breakfast show, which is
seen by almost a million Australians, will
feature New Zealand destinational segments
throughout next week, and its weatherman Steve
Jacobs will “do a Tamati” by presenting live
weather broadcasts every half hour from
locations around the country.
The Nine team will then be in Queenstown for
two days, with the Today anchors flying in to
the alpine resort to broadcast the entire show
live and cover the Winter festival action.
It is the first time the show has been shot
outside Australia since it visited the UK in
2005.
Tourism New Zealand chief executive George
Hickton said that while an international media
programme brought hundreds of journalists to
New Zealand each year, it was “a first to get this
degree of reach and penetration over such an
extended period of time”.

Rotorua to Host Three
RWC2011 Pool Games
RotoruaNZ.com reports that three Rugby World
Cup pool matches will be played in Rotorua in
2011. Fiji will play Africa 1 on 10SEP11,
Oceania 1 faces Africa 1 on 14SEP11, and
Ireland will be up against Europe 2 on 25SEP11.
“The benefits to Rotorua will be all
encompassing for tourism, hospitality and retail,
as we saw during the 2005 Lions tour,” says
Destination Rotorua Tourism Marketing general
manager Don Gunn. “Rotorua successfully
hosted the welcome and opening match, proving
it has the necessary infrastructure to cope with
large numbers of visitors.
“Visitor numbers during the Rugby World Cup
will be huge, and we’re looking forward to
showcasing Rotorua’s extensive range of
attractions and activities to the world,” says
Don.  A festival programme encompassing the
whole area will be created around the event.

http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://www.travelodge.co.nz
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
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All-Diesel Prado 4WDs from Hertz
Hertz New Zealand is to offer customers an
all-diesel fleet of Toyota Prado 4WDs as part
of its ongoing sustainability policy to reduce
carbon emissions.
The new 3.0 litre Toyota Prado VX Diesels
will be introduced progressively from this
week, at key Hertz locations throughout the
South Island.
By 01OCT, all Hertz Toyota Prados in the
South Island will be diesel powered, while
the North Island Prado fleet will be all-diesel
by 01MAR10.
“The Toyota Prado is one of our most
popular vehicles, particularly on the South
Island where alpine and long distance driving
are both very popular,” says Murray Hodges,
managing director of Hertz New Zealand.
The new Prado will meet Euro IV emission
standards, an international level adopted by
Hertz New Zealand as an environmental
benchmark.
In addition to providing a more fuel-efficient
option for Hertz customers, the diesel Prado
also incorporates a large number of safety
features, including driver and front passenger
airbags, plus side, front and rear curtain
airbags, anti-lock braking and vehicle
stability control.
Standard features of the new Hertz Prado
also include a low-noise cabin, stylish leather
trim interior and a six-disc MP3 CD player,
enabling passengers to plug in their IPOD or
MP3 device and listen to their favourite
music.
A 50/50 split-fold rear seat provides the
option of additional luggage space. As well,
the Prado’s spacious cabin and long
wheelbase combine to deliver a smooth ride.

AUSTRALIA
Tourism Australia Cops a Serve
Former Victorian premier, Jeff Kennett, a
member of the Australian Federal
Government’s National Long-Term Strategy
steering committee, has slammed Tourism

A.T.E. This Week
A select group of New Zealand buyers are in
Melbourne this week for Australian Tourism
Exchange. About 1,700 Australian tourism
operators and 600 wholesale travel agents
from around the world are taking part in the
fair, although there have been some
cancellations due to the swine flu pandemic
announcement, with an number of Japanese
and 22 of the 38 Singaporean tourism buyer
companies cancelling after their government
put out an advisory warning.
Australia’s federal
Tourism Minister
Martin Ferguson
opened ATE and told
delegates that
international tourism
was down one per
cent over the 12-
month period,
meaning a drop of about 56,000 visitors from
the 5.6 million tourists who come annually.
But figures also show overseas tourists are
staying longer and spending more, thus
helping the Australian economy.
“International travel is down, that is a fact of
life, but in relative terms for the March
quarter, Australia had a decline in
international visitation of 3 per cent, the UK
12 per cent, USA 10 per cent, Singapore 13
per cent and Japan 27 per cent,” Mr Ferguson
said.  “We’re doing relatively well.”
Mr Ferguson told reporters that 75% of
tourism in Australia is domestic tourism and
he says of great concern is that too many
Australian workers are not going on holidays.
“We have 121 million days of accumulated
annual leave in Australia,” he told The Age.

“We need
passionate
people in
leadership
roles who
understand
tourism.”

Australia and the state and federal
governments over their collective
neglect of the country’s A$85
billion tourism industry.
A draft of the so-called Jackson
Report, which he and others spent
11 months preparing, has been
handed to Australia’s Tourism
Minister Martin Ferguson. It
contains ten recommendations, one
of which is a call for the restructure
of Tourism Australia.
While the report’s 42 pages are
couched in typical ‘report-speak’,
Mr Kennett has been frank in summarizing
its findings.
He is quoted in the Gold Coast Bulletin as
saying “We are still stuck on the policies of
the past 25 years and unfortunately Tourism
Australia is so far out of touch with reality
that it’s actually doing damage to our whole
brand potential,” he said.
“Tourism Australia is simply not part of
tomorrow’s world where we need to be
operating.”
Mr Kennett, quoted in the Brisbane Courier-
Mail, also accused the country’s political
leaders of lacking passion and commitment
to the industry. He said he saw no evidence
of Prime Minister Kevin Rudd, Treasurer
Wayne Swan and Queensland Premier Anna
Bligh having a natural connect with tourism.

“They might say the right things from time to
time but none of them is passionate and
that’s a real problem because invariably
things fall through the cracks.”

Mr Kennett singled out the
Queensland Government for
being happy to enjoy the spoils
of tourism yet paid it scant
attention.
“Tourism doesn’t have a priority
in real terms with the government
of Queensland,” he said.
“Tourism doesn’t have a
political or public priority,
governments respond to the
opportunities created by the
tourism industry, but there’s
still no recognition of the

importance of tourism, particularly in the
maintenance and creation of jobs.”
Mr Kennett said Queensland, and
particularly the Gold Coast, were suffering
from the absence of colourful, high-profile
tourism advocates such as pioneering former
mayor Sir Bruce Small.
“He was instrumental in encouraging
development and got southerners to head
north ... Queensland has had so much
weighting towards tourism, but there’s now
no focus on it, no advocates, nothing.”
Mr Kennett said New Zealand was a good
example where tourism was taken seriously,
evidenced by Prime Minister John Key
holding the tourism portfolio.
“We need passionate people in leadership
roles who understand tourism.”

