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It’s all there at
www.thailand.net.au

Australia’s favourite

now wants to be your favourite

Register to book online now at
www.driveaway.co.nz

your favourite
WHOLESALER

now wants to bebe
WSELF DRIVE 

WHO?

Toll Free 0508 100111 
info@innovative-travel.com 

 

First Class & Deluxe River Cruises 

* Europe * Russia * China 

Per couple  
Book & pay 28 Feb 09 

FIJI EDUCATIONAL

Tourism Fiji invites
Registered & Certified

Matai Specialists

CLICK HERE
TO DOWNLOAD DETAILS

23-28 March 2009

- Five itineraries -

2008/2009

Self Drive and Seat-in-Coach
Discovery Holidays
Inspiring Customised Holidays
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5 days South Island

Now from $504 (hostel)
  $673 (motel)
  $954 (hotel)

self drive, share twin, per person
(Quote TR C15)

NZ Inbound Travel 
A Top Little Earner

Tollfree 0800 115 670
For bookings & brochures
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HELEN CAMBELL
Tel: 09 966 2549 DDI
staff@topdog.co.nz

Doggone It!
Have we got Roles for You.

Travel Recruitment Specialist

www.topdog.co.nz
CLICK HERE

Visit our website
to check out the variety

Culture Clash: Auckland vs Wellington
Positively Wellington Tourism has taken JAFA-journal Metro
magazine to task over its assertion that Auckland is the new cultural
capital of New Zealand. Especially when Metro says that Wellington’s
cultural capital reputation is simply a result of the city doing ‘a good
job of talking it up’.
“It’s a nice pat on the back, but still complete rubbish,” says
Positively Wellington Tourism Chief Executive David Perks.
“We’re good, but we’re not that good.”
Positive Wellington Tourism then sets about providing some hilarious
balance to Metro’s points of ‘cultural comparison’:
While Metro concedes Wellington has Peter Jackson among its heavy
hitters, it finds the ranks of cultural leaders are thinner than in
Auckland.   PWT responds by asking how these leaders are defined:
“Are we talking internationally-acclaimed Oscar and Grammy
winners or Shortland Street stars?”
Metro: “Wellington is rightly known for the people in funny costumes
at the Sevens rugby but it shouldn’t be seen as the nation’s cultural
hub.”
PWT: “And Auckland shouldn’t host international soccer matches.”
Metro: Auckland is host to at least 19 major or nationally significant
arts events. Wellington has five.”
PWT: “We would be interested to hear what Metro considers a ‘major
or nationally significant arts event’ given that AucklandNZ.com lists
the Helensville A&P Show and a Teddy Bears Picnic in their major
events section.”

http://www.travelmemo.co.nz/voucher.php?voucher_id=391
http://www.thailand.net.au
http://www.driveaway.co.nz
mailto:info@innovative-travel.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=392
http://www.southpacifictravellers.co.nz
http://www.topdog.co.nz
http://www.travelmemo.co.nz/voucher.php?voucher_id=391
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Visiting Friends and Relatives – Good for NZ
Visiting Friends and Relatives (VFR) is the
largest traveller group after the Holiday
market. In the year to SEP08, all VFR
travellers spent a total of $3.5 billion in New
Zealand. Of this, $2.3 billion was spent by
domestic travellers and $1.2 billion by
international. Over the same period, Holiday
travellers spent $6.4 billion ($3.3 billion
international and $3.1 billion domestic).*
In terms of international arrivals, VFR
travellers have performed well lately, being
up 4.2% in the year to DEC08. Compare this
with Business arrivals which fell by 5.0%
and Holiday arrivals which fell by 2.2% over
the same period.
Despite its valuable contribution to the New
Zealand tourism industry, the VFR market is
often neglected and not well understood.
One common misconception is that VFR
travellers only stay with friends and relatives
and so do not spend very much. In fact, the
Regional Visitor Survey (RVM) shows that
around a third (30%) of VFR travellers paid
for their accommodation. It also found that

those travelling in larger group sizes were
more likely again to stay in paid
accommodation.
VFR travellers have a higher than average
length of stay. For instance, international
VFR respondents to the RVM stayed an
average of 14.4 days in the region compared
to 6.8 days for those on Holiday.
VFR travellers are, for the most part, just as
likely to seek out and experience all that
New Zealand has to offer. They are more
likely to explore wine and food, but less
likely to experience sightseeing, adventure
activities or Maori tourism. They also
encourage their hosts to get out and about,
further stimulating the economy.
In the current economic environment, the
VFR market holds good prospects for New
Zealand tourism. VFR arrivals are holding
up well compared to other traveller types,
and may be easier to attract during this time.
Often the decision to visit friends and family
is not entirely discretionary so is less likely
to be postponed than a holiday.

*Data sourced from the Ministry of Tourism’s International Visitor Survey
and Domestic Travel Survey (YE SEP08).

Dart River Jet Safaris has been given the
all-clear to return to the water after one of
their boats flipped near Glenorchy. Three
of the 18 passengers on board the boat
received minor injuries when the boat
rolled near the Dart River bridge.
David Kennedy, southern regional general
manager for Ngai Tahu Tourism, which
runs the company, said this was only the
company’s second incident in 20 years of
operation. In that time they have taken
more than 300,000 passengers up the Dart
River.

Lake Wanaka Tourism Appoints Helmore
Lake Wanaka Tourism has named James Helmore as its new
general manager, taking over on 30MAR from John Alldred,
who has resigned.
Mr Helmore was sales and marketing manager at Skyline
Gondola Restaurant and Luge and, before that, with
nzski.com.

Ellerslie Aims for World’s Top Five
When the gates open in North Hagley Park,
Christchurch on 11MAR for the 14th
Ellerslie International Flower Show, the
stage will be set to develop the Southern
Hemisphere’s largest garden show into one
of the top five garden shows in the world.
Christchurch bought the event in NOV07 to
reclaim and enhance Christchurch’s image as
the Garden City and to develop Ellerslie into
one of the world’s most prestigious garden
shows.
With more than 80 horticultural exhibits -
including 28 gardens - Ellerslie 2009 will be
the biggest in the Show’s 14-year history and
is guaranteed to wow the thousands of

visitors from throughout New Zealand and
overseas.
Ellerslie Managing Director, Dave Mee, said
with a new venue, a new city and emphasis
on creating a world-class event, Ellerslie has
begun its journey to be recognised as among
the top five garden shows in the world.
“The 2009 Show, while retaining many of
the successful elements of past shows,
reflects the new southern location for
Ellerslie through the Taste of the South, the
Show’s partnership with the Christchurch
Festival of Flowers and exhibition garden
designs which celebrate southern flora.”
www.ellerslieflowershow.co.nz

96-year-old Otto Lazar, an Austrian-born
Melburnian, last week became the oldest
passenger Shotover Jet has taken in its 39
years of operation. He pronounced the
world’s most exciting jet boat ride “the
highlight of my life!”
Here on an 18-day tour, this is Mr Lazar’s
4th visit to NZ and second visit to
Queenstown. 
Shotover Jet GM Clark Scott (Scotty)
visited him at the Novotel Queenstown
Lakeside with a few mementos of his trip
before he headed on to Milford Sound.

http://www.travelmemo.co.nz/voucher.php?voucher_id=391
http://www.travelmemo.co.nz/voucher.php?voucher_id=391
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“We want your company....”
FREEPHONE   0800  538-466

     Email : reservations@jetpark.co.nz

Tel: 09 275 4100

Fax: 09 275 3291

PO Box 53-051

Auckland

International Airport

www.jetpark.co.nz

�

Free 24-hour Airport Shuttle Service

�

24-hour Reception & Porter Service

�

Qualmark Four-Star Rating

�

Close to Onehunga Mall’s Dressmart

Complex - Factory Outlet Stores

�

90 Deluxe Rooms Ideal for the

Corporate Traveller

�

�

Complimentary 14-day Car Storage

�

Te Maroro Restaurant &

Indaba Lounge Bar

Not on Flight Paths

Free Access & Transport to Local Gym

Conferencing Facilities

Catering for On-Site Functions

�

�

�

Hotel Corridor and Room Upgrades.

