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Kick-Start for
National Convention Centre

Prime Minister John Key yesterday expressed support for a
national convention centre and announced that government will
commit $250,000 from the New Zealand Tourism Strategy
Implementation Fund towards a feasibility study into whether a
venue catering for 4,000 people should be built in Auckland.
Auckland City Council will contribute a further $20,000 towards
the feasibility study and $30,000 for a subsequent business case.
“If the recommendations from the feasibility study are positive, I
expect we will prepare a detailed business case and an
establishment plan to develop a large international conference
centre in Auckland,” said Mr Key.
Tourism Auckland chief executive, Graeme Osborne, says he’s
delighted with the government’s commitment.
“For New Zealand to remain competitive there’s a strong case
for our country to have a national events facility of world-class
scale and quality. I’m sure the majority of the C&I industry
would support this.”
According to Conventions & Incentives New Zealand the
creation of a national convention centre could be expected to
generate around $80 million of economic contribution by 2015.
The convention and incentive industry is an attractive segment
of the tourism industry that could, with more investment,
provide in excess of $500 million of international visitor
expenditure by 2015.
Additionally, conference and incentive visitors are more likely to
visit in the shoulder season and some spend up to seven times
more per day than the average for other international visitors.

http://www.nzonline.org.nz/pounamuapartmentsluxuryhotelqueenstown.htm
http://www.railplus.co.nz/passes/britrail_passes/
http://www.railplus.co.nz/specials/tgv-free-passholder-promo.cfm
http://www.trainingmodules.travel
http://www.nzonline.org.nz/pounamuapartmentsluxuryhotelqueenstown.htm


20090522                           www.travelmemo.co.nz

NEW ZEALAND

Page 2

Australian Visitors
Hold Up Arrivals Figures
Australian visitor arrivals continued to offset
softening numbers from other long-haul markets
during March and April.
Statistics New Zealand figures out yesterday
showed that a late Easter led to a 9.2% jump in
international arrivals for April; almost 16,500
visitors.
When the two months are combined to remove the
effect of Easter, arrivals were down 1.8%.
Tourism New Zealand chief executive George
Hickton said despite an overall slight decline, it
was good to see Australian arrivals had increased
over the combined two month period.
Total arrivals from Australia were up 7% over the
combined months of March and April compared
with the same two months last year. Australian
holiday arrivals were up 9.8%.

   International Visitor Arrivals APR09:
• Australia 90,508 up 22.8%
• UK 17,930 up 1.0%
• USA 14,388 up 1.4%
• Canada  3,212 up 6.2%
• China 10,670 down 6.0%
• Korea   3,806 down 45.5%
• Japan   6,072 down 15.7%

Nationwide Showcase Success
More than 140 travel trade participants have
boosted their knowledge at the Tourism
Auckland/Inbound Tour Operators Council
(ITOC) product update.
Nineteen regional tourism organisations
showcased their products to the inbound travel
trade at the two-day event held at the
Rendezvous Hotel in Auckland last week.
The intention of the event was to ensure ITOC
member companies are up to date with new
regional product before TRENZ, which takes
place next month.
Tourism Auckland’s general manager
marketing, Jacqui Lloyd, was thrilled with the
success of the event.
“I’m sure both RTO participants and ITOC
managers and staff would agree it was an
efficient way of getting the latest information
on products and services,” she says.
The format allowed for one-on-one
appointments between RTOs and product
managers of ITOC full member companies on
the first day, followed by a front-liners session
for allied and full member staff on day two.
The event was initiated by Tourism Auckland
in 2001. While the organisation of the event
remains with Tourism Auckland, the partner
support of ITOC continues to add huge value.

Monet Delivers for Wellington
Monet and the Impressionists were a
big visitor drawcard for Wellington,
and while the evidence is anecdotal, it
seems there were plenty of out-of-
towners among the 152,000 who spent
$2 million on tickets to see the
paintings at Te Papa. The Dominion
Post reports that the head count was
second only to that for the Lord of the
Rings exhibition.
The paper says hotels and businesses
reported more cash through their tills
during the period, particularly in the
final week.
Bolton Hotel marketing manager Kylie
Nicholson says the hotel doubled its
occupancy with help from package
deals that included tickets to the
exhibition.
A last-minute rush at the weekend had
seen occupancy boosted to 95% last
Saturday night, with some guests booking
rooms to get exhibition tickets and avoid
queuing for tickets at Te Papa.

Earnslaw Going Green
Queenstown’s Lady of the Lake, the Earnslaw
is being taken out of service for a month from
29MAY for a green makeover and the
replacement of some of its decking.
The Otago Regional Council says the 96-year-
old is smoking too much and could adversely
affect Queenstown’s pollution levels, so the

maintenance work will include installing
two combustion fans to reduce carbon
emissions by making the coal burn more
efficiently.
The Fiordlander will take over trips to
Walter Peak and the Earnslaw is expected
to be back and billowing by 04JUL.

Ski Service at Millbrook
Queenstown’s Millbrook Resort will offer
the services of Outside Sports, one of the
resort town’s top ski rental suppliers, to
guests this winter.
Guests can order all the gear they need for
the slopes at a special customer service desk
in the Pro Shop next to reception seven days
a week.
An Outside Sports ski technician will be on
hand to help with hiring skis and
snowboards, boot fittings, poles, helmets and
clothing.
Gear will then be ready for pick up from
7.30am the following morning, and guests
can even have everything delivered to their
rooms, all at normal ski or snowboard hire
rates.

Waipu Museum Redeveloped
Waipu Museum has recently undergone a
complete redevelopment and is now offering
an ideal Scottish-themed stop for tour
groups.
By prior arrangement the museum can offer
a piper to meet the bus, demonstrations of
spinning and weaving, a catered morning or
afternoon tea and lunch in the Heritage Hall.
Waipu Museum tells one of the major
migration stories of the 19th century. In
1817, 940 Gaelic speaking Highlanders
embarked on a 40-year migration via Nova
Scotia and Australia to Waipu. In the 1850s a
total of six ships brought almost a thousand
people to New Zealand. The legacy of this
today is a vibrant Waipu community,
immensely proud of its Highland origins
which are celebrated at the annual Waipu
Highland Games.  www.waipumuseum.com

http://www.nzonline.org.nz/pounamuapartmentsluxuryhotelqueenstown.htm
http://www.railplus.co.nz/passes/britrail_passes/
http://www.thenautilus.co.nz
http://www.nzonline.org.nz/pounamuapartmentsluxuryhotelqueenstown.htm
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bed and 
breakfast$140 

Opening 1st June 2009

...Travelodge Wellington

Book our opening special today

Freedom Camping Signage – For/Against
A recent two-month test conducted by the
Queenstown Lakes District Council has shown
that signs prohibiting freedom camping do not
work.
The Otago Daily Times reports that the council
counted 321 vehicles using the 40-space
lakefront car park during a four-week period
when there was no sign prohibiting camping,
and 341 freedom-camping vehicles when a “no
camping” sign was erected.

 The QLDC has developed a draft freedom
camping strategy and received widely varying
submissions, ranging from calls for tougher
penalties from the Rental Vehicle Association
of New Zealand and an on-the-spot fine
collection call from Lake Wanaka Tourism to
the need for signage indicating where freedom
camping is permitted, briefing of i-SITE staff
on where those locations are, and a need for
more dump stations.

