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Brochure out now
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& wildlife experiences.
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The New Zealand Life Back Promise
Come to New Zealand and get your life back - that’s what Tourism
New Zealand’s latest $3 million campaign in the United States will be
promising consumers when it launches in the market next month.
Discovery Channel presenter Dhani Jones will spend nine days in
New Zealand next month filming a series of short documentaries,
which will showcase the revitalising experiences North American
travellers can expect from a New Zealand holiday.
These will form the basis of the new ad campaign, which will carry
the tagline ‘The New Zealand Life Back Promise’.   ...Cont page 2.

African Safaris near Adelaide
South Australia’s Monarto Zoo, enroute to Murray Bridge from
Adelaide, is to expand to become the world’s biggest open range zoo,
rivalling African game parks with safari-style tours and five-star
accommodation.   ...Cont page 5.

V Aust, PacBlue OK to Code Share
Australia’s International Air Services Commission has approved a
code share arrangement between V Australia and Pacific Blue on the
Tasman. In making the decision the IASC noted that
the codeshare “is likely to make little difference to the degree of
competition on this already highly contested route”.   ...Cont page 9.
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The New Zealand Life Back Promise   …cont from page 1
The new campaign has just been launched to
the US travel trade by ‘webinar’. It was
created based on research that showed
awareness of New Zealand remains low in
this market, despite its importance to New
Zealand tourism.
Tourism New Zealand Chief Executive
George Hickton says the new campaign is
designed to raise awareness and convert this
awareness into action.
“The US is an incredibly important market
for New Zealand. Although it is going to be a
difficult year due to the economic situation,

we want to come out of it in a stronger
position than we came in.
“We see the US as a long-term high potential
market and this new campaign will help us
overcome some of the barriers we face there,
while also giving us the opportunity to
engage more closely with the travel trade.”
Like Tourism New Zealand’s latest UK
campaign - ‘What Do You Say UK?’ - travel
trade partners in the US will be encouraged
to use the logo and tagline in their own
collateral and support the campaign with the
products they offer consumers.

Well Timed to Link to US$760 RT Fare
Tourism New Zealand Regional Manager
North America Annie Dundas says the
launch of this new take on the 100% Pure
New Zealand campaign is well timed, with

Campaign Launch by Webinar
In a budget-friendly initiative that’s also
believed to be a first for a national
tourism organisation, the new Tourism
New Zealand campaign was launched by
‘webinar’ - with 85 US travel agent
participants dialling in and going online
to be the first to hear details of the new
campaign.
They were able to view the web-based
presentation in real time online and call
in over their telephones to hear Tourism
New Zealand staff from Auckland,
Wellington and Los Angeles talk them
through the latest campaign, the research
behind it and answer questions from the
floor.
Tourism New Zealand Regional Manager
North America Annie Dundas says using
a ‘webinar’ to launch the campaign was
the best way to reach partners spread
across a broad geographical area.
“We have 350 Kiwi Specialist agents in
the US, spread right across the country.
We’ve found ‘Webinars’ to be really
useful for training, but this is the first
time they’ve ever been used for a
campaign launch.”
Tourism New Zealand has been running
‘webinar’ destination training sessions in
North America since 2007, attracting an
average of around 80 agents per session.
The training, called webNZday, was also
launched to the German-speaking
markets in Europe last October.
Feedback has been very positive, with
around 80 agents regularly joining these
sessions.

Air New Zealand recently dropping
its LAX to AKL fares to US$760
return.
“The mood in the US at the moment
is at its most optimistic in some
time. With a new president now
sworn in there is a feeling among
Americans that change is on the
way,” she says.
“With low airfares and a good
exchange rate in our favour, we
believe the timing of this launch will help us
get some traction in the US market despite
the financial crisis here.”
The launch of the new mini-programmes will
be the second phase of Tourism New
Zealand’s advertising in the US this summer.

The 100% Pure New Zealand ‘Youngest
Country’ commercial has been running
nationwide on the Discovery Channel
Network since 29DEC.

The launch of this new campaign
follows on from a week of positive
media publicity for New Zealand in
the US. A full-page feature in the
New York Times profiled the
Milford Track last Sunday. The
FEB09 edition of Condé Nast
Traveler (circulation 780,000)
includes eight pages on New
Zealand wine, food and luxury
travel.

New Zealand is also set to have a profile
boost in the US when two of the final
episodes of The Bachelor (Season 13) hit
screens in FEB/MAR. The two episodes,
which were filmed in New Zealand last year,
should see audiences upwards of 9.9 million.

Fullers in Midst
of Louis Vuitton Action
Fullers Group Ltd will host two spectator cruises
for the final races of the Louis Vuitton Pacific
Series, Friday 13FEB and Saturday 14FEB09.
The Louis Vuitton Pacific Series (30JAN-
14FEB) promises excitement and thrills on the
Waitemata Harbour and will feature 12 of the
world’s most reputable sailing teams racing for
the title.

Fullers’ spectator
cruises will provide
the opportunity to be
right in the mix of the
adrenaline and
excitement as the title
is decided.
The cruises will
depart from the
Downtown Ferry
Terminal at 10.00am
each day and return at
3.00pm. Spectators
will have the opportunity to watch the race
action from the closest possible arena, and
throughout both days Radio Sport will be
broadcasting live from the cruise and bringing up
to the minute sailing commentary to all onboard
and all sailing enthusiasts on shore.
Cruise tickets are $40 for adults and $20 for
children, and will include a free beverage on
arrival. An upgraded lunch option is also
available at $60 for adults and $30 for children,
which additionally includes a delicious, kiwi
BBQ lunch.
Tickets for the spectator cruises can be booked
by calling the Fullers Cruise Centre on 09 367
9111, visiting a Fullers Ticket Office, or emailing
enquiries@fullers.co.nz
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Monet & The Impressionists
for Te Papa
Te Papa, in association with the Art Gallery
of New South Wales, will present an
exhibition, Monet and the Impressionists,
from 14FEB until 17MAY09. Te Papa is the
only New Zealand venue for this exhibition
that opened to critical acclaim in Sydney last
October.
The exhibition features 56 works by Claude
Monet and his Impressionist forebears and
contemporaries, including Corot, Boudin,
Sisley, Pissarro, Renoir, Degas, Manet and
Cézanne.
Highlights include Monet’s Grainstack
(sunset) and Waterlilies, Cézanne’s The pond,
Renoir’s Woman with a parasol and small
child on a sunlit hill, alongside works from
Monet’s series of Rouen Cathedral and
Charing Cross.
There will be a number of related displays
and events.
Adults: $15, Children (5-15 years old):
$4.50, Concession: $13.50. Family group
prices available.
www.tepapa.govt.nz/monet

As reported in TM 23JAN, Lake Wanaka
has made it into the 2009 edition of
Travel+Leisure’s 100 Greatest Trips, an
influential coffee table book read by
tens of thousands of affluent US and
European travellers.
It features a double page spread on one
of Lake Wanaka’s pre-eminent luxury
lodges, Whare Kea, a private alpine
chalet in the Buchanan Range which
also featured in the NOV08 issue of T+L
magazine as one of the world’s best
high-altitude hotels.

