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Australia’s favourite

now wants to be your favourite

Register to book online now at
www.driveaway.co.nz

your favourite
WHOLESALER

now wants to bebe
WSELF DRIVE 

WHO?

Click Here

Historic, Heritage &

Character B&B Inn

Bealey Avenue,

Christchurch

New
on our

Website

Start increasing
your product
knowledge today

WIN A
HOLIDAY

IN VANUATU

Click here for details:
www.trainingmodules.travel

Wilderness Safaris
Exceptional Offers

Click here for more

(09) 360 7311
info@worldjourneys.co.nz

for 2009 & 2010

Toll Free 0508 100111 
info@innovative-travel.com  

 

10 Days Athens, Cruising & Mykonos 
from only $1499pp twin 
2 nts Athens, 3 nts Mykonos, 5 day Aegean Cruise 
including all transfers 
(Valid for departures 29 Apr, 6,13,20 & 27 May) 

Lloyd Tremain Memorial
25th Anniv Travel Industry
Bowls Tournament 2009

PIX ON PAGES 13-14

RWC2011 Venues Good for Tourism
Tourism New Zealand says yesterday’s announcement of venues for
the Rugby World Cup in 2011 is good news for tourism in New
Zealand.
Thirteen venues were chosen for games, with a geographical spread
from Invercargill to Whangarei. This reflects the Rugby Union’s ‘New
Zealand is a Stadium of Four Million’ approach, encouraging all New
Zealanders to support the event. All venues will host at least two
games.
“We are delighted that the Rugby World Cup game draw shows such
great regional spread,” says George Hickton, Tourism New Zealand
Chief Executive. “We are expecting tens of thousands of visitors for
the event. This draw means that the benefits of those visitors will be
shared by a large part of New Zealand.”
“Tourism New Zealand will be working hard to encourage visitors to
see as much of the country as possible. We already have our ‘Front
Row Rugby Club’ that enables us to target rugby fans around the
world and feed them information on the Cup and New Zealand’s
tourism activities.”

Prime Opportunity for Wellington
Yesterday’s Rugby World Cup 2011 match announcement offers a
prime opportunity for Wellington to build its profile in the vitally
important Australian market, Positively Wellington Tourism Chief
Executive David Perks says.
Wellington will host two quarter-final matches and five pool matches,
which are expected to pump an estimated $45 million into the
capital’s economy in 2011. As well as hosting Australia during the
pool play, Wellington is guaranteed to host our neighbours in the
quarter finals – unless of course they don’t make the cut.
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Marine Tourism Holdings, a leading 
cruise operator in the South Pacific, 
is seeking a lively, self-motivated and 
well-organised person to promote its 
products to the New Zealand travel 
industry – wholesale and retail. The 
company operates South Sea Cruises 
and Awesome Adventures in Fiji and 
Cruise Whitsundays in Queensland.
The ideal candidate will have a passion 
for travel and these destinations. 
A strong sales background within 
the tourism industry is essential.
The position is full time based in 
Auckland and will involve travel 
throughout New Zealand.

Exciting Sales
Executive Position

Please forward applications 
and a CV to:
Chris Jacobs 
email: chris@mth.co.nz
PO Box 33 1664,
North Shore City 0740, Auckland
Applications close Wednesday 1st April

New Campaign Promises to
Breath ‘Life’ into U.S. Market
A new Tourism New Zealand campaign that
hit U.S. TV screens (Discovery Channel,
Travel Channel, Planet Green) this week is
promising American travellers that a New
Zealand holiday will give them their life
back.

Signs of Success as Americans Spot Bargains
Air New Zealand’s drive to help halt the
decline in international visitors to New
Zealand is starting to show the first signs of
success.
The carrier’s Group GM International Airline
Ed Sims says aggressive pricing and
innovative marketing in the United States has
seen bookings improve in recent weeks.
“At this stage, with bookings up week-on-
week, indications are we’ve stemmed the
short-term demand fall which is good news
for tourism operators.
“Cumulatively we remain a long way below
last year’s bookings. Nonetheless we are
now more confident that we will not have to
reduce capacity further than the 9% already
in place for the next four months.
“It certainly is encouraging to see that in the
face of an economic crisis in the world’s
largest economy, US consumers are still
prepared to spend when they spot a great
product at bargain prices. New Zealand’s
appeal as a clean, green and safe destination
has never been more valued.
“The challenge we therefore now face
collectively as an industry is to invest further
in our nation’s presence offshore. We will

have to work more collectively than ever to
grow demand long-term during this
challenging economic cycle and claw back
some of the decline we have seen over the
last twelve months,” says Mr Sims.
Air New Zealand is currently promoting
special return economy fares from Los
Angeles and San Francisco to Auckland for
as low as US$738 (18% saving), Premium
Economy US$2359 (30% saving) and
Business Premier US$5400 (46% saving).
Air New Zealand has also started a pricing
and marketing campaign in the UK to entice
more Brits to New Zealand, promoting
bargain specials of return London-Auckland
fares for just £571.
“We spend over $100 million annually on
international sales and marketing activities,
helping to attract the 800,000 offshore
visitors who fly with us to New Zealand each
year,” says Mr Sims.
“On top of these special deals, thanks to the
weak New Zealand dollar, Americans can
now visit and enjoy a half-price holiday
which is a unique selling point for the
country with today’s cash conscious
tourists.”

PM Paving the Way
Prime Minister John Key appears to have
seen the national cycleway proposal that
came out of his Jobs Summit as a goer, and
has reportedly already had high level
discussions on the project, which is being
touted as of potential benefit to tourism and
employment.

An NZPA report says the PM, also wearing
his Tourism Minister hat, has taken charge of
the plan and has met with senior officials
who are working “actively and aggressively”
on the project.
There is even a suggestion the 3000km track
could be paved in concrete.

Tourism New Zealand chief executive
George Hickton says the cheeky campaign,
which carries the tagline ‘The New Zealand
LifeBack Promise’, is intended to raise
awareness of New Zealand and help prop up
declining visitor numbers from this
important market.
Research carried out by TNZ showed that
many of our visitors from the United States
consider their New Zealand vacation to be a
life-changing experience.
Of those interviewed, travellers who had
previously visited New Zealand said it was a
soul-enriching and rejuvenating experience
that ‘gave them their life back’.
The research also found that, despite its
importance to New Zealand tourism,
awareness of New Zealand in the US
remains low.
‘The New Zealand Life Back Promise’ mini-
documentaries will be hosted by US
Discovery Channel presenter and former
celebrity footballer Dhani Jones. Dhani
Jones has also filmed a one-hour New
Zealand episode for his Travel Channel
series, Dhani Tackles the Globe, which will
air later this year.
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70 Chinese Tour Guides Graduate

Tourism Auckland Spins Wheel of Holidays in Australia ANZCRO 2009 Winter Brochure

AUSTRALIA

Passport to Taranaki

Tourism Auckland has this week joined a
radio competition in Sydney to help entice
more visitors to the City of Sails.
A trip to Auckland is one of the major prizes
in a Wheel of Holidays competition on
Radio 2GB, top-rating with the over-25s.
During the three-week competition
Sydneysiders will register online and go in
the draw to spin the wheel of holidays,
where they could win the ultimate Auckland
break.
Tourism Auckland chief executive, Graeme
Osborne, says this opportunity to partner
with Radio 2GB fits well with the city’s

the Australian market.
“Auckland is already the number one
international holiday destination for
Australian travellers, but we need to work
hard to boost visitor numbers and forward
bookings,” says Graeme.
Auckland’s $10,000 prize package includes
Emirates business class flights for two plus
five nights accommodation at the Hilton and
at Fossil Cove on Waiheke Island.
The promo comes hot on the heels of a
three-week Tourism Auckland competition
with Channel 10 and 98FM in Perth, which
saw winners of a ‘Gamer vs Trainer’
competition win a trip to Auckland.ongoing program of promotional activity in