Central Otago Features on Mercurio Show
Talented chef Debbie Crompton whipped up a
Central Otago feast showcasing top quality
local ingredients and gave the region a big
plug on Paul Mercurio’s cooking show which
pulls an Australian TV audience of three
million.
Mercurio, well known here as judge on TV’s
Dancing With the Stars and for his role in the
movie Strictly Ballroom, is himself an
accomplished cook and home beer brewer and
fronts a series called Mercurio’s Menu, while

Debbie Crompton is a full-time Chef Lecturer
to budding chefs at Cromwell’s Otago
Polytechnic and whose culinary skills have
been employed at Queenstown’s Millbrook
Resort, The Spire Luxury Hotel, Kinloch
Lodge and Restaurant, and Punatapu Lodge.
She still “guest chefs” at Punatapu Lodge and
runs its Ki Tao (‘the art of cooking from
Aotearoa’) Cooking School.
The episode screens here on Sunday 24MAY at
7pm on Sky’s Food TV Channel.

Grand Pacific to Market NZ Tours in UK
Grand Pacific Tours, which claims to be the
market leader in coach touring to New
Zealand, has announced its intention to sell its
products in the UK and Western Hemisphere
tourism markets.
Managing Director of Grand Pacific Tours
Peter Harding says: “We see the UK as a
market full of opportunities. After careful
assessment, we see the expectations of visitors
from the UK strongly aligned with our product

range and we are looking forward to offering
our unique points of difference to potential
partners in market.”
Grand Pacific Tours has appointed Etch
Tourism Marketing to represent them in the
UK and to kick off their launch into the
Western Hemisphere market, both Grand
Pacific Tours and Etch Marketing say they will
be attending TRENZ, followed by an ongoing
program of in market activity.

Napier’s National Aquarium of New Zealand is the new home for a $10,000

collection of living coral, the biggest such collection on public display. The rare and

interesting corals, collected over ten years, were donated by an Invercargill couple.

http://www.nzonline.org.nz/pounamuapartmentsluxuryhotelqueenstown.htm
http://www.railplus.co.nz/passes/britrail_passes/
http://www.travelodge.co.nz
http://www.nzonline.org.nz/pounamuapartmentsluxuryhotelqueenstown.htm
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Fax: 09 275 3291
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Auckland
International Airport

www.jetpark.co.nz

�

Free 24-hour Airport Shuttle Service

�

24-hour Reception & Porter Service

�

Qualmark Four-Star Rating

�
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Complimentary 14-day Car Storage

�

Te Maroro Restaurant &
Indaba Lounge Bar
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Catering for On-Site Functions
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Overnighter Rooms - Still a
Smart Choice for Airport
Accommodation with
14 Days Free Car Storage
and Complimentary
Airport Shuttle Bus!
Have you heard? Our Overnighter
rooms have been fitted with a double
layer of glass which means that all
previous annoying “road noise” has
been significantly reduced.  Guests can

New General Manager at Jet Park Hotel

“BAR” Rate Well Received!
We have received positive feedback and a good uptake from the
industry for the recently launched “Best Available Rate”.  This rate is
designed to provide just that - the best rate we can offer on a room!
This flexible room rate allows us to be responsive to the market and
we can then pass on to our customers our best possible price.
Customers who book ahead of time will be rewarded with fantastic
rates and we can remain more competitive today’s changing market.
This rate can be accessed via the usual booking methods- phone, fac,
email, website.
Agents will have access to these competitive rates, regardless of volume,
enabling smaller agencies also to access great rates.  Rates will fluctuate-
similar to how the airline industry structures its rates- pricing reflects
demand and market changes.  Rates are commissionable to those who
usually receive agent commissions.    We do also still offer set negotiated
rates to those clients who provide us with volume bookings.
For further information or queries please contact our Sales
Coordinator Fidel dela Cruz at 09 275 4100 or fidel@jetpark.co.nz

Agents!   Are you making use of our
Website Booking Engine?
If your agency would like to book via our website, you need to register
in order for us to recognize you and pay commission. Here’s how:
1. Open our website at www.jetpark.co.nz
2. Click on “Book the Best Available Rate Now” link. A new page will

open.
3. Click on the “Travel Agent” link in the top black tool bar. A new

page will open.
4. If you have never booked online- use the “First Time User” link to

register- One registration only per agency/ office required with
IATA number.

enjoy a peaceful, quiet night’s sleep.  Our overnighter rooms
are perfect for short-stays and guests can make use of our
free 24 hours shuttle bus service and 14 day free car storage.
We also have a fabulous restaurant and bar on site, business
facilities, and conferencing rooms.

5. Please contact Fidel dela Cruz, Sales Coordinator if
you get stuck.

Jet Park
Airport
Hotel and
Conference
Centre is
pleased to
announce
the appoint-
ment of
Sebastian
Herrmann

as General Manager of the hotel.  Sebastian has
taken over from Gary Kenny who was with the
hotel for the past 9 years and has retired from the
hospitality industry to pursue his own business
interests.
Sebastian has worked alongside Gary as the hotel’s
Operations Manager and we look forward to his
leadership in the years to come.

MAY 2009
INFLIGHT
UPDATE

E-Newsletter
Subscription.
Be in the draw
every two
months to win
a deluxe room
by subscribing
to our e-
newsletter at
www.jetpark.co.nz

http://www.nzonline.org.nz/pounamuapartmentsluxuryhotelqueenstown.htm
http://www.railplus.co.nz/passes/britrail_passes/
http://www.jetpark.co.nz
mailto:laura@sunseeker.co.nz
http://www.nzonline.org.nz/pounamuapartmentsluxuryhotelqueenstown.htm
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The wintry blast from the Southern Ocean kept the oyster
boats tied up during the week, giving organisers of the Bluff
Oyster Festival a worry over supplies. The boat operators
remained confident that they’d be able to brave the conditions
to harvest the 180-240 sacks required for Saturday.

SeaLink Winter Offer AUSTRALIA

Nextbikes for WLG, CHC

Auckland-based ferry company
SeaLink is offering two free
passenger tickets on its ferries to
Waiheke and Great Barrier and an
additional night’s accommodation
free when a two-night midweek
package is booked.
The package represents excellent
value for people travelling in their
car to either island for a short break,
says general manager Donna Gauci.
”Just because its winter is no reason
to hibernate,” says Ms Gauci.
“Savings start at $71 per person and
go up to $400 per person for the
three-night option, representing
excellent value for a short break.”

The company says it has had a
‘fantastic’ response from all of its
accommodation suppliers and
included in the campaign are 5-
star properties The Boatshed and
Te Whau Lodge on Waiheke
Island and Earthsong on Great
Barrier Island, as well as mid
range and budget options.
For those staying longer, some
Waiheke Island properties are
offering Pay 4, Stay 6, while
some Great Barrier Island
properties are offering Pay 3 Stay
5.
The deals are on sale now for
travel from 08JUN-26SEP09.