“We have
121 million
days of
accumulated
annual leave
in Australia”

http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://www.ret.gov.au/tourism/Documents/Tourism%20Policiy/THE%20JACKSON%20REPORT.pdf
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
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Student Wins Stint as MTV Presenter
20-year-old Conor Lui from Lower Hutt has landed a job as
VJ with MTV, where he will showcase Sydney’s hotspots.
Lui beat out 471 other hopefuls to win the Tourism New
South Wales and MTV ‘Sydney Secrets’ competition which
asked MTV viewers to share their inside knowledge of
Sydney’s hot spots through the Tourism NSW Facebook
page.
He shares his win with Petar Bojovic, also 20, who directed
the film. Both are studying a Bachelor of Arts majoring in
film at Victoria University and entered after their lecturer
sent them the link to the MTV competition website.
“Petar and I are both so excited about the trip,” says Lui.
“I’ve been to Sydney three times before and it’s such an
awesome city.  I can’t wait to experience it with MTV and
show their viewers some of the best places to go that they
won’t read about in a travel brochure.”
Lui’s Sydney picks included surfing up north and at Bondi,
coffee at Newtown’s Campos Coffee, Northies at Cronulla
for drinks, shopping at Double Bay, Bondi Junction and the
Bondi Markets and lastly hitting the town at World Bar,
Greenwood and The Ivy.
Says Kate Strange, regional director Tourism New South
Wales: “Conor won as his entry was by far the most creative.
Not only did he provide us with some great secrets of
Sydney, he has a bubbly personality that came across
instantly when we met him.”
You’ll be able to see Conor in Sydney with Amber and Jay on
MTV from 01JUL.  In the meantime his winning video entry
to the competition can be viewed here.

With the outbreak of the H1N1

influenza in Australia, ATE is

taking extra measures to

minimise the impact.  Antiseptic

hand cleanser is being

distributed and all hard surfaces

are being disinfected daily and

waste products treated with

special care.

Jetstar Opens Gold Coast Lounge
Jetstar has launched its Gold Coast Lounge, a one-off paid-
entry passenger lounge concept at its major Australian leisure
gateway.
The lounge has capacity for 120 people and features a range
of benefits, including a designated children’s play area and
children’s cinema, free food and beverages, Internet access
and plasma screen entertainment.
Jetstar CEO Bruce Buchanan said the unique opportunity at
Gold Coast Airport allowed the airline to offer its passengers
the choice of a lounge when travelling from OOL on one of
the airline’s existing 120 weekly domestic and 23 weekly
international return services to Japan and New Zealand.
Entry to the Gold Coast Lounge is available for purchase at
Jetstar.com as part of a seamless process when booking a
flight from the Gold Coast. Entry can also be purchased via
the Jetstar Telephone Reservations Centre or at Gold Coast
Airport.
A special introductory rate of A$5 is now available when pre-
purchased from Jetstar.com before travel, or A$10 at the
door. It will be available until midnight Tuesday 30JUN09
unless sold out prior and the offer may be extended.
Passengers flying StarClass on Jetstar’s direct flights to
Japan from the Gold Coast will receive free entry into the
Gold Coast Lounge.

Jetstar Signs Co-op Deal with Tourism NSW
Jetstar used ATE to announce a multi-million dollar strategic
marketing partnership with Tourism NSW. The airline’s CEO
Bruce Buchanan said Jetstar’s substantive three-year
cooperative marketing agreement with Tourism NSW would
support both its domestic and international services into
Sydney, the Hunter Region (Newcastle Airport) and North
Coast (Ballina Byron Airport) markets.
“Both Japan and New Zealand will be target visitor markets
with our dollar for dollar future marketing initiatives
designed to be all about driving greater customer conversion
and aligned to now greater levels of Jetstar international

services from both countries into Sydney and northern
NSW via our Gold Coast Airport gateway,” Mr Buchanan
said.
“Our previous cooperative campaigns with Tourism NSW
have delivered results ahead of expectation in terms of
converting travel sales and visitation numbers to New
South Wales.
“This new three year partnership will strengthen our
relationship and offer both parties greater opportunities to
extend the reach and effectiveness of tourism campaigns
and promotional programs.”

Swine Flu Impact on Tourism
Australian tourism operators are concerned that the big
increase in the number of swine flu cases in Australia, and in
particular Victoria, will deter people from holidaying there.
The Tourism Export Council managing director, Matthew
Hingerty, says Australia could lose 15,000 tourists in the next
two months and instances the loss of business from Japanese
secondary schools.
The ABC says Mr Hingerty is concerned countries could start
quarantining tourists who return from Australia.

That’s the Problem with Tropical Islands…
Pommie tabloid The Sun reports that Ben Southall, who beat
off more than 34,000 hopefuls to win a six-month post as
caretaker of Hamilton Island in the big Tourism Queensland
promotion is moaning that he will miss the British summer.
The paper says “The £74,000 job comes with a rent-free
three-bed villa. All Ben has to do is promote the island by
writing a weekly blog.
“But Ben, of Petersfield, Hants, said: ‘Despite the weather, I
love summer in Britain - the festivals and outdoor activities.
“‘I’ll miss the long days we have. The island may boast a
tropical climate but it gets dark at 8pm.’”
Charity worker Ben said he would pine for Sunday dinners,
adding: “It will be far too hot to cook anything like that.”

http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://www.facebook.com/video/video.php?v=209139545713&oid=10196659501
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
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www.pearlresorts.com              SPM  
MANAVA SUITE RESORT TAHITI 
Stay 5 nts & receive American breakfast 
daily. Sales to 24 Jul & travel to 01 Dec 
09.  MOOREA PEARL RESORT & SPA 
Stay 3 nights & receive American  break-
fast & 3 course dinner daily. Travel  to 31 
Mar 10.  Kids under 15yrs STAY & EAT 
FREE. Conditions apply on all deals. 

THIS WEEKS 
FEATURE 

 

 
SUPER 

HOT  
SPECIALS 

www.edgewater.co.ck 
STAY 5 / PAY 4 ON ALL ROOM 
GRADES Plus Book 7 nights  + in Gdn 
room or higher & receive NZ$250 resort 
credit per room or Book 7 nights + in a 
Villa & receive NZ$400 resort credit per 
villa. (nts must be paid). Sales to 30 Jun 
09, travel to 31 Dec 09.  
Kids 16yrs & under STAY FREE! 

www.pacificresort.com 
PACIFIC RESORT RAROTONGA 
FANTASTIC SPECIALS FOR 3,5 & 7 
NIGHT STAYS. 
Stay 7 nights Pay only 6 nights 
NZ$50 F & B credit per room 
1 Free Lagoon Cruise per person per 
stay 
Sales and travel to 31 Mar 10 

www.clubraro.co.ck 
REDUCED RATES ON STUDIO OR 
GARDEN ROOMS PLUS STAY 5/ PAY 
4!! This deal is HOT! PLUS book 5 
nights or more in a poolside room & re-
ceive a free upgrade to Lagoonfront 
(couples only) Sales to 30 Jun 09 travel 
to 31 Mar 09.  Includes daily tropical 
breakfast & free use of snorkel gear. 

VIP TEAM  
SOUTH PACIFIC  

UPDATE 
 

WELLINGTON 
WED 29 JUL 09 

 

PALMERSTON NORTH 
THU 30 JUL 09 

 

VENUES TO BE CONFIRMED 

From 5.30pm– 7.30pm 

Please rsvp your attendance to  
laura@sunseeker.co.nz 

www.iririki.com 

STAY 4 / PAY 3 or STAY 7 / PAY 5 - 
ALL YEAR! Valid on all Garden,        
HarbourView  & Waterfront Fares &     
Deluxe Rooms. Sales & travel to  
31 Mar 10. Includes daily buffet breakfast 
& return airport transfers. Also ask about 
our great Romance and wedding pack-
ages available year round. 

www.aggiegreys.com 

GREAT REDUCED RATES FOR ALL 
INCLUSIVE & BED & BREAKFAST  
PLUS STAY 5 / PAY 4 !!  
Sales extended to 31 Dec 09, travel 
03 Oct-31 Mar 10. Standard inclu-
sions apply. Please note the resort is 
not taking bookings for  travel period 
01 Jun-30 Sep 09.  

