
20090210                             www.travelmemo.co.nz

Tuesday 10FEB09         Issue TM904T

TRAVEL

UPLOADED OVERNIGHT  MON & THU

TRAVEL &

TOURISM

ONLINE

NEWS

DIGEST

Page 1

TANOA INTERNATIONAL HOTEL

FIJI
Tanoa International is Nadi’s premier hotel, just 3

minutes from the airport. Set in 6 hectares of tropical

gardens it is the only 4 star (AAA rated) hotel in the area.

There is a range of room types, including suites, a pool,

spa, gym, flood-lit tennis, 24 hour airport shuttle and

Nadi’s only 24 hour restaurant.

Our great staff will ensure your clients have a great stay.

2008/2009

Self Drive and Seat-in-Coach
Discovery Holidays
Inspiring Customised Holidays
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12 days from CHC or AKL 
incl ROT, WLG, Tranz Alpine, 
Glaciers, ZQN & CHC

Now from $2229 self drive, share 
twin, hotel, per person
(Quote TR C10)

New Zealand Made 
Easy for FIT’s

Tollfree 0800 115 670
For bookings & brochures
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It’s all there at
www.thailand.net.au

Australia’s favourite

now wants to be your favourite

Register to book online now at
www.driveaway.co.nz

your favourite
WHOLESALER

now wants to bebe
WSELF DRIVE 

WHO?

Toll Free 0508 100111 
info@innovative-travel.com 

 

SAVE UP TO $500 per couple 
* 14 Days GLORIES OF TURKEY 
   Book & Pay by 15 Feb 09 
* 10 Days CLASSICAL TURKEY 
   Book & Pay by 27 Feb 09 

HELEN CAMBELL
Tel: 09 966 2549 DDI
staff@topdog.co.nz

Paws for These Roles!

Travel Recruitment Specialist

www.topdog.co.nz
CLICK HERE

Shorthaul/Intermediate Consultant
     two-person team - TD1790
Intermediate/Senior Consultant
   Groups/Incentive Exp preferred - TD1788
Tutor Hamilton - TD1782

Tutor Wellington - TD1783

Summer Numbers Better than Expected
Short-term overseas visitor arrivals in DEC08 were up 4,900 or 2% on
the same month last year and the 322,200 visitors was the highest
monthly total ever recorded.
Visitor arrivals from Australia at 132,900 were up 7,100 or 6%, also a
highest ever monthly total.
There were drops in visitor arrivals from Korea (down 2,700 or 34%),
the UK (down 1,900 or 4.5%) and Japan (down 1,600 or 14%).
Calendar 2008 ended with 2.459 million visitor arrivals, down just
7,200 or less than 1% on 2007.   ...Cont P2

Yarra Valley Hard Hit by Fires
Victoria’s famous Yarra Valley tourism and wine region has been hard
hit by the devastating fires of the past few days. The Cumberland
Resort & Spa at the tourist town of Marysville burned down in a blaze
that consumed all but one of the previously picturesque hamlet’s
buildings.   ...Cont P4

Fiji Needs Our Help
TravelMemo has just returned from a
Tourism Fiji-hosted visit to see and
report on the recovery work and the
impact on tourism of the country’s
worst floods in a century.
...See report on P6
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New on our Website:

Click Here

Quality on a budget with United’s standard fleet

aged between 3 and 5 years

Domestic Tourism Softens
Data released by the Ministry of
Tourism shows that New Zealand
travellers spent $7.6 billion on travel
within New Zealand in the year to
SEP08, down 4.6% on the previous
year.
Overnight trips declined by 7% while
the number of day trips fell by 11.5%.
Bruce Bassett, Ministry of Tourism
Research Manager, says that ebbs and
flows in the industry were a natural
response to the changing factors that
New Zealanders considered when
planning their travel. For instance, over
this period outbound trips by New
Zealand residents were up by 2% as
exchange rates favoured off-shore rather
than domestic travel.
Mr Bassett added that while the overall
direction of the results wasn’t
favourable, the domestic tourism
industry remained a substantial and
powerful economic driver for New
Zealand.

Less Kiwis Travelling
New Zealand residents departed on
187,300 short-term overseas trips in
DEC08, down 12,400 or 6% on last
December.
There were fewer trips to all the top 10
destinations including Fiji (-18%),
China (-13%), the US (-13%) and the
UK (-8%). Calendar 2008 saw 1.967
million New Zealand resident
departures, down 1% on 2007.

Summer Numbers Better
than Expected   … Cont from P1
Tourism New Zealand is predicting long-
haul markets will drop between 10 to
15% between January and March, but if a
predicted small rise in Australian
numbers eventuates that could hold the
overall decline at closer to 5 to 10%.
“The concern in the industry is for the
period after March, when many operators
here and abroad are starting to see
bookings fall away,” says TNZ’s George
Hickton.
“However, from Easter onwards New
Zealand enters the quieter months for
tourism and that will help the industry
weather further expected declines.”

Wooing Australian Skiers
Tourism New Zealand is mounting an
early run of TV commercials promoting
the ski season in a bid to boost visitor
arrivals over winter.
The ad went to air last Sunday and is
aimed at tapping into keen skiers and
snowboarders who plan and want to book
early for their winter holidays.
It is the first time that New Zealand has
gone into Australia with ski ads this early
in the year.
The commercial is supported by the Ski
Tourism Marketing Network (Ski TMN)
which is undertaking print and online
advertising in the weeks following the
airing of the ad.

market for skiers and snow boarders into
New Zealand.  Last year approximately
70,000 Australians hit the slopes.  They
are a key driver of visitor numbers
during the quieter winter months.

More Traffic for Kawarau?
Queenstown Water Taxis wants to launch
three more boats for its jet-boat trips on
the Kawarau River. It has reportedly now
lodged a resource consent application
seeking to operate three more Thunder
Jet boats on Lake Wakatipu and the
Kawarau River in addition to the one
already-consented 19-pax boat which is
permitted to run up to four trips a day.
The Otago Daily Times says it
understands others are also preparing
consent applications to use the river.

Australia is the largest single international

TO GET YOUR OWN FREE SUBSCRIPTION

 visit   www.travelmemo.co.nz

Louis Vuitton Yachting
Ticks all the Boxes for Auckland
The Louis Vuitton Pacific Series and Millennium
Cup yachting, which comes to an end on Saturday,
has been a boom for the visitor market, according to
Tourism Auckland CEO Graeme Osborne.
The RTO reckons up to 3,000 extra visitors were in
Auckland specifically for the regatta, along with the
racing teams, their families and at least 150
international media. Auckland’s major
accommodation providers reported increased
occupancy rates, and the additional direct spend in
the Auckland economy from the event was estimated
at around $1 million per day.
The region’s economic development agency
AucklandPlus, Tourism Auckland and Auckland
City Council joined forces to capitalise on the
yachting and AucklandPlus Chairman Michael
Barnett says “International coverage of this event
will put Auckland in the global spotlight at a time
when we need to be competing with other cities
around the world for visitors and investment.”
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Tasman to Try Targeted
Tourism Rate
The Tasman district council has agreed in
principle that a targeted tourism rate be
included in the draft 2009-2019 long term
council community plan.
The Nelson Mail reports that an industry
advisory group, consisting of up to a dozen
members, would soon be set up to receive
input from the tourism industry on the issue.
Local operators hope the proposed targeted
tourism rate will bring in the hundreds of
motels, cafes and tourism businesses in the
Tasman district that currently ride on the
coat-tails of other “heavily contributing”
operators in the region.
Abel Tasman Wilson’s Experiences chief
executive Darryl Wilson told The Nelson
Mail that his company spent hundreds of
thousands of dollars each year on advertising
and marketing and sometimes felt like it was
subsidising other operators.
If all tourism businesses were rated, he
expected the annual cost would sit between
$70 and $150 per operator.
Nelson Tasman Tourism chief executive Paul
Davis is quoted as saying the idea behind a
targeted rate was included in the Nelson
Tasman Tourism strategic plan released in
2007.
Between 400 and 500 businesses in the
Tasman district would be affected by the
proposed rate, he told the paper, making it
quite a low cost for those who would pay it.
The Tasman council and Nelson City Council
are 50/50 shareholders in the RTO and the
latter intends covering its share out of its
commercial differential rate.