What Do You Say UK?
As Tourism New Zealand’s ‘Have Your Say’
mobile studio moves around the country,
advertising back in the UK is helping keep
New Zealand top-of-mind for British
travellers.
The ‘What Do You Say UK?’ TV
commercials are back on air this month,
following the success of the campaign’s
initial run when it was launched in this
market last September.
TNZ saw an increase of nearly 50% in user
sessions to the UK gateway of its consumer
website, www.newzealand.com, last
September. So far this month user visits to
the site are up 21% compared with the same
period last year.
The commercials were also among the top 10
most-remembered ads in a Marketing
Magazine survey soon after the launch last
year.
Air New Zealand is supporting the activity
with a special GBP699 ‘Round the World’
fare. Chief Executive Rob Fyfe has reported
that recent promotions out of London have
been extremely popular with customers and
have helped the airline achieve record global
online sales for two weeks running.

Continued Advertising Justified

Tourism New Zealand’s “Have Your Say”
mobile studio has successfully completed
its first two weeks on the road and the
associated YouTube channel has already
clocked up almost 3,300 views.  The
mobile studio completed its tour of the
Northland and Coromandel regions last
week before moving on to Tauranga last
Sunday. It has been in Rotorua for four
days this week and arrives in Eastland
tomorrow 31JAN.

AUSTRALIA

Reinforcing New Zealand’s continued
popularity in Britain, a recent “Trendometer”
in the Daily Mail (circulation 2.3m) placed
New Zealand at the top of its “Going Up” list.
Despite recent declines in visitors from the
UK - arrivals were down 7% in NOV08 -
Tourism New Zealand’s George Hickton
emphasises the importance of a continued
presence in the UK, New Zealand’s second
largest tourist market.
“Confidence in the UK is at its lowest in
some time and we expect arrivals from this

market to be down between 5 and 15 per cent
during 2009,” he says.
“But this isn’t a time when we can afford to
pull back on marketing. It is vital that we
continue to build on our successes in order to
maintain our market share and position New
Zealand well for when the upturn eventually
happens.
“We are in a strong position in the UK right
now,” he adds, pointing out that the country
continues to win awards there and New
Zealand’s profile there is high.

Was South Molle,
Now Koala Adventure Island
The former South Molle Island Resort in the
Whitsundays is about to be reborn as Koala
Adventure Island.
Opening for business 26MAR, the resort is
adults-only and will be operated by Koala
Resort management, which owns Whitsunday
Wanderers resort at Airlie Beach plus five
Koala Beach Resorts along the Queensland
coast. The details and rates are at
www.koalaadventureisland.com.

Stars of South Australia
South Australia Tourism claims to have beaten
Tourism Queensland’s “Best Job in the World”
promotion to the punch by a couple of months
with its recent viral marketing campaign, Stars
of South Australia.
Aimed primarily at backpackers and the
adventure market, the SATC promotion – in
conjunction with STA Travel – involved UK
residents filming a one-minute video about
travelling to SA.
The prize was a trip to South Australia which
was then filmed and edited by a professional
crew and beamed back to the UK via an online
blog.
It attracted over 300 entries and 27,000 website
hits and now looks like becoming an annual
event, according to a News.com report.
The winning couple, 25-year-olds from
London, went camel-riding across the
Nullarbor, tasted wines in the Barossa and fed
pelicans on Kangaroo Island during their two-
week odyssey.
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WA to Offer Open Exchange
Accommodation, tours and attractions will
all be bookable on the Tourism Western
Australia website, westernaustralia.com. The
state tourism organisation has reportedly
already begun to approach tourism operators
state-wide to market and sell their products
via the website.
 “By using the open booking exchange
technology, westernaustralia.com will have
the unique feature of gathering pricing and
availability information from existing
industry booking engines,” said Richard
Muirhead, CEO of Tourism Western
Australia.
“This will be a boost for tourism in WA as
consumers can now look then book direct
with the industry, making it easier to plan
their next journey.”
The technology provider, V3, has developed
a program which allows tourism operators to
continue using their booking engines, but
merely uses the westernaustralia.com portal
to direct them to the relevant booking area.
“The technologies we will be using will
allow tourism businesses such as operators
or wholesalers to use their existing booking
engines to let the consumer book their
product,” V3 CEO, Shane Crockett said.
The online portal is expected to be complete
within months.

Record Numbers Attend Floriade 2008

African Safaris near Adelaide

Canberra’s springtime festival Floriade 2008
has proven to be an outstanding success,
with a new record total attendance figure and
record interstate visitation. The event also
generated additional direct expenditure in the
ACT totalling A$25.3m, up 25% on 2007.
A total of 125,033 interstate and international

visitors came to Canberra specifically to
attend Floriade or extended their stay
because of it, up 14.6% on 2007 (109,080).
Visits to the festival website were up 39.5%
on the previous year with 89,337 visits
during SEP-OCT08.

SOUTH PACIFIC

….cont from page 1
Big-spending tourists will be able to sleep
under the stars, hear the roar of lions and
wake to a safari tour around a massive
enclosure roamed by African wildlife.
The zoo unveiled its plans this week after
announcing it had bought 450 hectares of
land adjacent to the existing site, increasing
the zoo’s total area to 1450 hectares.
The plan calls for an 80ha enclosure
containing giraffe, zebra, antelope and
rhinos, with safari tented accommodation –
without the need to fly to Africa.
A feasibility study with South Australia
Tourism is reportedly already examining
accommodation options.

New Caledonia 2 for 1 a Winner
Today is the final day of the extended sale of
New Caledonia ‘2 for 1’ holiday deals, which
New Caledonia Tourism is already calling a
“big success.”
At a dinner this week, jointly hosted with
Aircalin, NCT’s regional manager Karen
Priest told product managers and media that
all wholesalers have delivered increases over
2007 and that the destination had enjoyed a
19% increase in visitors from New Zealand
in DEC08 over the same month last year.
NOV08 was up 10.5%.

Learn French Pacific Cooking
in Tahiti
Le Méridien Tahiti, which marks its 10th
anniversary this year, has become the first
hotel in Tahiti to offer cooking classes. Its
new L’Atelier du Chef Cooking Class
program offer guests hands-on instruction in
culinary techniques used in dishes ranging
from pastry creations to traditional
Polynesian entrees.
Small intimate classes, with a maximum of
five students, provide for a personalized one-
on-one experience ideal for any skill level.
The classes showcase various cooking
techniques used by Executive Chef Sebastien
Philizot at renowned resort restaurant, Le
Carré.
Learn to create a feast of crispy shrimp with
fresh mint and mango salsa or half-cooked
tuna tartar with parmesan biscuits. Then head
to the dining room to enjoy your dish before
a panoramic view of Tahiti’s sister island
Moorea. Daily classes (except Friday) are
available mornings and afternoons for 4,500
XPF (approximately $55 US).
L’Atelier du Chef adds to the resort’s popular
cultural offerings, including L’Atelier, the
resort’s on-site artists’ space which offers
painting workshops with artists-in-residence.

The Samoa Tourism Authority’s
Tourism Fale on Beach Road in Apia
has had a major revamp. Housing the
Visitor Information Centre, the STA’s
Marketing & Promotions Team and the
Samoa Hotel Association, the Tourism
Fale is now fully air conditioned and
sports new toilet facilities.