    Alana,          Laura                Jacquie 

PEARL RESORTS & SPA - TAHITI PACIFIC RESORTS - COOK ISLANDS EDGEWATER RESORT & SPA - RAROTONGA CLUB RARO RESORT - RAROTONGA 

AGGIE GREYS RESORT & SPA — SAMOA IRIRIKI ISLAND RESORT & SPA – VANUATU 

       Jacquie          Laura              Alana 

http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
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Start  increasing your
product knowledge

today

TWO HOLIDAYS IN

TONGA TO BE WON

TWO HOLIDAYS IN

TONGA TO BE WON
...PLUS one of five $50 Visa Cards!

Click Here:  www.trainingmodules.travel
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Over 100 Training Modules
with more added every week

SOUTH PACIFIC
Don Burrows to Headline
at “Jazz in the Pines”
Norfolk’s whispering pines will echo to the brassy tones of
legendary jazz and swing musician Don Burrows, who has
been named one of Australia’s Living National Treasures.
Burrows will headline the island’s eighth annual Jazz in The
Pines Festival taking place 07-11DEC09.
Set amongst spectacular island scenery, the week of swing,
funk and blues will also see Melbourne group the
Syncopators deliver the class that won them this year’s
classic jazz award at the Melbourne International Jazz
Festival.

Also performing will be former
Norfolk Islander Rick Robertson
and the Eon Beats with sassy
vocalist Evelyn Duprai, and the
Kevin Hunt Trio with crooner
Johnny Nicol.
An added bonus will be a “Stop,
Look and Listen” exhibition of
photographs taken by the multi-
talented Mr Burrows AO, MBE
over a lifetime of travel and jazz
playing.

“Our famous pine trees and Kingston’s Georgian architecture
provide a wonderful setting for musical events, and jazz
lovers can look forward to mix world-standard entertainment
with a range of fun activities on our small slice of Pacific
paradise,” says Norfolk Island Tourism General Manager
Terry Watson.   www.norfolkisland.com.au.

New Ferry for Tonga
A new inter-island passenger ferry, the MV Princess Ashika
was due to arrive in Tonga from Fiji last Friday, and will be
pressed into service almost immediately, with its first voyage
a round trip to Ha’apai.
The new ferry had been operating in Fiji for some years and,
according to MatangiTonga, will help resolve schedule
reliability issues with the 26-year-old ro-ro vessel M/V
Olovaha. This ship will be replaced in 2011 with a new ferry
being built in Japan with $35 million in grant aid from the
Japanese government.

Fiji Room Inventory Growth
Fiji’s hotel room inventory has increased 25 per cent over the past four years and Tourism Fiji
chairman Patrick Wong says Fiji now has more than 10,000 hotel rooms.
Mr Wong told the Fiji Times Online that the industry was doing its best to increase visitor arrivals
to fill all the rooms through marketing campaigns.
He said arrivals had started picking up for the JUN-OCT peak visitor season.

Moorea Madness
Intercontinental Resort & Spas in association with Our
Pacific have an exclusive Pay 5 Stay 7 package, with 5 nights
in a Lanai Room at the Intercontinental Resort & Spa
Moorea plus a bonus of 2 nights free in a Standard Room at
the Intercontinental Papeete. The deal, on sale to 30JUN09,
is $2199pp twin share and includes all return coach and ferry
transfers Papeete / Moorea. Plus a Moorea Madness discount
card to use in Moorea. Valid for travel 01NOV-01DEC09.
Call 0800 955 655.

5 Nights Club Raro from $346
Adventure World has a great Stay 5 Pay 4 special at the two-
star Club Raro for the budget conscious traveller from
$346pp share twin.
Club Raro is located on the northern coast of Rarotonga, set
amongst palms and tropical island gardens.  The property
features a restaurant, two bars, snorkelling, tennis, volley
ball, swimming pool with swim-up bar, tour desk, massage
and WiFi.  The rooms feature air-con, fan, TV, fridge and tea/
coffee facilities.
Along with the 5 nights accommodation the price also
includes tropical breakfast daily and return seat in coach
airport transfers. For sale until 30JUN09, and for travel until
31MAR10. Phone Adventure World on 09-539 8106.

http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
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ASIA

Cruise Fiji and Take a Friend for Half Price
South Pacific specialists, Adventure World
have a special deal for cruise travellers.
Book a 5-day / 4-night Northern Yasawa
Islands cruise, and the 1st adult pays $2544,
and the 2nd adult pays $1277 – that’s a 50%
saving.  Captain Cook Cruises’ M/V Reef

Escape cruises from Denarau Marina and
journeys to sheltered bays and islands, with
visits to local villages, and plenty of time for
snorkelling and swimming.
For sale and travel until 31MAR10.  Phone
Adventure World on 09-539 8106.

Weddings in Thailand
YOURTravel has announced the upcoming
release of a specialized ‘Weddings in
Thailand’ brochure, featuring Amazing
Thailand as the perfect place for your clients
to have their Wedding Ceremony and /or
honeymoon.

Malaysia welcomed

5.46 million tourists

in the first quarter

of this year and in

MAR09 alone,

visitor arrivals

totalled 1.98 million,

up nearly 9% on the

same time last year.

Fly to South East Asia’s

top destinations from

Level 10, 120 Albert St

PO Box 6247 Wellesley St, AUCKLAND

PH: 0 969 7600   FX: 9 969 7474

bangkokair@airlinemarketing.co.nz

CLICK HERE TO DOWNLOAD

LATEST ROUTE MAP

US$55

Singapore Airlines

will deploy the Airbus

A380 on its SIN-HKG

route from 09JUL09,

making it the fifth

international

destination and

second Asian city for

SIA’s superjumbo, of

which it currently has

eight.

The daily A380 flights

will replace an

existing daily B777-

300ER service to

Hong Kong and the

move represents a

seat capacity increase

of 10% to the city.

A wide range of set packages
are available through to
personalised and tailored
events, with budgets to suit all.
YOURTravel’s Lee Amor says
they can plan and coordinate
weddings, from simple private
romantic functions to lavish
extravaganzas complete with
Thai dancers, drummers,
pyrotechnics, elephants, fire
dancers and a variety of
musical entertainment choices.
Functions can be non-religious or Christian,
a Buddhist Ceremony with a number of
monks, or any other service.
Whether it is two or two hundred guests,
they can be catered for, with arrangements
from casual beach BBQs to formal functions
held at one of many resorts throughout
Thailand.

sand beaches at sunset, or on floating river
rafts in the tropical jungles of Kanchanaburi,
or even underwater while swimming with
sharks at South East Asia’s largest marine

endless.”
YOURTravel’s expert
wedding planners /
coordinators work closely
with the bride and groom to
ensure complete satisfaction.
They offer an initial,
obligation- and cost-free
consultation to discuss in
depth the wishes and desires
of the couple.   Meticulous
planning commences once
arrangements are decided and
agreed upon.