Our Most Exciting
Tourism Companies
The National Business Review uses strategic
business consultancy New River to conduct
the monthly surveys looking for New
Zealand’s most ‘Exciting Companies’.
The survey asks business owners and senior
executives in the relevant sectors to rate
companies on a range of psychologically based
factors, measuring their excitement for those
companies.
This month’s NBR survey looked at tourism
businesses and the results gave a clear lead to
Explore NZ’s Auckland-based match-racing
and corporate team-building yachting
operation, Sail NZ.
The following is the Top Ten rankings with
scores.
1 Sail NZ 73.0
2 AJ Hackett 70.0
3 Dive! Tutukaka 64.0
4 Real Journeys 61.5
5= Air New Zealand 60.0
5= Footprints Waipoua 60.0
7 Monarch Wildlife Cruises 57.0
8= Fullers (Bay of Islands) 55.0
8= Shotover Canyon Swing 55.0
10 AGS Pacific 54.5

Sail NZ Excites Most
Sail NZ, which top-scored in the NBR
‘Exciting Companies’ poll, is part of the
Explore NZ tourism company founded by
entrepreneur yachtie William
Goodfellow.
Explore NZ includes in its stable the Sail
NZ America’s Cup boats, the familiar
striped-sail Pride of Auckland fleet,
Whale & Dolphin Safari in the Hauraki
Gulf, Dolphin Discoveries and On the
Edge catamaran in the Bay of Islands,
and Dune Rider in the Far North.
Mr Goodfellow is now expanding his
sailing venture Sail NZ to Dubai where
he plans to have NZL40 and NZL41
operating by September. They will be
replaced here by two new purchases –
NZL60 and NZL68.
The NBR reports that he already has a
boat in Valencia ready to take spectators
ringside during the next America’s Cup
clash. He is also selling berths aboard Sir
Peter Blake’s round-world yacht Lion NZ
for the Sydney-Hobart race this year —
the 25th anniversary of Sir Peter’s win
with the big boat in the Boxing Day
classic.

Vertigo Bikes Offers Skippers Canyon
Established Queenstown adventure
company Vertigo Bikes is now operating
Skippers Canyon Mountain Biking, taking
riders of all abilities and ages into one of
New Zealand’s most scenic locations.
Vertigo Bikes’ five professional guides, two
of whom accompany each trip, take care to
fit clients with a bike customized to their
abilities and riding style. On the Skippers

Canyon ride, each rider gets to do two rides
enabling them to ‘suss out’ the track first
time down, then really have some fun on
the second ride.
New full-suspension bikes are regularly
serviced, and every rider is provided with
safety equipment such as helmets, pads and
gloves as part of the package.
www.vertigobikes.co.nz

Shotover Jet Cam
In a likely world first, Shotover Jet has
launched new ‘jet cam’ technology which
wirelessly transfers real-time footage instantly
from each boat to the production room so that it
is on screen by the time clients step off the
boat.
This technology complements a Web 2.0
platform that links video and photos to create a
seamlessly integrated e-story.  Customers can
easily access their e-story online and share it
with friends through the likes of Facebook and
YouTube.
Shotover Jet General Manager Clark Scott says
“Our research shows that customers ideally
want a video as a way of reliving the speed and
exhilaration of the world’s most exciting jet
boat ride.  The front and rear footage captures
aspects of the experience that customers
couldn’t otherwise access.  The unexpected
upside is that our sales area has now turned into
a much more vibrant entertaining area with lots
of laughter as customers watch themselves on
screen enjoying the thrill of the ride! This has
ultimately generated an increase in sales and
customer satisfaction.”

Queenstown to Hit Auckland
Destination Queenstown’s Travel Trade
Showcase aims to make sure key industry
people in Auckland are up to date with what
Australasia’s premier lake and alpine
destination has to offer.
Twenty-five local operators will join
Destination Queenstown in Auckland at the
Rendezvous Hotel 28-29APR to spread the
word to around 150 Auckland frontline
agents and 50 Product Managers.
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Australia’s Northern Territory 
Information Evenings

INCLUDES: Drinks, nibbles and prize draws every night.
REGISTRATION: Email tourismntnz@xtra.co.nz with the 
following details: Agency details, names of consultants & which 
venue you would like to attend 

Katherine                  Uluru / Ayers Rock        Kakadu         

Wildlife, wilderness, outback skies, Aboriginal art 
& culture.  We know what goes with the Territory.

Tauranga  Monday 23 February  Hotel on Devonport
Wellington  Tuesday 24 February  Duxton Hotel
Christchurch  Wednesday 25 February   Crowne Plaza 
Auckland  Thursday 26 February   Sky City
Hamilton  Friday 27 February  Novotel Hotel
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AUSTRALIA
South Australia Launches Ad Campaign
The South Australian Tourism Commission launched its
2009 advertising campaign on Sunday.
The aim is to increase awareness of Adelaide and South
Australia as ‘something different’ in holiday destinations,
and will include primetime free-to-air and digital TV
advertising, supported by print and online activities.
SATC’s Jane Wilson says 2008 was a great year for South
Australia and points out that since the inception of direct
flights the state has become one of the fastest growing
Australian holiday destinations for New Zealanders.
“The average length of time Kiwis spend holidaying in
Adelaide and South Australia is now 10 nights plus, a
substantial increase from 5 days in 2002/03,” says Jane.
The campaign focuses on the key South Australian holiday
experiences of Adelaide city and surrounds, the Barossa, the
Flinders Ranges & Outback and the Murray River.

Sydney Scores Annual Top Gear
Events NSW has secured the exclusive rights to host the Top
Gear Live car show until 2011. The ten live-action shows at
Sydney’s Acer Arena, hosted by BBC TV’s Jeremy Clarkson
and Richard Hammond, are expected to pull more than
82,000 people.
“With these numbers we estimate Top Gear Live could
generate a direct economic impact of more than A$10
million for NSW this year,” Events NSW chief executive
Geoff Parmenter told ABC. “This is an excellent return for
our nominal investment and being chosen as the exclusive
host city says a lot about Sydney’s reputation as a premier
events destination.”