The first students in a new tour guide
accreditation system graduate today,
marking a milestone in New Zealand’s
tourism relationship with China.
The Approved Destination Status (ADS)
Tour Guide Graduation ceremony, to be
held in Auckland, will see around 70 tour
guides graduate from an intensive training
course run by the Aviation, Tourism and
Travel Training Organisation (ATTTO).
“The aim is to ensure that Chinese visitors
have the best possible experience in New

Zealand,” says Tourism New Zealand’s
George Hickton.
“There are now over 115,000 Chinese
visitors to New Zealand every year and
this number is growing rapidly. Of all our
key markets, the Chinese are one of the
most dependent on their guides with
regards to language, giving guides a high
level of responsibility. We hope this
training will go some way to ensuring that
guides help their visitors experience the
real New Zealand.”

A Passport to Taranaki campaign being run
by Venture Taranaki aims to encourage more
Taranaki residents and visitors to the region
to get out and experience the ‘Naki.
The Passport includes deals at 26 of the
region’s best attractions, in a campaign
running until June. Each attraction has a
unique stamp that will be added to the

Passport. Every stamp collected gets the
passport holder an entry into a draw for a
mystery family Taranaki weekend package.
Those that visit 15 or more attractions and
collect the stamps will also receive a
Taranaki gift.
The Passport is available through Taranaki’s
three i-SITEs and local tourism operators.

ANZCRO has just released
its Winter Magic Brochure
for 2009 which the
specialist wholesaler says
offers a “fantastic range”
of accommodation, car
rental, campervans, ski
passes and more.

More than a ski brochure it offers plenty of
sightseeing and activity options for non
skiers.

winter bookings, including Ski Passes, and
they are encouraged to book early to give
their clients the advantage of Bonus Stay/Pay
accommodation deals and activity discounts.
ANZCRO claims to offer the largest range of
New Zealand product available through one
source, available by calling 0800 269 276 or
emailing anzcro@anzcro.co.nz

Agents earn commission on all elements of

The new Winter Magic brochures are being
distributed this week with additional copies
available through Brochurenet:
www.brochurenet.co.nz

4-Day Red Centre Safari
Connections Safaris has launched a new Red
Centre safari that combines memorable
activities and a high quality camping
experience with the Northern Territory’s
awe-inspiring landscape.
The 4-Day Spirit of the Red Centre 4WD
safari, priced at A$1595pp, is an intimate
tour with a maximum of six passengers. This
small group enables travellers to experience
Uluru, Kings Canyon and Kaja Tjuta with
personalised guided walks and interaction
with members of local indigenous
communities.
Accommodation is at private campsites with
modern bathroom facilities, spacious canvas
cabins (permanent tents) with beds and
environmental lanterns.
The safari departs from Alice Springs,
explores Kings Canyon, Uluru and Kata
Tjuta, with a night each at Uluru, Kings
Creek Station and Wallace Rockhole.

Highlights include a gourmet BBQ and star
talk within Uluru-Kata Tjuta National Park
after sunset, an Uluru sunrise restaurant
breakfast followed by an interpretive
walking tour with Anangu Aboriginal
Guides, Kings Canyon Rim Walk and dot
painting workshop with community elders at
Wallace Rockhole.
Included: Transport, park entrance fees,
camping fees and all equipment, meals, wine
with dinner, activities, guided walks,
sleeping bag, bath towel, and a travel pillow
to keep.  www.connections.travel
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Free Travel with Mayday Project
Melbourne’s Age newspaper reports that tourists
could be offered free flights to Australia in a bid to
counteract the downturn in tourism.
Steve Cusworth, the innovation director of
Independent Tourism Holdings, will reportedly meet
with Australia’s federal, state and territory
government officials, as well as airlines and industry
players, to discuss the proposal.
Called the “Mayday Project”, it proposes that the
Federal Government would pay the airfares of
tourists, who would then be required to spend a
specified amount of money, say A$5,000, within
Australia.

Sales have been extended to 31MAR09 on Royal Brunei
Airlines Summer Sizzler $131 Fare to BNE. Consolidators
have the details.

SOUTH PACIFIC

Groote Eylandt Eco Resort
A new and exclusive luxury eco resort, Dugong Beach Resort,
situated in the remote Groote Eylandt Archipelago north of
Darwin, is offering adventurous guests and keen anglers an
opportunity to experience a pristine paradise only recently
opened to tourism.
The A$18m, four-star resort is situated on 25ha of island
waterfront and comprises six Executive Bungalows, 20
Deluxe Bungalows and 34 Business Suites in addition to a
luxury ‘fishing village’.

Cooks Departure Tax Rises Next Month
The Cook Islands’ new departure tax has finally been
confirmed and a press release issued by the Ministry of
Finance.
CINews Online quotes it, saying that from 01APR09
adults will pay a $55 departure tax fee while children will
still pay $15 until 31AUG. Cabinet had last week
reportedly decided to put the child’s departure tax up to
$40 but on the advice of MFEM, CI Tourism and the
Airport Authority it had now decided against it.
The paper says that from September a person under the
age of 12 years will no longer pay departure tax.
The Cooks Government had intended to make
international airlines include the departure tax in with the
price of airfares from next month, but this will now be
implemented from September. In the meantime, pax will
be required to pay their departure tax at either Westpac in
Avarua or at the Westpac counter at the airport before
departing.
The increased departure tax will help fund the upgrade of
the airport on Rarotonga as well as other government
initiatives.

It is the first major
tourist venture for the
area, which is designated
traditional indigenous
land, with Groote
Eylandt under the
management of its
traditional owners, the
Anindilyakwa people.
Dugong Beach Resort is
equipped with modern
conveniences, including
a large reception and

restaurant, conference and gym facilities, a cultural building
and large in-ground swimming pools.
A separate ‘fishing village’ known as the Escape Sport Fishing
& Wilderness Lodge is a unique part of the resort,
accommodating up to 24 guests in twin or double luxury
safari-style cabins, each air-conditioned with ensuite facilities
and its own private deck complete with water views. The
Lodge is run by ARL legend Andrew Ettingshausen.
Day fishing tours allow guests to experience the thrill of
catching many different species, and Popper Fishing, Jig
Fishing, Reef Fishing and Fly Fishing are all available from
the resort.
The Cultural Centre allows guests to view local art including
paintings, basket and mat weaving, jewellery, didgeridoos and
carvings, or to meet with local artists. It also plays host to
local musicians and dancers, who entertain resort guests.
www.dugongbeachresort.com.au
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At latest report, work on
constructing the new terminal at
Rarotonga international airport
should now be under way, with
Hawkins Construction in a joint
venture with local builders on the
$8 million, ten-month project.

ASIA

Treasure Adds More Value
Treasure Island Fiji has just added more
value to its current special. The new deal is
Stay 5 Pay 3, with F$200 Food and Beverage
credit per stay, plus two kids under 12 stay
play and eat for free.
Sales to 06MAY, for travel to 31OCT09.
Wholesalers have all the details.

