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CHRISTMAS IN LAPLAND
Live the Dream

Brochures: www.travelexpress.co.nz
Bentours NZ Rep: Carol – Ph. (09) 418 3274
Free Phone: 0800 443 510 www.bentours.com.au

Fly to South East Asia’s

top destinations

from just

US$55

Discovery Airpass

NEW ROUTES

CLICK HERE

FOR FLYER

Start
increasing

your
product

knowledge
today

TWO HOLIDAYS IN

FIJI TO BE WON

Click here for details:
www.trainingmodules.travel

Click here for details:
www.trainingmodules.travel

New GDS Codes for
Sudima Hotels

See page 4

Thailand’s
Chiang Mai
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Classified  Advertising
TravelMemo’s Classified Ad service

offers placement of a 75-word ad in two
consecutive issues, for just $50+GST.

Email classifieds@travelmemo.co.nz
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NEW ZEALAND

For more information contact:

marketing@explorenz.co.nz
www.explorenz.co.nz
Phone (09) 965 1944

Auckland’s Whale & Dolphin Safari
Whale/Dolphin Watching Guaranteed

Whale / Sail Adventure Combo

John Key Values Tourism Role
Key says he has identified it as one of three
key areas in which he wants to drive economic
growth. He told TV ONE’s Agenda programme
that tourism was potentially New Zealand’s
largest export earner.
“I think it’s a tremendously important portfolio.
It’s about the branding of New Zealand.”
Mr Key has indicated he will make a speech
this week spelling out some of his ideas for
tourism.

Domestic Tourism Declines
Research released on Friday by the Ministry
of Tourism shows that spending by domestic
travellers reduced by 6.4% to $7.4 billion
in the year to JUN08.
“Weaker economic conditions and high fuel
costs during the period are being reflected
in a reduction in demand for travel,
including domestic travel,” said Bruce
Bassett, Ministry of Tourism Research
Manager.
In the year to JUN08, the number of
overnight trips declined by 5.5% while the
number of day trips fell by 15.5%.
Mr Bassett said that the decline in both
travel activity and spend were to be
expected in the current economic climate.
“There are a number of factors at play, but
if the price of fuel stays down over the
coming months we should start to see an
increase in domestic activity, particularly in
the number of day trips.”
Mr Bassett added that while New Zealand
was experiencing a decline in domestic
tourism, the overall level of activity
remained high with 40.2 million day and
overnight trips made in the last year by New
Zealanders.
“Domestic tourism remains a very important
part of the New Zealand economy. The
degree to which New Zealand is exposed
to the global financial crisis, as it relates to
both international and domestic travel, will
have a significant impact on the domestic
tourism industry in the short term. We will
be monitoring this closely as the situation
changes.”
www.tourismresearch.govt.nz/dts

Auckland’s Whales & Dolphins
Auckland’s Whale & Dolphin Safari operates a
luxury high speed catamaran out of Viaduct
Harbour daily (twice-daily OCT-APR).
Over the past six years no less than 22 species
of marine mammal have been identified by its
crew as they plied the Hauraki Gulf, considered
one of the most biologically and geographically
diverse marine parks in the world.
Every Safari is different but dolphins are viewed
on over 90% of trips, and whales on 75% of
trips. If neither are sighted, guests are provided
with a non-transferable voucher for a free repeat
excursion.
The best way to experience Auckland is the
Whale/Sail Adventure Combo – a morning or
afternoon two-hour America’s Cup Sailing
Experience combined with a morning or
afternoon  Auckland Whale & Dolphin Safari.
This 6½-hour limited-availability combo is
priced at $225, and a portion of the fare
contributes to marine mammal research and
conservation.   www.explorenz.co.nz

US Investors behind Vineyard-
Based Resort for Central

American backers of the planned Gibbston
Valley Station vineyard-based resort in Central
Otago have received Overseas Investment
Office approval to take an 88% stake in 434
hectares of Glenroy Station land.
Mountain Scene reports that resource consent
is now being sought for 92 units of visitor
accommodation, 22 residential units, an 18-hole
golf course, vintners’ village, equestrian facility,
spa and extensive walking trails. The investors
hope to begin building in summer 2009-10.