Back Issues of TravelMemo
can always be viewed

in the Archive on our website

TO GET YOUR OWN FREE SUBSCRIPTION

 visit   www.travelmemo.co.nz

Visitor arrivals in Samoa from NZ
for the year ended NOV08
totalled 44,077, up 3%.
Overall, those visiting Samoa for
holiday purposes were up 19%.
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Stay 4 pay 3 (1&2 brm only) plus 
either a F$50 grocery credit, a GT 
pass (offers over F$300 savings 
on meals and sightseeing) or an 
Essence of Viti Homecare Pack and 
a Isa Lei express leg / foot massage 
- sales till 31 Mar & tvl till 24 Dec 09

   

www.golfterraces.com.fj www.coconutsbeachclub.com www.fafaislandresort.com

www.glphotels.nc

Stay 5 pay 4 in all room types 
plus a 30 min massage for 2 
people for sales till 16 Mar 09 
and tvl till 31 Mar 10 

Year round 7/5 and 5/4  !!

Stay 5 pay 4 plus free 
snorkeling trip for 2 people

Sales till 6 Mar 09 and tvl till 30 
Nov 09

Stay 5 pay 3 plus a free bottle of 
wine OR stay 7 pay 5 plus 3 course 
Lobster Dinner for 2 plus free bottle 
of wine !
All room types inc Villas, includes 
free breakfast daily and up to 2 
kids16 and under stay free !! 
Sales till 28 Feb and tvl 31 Oct 09

25% OFF 
Le Nouvata, Le Parc, La Prom-
enade and L’Escapade Island 
Resort - sales till 6 Mar and tvl 
31 Aug (block 8 June - 31 July)
* some room types excluded

Stay 5 pay 3 plus free afternoon 

tea, free canapes from 6-7pm, 

an invite to the Manager’s Cocktails 

on Monday night - sales 31 Mar 

and tvl till 24 Dec 09 

GLP Hotels, New Caledonia

www.captaincook.com.au

Stay 4 pay 3 or stay 7 pay 5 
plus 2 free cocktails !
Offering unbeatable value only 
5 min walk to the centre of Port 
Vila - sales till 28 Feb and tvl till 
31 Oct 09

www.mooringsvanuatu.com

      

The A-Team’s “Pick of the Pacific”
CHECK OUR UPDATED WEBSITE!!!

      

Bookings can be made through your preferred wholesaler 
Contact Anne or Lesley on: info@ateam.co.nz 

 www.ateam.co.nz

SAVE 45% - sales till 16 Mar 
09 and tvl completed 31 Mar 10
 Cruise includes all meals and 
most activities, snorkeling 

from most Nadi hotels

     
 

Stay 5 pay 4 through to stay 9 
pay 8 plus a 3 day car rental  
OR Stay 10 pay 9 and receive 3 
day car rental plus a Black Pearl 
valued at NZ$500 (gold or silver 
setting) - Sales till 28 Feb 09 and 
tvl till 31 Mar 10. 

www.royaletakitumu.com

   

Stay 5 pay 3 plus kids stay, 
play and eat for free 

Sales till 31 Mar and tvl till 24 
Dec 09
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ASIA
Thailand Heads Field as Cheapest Destination
According to the Long Haul Holiday Cost
Barometer of tourist staples produced by
Britain’s Post Office Travel Services,
Thailand heads the field as the cheapest
destination — 41% less than Spain, lowest
priced in the eurozone, and under half the
price for meals, drinks and other tourist
items than Italy, its top-priced member.

of participating countries or by research.
They include a cup of coffee, a bottle of
Heineken, a Coke, mineral water, sun cream,
insect repellant, a pack of cigarettes, and the
big-ticket item – a three-course meal in a
local restaurant with a bottle of house wine.
Thailand’s total came to £39.89 versus
£74.99 for the same shopping list in the US,
£85.63 in New Zealand, and £88.28 in
Australia.

The Barometer provides prices for eight
items, using data supplied by tourist offices

AmaDablam Adventures
GSA Adventure World has received supplies
of the new AmaDablam Adventures 2009/10
brochure. The leader in Himalayan holidays
for over 30 years, AmaDablam offers a range
of small group, scheduled and tailor-made
holidays in Nepal, Tibet, India and Bhutan.
Trips are broken down into eight grades,
from Gentle to Leisurely and Adventurous to
Expeditionary and, depending on the trip
chosen, accommodation ranges from
camping to lodges and tourist class hotels to
jungle lodges.

price – like free use of
trek/rafting packs:
sleeping bag (two in
winter), down jacket,
thermal liner, air
pillow, inner bag,
helmet, life jacket,
spray jacket, rain
jacket or poncho, and
two sleeping mats; medical kit, oxygen
bottles on high altitude treks, plus free
AmaDablam duffel bag and t-shirt.
Call 09-539 8103.Just about everything is included in the tour

Singapore Flyer, the
world’s biggest
observation wheel, is
back in operation after
a pre-Christmas
electrical fire led to a
one-month shutdown
of the attraction.

New Delhi is to
join the Formula 1
Grand Prix circuit
from 2011 once a
new track is built,
according to BBC
reports.

Effective for tickets
issued from Sunday
01FEB09, the Qantas
fuel surcharge (YQ)
will be reduced for
travel on flights to/
from Hong Kong.

King’s Cup Elephant Polo 2009
Anantara Hotels, Resorts & Spas has
announced the 2009 dates for the King’s Cup
Elephant Polo Tournament. The popular
event will take place 23-29MAR in Thailand’s
Golden Triangle on the banks of the Ruak
River which divides Thailand from Burma.
This year’s event, again sponsored by
prestige watchmaker Audemars Piguet - will
see 12 teams go trunk to trunk to win the
coveted King’s Cup trophy.
An opening parade and blessing ceremony
will be held in Chiang Saen town on 23MAR
to showcase the culture of the Golden
Triangle region with northern traditional-
style dancers, hill-tribe villagers in
traditional costume, elephant spirit men and
colourfully decorated pachyderms.
To date the tournament has raised over
US$200,000 for the National Elephant
Institute, which provides medical care,
sustenance, employment, and mahout
training to Thailand’s elephant population.
The Tourism Authority of Thailand (TAT)
fully endorses the King’s Cup Elephant Polo
tournament, having identified it as one of the
country’s prime annual special events. It will
take place in the grounds of Anantara Resort
Golden Triangle, and spectator entrance is
free. www.anantaraelephantpolo.com

THE AMERICAS

Borneo & Brunei with
YOURTravel
YOURTravel has released its new 2009
brochure for Borneo and Brunei.
Specialising in escorted travel for the 45-plus
age group, YOURTravel says it prides itself
on delivering unique diverse exciting
experiences that have been personalised to
suit each client’s specific needs.
Should any item in the scheduled itinerary
not be suitable, a range of alternative
activities at no extra charge is available.
YOURTravel says this flexibility gives the
considerable advantage of combining the
thrill of individual, independent travel with
the fun environment and comfort of Escorted
Small Group Touring.
Also within each tour there is an emphasis
on the client being pampered – massages,
beauty treatments and herbal health remedies
etc are included as part of the experience.
For those clients wishing to travel FIT, the
Borneo brochure contains a number of
itineraries that are partly assisted by local
guides.
Borneo /Brunei brochures – as well as
YOURTravels range of SE Asia brochures –
are available from Brochurenet.
Email lee@yourtravel.co.nz for details of
early bird discounts and commission rates.