Wellington and Christchurch are to
get a bike-hire service run by
Auckland-based Nextbike, which
introduced a 70-bike service to the
Little Big City last year.
The Dominion Post reports that
Nextbike will hire out 100 custom-
built bikes from up to 20 sites in
central Wellington between October
and May. The German-designed,
Chinese-built cycles come with a
safety helmet, three-speed gears and
a luggage basket.

Users activate the bike rental by
registering their credit card details
from cellphone. Whenever the phone
is subsequently used, a computer
instantly recognises the number.
To hire a bike, the user dials in a
registration number found on the bike
frame. A number to unlock the bike is
then provided by voice and text
message.
Hire charges start at $4 an hour but
the first 30 minutes is free. The rental
is charged to the user’s credit card.

Gold Coast Targets NZ
New Zealand is being hit with an aggressive two-week
TV, Press and online advertising blitz that aims to stem
any loss of tourism from the Gold Coast’s most
prolific international visitor market.
The A$600,000 ad campaign is a co-op between
Tourism Queensland, Gold Coast Tourism and Flight
Centre and pushes the message that there is more to
the Gold Coast than beaches and theme parks, though
the old favourites still feature prominently.

New at the South Australian
Tourism Commission
Stacey Cant has joined
the South Australian
Tourism Commission’s
Auckland-based team as
Marketing Coordinator.
Since graduating with a
double degree in
Tourism (with Honours)
and Marketing from
Otago University last
year, Stacey has honed her destination marketing
skills working as Sales Coordinator for the Oamaru
i-SITE Visitor Centre. Earlier this year Stacey also
represented the Oamaru Blue Penguin Colony on a
promotional tour of the South Island.
Stacey will be working closely with the SATC
Marketing Manager Kris Shapley and Regional
Manager NZ Jane Wilson.
For the record, Stacey’s contact details are 09-368
5381 and stacey@satc.co.nz

Gold Coast Canals Plan
The Gold Coast City Council and the Queensland State
Government are reported to be working on a bold new
plan to increase use of the Gold Coast’s waterways for
transport and to provide new access to its major
attractions. The plan stretches from Southern Moreton
Bay to the Broadwater.
The area has 487km of canals, more than Amsterdam
and Venice combined, and the plan would see boat
owners encouraged to sail right up to attractions
including the revamped Gold Coast Stadium, waterside
restaurants, the botanic gardens at Benowa and
Broadwater Parklands.
The Gold Coast Bulletin reports that the council is
keen to see more waterside restaurants developed and
intends encouraging the installation of more short-tem
parking marinas and ferry jetties.

Australia is the fourth largest wine exporter in
the world with 68 wine regions including
McLaren Vale, Clare Valley, Yarra Valley, Barossa
Valley, Margaret River, Hunter Valley and
Richmond.

The UK imports more wines from Australia than
it does from France.

Virgin, Pac Blue Con-x-ions
Virgin Blue pax arriving at Brisbane, Gold Coast
and Sunshine Coast airports, plus trans-Tasman
flyers on Pacific Blue now have a new streamlined
fly/transfer shuttle to and from their hotel or resort.
The Virgin Blue Group has joined forces with Gold
Coast-based Con-x-ion to offer quick and easy
airport transfers, and pax can now easily book their
ground transfer as part of their online flight
booking. The process is simple and involves
printing out the emailed confirmation and
presenting it to a shuttle coach driver who will
greet Guests as they land at the airport or out front
of their nominated accommodation.

http://www.nzonline.org.nz/pounamuapartmentsluxuryhotelqueenstown.htm
http://www.railplus.co.nz/passes/britrail_passes/
http://www.nzonline.org.nz/pounamuapartmentsluxuryhotelqueenstown.htm
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Treetops Port Douglas Now a Mercure
The Treetops Resort & Spa in Port Douglas
has just joined Accor’s Mercure hotel
network after a major refurbishment. The
hotel has now been rebranded to Mercure
Port Douglas Treetops Resort.
The 224-room resort is located a short walk
from Four Mile Beach and is five minutes
drive to the centre of Port Douglas village (a
shuttle bus service operates throughout the
day).
Over the past six months, the hotel has
received an extensive renovation, including
upgrading of rooms, the restaurant and
public areas and a fresh new paint scheme
throughout the resort.
The Mercure is built around melaleuca trees,
with the low-rise accommodation set
amongst rainforest gardens, free flowing
waterways and lily ponds. This natural
ecosystem is a habitat for native wildlife,
including large barramundi in the ponds,
countless breeds of native birds and
spectacular Ulysses butterflies.

Within the hotel’s rainforest setting is a
lagoon pool and waterfall, adjacent to an
open-air restaurant with a swim-up pool bar
and rainforest trees literally growing through
the roof.
The hotel also offers The Wharf restaurant
overlooking the lily ponds and the Cockatoo
Lounge.
The hotel continues its emphasis on serenity
with the Treetops Spa, which offers the latest
health and beauty therapies in nine treatment
rooms housed within a unique tree house-
styled building linked by walkways.

Adelaide Cabaret Festival Returns
The ninth Adelaide Cabaret Festival will
take place at Adelaide’s Festival Centre from
05-20JUN09.
Known for being the best and most
comprehensive cabaret festival in the world,
this year’s event is under the creative
directorship of David Campbell – son of
Australian rock ‘n’ roll legend Jimmy
Barnes.
For the first time in 2009 the Festival opens
with a Variety Gala Performance offering a
sampling of the acts performing during the
Festival; from Tony Award-winning stars of

New York’s Broadway, comedians, and
Aussie rockers to the much loved sing-along
show and New Zealand cabaret star Hayden
Tee.
The Adelaide Festival Centre is located
within walking distance of most Adelaide
CBD hotels and tickets are very reasonably
priced – approximately A$40 to most shows
and some performances are even free.
For more information on the Festival or to
order tickets, visit http://
www.adelaidefestivalcentre.com.au/
adelaidecabaret

SOUTH PACIFIC

‘Come Walkabout’ TV Ad Wins Clio
Tourism Australia’s ‘Come
Walkabout’ TV commercial,
conceived by Baz
Luhrmann, has received a
silver Clio Award, one of the
world’s most prestigious
international advertising and
design competitions
honouring creative
excellence and innovation in the industry.
The ‘Come Walkabout’ New York ad was
awarded best cinematography for the work
of cinematographer Mandy Walker, who also
shot Luhrmann’s movie AUSTRALIA.
Tourism Australia Managing Director, Geoff
Buckley said the TV, print and online
campaign had already broken records for
Tourism Australia.
“We have 130 co-operative partners for the
Come Walkabout and movie campaign, more
than for any campaign we’ve produced in the
past,” he said. “And it’s working for them.
Emirates airlines, for example, has described
its joint campaign with us as a ‘huge
success’ and that it played a significant role
in their double digit increase in business to
Australia in January.”

“Nearly 100 million of our
global target audience of
Experience Seekers have seen
the advertising campaign and
what’s more we know it is
influencing how they think
about Australia as a holiday
destination. Our research
shows that Experience

Seekers who have seen the advertising are 22
per cent more likely to visit Australia than if
they had not seen it.”
Mr Buckley said the campaign was clearly
helping Australia to out-perform many of its
competitors in a very tough global marketplace.
“Whilst arrivals numbers are down they are
considerably better than many comparable
destinations. This is a testament to the
consistently strong demand for Australia,
which our marketing helps drive, and the
efforts of our industry partners to provide the
best possible offers to close the sale.”
The Clio award win follows Tourism
Australia’s recent win in the Webby Awards,
which saw the Australia.com website win the
‘People’s Voice’ award in the tourism
category.