The recent Christmas break provided a perfect opportunity

for us to refurbish our corridors.

All three floors of the original hotel wings now have new carpet.

Furthermore, all walls and doors have been repainted in the

lighter color scheme used in the new Deluxe South Wing that

opened last year.  This work is the final stage in linking up our

three wings by creating a similar look and feel in these spaces.

Hallmark of Excellence in Beef & Lamb

Awarded to Te Maroro Restaurant for 2009.

Introducing Our New Staff to You.

Subscribe and win.

Visit our website and subscribe to our e-newsletter and

you will be entered into our regular lucky draws to win

one night’s accommodation in a deluxe room.

www.jetpark.co.nz

The Cullinan wing of Deluxe Rooms is

undergoing maintenance; tiling is being repaired

and the original flat-screen TVs are being

replaced by larger 32-inch ones.

All Premier and Overnighter rooms will also

have flat-screen TVs.

The Overnighter rooms will be spruced up

with new three-up sheeting and bed throws.

We have received many guest comments about the high noise

levels in some of our rooms that face towards the road and/or

neighbouring businesses areas. We are pleased to advise that all

the windows of these rooms are having a double glass panel

structure installed and noise levels have decreased significantly!

We would like to welcome Lance Zackey who has joined

Lynn and Fidel in the Sales & Marketing Department as a

Business Development Manager.

Lance hails from South Africa

where he was the Sales &

Marketing manager for Rove

Africa.

He will be looking after our

Wholesale/IBO market, South

Island, and some North Island

Regions, as well as growing

new corporate business.

in our menu items.

 We released our Summer Menu

in January and hope you will get

the opportunity to try some of

the excellent dishes prepared by

our talented chefs!  Our

restaurant is open for breakfast,

lunch, dinner, and caters for in-

house functions.

We are delighted to announce that our restaurant has once again

received this award from NZ Beef and Lamb to acknowledge

excellence in our preparation and presentation of beef and lamb

 We would also like to

welcome Amina Tini and

Vinita Devnani to our

reception team .

It’s always fun in Reservations

Elaine, Mata, Emma, Tere & Sose

http://www.travelmemo.co.nz/voucher.php?voucher_id=391
http://www.travelmemo.co.nz/voucher.php?voucher_id=391
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Maui’s latest Merc
Maui Motorhomes has
introduced new 4 and 6-berth
Mercedes-Benz models to its
New Zealand fleet. The two
latest models joined the Spirit 2
toilet/shower Mercedes as part
of what Maui Motorhomes says
is its $50 million commitment
to delivering the highest quality
holiday experience, reinforcing
the company’s position as a
leader on environmental
sustainability within the tourism
industry.
The latest models are part of the
next generation of low

emission, fuel efficient, diesel
powered Sprinter vans from
Mercedes-Benz.
Maui Motorhomes Brand Manager,
Angela Taylor said reports so far
indicate the new vehicles are a hit
with customers, especially the
easy-to-drive automatic
transmission.
“The vans also have great awnings
for outdoor living, TV screen and
DVD player, and the 4-berth
features diesel heating which will
be perfect for those in a few
months time looking for a winter
ski holiday.”

Bookings made now can take
advantage of Maui Motorhomes’
Dazzler special of 20% off all
holidays taken before 31MAR09.
To book this special for travel in
either New Zealand or Australia,
call the Maui Reservations team
24/7 on 0800 651 080 and quote
DAZZLERM, or for bookings
including the Maui Premium
Package please quote
DAZZLEINCM. Bookings must
be made before 27MAR09.
For more info contact your
Account Manager or email
nzinfo@maui-rentals.com.

Forward Bookings Robust for MCC
Winter is looking bright for the
Marlborough Convention Centre with some
larger and longer conferences bolstering the
booking sheets.
Brett Inkster, General Manager of both the
Marlborough Convention Centre and Scenic
Circle Blenheim Country Hotel says the
APR-AUG period is already busy and is
expected to get busier.
“Forward bookings are looking robust with
May already showing four weeks of back to
back conferences, many of which are over
three days and with groups in excess of 150
people,” says Inkster. “Add to that the trend
we are seeing towards late bookings and we
look set to be in for a good winter.”
Those booked for multi-day conferences
include the ASB Agribusiness Conference,
the Motel Association of New Zealand, the

Aviation Industry Association of New
Zealand and the New Zealand Institute
of Medical Laboratories. Other high
profile events include the
Masterbuilders, Master Builders House
of the Year and the Holiday Parks
Association conferences.
In addition to securing the conferences,
the Marlborough Convention Centre’s
accommodation booking service is
expected to book large numbers of room
nights in the region for out-of-towners
attending the conferences. One of the
May conferences alone is expected to
require 700 room nights.
Footnote: Marlborough Convention
Centre is managed by Scenic Circle
Convention Services, a subsidiary of
Scenic Circle Hotels.

Marlborough Convention Centre

Scenic Circle Blenheim Country Hotel

AUSTRALIA

Maui Spirit 6-berth

Spectacular Ocean Views at
Kirra Surf Apartments
Kirra Surf Apartments offers 1, 2 or 3
bedroom luxury beachfront apartments and is
situated right on Kirra Beach. All apartments
have ocean views with vistas of Surfers
Paradise and the rolling hills of the
Hinterland.  This spectacular location is five
minutes from the Gold Coast Airport and 30
minutes from central Surfers Paradise.
Restaurants, cafes and fine dining are all
nearby and there is plenty of retail therapy to
satisfy the expert shopper.

Notwithstanding the current
economic climate AIME 09, the
17th Asia-Pacific Incentives &
Meetings Expo, held in Melbourne
last week, was a record breaker
with both visitor and exhibitor
numbers up on last year.
Exhibitor numbers rose to 868, a
5.5% increase on AIME 08.
Unaudited total attendance figures
were up by 9.6% on last year, with a
record 3,584 trade visitors,
including 467 Hosted Buyers,
visiting the two-day event.

Shortlife Business Class
Fares to Aussie
Air New Zealand has released Shortlife
Business Class fares from AKL, WLG, CHC,
HLZ, DUD and ZQN to selected points in
Australia for sales to 06MAR09.

http://www.travelmemo.co.nz/voucher.php?voucher_id=391
http://www.travelmemo.co.nz/voucher.php?voucher_id=391
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Discover Australia’s 
Northern Territory Information Evenings

INCLUDES: Drinks, nibbles and prize draws every night.
REGISTRATION: Email tourismntnz@xtra.co.nz with the following details: 
Agency details, names of consultants & which venue you would like to 
attend 

Katherine                  Uluru / Ayers Rock        Kakadu         

Wildlife, wilderness, outback skies, 
Aboriginal art & culture.  We know 
what goes with the Territory.

Tauranga  Monday 23 February  Hotel on Devonport
Wellington  Tuesday 24 February  Duxton Hotel
Christchurch  Wednesday 25 February   Crowne Plaza 
Auckland  Thursday 26 February   Sky City
Hamilton  Friday 27 February  Novotel Hotel

Kangaroo Island
Lodge Joins All
Seasons
Accor Hotel group will
welcome Kangaroo Island
Lodge to its 21-strong All
Seasons hotel network from
01MAR with the property to
be known as All Seasons
Kangaroo Island Lodge.
The past year has seen
significant investment at KI
Lodge in refurbished rooms
and exteriors in preparation
for the All Seasons
rebranding, complementing
its established reputation for
F&B, quality facilities and
superb location.