Save 15% on Mexico
G.A.P Adventures has a last-minute saving
on the 15MAR09 departure of its 15-day
Colonial Mexico trip.  Now priced from
$1249 (was $1469) plus US$250 local
payment, this journey takes travellers

through the real Mexico - Aztec Pyramids,
Taxco, Acapulco, Playa Azul, Puerto
Vallarta, Guadalajara, Guanajuato and
Mexico City. Trip code: MMM.
Call Adventure World on 09-539 8100.
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Canada Comes Calling
A line-up of Canadian product reps in town for
Canada Calls briefed a strong turnout of agents
at an alfresco Canada seminar and BBQ held
at World Journeys’ Ponsonby office on
Wednesday night.
The specialist wholesaler used the occasion to
launch its 2009 Canada & Alaska brochure,
which includes a number of new products
among its line-up of exclusive offerings.
In addition to a number of new Rocky
Mountaineer tour options and an expanded
Lodges section, the 2009 brochure debuts 13-
day Luxury Lodges by Private Car and

Culinary Extravaganza by Private Car tours,
both ex Vancouver.
Corey Marshall sold the agents on the
advantages of selling his Anderson Vacations
escorted tours. For a maximum 14 pax, the
tours can save them up to 90 minutes per day
in getting on and off the coach. The tours
include a 9-day Ontario, Quebec & the St
Lawrence Seaway, a 3-day Culinary Delights
of Quebec City and a 3-day Flavours of
Montreal. The Calgary-based operator also
holds large Stampede allotments with last-
minute release and no closeouts.

Rocky Mountaineer unveiled its new Escorted
Tours Dome product; Ainsley from Tourism
BC told of catching two salmon just 200m
from where a bear and cub were fishing in the
same river; and Wendy from Sun Peaks resort
promoted her three mountains / one village
attractions.
Juanita Smart from Frontier Travel was the
lucky winner of a combo trip from Vancouver
on Gold Leaf Rocky Mountaineer / VIA Rail
Concierge Silver & Blue Class. Many others
of those attending also took home prizes in the
Canada Quick Quiz.

Ann Mellor and Caroline Clegg open the alfresco proceedings

in the World Journeys courtyard

Delta Queen Chattanooga Bound
Ambassadors International, owner of the
historic Delta Queen, has chartered the
vessel to a Chattanooga, Tenn., tourism
operator to act as caretaker.
Ambassadors says the 87-cabin
paddlewheeler (which is National Historic

hotel, preserved in its current state.
Meanwhile, Ambassadors will keep up
the search for a buyer to operate Delta
Queen as an overnight vessel and
continue to pursue a congressional
exemption to enable the 82-year-old
wooden vessel to resume service.

Qantas has released short-life Economy
Class fares from New Zealand to Canada,
available for sale until Monday 02MAR09.
The NZ$ fares are: Vancouver $1935,
Victoria / Calgary $2043, and Montreal /
Ottawa / Toronto $2405, for travel 01FEB-
25NOV09. www.qantas.co.nz/agents and
your GDS will be updated.Landmark) will operate as a boutique

American Camp Directors in
New Zealand
Camp Counselors USA is looking for
hundreds of New Zealanders to teach
sports, camping, music, arts & crafts,
dance & theatre at an American summer
camp.
Last year Camp Counselors USA placed
over 10,000 young counselors from over
40 countries at hundreds of camps across
the United States.  Many of these
participants came from New Zealand.
Recruitment for the 2009 season is now in
full swing with Information Meetings
being held around the country.
The annual Camp Directors Fairs are
being held in Auckland tomorrow 31JAN,
1.00pm- 4.30pm at the Langham Hotel
and Christchurch on 02FEB, 5.00pm –
7.30pm at the Millennium Hotel.

Website www.Skiinfo.com reports
that North America – west of the
Rockies, has finally received huge
snowfalls in the past few days after
a largely warm and dry January,
dramatically improving conditions.
In California Mammoth mountain
reported 1.5m of snow accumulating
over four days at the start of this
week whilst Whistler to the north,
although yet to fully open its 8,000+
acres of terrain, the most in North
America, is getting close and has
now got 7,000 acres open.
In Colorado Steamboat reports that
it is “drowning in powder.” It has a
summit base that’s spilling over the
80-inch mark.
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Canada Calls Specials
With Canada Calls events happening in Wellington and
Auckland, the destination is on the minds of many agents, and
Adventure World has announced special offers:
• Brewster’s Canada has extended its 2009 Early Booking

Saving through to 31MAR09 (was 28FEB). Travellers can
save $450 on Deluxe Grade and $200 on Moderate Grade.

• TrekAmerica and Footloose have three deals: A 15% saving
off tours over 28 days; or 10% off tours 15 to 28 days; or
5% off tours 14 days or shorter. Sales to 13MAR09.  Agent
Bonus: Book 3 seats on any TrekAmerica or Footloose trip
of at least 6 days in duration to win a TrekAmerica camping
tour in North America up to 2 weeks in duration.

Phone Adventure World on 09-539 8102.

MIDDLE EAST
Billions Spent at Shopping Festival
Dubai Shopping Festival - the Gulf region’s biggest shopping
and entertainment event – which began on 15JAN and runs
until 15FEB – involves an investment of Dh75 million.
Last year, during the 32 days of the festival, consumer
expenditure reached Dh10 billion and visitor numbers hit 3.2
million.  This year’s Dubai Shopping Festival is backed by the
participation of 40 shopping malls and over 6000 retail outlets
offering discounts.

EUROPE

Dubai International Academic City
Dubai is on track to become the region’s preferred education
hub once all private universities, including those currently
operating from Dubai Knowledge Village, shift to the purpose-
built Dubai International Academic City.
Delegates at an international research seminar on “business
clusters” organised by University of Wollongong in Dubai and
featuring over 30 international academics from prestigious
business schools, learned that after all current universities
move their campuses to DIAC, the Knowledge Village location
will be used for training and HR services for the corporate
sector.

Huge Savings on Russia
Innovative Travel advises its specialist
Russia product brochure produced by the
Russian Travel Centre (RTC) will
feature some huge savings on Russia
Hotels.
“RTC have been pushing for a major
reduction in hotel prices since last
October, even holding off printing the
2009 brochure in hope of securing
reductions,” says Carol Wisker,
Innovative’s national sales & marketing
manager.
“It is now confirmed that prices during
the busiest months and nearly all
weekends will be down by at least 25%
and in some cases up to 50% on what
was originally provided.”
There will be genuine reductions in all
hotels from Tourist class to 5 star Deluxe
category, says Carol.