Save $1000 on Ultimate Vietnam
Active Asia has its popular small group tours
on sale until 31MAR. Clients can save
$1000 per couple on selected dates.
The Ultimate Vietnam, 15-day, three-star
small group tour, normally $3490, is on sale
at $500pp off and is now only $2990.
The Discover Vietnam 11-day small group
tour, which is billed as a Deluxe Tour
because it has 4 and 5-star hotels throughout,
is normally $3950, but is now on sale at only
$3450 per person.

Both tours are guaranteed to depart (once
two pax booked) and there are no local
payments. Active Asia says it runs the only
true small group tours with a maximum of 10
pax on the tours.
Regular departures run throughout the year,
and the special applies to selected departure
dates through to 30SEP09. Click Here to
download the flyer and contact Active Asia
for full itineraries and sale dates.
Email: sales@activeasia.co.nz

Selected departures - On sale until 31 March

E: sales@activeasia.co.nz

 Click here 
for Flier 

Ultimate Vietnam
The best Small Group Tour

15-days
Was $ 3490

Now $ 2990pp

Discover Vietnam
Deluxe Small Group Tour

11-days
Was $ 3950

Now $ 3450pp

Vietnam 
Tour Sale $1000

SAVE
per 
couple

Orchard Road Rejuvenated
The S$40 million Orchard Road rejuvenation
is now complete. There are shiny new
facades on shopping malls and a range of
new F&B options plus regular events and
entertainment for visitors to enjoy along
Singapore’s revamped main shopping street.
The enhancement work, which began last
April, covered the Tanglin, Orchard and
Somerset zones, and saw the repaving of the
pedestrian malls and installation of co-
ordinated street furniture.
Colourful flower totems have been installed
in the Tanglin zone and new public spaces
have been created with the urban green
rooms fronting ION Orchard to Ngee Ann

City. Aside from new multi-functional lamp
posts, Orchard Road now features tree
uplighting that showcases the street’s
characteristic lush greenery after sundown.
Ambient lighting also highlights sleek new
glass panels along the Orchard Zone. The

ones perpendicular to the pedestrian
mall are etched with designs of
tropical plants and flora, in line with
this zone’s Forest theme while the
ones parallel to the pedestrian mall
showcase the history of Orchard
Road.

Suvarnabhumi to get
Third Runway
Bangkok’s Suvarnabhumi
Airport is to be expanded by
one-third, with construction of a
third runway and a mid-field
terminal that will increase
annual passenger handling
capacity to 60 million
passengers.
The airport is currently
operating close to capacity, and
the Bangkok Post quotes the
acting president of Airports of
Thailand as saying the US$2.2
billion work will be done as a
single project and without delay.
Serirat Prasutanond is quoted as
saying the expanded capacity
should be able to cope with
demand until 2018.

Australia Now Bali’s Top
Visitor Source
Overseas tourist arrivals to Bali for JAN09 set a
new benchmark, having exceeded by 18% the
JAN08 numbers, which in themselves were the best
January figures on record. BaliDiscovery.com
reports that, for the first time, Japan has been
overtaken by Australia as the top source market.
Japan numbers were down 11% while Australian
growth on JAN08 was 38%.

The Thai government has ordered Thai
Airways International to vacate Bangkok’s
Don Mueang airport, and from 29MAR, will
operate all flights from Suvarnabhumi
Airport. One of TG’s staff unions has been
protesting the move.
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Sentosa Resorts Jobs in Demand
Resorts World, the integrated casino resort and theme
park, is set to open for business on Singapore’s
holiday island Sentosa early next year, and 20,000
people this week applied for the 800 jobs on offer.
The Straits Times reports that the Marina Bay Sands
Integrated Resort, which was also hiring at the same
job fair, would not say how many applications it
received, but described the level of interest as
‘stunning’.
Jobs at the casinos appear to be the most sought-after
but 40% want to work at the Universal Studios theme
park.

THE AMERICAS

Stick to Mexico’s Safe Zones
CNN reports that, in recent days, the
United States, Canada, France, Italy and
Germany have issued alerts about travel
to Mexico, where drug violence was
blamed for more than 5,400 killings last
year. Ciudad Juarez would appear to be
worth avoiding.  The latest US alert
points out that, in addition to 1,800
murders since JAN08, this city of 1.6
million people experienced more than
17,000 car thefts and 1,650 carjackings.
Mexico’s tourism director has
downplayed the risk of violence facing
tourists, despite warnings for travellers to
think twice about visiting the country.
“In all parts of the world, you have to be
careful with what you do,” Oscar Fitch
told CNN en Espanol. “What I am saying
is there are very safe zones and there are
zones that are not safe.”

The Wilds of Costa Rica and Panama
Explore the best of southern Costa Rica and northern Panama in 14 days on this
small group G.A.P Adventure, featuring an abundance of both natural and man-
made wonders. As Panama is still off most travellers’ radars, Adventure World
says it’s the perfect place for a genuine discovery experience, with plenty of
activities ranging from bird watching to white-water rafting.
With a last-minute 20% saving, the 17MAY09 departure is now priced from
$1063 (was $1329) plus US$250 local payment. Trip highlights: San José,
Sierpe, Puerto Jimenez, Corcovado National Park, Boquete, Bocas del Toro and
Puerto Viejo de Talamanca. New bookings only, subject to availability. Phone
Adventure World on 09-539 8100.

MID EAST / AFRICA

Canadian Spring Bonus Offer
Adventure World advises that Rocky Mountaineer has extended the sales period
of its Spring Bonus Offer for travel in 2009.  Simply book GoldLeaf Service,
minimum 5-night package with Rocky Mountaineer and clients receive a
NZ$330 per adult credit towards additional Canadian travel arrangements with
Rocky Mountaineer. For example book the 6-day/5-night Canadian Rockies
Highlights tour, Vancouver to Calgary from $3755 pp share twin.  Price is based
on lead-in season, RedLeaf Service with upgrade to GoldLeaf Service onboard
Rocky Mountaineer. Applies to new bookings only, now made prior to 31MAR09.
Special conditions apply.  Call AW on 09-539 8102.

A Night (or two!) in the Wilderness
… on the House
World Journeys has announced some very hot offers
from Wilderness Safaris.
“For those with clients considering travel to Africa in
2009, these deals could not be better,” says Director
Ange Pirie.
“Due to the current global situation, with lesser
numbers travelling from the States and Europe, there
are some great specials and Stay/Pay offers coming
out.  An offer like a free night at Abu’s Camp which
is a once-in-a-lifetime unique experience, represents
a saving of around $1800 per person, and a saving of
$4,690 for a second person on the Great Wilderness
Journey is just unbelievable.
“Even if your clients are not travelling this year, you
can secure their travel for 2010 at the 2009 rates,”
she adds.
Booking conditions apply and there are some
exceptions.  Call World Journeys on 0800 11 73 11 or
email info@worldjourneys.co.nz
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2000 Keep Discovering Dubai
The Dubai Department of Tourism and
Commerce Marketing (DTCM) is flying
more than 2000 tourism professionals to
the emirate over the next three months as
part of a massive campaign to promote
Dubai’s tourism facilities.
‘Keep Discovering Dubai’ will see
visitors from over 50 countries fly in on
EK for a three-day trip to give them a
first hand experience of the emirate and
all it has to offer.
The DTCM see tourism as an integral
part of Dubai’s economy and is
determined to maintain the strong tourism
figures of the past several years. It is
reportedly confident the campaign will
help achieve its visitor target of 15
million visitors by the year 2015.
Tourism directly contributes 19% to the
emirate’s GDP, while it indirectly
contributed 32% in 2008.