Refurb for CCC’s Reef Escape
Captain Cook Cruises MV Reef Escape in
Fiji is currently undergoing a soft
refurbishment. All Staterooms and Tabua
Staterooms now boast new carpet, curtains
and cushions. The Ra Marama Lounge also
features new chairs and curtains, whilst the
mini-gymnasium has been fitted out with
stepping machine, treadmill, exercise bikes

and weights. The Sun Deck is also scheduled
to receive a mini-makeover in coming
months.

http://www.nzonline.org.nz/pounamuapartmentsluxuryhotelqueenstown.htm
http://www.railplus.co.nz/passes/britrail_passes/
http://www.nzonline.org.nz/pounamuapartmentsluxuryhotelqueenstown.htm
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New Caledonia Travel Scholarship
Recipient Awarded
New Caledonia Tourism has presented a talented
tourism student with its 2009 scholarship.
Anthony Read, studying Travel and Tourism at the
Crown Institute, will undertake work experience at the
New Caledonia Tourism office until the end of the year
and receive $1000 at the completion of his studies to go
towards course costs.
Virginia Hales from New Caledonia Tourism says that
Anthony stood out with both his written and verbal
application: “When interviewing students for our
scholarship we look for certain qualities such as good
communication skills, a positive attitude and passion for
the industry.Anthony Read with his

scholarship and a New
Caledonia pack at a
presentation held at the
Crown Institute.

“Anthony demonstrated all of these, already expressing a
desire to pursue a career in wholesale travel, which was
particularly impressive. We look forward to having him
as part of the New Caledonia Tourism team.”

Big News from Island Escape Cruises
Island Escape Cruises, which has just begun its inaugural Vanuatu cruise season, has made
some significant changes.
• All rates for its Vanuatu programme will now be expressed in NZ Dollars rather than AUD
• Every NZ-resident adult travelling on the 5-night cruise option who books before

30JUN09 will receive a discount towards airfares (excl airline taxes) of up to $1000pp.
• During JUL09, the 5-night cruises have been replaced with 3-night cruises operating

11JUL / 15JUL / 18JUL / 22JUL / 25JUL / 29JUL.
A DLE brochure for the new 3-night cruises is now available from Stocklink.

Espiritu Santo – the 3-night Luxury Cruise
Island Escape Cruises says the new Espiritu
Santo 3-night luxury cruise (Wednesday &
Saturday departures) is carefully designed to
let your clients get to know Vanuatu within a
shorter duration without sacrificing the
experience.
Expert guides travel with the guests to
uncover the region’s wildlife and stunning
scenery as well as going on specialised
expeditions like trekking, kayaking and
village tours. Or your clients can choose to
relax with a good book from the library or
laze on a steamer chair in the sun.
Passengers board Island Passage in
Luganville Harbour at 6pm. After meeting the
crew and being shown to their cabins, the
lines are off and the ship leaves on its
Espirito Santo adventure. The ship rounds
Million Dollar Point as guests are served
dinner, and anchors off the plantation island
of Aese for the night.
Guests awaken to find a beautiful reef within
meters of the ship, just great for snorkeling or
exploring by kayak. Mid morning the anchor
is up and Island Passage heads north towards
the lagoon surrounding Oyster Island. The
tenders are launched and guests can tour the
lagoon with crew members or take the
optional tour up the Riri river. This tour takes

place in dugout outrigger canoes and travels
up river to the spectacular fresh water “Blue
Holes”.
If there are keen fishermen aboard, one of the
tenders will head out for the afternoon. Dog
Tooth Tuna, Wahoo and Mahi Mahi are just
some of the species caught off the reefs close
by.
Everyone will be back aboard the ship by late
afternoon in time for the Captain’s Cocktails
and later dinner while heading north again
towards Hog Harbour.
Morning finds the ship at Hog Harbour,
inside which is Champagne Beach, said to be
one of the most beautiful in the world. Island
Escape Cruises has arranged with the local
family owners for guests to explore this
exceptional area. There is also the
opportunity to purchase local artifacts.
The whole day is spent here, with dinner
served under the stars. In the early hours of
the morning the ship gets underway,
returning slowly to Luganville Harbour for
disembarkation at 2pm.
Note: From the beginning of August through
to October when the Vanuatu cruise season
ends, 5-night itineraries will continue to
operate (watch for dates when the vessel is
doing charters, though.)

http://www.nzonline.org.nz/pounamuapartmentsluxuryhotelqueenstown.htm
http://www.railplus.co.nz/passes/britrail_passes/
http://www.flightcentre.co.nz/campaigns-fiji-200904.asp
http://www.nzonline.org.nz/pounamuapartmentsluxuryhotelqueenstown.htm
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Cook Islands: What Recession?

Sailing Catamaran Aussie One has been
transferred to Captain Cook Cruises Fiji
operations and renamed the SV Fiji One. It is
described as the most prestigious charter vessel
of its size operating from Denarau Marina, Nadi.
Boasting two enormous sails, spacious dining
room and cocktail deck, Fiji One is available for
Cocktail Cruises, Wedding Receptions, Sunset
Dinners and Island transfers.

Remember –
Depression is something
your foot leaves in the sand.
Inflation is for Beach Balls.
Hedge your bets and invest
your vacation funds in The
Cook Islands....

The Cook Islands Minister of Tourism, Hon
Wilkie Rasmussen, this week announced that
the Cook Islands Government and people
have officially decided not to take part in the
worldwide recession.
“As industries around the world feel the
weight of the current economic global
recession and the
international effects of
slowing economies and
cautious consumers, the
Cook Islands is seeing
local businesses grow, new
businesses open and
offshore investment has
increased,” he says.
Tourism constitutes 67% of
the Cook Islands GDP and

its tourism industry is reporting sustained
forward bookings with many areas reporting
growth. New operators are opening
businesses and employing more people at a
time where international reports tell of
business closures and rising unemployment.
The Minister went on to say that for those
who are feeling the stress of the recession
and want to escape, unwind and not be

surrounded by the doom and gloom of the
global financial crisis, the Cook Islands is
the place to come too.
“We know times will be tough for many of
you but we offer an authentic, effortlessly
accessible experience devoid of the ‘R’
word, an oasis that offers all visitors a

vibrantly natural
environment,
populated by warm,
welcoming people.
“You can connect
with our heritage and
unspoilt natural
environment as you
relax, rejuvenate and
leave any recession
worries behind.

“Here you can escape the rush and clutter of
city life. Either way, your time in the Cook
Islands will take you away from the issues
concerning our world today.
“Escape on a sun drenched beach, hike
through a jungle filled with exotic flora and
fauna, or simply snorkel in an azure lagoon.”
www.RecessionFreeOasis.com,
www.cookislands.travel,
www.cookislandsexperience.com

ASIA

ATMA Judged a Great Success
The ATMA team say the roadshow was a great
success this year.  It was well attended by
travel agents in ten venues throughout NZ,
from Whangarei to Christchurch during April
and May.  The travelling team say they wish to
thank all those agents who supported the
seminars.