Drive Mt Panorama at Dreamworld
Petrolheads can now make like Murph
and become King of the Mountain, at
least for a while. Dreamworld on the
Gold Coast now offers V8 Supercars
RedLine, Australia’s first full-motion
virtual V8 Supercars experience,
complete with a computer generated
Bathurst track and four V8 simulator
cars.
Greg Murphy was there with champion
drivers Cameron McConville, Craig
Lowndes and Jamie Whincup to launch
the new attraction and Murph was
eventually crowned King of the virtual
mountain with the fastest lap time of 2
minutes 22.22 seconds.
Fitted with collision detection and real
dynamic mechanical vibration, the
virtual ride straps challengers into a V8

Supercars racing world, with motion
cues supporting on-screen action.
The V8 Supercars race car simulator
borrows technology from aircraft
simulators used to train fighter and
airline pilots.
Drivers feel the vibration of the motor
and the pull of the controls against
asphalt as they pit themselves against
three other simulator cars and 21
computer-generated racing cars over a
six-minute virtual race. Guests can
challenge their favourite V8 Supercars
drivers, the leaderboard, and each other.
Three computer generated tracks mapped
on actual racing circuits will be available
on large display screens, with the first
two tracks preparing drivers for the holy
grail - Mount Panorama.

Green Freedom with Free Mercs
The Hotel Cairns, a 92-room, 4-star Queenslander heritage-style
resort hotel in the Cairns CBD, one block from the Esplanade, is
offering “green freedom”.
In an innovative Australian first, all guests now have free access to
drive five funky Mercedes Smart Cars and one cabriolet Smart Car
for those who like the wind in their hair. The uber-cool, Mercedes-
engineered and Swatch-designed two-seater Smart Car is officially
the greenest in Australia with the lowest greenhouse and air pollution
emissions of any car in the country.
The cars are available on a first come first
served basis; include unlimited mileage and
even a full tank of petrol. Simply turn the key
and go.
Business travellers already enjoy the free
wireless internet throughout The Hotel Cairns
and the hotel’s premium conference facilities.
To celebrate the launch of The Hotel Cairns
Smart Car, packages start from A$165 per
night in a Plantation Room.

http://www.travelmemo.co.nz/voucher.php?voucher_id=391
http://www.travelmemo.co.nz/voucher.php?voucher_id=379
http://www.travelmemo.co.nz/voucher.php?voucher_id=391
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All-Weather Gear for
Tassie Eco-Adventures
Winter is no longer a barrier for exploring
Tasmania’s coastline now that Tasman Island
Cruises has introduced Australia’s first eco-
tourism, all-weather adventure suits.
Owner, Robert Pennicott, and the manufacturers of
Antarctic Survival Dry Suits, used for Australian
Antarctic Division expeditions, have collaborated
to deliver cool climate comfort for the journey
from Port Arthur into nature’s playground.
Tasman Island Cruises, the new eco-voyage by
Tasmania’s multi-award winning experience Bruny
Island Charters, will provide passengers with the
exclusive all-weather adventure suits on
departures throughout the year.
Each journey with seafaring skippers and guides is
unique. Voyages capture the tallest seacliffs in the
southern hemisphere; an extravaganza of
endangered, endemic and foreign wildlife; to
mammoth caves carved by pounding waves over
millions of years.
The 42-seater ‘4WDs of the sea’, designed for
neutral ecological impact, venture respectfully into
the heart of a haul-out of 1000 seals; and guests
get to feel the spray of dolphins surfing the bow
wave; and watch hundreds of albatross soaring
close by; along with gannets, falcons and sea
eagles. http://www.brunycharters.com.au/

Gold Coast Revives
Convention Bureau
The A$40 million extension to the Gold
Coast Convention and Exhibition Centre
has virtually tripled the region’s capacity to
handle large conferences, incentives,
exhibitions and special events.

Emirates’ Wolgan Valley Resort
Scheduled for a soft opening in OCT09,
the Wolgan Valley Resort & Spa in the
Blue Mountains is a luxury conservation-
based resort in the Blue Mountains World
Heritage area. It is Emirates Hotels and
Resorts’ first hospitality development
outside Dubai.
The A$100 million project is being built
on the same principles as Emirates’
acclaimed Al Maha Desert Resort and
Spa, fully integrated into its environment,
and supporting wide-ranging conservation
practices focusing on endangered species
protection.
Bordered by two National Parks, Wolgan
Valley forms the centrepiece for unique
experiences of Australia’s wildlife, history
and cultural heritage.
The secluded resort will be Australia’s
must luxurious resort property, occupying
just two per cent of a 4000 acre
conservancy reserve.
It will feature 40 free-standing luxury
villas surrounded by private decks, each
with its own indoor-outdoor swimming

traditional rural Australian homesteads.
Rates are slated to start from A$1,600 per
night for a three-night stay.

Page 6

Paradise Palms Accom Opens
The A$20m Paradise Palms Resort and
Country Club at Kewarra Beach, north of
Cairns, opened the doors to its 4½ star, 96-
room accommodation last week.
Set in tropical gardens with swimming
pools, the property provides guests with
close access to the clubhouse’s newly
opened 59 Restaurant and Bar, pro-shop,
conference centre and the 18-hole golf

course. The facilities will be further
expanded to include a day spa, health club,
2000sq. m themed children’s playground
and mini golf.
To celebrate the opening, Paradise Palms
Resort and Country Club is offering a
special of A$99 per night (some conditions
apply), for travel until 30SEP. The deal does
not include housekeeping services.

pool. Its architecture is reminiscent of

The Gold Coast is now capable of hosting
delegations of up to 3500 and can also
service other major meetings, conferences,
exhibitions and incentive packages
concurrently.
Gold Coast Tourism CEO Martin Winter
says that a reinvigorated Gold Coast
Convention Bureau will oversee a new
strategic direction, with the region
intensifying its bidding arsenal in order to
attract more major association and
corporate event activity into the city.
The reintroduction of the GCCB is
supported by a recent $40 million extension
to the Gold Coast Convention and
Exhibition Centre (GCCEC) which has
virtually tripled the region’s capacity to
handle large conferences, incentives,
exhibitions and special events.
A new website -
www.goldcoastconventions.com - will be
fully functional by May and will offer a
one-stop shop catering to PCOs and major
event planners.
Business event hosting was collectively
worth more than A$504 million to the Gold
Coast economy in the 2007-08 financial
year.

http://www.travelmemo.co.nz/voucher.php?voucher_id=391
http://www.travelmemo.co.nz/voucher.php?voucher_id=391
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SOUTH PACIFIC
Fiji Law Change Encourages Marine Tourism

The Fiji Government last week approved
changes to legislation that will allow any
person, including non-citizens, to be
granted a Coasting Trade Licence. Where
tourism is concerned, this licence allows
vessels, including boats used for
sightseeing, snorkelling and other marine
activities utilised for the benefit of hotel
guests and to generate revenue, to go from

one port or place in Fiji to another, or
return to the initial port or place.
The Fiji Hoteliers Association says
changes make for an investor-friendly
environment, where the old Act deterred
potential investors because of their
difficulty in finding suitable Fiji citizens
to hold the required 51% of shares in a
venture.