National Party leader John Key says it is his
intention to take the tourism portfolio as prime
minister, should he win the election.
This move would provide a huge boost for
New Zealand’s tourism industry, signaling
that a Government is finally treating tourism
with the seriousness its value to the
economy warrants.
Past PMs at least as far back as Muldoon have
treated the portfolio as lightweight, but John
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Sudima Hotels New Zealand wishes to advise agents
of their new GDS codes effective immediately as follows:

Sabre Apollo/Galileo Worldspan Amadeus

WV 9959 WV 19439 WV 13224 WV CHC070

Sudima Hotel Christchurch Airport

Sabre Apollo/Galileo Worldspan Amadeus

WV 39047 WV ROT053WV 62048WV 39047

Sudima Hotel Lake Rotorua

Bureaucrats Eye Rules on Sick Tourists
Public Health South has drafted recommendations on group-
tour hygiene standards and presented them to the Ministry of
Health. The proposed rules stem from a scare over the discovery
of a hepatitis-A carrier working at a Queenstown hotel and, if
taken up, would materially affect coach tour and hotel
operations.
Queenstown’s Mountain Scene has obtained a copy of the draft
paper that suggests
• coach companies and hotels should be required to notify

public health officials of a suspected outbreak of
gastroenteritis.

• coach companies should carry and use special clean-up
equipment. The paper reportedly suggests if anyone’s sick
on a coach then drivers should pull over and put on a
disposable apron, foot covers, gloves and masks before
cleaning up. These items, along with a lengthy list of other
cleaning equipment, would have to be stored on board.

• coach companies should be required to complete “outbreak
monitoring forms” when passengers fall ill.

• hotels could be asked to provide separate check-in and
check-out areas for sick people, and buffet meals should be
replaced with hot meals served by staff during outbreaks of
illness.

• Sick guests should also be discouraged from leaving their
hotel room until 24 hours after recovery.

Andrew Ritchie of Ritchies Transport Holdings told Mountain
Scene “It sounds like bureaucracy gone completely mad. If we
had to do all that, I would just exit the business.” He told the
paper that everyone wants a clean and healthy environment
for passengers and drivers but it’s got to be practical and at a
reasonable cost.
Raewyn Bleakley, head of the Bus & Coach Association of
New Zealand, is quoted as saying they welcome the opportunity
to be involved in consultation around practicable and effective
ways of overcoming the issues highlighted by the outbreak in
Queenstown, but would be concerned with any measures that
would be too onerous.

On the Market
Oamaru’s category one
Historic Places Trust mansion
Pen-y-bryn Lodge is on the
market. Hosts Roy and Bernice
Vannini have since 1997
provided luxury visitor
accommodation in what is
believed to be the largest all-
timber single-storeyed house in
New Zealand. They won the
premier award in the inaugural
Whitestone Waitaki Tourism
Awards in 2001.
In other tourist accommodation
news, Kourawhero Country
Lodge near Warkworth is up
for mortgagee sale.

Safety Barrier for
Remarkables

Road
Mountain Scene reports that
NZSki is to erect an arnco-
type safety barrier on the
13km Remarkables access
road over the next three
years, starting with a 3.2km
stretch this summer. The
Queenstown paper quotes
NZSki boss James
Coddington as saying that
the safety of the ski area’s
guests is paramount, and the
road is currently believed to
deter potential customers.
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AUSTRALIAQualmark Celebrates 15 Years
Qualmark this week celebrates the 15th anniversary
of New Zealand tourism’s official quality mark –
which is now carried by over 2,100 tourism
operators nationwide.
Started as a joint venture between the Automobile
Association and New Zealand Tourism Board,
Qualmark was later relaunched in 2002.  The
world-leading quality assurance programme is
today widely recognised and sought after by
tourists considering accommodation, visitor
activity, service and transport options.
Qualmark Chief Executive Geoff Penrose says the
organisation is proud of the many initiatives
implemented since its inception, which have raised
the bar for all New Zealand tourism operators
carrying the Qualmark rating.
“We now have over 2,100 accredited Qualmark
tourism operators which account for over 75
percent of economic activity in the tourism sector.
This number is growing steadily as more tourism
businesses see the value of the Qualmark brand
and the benefits the programme can deliver
operationally, as well as for their guests or
customers.
“This is particularly evident in our latest initiative,
Qualmark Green, which is setting new
environmental quality standards across the
industry, helping New Zealand deliver on its 100%
Pure New Zealand promise,” says Mr Penrose.
Another important milestone reached recently was
the launch in December last year of the endorsed
inbound tour operator category. By April 2009 a
number of New Zealand tour operators will be
accredited with Qualmark, meaning they are
meeting minimum standards and quality criteria
on packaging tours for groups of international
visitors.