The Sydney Convention and Exhibition Centre will mark
21 years in the business events industry this year with a
full schedule of major international and national
meetings and exhibitions. The venue has held the title of
Australia’s busiest meetings venue since it opened in
1988.

Yarra Valley Hard Hit by Fires…Cont from P1

The Age reports that the true extent of the damage to small
Yarra Valley communities such as Steels Creek, Dixons
Creek and Chum Creek was impossible to tell, with many
of the roads leading to the towns — and to some of
Victoria’s best-known wineries — now declared “crime
scenes” by local police.
Yering Station and Chateau Yering emerged unscathed,
although surrounded by charred earth, but the Roundstone
winery and bistro at Yarra Glen had been gutted and
nearby, the Sticks winery reportedly had rows of blackened
vines. Domaine Chandon vines suffered only minor
damage while nearby plantations were destroyed.
Healesville Sanctuary was not under immediate threat as
this edition was being uploaded.
Footnote: The Villa Day Spa at The Cumberland was a
Finalist in the Health & Wellbeing category of the 2008
Victorian Tourism Awards.

Royal Brunei Summer Sizzler Fare to BNE
Royal Brunei Airlines has released a $261 return Summer
Sizzler Fare to Brisbane with sales until 14MAR09.
One-way and return fares are available for travel from AKL
from 28JAN-05APR, 15APR-30JUN, 06JUL-22SEP &
28SEP-31OCT09 in “S” class.  Blackout period for
Outbound travel 06-14APR, 01-05JUL & 23-27SEP09
inclusive.  Consolidators have the details.

Short-life Fares to Perth
Qantas has released short-life Economy Class fares from
Auckland ($459), Wellington ($459) and Christchurch
($499) to Perth, available for sale until 23FEB09 and travel
ex AKL/WLG 16FEB – 31OCT09 and ex CHC 01MAY –
31OCT09.
The price includes ticket surcharges and taxes correct as at
08FEB09. For passengers departing from WLG or CHC the
price excludes New Zealand departure fee of $25 payable
at these airports.  Fares can also be accessed from your
GDS and www.qantas.co.nz/agents.
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In With a Chance for The Best Job in the World
Tourism Queensland’s
A$150,000, six-month “Best
Job in the World” offer has
attracted more than 9000
applications from 162
countries, including Mongolia
and Vatican City, but it seems
Kiwis haven’t realised they’re
in with a good chance of
selection.
As one of TQ’s key regions, a
New Zealander gets to be one
of the ten finalists and,
according to Tourism
Queensland’s Graeme
Manson, that means he or she
doesn’t have anywhere near as
much competition of making
the distance as some other
regions.
Manson says more than 2.3
million people have visited the
website and viewed over 14
million pages, making the
“Best Job in the World”
arguably one of the most
successful tourism PR
campaigns ever.
He urges candidates not to
rush into lodging their
application, but to take the
time to make it a stand-out
submission.
“Applicants only have 60
seconds to stand out from the
crowd so my advice is to be as
innovative and creative as you
can and take the time and
prepare something great.

“We are looking for someone
who stands out from the crowd
– someone whose charisma
shines through, who is creative,
funny, outgoing and a great
communicator.
“The Best Job in the World is
all about finding that special
someone who can connect with
the destination and with their
audience – not just about how
professionally produced their
video is.”
He said applicants also needed
to make sure their submission
addressed the fundamental
requirements of the selection
criteria.
“We have received hundreds of
applications that have been
disqualified for simple reasons
such as exceeding the
maximum 60 second limit or
not addressing the primary
question of why they think they
are the best person for the job.
“While this is a marketing and
PR campaign, it is still a
genuine position and if
candidates don’t meet the basic
selection criteria, as with any
job, they won’t be considered.”
Candidates have until 22FEB
to lodge their application.
For further information,
including tips on preparing a
video application, visit
www.islandreefjob.com

SOUTH PACIFIC

Vinaka from Fiji
Tourism Fiji CEO Josefa Tuamoto
says that the TV coverage of last
month’s big floods had impacted on
numbers, with resorts reporting
cancellations in the immediate
aftermath, but that life has quickly
returned to normal.  “This is the time
when we need New Zealanders to
come and holiday in Fiji,” he said.

“Kiwis know that Fijians always
welcome them in every way.”
Mr Tuamoto told TravelMemo that he
and his staff were “touched” by the
humanity shown by the New Zealand
travel industry which had quickly
helped when news arrived of the
difficulties Fijians were facing after
their worst floods in 100 years.

Bula Saver Shortlife
Specials
Air Pacific has just released special N
class shortlife fares to Nadi from
AKL ($135) and CHC ($185) for
travel booked and ticketed by next
Wednesday 18FEB09 for travel
commenced on/after 18FEB09 and
completed on/before 26SEP09.
Closeouts apply 09APR-30APR and
27JUN-21JUL. The details are in
your GDS. Click Here to download
the Industry Advice.fijime.com

Tourism Fiji unveiled its new
corporate identity and launched its
www.fijime.com campaign on
electronic ground signage at last
weekend’s Wellington Sevens, giving
the site a massive global TV push.
The activity precedes a new $300,000
tactical campaign that kicks off next
Sunday 15FEB with package holiday
offers from all wholesalers, aimed
primarily at filling the Denarau and
Mamanucas resorts during the MAR-
JUN period leading into the New
Zealand winter.
Backed by an increase in funding and
with the full support of the
government, Tourism Fiji has
officially embarked on a course that
aims to see the country’s tourism
industry evolve into a ‘multi-million
dollar’ operation welcoming more
than 630,000 visitors annually within
the next three years.
At the launch in Tourism Fiji’s Nadi

headquarters Fiji’s Minister for
Tourism, Mr Aiyaz Sayed-Khaiyum
said the strategy and additional
funding will enable Tourism Fiji to
develop even more profile in several
key emerging markets, including
China, India and Russia.
“The increased funding will also
allow Tourism Fiji to step up its
efforts in attracting niche market,
special interest and sustainable
tourism business into the destination.
“This includes the silver market,
backpackers, meetings, incentive and
conference business, sports tourism,
dive, maritime and the key romantic
travel market - weddings and
honeymoons,” he added.

Fiji Excellence
in Tourism Awards
The 2008 AON Fiji Excellence in
Tourism Awards were presented at the
Sheraton Fiji Resort last Friday night.
Chief Guest at the Awards was the
Interim Prime Minister Commodore
V Bainimarama and also present was
the Interim Attorney General &
Minister for Tourism Mr Aiyaz
Saiyad Khaiyum.  The event was
attended by 400 guests.
There were 12 categories in the 14th

annual Awards, and nearly 2000
nominations were received for the
different categories.   Click Here for
a list of the Winners.