Services offered include everything
necessary for the perfect wedding -venue,
legal marriage service, celebrant,
photographer, videographer, wedding cake,
flower bouquets, catering, transport,
accommodation needs, entertainment,
hairdresser and makeup.
Call 0800 742 626, visit www.yourtravel.co.nz
or www.weddingsinthailand.co.nzSays Lee: “Wedding ceremonies can be held

in the islands in the south on stunning white

aquarium in Bangkok!  The choices are

http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://www.travelmemo.co.nz/voucher.php?voucher_id=412
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
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TOURISM AUTHORITY OF THAILAND IS REPRESENTED

IN NEW ZEALAND BY FRANCIS TRAVEL MARKETING

DX: CX10152,  Tel 09-444-2298,

enquiries@francistravelmarketing.co.nz

www.thailand.net.au

Our website  makes it so easy to sell to Thailand

and to answer all your clients’ questions

Family

Holidays

Bangkok

in

With school holidays coming up soon, your

clients will be looking for new, family-friendly

destinations.

Sell them Bangkok. It offers Thailand’s fascinating

culture and a huge array of fun family activities. 

Siam Ocean World occupies 10,000sq m of basement space in

the huge Siam Paragon shopping mall in downtown Bangkok.

It features a 270-degree acrylic under ocean tunnel, a panoramic

oceanarium with a 360-degree view through a 10.5m diameter

fishbowl, a deep reef tank, 4-D Theatre and rainforest display. More

than 400 species or 30,000 marine animals can be seen, including

Penguins, Octopus, Sharks, Leafy Sea Dragons, Nautilus and Giant

Spider Crab. 

Safari World offers close

encounters with the

animal kingdom.  This

170 acre park offers fun

and excitement as guests

get close to wild animals

roaming free,  or see

others performing tricks.

Siam Niramit is a one-

of-a-kind cultural

theme complex

offering a world-class

spectacular

performance in a

2000-seat theatre. 

www.siamniramit.com 

Krungsri IMAX Theatre

on the 5th Floor Siam

Paragon offers the 3D

IMAX Theatre experience

with breathtaking images

up to seven storeys high

and wrap-around 12,000

watt digital sound.

Siam Park is the biggest

leisure park in Thailand. It has

a big water park, world class

adrenaline rides, themed

adventures and a variety of

live entertainment.

Dusit Zoo has a

special Childrens Zoo

where youngsters can

have contact with

small animals.  

Childrens Discovery Museum

offers exhibitions and fun

activities for children to enjoy

and learn about human life,

sciences, culture and society,

nature and the environment.  
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THE AMERICAS
Vancouver Still the Best
Vancouver has once again been named as the
world’s most liveable city.
The Economist Intelligence Unit’s Global
Liveability Rankings survey reviewed 140
cities around the world on over 30 indicators
grouped in to five categories: stability,
healthcare, culture and environment,
education and infrastructure.
“Ranking at the top of such a respected
survey really speaks volumes about the
enduring appeal of Vancouver,” said
incoming Tourism Vancouver chair Rick
Baxter at the organization’s Annual General
Meeting. “The elements that make our city
such a great place to live translate into
making this a safe, exciting and welcoming
place for visitors.”

MID EAST / AFRICA

Zodiac Adventure Tours in
Vancouver
Vancouver’s Prince of Whales marine
adventure company offers two new
Zodiac-style adventure tours this
summer from their new floating offices
adjacent to the Westin Bayshore Hotel
(in Coal Harbour, downtown
Vancouver). Passengers don
comfortable red cruiser suits then climb
aboard for a two-hour tour of either
Howe Sound or Indian Arm. In addition
to stunning views and beautiful scenery,
passengers are likely to see harbour
seals, sea lions, eagles and maybe even
bears. Adults $85 CAD, children under
12 $65 CAD.
www.princeofwhales.com

&Beyond Specialist Safari at Ngala
&Beyond has launched a new Specialist
Safari at &Beyond Ngala Private Game
Reserve in the world-renowned Kruger
National Park, South Africa.
Expect the Unexpected at Ngala is a five-day
experience offering guests the opportunity to
tailor-make their personal safari adventure
with a highly-skilled senior private ranger
and tracker team whilst discovering one of
the richest wildlife regions on the continent.
The tempo of the day is theirs to choose and
they can decide how much walking they
would like to do; how long they would like
to be out on game drive and how much

The adventure also includes a diversity of
exciting activities, such as tracking big game
on foot and a memorable sleep-out option in
the middle of the bush followed by a
helicopter pick-up the next morning and
unforgettable adventure over the
breathtaking Blyde River Canyon.
Guests are also able to spend as much time
as they would like to at wildlife sightings for
great photographic opportunities; savour
Pan-African menus served at a variety of
intimate bush settings and enjoy fine
accommodation at either Ngala Safari Lodge
or Ngala Tented Camp.
Call World Journeys for details.relaxation time they would like in the luxury

of their suite.

Dubai Mall Officially Opens
UAE Vice President, Prime Minister and
Ruler of Dubai His Highness Sheikh
Mohammed bin Rashid Al Maktoum
attended the official opening of Dubai Mall,
one of the world’s largest shopping malls.
Sheikh Mohammed toured the various
sections of the mall, which covers an area of
12 million square feet, and has among its
attractions over 1,200 stores, a world-class
aquarium, a skating rink and numerous
restaurants.

Ibis has opened its third hotel in

Dubai, the 480-room hotel in Ibis Al

Barsha, which caters to tourists and

business executives with limited

budgets. The six-storey hotel’s

rooms all feature IDD telephones,

satellite TV, high-speed internet and

WiFi connections, as well as 24-hour

laundry service and snack service.

Dubai Remains Upbeat
Dubai’s tourism sector is facing its “most
challenging” year but is well-placed to
recover quicker than other destinations,
according to Hamad Bin Mejren, Executive
Director, Business Tourism of Dubai’s
Department of Tourism and Commerce
Marketing.
”We strongly believe that Dubai may emerge
faster than other regions when the global
economy improves. Dubai has invested
heavily in the tourism sector and is better
placed to remain sound during the
challenging time.”
He also added that investment in hospitality
properties had remained strong in Dubai.
The emirate’s tourism and the hotel sector
account for 19% of GDP and the sector’s
indirect contribution was 32% in 2008, up
2% on 2007, Mr Bin Mejren said.

Dubai Duty Free has been voted ‘Best

Duty Free Shopping’ in the world in the

2009 World Airport survey conducted

by Skytrax. It came in ahead of

Singapore Changi and Amsterdam

Schiphol.
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EUROPE
Rock-cut Churches,
Classical Sites
Adventure World is promoting Explore
Worldwide’s most popular small group
Turkey trip, the 15-day Asia Minor
Explorer, which AW points out is great
value, priced from $2035pp. Travellers get
to explore the Aegean coast with its wild
mountains, scattered with classical sites
like Ephesus and Aphrodisias. They stay
mostly in small hotels and discover
colourful little towns and local customs.
The aim of the trip is to explore some of
the best preserved Greek and Roman sites
in Turkey, many of which are seldom
visited but command spectacular views.
There is also the opportunity to roam the
Anatolian highlands and Lycian coast of
Turkey on a trip that encompasses both
Western and Central Turkey.
For details phone Adventure World on 09-
539 8103.

Airlines Protest UK Air Tax Hike
British airlines have united to appeal to the
UK government to drop its plans to double
the air duty, warning the recession had
already crippled their operations and the tax
hike would force them to drop the number of
routes.
The US Government has also appealed to
Prime Minister Gordon Brown to drop the
substantial 112 per cent tax hike, from the
UK to various mid to long haul destinations.
The Air Transport Association, the trade
group for US airlines, said the fee increases
violated the so-called Chicago Convention

that governs international civil aviation
calling it an illegal revenue raiser “under the
guise of environmental protection”.
The British Airport Operators Association,
which represents 72 airports, has written to
the government warning the hike also
threatened the future of a number of airports.
The Herald-Sun reports that British airlines
including Ryanair this week began running
full-page newspaper ads personally warning
Mr Brown and Treasurer Alistair Darling of
the dire future of air travel if the tax was
imposed as planned from this November.