From left – Paula (Active Asia),
Lorraine (Adventure World), Ruth
(Kumuka), Julie (Garuda
Indonesia/GOH), Nash (Macau
Tourism), Rebecca (Club Med), Griff
(Peregrine/Gecko’s), and in  front –
Dan (G.A.P.).

Pushkar Camel Festival
Your clients can witness one of India’s largest and
most colourful livestock and religious festivals –
the Pushkar Camel Fair on a G.A.P Adventure.
Thousands of people from rural India flock to
Pushkar during the fair and around 50,000 camels
are sold, decorated, shaved and raced. This 8-day
small group tour, which also takes in the pink city
of Jaipur, departs Delhi 28OCT, returning
04NOV09. The trip still has availability and is
priced from $1709 plus US$200 local payment.
Call Adventure World on 09-539 8103.
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THE AMERICAS
Congress Asked by Industry to Give it a Break
A new bill, the Travel Promotion Act of 2009 is before Congress. Among other
things, it aims to fund US$100 million annually for advertising and marketing
to attract foreign visitors to the United States by way of a new US$10 entry fee
incorporated into the visa waiver program.
The US tourism and travel industry also wants Congress to tone down the
rhetoric on business travel. Criticism of recent junkets to exotic locations by
financial companies have created the perception that travel to legitimate
conference destinations like the Disney Parks, Las Vegas or Miami is excessive
travel. While Washington DC continues to be a tourist magnet even as the
economy falters, other major cities have seen drops of 30 to 40%. In Las Vegas
alone more than 400 meetings have recently been cancelled.
The travel industry wants some relief. They are asking the Treasury Dept to
clarify its rules on business travel, and they are asking members of Congress to
tone down the criticism.

Best of the East – USA Savings
TrekAmerica currently has a 5% saving on its 14-day Best of the East
camping and lodging tour, departing New York on 24JUL09. Experience
the best of the East’s cities, national parks, attractions and culture, and get
off the beaten track to see lesser known special places and meet the people
that make up this region of America.  Route: New York area, Finger Lakes,
Niagara Falls, Ohio, Chicago, Nashville, Great Smokey Mountains, West
Virginia, Shenandoah National Park and Washington DC. With saving this
small group holiday is now priced from $2430 plus food kitty and en-route
hostels. Ask Adventure World about last minute TrekAmerica deals, call
09-539 8102.

2010 Rio Carnival
Hot off the press - Adventure World has five-night land packages to the
2010 Rio Carnival, starting from $1855pp share twin, staying at the 4-star
Plaza Copacabana for travel 12-17FEB10. Price includes: 5 nights
accommodation, return airport transfers by private car, full day tour to
SugarLoaf and Corcovado with lunch at a BBQ restaurant, breakfast daily
and room tax.
NB: Price for Carnival tickets and transfers will be advised upon
confirmation of package, and are additional.
Call Adventure World on 09-539 8100.

MIDDLE EAST

Palm Monorail in Service
The Palm Monorail in Dubai is now in service,
running four trains between the Gateway Towers and
Atlantis stations, with a capacity of 2,400 passengers
per hour in each direction, using four three-car trains.
The service runs from 8am-10pm daily with tickets
costing AED15 for a single journey and AED25 for a
round trip.

Dubai – Four Points Sheraton
New Developments
Middle East & Mediterranean specialist wholesaler
Innovative Travel advises the popular ‘Four Points by
Sheraton Bur Dubai’ property is currently under
renovation.  The first class hotel was closed on May
15 and will reopen on 16JUL with a fabulous new
look.

EUROPE

Walk like an Egyptian
Adventure World’s most popular comprehensive
tour of Egypt is the 9-day Splendours of Egypt trip
which offers 4 to 5 star accommodation options for
the independent traveller.
Your clients get to explore the pyramids and
Sphinx at Giza, Memphis and Sakkara, the
Egyptian Museum with over 100,000 antiquities
and the old bazaar of Khan el Khalili.  There’s a 4-
night Nile cruise from Luxor to Aswan visiting the
temples of Luxor and Karnak, the Colossi of
Memnon statues, Valley of the Kings, the temple
of Edfu, Kom Ombo, Abu Simbel and much more.
Prices start from $2544pp share twin. An ideal way
to conclude a cultural and historical journey in
Egypt is to add on 3 days at the Red Sea in
Hurghada for some R&R.
For reservations phone 09-539 8103.

A French architect, one of ten commissioned
by French President Sarkozy to come with
ideas for improving Paris (?!?), has suggested
a replica of the Sydney Opera House be built
at on the banks of the Seine at Gennevilliers,
a north-west fringe suburb.

Located in the heart
of downtown
Dubai’s
commercial centre,
the hotel is within
walking distance of
shopping centres,
the Dubai Museum
and the historic Bastakiya area, and close proximity to
the Gold, Spice and Textile souks. The hotel has just
125 guest rooms, a bar and cocktail lounge, three
restaurants – promenade, La Terrace and an Indian
Cuisine restaurant; Copacabana night club, outdoor
pool, health club, sauna and whirlpool.  Additional
room services include complimentary bottle of water,
fruit basket and a Kiwi favourite - in-room tea and
coffee-making. Click Here for further information on
Dubai properties or contact Innovative Travel on
FREEPHONE 0508 100111 or email:
info@innovative-travel.com

http://www.nzonline.org.nz/pounamuapartmentsluxuryhotelqueenstown.htm
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Innovative Oberammergau Tours Popular
Innovative Travel advises that their two
guaranteed tour departures for the
Oberammergau Passion Play in 2010 have
proved extremely popular. One of the tours
now has just six places remaining, and the
other is over 50% sold.  The tours represent
great value for money and an important
selling point is the inclusion of two nights
confirmed accommodation in the picturesque
village of Oberammergau, which saves on
the usual transfer time from other towns or
from as far away as Munich (approx two
hours drive).

Full itineraries and information from Innovative Travel Freephone 0508 100111
or email tours@innovativetravel.co.nz

Google StreetView to
Capture Heritage Sights
Google, which controversially captured
British towns and cities with its
StreetView technology earlier this year,
now says it intends to capture street-level
images of areas of public interest and
natural beauty.
Because the specially-equipped cars it
uses are not suitable for rural and off-
road use, or for heritage sites like castles
and monuments or attractions like sports
grounds, Google has now created a three-
wheeled trike that can access and capture
the images.
Google is working with VisitBritain to
gain access to privately-owned locations.