Survey Reveals Confidence Lacking
Australia’s Tourism and Transport Forum’s
latest quarterly sentiment survey of 180
members shows there is a severe lack of
confidence in Australian tourism.
The Sydney Morning Herald quotes the
forum’s executive director, Olivia Wirth as
saying “There is better confidence in the
domestic market than the international market
but they are both pretty bleak.
“There will be a lag effect and the survey
clearly shows that tourism operators and
airlines are saying things are holding up but
beyond January next year the number of
bookings has dropped dramatically. It’s
common sense that when people are looking
at their money next year they will be looking

at how to pay off the mortgage, not pay off a
holiday.”
The survey rates confidence on a scale up to
200 using the same model as the United
Nations World Tourism Organisation, which
hit 112 at its lowest point. A score of 100
means “equal to expected.”
Australian tour operators ranked their
confidence in international tourism at just 68
and domestic tourism at 77.
More than half said bookings were down on
this time last year.
For almost half the operators the one bright
spot was the belief that director Baz
Luhrmann’s Tourism Australia campaign
would stimulate interest.

Australia Day Two-Night Cruise
Captain Cook Cruises has released a two-
night Sydney Harbour Australia Day Cruise
departing 25JAN and returning 27JAN09.
The cruise on MV Captain Cook’s Explorer
offers a rare opportunity to view the festivities
and be part of the action of Australia Day in
the middle of the harbour.
Highlights include a welcome dinner at
anchor and overnight in Farm Cove; Australia
Day Breakfast & Botanic Gardens walk; and
viewing of the Ferrython, Harbour Parade,
Australia Day Regatta and Defence Force
Aerial Display. The evening highlight is an
Australia Day gala dinner.
Tuesday begins with an early morning walk
to Bradley’s Head before cruising on to
Watson’s Bay to relax at the beach or join a
walk to The Gap, then luncheon on the boat’s
top deck.
The special Australia Day Cruise is priced
from A$645pp twin share and is 10%
commissionable to retailers only.

Flamboyant Andre Rieu Performs in Sydney
Andre Rieu is bringing a slice of
Vienna to Sydney when he
performs at ANZ Stadium on 27,
28 and 29NOV.
Kate Strange, Regional Director
for Tourism New South Wales says
the flamboyant violinist will stage
a spectacular show.
“Andre Rieu is a supreme musician but this
performance is about much more than music
alone,” she says.
“The stunning staging of Viennese ice skaters
and ballet dancers, traditional Viennese horse-
drawn carriages with horses and footmen and
fabulous costumes, all against the breathtaking
backdrop of a Viennese palace ballroom,

the heart of Sydney.”
Complete with a full orchestra and
tenor group, this show is recognised
as the biggest stage production to
ever tour the world and quite unlike
anything previously seen in
Australia or New Zealand.
Special packages are available for

the performance on Friday 28NOV through
Keith Prowse.
Packages start from $871pp twin share and
include two nights accommodation at
Sydney’s stylish Grace Hotel, entry to a pre-
concert cocktail party at the Shangri La Hotel
inclusive of refreshments and canapés, return
concert transfers and concert tickets.
Call Keith Prowse on 09-477 3083.promises a world class stage spectacular in

The Barossa has been named as one of the
world’s top ten wine destinations by the
world’s largest online travel community –
TripAdvisor. The iconic South Australian
region was the only Australian destination
to make it onto the prestigious list.