TOURS

Mediterranean specialist, Innovative
Travel has just released a value-for-
money Paris stay.
The 3-night package at the Holiday Inn
Bibliotech, including breakfasts, free
minibar and Seine River Cruise with
lunch is priced at only $275pp twin for
stays between 01JUL and 31AUG09.
Contact Innovative Travel for full
information on FREEPHONE 0508
100111 and Click Here for a PDF Flyer.

Special Offer - Paris Trafalgar’s Pre-Tour Check in
Trafalgar has launched Express Check-In, a new
facility that allows clients to complete their tour
check in as soon as they have paid their deposit
and received their booking reference number.
This ensures they don’t have to fill in forms on
the day of tour departure when they should be
relaxing, and it lets their Tour Director better
prepare for individual clients’ needs and interests.
Clients get their pre-tour information and may
also receive access to third-party discount offers.
They are also invited to join fellow guests and
become part of the pre-tour community.
Check out the details on page 11 of this
TravelMemo.

Trafalgar has published the second listing

of its Last Minute Deals, covering tours

departing in late July and early August.

The window of opportunity for sales runs

to the end on June. Savings range from

$226 to $576. You can download the Last

Minute Deals list here.

Another A&K Auction
Following on from what it calls “the outstanding
success” of its inaugural travel auction,
Abercrombie & Kent will conduct a second
internet auction with a selection of dream holiday
destinations on offer. This time they’re more than
doubling the chances for discerning travellers to
secure an A&K journey.
The auction action begins at noon NZ time on
Wednesday 24JUN09 when travellers can track
the onscreen adventure as prices drop as low as
60% off the original price or until sold out. The
auction concludes at 6pm NZ time the same day
or until sold out.

Contiki’s California Highlights
This trip will have your clients feeling
Cali-fortunate! Contiki says this is the
Californian Dream that they’ll never
want to end.
Here’s a taste of what’s possible on this
7-day Contiki holiday:
Las Vegas: enjoy an evening
Illumination Tour including the famous
‘Strip’; visit the Fremont Street
Experience Light Show; visit some of
the world’s largest hotels and casinos
and enjoy the nightlife
Mojave Desert: see the famous Joshua
Trees
Yosemite National Park: see the
famous rock formations of El Capitan
and Half Dome; see Yosemite and
Bridalveil Falls; bike or hike around
Yosemite Valley’s Park trails
San Francisco: Take a city sightseeing
tour and see Golden Gate Park, North
Beach and Haight Ashbury, ride the
cable cars and explore Chinatown
Santa Barbara: Kick back on the gold-
sand beaches and check out the
cosmopolitan cafes
Carpinteria: Spend a night in this
beautiful coastal town
Los Angeles: Take in the ‘City of
Angels’ and all its star-studded charm.
The seven-day California Highlights tour
is priced from $1505 per person, twin
share (land only), and includes hotel
accommodation, all transport, many
meals, city sightseeing and the benefit of
Contiki’s experienced and fun road crew.
For more info on this itinerary see
www.contiki.com/california and call
0800 CONTIKI.
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For a limited time only, Trafalgar is offering last minute savings for new bookings on a small 

6 30

www.trafalgartours.co.nz

PROMO

CODE

TOUR 

CODE

TOUR NAME DEPARTURE

DATE

ORIGINAL

PRICE*

SPECIAL

 PRICE*

SAVINGS*

1 BELI         Castles, Highlands&Heritage         28 2450.00 2199 00 251 00

LMD12 BBIH Britain & Ireland Highlights 0 A g 2575.00 2299 00 276 00

LMD13 ITAD         Italian Dream                                 0 Aug 2025 00 1799 00 226 00

1         ITGA         Grand Tour of Italy                        0  Aug 5199 00 4649 00 550 00

1 EHIG         European Highlights                     02 Aug 2450 00 2199 00 251 00

LMD16 SBES Best of Spain                                02 Aug 4099 00 3649 00 450 00

1 BTOB        Taste of Britain                      02 Aug 1195 00 1049 00 146 00

1 ESPM        European Delight 03 Aug 2925 00 2599 00 326 00

LMD19 BREG        The Regency                               04 Aug 3475 00 3099 00 376 00

2         ETRA Traditional Europe                       04 Aug 5625 00 5049 00 576 00
* Per person share-twin

You must quote the individual ‘PROMO CODE’ at the time of booking. 

Conditions:
For new bookings only, subject to availability

6 30

SEATS LIMITED - CONTACT TRAFALGAR RESERVATIONS NOW!
0800-872 325  or res@trafalgar.co.nz

5 Reasons to Promote These Tours:
Booking Trends – designed to assist you to attract new clients based on the current trend of  
last minute bookings

Up-sell

Commissions

Opportunities – we have listened and answered the Travel Agents calling to create new 

1

2

3

4

5

16 – 30 JUNE
SPECIALS

Reasons to Express check-in:
Clients can relax as they will not be asked to fi ll-in additional  »
forms on the 1st day of their tour
Peace of mind as clients have already provided all critical info (e.g.  »
passport & emergency contacts)
Clients will receive pre-tour information which will allow them to  »
better prepare for their trip
Clients may receive access to 3rd party discounts with Duty Free,  »
Lonely Planet, Luggage Store and more
Clients will be invited to  join fellow guests and become part of  »
the pre-tour community
Most importantly the Tour Director can better prepare for  »
individual clients needs and interests

Who?
Each client is required to complete their own check-in, or the lead 
passenger may check-in all people on their booking. Alternatively 
a travel agent may wish to do this on their client’s behalf, 
particularly if the client does not have access to the internet.

When?
Clients can check-in immediately after the deposit has been 
paid and they have been given their booking reference 
number. To provide clients with enhanced pre-tour services 
immediate check-in is preferred. Clients are asked to check-
in as early as possible, but at least 15 days prior to the tour 
departure.  If a client checks in within 15 days of departure we 
cannot guarantee the Tour Director will receive this information. 
For these late check-ins we recommend clients “print” their check-
in details and present them on the fi rst day of tour.

How long?
Express Check-In will take no more than 5 to 10 minutes
to complete.

Where?
Express Check-in is completed via Trafalgar’s secure website
www.trafalgartours.co.nz/express

After Check-In
Upon completion Trafalgar will send clients a “Thank You” email 
and additional information which will allow them to better 
prepare for their tour. 

Express Check-In is another way Trafalgar is working with our 
travel agent partners to ensure our mutual clients’ overall 
holiday experience is as seamless and rewarding as possible. 
All clients need to do is Dream. Pack. And leave… the rest 
to us. 

In our continuing eff orts to off er 
the ultimate hassle-free holiday 
experience, Trafalgar introduces its 
Express Check-In facility.