“For instance, two of Moscow’s 4-star
Holiday Inn hotels are priced at only
A$146pp twin, the 5-star Crown Plaza at
only A$201pp and Marriott Grand just
A$217pp twin.
“In St Petersburg, the 3-star Arbat Nord
is now priced at A$114pp twin, the 4-star
Helvetia at A$170pp twin and the world-
famous 5-star deluxe Astoria Hotel from
just A$224pp twin.
“Up ‘til now the hotels in these two
Russian cities were priced among the
most expensive in the world, but they
now rank among the most affordable,”
she says.
“This will make Russia a very attractive
destination for the New Zealand market
in 2009.”  Call Innovative Travel on
FREEPHONE 0508 100111 or email:
info@innovative-travel.com

New Porsche Museum in Stuttgart
Stuttgart’s new Porsche Museum opens
this Saturday 31JAN.
At US$130 million, it cost twice as much
as originally expected and is an
architectural triumph.
Its 5,600sq m of exhibition space
weighing 35,000 tonnes is supported on
three concrete “legs” that give the
building a “free-floating” appearance.
As well 80 exhibits on show at any one
time, the permanent collection includes
another 300 vehicles. The restaurant on
the second floor has views through the

glass facade onto the Porscheplatz as well
as of the exhibition itself. Open daily
(except Mondays) admission is eight
Euros. www.porsche.com/museum.

‘Sustainable’
Venice Online
From next month, Venice is making
its tourism services available online
in a bid to spread the concentration
of its 20 million visitors more
evenly throughout the year.
Tourists will be able to book city

as hotels, restaurants and shops,
acting as an online aggregator for
the city’s tourism services.
Networkworld.com reports that a
“sustainability thermometer” will
inform visitors of the degree of
crowding they are likely to
encounter, and a colour-coded
calendar will encourage them to
book for off-season visits – in
exchange for price discounts.
Visitors to the site will be greeted
by Giulia, a female avatar, who will
guide them around its services in a
choice of five languages.
Tickets booked online will have bar
codes that can be scanned into the
city’s IT system.

council-controlled
services such as
parking, ferry
services and
museum tickets
by visiting
Venice’s new Web
sites in the .com
and .it domains.
The new portal
will also offer
links to privately
run services such
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Innovative - Viking River Cruises
Savings
Innovative Travel advises their 2009 Viking River
Cruise programme is offering a saving of up to
A$1000 per couple valid when clients book and pay
by 28FEB09.
Call 0508 100111 for a brochure supply.

New Cycle Greece Trip
G.A.P Adventures has released a new active 7-day
Cycle Greece trip. Travellers follow the path of
Helen of Troy, and cycle some of the world’s oldest
trails. Retrace Hellas history, taking dirt tracks and
quiet country roads to explore mythical Corinth,
Mycenae, Nafplion and Epidavros. The trip is
accompanied by a group leader, who is also the
driver of the support vehicle. Priced at $1119 plus
Euro 250 local payment, the itinerary and 2009
departure dates are available from Adventure World
on 09-539 8103.

European Opera Tour Selling Fast
Innovative Travel’s European Opera Tour, escorted
by New Zealand’s popular diva Dame Malvina Major
is selling fast.  The 23-day tour departs 24JUN and is
already 50% sold out.

TOURS

The tour includes a diverse mix of opera and ancient
history. It takes in five famous
operas, with one of the major
highlights being the Summer
Festival of Opera in Verona,
Italy.
For opera lovers this tour
presents a unique opportunity to
hear Dame Malvina as she shares
her personal experiences and
knowledge of these
masterpieces.
Email groups@innovativetravel.co.nz

Stay in Oberammergau for Passion Play 2010

AVIATION

Africa or Asia - You Choose
Adventure World is keen to spread the word that they are receiving
‘unbelievable’ stay / pay deals from suppliers on a daily basis,
especially from Africa and Asia. So remember to always contact
them frequently for the best available deals in order to clinch your
sales and convert all your enquiries into bookings.  Phone
Adventure World on 09-524 5118.

Innovative Travel reminds
agents that it has two
guaranteed-departure tour
options for Oberammergau with
accommodation confirmed in
Oberammergau village.
“We are one of very few
operators able to do this,” says
the specialist wholesaler’s
Carol Wisker. “We will not be
in the position of some
companies whose clients will
have to commute from Munich,
two hours away.”
Carol recently visited the area
to confirm arrangements and
obtain first hand, on-ground
information.
“Oberammergau is a tiny
village, nestled in a valley miles
from the nearest town, and the
fact that we can accommodate
both groups right in the village
is fantastic,” she says.
Innovative Travel’s itineraries,
which include tickets to the
famous once-a-decade ‘Passion
Play’, both include travel on

Emirates Airlines from either
Christchurch or Auckland and
feature visits to Jordan and
Israel en-route to Europe.
Tour 1 departing 06MAY and
returning 04JUN, includes
visits to Slovenia and Croatia
and is professionally escorted
by the very experienced
Grahame Marshall.
The 24-day Tour 2 departs
28APR and is escorted by
Archdeacon Mike Hawke and
Colleen Pasley and also
includes a relaxing
CroisiEurope River Cruise ex
Vienna.
Both tours are guaranteed to
operate and many places have
already sold out.
Innovative says there has been
a high level of interest since
New Year and clients interested
in getting on these 2010
Passion Play tours will need to
book quickly to secure space.
Call 0508 100111 or email
tours@innovativetravel.co.nz

Sydney for $40 + Lotsa Fine Print
Promotional teasers and billboards that appeared yesterday led
this morning to a clever website – www.saverjet.com – created
by Air New Zealand to promote its all-inclusive, no-extras
transtasman airfares.
It looks suspiciously like a viral campaign to cleverly bag
Jetstar before it can seriously ramp up its operations in this
market.
The site is quite elaborate and contains an 0800 number where
an Aussie voice “handles” customer complaints, plus a
YouTube of a staffer “Gavin” handling customer calls and
explaining the extra charges involved in flying to Wollongong
(in the general Sydney area),  and a customer feedback form
with humorous dropdown menu options.  Worth viewing.

V Aust, PacBlue OK to Code Share
….cont from page 1
It also noted that the carriers will independently price and sell
their services on the route. The IASC delegate varied the
Determination by adding two conditions:
• the capacity may be used by Pacific Blue Australia to

provide services jointly with V Australia; and
• under any code share agreement with V Australia, Pacific

Blue Australia must take all reasonable steps to ensure that
passengers are informed of the carrier actually operating the
flight at the time of booking.
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Decision “Received with
Disappointment”
Air New Zealand says it received “with
disappointment” the decision from the
ACCC, declining approval of an arrangement
with Air Canada.
In the statement the airline said “While we
have yet to carefully analyse the decision,
the outcome is in stark contrast to trends in
Europe, USA and Asia where airlines are
increasingly consolidating in response to
toughening economic conditions
dramatically affecting the industry.
“It also contrasts with approvals gained by
Qantas in respect of collaboration with South
African Airways and Japan Airlines on
routes with equivalent levels of competition.
“The continuation of many services operated
by airlines is increasingly under threat as
demand falls and this stance by the ACCC is
of concern. Air New Zealand will discuss
with Air Canada whether this decision
should be appealed to the Australian
Competition Tribunal.”
The ACCC has ruled that such a deal would
reduce competition between Air NZ’s
indirect flights between Australia and
Canada and Air Canada’s daily services
between Sydney and Vancouver.