Guinness Celebrations Unveiled
Guinness has announced details of its 250th
Anniversary celebrations which will peak on
‘Arthur’s Day’ 24SEP09. Celebrating 250 years,
this day will honour Arthur Guinness, the man
who signed the 9,000 year lease on the St.
James’s Gate brewery in 1759 and whose legacy
gave the world Guinness beer.
The Arthur’s Day celebrations will take place in
Dublin, the spiritual home of the brew, with
internationally renowned music acts and local
talent performing in locations around the city,
from pubs, bars and music venues to the St.
James’s Gate brewery itself. Thousands of
people will be coming together to experience the
events live, with more tuning in to watch across
the world.
One of the most historic buildings in the
brewery, Hop Store 13, will be converted into a
live music studio for Arthur’s Day for over 2,000
special guests from around the world, who will
enjoy performances from global Artists.
The highlight of the celebration will see artists
and consumers throughout Dublin and around
the world raise a Guinness to Arthur at 17.59
local time, to start a truly remarkable global
toast.
Celebrities including Sir Bob Geldof, Guy
Ritchie, Jerry Hall and Sophie Dahl will also be
joining in the celebrations.
Guinness Storehouse, Ireland’s number one
visitor attraction, will be joining in the Guinness
250 celebrations with a summer festival of
music, lectures, tours and demonstrations that
kicks off on 01JUN and runs until 30AUG09.
Festival events will take place daily at no extra
charge to Guinness Storehouse visitors.
See www.guinness-storehouse.com for full
details.

few weeks, to witness the build up to the
world’s greatest tennis event.
The Museum is an integral part of the daily
Wimbledon tour.  It combines interactive
touch screens with an unparalleled collection

of traditional and contemporary tennis
memorabilia, all exploring the story of
the game and the Wimbledon
Championships, from past to present, in a
vibrant and entertaining way.

Centre Court is once again a feature of the
award-winning Blue Badge Tour of the
grounds, offering exclusive insight behind
the scenes at Wimbledon and the delights of
the Championships.
Following the success of last Sunday’s play
under the new retractable roof, tennis fans
will have the opportunity to see for
themselves the latest attraction to Centre
Court first hand from a superb vantage point
facing the Royal Box.
The 90 minute behind-the-scenes Tour offers
tennis enthusiasts the chance to see not only
Centre Court and No.1 Court, but also to
explore many of the competitors’ facilities in
the Millennium Building, and, in the next

Centre Court
Returns to
Wimbledon
Tour
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Visit our website or call 0800 80 77 78
www.renaulteurodrive.co.nz

Discover Europe 2009 
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Spring Sale ends

29 May 2009
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TOUR PRODUCTS

New Journeys Released
World Journeys has just distributed its
new Journeys brochure for 2009/2010,
featuring Cruise and Escorted Journeys to
destinations in the Mediterranean, North,
Central and South America, Africa, the
East and Antarctica.
“The great success we experienced last
year with our Cruise and Escorted
Journeys had encouraged us to create
more of these all-inclusive seamless travel
experiences, says World Journeys
Director Kate Gohar.
“Our Escorted Journeys are some of the
most unique itineraries in the market,
including ‘Burma to Bhutan’ and ‘Iran,
Oman & Dubai’ and make these exotic
destinations so much more accessible to
the Kiwi traveller.  Group sizes are
limited to 24 people, and we use only 4-
star and above hotels where possible,
using smaller boutique properties with
local flavour where available.
“Our Cruise Journeys take fascinating
cruise itineraries and combine them with
flights, and land-touring experiences to
put the Journey back into Cruising!  For
example, ‘Savour the Med’ in September
this year combines two wonderful
Mediterranean cruises, with a stay on the
Amalfi Coast in between, where you stay
in a family run boutique hotel and visit
lemon groves, taste local wines, take a
fishing boat excursion to the Isle of Capri,
and learn to cook the Italian way.
“Feedback we’ve had suggests that people
really like the fact they know what the

cost is upfront,
and they have
all they want
included, with a
bit of leeway
for free time
and
independent
dining.  The
fact that
everything is

AVIATION

organised for them and they can relax and
enjoy their holiday is a major factor.”
An early booking discount of $200pp
applies to bookings on any Journey within
the brochure deposited by 30JUN09, and a
$200pp saving is available to past
passengers of World Journeys, again when
deposited by 30JUN09 (savings can be
combined).
World Journeys can guarantee a share twin
price for solo travellers if they book and
pay deposit at least 90 days before
departure, and are willing to be matched
up with another same-gender solo
traveller.  “If we are unable to provide a
share, accommodation will be provided on
a single basis at no additional cost,” says
Kate.
Further supplies of the brochure can be
ordered on www.brochurenet.co.nz or call
0800 11 73 11 or email
info@worldjourneys.co.nz.  The brochure
can also be viewed online as an e-book, or
downloaded as a pdf from
www.worldjourneys.co.nz

Classified  Advertising
TravelMemo’s Classified Ad service offers
placement of a 75-word ad in two consecutive

issues, for just $50+GST.

Email classifieds@travelmemo.co.nz

Queenstown Airport
Thinks Big
Queenstown Airport Corporation chairman
Mark Taylor says new forecasts for the
airport show that more than two million
scheduled and non-scheduled passengers
will pass through Queenstown International
Airport by 2037, and to accommodate that
fourfold growth, the airport is flagging the
need to expand.
The Otago Daily Times reports that it is
looking at land to the southeast of the
existing boundary and is in “discussions”
with Remarkables Park Ltd for the required
22 hectares.  Airport corporation chief
executive Steve Sanderson is quoted in the
ODT as saying the land to the southeast of
the airport was considered the preferred
location to accommodate general aviation,
helicopters, corporate and private jets
within the airport’s revised master plan.
By 2037 it was forecast there would be
21,000 scheduled flights annually (8350
currently), while other flights, including
helicopter and scenic trips, would rise from
142,418 to more than 560,000 a year.
Mr Sanderson said the noise boundary
changes would affect 78 properties in
Frankton.
Owners had been consulted and the
corporation would undertake noise
insulation work on 41 of the most affected
houses, he said.

Air France KLM Group has incurred a loss
of €814 million, its first since its 2003
merger. The group had enjoyed profits
of €756 million in 2007-08.
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Lufthansa May Walk
The Financial Times reports that Lufthansa
may “walk away” from taking over bmi
unless the British carrier’s current
shareholders inject more capital. It quotes
Lufthansa CFO Stephan Gemkow as saying
“What we want to have is the company (bmi)
in its contractually agreed state and that
means the company has the licenses it needs
to operate and the funds it needs to operate.
We have a situation in which, to our
understanding, the conditions have not been
met.”
Mr Gemkow said bmi’s weak financial
condition, made worse by a record £100m
loss last year, was holding up talks.
He is concerned over a UK Civil Aviation
Authority rule forcing an airline to have
enough cash to operate for at least three
months or risk losing its licence.
Mr Gemkow said a walk out on talks was
possible.
bmi chairman Sir Michael Bishop continues
to snub the Lufthansa demands, saying all
conditions of the deal have been met.

BAA Appeals Sale Decision
BAA is to appeal against the decision by the
UK watchdog, the Competition Commission
(CC) that it must sell three of its airports.
ABTN quotes the airport company, a
subsidiary of Spanish conglomerate
Ferrovial, as saying the CC report was
affected by “apparent bias.”
BAA said: “This is because of links between
a member of the Competition Commission
panel and an organisation interested in
acquiring the airports that BAA is required to
sell.”