Go to www.trafalgartours.co.nz/express

Enter the booking no. and client surname

Answer all questions and click “submit”
2
3

1

Easy as 1, 2, 3EXPRESS CHECK-IN

www.trafalgartours.co.nz/express
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AVIATION

Jetstar to Introduce UATP
Jetstar yesterday announced at ATE its
intention to better support its key travel
industry partners by introducing the Universal
Air Travel Plan (UATP) payment and
settlement process, initially in New Zealand.
“UATP lowers the cost of distribution by
lowering the cost of accepting credit cards
and thousands of travel agencies now accept
UATP as a low-cost form of payment for air
travel, service fees and net fares,” says
Jetstar CEO Bruce Buchanan, who claims it
will help support its recently expanded trans
Tasman and newly introduced domestic New
Zealand low fare services.
Mr Buchanan says Jetstar continues to
evolve its distribution and settlement
processes to more effectively but efficiently
support an expanding Pan Asian network.

UATP services will see it join the low cost
global payment network company’s stable of
carriers that include its parent Qantas plus
Air New Zealand, British Airways, American
and Delta Air Lines.
Mr Buchanan says the growing take-up of
UATP and its provision of extensive billing
services had particular importance within the
Japanese and New Zealand travel markets,
two primary international and operational
strongholds for Jetstar.
“Jetstar now operates the greatest number of
services on the Australia-Japan route along
with a fast growing New Zealand flying
business which makes the introduction of
UATP particularly appealing and of strategic
importance in our engagement with the travel
industry and corporate clients,” Mr
Buchanan said.Available within weeks, Jetstar’s offer of

Pacific Wings Considers Palmerston North
Palmerston North is under consideration as a
destination for Australian start-up airline
Pacific Wings, which is looking to mount a
trans-Tasman service this year using a wet-
leased Our Airline B737-300. (TravelMemo
12JUN)
The Manawatu Standard quotes the airline’s
non-executive director Geoff Bowmaker as
saying the city was on the airline’s radar,
though no routes had been confirmed.

thinking,” the former Our Airline CEO told
the paper.
Palmerston North has been without
international flights since Air New Zealand
ended its Freedom Air operations in March
last year.
Palmie had held high hopes that OzJet would
keep them on the international map but the
carrier, which ironically had intended using
an Our Airline B737, went into
administration.“It’s the style of destination that is within our

Jetstar has announced formal commencement of interline

E-Ticketing with AirCalin, which follows interline

arrangements already established with Qantas and Etihad.

Pacific Blue Pressured
Pacific Blue is expected to join V Australia
in posting a loss this year, raising speculation
it could exit the New Zealand domestic
market within the next 18 months.
The Sydney Morning Herald says Pacific
Blue faces a tougher proposition with Jetstar
replacing its parent, Qantas, on New Zealand
domestic services.
The paper quotes a Macquarie Equities
broker as saying it was difficult to see two
low-cost carriers operating within NZ in the
longer term against the government-owned
incumbent, Air New Zealand.
Macquarie estimates Pacific Blue will post
an A$11 million loss before earnings, interest
and tax this financial year, a turnaround on
an A$18 million profit last year.
The broker also said passenger numbers for
V Australia suggested a slower than expected
take-up, while Virgin management had
indicated disappointing demand for premium
classes.
V Australia’s load factor for the trans-Pacific
route in MAR09 was almost 60%, Macquarie
Equities said, compared with United
Airlines’ 72% and Qantas’ 75%.
Despite a stronger Australian dollar,
Macquarie says it is unlikely that passenger
numbers to the US will increase over the
next year.
Discounting has seen return fares on the
Pacific selling at around A$1000 in recent
months.

The ‘30% Off’ Qantas International

Sale has been extended with sales

now to this Friday 19JUN. Other

details are unchanged.

New Business for Queenstown
Jetstar chief executive Bruce Buchanan,
speaking at a Queenstown Chamber of
Commerce luncheon last week, said the
airline was good at attracting passengers who
had never flown before. The carrier was
always looking at how to “join the dots”
among the 50 ports it operated out of, Mr
Buchanan said.
The strategy resulted in increasing passenger
numbers into the destinations Jetstar served.

Jetstar Warns
of Weather Diversions
The Southland Times says passengers bound
to or from Queenstown on Jetstar flights
could see more of the South Island than they
bargained for. The paper quotes Jetstar CEO
Bruce Buchanan as saying Required
Navigational Performance aids would not be
installed on aircraft until May or June next
year, meaning flights might have to be
diverted to other ports when Queenstown
weather was below the instrument approach
minima.
While Qantas B737s had been able to divert
to Invercargill and pax baggage unloaded by
hand, the Jetstar A320s use containers for
baggage and IVC does not have the ground
equipment required.
Mr Buchanan said diverted aircraft would
trial landings at Dunedin or Christchurch
airports, which could handle the Jetstar
baggage system.

The world’s first Lonely Planet concept

store opens next month in the Sydney

Airport International Terminal. It will

sell a full range of LP digital and print

guides and other merchandise.
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Delta will reduce the number of seats it

flies by 10% from September. That’s in

addition to reducing international capacity

5%, and a 10% reduction announced in

March. The US carrier has stressed that

the cuts will not affect its upcoming

transpacific operation from Australia.

SIA Business Class Specials
Singapore Airlines has released a Business
Class offer for travel commenced between
15JUN and 30NOV09 to a huge array of its
destinations. Sample lead-in fares are
London – NZ$8308; Singapore – NZ$4308
and Tokyo – NZ$5015 (with taxes as at
15JUN). The fares are on sale to 15JUL09.
SIA is also offering a Combo fare, with
return travel between NZ and Singapore in
Business Class and return travel to
destinations beyond SIN in Economy Class,
or the other way round, with Economy travel
between NZ and SIN and Business Class
travel beyond.
The deal applies to travel to an array of
European, Middle East and South African
destinations. Full details are available via the
SIA Info Portal.

Star Alliance T1 Moves
Heathrow’s Terminal 1 is on its way to
becoming the Star Alliance terminal, with
more carriers moving in this month.
Lufthansa moves across from T2 today,
following Swiss, while Austrian, TAP and
Croatia Airlines are close behind. Air New
Zealand, Asiana Airlines, Bmi, Lot Polish
Airlines, South African Airways, United
Airlines and US Airways are already
ensconced. The moves will leave the 22
members of Star Alliance split between
Terminals 1 and 3.
ABTN reports that around £100m has been
spent revamping T1 and the new Star
Alliance-branded check-in area in zone K
offers 17 desks, 12 self-service machines,
and six fast bag drop facilities. There is also
a first class lobby and four check-in desks
for premium passengers.

More Qantas A380 Frequencies
Qantas is to increase its A380 services to
both London and Los Angeles from
06AUG09.
The arrival of QF’s fourth A380 at the end of
July, allows it to increase SYD-SIN-LHR
A380 services from three to five per week,
and SYD-LAX services from three to four
per week.
The arrival of a fifth and sixth A380 aircraft
later in the year will mean further increases
in services to these destinations.
By NOV09 Qantas will operate daily A380
services to LHR and LAX from SYD and
will increase MEL-LAX services from two
to three A380 flights per week.

Qantas Expands Europe, US
Code Shares
Qantas is to further expand its European and
North American networks via code shares
with oneworld partner airlines Iberia and
American Airlines.
From 17JUN, QF will code share on selected
American Airlines operated flights to
Atlanta, Minneapolis, Indianapolis, Detroit,
Tampa, Cincinnati, New Orleans and
Memphis, connecting with existing Qantas
codeshare flights from LAX and SFO via
AA’s Dallas and Chicago hubs.
From 15JUL09, Qantas will code share on
Iberia services to Madrid via Frankfurt and
London, while the Spanish carrier will,
subject to approvals, place its code on
Qantas services from Frankfurt and London
to Sydney.