Japan Airlines is to cut its capacity into

Brisbane by nearly half from MAR09

and will downsize from B747s to B777s

on the SYD route. The moves reflect a

23% downturn in Japanese arrivals in

Australia in NOV08.

Lufthansa’s FRA Welcome Lounge
Lufthansa has opened a Welcome Lounge at
Frankfurt Airport – the first lounge of its kind
in LH’s worldwide network.
Geared to the needs of premium passengers
arriving on long-haul Lufthansa flights, the
1200sq m, two-level lounge is available
exclusively to First and Business Class pax
and status customers.
It includes 28 luxury showers with concierge
services that include ironing service for HON
Circle members, First Class guests and
Senators.

Hawaiian is installing eX2 entertainment

systems in each seatback of 10 new A330s

that will initiate the next phase of

Hawaiian’s service for Hawaii. They

incorporate a high-definition LCD touch-

screen monitor and a USB port allowing

customers to utilise their own media

players, while Business Class seats will

also be equipped with a larger monitor

and iPOD compatibility.

Financing Tightens for Plane
Purchases
As much as US$25 billion of the US$65
billion in planes that Airbus and Boeing plan
to deliver this year don’t yet have financing,
according to the CEO of Natixis Transport
Finance, the aircraft-finance division of
France’s fourth-biggest bank. Airlines
generally pay a deposit when they order a jet
and the rest once they get it, with much of the
financing coming from European banks,
according to a Bloomberg report. It quotes a
German banker as saying a significant
portion of the global bank lending capacity
may be moving away from new deliveries
financing. He predicts about 10% of this
year’s planned Boeing and Airbus deliveries
will be deferred or cancelled.

Billions to Help Airlines Help Airbus
The BBC reports that the French government
is preparing to tell banks to lend 5billion
euros to airlines to help them with aircraft
purchases. Reports in France say the banks
are being asked to act in return for benefiting
from a 10bn-euro package of state funds to
boost capitalisation.
Airbus chief executive Tom Enders had
warned 2009 will be “challenging”.

Fastener Issues Won’t Hold
Back B787 Test Flights
A P-I aerospace report from Seattle indicates
that when the Boeing 787 Dreamliner finally
takes flight for the first time around the
second quarter of this year, it will do so even
though some sections will be held together
with temporary or improperly installed
fasteners.
Boeing acknowledged on Monday that it will
not take the extra time that would be needed
to hunt down and replace all the
nonconforming fasteners in the six flight test
planes.
All such fasteners will be replaced, however,
before the six planes (demonstrator models?)
are eventually refurbished and turned over to
customers to carry passengers, Boeing said.

In a move to consolidate its presence in

the European market, Mexicana is to

commence daily A330 direct flights

between Mexico City and Madrid from

11FEB.

LAN Airlines has reported a full-year profit

for 2008 of US$335.7 million, up 8.9% on its

2007 earnings.

Heathrow’s New Pod Shuttle
London Heathrow will shortly trial futuristic
driverless pods to shuttle passengers between
terminals and the airport car park.
Eighteen battery-powered pods – capable of
carrying four adults and two children along
with their luggage – will begin transporting
passengers to and from Terminal 5 within
weeks. Pax will type flight details into the
pod’s onboard computer or swiping details
from a frequent flyer card, and the pod will
then take passengers straight to the correct
terminal.
The ULTra Personal Rapid Transport system
will travel at 40km/h along a 4km track, with
pax waiting no longer than a minute for their
pod to arrive.
The pods are expected to be a vast
improvement on the existing shuttle buses
which use conventional roads around the
airport. If the trial is a success, Heathrow
hopes to roll out a 48km track across the
entire airport.

The Times of London reports that British

Airways expects to plunge £150 million

into the red for the first time in seven

years as passenger demand falls and costs

rise because of a weaker currency.
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Qantas Centre of Service Excellence
Qantas has opened a $10m Centre of Service
Excellence in Sydney to provide enhanced
training for over 18,000 staff from across the
Qantas Group.  The 5,000sq m facility
features:
• customer experience zones dedicated to

the airline’s First class, Business class,
Premium Economy class, Economy class
and Domestic/QantasLink offerings;

• a 126-seat auditorium;
• an 8m central stage with surrounding

tables and seating for 125 people;
• four cabin crew training pods which

simulate those on the aircraft;

• a Qantas Innovation Zone, sponsored by
Panasonic and designed to capture
employees’ ideas and initiatives for
exceptional service;

• an intranet workstation area;
• a wine training and epicurean wing;
• 12 learning and development rooms; and
• image and presentation rooms.
Around 130 staff, including telesales, cabin
crew, pilots and airport staff, will undertake
training in the Centre three times each week
and staff will be supported with
communication before, during and after their
training.

CRUISING

SIA’s All-Class A330 Connectivity
Singapore Airlines’ new A330, which is
being deployed on some Singapore-Australia
routes from 30MAR, will offer iPod and
iPhone connectivity in all classes. In
addition, the multi-port panel contains a USB
port, enabling customers to listen to their

own music, view their photos or read PDFs
on a 26cm monitor. Other smart features
include the installation of the handset on the
seatback, a reading light installed underneath
the seatback screen, and in-seat power
supply.

Tasman Fly/Cruise
on Dawn Princess
Cruise World is marketing a Sydney-
Auckland 5-night Fly/Cruise & Land
Special on Dawn Princess 03-8JUL.
Priced from $935pp Inside Share
Twin to $1167pp for a BE Balcony
stateroom, the package is well
priced and very saleable given that it
is the first week of the July school
holidays.
Click Here to download the flyer.

Cruise West
Meets the Market
Cruise World’s Cherryl Browne says that
Cruise West is actively meeting the market
with savings up to US$400 per cabin
shipboard credit, on 2009 bookings made 01-
14FEB09.  The shipboard credit is also
combinable with Early Booking and Early
Final Payment savings. The shipboard credit
varies from US$50 - US$400 per cabin
depending on the number of nights of the
cruise. Click Here to download the flyer.

Pacific Pearl to Join
P&O Cruises’ Fleet
P&O Cruises Australia’s fourth
ship is to be called Pacific Pearl.
The 63,500-tonne superliner will
join the cruise line at the end of
2010, and its itinerary is being
finalised with cruises set to go on
sale from this March.
Pacific Pearl joins superliner
Pacific Dawn and the 47,000-
tonne Pacific Sun, as well as the incoming
superliner, Pacific Jewel, which will join the
fleet in DEC09.
“We wanted to choose a name for our next
ship that reflected the magic of cruising the
waters of the South Pacific,” says Ann
Sherry, CEO of Carnival Australia which
operates P&O Cruises.

Presently sailing as Ocean Village in the UK,
Pacific Pearl will undergo a refurbishment
before she is deployed to Australia.
The superliner will carry around 2000
passengers and offer a range of features
including multiple swimming pools,
restaurants and lounges, as well as private
balcony cabins.

Star Clipper Cabin Upgrades & Savings
Mediterranean specialist wholesaler,
Innovative Travel has announced a new
promotion for two Star Clippers sailing
itineraries.
• Star Clipper’s 7-night Southern Cyclades

sailings in the Greek Islands (ex Athens
on 02MAY & 16MAY09) takes in
Kusadasi in Turkey, and Samos, Patmos,
Delos, Mykonos, and Sifnos in Greece.