Nadi should be declared a tax
free zone for the next 10 years as
the town suffered severe damage
in the recent flood, says the local
chamber of commerce.
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Fiji Needs Our Help
TravelMemo has just returned from a
Tourism Fiji-hosted visit to see and report on
the recovery work and the impact on tourism
of the country’s worst floods in a century.
We travelled to Sigatoka and up its river
valley, along the coast to the Shangri-La
Fijian, detoured to Natadola Beach to view
developments there, and headed up to
Lautoka.
From a holidaymaker’s perspective, Fiji’s
Western Division appears to have fully
cleaned up and is again open for business.
Virtually all shops and other businesses in
and around Nadi town are trading and the
only signs of the $20 million flood were
workmen busily filling potholes and
shopkeepers sweeping up dust.
The only flood effect on the resorts was a 48-
hour road access issue from the airport and a
subsequent rash of cancellations. It seems
most resorts are now struggling with what
could be one of their worst occupancy
downturns and they are eager to get the
message out that they and their friendly
Fijian staff want to start welcoming Kiwis
again.
While the TV weather maps here continue to
show thunderstorms in Fiji each day, the
reality is that the reports come from Suva. On
the Coral Coast, in the West and on the resort
islands, the days dawned clear and warm and
were sunny on all three days we were there.
Fijians are obviously still struggling with the
sometimes destructive effects of the floods
on their homes, villages and farms.
Water supplies have been badly affected,
repairs to the washed out mains are still to be
completed, and queues at water trucks are a

regular sight.  But such adversity and
inconvenience has not stopped any of them
from waving, smiling and calling ‘Bula’
while they wait to have their buckets filled.
The biggest side-effect of the flood on locals
is the lack of tourists.  Many resort workers
have been laid off as occupancies slip to 30%
and below. The trickle-down effect of that on
their families and villages means the going is
even tougher than usual.
Fiji needs our help – and the best way is by
selling the destination and the guaranteed
warmth of its welcome. If you have clients
looking for a quick tropical holiday in the
months ahead, you can confidently sell them
the many attractions of Fiji, including a
choice of sunloungers and uncrowded pools.
Check with your wholesaler for details of the
special packages being released next
weekend and visit www.fijime.com

The Wedding Chapel awaits at the Shangri-La Fijian Resort The family-friendly pools beckon at the Fijian Beach Resort (Hilton)

The uncrowded Pool and Beachfront at the Shangri-La Fijian Resort

Cloudless in Nadi InterContinental under construction at Natadola
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Airline Sales Executive
The Walshe Group is seeking a
conscientious individual to fill a new Sales
Executive role. This role is as a result of the
Walshe Group being appointed GSA for an
exciting, prestigous Airline but will also
include some other sales activities for
existing Walshe Group Customers.
This will be a key position with great
responsibility to develop market presence
with the trade and corporate customers.
Successful applicants must possess the
following:
�

�

�

�

�

�

· Previous airline/travel industry experience
· Previous experience in managing a sales
   territory
· The ability to deal with Travel Agent &
   Corporate customers
· A high level of presentation & negotiating
   skills
· Excellent time management skills with the
   ability to work under pressure
· Excellent verbal and written
   communication skills

Standard working hours are Monday to
Friday, with some weekend and after hours
flexibility required.
This is an excellent opportunity to secure a
challenging role working with some of the
Aviation Industries fastest
growing brands.

Applications should be sent to:
Stephen Tanner
Key Account & Strategy Manager
The Walshe Group
Private Bag 92136
Auckland

email: s.tanner@walshegroup.co.nz

fijimatai.com
Tourism Fiji has also unveiled a newly
revamped ‘Matai Fiji Specialist’ travel
agents’ loyalty program.
The 1500-plus travel agents already
participating in the Matai Fiji Specialist
program in Australia, New Zealand, the UK,
the USA and Canada can now access a brand
new website www.fijimatai.com offering
more tools to help them successfully sell the
destination.
Tourism Fiji CEO Josefa Tuamoto says that
while the destination faces many challenges
on the road to achieving its multi-million
dollar industry status, “… we intend keeping
a keen emphasis on ensuring that whatever
we do as an organisation on behalf of our
industry and our overseas partners, no matter
how international and high the standard
needed to be achieved, everything will retain
the essence and characteristics that embody
the uniqueness of Fiji and its people.”

New Caledonia Tourism
Appoints New PR Agency
New Caledonia Tourism New Zealand has
appointed The Media Counsel PR, headed up
by Melanie Pohl, who was previously
Communications Manager for Flight Centre
NZ, as its public relations agency.
New Caledonia Tourism’s New Zealand
Manager Karen Priest says the pitch was
hard fought, with five agencies shortlisted
for the role of assisting the Auckland office
in its consumer and trade initiatives.
The New Caledonia Tourism account will be
managed with Account Exec Tess Custance
and Consumer Counsel Strategic Planner
Michael Carney.

Air Pacific’s second B747-400 is being
upgraded in Singapore in a two-month
project as part of FJ’s planned
maintenance program. It will return in
APR with fresh new cabin, an upgraded
in-flight entertainment system, new
interior lighting, renovated seating, new
soft furnsihings and renewed galleries
and lavatories. While the aircraft is away,
FJ is leasing a United B747-400 flown by
UA pilots and serviced by UA cabin crew.

ASIA

Airports Vanuatu has revealed that
plans are well in place for direct
international services between
New Caledonia and Tanna, home
to the famous Mt Yasur volcano
and the second most visited island
in Vanuatu after Efate –- and that
detailed work is going on in
developing a direct air route to
Asia.

Amazing Thailand Making an Amazing Recovery
Thailand’s Ministry of Tourism and Sports
and TAT, the Tourism Authority of Thailand,
together with the entire private sector,
worked hard to minimise the impact of
travellers caught up in the domestic political
dispute that closed the country’s main airport
for 8 days last year.
After the reopening of the airports, the
recovery in visitor arrivals was almost
instantaneous – seen by TAT as clear proof
of the high levels of confidence that visitors
have in the Kingdom of Thailand, the Thai
people and the Thai tourism industry.

the new Minister of Tourism and Sports, His
Excellency Mr. Chumpol Silpa-archa, has
pledged immediately to expedite the
recovery of tourism. He says he will work
with other ministers to ensure the necessary
funding and infrastructure support.
Among the tactical marketing measures that
form part of the three-point recovery plan for
2009 are special campaigns, especially via
online marketing.
The Thailand Super Deal portal website
www.thailandsuperdeal.com has Thailand’s
best deals from hotels, tour operators,
airlines, shopping centres, etc.A new Thai government has been formed and

Lonely Planet proclaims “Bali is Back”
The new edition of Lonely Planet’s Bali &
Lombok guide has now gone to printer and
will be officially released in April. Lonely
Planet says it has been producing this
definitive guide to Bali & Lombok for 25
years and this is one of their most successful
titles. The new edition not only focuses on
the traditional appeal of sun, sea and sand

but commends the destination’s
culture and people as well as the
true ability of Bali to bounce back
from a crisis.
Visitors to Bali in 2008 hit a near
record 1.8 million for the year
with Australian tourism arrivals
increasing by 48% over 2007.
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 TOP SUPPORTING AGENCY IN N.Z.

FOR HYATT  NTH AMERICA EACH MONTH
WINS SIX BOTTLES OF WINE

�

Represented in New Zealand by Discover the World Marketing
T : 09-623 4293  DX : EP82525  E : info@discovertheworld.co.nz

GDS Code: HY

Every eligible dollar spent at Hyatt
earns valuable Hyatt Gold Passport points

Hyatt Hotels & Resorts
North America & The Caribbean

PARK HYATT

Park Hyatt hotels are small and discreet, with a sophisticated

residential style designed for the individual traveller seeking

personal attention, unparalleled business amenities and luxurious

facilities. Distinctive features include city-centre locations,

gourmet dining and exceptional concierge services.