Hot Deals to Tahiti
Tahiti Tourisme says it has a selection of
holiday packages flying Air Tahiti Nui.
Sofitel Resorts are offering five nights
and airfares in Tahiti for as little as
$1995pp share twin / double, with
similar packages to their resorts in
Moorea and Bora Bora. A special six-
day package includes all three locations,
with return airfares, domestic transfers
and bonus free daily breakfast for
$4,327pp.
Pearl Resorts and Spas is offering four
accommodation packages with inter
island flights and transfers to their
resorts in Moorea, Bora Bora, Manihi
and Tikehau. Starting from as little as
$2,310pp share twin / double, with a
bonus – free breakfast and dinner daily
in Moorea, Manihi and Tikehau and pay
four / stay five nights in Bora Bora.
Tahiti’s newest resort - Manava Suite
Resort - is offering a $1493pp share twin
/ double packages including airfares,
airport transfers bonus pay four stay five
nights.
Sale ends 06MAR09. www.tahiti.co.nz

Samoa Commits to US Flights
Samoa’s Minister of Tourism, Misa Telefoni,
has assured the New Zealand Government that
Samoa will make every effort possible to
promote Air New Zealand’s Apia-Los Angeles
flight, reports Radio New Zealand International.
The idea is to reduce as much as possible any
potential sums New Zealand may have to pay
for losses made on the weekly flight.
Under an agreement signed in Apia, labelled
the Tamarina Agreement, New Zealand will
pay for any losses on the flight for one year.
Air NZ announced last year that it would
withdraw the flight, which includes Tonga
unless the two Pacific countries agreed to
subsidize the flight.
Misa committed Samoa in writing to do its best
to promote the route, thereby reducing any
potential liability to New Zealand, and the
letter was reportedly handed to NZ Foreign
Minister, Murray McCully, during his recent
visit to Samoa.
One of the measures which Mr Telefoni has
committed to is the appointment of a full-time
American Samoa representative, whose core
function will be to promote the Apia-LA-Apia
flights.

ASIA

Shortlife Business Class Fares to the Pacific
Air New Zealand has released Shortlife Business Class airfares ex AKL, WLG & CHC
to Rarotonga, Tonga, Fiji, Samoa, New Caledonia & Tahiti for sales until 06MAR09.

Star Ratings for Taiwan
Taiwan is to introduce a five-star rating
system for hotel accommodation as part of
the government’s all-out efforts to promote
and upgrade the local tourist industry. Plans
call for the first batch of hotels to be assessed
and formally certified by mid-2009.  The
rating system will not be mandatory, and
many hotels in Taiwan already self-assess as
four- or five-star.

Twilight Malaysian Grand Prix
The next Malaysian Formula One Grand
Prix on 05APR will start at 5pm, two hours
later than previously, and will now be a
“twilight” race through to 2015, when the
contract to stage the event ends.
Organisers say the cost of floodlighting the
Sepang circuit for a night event like the
Singapore Grand Prix is too expensive.

Myanmar with Pandaw River Cruises
Pandaw River Cruises began in Myanmar.
The unique Pandaw river expedition concept
evolved here from the vestiges of the
colonial Irrawaddy Flotilla Company.
Pandaw’s ships were built there and in
Myanmar they learned to master river
navigation at its worst. These lessons were
applied to the other rivers of Asia.
Myanmar, prior to 1987 called Burma, is the
largest mainland South-East Asian country
and with the greatest variety of scenery from
Himalayan peaks to tropical beaches.
Pandaw says that they have yet to meet a
visitor to Myanmar who does not feel that
this is the most beautiful, friendly and
culturally interesting Asian country ever
visited.
 This year Pandaw II will once a month ply
from the delightful city of Prome on the edge
of the Delta to Katha and the great 2nd
Defile on the Upper Irrawaddy. Daily stops

include tours of the historic capitals of Pagan
with its 3,000 monuments, and Mandalay
with its royal palace and many sites around
the city, particularly on the river.
The vessel will pass from the lush teak
forests around Prome, through the near desert
of Middle Burma and then into the
mountains of Upper Burma. This will be the
first year Pandaw offers the length of the
Irrawaddy in its near navigable entirety.
Optional stays in Rangoon the capital with
transfers and flights are offered as an add on
to the cruise.
Francis Travel Marketing, which represents
Pandaw River Cruise here, has a flyer
detailing five departures of the 14-night
cruise, The Irrawaddy, priced from
NZ$6980pp share twin in a main deck cabin.
The flyer also lists the 8-night New Golden
Land cruise, priced from NZ$4010
Click Here to download.

http://www.travelmemo.co.nz/voucher.php?voucher_id=391
http://www.travelmemo.co.nz/voucher.php?voucher_id=396
http://www.travelmemo.co.nz/voucher.php?voucher_id=391
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Taiwan Looks at Relax Visa Rules
Taiwan’s Bureau of Consular Affairs is
reported to be considering relaxing visa
restrictions to attract more foreign tourists.
The bureau is studying methods to reduce or
abolish the US$50 visa fee and expand visa-
waiver and landing visa programs for foreign
nationals by the end of March to help Taiwan
stay competitive in the global tourism
market.
The move comes in the wake of news that
Thailand is planning to waive visa fees for
tourists from next month.

THE AMERICAS

Warning on Mexico Travel
A U.S. State Department travel advisory
warns Americans of a recent upsurge in
violence between drug cartels and the
Mexican government in certain parts of the
country.
“Recent Mexican army and police
confrontations with drug cartels have
resembled small-unit combat, with cartels
employing automatic weapons and
grenades,” the department said in the
advisory. “Large firefights have taken place
in many towns and cities across Mexico but
most recently in northern Mexico, including
Tijuana, Chihuahua City and Ciudad Juarez.
During some of these incidents, U.S. citizens
have been trapped and temporarily prevented
from leaving the area.”

Las Vegas Numbers Down
The Las Vegas Convention and Visitors
Authority says in its 2008 tourism report that
visitor numbers declined 4.4% to 37.5
million, occupancy rates fell to 86% and the
average daily room rate dropped almost 10%
to US$119 per night.

Disney Feels the Pain
Walt Disney Co this month reported a 32%
drop in fiscal first-quarter profit and says it
will cut more jobs in response to the
deepening U.S. recession.
Bloomberg says theme-park revenues
dropped 3.9% and profit in the period
declined 24% to US$382 million.
The world’s biggest theme-park operator is
reorganizing its U.S. resort operation and
consolidating oversight of its parks in
Anaheim and Orlando; has offered
voluntary redundancy to 600 executives;
and extending discounts to 15AUG to lure
more visitors.
Disney is presently offering a domestic
deal of three nights free and a US$200
credit for food and merchandise with a
four-night reservation in Florida and
Southern California.

MID EAST / AFRICA

Rio Carnival Robberies
Armed men robbed 47 foreign tourists in
their small hotel in the city centre before
dawn last Thursday, ahead of the four-day
Carnival in Rio de Janeiro, which ends today.
The visitors were forced to hand over money,
passports and cameras to a gang brandishing
handguns, grenades and knives. On the same
day, a group of six German and four
American tourists were mugged by gunmen
as they were taking photos in Rio’s southern
residential district of Sao Conrado.
Less than 24 hours earlier, another budget
hotel in the popular Copacabana beach
neighbourhood was raided by four armed
men and thirteen guests were robbed.

Rediscover Dubai Famil Programme
AME Info reports that the Dubai Department of
Tourism and Commerce Marketing (DTCM) last week
met with the emirate’s Hotel and Hotel Apartment
Group and Travel and Tourism Group to discuss ways
to strengthen the industry and better coordinate with
various government organizations to attract more
visitors to Dubai.
Among the items reportedly discussed was a
‘Rediscover Dubai’ programme that will be jointly
conducted soon by DTCM and Emirates Airlines in
association with hotels and tour operators. The
familiarization programme will bring 2000 tour
operators and media representatives from various parts
of the world and help the efforts to promote Dubai in
established and emerging tourism outsource markets.

