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Jetstar to Replace Qantas in New Zealand
The value based carrier today heralded its future expansion into New Zealand with special
launch JetSaver Light^ web fares from NZD$1 one way at Jetstar.com on all of its new
domestic New Zealand routes for a strictly limited period commencing 12 noon, Tuesday
17 February 2009 (New Zealand time) and ending at 1400 hours, Tuesday 17 February
2009 (New Zealand time) unless seats sell out prior^. (^ Terms & conditions apply).

The offer is for travel between: 22 July 2009 – 22 September 2009. Conditions apply
(fares subject to availability, selected days & flights excluding public & school holidays).

Jetstar’s new domestic New Zealand operations, frequencies and launch one way web
fares are now available at Jetstar.com from NZD$29 (JetSaver Light).

Destination*                           Frequency (Return services)*    Frequency (Return services)
                                                       (From 10 June 2009)*               (From 24 June 2009)*
Auckland – Christchurch*           5 times daily 6 times daily
Auckland – Wellington* 2 times daily 3 times daily
Auckland – Queenstown*           Daily Daily
Christchurch – Wellington* - Daily
Christchurch – Queenstown* Daily           Daily

Jetstar will commence with two A320 aircraft from 10 June 2009* operating four city pair
markets, before introducing a third A320 from 24 June 2009*. This will support the
reintroduction of Qantas Group operations between Christchurch-Wellington* and
provide additional daily frequencies from Auckland to Christchurch and Wellington.

Jetstar Chief Executive Officer Bruce Buchanan said Jetstar offered an attractive, value
for money service and product, providing New Zealanders with greater accessibility and
the ability to fly more often.

“We won’t be beaten on price and our low fares will take Jetstar into a price leadership
position in domestic New Zealand markets backed by the Jetstar Price Beat Guarantee,”
Mr Buchanan said.

“Jetstar’s expansion into domestic flying within New Zealand is a further significant
growth milestone to become the Asia Pacific region’s leading low fares airline.

Promotional launch one way
sale fares from NZD$1
Launch one way fares from
NZD$29 at Jetstar.com

Low fares leader Jetstar will bring low fares and real value for
money flying within New Zealand following a large scale
commercial launch of future services between Auckland*,
Christchurch*, Wellington* and Queenstown*. (*Subject to
regulatory approval).

Commencing 10 June 2009* Jetstar will further establish its
New Zealand operations and brand over five future domestic
New Zealand routes comprising 84 weekly return services
with its modern A320 fleet.

Jetstar backs its every day low fares commitment to customers
with a Price Beat Guarantee, which means when booking on
Jetstar at a similar date or time we will beat any competitor by
10 per cent^.

Passengers pre-booked on Qantas domestic NZ services post 9
June 2009 will be re-accommodated by Qantas on to Jetstar.

Jetstar is to bring low fares to
New Zealand flying between

Auckland*, Christchurch*, Wellington*
& Queenstown*

“Since the launch of Jetstar in
Australia five years ago, the
airline has established a
reputation for its award-winning,
hassle free service, comfortable
and efficient fleet of modern
aircraft, innovative product
offering and profitability.”

Jetstar currently operates a trans
Tasman flying network from
Christchurch that will further
grow to 42 weekly return A320
services with the introduction of
Auckland* operations from 28
April 2009.

Mr Buchanan said Jetstar’s entry
in to the domestic New Zealand
aviation market would result in
up to 250 direct jobs under a
newly established subsidiary and
NZ flying business.

Jetstar’s future domestic New
Zealand routes will be serviced
with a fleet of modern A320
aircraft, seat configured for 177
passengers in single class.

In June Jetstar will base a fleet
of six A320s in New Zealand,
spread evenly between
Christchurch and Auckland to
support the carrier’s domestic
NZ and trans Tasman operations.
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“Jetstar offers passengers greater choice
in how they fly, with our innovative and
diverse product offering, such as Extra
Leg Room^ seats and JetSaver Light
fares, based on the premise of offering
our passengers the opportunity to choose
what is most important to them,” Mr
Buchanan said.

Qantas Frequent Flyer members can earn
points and status credits when travelling
on Jetstar on JetFlex fares within New
Zealand. Qantas Frequent Flyer
members can choose to use their points
for flight awards on Jetstar services in
two ways; via Qantas and Partner
Classic Awards or Jetstar Any Seat
Awards.

Passengers traveling on Jetstar’s
domestic New Zealand services will
have access to a choice of convenient
check-in options, including Self-Service
Kiosks at Auckland, Christchurch and
Wellington Airports, traditional check-in
counters at all Airports and its popular
Web Check-in via Jetstar.com.

Jetstar plans to operate its domestic New
Zealand operations under the airline’s
current Australian Air Operator
Certificate (AOC) using Australia New
Zealand Aviation (ANZA)* privileges.
*Subject to regulatory approval
^ Terms and Conditions Apply

Jetstar Launches “Choice” Campaign for Domestic New Zealand Flying
Low fares airline Jetstar has launched a
multi-million dollar advertising
campaign across New Zealand in support
of its newly announced domestic flying
between Auckland*, Christchurch*,
Wellington* and Queenstown* to
commence on 10 June 2009*. (*Subject
to regulatory approval).