UNDERSTATED.   SOPHISTICATED.   REFINED.

Buy One Get One Free in India
A Visit India Scheme 2009 has been
launched, offering attractive value adds to
foreign tourists visiting India during the
period APR-DEC09. They include: free
companion international airfare on
selected carriers; stay / pay offers in
hotels; one complimentary local
sightseeing tour in any one city of visit
and one complimentary Rural Eco
Holiday in the country (Conditions apply).
The Scheme works on the concept of
providing one additional or
complimentary service to the tourist, for
every service paid for.
http://www.incredibleindia.org/
Visit%20India%202009%20offers.pdf

Flying Philippine Airlines
All Philippine Airline fares, including the
PR/NZ fares ex New Zealand, must be
ticketed on PR paper through GSA
Aviation and Tourism, says Rob Beecher.
“Do not plate on NZ paper, as this may
result in an ADM and will also cause
inconvenience to clients travelling if they
try to make changes while in the
Philippines,” he adds. “Philippine Airlines
cannot action date changes, reissues or
assist in any way with tickets issued on
NZ paper.”
Aviation and Tourism also strongly
suggests that any clients not holding a
New Zealand or Australian passport
should obtain an Australian transit visa
when travelling on PR’s ex-NZ fares via
Australia.
Please call GSA Aviation and Tourism on
09 308 5206 with any queries.

Best Tour Package is Intrepid’s

THE AMERICAS

Overseas travel by Japanese dipped by nearly 8% to 15.9 million in
2008 compared to 2007, according to preliminary year-end figures
released by the Japan National Tourist Organization. This is the
second year in a row of declining outbound traffic.

Intrepid Travel’s Bangkok to Bali
Overland has won the Best Tour
Package award at the annual
ASEANTA (Association of South-
East Asian Nations Tourism
Association) Awards for Excellence.
The award acknowledges Intrepid
Travel’s efforts in operating a trip that
takes travellers off the beaten path to

showcase the region’s cultures and
environment.
Bangkok to Bali Overland takes in
four ASEANTA countries (Malaysia,
Thailand, Singapore and Indonesia)
and introduces travellers to the
incredible diversity of the Malay
Peninsula and Indonesian archipelago.
It blends relaxation and adventure.

Universal Backlot to Reopen
Fire-damaged areas of Universal
Studios’ famous backlot tourist
attraction will reopen to the public
later this year, officials say. Studio
officials said rebuilt locations would
open mid-summer, including ‘Back to
the Future’s’ Courthouse Square and a
New York Street.
New backlot scenes will include a gas
station, firehouse, London Street and a
modern urban cityscape that Universal

officials said would be the largest
modern urban backlot shooting
location in Los Angeles.
Other sets in the area are still under
construction and are expected to open
next year.
Most of the Universal Studios backlot
was unharmed by the fire, including
the ‘War of the Worlds’ set, ‘Psycho’s’
Bates Motel and house and ‘Desperate
Housewives’ Wisteria Lane.

The U.S. Department of Commerce has announced that 47
million international visitors travelled to the United States
during the first eleven months of 2008, an increase of almost
6% over the same period in 2007. In NOV08, total visitation was
3.6 million, down 9% when compared to NOV07.
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AFRICA / MID EAST

SAA Purrfect Special
to South Africa
South African Airways has released a
“Purrfect” Short life special airfare to South
Africa to celebrate the start to its 75th
Anniversary year.
Fares from AKL, WLG, CHC, DUD and
HLZ have been released to JNB, DUR, CPT
and PLZ  from $1849 (plus fuel surcharges/
taxes from NZ$390) and to ELS, BFN, KIM,
PZB, MGH and RCB from $1949 (plus fuel
surcharges/taxes from NZ$410).
Travel may commence between 01MAR-
15NOV and sales & ticketing must be
completed by 27FEB.  Travel is permitted
via either Sydney or Perth.
Call SAA on 09-977 2237, or check your
Consolidator fare systems or CRS displays,
referring to fare basis VSPCLNZ.

Win a Trip to Dubai
Adventure World reminds consultants that
this incentive ends 28FEB09.  Simply book
any Dubai product with Adventure World
(minimum 2 night stay), plus book a
longhaul Emirates flight to Dubai and
beyond, ticketing through your own office
or preferred wholesaler to qualify. The
more Emirates and Dubai bookings you
make, the more chances you have to win.
The Prize:  Return economy class air
tickets with Emirates, 4 nights
accommodation in Dubai, a City of
Merchants tour, a Sundowner Dune Dinner
and return airport transfers for two people.
For details phone Adventure World on
09-524 5118.

EUROPE

Oman Targets Kiwis
Positioning Oman as the perfect
alternative to an Asian stopover for
UK/Europe bound Kiwi travellers
and the MICE market will form a
key message for the Oman
Ministry of Tourism’s Director of
International Offices, Razan
Darwish when she meets senior
New Zealand travel industry
representatives at next weekend’s
AIME Expo in Melbourne.
Attending the event for the second
time, Ms Darwish said recent
increases in regional air services
by the major Gulf carriers,
including Emirates Airlines and
Etihad Airways, meant access to
the Sultanate had never been
easier.
“All of the Gulf carriers servicing
this region offer quick, direct
connections from their home ports
to Muscat,” Ms Darwish said.
“So we feel the time is right to
beef up Oman’s profile in the New
Zealand marketplace.
Ms Darwish said that New
Zealanders are renowned for
always looking for something
different.
“We intend positioning the
destination as a new, very unique,
exciting and easily accessed travel
choice that matches that
requirement.

Military Tattoo
at the Queen’s Castle
The Windsor Tattoo will take place this May in the private
grounds of Windsor Castle.
The Tattoo will host the biggest band of bagpipes and drums
seen in England for many years, involving up to 200 pipers and
drummers from the British army. There will be two bands from
the household division, two bands of the Household Cavalry (the
Life Guards and the Blues and Royals) and a band from the
Royal Marines, all of whom will be accompanied by a troupe of
Highland Dancers. The Trinidad and Tobago Steel Band, the
only military steel band in the world, will also be performing.
Tickets to the Tattoo offer visitors access to the Royal Windsor
Horse Show which takes place in the showgrounds at the Castle
during the day from 13 to 17 May. There will be over 200 shops
and restaurants and bars at the Horse Show.
The Windsor Tattoo begins at 8.30pm every evening from 13-
16MAY. Tickets £15–£60. There is a regular train service to
Windsor from London. www.windsortattoo.com

TOURS

Special FEB Sale: Car
Rental for NZ$51 per
day in UK
Car rental operator globalCARS is
offering special February car rental
prices in the United Kingdom from
NZ$51 a day and NZ$59 in France
if you book before 28FEB09.
The deal applies to latest model
vehicles with unlimited kilometres,
full insurance, all fees and free
one-way service in the UK.
The great benefit of the deal is that
there is nothing to pay when
collecting the vehicle, eliminating
confusion about charging.
For more details call 0800-450403
or visit www.globalCARS.co.nz

Tauck World Discovery Savings
Adventure World reports that Tauck World Discovery has introduced a range of savings for 2009.