EUROPE

Unrest Impacts on Madagascar Tourism
Madagascar’s current political unrest has left the once-
booming beach- and rainforest-driven tourism industry
facing ruin as tour operators turn their backs on the
Indian Ocean destination.
AFP quotes Eric Koller, the head of Madagascar’s
hotel federation as saying between 70 and 80 percent
of hotels were temporarily shut down across the
country, cutting their losses as tourist numbers dwindle
fast. Fears are held over the possibility Madagascar
will not feature in 2010 season travel brochures.
Hotels in the capital Antananarivo, the epicentre of the
protests where a night curfew has been imposed, have
been hit hard, recording 60% losses in occupancy and
several are already empty after anti-government
protests erupted there last month, leaving around 100
people dead.
Last year, 378 000 foreign tourists arrived in
Madagascar, the majority from its former colonial
power France.

globalCARS
Releases
2009 Brochure
globalCARS has released its 2009
brochure – a 20-page document
detailing options for self-drive
holidays around the world.
It is the most comprehensive
brochure the company has
produced in its 10-year history and
features car rental rates in 17
countries. (In all, globalCARS can
offer rental cars in more than 100
countries on every continent.)
The brochure also contains detailed
information on car leasing in
Europe, where gloobalCARS says
it is the only player in the
neighbourhood able to offer leasing
agreements with Peugeot, Citroen
and Renault.
There’s also a special section on
motorhome rental in Germany,
France, Australia and New
Zealand.
Product Manager Andrew Morgan
says, “That we have been able to
maintain highly competitive rates is
reflected in our projected car
leasing figures which are up 10 per
cent on the same period last year.
Car rental figures are also holding
very well with monthly figures
higher than the corresponding
period in 2008.”
Call globalCARS on 0800-450-403
or visit www.globalCARS.co.nz
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RAIL TRAVELItaly’s Cities Impose Big Coach Surcharges
The European Tour Operators
Association (ETOA) has written
to the government of Italy to
protest against a sudden increase
in charges to bring coaches in to
popular destinations in Italy.
Since last month, tour operators
have been subjected to
dramatically increased charges in
cities such as Florence, Venice
and Pisa.
“What is particularly distressing
is that these charges are being
introduced with no notice,” said
Tom Jenkins, Executive Director,
ETOA.  “Visitors book their
journey many months in advance.
Tour operators have to price them
years ahead.  You cannot ‘re-
price’ a product that has already
been sold.  Such a sudden
surcharge has to be absorbed
from the margin.”
Many of Italy’s cities have
imposed traffic restrictions and
enclosed their historic centres in
a ZTL - a zone of traffic
limitation.  The original aim was
to reduce congestion and
pollution from vehicle fumes.  In
some cities such as Venice and
Florence the area of limitation is
quite wide - much more than a
pedestrian-only area of streets,
and the ZTL scheme is used to
inflate the cost of parking cars
and coaches close to the city
centres.

The cost for a coach to enter the
ZTL area in Venice, for example,
ranges from €180 to €350
depending on the season. The
lowest rate is for Euro IV coaches,
fitted with reduced exhaust
emission systems, with the aim of
encouraging coach fleets to replace
older vehicles with more
environmentally-friendly models.
Coach operators point out that it
will take years to convert all fleets
to the new emissions standard, but
the increase in charges applies
immediately, putting up the cost of
a holiday in Italy.
In Florence access fees for coaches
range from €120 to €230. The scale
is complicated because different
charges are made for classes of
visitors.
By way of contrast, the charge to
park a coach in York is £11 all day
in the summer season April-
October and £8 the rest of the year.
In Stratford-on-Avon a coach can
stay for 4 hours in an area very
close to the town centre for a fee of
£4.20 or park there for 24 hours for
£7.40.
In Barcelona, coaches are charged
€5 per hour daytime and €40 for a
24-hour stay in city centre bus
parks. In Paris, a 24-hour Auto-Car
pass allows a coach to park in a
bay on a city centre street or in a
bus park and a 24-hour permit
costs only €50. This is less than

half the lowest rate charged in
Florence.
One of the main complaints of the
coach tour operators is that the costs of
taking a tour by coach multiplies when
a trip takes holiday-makers to several
tourist hot spots on a tour. A typical
Italian tour would include visits to
Pisa, Florence and Venice, each in turn
charging high access and parking fees
for coaches.
And there was no assurance that the
revenues from high charges for coach
parking were earmarked for
environmental improvement or better
tourism services in any of the cities
involved. The fees are regarded simply
as a tax on tourists, who unlike
residents make little drain on public
services but, by contrast, boost the
local economy through their spending
in restaurants, hotels and shops and at
galleries and other attractions.
There is also concern that the high
parking fees for coaches discriminate
against passengers who arrive by
coach, as they are not matched by
taxes on tourists who arrive by train,
private or rented car or cruise ship.
Parking places for coaches, even if
they pay to enter the ZTL zones in
Italian cities, are still a considerable
walking distance from key attractions,
museums and other popular tourist
sites. It can mean a walk of over a
mile, and little consideration is given
by the Italian city authorities for
people of limited mobility.

Eurostar Paris 2 Night City Stay
Rail Plus reminds agents that its Eurostar Paris City Stay Package offer
closes 09MAR09.
Valid for Eurostar travel to 31AUG09, the package provides Eurostar
travel and a three-star Paris hotel plus daily Continental Breakfast.
Click Here to download the flyer.

AVIATION

CountryLink Uses Amadeus
Amadeus has launched the latest
version of Amadeus Rail’s IT
solution that provides rail
operators with the technology to
manage reservations, inventory,
scheduling, seating, pricing and
ticketing operations.
The new version is being initiated
and implemented by the
Australian railway carrier
CountryLink. With the new
version, CountryLink optimizes
the use of its reservation system
and can provide better service to
its customers through both the
Internet Distribution Solution and
its call centre.

With Amadeus Rail IT CountryLink
can now create and store customer
profiles in their system. This
makes the booking process faster
and more efficient and so increases
the number of bookings that
CountryLink’s call centre can
absorb.
Customer profile, which includes
contact details, travel preferences,
special service requests and
booking history, also allows the
operator to analyse and better
understand its customer, to target
marketing campaigns and
eventually to create a loyalty
program.

Hawaiian Leads Again
Hawaiian Airlines led US carriers
in punctuality for the fifth straight
year in 2008, according to the U.S.
Department of Transportation’s Air
Travel Consumer Report.
Hawaiian had 90% of its flights
arrive on time in 2008, which
placed it 9.5 percentage points
ahead of the second-place finisher

and was 14 percentage points
better than the industry average.
For December, Hawaiian led the
industry with a 79.6% on-time
rate.
To meet DoT standards, a flight
must arrive within 15 minutes of
schedule to be considered on time.
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Represented in New Zealand by Discover the World Marketing
T : 09-623 4293  DX : EP82525  E : info@discovertheworld.co.nz

Hyatt Hotels & Resorts
North America & The Caribbean

Hyatt Regency Hotels feature classic, contemporary design and

unparalleled business accommodation in leading business and

group destinations. They offer extensive meeting facilities,

innovative guestroom designs, fully-equipped fitness centres,

exceptional restaurants and bars, and Regency Clubs.

H  O  T  E  L  S

STYLISH.   THOUGHTFUL.   SAVVY.

 Top Supporting Agency in N.Z.
for Hyatt  Nth America Each Month

Wins Six Bottles of Wine�

Don’t Hold Your Breath
The prospect of a common border
surrounding both New Zealand and
Australia was being championed last
week by Jetstar boss Bruce Buchanan
and was followed up on the weekend by
Denise McNabb’s Sunday Star Times
story on progress being made toward
the possible “domestication” of trans-
Tasman flights.
Mr Buchanan says efficiencies gained
from axing border controls, departure
taxes and international passenger
charges could cut Tasman fares by 30%
and lift traffic growth by up to 40%.
TAANZ boss Paul Yeo thinks
otherwise, telling the Dominion Post
that airfares were already very
competitive, “and considering half of
that fare is usually in taxes, government
and airport taxes, there’s not a lot of
give there.” He says that what it will do
is boost traffic, which will keep
increases under control.
Talks between New Zealand border
control authorities and the Australian
Customs and Border Protection
Services have already been under way
for two years, and there are plans to

trial pre-cleared flights, but big hurdles
remain. These include complex legal
issues like a common immigration
policy, extradition arrangements security
and biosecurity requirements, to say
nothing of how to overcome the threat to
duty-free sales, a vital revenue stream
for airports.
Customs Minister Maurice Williamson
was uncharacteristically circumspect
when asked about the project. He would
not comment on the specifics of the
trials, but said: “The Government
supports the consideration of initiatives
that potentially improved trans-Tasman
travel.”
In the meantime, other trans-Tasman
speed-up measures are under way.
Australia has installed three SmartGate
kiosks at AKL which give eligible
Australia-bound travellers the option to
self-process through passport control.
SmartGate uses the electronic
information in ePassports plus face
recognition technology to perform the
customs and immigration checks that are
usually conducted by an Australian
Customs officer.