Aer Lingus Downsizing 25%
Aer Lingus is to slash capacity by up to a
quarter, blaming heavy losses and falling
demand.
According to an official statement, routes
from Dublin to San Francisco and
Washington will cease on 25OCT, and its
flights between Shannon and Boston will be
reduced from seven to four per week. More
cuts are to come.
Ryanair is unimpressed with the moves. Its
spokesman Stephen McNamara said the
announcement highlighted the mistake the
board and the government made when they
rejected Ryanair’s January offer which
promised to double the Aer Lingus fleet to
over 60 aircraft, thereby creating 1,000 new
jobs.
Ryanair, which holds just under 30% of Aer
Lingus, says it believes that getting bigger
not smaller is the ‘right size’ for Aer Lingus.

CRUISING

KLM Pilots to Handle Baggage
The Financial Times reports that KLM has
asked its under-employed pilots to take on
other duties, including working as
“baggage recovery agents” and
“hospitality agents”. Pilots can also
operate the terminal to aircraft bridge or
help passengers with heavy luggage.
According to the report, the coming season
brings with it a need for more ground staff.
In a bid to save money, KLM has offered
the voluntary scheme to around 2,000
pilots who would normally fly from
Amsterdam Schiphol airport. Around 100
pilots are understood to have volunteered.
Pilots will be paid their normal salary
whether they participate or not.

Page 13

Sydney Cruise Terminal Progress
The NSW Government will decide before
Christmas to build a permanent cruise ship
terminal for Sydney at White Bay or Glebe
Island.
The state’s Planning Minister, Kristina
Keneally, says a decision on a permanent site
for the cruise terminal is so urgent it could
not wait for the full 18-month community
consultation period. Community views would
still be welcome.
Since December, when the NSW Government
announced the passenger terminal would
move permanently from Barangaroo, there
has been heated debate about its site.
Carnival Australia CEO Ann Sherry has been
appointed to the Passenger Cruise Terminal
Steering Committee set up by the Minister.
She has led the push for another facility to
supplement the single-berth Overseas
Passenger Terminal – Sydney’s only cruise
ship terminal for vessels too big to go under
the Harbour Bridge.
The matter of a new terminal came to a head
after the traffic jam in March that saw
Celebrity Millennium and P&O’s Aurora
having to anchor in Sydney Harbour because
Pacific Dawn was at Wharf 8 Darling
Harbour and Crystal Serenity was at the
Overseas Passenger Terminal.
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JUST CRUISING ....

Alaska  Cruises   from $329*

Alaska Cruise Tours   from US$1249*

Europe Cruises   from US$149*

* plus applicable fuel supplement

Tel: 09-444 2298

Fax:09-442 4228

CLICK HERE

FOR WEBSITE

THIS WEEK’S 5-DAY FLASH SPECIALS

Christmas / New Year Cruising on Volendam
17-night Transtasman Cruise

Auckland to Sydney
from NZ$3299*

Upgrade to Cat HH Outside
Stateroom for an Extra

NZ$399pp

*per person share twin, Inside Stateroom

DEPART

AKL

20DEC09

ARRIVE

SYD

06JAN10

       CLICK HERE FOR FLYER

Port to Sell Queens Wharf for $40m

Cruise NZ Welcomes Wharf Decision

…Cont from p1       Cruise liner visits to
Auckland have grown to more than 70 calls by
30 cruise liners in the 2008/09 season,
compared to 49 calls by 20 liners in 2006/07.
“We see excellent potential for further growth

in the cruise business,” Mr Madsen said.
“Before too long, Auckland could be seeing as
many as 100 ships visit annually - and the sky
really is the only limit.”

… Cont from p1     It is expected that there
will be a 15% increase in passenger numbers
into New Zealand over the next few years and
Mr Harris says this rapid growth has been
putting pressure on facilities at ports,
particularly in Auckland.  “We’ve been aware
that this increased pressure has also been
having an impact on visitor satisfaction,” he
adds.
“Cruise is now NZ’s fifth-largest overseas
tourism sector. We’d like to recognise the
Auckland Regional Council, which has been
proactive in meeting the challenges to provide
cruise infrastructure and further growth in

direct spend from cruise that Auckland
currently enjoys,” explains Harris. “We are
pleased that the necessity of providing
infrastructure has been recognised by the
Government.
“The provision of an international cruise
terminal will have a positive impact on the
confidence that the international cruise lines
have in New Zealand as a destination. We
believe it will give them further confidence to
grow the market in both NZ and the region.
This development is going to help future-proof
the growth of cruise ship tourism in New
Zealand.”

Airport to Help with AKL
Cruise Terminal
Auckland Airport may be involved in the
creation of the new International Cruise
Ship Terminal for Auckland’s Queens
Wharf. The airport company’s CEO,
Simon Moutter has confirmed to the NZ
Herald that they have been asked if they
are interested in helping develop it and
they have said yes.

Viking River Cruises
$$-Saving Specials
Innovative Travel is promoting an
array of 2009 sailings of Viking River
Cruises in Europe, Russia & Ukraine,
and China, all of which provide
savings of between A$250 and A$1000
per person for sales fully paid by
31JUL09. Download the flyer by
clicking here.

P&O 2010 Earlybird Sale
Complete Cruises Solution is promoting the
P&O Cruises 2010 Pacific Sun Earlybird
Sale, with fares starting from $1099pp quad
share or $1579pp twin share for an 8-night
cruise, plus Outside cabin upgrades from
$50pp on cruises of up to 10  nights.
Bookings close on 31AUG09 and the folder
can be downloaded here, with extra copies
available from brochurenet.co.nz.

Pacific Sun’s makeover
has given the ship a
child-free Oasis spa
retreat where, for an
A$15 day pass,
passengers can get
unlimited NZ Ice Cream,
a free bottle of water,

unlimited hot non-alcoholic beverages and
an array of magazines to read. The ship also
sports a new ocean-view gym and a coffee
bar, while the ship’s library is transformed in
the evenings into an elegant Steakhouse.

http://www.travelmemo.co.nz/voucher.php?voucher_id=423
http://www.francistravelmarketing.co.nz
http://francistravelmarketing.cruisefactory.net/pdf/219127/Volendam%20Holiday%20Cruise%202009.pdf
http://www.travelmemo.co.nz/voucher.php?voucher_id=482
http://www.travelmemo.co.nz/voucher.php?voucher_id=483
http://www.travelmemo.co.nz/voucher.php?voucher_id=483
http://www.travelmemo.co.nz/voucher.php?voucher_id=423
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Sampling Solstice
Sparkling acrobats swoop overhead in the theatre, ten restaurants compete
for diners, waiters top up tipplers around two poolsides, and the grass is
being mowed before a picnic.  There’s caviar on ice in the vodka bar, a
chamber music quartet entertains, while a sommelier loads fine Bordeaux
into the high-tech self-service dispenser.  The flashy casino blinks into life
and there’s another “exclusive unveiling” in the colonnade of boutique
shops.  It’s not a Las Vegas resort, but the new Solstice class cruise ship
developed by Celebrity to capture the dazzle-for-your-dollar market.