EUROPE

Abu Dhabi still Spending
on its Masterplan
The global slowdown notwithstanding,
UAE capital Abu Dhabi continues to
witness dizzying growth with
masterplan budgets for the city’s top
ten civil projects alone worth US$208
billion. According to Gulf News, these
range from new cities and island resorts
to new communities and a light rail
system.
The paper quotes the organisers of an
international real estate and investment
development event as saying “The big
difference for Abu Dhabi compared
with other cities is that while the
emirate will collect less in revenues
from oil than the records set in 2008,
the capital has been financially prudent
and has a sovereign wealth fund
estimated at $328 billion at the end of
2008.”

Short Life Europe Fares from Emirates
Emirates, which has four flights a day
from NZ to Dubai and beyond to fill, has
introduced a range of new, low longhaul
fares, covering its 22 destinations in
Europe as well as Dubai, on sale until
17MAR.
As an example, travel to London is now
available from only $1,922 return in
economy class and from $8,129 in
business class. Both fares are fully
inclusive of taxes and levies.

Dubai is now from $1,660 economy class
return and from $6,850 business class
return.
Chauffeur airport transfers are provided
for business class travellers.
The new longhaul fares, which include
seasonal variations for Europe, cover
departures from 26APR to 30NOV, with
all travel to be completed by 09DEC.
Other conditions apply.
The fares can be accessed through GDSs.

Mamma Mia Comes Alive
On a recent inspection trip in Greece,
Innovative Travel’s specialist Mediterranean
consultant Jenny Mackintosh was wowed by her
visit to the sites featured in the hit movie,
Mamma Mia.
“There were many steps and it was quite a steep
climb to reach the gorgeous church atop a rock
that was used in the movie but it was well worth
it to be able to feast your eyes on the fantastic
views along the coastline,” says Jenny.
“Skiathos harbour, used in the movie, is picture
postcard material with colourful fishing boats
bobbing about, surrounded by traditional
whitewashed houses piled on top of each other,
amongst a maze of cobbled streets and alleys.”
The hilly, lush green scenery of Skiathos is rich
in olive groves and pine trees, and there are
golden sandy bays with sparkling clear water.
Jenny recommends hiring a car and doing some
exploring of your own.  “One of the first things
that comes to mind is the traditional Greek
cuisine.  Dining is a memorable and enjoyable
experience in every way.  The wonderful
flavours of the local dishes, that just keep
coming, to the engaging social scene that is
typical of mealtimes in Greece.”
Jenny also visited the picturesque mountains of
Volos and Pelion, which offer walks and hiking

“You feel
like you are
in Austria,”
says Jenny,
“Little
alpine style
houses,
shingle
roofs, and
windows
with
shutters
etc.”
Santorini is
still a
popular choice in the Cyclades group of islands
and the historic city of Athens is a must visit for
a minimum of two days, she adds.
Innovative Travel provides a comprehensive and
flexible range of holiday options for Greece and
the Greek Islands.  Their current unbeatable
offer, valid for travel 29APR and 06, 13, 20, or
27MAY, is priced from $1499pp twin. It covers
a 10-day stay, including two nights in Athens,
three in Mykonos and a 5-day Aegean cruise,
which includes Kusadasi in Turkey, Patmos,
Rhodes, Heraklion in Crete and spectacular
Santorini. Click Here to download the flyer.
Freephone 0508 100111 or email
info@innovative-travel.com

tracks, ideal for outdoor pursuits, including
skiing in winter.

Extra Tulips & Windmills Cruise from Viking
Viking River Cruises has announced that, due to
the addition of Viking Danube to its 2009
European fleet, it is able to provide an
additional Tulips & Windmills departure on
01MAY. This brings the total 2009 departure
dates for this itinerary to 16 sailings.

“This is good news for a number of people
hoping to take this cruise who had previously
been disappointed—Tulips has been sold out
since January,” says Viking Chairman Torstein
Hagen. He says Viking sales have increased
33% in Europe over sales at this time last year.
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British Musical Experience Opens
BME - the British Music Experience has
opened in London. The permanent, high-tech,
interactive music exhibition, four years in the
making, is located on the 22,000sq ft top
floor of The O2 bubble.
The state of the art exhibition space offers a
combination of cutting edge audio-visual
technology and the most coveted music
memorabilia of all time.
The BME enables visitors to trace musical
trends through the decades, learn about
music’s influence on art, fashion and politics
and allow visitors to download music from
the BME archive. For the genuine musical
experience members of the public can visit
the Gibson Interactive Studio, a fully
integrated space within the BME where they
can play various Gibson guitars, Baldwin
pianos and Slingerland drums. There is also a
full public and educational programme with
workshops, lectures, master-classes and
concerts.
Hundreds of artists feature in the exhibition

from The Beatles to Iron Maiden, from Cilla
Black to Elastica, from David Bowie to
Motorhead with in depth looks at musical
genres from Skiffle to Reggae, from Rock n
Roll to Blues, from Punk to Grime.
The BME uses RFID technology throughout
the exhibition. Traditional tickets are
replaced by a £15 Smarticket which will
allow visitors to activate the interactive
elements of the exhibition and also to register
further interest in specific BME features.
They can visit www.britishmusicexperience.com
to access free downloads and further
information on parts of the exhibition they
want to learn more about.
Although predominantly an interactive
exhibition there are over 500 key pieces of
British music memorabilia featured including
David Bowie’s Ashes to Ashes clown suit
and Ziggy Stardust costume, Noel
Gallagher’s Epiphone Union Jack guitar,
Roger Daltrey’s Woodstock outfit and a
vintage Amy Winehouse dress.

The Shamrock Agent V2
The hugely popular Tourism Ireland
Shamrock Agent website has just
recovered from some major
enhancement surgery.
Says Mary Galway: “It has been
tweaked, plucked and lifted to
perfection under the careful
instruction of our very own E-
marketing Surgeon, Caroline Brunel.
So it’s a big Botox bye-bye to all those
little glitches synonymous with an
ageing model and a holistic hello to a
more interactive and animated version
of our Shamrock Agent website!”
Tourism Ireland will also use the new
website as a platform for its key trade
partners to train agents on their Irish
products (e.g. module on the “Dublin
and the East of Ireland”).
“We cannot guarantee that you’ll look
any younger having visited our new
site, but you might feel younger at
heart having been inspired by its
content! Furthermore you will become
a Tourism Ireland certified Shamrock
Agent Ireland Specialist,” says Mary.
Any agent who completes the three
core modules will also receive a
special gift pack from Tourism
Ireland, as well as useful downloads
(maps, itineraries etc.). Extra
incentives will be organized in
cooperation with the trade partners
willing to participate. The successful
agents will also be listed on a Google
Map application allowing the
consumers to locate their nearest
Shamrock Agent.

St Pat’s Savings
on Europe Tours
To celebrate St Patrick’s Day, G.A.P
Adventures has released a 15% saving on
all land based Europe trips. New bookings
only, booked and deposited between 11-
31MAR09, for travel between 11MAR
and 30NOV09.  Conversion of existing
bookings not allowed.  Saving cannot be
combined with any other promotion or
special offer. Promo code:
EURSTPATRICK.
Call Adventure World on 09-539 8102.