Finishing touches are being applied to the
Southern Star observation wheel,
Melbourne’s newest attraction and the
largest of its kind in the southern
hemisphere.  The wheel, which is due to
open next month, towers 40 storeys above
Docklands and will carry up to 20 people
in each of its 21 air-conditioned pods.
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Scott Forrest in Town
Scott Forrest, previously with Blue Lagoon
Cruises in Fiji, has recently joined Sydney
hospitality group J &J O’Brien as Group
Tourism & Inbound Manager and is in
Auckland this week on a sales visit.
JJO owns Sydney hospitality venues Jordons
Seafood Restaurant, The Watershed Hotel and
COHIBAR (pictured above,next to the Sydney
Convention and Exhibition Centre) as well as
Jacksons on George (in The Rocks), the
Marlborough Hotel and Blue Diamond
Charters. They are also opening a new venue
in the New Year.
Scott says JJO has created a wide range of
commissionable Tourism, Business Tourism,
Conference and Inbound products & services.
“We have made good inroads with the Sydney-
based ITOs and the next phase will be targeting
short haul source market wholesalers, PCOs,
Incentive Houses and online travel distributors,
then FIT travellers directly,” he says.
He says that with a million Kiwi visitors to
Australia, the NZ market is critical to their
success.
For details of JJO products and rates, email
scottf@jjo.com.au and visit www.jjo.com.au

Hastings Street Makeover Party
Noosa’s Hastings Street’s 12-month, A$10
million makeover is complete and a re-launch
party is planned from 28-30NOV.  Be part of
Noosa’s longest lunch down Hastings Street,
supported by nineteen of the street’s favourite
restaurants, live street entertainment, the Noosa
art trail, “champagne” shopping, cinema under
the stars, a celebration concert and a chance to
win A$20,000 worth of prizes simply by
spending A$50 or more at participating
businesses in Hastings Street.
visitnoosa.com.au/findyourselfonhastings

One of Sydney’s most iconic beach hotels,
the Manly Pacific will next month unveil a
multi-million dollar renovation and a new
brand - the Novotel Manly Pacific.
The A$4-million refurbishment included its
72 ocean-view rooms and 10 two-bedroom
suites. A new restaurant/bar and function
space were added on the mezzanine level,
complemented by newly renovated casual
style bars on ground level.

Novotel Ningaloo Expansion
Stage 2 of the A$30 million Novotel Ningaloo
Resort, Exmouth, has opened, increasing
accommodation by a further two standard hotel
rooms and twelve one-bedroom self-contained
apartments and taking the resort to a total of
68 rooms.

SOUTH PACIFIC

To celebrate the release of Baz Luhrmann’s
epic movie Australia next month, Voyages
Hotels & Resorts has launched a mini-site -
www.voyages.com.au/australia - dedicated
to encouraging holidaymakers to start
planning their own Aussie adventure.

Subsidy Pressure from Air NZ
The Governments of the Cook Islands, Tonga
and Samoa are reportedly under notice from
Air New Zealand that subsidies are needed if
the carrier is to continue its South Pacific
through services to the USA.
The Cook Islands Government is reportedly
being asked to come up with as much as $6
million over and above the annual $2 million
it already pays to underwrite AKL-RAR-LAX
flights.
Samoa’s Deputy PM Misa Telefoni is quoted
by Pacific Magazine as saying the airline is
demanding government subsidies from Samoa

and Tonga but his government is proposing that
they only purchase seats on the return Apia-
Los Angeles route.
The airline reportedly wants Samoa to decide
by the end of NOV08 on whether to pay
4.8million Tala (US$1.8m) or lose the AKL/
TBU/APW/LAX route by 31MAR09.
In a statement, Air New Zealand says it has
been very open and transparent with Pacific
governments about the declining performance
of these flights - and the airline is seeking their
advice as to whether those flights will be
continued.