     •   On any Yellow Roads of Europe land journeys travellers can save up to US$520 per couple on trips
            departing by 30JUN09; or save US$380 per couple on JUL-DEC09 departures.

• No Single Supplement on these European River Cruises in Category 1 Cabins only: Budapest to
the Black Sea - all 2009 departures. Holland and Belgium in Spring - all 2009 departures.
Amsterdam to Budapest by Riverboat - all MAY, JUN09 departures.

• Experience the Canadian Rockies between MAY and OCT09 to - save US$580 per couple on
Grand Canadian Rockies; or save US$440 per couple on Canadian Rockies & British Columbia; or
save US$420 per couple on Canadian Rockies & Glacier National Park; or save US$320 per
couple on Best of the Canadian Rockies.

• Two family holidays from Tauck Bridges: Save US$1000 per person in Cabin Categories 1 and 3
on the 04JUL09 departure of Cruising the Blue Danube. Save US$180 per person on all Wonders
of the Canadian Rockies departures.  Savings apply to new bookings only. Conditions apply.

Adventure World is the NZ GSA for Tauck World Discovery, phone 09-539 8102.
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AVIATION
Kids Fly Free with Qantas
Qantas has taken air fare competition to a
new level with its release of the special Kids
Fly Free sale that allows children under
twelve to travel, without charge (that even
includes taxes), to a range of Qantas
International destinations. Each child
travelling without charge must be
accompanied by an adult paying passenger.
The deal is on sale to 20FEB on Qantas-
operated services to Australia, Asia, India,
Africa, USA, UK and Europe, depending on
the departure city. Travel periods are from
now until 01JUL09.

Pax Park Free with Air NZ
Air New Zealand is offering up to 7 days
free parking at Air New Zealand Parking at
Airport Oaks to those pax booking in FEB09
a return trip from Auckland to Australia for
travel anytime within the next 12 months.
Customers must reserve their free parking
(normally $12-14 per day) by 16MAR09 by
visiting www.airnzparking.co.nz

Didgeree Blue Arrives
V Australia has taken delivery of its first jet,
a B777-300ER, and begins a transpacific
schedule from SYD of three flights a week
from 27FEB. That service will move to a
daily frequency from 20MAR and will be
followed by the launch of a 3pw schedule
from Brisbane to LAX on 08APR.
It has also announced that it will operate a
3pw service from Melbourne to LAX from
15SEP, marking the announcement with all-
inclusive return economy launch fares from
A$1199. Business class and premium
economy fares have been slashed, and
include an all-inclusive 14-day advance
purchase business fare of A$5999.
V Australia says it will mount a Sydney-
Johannesburg service within 12 months.

Jetstar successfully completed one of
its biggest system cutovers ahead of
schedule on the weekend, having shut
down all electronic check-in and all
sales channels on 06FEB09 for replace-
ment of its reservation system.
All Jetstar airports are now running on
the new electronic check-in system
with kiosk check-in available across the
network. Web check was expected to
go live within 24 hours.

Emirates Airline has just increased its
Melbourne-Dubai services from double
daily to triple daily.

Qantas has announced a profit before tax
of A$288 million for the half-year to
31DEC08, a 68% slide on the same period
last year, and has confirmed it expects to
attain a full 30JUN year profit before tax
of around A$500 million.

Korean Air has placed firm orders with
Airbus for two more Airbus A380 aircraft,
lifting its total order of the mega jets to
ten.

Abu Dhabi-based Etihad Airways is to
begin flights to Chicago from 02SEP,
initially three time a week and lifting to
daily by 01OCT09. Etihad, which will soon
begin Melbourne ops, already flies to New
York and Toronto.

Emirates A380 to Incheon
Emirates is to deploy the A380 to Incheon
from NOV09, making it the fifth A380
destination for the carrier after London-
Heathrow, New York-JFK, Sydney and
Auckland.
EK has also announced it will commence its
deferred Dubai-Durban service on 01OCT
and has resumed its third daily Dubai-
Johannesburg flight, initially on three days
but lifting to daily from next month.

SAS Scandinavian lost a staggering
SEK6.32 billion (US$754.7 million) in 2008,
reversing from a SEK636 million profit in
2007. As a result, the airline has
announced a big restructuring program
called Core SAS that will include a SEK6
billion rights issue and approximately
3,000 layoffs.

Qantas is one of just four airlines in the
world to have an investment grade credit
rating. The others include the US low-cost
carrier Southwest, Lufthansa and British
Airways, which is expected to be
downgraded in coming weeks.

LCAL, the Dubai-based lessor established
in 2004 to buy and lease B787s, has cut its
Dreamliner order from 21 aircraft to five,
dealing another blow to Boeing’s troubled
next-generation aircraft program.

oneworld Turns Ten
To highlight its 10th birthday, oneworld has
unveiled a special version of its logo, and

this will be used
extensively by the
alliance and its
member airlines in
place of the regular
oneworld logo on all
printed materials and
websites for the year
ahead.

Also from now on, every airline in the
alliance will decorate a proportion of its fleet
in the oneworld livery – around 40 aircraft in
total, mainly types that fly on international
routes.

The shared livery features the oneworld
name in large letters, up to almost two
metres tall, and the oneworld logo along the
side of their fuselage, against a white or a
polished metal background.
The name of the operating airline will be
placed in smaller lettering in a standard
position at the front of the aircraft below the
oneworld name and logo. Each carrier will
also retain its own regular tailfin design.
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Australia Market Shares
Australia’s Bureau of Transport and
Regional Economics stats show that, in terms
of passenger carriage, Qantas had the largest
share of the Australian market in NOV08
with 24.3% of the total followed by
Singapore Airlines with 11.9%, Air New
Zealand with 9.4%, Emirates with 7.0% and
Jetstar with 6.0%.
Compared to NOV07, the Qantas share
decreased by 1.8 percentage points, SIA’s
share increased by 0.8 percentage points, Air
NZ’s and Emirates’ shares both increased by
0.1 percentage point and Jetstar’s share
decreased by 0.2 percentage points.
Low Cost Carriers AirAsia X, Jetstar, Pacific
Blue, Polynesian Blue and Tiger Airways
accounted for 12.7% of total international
passenger traffic to/from Australia in NOV08
compared to 11.4% in NOV07 – an increase
of 1.2 percentage points. Pacific Blue’s share
of LCCs’ traffic has increased from 24.8% in
NOV07 to
36.9% in NOV08 while AirAsia X’s share of
LCCs’ traffic has increased from 2.7% to
11.2%.

Despite what is going on all around the
world, Lufthansa has been able to increase
its full-year 2008 profit forecast from
€1.1bn to €1.3bn after a strong fourth
quarter. Shares in the German carrier

CRUISING

closed up 7.8% at
€10.125 following the
announcement,
reversing earlier
market losses.