Win an Ireland Famil Trip
flying Etihad
Become a Shamrock Agent during
March and you go in a draw to win an
Agent Famil to Ireland courtesy of
Tourism Ireland and partners Etihad
Airways.
The Irish rarely do things in halves so
the fam around Ireland will be
amazing, says Mary Galway.  Log in
now at www.shamrockagents.co.nz

Save 20% on a Greek Island
Sailing Adventure
A yacht adventure is the ideal way to experience
the Greek Islands, says Adventure World.
Sail for 8 days aboard 50-foot yachts, with time for
hiking, snorkelling and relaxing. Explore ancient
archaeological sites and taverna-lined harbours,
dine on fresh seafood and try the Ouzo. Saving
20% on these selected MAY09 departures,
travellers can now explore the Greek Islands for
$951 (was $1189) plus EUR200 local payment.
Mykonos to Santorini: MAY 03, 10, 17, 31.
Santorini to Mykonos: MAY 17, 24. Athens to
Mykonos: MAY 24.
Call Adventure World, the NZ GSA for G.A.P
Adventures, on 09-539 8103.

TOURS

Malaysia Airlines Filed Europe Fares
Malaysia Airlines has released special economy (L
Class) filed fares to its top European points. This
means agents no longer need to check the MH Add
On table and can refer directly to the GDS system
or the attached sheets (click here) for a through
fare. The Add On amounts are available with all of
MH European Fares.
Click Here for a revised business class fares sheet,
which now includes Stockholm.

Globus Offers NZ$200 off North America
Platinum Collection Tours
Globus is offering a NZ$200 per couple saving on
its premium Platinum Collection tours in the USA
and Canada.
For sale until 04MAY09, the offer is available on all
nine North American itineraries in this year’s
Platinum Collection brochure, ranging from seven
to 13 days and priced from NZ$2589 per person
twin share (including discount).
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RAIL TRAVEL
High Speed Rail Plan
for Vietnam
Vietnam’s Deputy Prime Minister has
instructed the Viet Nam Railway
Corporation to complete a feasibility
study for a 1555km Hanoi–Ho Chi
Minh City high speed railway project.
He also asked them to carefully
consider the technological options
available in other countries –like
Japan’s Shinkansen or bullet train,
France’s TGV, Germany’s ICE – to
choose the best for Viet Nam’s needs.
Construction of the express railway,
including the cost of land and 25
stations, is expected to cost US$55.7
billion, and the plan is to carry 48,000
passengers a day by 2020, rising to
85,000 by 2025.

AVIATION

VIA Rail all the Way
There is nothing quite like seeing Canada by rail,
says Adventure World. As soon as your clients
board the train, they can relax with a good book,
socialize with fellow passengers, or just sit back
and enjoy the rhythm of the rails as they watch the
Canadian landscape unfold outside their window.
From coast to coast - through mountains, prairies,
forests and skylines - VIA Rail can take travellers
from Vancouver to Toronto; Prince Rupert to
Jasper; Toronto to Niagara Falls, Montreal, Ottawa
or Quebec City; Montreal to Gaspe; to Montreal
and Halifax. All trips are available in reverse.
Bonus Offer: If travelling between 01JUN-
15AUG09, travellers can save 20% on Silver &
Blue Class when travelling from Vancouver to
Toronto or v.v. on The Canadian route with its 360-
degree observation dome car.
Call Adventure World on 09-539 8102.

Strategic, Significant Etihad/Qantas Deal
Qantas and Etihad have announced a code
share agreement in a strategic and highly
significant deal that will be ringing alarm
bells with Asia-hub carriers and Emirates.
Effective 29MAR, Etihad will offer flights to
New Zealand by code sharing on Qantas
flights between Melbourne and Auckland.
EY will also place its code on selected QF
domestic services operating beyond Etihad’s
three Australian gateways, Sydney,
Melbourne and Brisbane.
Qantas, subject to approval, will place its
code on all 21 services operated by Etihad
between Australia and Abu Dhabi, as well as
on selected EY flights to Amman, Bahrain
and Beirut. Members of the Qantas Frequent
Flyer program will be able to earn points on

all Qantas codeshare services covered by the
agreement.
As aviation commentator Ben Sandilands puts
in his Crikey blog: “…by code sharing with
Etihad, which is Emirates’ ambitious spare-
no-expense competitor, Qantas does even
more than gain really convenient connections
to Jordan (Amman) Lebanon (Beirut) and
Bahrain. It taps into the geographical
convenience of a hub in Abu Dhabi that is
being run as a growing UAE rival to Dubai, a
mere 99 kilometres away at the other end of
one of the more exciting autobahn boy racer
experiences the world has to offer. Could this
be the long awaited sign that a Qantas
management is going to circumvent where
possible the Heathrow horrors?”

The Walshe Group GSA for  Etihad
Etihad Airways, the national airline of the
United Arab Emirates, says it has strengthened
its global reach to New Zealand with the
signing of the Walshe Group as its new general
sales agent. Under the agreement, the Abu
Dhabi-based airline says it will partner with
The Walshe Group to offer travellers from
New Zealand dynamic fares and greater
access, via Australia, to Etihad’s growing
network.
Since launching services to Australia in
MAR07, Etihad Airways has grown to operate
11 flights per week from Sydney and three
flights per week from Brisbane. From 30MAR,

Etihad will commence daily flights from
Melbourne.
Etihad (“united” in Arabic) currently offers
flights to 50 destinations in the Middle
East, Europe, North America, Africa and
Asia. Call 09 977 2207 and email
etihad@walshegroup.com

Qatar Airways has announced at ITB
Berlin that it will operate non-stop B777-
200LR services from Doha to both
Sydney and Melbourne to coincide with
the change to Northern Winter
schedules.

The Latest Microsoft Goodies
in EK’s e-zone
Emirates has unveiled its new e-zone in the
Business Class Lounge at Dubai’s Terminal
3.
The innovative e-zone features exclusive
technologies developed in association with
Microsoft Gulf at the ‘Dubai Innovation
Lab’, including gaming from Xbox 360 and
the latest Microsoft Surface computers
which will begin selling in some European
and Middle Eastern countries.

Emirates Airline is reducing frequencies on some services to China. From
29MAR, it is cutting one flight per week on its routes to Beijing and Shanghai,
and a further one flight per week on each route from 01JUL. This will leave EK
with a 12pw schedule on each of the routes. Its daily service to Guangzhou is
unaffected by the review of operations.

Virgin Blue shares this week dropped to a
record low of just 18.5 Australian cents,
making the company the worst
performing (or the biggest bargain)
airline stock in the Asia Pacific region.
DJ’s share value has fallen nearly 38% since
the beginning of JAN09.
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DUD Gets $239 Tasman Fares
Air New Zealand this week slashed its long-
term transtasman airfares for direct flights
from Dunedin by nearly a quarter in an effort
to boost passenger numbers on “half-empty
planes.”
The Otago Daily Times says the airline has
begun a major advertising campaign aimed at
increasing pax numbers by as much as 15%.
“We have not held anything back in our
efforts,” Air New Zealand Tasman Pacific
general manager Glen Sowry told the ODT.
Transtasman flights from Dunedin to Sydney
(previously $304), Melbourne ($289) and
Brisbane ($290) have been reduced to $239.
Air New Zealand last month announced it
was suspending its twice-a-week Dunedin-to-
Sydney service from 16APR-24OCT09, and
reducing its Dunedin-to-Brisbane flights to
one service a week during MAY and JUN.
Mr Sowry at the time said the airline could
not continue to fly half-empty planes.