Blue Lagoon Cruises ‘Double Point’ Offer
Blue Lagoon Cruises is again offering its
accredited agents an easy opportunity to earn
a free cruise for themselves and their partners.
The boutique cruise specialist will give ‘double
points’ for every ‘Club‘ or ‘Gold Club’ booking
made for travel in FEB09 and MAR09.
Accredited agents normally earn one point for
every Blue Lagoon Cruises product booking
made – with 10 points earning them the free
cruise.
The ‘double point’ bonus also applies to
accredited wholesale consultants who stand to
win a cruise after securing 20 bookings.

Agents not already accredited with the Blue
Lagoon Cruises program can do so easily by
logging on to www.bluelagooncruises.com/
AgentsArea.
Other benefits include access to a special
NZ$50*pp per day agents’ famil meal rate
which is all agents pay for all meals onboard
during any formally recognised famil program.
*Conditions apply. Please note the special NZ$50 agents’
rate includes breakfast, morning tea, lunch, afternoon
tea and dinner and all cruise activities. Beverages, other
than tea and coffee, are not included.
A daily per person fuel surcharge of FJD25.00 also
applies.

Accor Efforts Raise F$310,000
The 2008 Accor Race to Survive to Cure Kids
has raised more than F$310,000 for Cure Kids
Fiji, for vital medical equipment and supplies
for Fijian hospitals, clearly outstripping the
previous amount raised in the inaugural race
in 2006.

Accor Hotels in Fiji launched Cure Kids Fiji
in 2006 in partnership with the New Zealand-
based charity Cure Kids, which has been
raising money for vital medical research into
children’s life threatening illnesses for 35
years.
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Thailand

TOURISM AUTHORITY OF THAILAND IS REPRESENTED

IN NEW ZEALAND BY FRANCIS TRAVEL MARKETING

DX: CX10152,  Tel 09-444-2298,

enquiries@francistravelmarketing.co.nz

Chiang Mai
Dating back to the 13th Century,

Chiang Mai was - until the 1920s

- only accessible by river and

elephants. This isolation helped

to nurture and preserve the

unique Lanna culture, and today

gives the modern city its

fascinating indigenous cultural

identity.

www.thailand.net.au
Our website  makes it so easy to sell to Thailand

and to answer all your clients’ questions

Chiang Mai Facts

Set on the banks of the Ping River, Chiang Mai is nearly

1000 feet above sea level and is surrounded by

jungles and mountains, which are home to hill tribes.

Chiang Mai is a place where

both backbackers and

luxury-seeking tourists can

enjoy themselves to the

fullest.. Famed as a

handicraf t centre, it is

considered Thailand’s top

shopping destination for

quality arts and crafts.

The Rose of the North offers a distinctive culture and

a rich history in a setting of stunning natural beauty

Chiang Mai can offer
adventure-seekers
and sightseers:

Elephant Riding

Bamboo Rafting

Mountain Biking

Jungle Trekking

White Water Rafting

Quad Bike Rides

River Cruises

Hill Tribe Village Visits

Snake Farm Visits

Orchid & Butterfly Farms

Viewing Elephants at Work

Spectacular Temples

Colourful Festivals

Location:
700km north of Bangkok.

Urban Population: 700,000.

Climate:
Cool Season (OCT-APR) averages

21C but nights can be cold.

Hot Season averages 30C.

Rainy Season: JUN-OCT.

Access:
Air, Rail, Coach

http://www.thailand.net.au
http://www.thailand.net.au
http://www.thailand.net.au
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Discovery Airpass

Airline Marketing (NZ) Ltd

Level 10, 120 Albert St

PO Box 6247, Wellesley St.