Coinciding with today’s commercial
launch of Jetstar’s future low fare
services within New Zealand, the carrier
has unveiled a fresh approach to build
upon the expansion of the Jetstar brand
and operations in New Zealand.

Jetstar’s multi-facetted campaign
includes a new television commercial,
print, outdoor, online and ambient
mediums.

Jetstar Chief Executive Officer Bruce
Buchanan said the launch brand
campaign for its future domestic New
Zealand flying was designed to reinforce
the airline’s position as the region’s low
fares leader.

“Jetstar’s unbridled commitment as an
airline with a proven track record in the
delivery of low fares and a value for
money proposition for its customers is
the fulcrum of this high profile
campaign,” Mr Buchanan said.

“Our simple, transparent and flexible
way in which we offer accessible low
fares to our customers has us poised to
take Jetstar into a price leadership
position in domestic New Zealand
markets.

“Jetstar’s credentials for excellent and
hassle free customer service and
bringing out the ‘personality’ in our
brand are further elements of the
campaign which we believe will gel with
the current consumer mindset.

“Jetstar launched domestic Australian
services in May 2004 and has expanded
to a highly-competitive trans Tasman and
international offering. With an initial
commitment to allow more Australians
to fly on our low fares, we’re now
extending this price commitment to New
Zealanders.

“Now New Zealand has greater choice
with Jetstar’s domestic market arrival
and a focus on offering our famous every
day low fares.”

To run across New Zealand, the Jetstar
launch campaign will feature Australian
comedian and radio personality Dave
“Hughesy” Hughes, who recently visited
Auckland for filming of the campaign’s
television commercial.
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A Qantas code share will be offered on
all Jetstar domestic and trans Tasman
New Zealand services, including Qantas
customers who hold a Qantas
International and/or Tasman sector in the
same itinerary.

To support international visitation to
New Zealand, passengers will have the
ability to connect from Jetstar’s and
Qantas’ international networks in
Auckland, offering further one-stop
connections to Queenstown,
Christchurch and Wellington.

“Jetstar and Qantas will offer a seamless
connection through Auckland* to other
Qantas and Jetstar services and will offer
future interline ticketing of domestic
New Zealand services through a number
of international airlines,” Mr Buchanan
said.

Jetstar’s in-flight service in New Zealand
will correspond with the carrier’s
Australian domestic services, with a
range of snacks, light meals and
alcoholic and non-alcoholic beverages
available for purchase.
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Mr Buchanan said: “Australian
comedian Magda Szubanski endeared
herself to millions when she starred in
our launch in Australia five years ago
and put Jetstar on the map. We believe
that Dave Hughes has similar potential to
strike a connection with New Zealand
audiences.”

Jetstar General Manager Marketing and
PR David May said Jetstar’s launch
campaign was designed to be attention-
grabbing and instantly distinctive.

“We invited Hughesy to star in our
campaign because he’s a true Aussie
larrikin. He’s funny, light-hearted and
entertaining, and reflects the Jetstar
personality,” Mr May said.

“He really captures the essence of Jetstar
and has an enthusiastic and unique way
of conveying key elements of the airline
that our launch campaign focuses on –
particularly our low fares, award
winning service and modern fleet of
A320 aircraft.

Mr May said Jetstar sought to add a
distinct New Zealand flavour to the
campaign, and as a result, decided to
change the well known ‘Fly Away’
soundtrack to a single aptly entitled
‘Fly’, by Kiwi band BONJAH.

BONJAH’s laid back mix of folk, funk,
roots and talented song writing will soon
be a familiar sound to many New
Zealanders.

Currently based in Melbourne, many of
the band members are originally from
Tauranga.

Mr May said more bands, such as
popular Kiwi acts Elemeno P and
Goldenhorse, were using advertising as a
way to bring their music to a wider
audience.

“With our New Zealand campaign we
wanted to create a unique original sound.
We are proud to be able to provide a
platform for such a dedicated young
group to launch their talent in the Kiwi
market – after all that’s where their roots
are,” Mr May said.

“What was most important to us was to
capture something real – a unique sound
that evokes a real holiday feeling and a
desire to travel.”

The advertising campaign was the result
of a collaborative approach, developed in
partnership with Jetstar’s Marketing
Department, Australian creative agency
Big Red Group and New Zealand
creative agency Harvey Cameron.

From 10 June 2009*, Jetstar will
commence an initial four domestic New
Zealand routes connecting Auckland*,
Wellington*, Christchurch* and
Queenstown*.

The introduction of daily direct
Christchurch-Wellington* services will
occur from 24 June 2009 and grow
Jetstar’s domestic New Zealand
operations to 84 weekly return flights.

To view the major advertisement of the
campaign, log onto Jetstar.com/nzlaunch.

*Subject to regulatory approval
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