• Royal Clipper’s 7-night Western
Mediterranean sailing (ex Rome 02MAY
& 09MAY09) takes in Ponza, Sorrento,
Capri, Amalfi, Taormina, Sicily, Lipari,
and Stromboli in Italy.

On these particular sailings clients are
offered a two-category free upgrade (valid
for cabin categories 4, 5 and 6, plus a saving

of A$210pp, valid only when clients book
and pay by 28FEB09.

Both itineraries are
extremely popular
and this offer,
combined with the
uniqueness of a
journey on these
classic tall ships with
uncompromising
comfort, provides
your clients with top
value and the trip of a
lifetime.   Call
Innovative Travel on
FREEPHONE 0508 100111
or email: info@innovative-travel.com
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Concerns over White Bay Cruise Terminal Proposal for Sydney
Carnival Australia says it is disappointed the
NSW Government plans to shift Australia’s
main cruise facility to what it calls the sub-
optimal location of Sydney’s White Bay.
Chief Executive Officer Ann Sherry said she
was concerned that traffic congestion and the
lack of amenities and ‘vibe’ at White Bay
would create a poor passenger experience.
The cruise facility is proposed for a location
currently used as the delivery dock for
imported cars.
While the NSW Government said the facility
will be temporary for at least five years, the
current main cruise terminal at Wharf 8,
Darling Harbour, was built as a ‘temporary’
facility 10 years ago.
Under the Government’s plan, traffic to and
from the cruise terminal would have to turn
off Victoria Rd and into narrow Mullens St
before turning into even narrower Roberts
Rd.
About 4000 passengers get on and off one of
the company’s cruise ships each time they
turn around and there are probably between

About 150 tonnes (or the equivalent of six
shipping container loads) of food and
beverage stores, plus fuel, fresh water to
supplement onboard evaporator plants and
technical supplies are loaded each time a ship
turns around and Carnival Australia estimates
this is at least 30 movements from a van to an
articulated lorry.
Carnival Australia wants the cruise facility
on the western side of the Harbour Bridge to
be included in the redevelopment of
Barrangaroo.
It believes an additional facility could be
accommodated at Garden Island on the
eastern side of the Bridge to supplement the
Overseas Passenger Terminal.
Ms Sherry said the current cruise terminal at
Darling Harbour encouraged passengers to
progressively arrive because it was close to
the cafes, restaurants, shops and other
activity.
“The NSW Government has an opportunity
to create a world-class cruise facility but,
based on the plans we’ve been shown, it is a
shed at White Bay with nothing else around
it.”

600 to 1000 bus and passenger vehicle
movements each turnaround.

The Port of Seattle is

expected to handle over

800,000 Alaska-bound

cruisepassengers this

year. Five cruise lines,

Holland America, NCL,

Princess, Royal Caribbean

and Celebrity, will operate

a total of 211 sailings out

of Seattle during the APR-

OCT season.

Norwegian Cruise Line’s F3 newbuild

is to be named Norwegian Epic. The

ship will operate year-round 7-day

Eastern and Western Caribbean

cruises from Miami.

Holland America Line has launched a

fleet-wide blog that highlights all 14 of

its ships, the newbuild Nieuw

Amsterdam and an array of topics.

www.hollandamericablog.com.

RAIL TRAVELTop Ships Decided
Over 11,000 savvy Condé Nast
Traveler readers rated more than
400 ships according to the highest
seafaring standards to arrive at the
latest list of  top ships.
They rated 418 ships on a 100-point
scale and only ships that received a
required minimum number of
responses were eligible to be
included in these rankings. Each
ship was judged on seven criteria:
Activities/Facilities; Cabins; Crew/
Service; Design/Layout; Food/
Dining; Itineraries/Schedule; and
Shore Excursions.
In the Under 500 pax category, the
Top Ten (in descending order) were
Bizet, Sea Cloud, Oberoi Philae,
River Baroness, River Duchess,
Seabourn Legend, Paul Gauguin,
River Anuket, Sea Dream I, and
Viking Neptune.
In the Medium category (500-1500
pax), the Top Ten were Crystal
Serenity, Crystal Symphony, Seven
Seas Voyager, Seven Seas Mariner,
Viking XPRS, Prinsendam, Insignia,
Nautica, Regatta, and Tahitian
Princess. The next five places were
filled by HAL ships.
In the Large (1500+) category, the
top ship was Disney Wonder,
followed by Celebrity Constellation,
Celebrity Summit, Disney Magic,
Coral Princess, Celebrity
Millennium, Mariner of the Seas,
Serenade of the Seas, Celebrity
Infinity and Noordam.

Helsinki to St Petersburg on Allegro
The high-speed rail link, due to come into service in
2010 between Helsinki and St. Petersburg, has been
named Allegro.
The new three trains a day link is intended to shorten
the journey time between the cities from the current
5½ hours to 3½ hours at first and later down to 3
hours.
Passenger numbers on the joint venture Helsinki–St.
Petersburg Karelian Trains service are expected to
triple within five years of introduction.
In 2007, the line carried some 230,000 pax and total
passenger travel between Finland and Russia last year
amounted to nearly 400,000 journeys, which is an
18% increase on the previous year. Growth has
continued this year, with 9% more passengers in the
JAN-NOV period.
Allegro’s livery has been decided: a white
background with blue, red and silver stripes,
reflecting the colours of the two countries’ flags.

VIA Rail Concierge Service
VIA Rail used the Canada Calls visit to promote its
new “Concierge Service” onboard its flagship
Canadian train.
Available 01JUN-21OCT on the Vancouver-to-Jasper
route — one of the railroad’s most popular overnight
trains — the service will feature enhanced room
service, breakfast in bed, complimentary beverages,
upgraded toiletries, wine, flowers and a gift basket.
Passengers will stay in two double bedrooms
converted into one large room with two wash areas
and a queen-size bed. They also will have access to
some of the amenities offered on the Canadian’s
Silver & Blue Class, including regional cuisine and
wines, exclusive access to Park Car lounges and an
observation dome.
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New Departure Time for
the Canadian
VIA Rail’s flagship western transcontinental
Canadian will depart at a new time.
A new evening departure time from both
Vancouver and Toronto will enable
passengers to make connections in Toronto
to/from eastern Canada, as well as provide
customers with more daylight viewing
through the Rockies.
The cross-country journey will move from a
three-day, three-night trip to a three-day,
four-night schedule. It will also include
additional time at select enroute stations
where the opportunity for brief city tours is
possible.

Thalys “Metamorphosis”
will be Well Received
Rail Plus CEO, David Stafford says the
revamp of Thalys rail in Europe (TM 23JAN)
will be well received in Australia and New
Zealand because of the system’s high
patronage here.
Stafford says the Thalys network cities Paris,
Brussels, Amsterdam and Cologne are
exceptionally popular – particularly Paris and
Amsterdam – because  they appeal to both
the youth and adult markets, and at all times
of the year.
“High speed, high tech and high comfort are
what the new Thalys is about,” he said. “The
new-look Thalys further strengthens rail’s
advantages over short-haul air travel in
western Europe.”
Thalys is the network of four rail companies
– SNCF (France), SNCB (Belgium), DB
(Germany) and NS (Netherlands).