AUCKLAND  - DX CP23523

PH: 09 969 7600  FX: 09 969 7619
bangkokair@airlinemarketing.co.nz

**Please note** some routes may operate on a seasonal basis only

Singapore

Myanmar

L
a
o
s

China

V
ie

tn
a
m

M
a
la

y
sia

Phuket

Phnom Penh

Bangkok

Chiang Mai

Xi’an

Utapao

(Pattaya)

Trat

Krabi

Guilin

Thailand
Yangon

Hanoi

Luang Prabang

Pakse

Kunming

Koh Samui

Hong Kong

Kuala Lumpur

Fares 
Levels apply per sector & exclude all 

taxes, surcharges & service fees

R
o

u
te

 N
e

tw
o

rk

Indian Ocean

Maldives

Male

Japan

Hiroshima

Sea of Japan

Bangkok Airways Airport

Capital City

Serviced by PG/FT &/or QV

Serviced by QV only

PG and FT

Lao Airlines (QV) only

Travel in one direction only

Bangkok Airways (PG) only

Siem Reap Airways (FT) only

Current Route 

not valid for Airpass

Direct flights between the 

following points are NOT 
PERMITTED on the Airpass:

•REP – USM

•CNX – USM v.v.

•BKK� HIJ v.v.

Xieng Khouang

Ho Chi Minh City

Luang Namtha
Macau

Cambodia

Siem Reap (Angkor)

Vientiane

Sukhothai

Oudomxay

Houeisay
Tokyo

Beijing

CLICK HERE TO DOWNLOAD THIS NEW FLYERASIA

Bali Bombers Execution Warning
The Australian Department of
Foreign Affairs and Trade has
just updated its warning to
Australians not to travel to
Indonesia because of the “very
high” threat of a terrorist
attack.
 This follows news that three
men convicted for the 2002 Bali
bombings will be executed early
next month.

indicating that terrorists are
planning attacks against a range
of targets, including Western
interests and places frequented by
foreigners,” the report says.
It urges Australians who do
decide to travel to Indonesia to
exercise “extreme caution”.
There has been no change to the
High Risk warning last reviewed
on the safetravel.govt.nz site in
DEC07.“We continue to receive reports

‘Ultimate Introduction’ to Japan
Travel Japan by H.I.S. is offering
a comprehensive overview of the
Land of the Rising Sun with the
release of an all-inclusive 14-day
‘Grand Tour’ itinerary
incorporating many of Japan’s
must see attractions and points
of interest.
Positioned as ‘the ultimate
introduction to Japan’ and
ideally designed for those
travellers looking to see as much
as possible within the confines
of a 14-day program, a
comfortably placed itinerary
links a three-day Tokyo
component with many of the
country’s historical cities,  towns
and natural attractions.
These include Kyoto, Nagoya,
Toba, Nara, Takayama and
Kanazawa.

Numerous highlights include a
visit to Mount Fuji and Hakone,
famous for its ‘onsen’ or hot springs.
The Kyoto section of the tour
includes visits to the 400-year-old
Nijo Castle, the Golden Pavilion
and the Kyoto Imperial Palace.
The itinerary also features a
bullet train ride to Nagoya and
Mikimoto Pearl Island, famed for
its women divers.
A visit to the World Heritage-
listed historical town of
Shirakawago is also included.
The ‘Grand Tour’ is priced from
NZ$6690*pp twin share,
inclusive of all accommodation,
meals as per itinerary, sightseeing
and transportation.
Call 09-336-1336 or email
info@traveljapan.co.nz
*Conditions apply.

Bangkok Skytrain
Tickets for Agents

Marieanne at Tourism Authority of
Thailand has been given a supply of
Bangkok Skytrain “One Day Pass”
tickets that provide unlimited rides for
a day. These are available to any travel
agent going to Thailand for their own
personal holidays.
To request a One Day Pass, email
marieanne@francistravelmarketing.co.nz

Langham Hotels International is
to manage the new Langham
Place, EDZ, Guangzhou.
Strategically located in the
Guangzhou Economic
Development Zone (EDZ) in
Luogang District, the new 320-
room hotel is set to open in 2010.

The Sofitel Macau at Ponte 16
has opened in Macau. Located in
Macau’s historic district adjacent
to the new Ponte 16 gaming com-
plex, the property has 408
rooms, and its classical Portu-
guese architecture combines
with Chinese design, and fin-
ishes with contemporary French
style.