£20 Charge for Ryanair
Check-in
Ryanair is doubling its airport check-in fee to
£20 per person per flight, hoping to
discourage passengers from using it. From
01OCT, airport check-in will be phased out
completely at all Ryanair airports.
The airline says 75% of its pax already use
web check-in and the removal of the facility
will  allow it to reduce its airport and
handling costs and keep fares down.
From next week, pax who check in online
with only carry-on bags will not pay a fee,
but those with bags to check in will pay £5
per person per flight.
Those who wish to use airport check-in will
be charged a fee of £10 per person per flight
at the time of booking.

Delta Signals Capacity Cuts
Delta Air Lines, which announced a US$1.4
billion loss in January, is to cut international
capacity by an extra 10% from SEP09,
targeting its Atlantic and Pacific networks,
which are weak in revenue.  The cuts are on
top of a decrease announced in DEC08.
In a memo to workers, DL said it would need
to “reassess” staffing needs as a result of the
reductions, and hopes to achieve any future
staffing reductions through voluntary
separation.

ATWOnline reports that China Eastern Airlines is considering joining a global airline
alliance in an effort to improve its financial performance. The airline’s chairman Liu
Shaoyong told reporters in Beijing that the Shanghai-based carrier is scheduled to
evaluate the three global alliances in June in order to find the most ‘suitable’ fit.

Following our story on Qantas offering
Kiwis free frequent flyer membership,
Phil Boeyen at Pacific Blue has emailed to
say his airline’s Velocity Rewards
programme is always free to join and will
soon be the only programme (once QF
departs) to reward NZ domestic flyers on
every seat, every flight.

Record Loss for Cathay Pacific
The Cathay Pacific Group have just
announced an attributable loss of HK$8.558
billion (approx NZ$2.194.billion) in 2008,
compared to a profit of HK$7.023 billion
(NZ$1.32 billion) the previous year. The
2008 result is a record annual loss for CX.
Group turnover rose by 14.9% to HK$86.578
billion (NZ$22.19 billion) in 2008. Business
in the first six months of the year was
generally strong, but extremely high fuel
prices in the first half of the year and a
plunge in both passenger and cargo demand
in the second half as a result of the global
financial crisis adversely impacted the
financial results.

The Greek Government has accepted a
€177m bid for its unprofitable carrier
Olympics Airlines from Marfin, a Greek
investment fund, having rejected a bid
from Aegean Airlines.
The deal is subject to approval by the EC
but if its goes ahead it will rescue an
airline founded in  1957 by legendary
shipping magnate Aristotle Onassis.

PAL Expands Ops
Philippine Airlines says it is increasing
flights to Canada, the United States and on
key domestic routes despite the global crisis.
PR’s service to Vancouver, currently five
times a week, will become a daily from
23MAR, and the carrier will also add a flight
a week to both Los Angeles and San
Francisco over the summer, taking weekly
services to 10 and eight respectively for
those cities.
Its budget carrier offshoot PAL Express will
operate more domestic routes, particularly to
island destinations, which are a big tourist
draw.

Star Alliance is expected to cut

the price of its lead-in Round

the World fares this weekend

by 17%.

Virgin Atlantic Ponders
Europe Shorthaul
ABTN reports that Virgin Atlantic is
considering launching a short haul network
in Europe in the next two or three years. The
airline is apparently also looking to expand
its range of long haul destinations with South
American cities near the top of the list.
Paul Charles, director of communications for
Virgin, told ABTN that longer term, VS
wanted to expand its fleet - it already has 38
aircraft and has ordered six A380s and 15
B787-9 Dreamliners - and its long haul
destinations. “Certain South American”
cities had been discussed while there was
also a possibility of flying to Thailand as
well as other cities in Australia besides
Sydney.

Royal Brunei Airlines has released special
“S” class fares to Dubai ($1555 – 26APR-
30NOV09) and London ($1652 – 01OCT-
30NOV) with sales until 25MAR09.
All return travel is to be completed by
09DEC09. Fares include fuel surcharge but
not airport taxes. Consolidators have the
details.

American Airlines plans to lay off 323
flight attendants from 01APR after an
insufficient number of employees
accepted voluntary leave or retirement.

The Association of European Airlines has
welcomed the European Commission’s
decision to suspend the 80/20 airport slot
utilization provisions, due to the drop in
traffic since the end of 2008. The 80/20
slot rule states if an airline doesn’t use a
slot for at least 80% of the time, then it will
lose it.
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CRUISING
Pacific Dawn Lights Up the High Seas

First All-Gay Trans Tasman Cruise
Hollywood-based Atlantis Events, which
claims to be the largest gay and lesbian tour
operator in the world, hosting some 20,000
guests annually, is chartering HAL’s
Volendam next summer for the first all-gay
cruise from New Zealand to Australia.
Atlantis Events say they sold the first 1000
berths in just three days.
The 11-day Sail into Sydney’s Gay and
Lesbian Mardi Gras cruise departs Auckland
17FEB10 and cruises via Wellington,
Lyttelton, Port Chalmers and Melbourne
before arriving in Sydney in time for the big
parade.
Atlantis has held an allocation of staterooms
for sales to New Zealand and Australian
passengers until 01APR09.
www.atlantisevents.com

The entertainment line-up onboard P&O
Cruises Pacific Dawn has taken on a new
light with the introduction of a program of
laser light shows.
The new sound-and-light show, viZion,
transforms Pacific Dawn’s three-level atrium
three times every cruise.
During a viZion show, strobes of light dance

around the darkened atrium to the beat of
music while dancers in reflective costumes
partner with the lasers to create a spectacular
effect.
The shows were designed exclusively for
P&O Cruises by Oracle Attractions, an
Australian company responsible for some of
the world’s largest laser light displays .

The number of Australians taking a
cruise holiday surged by 26% last year to
reach a record 330,949 passengers,
according to new statistics released
yesterday.
The International Cruise Council
Australasia will release its New Zealand
stats next Tuesday.

25% off Antarctica Expeditions
G.A.P Adventures has introduced a 25%
saving on all 2009-10 Antarctic Expeditions
voyages.  Applies to new bookings only,
made between 10MAR and 30JUN09, for
sailings until 22MAR10.  M/S Expedition
prices start from $3908pp.

• Antarctica Classic, 11 days, Ushuaia
- Drake Passage - Antarctica
Peninsula - South Shetland Islands.

• Spirit of Shackleton, 20 days,
Ushuaia - Falkland Islands - South
Georgia - Antarctica - Drake
Passage. Visit vast penguin rookeries
and seal colonies.

• Beyond the Antarctic Circle, 13
days, Ushuaia - Beagle Channel -
Drake Passage - Antarctic Peninsula
- South Shetland Islands - Polar
Circle Crossing.

• Grand Voyage to Antarctica, 24 days,
Ushuaia - Falkland Islands - South
Georgia - Antarctica - Drake
Passage. Spend a day at a King
Penguin rookery and explore the
untouched coastlines of these remote
islands.

Saving applies to Cabin categories 1 to 4.
Subject to availability. Not combinable with
any other discounts or promotions.
Call the G.A.P Adventures GSA, Adventure
World, on 09-539 8100.