Holland America Wins Big
Alaska Access
Holland America Line’s fleet of eight
premium cruise ships sailing in Alaska will,
from 2010, offer more trips into Glacier Bay
National Park and Preserve than any other
major cruise line. The National Park Service
has allocated the company 65 use days each
year during prime summer season throughout
the next decade.
“Holland America Line has a long history of
sailing in Glacier Bay, and we look forward
to welcoming their ships each year,” says
Glacier Bay National Park superintendent,
Cherry Payne. “They have created a
comprehensive educational program focusing
on the park and have supported the Park
Service’s goal to reduce the environmental
impacts to Glacier Bay.”
The National Park Service regulates the
number of cruise ships entering the bay from
June through August and allows no more
than two per day in order to protect the
fragile marine environment. Glacier Bay is a
65-mile long fjord with spectacular tidewater
glaciers.
The National Park Service focused on
applicants’ commitment to meeting certain
requirements such as minimising air and
water pollution and on board enrichment to
educate guests about the area.
Holland America Line’s Environmental
Management System is certified to conform
to the ISO 14001 standard, and in particular
to operating in Glacier Bay, the company has
committed to zero discharge and reduced air
emissions.

Heritage Lines Jayavarman Impressions
With construction of
its 58-metre luxury
flagship The
Jayavarman on track
for its SEP09 launch,
Trails of Indochina’s
luxury Mekong River
cruise specialist
Heritage Lines has
released two new
impressions of how the
vessel and its luxury

cabins and 14 Superior standard (21m sq),
each of which will be themed individually.
The ship’s spacious facilities also include a
spa, a spacious restaurant serving eastern and
western cuisine, two expansive lounges, a
shop and a library spread over 800 square
metres on a total five decks.
Following her maiden voyage The
Jayavarman will commence operation of a
medley of Mekong Delta cruise itineraries
structured over two, three, four, five and
eight days.

cabin accommodation will look once
complete.
The featured cabin image is one of the
vessel’s 11 Deluxe standard ‘Indochina-style’
cabins.
The cabins offer 24sqm of space which when
complete will making them the largest of
their type on any vessel operating Mekong
cruises.
Accommodation ranges from two ‘Bao Daop’
Royal Hue themed junior suites (26m sq) to
the 11 Deluxe standard ‘Indochina-style’

Misleading Result from Poll
In our 30JAN issue under the headline Top
Ships Decided, we reported that readers of
Condé Nast Traveler had voted Viking XPRS
among the top five medium-size cruise
vessels.
Turns out the Viking XPRS is not a cruise
ship but rather a ropax-ferry which trades
twice a day between Helsinki and Tallinn.
Cruisebusinessreview points out that the
rating it received put it ahead of any Holland
America ship and raises the question: Was
Condé Nast Traveler misled?

Passengers can now conveniently access
their personal bank account while
holidaying at sea after P&O Cruises
introduced Automatic Teller Machines
(ATMs) across its fleet.
Two ATMs have been installed onboard
Pacific Dawn with Pacific Sun to follow by
the end of the month. Fees and charges
would depend on passengers’ individual
financial institution.
The ATMs will dispense Australian dollars
with most South Pacific destinations
accepting this currency.
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JUST CRUISING ....

Asia Cruises   from $1399*

Caribbean Cruises   from US$399*

Europe Cruises   from US$949*

Panama Canal Cruises   from US$899*

Sth America Cruises   from US$749*

Tel: 09-444 2298

Fax:09-442 4228

CLICK HERE

FOR WEBSITE* plus applicable fuel supplement

THIS WEEK’S 5-DAY FLASH SPECIALS
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14 Nights from NZ$7535*

Cruise Slowly on
the Ganges

Kolkotta, Serampore, Barrackpore,
Chandernagore, Kalna, Plassey, Metiari,

Kushbagh, Farraka Barrage, Munger,
Nalanda, Patna, Sarnath, Varanasi

28SEP09, 12OCT09, 02NOV09,
16NOV09, 04JAN10, 18JAN10,
01FEB10, 15FEB10, 01MAR10,

15MAR10

CLICK HERE FOR FLYER
* Per person twin share in a main deck cabin.

Based on 28SEP09 departure.

ASK ABOUT PRE/POST CRUISE PACKAGES

Viking Holds 2009 Group Fares to
Europe & Russia
In a first-ever initiative to drive group business, Viking
River Cruises is holding its 2009 rates for its 2010
deluxe river cruises to Russia and Europe for travel
agents who block group space during an interim period
ending 15MAR09.
Viking River Cruises claims one of the best tiered
Group Policies in the industry: one free Tour Conductor
with every 9 paying guests, generous per person group
discounts on the cruise fare, group amenities such as
wine with dinner and a bottle of wine for every
stateroom and larger groups will receive fruit plates in
staterooms as well as cocktail parties. These per person
group discounts are also combinable with Past Guest
Discounts.
“You only need 10 travellers to qualify as a group with
Viking River Cruises, and better yet, we don’t ask for
hefty deposits and we are happy to waiver the nominal
$25 per person deposit if the travel agent presents a
marketing plan for how he or she is going to fill the
group space,” says Managing Director Australia and
New Zealand, Teresia Fors.

RAIL TRAVEL
TV on the Night Train Railteam Still on Track

ABTN reports that Eurostar has quashed
industry speculation that the much-touted
Railteam initiative for seamless high-speed
rail travel across Western Europe has been
shelved.
Railteam, an alliance between seven
European train operators including SNCF,
Deutsche Bahn and Eurostar, was unveiled
in JUL07 with a set up cost of €30m.
The initiative also includes the development
of a common booking platform originally
scheduled to be unveiled early this year.
Eurostar is quoted as saying that while there
had been some development issues with the
common platform, they were now going for
a web-based system. ABTN was told the
alliance was currently working on
improving information for passengers and
highlighting all of the options.

The overnight sleeper service
between London and Cornwall has
recently been enhanced by an
entertainment system that’s the first
of its kind on any British train.
Volo TV is similar to the systems
currently available to business class
air travellers, which give passengers
access to hours of on-demand TV.
Now travellers in single-occupancy
sleeper berths can choose from a
wide selection of TV programmes
from what is believed to be the world’s
first true entertainment system for train
travellers.
The Night Riviera Sleeper operates
between Penzance and London’s
Paddington Station Sunday to Friday in
both directions. The Volo TV system is
the final improvement in a £2-million

refurbishment that includes a new
internal colour scheme and lighting,
reupholstered First Class style seating,
new carpets, taps and blinds, and better
quality linen and towels. The Night
Riviera Sleeper is operated by First
Great Western.
www.firstgreatwestern.co.uk
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ACCOMMODATION
Best Western Offers Early Booking Incentive

GREEN MATTERS

SME Business Relief Package ‘A Brilliant Start’

Best Western is now offering discounts to
guests who book their accommodation early.
Those who book their Best Western accom
(for stays between 06APR and 02JUN09),
receive a 10% discount off the Best Available
Rate.
In addition, Best Western is also giving
guests a Best Western Travel Card loaded

with $25 cash to those who book before
06MAR09. Best Western Travel Cards are a
charge-back card that can be charged with
credit and used for most BW expenses
including accommodation, dining and
incidental expenses at any BW property
worldwide.
www.bestwestern.com.au/go/earlybird09

The Government’s small-business relief
package is a “brilliant start” to helping small
businesses ride out the economic storm, says
the Motel Association of New Zealand.
Chief Executive Michael Baines says the
impact on cashflows, access to credit, and

reduction of compliance costs is “just what
we needed.”
MANZ represents 1,000 moteliers, every one
of them small and medium-size enterprises,
making it the only organisation made up
solely of such businesses.