American readers of Condé Nast
Traveler have voted Bangkok as
Best City of Asia with an overall
score of 82.8%, followed by
Chiang Mai (81.2%).

Page 8
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Represented in New Zealand by Discover the World Marketing
T : 09-623 4293  DX : EP82525  E : info@discovertheworld.co.nz

GDS Code: HY

Hyatt Hotels & Resorts
North America & The Caribbean

Earn unlimited free nights!

In addition, members earn points for every eligible
dollar spent at Hyatt, which can also be redeemed

for free nights or flights with partner airlines.

Earn a free night award after every two eligible stays at Hyatt

worldwide between 01 Sep and 30 Dec 2008.

Join Hyatt Gold Passport at www.goldpassport.com

THE AMERICAS

AFRICA/MID EAST

VWP Travel to USA
Qantas reminds agents that US Customs
has introduced a new mandatory
requirement for travellers planning on
entering the United States under the Visa
Waiver Program (V.W.P.).  This is
currently available to nationals of 27
countries including New Zealand who
are travelling for temporary business or
leisure and carrying a machine-readable
passport with a digital photo.
The new system taking effect from
12JAN09 means all passengers travelling
under the V.W.P. will now have to apply
over the internet for an Electronic System

for Travel Authorisation (ESTA) at least
three days prior to travel.
Airlines will be required to deny
boarding for passengers who do not hold
a valid ESTA prior to travel.
Airlines and Travel Agents will not have
access to apply for an ESTA on behalf of
our customers. Qantas says that, to
mitigate the risk of denied boarding, a
communications plan has been developed
to ensure customers are notified of the
new requirement. Further developments
will be communicated to agents in the
coming weeks.

The East African Tourism and
Wildlife Coordination Agency
will soon be operational, vested
with the power to mobilise
resources and coordinate
tourism bodies of its five Partner
States - Burundi, Kenya, Rwanda,
Tanzania and Uganda.

Potty-mouthed Gordon Ramsay,
the world’s highest-earning chef
with a business empire soon to be
worth 100 million pounds, has
told the News of the World that
he intends moving with wife and
family to Dubai, to live on The
Palm.

EUROPE

London Hotels Feel Pain
TRI Hospitality Consulting in the UK
reports that London hotels were hit by
the banking crisis with both occupancy
and profit down for September.
TRI HotStats for the month, covering 108
properties, found average occupancy
dropped from 86.8% in SEP07 to 82.7%
last month.
TRI says that the collapse of Lehman
Brothers and crisis in the banking sector
had a “negative impact on rack and
corporate lets, particularly for five-star
hotels and Docklands and the City.”
This was in contrast to five-star
properties in London’s West End which
stayed buoyant thanks to demand from
the Middle East.
The loss of rack and high-paying
corporate bookings helped daily room
rates fall by 1.9% to £118.20.

Irish property developer Edward
Holdings has been granted permis-
sion to proceed with plans to turn
London’s former Bow Street police
station and magistrates’ court into
a luxury hotel. The Grade II listed
premises are likely to become a G
Hotel.

European Rail Consolidation
SNCF, the French-state-owned rail
company, is planning to expand across
Europe.
Its chairman Guillaume Pépy told the
London Financial Times he expected the
rail industry to consolidate as the aviation
industry is doing leaving just a few big
players serving the continent.
His remarks come weeks after SNCF
bought a 20% stake in the Italian
company NTV, Europe’s privately-
owned train operator.
The company plans to run services between
Rome and Milan after Europe’s passenger
rail services are de-regulated in 2010.
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Free Night in Historic Prague Hotel

AVIATION

Book a three-night Grand Prague package from
Beyond Travel and your clients receive a fourth
night accommodation for free.
This stopover package includes
accommodation at a range of character style
four-star hotels. An example is the Hotel Zlata
Hvezeda which translates to “The Golden Star”
and is located in a former Mayor’s residence
on the historic “Royal Route”, directly under
Prague Castle. Another choice is the Hotel
Biskupsky Dum on the site of a former bishop’s
house and dating back to the 16th century.