AF, KL, DL Sign Big Deal
Air France KLM and Delta Air Lines have signed a
joint venture deal to operate flights around the world.
On transatlantic routes the airlines will co-ordinate all
operations and share revenue and costs. This would
provide more than 200 transatlantic flights a day and
represent about 25% of all transatlantic capacity.
They will also co-operate on routes between North
America and Africa, the Middle East and India and
between Europe and countries in Latin America.
The deal consolidates the previous co-operation
between AF and Delta and Northwest Airlines, now
taken over by Delta, and KLM.
The carriers, all members of the SkyTeam alliance, said
the deal was long term and could only be cancelled
with a three year notice period after an initial ten years.

Ryanair Clips the
Ticket – Again
Ryanair has found yet another
way of clipping the ticket.
This time it will charge its
pax five pounds for the
privilege of printing their
boarding pass at home, with
the alternative of being
screwed 40 pounds if they get
it at the airport. The airline
argues that the new deal is
actually cheaper than the
former ten pound airport
check in fee, provided you
have access to a printer.

US Airways Delivers the Goods
Passengers on the US Airways Flight 1549
that ditched in the Hudson on 15JAN are
reported to be starting to get special
deliveries of FedEx boxes containing dried
and cleaned wallets, handbags, coats,
cameras, jewellery, clothing, important
papers and even toothbrushes.
USA Today reports that, in a large, complex
effort, US Airways has with the help of a
Texas-based company spent four months
recovering, sorting, cleaning and restoring
36,000 passenger belongings pulled from the
plane when it was recovered from the
riverbed.

Auckland Airport’s share price fell 3.6% to
NZ$1.61, the lowest price this year after
the nation’s busiest gateway said revenue
from the retailers in its terminals would
be between $90 million and $93 million
this year, below the market consensus
around $104 million. Retail accounts for
about 28% of the airport’s sales.  The lower
revenue reflects the switch to a dual
operator duty free franchise and the
impact of declining international
passenger volumes, reduced consumer
spending and construction work in
departures areas.

Qantas and Japan Airlines are
expanding their code share
arrangement between Australia and
Japan to include routings via
Singapore. QF will place its code on JL
flights from SIN to TYO and OSA, and
the JL code will be carried on QF’s
flights between SIN and PER, MEL
and ADL.
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Air Pacific Exec Appointment
Martin White has been appointed as
Executive General Manager Commercial
with Air Pacific.
White has an extensive career in aviation and
travel, having served as Manager Marketing
Programs with Continental Airlines, Vice
President Marketing for US Airways and
Delta Air Lines and Senior Vice President
Marketing for United Airlines.
His responsibilities cover overall commercial
activities of the company including
marketing communications, passenger and
cargo sales, revenue, yield management,
revenue budgeting and forecasting, pricing,
customer relationships, corporate image,
service design and the development and
implementation of commercial strategy.
Air Pacific CEO John Campbell says he is
confident that White will greatly assist Air
Pacific’s revenue drive through strategic
brand and product development and underpin
Air Pacific’s joint marketing activities with
Tourism Fiji and Fiji’s travel and tourism
industry.

Emirates’ latest dedicated airport lounge,
measuring 700sq m, has opened in
Dusseldorf International Airport and
follows similar, luxury travel sanctuaries in
Germany in Frankfurt and Munich.
Emirates now offers 20 dedicated lounges,
including its lounge at Auckland which can
seat 100 customers.

CRUISING
Small Ship Cruises of Far North
Coral Princess Cruises has launched its
2009-10 program of small-ship, expedition-
style cruises in New Zealand - and is
offering a 25% discount on its Auckland to
Bay of Islands voyages for departures
between DEC09 and FEB10. The offer is
available for new bookings made by
31JUL09.
The five-night Bay of Islands cruise aboard
Oceanic Discoverer departs from either
Auckland or Paihia, exploring the hidden
coves and coastline of the Far North.
Representing savings of up to A$1,575 per
couple in a Main Deck B Stateroom, prices
start at A$2,362pp twin share. This includes
accommodation, all meals, activities and
excursions during the cruise, lectures and
services of expedition staff on board, group
transfers and landing fees. There are twelve
departures, six each from Auckland and
Paihia.
Departing from Fiordland and travelling to

Auckland, or vice versa, the 12-night Milford
Sound cruise explores remote reaches of
Milford and Doubtful Sound and Stewart
Island before heading north along the east
coast, stopping at Akaroa Harbour, Kaikoura,
the Marlborough Sounds, Napier and
Gisborne, with a viewing of the active
volcano on White Island, then continuing to
the Mercury Islands before ending the trip in
Auckland.
The Milford Sound voyage departs on
08FEB10 and 20FEB10 and costs from
A$7590pp twin share in a Main Deck B
stateroom. Prices include all meals,
accommodation, excursions, transfers and
port taxes.
Carrying a maximum of 72 guests, Oceanic
Discoverer provides all the comforts and
facilities of larger cruise ships, but is small
enough to access remote bays and islands
that larger vessels can’t reach.
www.coralprincess.com.au

Fuel Surcharges 
- Capt Cook Cruises
Fuel surcharges for Captain Cook
Cruises’ accommodated cruises on the
Murray River and Sydney Harbour have
been removed effective 08MAY09. All
passengers cruising from this date who
had pre-paid their fuel surcharge were
issued onboard credit to use during their
cruise. Fuel surcharges for Fiji Islands
“Reef Escape” Cruises are also
scheduled to be removed for cruises
commencing on or after 02JUN09.

Regent Seven Seas Cruises has
announced that the line’s call centre
has experienced sustained record
phone and booking volumes since
the week of 16MAR. Call volume was
46% higher than average, and
bookings 55% above average. As a
result, the line’s Mediterranean and
Alaska programs are almost sold out.

Qantas has withdrawn First Class
from sale 06JUL-31OCT on three
routes - SYD-SFO, SYD-BUE and
MEL-HKG-LHR.

OzJet Grounded at Perth
The West Australian was reporting yesterday
afternoon that passengers at Perth Airport
were furious after their travel plans were
thrown into disarray.
The effective grounding of OzJet’s
operations in Perth over unpaid airport
charges has affected thousands of Bali
holiday makers.
The grounding of the airline, which operated
to Derby and twice-weekly Bali charters for
IndoJet, is due to unpaid airport charges.
OzJet confirmed that it had suspended ops by
its fleet of four B737s, citing its inability to
gain approval to operate cargo services,
which it said significantly impacted OzJet’s
ability to increase revenue. An administrator
has now been appointed.
Perth Airport chief executive Brad Geatches
told thewest.com.au that it would not process
the passengers because the airport was owed
more than A$200,000 in back payments.
Passengers were furious that there was no
representative from IndoJet in attendance
and that they had not been phoned with the
news.
Late today Indojet’s website was still
accepting bookings for flights on OzJet
aircraft.