Ryanair to Close
its Check-in Desks
Ryanair plans to save costs by
closing all its airport check-in
desks by the end of the year and
have passengers check in online
instead. Manned bag-drop areas
and ticket desks will remain.

The first Air France A380,

powered with Engine

Alliance GP7200 engines,

recently completed a four-

hour inaugural test route

flight from Airbus,

Toulouse.

Air NZ Quietly Confident
Air New Zealand CEO Rob Fyfe has
told staff that while the airline is “in
the midst of a global war of attrition”,
he is “quietly confident that we’re in
one of the strongest positions possible
to weather the current economic
storm.”
He added that “we have a far lower
risk profile than most airlines, a sound
business model and the strongest cash
position the airline has ever had with
more than $1.3 billion in the bank.”
Air New Zealand is not up for
significant capital outlay until 2010,
when the first of four Boeing 777-
300ERs is due for delivery.
The airline is due to announce its
results on Thursday and analysts
expect a half-year profit nearly 50%
down on the same period last year.

V Australia Drops In
V Australia flew its B777-300ER into
Auckland as part of gaining its Air
Operators Certificate, and has now been
cleared for take off by Australia’s Civil
Aviation Safety Authority.
The final processes to secure its
certificate included an emergency
evacuation demonstration and a proving
flight, closely monitored by CASA
officials, which incorporated a mock
medical emergency diversion to
Auckland.
V Australia’s inaugural commercial
flight to Los Angeles will depart from
Sydney on Friday, with BNE flights
from 08APR and MEL from 15SEP.
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High Loads for Emirates
out of New Zealand
Emirates says it is experiencing high loads
out of New Zealand, boosted at least in part
by its new A380 superjumbo.
“The Emirates A380 has been going out of
Auckland either full or close to full, despite
the fact that it has 489 seats each flight,”
says Emirates’ New Zealand manager Chris
Lethbridge.
“This bodes well for May, when the A380
frequency will move up from three days a
week to daily,” he adds.
“The high loads are across the board,
through the classes. Business class has been
particularly popular, with its lie-flat seats and
other appointments usually expected in first
class, as well as its onboard lounge bar.”
Mr Lethbridge says that it is not only the
A380 that is attracting business. “Our other
two daily services out of Auckland have also
had high load factors, and Christchurch is
doing well with a higher-capacity aircraft
now on that route.

Qantas Could Defer A380
Deliveries, Cancel 787s
Qantas could defer some Airbus A380 orders
and even cancel Boeing 787 orders should
the financial situation deteriorate and the
airline need to defer capital spending, CEO
Alan Joyce told businessspectators.com.au in
a wide-ranging interview.
“We also have been managing the flexibility
within the fleet and we’re keeping an eye on
how conditions actually continue because we
do have a lot of fleet flexibility dependent on
those conditions,” Joyce said in the interview
published on 13FEB and reported on by
Australian Aviation Express.
Qantas has been “in discussions with Airbus
about moving some of the (A380) aircraft
timing to optimise the deliveries.” However,
the Qantas CEO also stressed the A380’s

importance to the airline’s long term plans,
describing it as “a necessity going forward”.
Joyce also revealed that Qantas had the
flexibility to cancel some of its 787 orders.
“For example, the 787s are now so delayed
that we in our contract could walk away from
each of those aircraft, the first 15, as they
come up on a month by month basis over the
next year or so, and that could reduce capital
expenditure significantly.”
The first 15 787s Qantas has on order are
787-8s which are due to be operated by
Jetstar.

Ryanair’s Mobile IFE
Inflight entertainment on Ryanair now has a
fresh option – listening in to other
passengers’ mobile phone conversations.
The Irish LCC has just launched an inflight
mobile phone service on its 20 Dublin-based
aircraft as a first step towards a fit out over
the next 18 months on all of its 170-plus
planes. Passengers can now make and
receive voice calls at (non–EU) international
roaming rates (£1.50-£3 per minute) text
messages (40p+) and email (£1-£2) using
mobile phones, BlackBerrys and other
smartphones.
The service is only available to O2
customers and to users of more than 50 other
mobile phone operators across Europe.
Provider OnAir is working with other UK
mobile operators Vodafone, Orange and 3 to
have those networks connected.
Footnote: One wag emailed TravelMole to
comment: “Presumably the next step is for
Ryanair to introduce charges to passengers
who would prefer to travel in peace and
quiet.”

bmi Ends Northern England Links
bmi is to withdraw its flights to Heathrow
from Leeds/Bradford and Durham Tees
Valley on 28MAR after 40 years on the
Northern England routes. The carrier puts the
decision down to unsustainability brought
about by a decline in demand, higher-than-
inflation cost increases at Heathrow and
higher government Air Passenger Duty
charges.
Frequency on bmi’s Heathrow-Amsterdam
route is being reduced to four a day while the
Heathrow-Dublin service is cut to six a day.

Virgin Blue Loss
Virgin Blue Holdings Ltd. has reported a net
loss of A$101.4 million in the half-year to
31DEC08, compared with a profit of A$113.3
million in the same period a year ago.
Bloomberg reports that the result has prompted
the airline to freeze pay for senior managers
and confirm cuts to its workforce of as much as
400 full-time jobs.
The result included an A$60.6 million after-tax
investment in V Australia and an A$80.8
million expense relating to ineffective fuel and
currency hedges. Virgin Blue’s underlying
profit before tax totalled A$60 million.

During 2009, Emirates will add 18 new
passenger aircraft to its fleet, increasing
seating capacity by 14% and enabling it to
start new routes as well as increase
frequencies on many existing routes. It will
also expand cargo capacity by 17%.
The additional frequencies will afford
passengers a greater choice of flights, more
frequent connections with their target
markets and shorter, more convenient
connection times.
By 31MAR, Emirates will have 132 wide-
bodied aircraft, including four superjumbo
Airbus A380s, and will welcome a further
seven A380s in the fiscal year ending
31MAR10, as well as ten Boeing 777-
300ERs, one 777-200LR and one B777
freighter.

HH Sheikh Ahmed bin Saeed Al-Maktoum,
Chairman and Chief Executive, Emirates
Airline and Group, says: “The next year is
not going to be an easy ride for the airline
industry. Emirates has prepared the best we
can for the challenges we foresee, but we
also see it as a time of opportunity. The year
2009, with our significant capacity increase,
will be a year of consolidation for us, with
fewer new routes launched than in previous
years.
“Instead, we will concentrate on
strengthening our presence on routes where
there is a greater demand from our
customers. All of our new capacity will be
deployed in markets where we see growth
potential, particularly Africa and the Middle
East.”