ACCOMMODATION

Snow Train to Jasper
VIA Rail’s popular Snow Train to Jasper is
back for a third season. Featuring the rail
operator’s Panorama all-dome cars, the
service will operate 06FEB-12APR09.
Snow board and ski enthusiasts can consult
the on-board Marmot ambassador to arrange
for the purchase of lift tickets, lessons and
rental equipment. This one-stop shopping
service allows travellers to make the most of
their time in Jasper.
Located in Jasper National Park, Marmot
Basin offers 1675 acres of skiing and
snowboarding terrain and 84 trails for skiers
of all levels.

1,2,3 - Something for Nothing
Navigate Oceania’s latest promotion adds
‘something for nothing’ for all FIT guests
staying 1, 2 or 3 nights at 28 Navigate
properties in New Zealand, while in Fiji an
equivalent promotion rewards guests who
stay 3, 5 or 10 nights.
Rewards begin right away. First night
rewards might be a Victorian afternoon tea,
wine, a gourmet cookbook, sauna time or a
transfer by 1930 Bentley. Second nighters
will typically enjoy special sightseeing,
gourmet picnic packs or museum tickets.
Third nighters will find themselves rewarded
with anything from a $100 restaurant
voucher to a harbour or lake cruise - even a
guided estate tour that includes dinosaur
fossils.
Each destination has unique offers, so every
day or night of an itinerary in New Zealand
will offer something quite new as an added
extra – that costs nothing.
On Fiji the 3, 5, 10 promotions typically offer
a five night stay for the price of four, or ten
nights for the price of eight.

Stella Hospitality Group
Appointment
The Stella
Hospitality Group
has announced the
appointment of
Gus Chan to the
position of
International Sales
Manager – Asia.
Based at Stella’s
Gold Coast
headquarters where he will report to the
company’s Head of International Sales, Kate
Sorensen, Mr Chan will be responsible for
the development and implementation of
strategies to attract visitors from key and
emerging Asian markets to stay at Stella’s
Australian and New Zealand properties.

GREEN MATTERS

Glenorchy Lake House
Autumn Hot Deal
The Glenorchy Lake House, a luxury B&B
and relaxing retreat, has recently added a
third room and now provides accommodation
for up to nine people.
A sister property to renowned Kinloch
Lodge, Glenorchy Lake House sits on the
edge of Lake Wakatipu, surrounded by
reserve land and with 360-degree lake and
mountain views.
“The expansion has proved an extremely
popular move for families or groups of
friends travelling together who are looking
carefully at their spending in the current
market, while still wanting the best
experience available,” says Lake House co-
owner Toni Glover.
Hire the Glenorchy Lake House for a
minimum of two nights for up to nine people
for just $545 per night between 01APR and
31MAY09. Full gourmet breakfast at $25pp
(min 2 people) is available on request.
reservations@glenorchylakehouse.co.nz  or
call 03-442 7084.

BA Aims to Halve CO2 Emissions
British Airways has unveiled a radical new
environmental target of halving net CO2
emissions by 2050.
The target, the most ambitious set by any
airline, means that British Airways will reduce
its net carbon output from 16 million tonnes in
2005 to eight million by mid-century.
Willie Walsh, the airline’s chief executive, in
announcing the new objective said: “Some
people say that in economic times as

desperately tough as these, we can afford to put
climate change issues on one side. I could not
disagree more.
“Halving net CO2 by 2050 is an extremely
challenging target. But it is one I am sure we
can achieve.
“We will make progress through investment in
cleaner aircraft, use of alternative fuels, more
efficient flight routings and the spread of
emissions trading from Europe to the whole
world.”
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TATS Industry Specials
For all of the following deals, visit www.tats.co.nz for full
details.
Plantation Island Resort, Fiji
$180 per room per night based on ROH Hotel room for a
maximum of 2 adults or 2 adults and 2 children under 16yrs.
Free upgrade subject to availability.
Stay a minimum of 5 nights and receive a FJ$200 Food and
Beverage credit per room per stay.
Bring your friends or family – one additional room allowed
at a special price of $240 per night – FJ$200 Food and
Beverage credit applies for minimum 5 night stay.
Eligibility:  IATA Travel Agents and Airline Staff.
Valid for sales 01FEB09-31MAR09 and travel 01FEB09-
30JUN09.
Radisson Resort, Fiji
Every Second Night Free in Lagoon Category Rooms.
Eligibility All Industry.
Valid for sales to 31MAR09 and for travel to 19APR09.
Naviti Resort, Fiji
4-night stay in a ROH Room $160pp.
4-night stay in a G’teed Ocean View Room $180pp.
Prices based on share twin occupancy and  include full
breakfast daily.
Eligibility: All Industry.
Valid for sales 31JAN09 to 08FEB09 only.
Valid for travel 01FEB09 to 31MAR09.
Stamford Plaza Auckland
$165 per room per night based on share twin/double
occupancy.
Valid for travel 30JAN09 to 08FEB09.
Eligibility:  All Industry & Family & Friends – eligible
industry person does not need to travel with family and
friends.
Alpha Campervan Hires
TATS Club Members can take a further 5% off the already
discounted TATS Website prices.  This offer is also extended
to Parents of TATS Club Members.   Bookings must be made
by 28FEB09 and valid for any hires picked up in 2009.

Adventure World Roadshow Winners
The team at Adventure World and guests presenters
say they were thrilled by the number of consultants
who attended the Roadshow events in Whangarei,
Auckland, Tauranga and Napier.
The week saw numerous special offers released and
there were six major travel prize winners.
• Cushla Anderson from Adventure Travel in

Auckland won a 19 day Desert Tracker Overland
Safari with Acacia Africa.

• Shelley Rich from Travelcom Mt Maunganui won
a 9 day Mogul Highlights India trip with Explore.

• Louise Burgess from Manly United Travel in
Whangaparaoa won a Fez Bus Turkish Delight Pass
and Istanbul Welcome Pack with Fez Travel.

• Shannon Shepherd from Mondo Travel in
Whangarei won a 16 day Roam Thailand trip with
G.A.P Adventures.

• Donna Harrison from Nilsson & Watson House of
Travel in Hastings won a $2500 voucher from
Headwater Holidays.

• Maree Joll from Flight Centre Mt Eden in
Auckland won a TrekAmerica or Footloose
camping holiday in North America up to 3 weeks in
duration.

Left to Right: Vanessa Wallace from Fez Travel; Martin Kaesler from

Acacia Africa; Nicola Saville from Explore: Lorraine Budgen from AW

represented Tauck; Philip Hendrich from TrekAmerica; Dave Nicholson
from Adventure World; Caroline OMahony from G.A.P Adventures;

Barbara Yates from Headwater: and Emma Robertson from Adventure

World.

2008 Adventure
Specialist Winner
Adventure World has
congratulated all consultants
who successfully completed
the 2008 Adventure Specialist
Program, and received
certificates.  Their 2008
winner of the travel prize was
Kathy Higginson from Ann’s
United Travel in Kerikeri.
Kathy won an Acacia Africa
Kenya and Tanzania
Adventure.  Registrations for
the 2009 Program are out now.
Email
juliev@adventureworld.co.nz
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