Singles Save when Cruising Alaska
Cruise West has dramatically lowered its
single cruise prices for Alaska’s Inside
Passage Cruises, on the Category A and AA
cabins only, on specific cruises and cruise/
tours aboard the Spirit of Yorktown and Spirit
of Endeavour, says Adventure World.
Cruise only, Tour 7A & 8A. Cruise + Denali,
Tour 7B & 8B.  Cruise + Denali + Prince
William Sound, Tour 7C & 8C. Applies to
new bookings only from 10MAR09. Subject
to availability.
Call Adventure World on 09-539 8102.

Creeping Delay for Aurora
P&O Cruises’ ship Aurora, which had been
sitting at Princes Wharf, and later Queens
Wharf, for more than five days with
propulsion bearing issues, finally sailed out
of Auckland last evening to complete its 93-
day world cruise. The 1700-plus passengers,
mostly Brits, who had been filling in the
days with sightseeing and shopping plus free
drinks on board, are now headed for
Honolulu and San Francisco. P&O had to
drop four ports on the cruise - Wellington,
Napier, Moorea and Papeete.

ACCOMMODATION

A record number of Australian travel
agents were welcomed onboard Carnival
Australia cruise ships during February - the
busiest month of ship visits yet.
Almost 2,500 travel agents were hosted
for walkarounds or educational voyages
on visiting Cunard, P&O and Princess
Cruises ships, 11 of which arrive in
Australia during the period 16FEB-02MAR.

Denizen – the New Hilton Brand
Hilton Hotels Corp has launched
a new luxury hotel brand,
Denizen, catering to “globally
conscious modern travellers of
the world” and confirmed that

active negotiations are currently underway to
bring it to Dubai, Abu Dhabi, Beverly Hills,
Buenos Aires, Istanbul, Jerusalem, London,
Mumbai and New York.
The website shows that its Denizen targets
comprise one of six individual personality
profiles -  The Nocturnal Socialite in
London, The Eco Innovator in Vegas, The
Cultural Cognoscente in Istanbul, The
Epicurean Explorer in Montreal, The Self-
Realized Maverick in Hollywood and The
Techno[mad] in New York.

InterContinental Hotels Group is to
build a 1,000-room Holiday Inn in
Moscow, due to open in 2014. Set to be
the world’s biggest Holiday Inn, it will
be located in Crocus City, a retail and
leisure complex in the rapidly develop-
ing Krasnogorsk area of Moscow.
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Best Western has just released its new
Accommodation Directory. The 2009 –
10 Directory comes with a new 14-page
section called Driving In Australia,
featuring detailed maps and route
details to Australia’s must-see sights.

Crowne Plaza Queenstown has
teamed up with Shotover Jet to offer
a new ‘Queenstown Thrill Therapy’
package. Guests can enjoy two nights’
accommodation, including
complimentary breakfast daily, and
‘Catch the Canyons’ with two
Shotover Jet rides from only $239 per
night. Packages are subject to
availability and conditions apply.

Accor Announces Senior Appointments
Accor has announced a series of related
appointments:
Rob McIntyre has been appointed Area
General Manager - Central North Island
and General Manager, Novotel Rotorua
Lakeside & Ibis Rotorua.
Rob has more than 15 years experience in
the hospitality industry and joined Accor in
2002, during which time he has held a
number of GM roles both in New Zealand
and the UK, including his most recent role
of GM, Novotel London Tower Bridge.
Lee Pearce has been appointed GM,
Novotel Wellington effective 18MAR. Lee
has been with Accor for almost 15 years
ago and has held various GM positions in
both Australia and New Zealand. Last year
he was awarded one of Accor’s most
prestigious international awards, a Silver
Bernache for his commitment to the
environment and sustainability. Lee was
most recently GM of Ibis Wellington.
Nathan Frost has been appointed GM, Ibis
Wellington. He has more than 12 years
experience in the hospitality industry and
joined Accor in 1998. Since this time
Nathan has completed the Vivier National
Management Traineeship and has held a
number of senior management roles in
Australia and New Zealand, including his
current position as GM at Formule 1
Auckland.
Zac Lumsden has been appointed GM,
Formule 1 Auckland. Zac has since held a
number of senior management positions
within the Accor group, most recently as
Hotel Manager at Princes Gate Rotorua
(which left the Accor network in late
DEC08).

James Cook Hotel Grand Chancellor in

Wellington has announced the

appointment of Susan Roberts as the

new Director of Sales, who commenced

employment on Monday. 

Ms Roberts most

recently headed

up the Wellington

corporate office

for Malaysia

Airlines and prior

to this working for

several major

TMCs in

Wellington and

London.

GREEN MATTERS

Ocean Views Resort,
Caloundra
The new Ocean Views Resort, which
opened last October, boasts one of
the best locations in Caloundra.
Situated in Bulcock Street, it is only
metres from the waterfront
boardwalk and just a stone’s throw
from Bulcock Beach and the
Pumicestone Passage.
The resort offers Hotel Rooms,
Suites, Studios and 1, 2 and 3
bedroom Apartments. Guests can
enjoy the resort style facilities with a
15m heated lap pool, pool bar, gym,
sauna, a rooftop terrace with BBQs
and a day spa.
www.oceanviewsresort.com.au.

Best Western Seachange Apartments
Best Western has branded an addition to its new range of
self-contained apartments – Best Western Seachange
Apartments on the Sunshine Coast.
The apartments, located 100m from Coolum Beach,
command ocean views and offer easy access to the clubs,
shops, cafes and restaurants of the beach CBD 500m
away.
Perfect for business travellers or holiday-makers, Best
Western Seachange Apartments features fully self-
contained one and two bedroom apartments and larger
family room. All apartments feature full kitchens,
laundries and spacious lounge areas, private balconies,
cable TV, CD and DVD players, high-speed wireless
internet and some apartments feature private rooftop
areas with spas. The property features a lap pool, beach-
entry pool and a spa pool.
www.bestwestern.com.au/seachange

Air New Zealand this week flew a demonstration Tailored Arrival into Los Angeles International
Airport to prove the viability of the procedure into what is one of the world’s busiest airports.
The LAX trial follows the success of a Tailored Arrivals initiative into San Francisco Airport, in
which Air New Zealand has been participating since JAN08.

Back Issues of TravelMemo
can always be viewed

in the Archive
on our website

Rare Birds to Fly the Coop
Twenty rare pateke/brown teal were being
flown to Milford Sound this week as part of a
sponsorship agreement between Real Journeys
and the Department of Conservation.
The birds were in a pre-release holding facility
at Isaac Wildlife Trust in Christchurch,
awaiting their journey to the wild habitat of
Fiordland National Park.
Weather permitting, they were to travel to
Queenstown on a commercial flight yesterday
before flying to Milford Sound with Real
Journeys. From there, they will take a short

Valley - close to the Milford Track.
There are currently fewer than 1800 pateke
living in a wild state in New Zealand, making
them New Zealand’s rarest waterfowl species
on the mainland. The 20 birds making the
journey to Fiordland have been raised by the
DoC’s Pateke Recovery Group.
Real Journeys Milford Flightseeing chief pilot
Dave Cross said he was more than happy to
help out with the transfer. “It’s great to be able
to give something back to Fiordland.”
The main challenge would be keeping Norman
the Hangar Cat occupied elsewhere for the day.helicopter ride to their new home in the Arthur
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Lloyd Tremain Memorial

Travel Industry

Bowls Tournament 2009

The 25
th

 Anniversary Travel Industry Bowls day was held at the

West End Bowling Club in Herne Bay, Auckland, last Friday 6
th

 March.