Emirates to Lift Capacity by 14% in 2009
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CRUISINGSAA Pleads for Assistance
South African Airways’ chief financial officer has told
the SA parliament’s public enterprises portfolio
committee that the airline cannot continue without
assistance.
Kaushik Patel is quoted in Cape Business News as
warning that SAA’s precarious financial situation was
likely to deteriorate even further as it was severely
undercapitalised and burdened by debt, which exceeded
its equity by 10%.
The airline is expected to post a significant loss for the
year to 31MAR for the third year running because of
interest payments well in excess of R300m and losses
from hedging against the volatility in the fuel price.
SAA suffered a loss of R1bn last year, and its loss was
R833m the year before.
South Africa’s Treasury recently turned down an SAA
request for a R5.2bn capital injection, which would
have brought the percentage of debt to equity down to a
more acceptable 60%-70%. Instead, SAA got only
R1.6bn in the 2009-10 budget.
“No business could survive in the long term with such a
load,” Patel reportedly told the portfolio committee
during a briefing. “It was just not sustainable,” he
added.
The economic meltdown would make the situation
worse as passenger volumes and revenue slumped.
Public enterprises deputy director-general in charge of
transport Andrew Shaw says SAA’s level of
indebtedness is among the highest in the world, and is
even higher than those of American Airlines and Delta,
which were placed under bankruptcy protection.
About R300m in interest has been paid this year on
loans taken out against government guarantees of
R2.86bn, and even more for the airline’s total debt
book.
SAA also has a liability of more than R1bn for its
Voyager loyalty programme, which has still to be taken
onto its books.

Seabourn
Announces
Savings of up
to 65% for
2009 Europe
Season
The Yachts of
Seabourn have
reduced the fares on
European cruises in

Regent Seven Seas “Dinner and a Show” Debut

Save up to 50% on Seadream
SeaDream Yacht Club has savings of up
to 50% on select 7- to 11-day sailings
by the world’s top-rated mega motor-
cruisers SeaDream I and SeaDream II in
the Mediterranean, Adriatic and Aegean
Seas this year – and 53% off SeaDream
I’s 11-day Crossing of the Atlantic from
San Juan to Lisbon on 03MAY, bringing
the lead-in price down to US$2299pp
twin-share*.

2009 by 50 to 65% off the published
brochure fares. The new fares start from
US$2,999pp for a seven-day
Mediterranean voyage, based on double
occupancy.
On the line’s brand-new 450-guest
Seabourn Odyssey, which debuts 24JUN,
fares start from US$3,299pp, double.

seven to 16 days, departing between
13JUN and 24OCT09. The percentage of
savings varies by suite category, by
departure date, and by the length of the
voyage.
Call Seabourn NZ Representative Cruise
World on 09-917 4440, or 0800-500732
out of Auckland agents, or email:
info@cruiseworld.co.nzThe adjusted fares apply to 49 voyages of

Regent Seven Seas Cruises has
introduced a new entertainment concept,
“Dinner and a Show”, aboard the 700-
guest, all-suite, all-balcony vessels Seven
Seas Voyager and Seven Seas Mariner.
Following a cocktail party featuring
French canapés and cocktails, guests
enjoy a gourmet meal, accompanied by
fine wines, from a special Opera-inspired
menu.  The meal is served in Signatures
Restaurant, one of the ships’ alternative
dining venues.
Following the meal, the guests adjourn to
the redesigned Horizon Lounge for the

evening’s performance.  “Dinner and a
Show” entertainers scheduled to perform
are: Broadway Star KT Sullivan;
Australian Mo® award-winning singer
Rhonda Burchmore; New York cabaret star
Jeff Hamar; actress and singing star Susan
Anton; and, direct from Buenos Aires,
“Tango e Tango”.
As with all entertainment aboard the ships
of Regent Seven Seas Cruises, there is no
additional charge for “Dinner and a
Show”.   However, reservations are
required for this exclusive and intimate
evening.

It brings prices down to as low as
US$4199pp twin-share for a 7-day
voyage on 03OCT from Alexandria in
Egypt to Paphos in Cyprus, Rhodes and
Kos in Greece, Kusadasi (Turkey,)
Mykonos and Santorini in the Greek
Islands and Athens.
Amongst other substantial discounts are
7 days from Venice to Croatia and other
Adriatic ports, 10 days Athens through
the Greek Islands to Istanbul,  and 7
days Monte Carlo to Rome.
And if your clients book and pay by
15MAR there’s a further 15% off these
prices as an incentive to New Zealand
holidaymakers to compensate for the
decline in our dollar against the US$ -
meaning savings of over 60%.
*port charges starting from US$427pp for 7-day
sailings, and air fares are additional.
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JUST CRUISING ....

Coastal & Pac NW Cruises   from $79*

Caribbean Cruises   from US$399*

Mexico Cruises   from US$899*

Asia Cruises   from US$1299*

Europe Cruises   from US$999*

Tel: 09-444 2298

Fax:09-442 4228

CLICK HERE

FOR WEBSITE* plus applicable fuel supplement

THIS WEEK’S 5-DAY FLASH SPECIALS

Per person twin share fares in NZ$

Canary Islands

14NOV09 Lisbon - at sea - Casablanca - at sea -
Agadir - Lanzarote - Las Palmas - Tenerife

CLICK

7 Nights on Wind Spirit

21NOV09 Tenerife - Las Palmas - Lanzarote - Agadir -
at sea - Casablanca - at sea - Lisbon

HERE
Category B $3109
Category A $4289
Owner’s Suite $6745

ACCOMMODATIONHAL Offers More Panama Canal Transits
Holland America Line’s 2009
Panama Canal program includes 45
cruises on nine ships from five
ports. The company has boosted
capacity significantly this year with
full transit cruises through the
winter season, supplementing the
round-trip Florida canal routes.
Among the offerings are 10 two-
week Panama Canal cruises on
Statendam between Fort
Lauderdale and San Diego with
only one port repeated in both
directions. The sailings, from FEB
into APR and again in OCT and
NOV, can be combined.
Another eight departures through
MAY and SEP-NOV are offered
from Fort Lauderdale, San Diego,
Los Angeles, Seattle and
Vancouver. One highlight will be a
maiden call to Dos Bocas, Mexico.

Cruises range from 13 days to 23
days and sail aboard Oosterdam,
Zuiderdam, Westerdam, Veendam
and Ryndam.
In addition, 10-day round-trips from
Fort Lauderdale on Zuiderdam sail
through the Gatun Locks for scenic
cruising of Gatun Lake and visit
HAL’s Bahamas private island, Half
Moon Cay, as does a new 14-day
itinerary aboard Maasdam on
06NOV and 04DEC.
For a more in-depth program,
Amsterdam will depart round-trip
from Los Angeles on a 21-day
voyage 02DEC that explores
Mexico and Central America,
including Nicaragua, and spends
two days in the Panama Canal.
Holiday sailings from various ports
are available, too.
Call Francis Travel Marketing for
details.

Bolton Hotel Monet
Impressionist Package
Bolton Hotel Wellington has
announced a Monet Impressionist two-
night package, priced from just
$297.50 per couple, per night double/
twin share. It includes:
• Two nights accommodation (choose
from Premier Studio, Classic Suite or
the Premier Suite)
• A three-course French bistro menu
per couple in the hotel’s award
winning restaurant Bisque on Bolton
• Two cooked buffet breakfasts daily at
Bisque on Bolton
• Two general admission tickets to the
Impressionist exhibition at Te Papa
• Valet Parking
• Late check out of 1pm
Subject to availability and valid to
17MAY09.