INDUSTRY
Emirates A380 Green Flight
The inaugural Emirates A380 flight from
Dubai to Sydney and Auckland last week was
not only the first commercial flight of an
A380 over the Indian Ocean but also a green
best practice demonstration flight of
procedures designed to reduce fuel burn and
carbon emissions.
Green initiatives included:
• Priority departure from Dubai with
unrestricted climb from UAE Air Traffic
Control
• Ultra-efficient routings over Oman, the
Maldives and India
• Dynamic re-routing* across the Indian
Ocean to allow for weather changes
• Continuous descent arrival into Sydney
The flight was also the test flight for a
longer-term green flight initiative involving
the Air Navigation Service Providers of
Australia, the UAE, Oman, India, Sri Lanka
and the Maldives working with Emirates and
other airlines to pioneer best environmental
practice over the world’s third-largest
oceanic region. The programme will
officially commence in the first half of 2009.
The flight carried on from Sydney to
Auckland and Emirates and Airways
Corporation New Zealand used this as an
opportunity to continue environmental air
traffic initiatives via ‘User Preferred Routes’
over the Tasman to further reduce fuel burn
and carbon emissions.
*Emirates NZ manager Chris Lethbridge told
TravelMemo that the Indian Ocean flight had
a total of five flight plan changes and
achieved a fuel saving of around 20%.

Auckland on Show 07APR
Organisers of functions, corporate
events, special interest tours and even
weddings in the greater Auckland
region are invited to register for
Convene Auckland 09 at Auckland
Convention Centre on 07APR.
Buyer registrations for the event have
just opened at
www.conveneauckland.co.nz and
organisers expect a strong response.
“Face to face is still the best way to do
business and there is nothing like
personal contact between customers
and suppliers,” says Convene
Auckland director Stu Freeman.
“Last year we had about 400 buyers at
the business to business expo and we
are expecting that
number to increase in 2009.”
Freeman says that of the more than 80
exhibitors who have already signed up
for the expo, 30 of them are making
their first appearance at Convene
Auckland. There are still stands
available for companies keen to
exhibit. The show will also have an
educational seminar series for event
planners and organisers, plus an
entertainers’ zone.
Convene Auckland is open to personal
assistants, executive secretaries,
professional conference and incentive
travel organisers, exhibition operators,
inbound tour operators, wedding
organisers and others who plan,
arrange and book events.

“Babymooning” in Rotorua
A Babymoon package, offering expectant
couples some well earned “us time” before
the birth of their child, has been released by
the Novotel Rotorua Lakeside Hotel.
It is believed to be the first package of its
type offered in Rotorua and one of only a
few babymoon packages available in New
Zealand.
The Babymoon Package provides a treat for
the parents-to-be with luxurious
accommodation in a Junior Suite, a gift on
arrival, and a late check out until 1 pm the
next day.  On arrival a bowl of fresh fruit
will keep the vitamin levels up plus there is
the additional benefit of an F&B gift voucher
to satisfy cravings.    The package is priced
at $NZ385 per room, per night.

‘New’ Resort for Langkawi
Langkawi island in northwest peninsular
Malaysia will soon feature a ‘new’ luxury
boutique resort. Tanjung Sanctuary Resort
will re-open in first half 2009 following a
12-month total refurbishment.
Each of the 32 rooms offers separate views
of forest, beach or headland. All units offer
81sq m of space including a large balcony,
in-room dining table, sofa set, 40-inch
wall-mounted LCD TV, tea/coffee making
set, electronic safe and minibar. All rooms
include a large spacious bathroom with
Japanese-style bath.
The 16-villa (32-key) resort occupies 2.4ha
of a 25ha plot of native mixed hardwood
trees which sweep down on to, in effect,
one private sandy beach and five separate
sandy coves.
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Tauck Trivia Quiz Winner
Adventure World has announced that the
winner of the Tauck Trivia Quiz competition
was Philip Wilson from Air New Zealand
Holidays Custom Street in Auckland.
Philip has won a Tauck 2009 European River
Cruise, and his choices are either: Holland &

Tauck Agent Incentive
Adventure World reminds consultants they
can earn up to NZ$1000 by booking 2009
European Cruises and selected small ship
cruises between now and 31MAY09.
Check it out: One Booking - earn NZ$50+.
Two Bookings - earn NZ$150+. Three
Bookings - earn NZ$300+. Four bookings -
earn NZ$500. Total Bonus for 4 bookings is
NZ$1000.
For details phone Adventure World on 09-
524 5118.

Belgium in
Spring; The
Blue Danube or
Budapest to the
Black Sea.
Adventure
World received
numerous
entries and says
it wants to thank
all consultants
who took the
time to complete
the quiz and send it in.

Anna Friend says Damai Puri Resort & Spa
in Kuching, Malaysia has a special offer to
coincide with the Royal Brunei fares out
for MAR09. Click Here to download the
flyer.

LATE BREAK

Special Valentine’s Offer
Join the TATS Club or renew your expired membership by 14FEB09
for just $20. Membership is valid for one year (to FEB 2010) and is
normally $49 per year.
This offer will expire at midnight on 14FEB09, so go to www.tats.co.nz
to fill in your online membership application or renewal form.

Airport $$ Threatened by Ryanair Rule
Ryanair is rolling out new Europe-wide rules restricting passengers
to a single item of hand luggage. And the company has confirmed
that these restrictions will include purchases made at airside duty
free stores.
The Moodie Report says this move will force passengers to pack all
purchases into their single piece of hand luggage, with a maximum
weight of 10kg – or face being charged €30 and have the extra bag
stowed in the hold.
The move could also hit the many unplanned, impulse transactions
made in airside stores.
The airports are less than thrilled with the ruling, given that it
“...severely undermines the commercial basis upon which airports
are levying charges from airlines. It also affects passengers as
shopping at the airport has become an integral part of the travel
experience.
“Retail is the largest and fastest growing source of non-aviation
revenues for European airports. With such revenues typically
accounting for half of their total revenues – and even rising above
70% in some cases, retail is key to guaranteeing low airport charges
of the kind enjoyed by Ryanair across its entire route network.
Charges paid by airlines and passengers do not cover the cost of the
airport infrastructure they use. European airports rely heavily on
non-aviation revenues to operate competitively and finance the
development of their facilities.”
The chairman of the Forum of European Regional Airports says “If
Ryanair’s single item cabin baggage policy is implemented in full,
with no allowance for purchases made airside, it will completely
undermine our ability to exploit the commercial opportunity.”

Harder Times Coming
The tourism sector expects
harder times after a long period
of growth as the global
economic crisis slows inbound
arrivals, particularly from
traditional long-haul markets
such as the UK, Europe and the
US.
The National Business Review
quotes consultancy New River’s
survey of the industry, which
found respondents were worried
that conditions will worsen in
the coming spring and winter.
”Most said this will be a tough
year with new bookings reduced
significantly as people wait and

see what will happen in the
financial crisis,” it said.
The survey identified continued
buoyancy in domestic and short-
haul tourism from markets such
as Australia but while free
independent travel remained
strong group tours had
decreased.
Respondents’ rating of current
business conditions in the
Tourism Sector
Very buoyant 5%
Buoyant 20%
Neutral 25%
Difficult 50%
Very difficult 0%

Have you seen TravelMemo’s Ad Rates Lately?
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