Qantas Chairman’s Lounge, Platinum,
Gold & Silver Frequent Flyer members
will be able to select their seats using
qantas.com immediately after booking
them, effective 27MAY.
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Hilton’s Taupo Plans
Hilton Hotels Corp, having had their plans to
brand and manage Dunedin, Queenstown
(and Rarotonga) hotels dissolve in the wake
of the financial collapse of property
developer Dan McEwan, are giving it
another go, signing a contract to manage a
Taupo landmark, the historic Terraces Hotel.
To be known as the Hilton Lake Taupo, the
complex is owned by an investor group
linked to Triumph Capital, a privately owned
New Zealand advisory company.
The heritage Terraces Hotel, built in 1889,
currently offers 20 boutique rooms and these
will be revamped into 13 Hilton-standard
rooms.  An adjacent partially-completed 100-
apartment block bought from receivers
KordaMentha will be upgraded, giving the

Hilton Lake Taupo a total of 113 hotel
rooms, suites and apartments.
The plan calls for an eventual total of 149
rooms with the completion of a proposed
convention centre and suites. Hilton says
Triumph Capital has arranged project
funding for the $55 million expansion.
The Hilton Lake Taupo is due to open in the
4th quarter of this year, with the new
convention centre and additional rooms
aiming to open in the 2nd quarter of 2010.
Restaurateur and chef Simon Gault (Euro,
Pasha, Shed 5, Pravda) is to be the hotel’s
executive chef, through his Nourish Group.
Located on the Napier-Taupo highway
around 1km from the lakefront, the elevated
site adjoins native bush, thermal springs and
streams and offers panoramic views.

Hilton’s Capital Ambitions
Undimmed
Hilton Hotels has announced it will again try
to have its brand featuring on the Wellington
skyline after earlier plans for a hotel on
Wellington’s Queens Wharf were sunk by the
Environment Court.
The Dominion Post was told by Hilton that
sites had been investigated in central
Wellington, including along the waterfront,
and there was a specific site in mind.
Negotiations were well advanced and an
official announcement would be made before
the end of the year. Sites were also being
considered in Christchurch.

New Kerikeri B&B
Treghan Cottage is a new Bed &
Breakfast in semi rural Kerikeri, less than
2km from the village. It contains two
quiet, spacious suites with ensuite
bathrooms designed for adult privacy and
relaxation. The suites are separate from
hosts and other guests and have a private
entrance. Gourmet breakfast is from a
menu, whenever possible using home
grown organic produce and free range
eggs. Previously from the corporate
world and for the past 3½ years running
another B&B, Wendy and Tony
Waldegrave say they know how
important it is to relax and refuel the
tank. www.treghancottage.co.nz

ACCOMMODATION
Top Wellington Hotel Wins Two
Awards in a Week
Wellington five-star hotel, the Bolton, is
celebrating after one of its chefs, Jeremy
Singleton, won the Chef of the Capital
Competition at last weekend’s Food Show at
the Stadium, and the hotel then took out the
prestigious Team Gold Award at this week’s
Gold Awards.
The 24-year-old chef beat eight other chefs
in the competition, preparing a cold entrée,
hot main and hot dessert, using only local
ingredients, in three hours. His winning meal
comprised a Waikanae Crab and Prawn
medallion entrée, Wairarapa Venison main,
and for dessert, Kapiti Figs stuffed with
Raspberries and poached in rose water syrup.
Jeremy was also responsible for the selection
of a local wine to match each course.
Bisque on Bolton will be offering Jeremy’s
winning menu, so that diners can experience
the award-winning meal, with matching
wines.
Subsequently, Bolton Hotel took out the
Team Gold category at the 11th Annual Gold
Awards, which celebrate and profile
successful businesses in the Wellington
region and the outstanding owners, managers
and teams that create that success. In
winning the Team Gold category, the Bolton
Hotel beat out other finalists iServe and
Industrial Research Limited.

Online travel agent ZUJI Australia

www.zuji.com.au has announced deeply

discounted rates for a variety of hotels -

with up to 50% off for stays until the end

of JUN09 booked before the end of May.

http://www.nzonline.org.nz/pounamuapartmentsluxuryhotelqueenstown.htm
http://www.railplus.co.nz/passes/britrail_passes/
http://www.nzonline.org.nz/pounamuapartmentsluxuryhotelqueenstown.htm
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InterContinental Fiji Golf Resort &
Spa Opens 01JUN
One of the world’s best beaches is the setting for the
01JUN opening of InterContinental Fiji Golf Resort &
Spa at Natadola Beach on Fiji’s Coral Coast.
Spread across 35 acres of tropical gardens,
InterContinental Fiji Golf Resort & Spa is set on
Natadola Beach – the only stretch of natural, white sand
beach on Viti Levu. Protected by a reef to create an
aqua-blue ocean facing lagoon, Natadola Beach was
voted by Forbes Magazine in 2008 as one of the 25 best
beaches in the world.
The smallest of InterContinental Fiji’s 216 rooms and
suites is 65sq m, much larger than other standard resort
rooms in Fiji. Every room has a private terrace or
balcony featuring a Cleopatra-style tub and day beds for
two, and a BOSE surround sound system.
InterContinental Fiji has four swimming pools
(including an adult-only infinity-edged pool, and a 105m
family activity pool), its own on-site dive centre, a
recreation and beach activities centre, volleyball,
Pétanque lawn, yoga deck, the Meke entertainment lawn
for indigenous and cultural shows, a full gym and fitness
centre, and on-site shopping and tour facilities.
There are five restaurants and bars, a purpose-built spa,
kid’s club, and the Natadola Bay par 72, 7,000 yard
international competition standard Golf Course.
Special opening rates start from FJ$280 inclusive of
taxes, room only per night. The rate is subject to
availability, for travel before the end of 2009. Visit
www.intercontinental.com/fiji

INDUSTRY Kiwi a Winner at PowWow
Freelance travel writer
and House of Travel’s
Blogger-at-Large,
Megan Singleton, was
one of two who beat out
400+ journalists from
around the world to win
the United States Travel
Association’s Discover America Travel Writer
Awards. Megan and Aussie writer Rob
McFarland were yesterday presented with
awards at the International Pow Wow trade
show being held in Miami.
Megan won her Best International Pow Wow
Host City award for ‘In the Money’, a story
about Las Vegas.

Lucky Renault Eurodrive Winner
Elodie Hazera, sales and marketing rep at
Airline Marketing Auckland was the lucky prize
winner from the French Tourist Bureau seminar
held in Auckland and is about to experience her
own self drive holiday through Europe in a
Brand New Renault Eurodrive car.
Elodie is pictured here (left) with Gail O’Neil,
the Renault Eurodrive New Zealand Manager,
checking out the New Renault Clio Sport sedan.

Hot Industry Deal
at New-Look
Crowne Plaza Auckland
Agents can experience the new
contemporary décor of the
Crowne Plaza Auckland’s guest
rooms first hand and take
advantage of a hot industry deal
at the same time.
The deal is $120 per room per
night (max two people) or $149
per room including a full buffet
breakfast at the hotel’s Aria
restaurant (for one or two
people).
The offer is subject to
availability and valid until the
end of JUL09, it must be
booked directly with the hotel.
Terms and conditions apply.
Email:
reservations@crowneplazaauckland.co.nz
or phone 09-375 4911.

First pic of the #2 test Boeing 787 Dreamliner done up in ANA livery

It is impossible to make anything foolproof
because fools are so ingenious.

http://www.nzonline.org.nz/pounamuapartmentsluxuryhotelqueenstown.htm
http://www.railplus.co.nz/passes/britrail_passes/
http://www.nzonline.org.nz/pounamuapartmentsluxuryhotelqueenstown.htm