Smart Maps Find Hotel Bargains
Website Cheaperthanhotels.com has unveiled maps that allow
travellers to compare hotel prices and locations at the same time.
By combining dynamic pricing technology and the Google Maps
API, Cheaperthanhotels enables travellers to search for
accommodation using a variety of criteria then display
appropriate hotels on a Google area map alongside average
prices for each property. Travellers also have the option of
taking a closer look at each hotel and surrounding attractions by
switching to Google Street View.
Along with price and location comparison, the maps also
incorporate:
A route planner – specify a journey between two or more points
then view hotel options and prices mapped out along the route
Distance calculators – see how long it takes to travel – by foot
or car - between a hotel and key attractions and/or other
properties
Advanced filters – filter search results through a range of criteria
(including hotel facilities) to pinpoint the most relevant
properties
Google search – explore dining and entertainment options
around each hotel using Google Search.
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http://francistravelmarketing.cruisefactory.net/pdf/197746/Canary%20Islands.pdf
http://www.travelmemo.co.nz/voucher.php?voucher_id=391
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INDUSTRY
ITOC, TAANZ Oppose Extra Airport Security Measures

Royal Aeronautical Society Symposium
Sustainable Travel & Tourism in an Uncertain World

The Inbound Tour Operators Council (ITOC) and the
Travel Agents’ Association of NZ (TAANZ) are opposed
to plans to increase air security at New Zealand domestic
airports.
This follows the release of a Government review from last
year that was last week made available under an Official
Information Act request.
Paul Yeo, chief executive of ITOC and TAANZ said:
“While we broadly support airport security measures this
is taking things to an unwelcome extreme. It can only add
costs that are disproportionate to the intended outcome
and will likely inhibit travel especially to smaller
provincial airports.”
Mr Yeo said the report appeared to have been buried by
the past government and suggested that the new
government take the same approach.

being added to air tickets, often with little justification,”
said Mr Yeo.
“You can never fully protect every method of
transportation against the actions of a disaffected few. I
think we have the balance about right but this draws the
line much lower at an arbitrary point that will bring
intrusive and costly surveillance into airports as small as
Wanaka and Kaitaia. It could be the breaking point in the
viability of services to these centres. Where’s the
difference between a 19 seat aircraft and a 45 seat tour
coach or passenger train that might be next on the security
agenda?”
“We fully support the views of Treasury and the Ministry
of Tourism in opposing the recommendations in the
report. Hopefully by the time Cabinet revisits this report
they will see that the inconvenience and cost far outweigh
any perceived safety benefits.”“We’re very concerned about endless taxes and charges

The Royal Aeronautical Society is staging its 2009
Symposium in Wellington on 13MAR at the James Cook
Hotel.
The Symposium, titled “Sustainable Travel & Tourism in
an Uncertain World”, focuses on:
• Drivers of Tourist Choices, including tourists’

responses to environmental as well as economic
concerns (Dr. Susanne Becken, Lincoln University)

• The challenges for tourism in planning for uncertain
demand (Elizabeth Valentine of the ATTTO and
George Hickton, Chief Executive, Tourism New
Zealand)

• Technological responses (Darrin Morgan, Boeing’s
alternative fuel expert and a speaker from Pratt &
Whitney, which is the only engine manufacturer which
has thus far brought a new, clean engine design

capable of making a step (rather than incremental)
improvement in fuel consumption and emissions

• Security – both personal and fuel supply
• Panel discussion to conclude the day.
With international air travel being the main feed to
domestic tourism, this issue extends well beyond the large
airlines to all participants in the tourism industry, whether
aircraft operators or not.
The Society has made a deliberate effort to bring together
the travel and tourism industries with this programme,
presented at minimal cost and your support would be
appreciated.
Click Here to download details of the Symposium, along
with a copy of the registration form (which is also
available from the Society’s website www.raes.org.nz)

Executive Travel Gets Physical with Clients
Auckland-based Executive Travel got physical with 30 of their staff
and clients at the annual Cathay Pacific Half Marathon in Auckland
last Sunday.  Ten staff and twenty clients either walked or ran the
Half Marathon or 11km Fun-run, and finished with recovery packs
and a sausage sizzle at the Executive Travel corporate tent.
“What a great way to spend an Auckland summer morning – our
staff and clients got to spend time together and enjoy some good
healthy exercise.  It’s so powerful to share an interest with the
people you’re in business with”, says Executive Travel Group’s
General Manager, Wendy van Lieshout.
The event will now become an annual fixture on the Executive
Travel calendar, and Executive Travel plans to at least double the
number of participants next year.
“The feedback from customers and staff has been great.  And as
usual it’s the little things that impressed – including the lucky
prizedraw for a fantastic Regency Duty Free basket, the Powerade,
bananas and protein bars at the finish line, and a good old-fashioned
kiwi BBQ to top it all off” says Ms van Lieshout.
Executive Travel Group includes corporate agencies Executive
Travel South Auckland and Executive Travel North Shore, leisure
agency Counties United Travel, and Executive Events, their
conference and events division.

http://www.travelmemo.co.nz/voucher.php?voucher_id=391
http://www.travelmemo.co.nz/voucher.php?voucher_id=397
http://www.travelmemo.co.nz/voucher.php?voucher_id=391
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Change of email address
TravelMemo has made the move to Vodafone

and binned its xtra email address.

Please delete kblackford@thememo.co.nz
from your address book and substitute with

editor@travelmemo.co.nz

Best Western now offers free unlimited internet

access in guestrooms and public areas at over 4,000

hotels and resorts around the world.
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Record Numbers at Flight Centre Expos
Flight Centre’s 2009 Travel Expos
saw approximately 30,000 people
visiting the three shows around New
Zealand, the highest number of
visitors since the Expos’ inception in
2004.
Visitor numbers increased by more
than 10% on last year and Tamsyn
Alley, general manager marketing at
Flight Centre, says she is thrilled
with the results.
“We are extremely pleased with the
results of all three Expos. It’s a
challenging economic environment
at the moment, however the visitor
numbers to our Expos show people
are still interested in travelling.”
While visitor numbers to the two-day
Auckland Expo were up slightly on
previous years, Wellington and
Christchurch numbers were the
biggest surprise with increases of
33% per cent at each .

“The atmosphere at the Wellington and
Christchurch Expos was electric.
Feedback from suppliers and
consultants was that people were there
to book and take advantage of the
exclusive expo deals.
“We were also able to take advantage
of other travel shows that did not
provide on-the-spot bookings, with
enquiry levels to our stores increasing
over the past weekend,” said Ms Alley.
Sales figures from all three expos were
comparable to last year.
“For us to hold strong on attendance
numbers and bookings at our expos,
given the current economic climate, is
an extremely positive result for us and
a great sign for the travel industry this
year,” Ms Alley said.
For the first time, travel auctions were
held with a range of holiday packages
and air travel available for purchase at
below market rates, raising more than

$60,000 for two disaster relief efforts.
$45,000 was raised at both Auckland
and Wellington Expos to aid disaster
relief in Fiji, while $15,400 was raised
at the Christchurch Expo which will
go directly to the Victorian Bushfire
Appeal through the NZ Red Cross.
While expectations had been for short
haul holidays to increase as consumers
spending decreased, long haul
holidays were still continuing to sell
well, particularly at this year’s Expos.
“Interest in Asian destinations is high,
particularly as the Kiwi dollar is still
buying great value in many Asian
destinations. Cruising is a popular
option with increasing itinerary
choices and all-inclusive packages
attracting customers to this type of
holiday,” said Ms Alley.
Flight Centre confirms it will continue
its Expo model going forward into
2010.

Selling Victoria
A number of Victorian tourism product operators were in town for last
weekend’s travel expo and joined industry friends last night at
Auckland’s Harbourside restaurant for an informal update.
Operators included reps from Sovereign Hill, the Great Southern
Touring Route, Puffing Billy, Zoos Victoria (Werribee, Healesville and
Melbourne Zoo), Australian Wine Tour Co, and Both Feet.
The message from Tourism Victoria host Marg Spiro was that, while
the bushfire threat remains real and ongoing in some parts of the state,
virtually all tourism infrastructure is fully operational. The trade needs
to assure potential travellers that Victoria has a huge variety of things
to do and places to go and that it’s business as usual.

Brisbane based SkyAirWorld announced on the weekend its

decision to temporarily “pause all flying operations in the

short term” as it bids to restructure its organisation.

“We remain committed to our customers, our staff and our

suppliers and will work with all parties in the coming weeks as

part of our restructuring process,” SkyAirWorld CEO David

Charlton said in a statement. “This prudent decision was made

with careful consideration. SkyAirWorld deeply regrets the

impact this decision will have on our customers and staff”.

Pictured (from left) Nola Cuddy from Zoos Victoria, Nadine Hutchins
 from Puffing Billy and Marg Spiro from Tourism Victoria.
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