- Celebrity Equinox Reviewed
for TravelMemo by Michael Hooper

As the second Solstice class ship (Equinox)
enters service next month, Celebrity seems
on a roll with three more 2850-passenger
Solstice vessels scheduled in the next three
years.  The hardware is impressive, as much
in detail as spectacle.  Five women recruited
mostly from outside the industry were
consultants for cabin design, hence leg-
shaving footrests in showers, but also
overlapping blackout curtains, night-lights,
wireless keyboards for internet, spacious
wardrobes (with self-closing doors), and
classy bone-coloured leather seating.  The
comfortable beds have been raised for big
suitcases to disappear beneath.

Several weaknesses have been addressed
with food and beverage the most obvious –
the number and ability of wine service staff
is now impressive even in large dining areas.
A commanding, two-storey, glass bottle rack
towering over the aft dining room is visual
evidence of the new emphasis, confirmed by
the separate Champagne list.  Menus in mass
dining areas change daily, offering plentiful
options for those wishing to keep within the
inclusive cruise price (wine at dinner quickly
increases the bill, viewable in updated glory
upon return to the cabin!).

A-la-carte Asian fusion and stylish “clean
cuisine” restaurants are further proof of
movement beyond the two sittings regime.
Surcharges applying for smaller, speciality
restaurants (up to US$30) mount up but
ensure exclusivity.  Excellent espresso, albeit
at just two outlets, is a welcome relief from
“regular carfee”.  Spa facilities are expansive
but expensive, extending to cosmetic dermal
fillers, with a 75-minute massage US$195
plus 15% plus tip.

On my launch cruise of Solstice, senior
attendants and management were interactive
but English language problems caused comic
errors in service delivery.  Staff should shake
down soon, as other Celebrity ships

demonstrate a level of guest recognition and
service anticipation expected only in super-
luxury, top tier cruise lines.

Increased attention to accessibility, 85
percent verandah cabins, and clever dual
lobby setups for adjoining rooms add to
saleability. Ultimately, luxury-hungry
passengers may spend as much on Celebrity
as on a fully-inclusive cruise, with extras and
gratuities quickly amplifying the reasonable
starting price.  The Solstice achievement is
putting such luxurious temptation at hand so
you can choose your level of add-on
expenditure.  It would be helpful, however,
if Celebrity reviewed the prohibition on
bringing wine aboard for personal
consumption – especially when many
destinations include winery tours.

FOOTNOTE: Many cruises depart from Fort
Lauderdale, and I was delighted to find the
positive Obama attitude now extends to
helpful American Airlines check-in staff.
Times are changing!

CEO Dan Hanrahan says the withdrawal of
Celebrity from NZ waters is temporary.  “In
the long term Australian and New Zealand
are going to be a very, very important
market.  We’ll probably end up in a position
where we go every other year, or something
along those lines, so we can build up
demand.  Australia and New Zealand haven’t
seen the last of Celebrity.”

Michael Hooper is a writer/photographer/broadcaster/
communications adviser. Cathay Pacific Travel Media
Awards Finalist 2009, Best Magazine Story 2007,
2000.  Runner-up gastronomy Writer of the Year 2006.
Co-host of Orongo Bay Homestead, Russell.
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Flexible 3-day Japan Pass from JR East

Win a Trip to Vanuatu

INDUSTRY

Win a 4-Night Med Cruise for
Two with Kumuka
Kumuka Worldwide is promoting its new
easyCruise Greek Islands & Turkey Cruise
with an agents’ sales incentive.
 There’s one cruise for two to be won each
month – JUN, JUL, AUG & SEP – and to
qualify and enter the competition agents
must book eight passengers in one month on
this 7-day Greek Islands & Turkey round trip
cruise from Athens (priced at NZ$1655pp)
and tell Kumuka in 25 words or less “Why I
Love Greece & Turkey” to go in the draw.
You can download details of the cruise and
the incentive entry conditions here.

RAIL TRAVEL

Adventure World reminds
agents that to celebrate the
recent release of the new
South Pacific brochure to
the AW collection an agent
incentive was introduced.
Consultants have until the
end of June to be in to win
a trip to Vanuatu for two
people.

Simply book and deposit your clients South
Pacific travel arrangements with Adventure
World by 30JUN09 to qualify. The more
South Pacific bookings you make, the more
chances you have to win.
The Prize: Return economy class airfares to
Port Vila flying Air Vanuatu, four nights twin
share accommodation, breakfast daily and
return airport transfers for two people. For
brochures, quotes and bookings phone AW’s
South Pacific specialists on 09-539 8106.East Japan Railway Company (JR East) has

announced it will once again be selling its JR
East Pass Special - a flexible three day rail
pass exclusively for international tourists in
Japan - for a limited time from 01SEP09.
The JR East Pass Special allows unlimited
ordinary class rail travel on the JR East
network which covers the area from the Izu
Peninsula south of Tokyo to the northern tip
of Honshu, on any three days within a one-
month period between 01SEP-31DEC09.
At only 10,000 yen for adults and 5000 yen
for children aged six to eleven, JR East Pass
Special offers an even greater discount on
travel when compared with JR East’s
standard discount tickets like the Flexible 4
Days and 5 Consecutive Days passes that

cost 20,000 yen.
Like all JR East passes, the JR East Pass
Special covers travel on all JR East lines and
trains, including its five shinkansen (bullet
train) lines, limited express services,
including the Narita Express airport service,
express and local trains.
The special pass also covers travel on JR
East’s Limited Express Hakutaka, Odoriko
and Super-View Odoriko trains as well as the
Nikko, Spacia Nikko, Kinugawa and Spacia
Kinugawa trains which operate on non-JR
lines.
The JR East region includes some of Japan’s
best hot spring and seaside areas with the
limited express trains Super-view Odoriko
and Odoriko connecting Tokyo with the

famous seaside hot springs resorts of the Izu
Peninsula in about three hours.
The JR East Pass Special promotion
coincides with JR’s Destination Niigata
Campaign, a tourism promotion focusing on
the Sea of Japan coast prefecture of Niigata,
from October through December 2009.
Niigata City, the prefecture’s capital, can be
accessed from Tokyo by the Niigata
shinkansen in as little as 1hr 30mins.
The JR East Pass Special is a good
opportunity for visitors travelling to Japan in
autumn and early winter to enjoy the autumn
foliage and other sightseeing attractions
offered by destinations in the JR East region.
www.jreast.co.jp/e/eastpass/

Short Cruises on US West Coast
Eighteen short sailings on the US West Coast
and in the Pacific Northwest, ranging from
one-night get-aways to a week-long wine-
themed voyage, are on tap for Princess
Cruises in the spring and fall next year and
in 2011.
For example, Coral Princess in May 2010
will sail round-trip from Vancouver to
Juneau and Ketchikan in five days. And
Sapphire Princess in late September 2010
will operate a five-day cruise from
Vancouver to Los Angeles, stopping at
Victoria and San Francisco.
The wine cruise, in May 2011 on Sapphire
Princess, sails from Los Angeles to
Vancouver with opportunities to explore the
California wine regions of Santa Barbara and

the San Francisco area, as well as visit the
microbreweries of Astoria, Oregon.
Lectures, tastings and special meals are
planned on board, with themed excursions
shoreside. The ship calls at Santa Barbara,
San Francisco, Astoria, Seattle and Victoria.
A number of overnight sailings on various
ships will operate between Vancouver and
Seattle, starting at $99pp double occupancy.
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