The 25th Travel Industry lawn bowls tournament

was held at the WEST END Bowling Club in

Herne Bay and attracted a wonderful turnout of

teams despite the rain.  The previous 24

tournaments had, remarkably, been held in fine

sunny weather each year and everyone credited

this to Lloyd Tremain.

Lloyd was a long serving industry stalwart who

previously organised the tournament until he

passed away several years ago.

With the advent of the afternoon sun, a

shortened informal bowls tournament was

held and ruled out the awarding of trophies.

However, there was enough play to allow the

traditional corner-to-corner “bowl off” for

the two main prizes of the event.

A special medal each

was presented to Peter

Moore (Target Travel)

and Richard Elliot. Both

had attended each and

every tournament for

the 25 years.

The President of the Auckland SKAL Club,

Tony Smith, made a special presentation to

the West End Bowling Club of a brass Ships’

Clock – as a memento of the long and happy

association between the industry and the

club. The club plans to mount it over the bar,

which all the travel industry attendees

thought most appropriate.

The teams used brain instead of brawn and,

after lunch, as luck would have it, the rain

stopped, and the green-keepers rushed about

with squeegees and rollers and somehow

managed to prepare the greens for afternoon

play.

The winners of the quiz were the Vanuatu

Vibrants, whose team was reduced in

numbers due to the quizmaster’s ineligibility

to enter. The Pirates provided an added

attraction as they elicited the services of a

wench for the day. The Pirates’ wench helped

the quiz organisers, sold raffle tickets and still

managed to minister to the Pirates’ every

whim – mostly centered on supplying them

with drinks all day.

The bar area was filled

with lots of damp nurses,

patientless doctors,

wanton Roses of Tralee

and happy pirates as the

organisers put into

action the wet weather

back up plan.

The bar did brisk

business and the teams

did battle in a game of

Travial Pursuits.

The organiser of the

tournament, Tim Butcher

(Travel Directions)

teamed up again with

Richard Elliot (Air

Vanuatu) as question

writer and quizmaster,

respectively - roles they

had performed on

several occasions

together for the NZITT

evenings.

THE WINNER: was LAWRIE FAWCITT, who won a trip for two to

Vanuatu. The package consisted of two Tickets on AIR VANUATU to Port Vila,

4 nights accommodation at IRIRIKI ISLAND RESORT and SPA in a Deluxe

Ocean View Room (overlooking Snorkeler’s Cove), Breakfast each day and a

$200 2-for-1 Iririki Pass with return airport transfers supplied by LIFESTYLE

HOLIDAYS.

RUNNER UP:   was JIM MONAGHAN who won a 4-Night Cruise for two

on CARNIVAL PARADISE – Los Angeles – Catalina Island – Mexico – Los

Angeles, including port taxes and, of course, all meals and entertainment.

SEE ALL THE PIX ON THE NEXT PAGE

Fittingly, the team that won the right to contest the bowl off was the team

that travelled the furthest on the day.  The Waikato Winners, from the

Hamilton SKAL club, battled the elements (and the Southern Motorway in

rush hour) to get there despite knowing the chances of any play were very

marginal at best.  They were richly rewarded.
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INDUSTRY
Timely Escape for Travel Agents
The boutique Muri Beach Club
Hotel invites retail & wholesale
travel consultants to experience the
real ‘Rhythm of Rarotonga’ with an
escape offer of NZ$99 per room per
night for stays in DEC09 and JAN10.
The privately owned Muri Beach
Club Hotel enjoys the best stretch of
beach on the Muri Lagoon and
beachfront rooms have stunning
views over lagoon and motus.

Amenities include a fine dining
restaurant for breakfast, lunch and
dinner specialising in Pacific Rim
cuisine; Lagoon Lounge, a large
central swimming pool, Beauty &
Spa, Business Centre, shopping,
Aqua-Center, Tour Desk, Rental
Vehicles and 24-hour Reception.
Call World Resorts of Distinction on
(61-7) 5524 5222 or email
sales@wrd.com.au.

TATS Industry Specials
Tranz Scenic Rail
Exclusive to TATS Club Members
PLUS one Companion
The TranzAlpine $35
The TranzCoastal $25
The Overlander $35
All prices are one way per person
one.
$5 per person per sector service fee
applies to all bookings.
Valid for sales from 16MAR09 and
for travel to 31MAR10
The Sebel Suites Auckland
Prices start from $150+GST per
room per night based on share twin/
single occupancy
Valid for travel to 31DEC09
Eligibility:  IATA Travel Agents,
IATA Airline Staff, NZITT Members,
International Car Rental Staff,
International Hotel Staff, Cruise Line
Marketing & Reservations Staff,
SKAL Members

Quay West Suites Auckland
Prices start from $195+GST per
room per night based on share twin/
single occupancy
Valid for travel to 31DEC09
Eligibility:  IATA Travel Agents,
IATA Airline Staff, NZITT Members,
International Car Rental Staff,
International Hotel Staff, Cruise Line
Marketing & Reservations Staff,
SKAL Members
The Sebel Trinity Wharf Tauranga
Prices start from $150+GST per
room per night based on share twin/
single occupancy
Valid for travel to 31DEC09
Eligibility:  IATA Travel Agents,
IATA Airline Staff, NZITT Members,
International Car Rental Staff,
International Hotel Staff, Cruise Line
Marketing & Reservations Staff,
SKAL Members

For all deals, see www.tats.co.nz for full details.

New Recruit at World Journeys
World Journeys has announced a new addition
to their Marketing team – Chris Mostert.
Having been born in Zambia, raised in
Zimbabwe and most recently worked for
Wilderness Safaris in South Africa, Chris has
travelled extensively in southern Africa, but has chosen NZ as
his new home.  Delving further back there’s a Grandfather who
captained the first successful Springbok Rugby tour to NZ in
1928.
Marketing Manager Caroline Clegg says “We’re delighted to
have Chris onboard with the invaluable knowledge and skills he
brings to the role, and look forward to further strengthening our
marketing activities and agent support in this market.”

Last Chance: Lufthansa
Book & Win Competition
Agents have until 5pm today Friday 13th

March to be in to win one of three 42in
Plasma TVs from Samsung. The full
details are at www.lufthansaexperts.com

Lufthansa Limerick Liquor Lark
Lufthansa is giving a bar tab away
An agent will win and take friends out to play
The task is as simple as writing a limerick
The bar is your choice so take your pick
Good luck and have a great St Pat’s Day !

To celebrate Lufthansa’s great airfares to Dublin, agents are invited
to compose a Limerick about ‘Lufthansa’ and be in to win a $200
bar tab of their choice. Full competition details are online at eXperts
in the competitions section. Entries close Tue 16MAR09 at 5pm.

LATE BREAK
Latest figures from the Australian

Bureau of Statistics show that

outbound business travel fell 24% in

January compared with a year ago.

The number of Australians heading

overseas for conventions and

meetings was particularly hard hit:

down 38% on the previous year.

The Acropolis in Athens has been

closed for the fifth time in two weeks

as site employees take strike action

over pay.

Carnival Cruise Lines has named

Seattle as its base for all Alaska

cruises. The line had previously based

its ships in Vancouver and Whittier.

Indonesia has grounded all MD-90 jets

operating in the country following two

accidents in as many weeks involving

Lion Air, the country’s only operator of

the ageing jets.

Singapore Airlines plans to park 17 of

its planes and has asked its 14,000

employees to volunteer for up to two

years unpaid leave. They have until the

end of the month to decide.
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