The deal is from NZ$800pp and includes four
nights accommodation and daily breakfast, a
grand city tour with Prague Castle, Jewish
Prague Tour, full day Cesky Krumlov tour, a
Prague by night dinner cruise and return private
car transfers.
It is valid for travel 01APR-29DEC09.
The offer requires guests to check into the
hotels on a Sunday or Monday to take
advantage of the free night accommodation.
Call Beyond Travel toll-free on 0800-550065
or visit www.beyondtravel.com.au

Jetstar “Bullish” on New Zealand
Jetstar’s new CEO Bruce Buchanan has told
the Sydney Morning Herald aviation writer
Steve Creedy that the airline is “bullish” on
New Zealand.
“We see the Tasman as being quite intense and
competitive,” Buchanan told the paper.
“We’re really bullish on New Zealand, we’re
really bullish on further expansion into Asia,”
Buchanan says.
“And that pan-Asian vision is not only trying
to be realised through our franchise operations
with the likes of Vietnam but also direct
operations now, leveraging Australian traffic
rights going out of Darwin and Perth into Asia.
“You’ll see some further expansion of that over
the upcoming months with additional tag
services and additional flights out of the points
we already fly to in Asia.”
The New Zealand expansion could prove
particularly interesting, says the SMH’s Creedy.
Buchanan says Jetstar’s push to get a New
Zealand air operators certificate is part of a plan
that will see New Zealand take on the same

Australia.
“It will become a base of operation and we are
intending for it to get a sort of critical mass
and become a centre of operations in both 320s
and 787s,” he says. “So we can use it not only
for trans-Tasman, we can use it for domestic
New Zealand and we can use it  for 787 long-
haul flying out of Auckland and Christchurch
into the US and Asia directly.”
Buchanan says New Zealand is important to
Jetstar because its 787s, even the bigger 787-
9, are configured in a way that makes it
unlikely they can make it directly to the west
coast of the US from Australia’s eastern
seaboard.
He says an A320 network into Auckland and
servicing 787 flights from New Zealand to new
destinations in the US is one possibility. “Or
you could do it through Christchurch — there
are no Christchurch-US services and we’ve got
quite strong presence in Christchurch.
“So you could look at opportunities like that
and you could look at serving different points
in the US as well.”prominence as Vietnam, Singapore and

Air NZ Shorthaul Numbers Down
Fierce competition and a tightening of economic conditions are having their effect
on Air New Zealand’s shorthaul international performance. The carrier’s September
market update for investors reveals that Tasman and Pacific Island pax numbers are
down 10% and its load factor down by 7% compared with SEP07.
The airline’s overall load factor fell by 2.5 percentage points to 77.8% in SEP08, and
total pax numbers dropped 4.5% to 1.2 million passengers.
Air NZ’s domestic passenger load factor slipped 1.2 points to 72.3%.

IATA Traffic Drop “Alarmingly Fast-Paced and Widespread”
The International Air Transport Association
(IATA) reports that the number of air
passengers dropped by 2.9% in September.
IATA members also reported a 4.9% fall in load
factor from August to September.
Giovanni Bisignani, IATA’s director general
and CEO, said the drop in SEP08 traffic was
“alarmingly fast-paced and widespread.”
He added: “We have not seen such a decline in
passenger traffic since SARS in 2003.

“Even the good news that the oil price has
fallen to half its July peak is not enough to
offset the impact of the drop in demand.”
All major regions except Latin America
reported a drop in passenger traffic.
It fell in Europe by 0.5% compared with
SEP07, by 6.8% in Asia Pacific, by 0.9% in
North America, by 2.8% in the Middle East
and by 7.8% in Africa. Air Nelson $12m Facility Upgrade

Air Nelson’s engineering and maintenance
plant at Nelson Airport is get a $12 million
upgrade, including a new hangar, with work
starting JAN09.
Nelson’s successful pitch against strong
competition from four other regional airports,
sees it retain the Air New Zealand subsidiary’s
maintenance base, with the Nelson Airport
Company contributing $2 million towards the
project, providing help with the extension of
the existing hangar, and making land available
to Air New Zealand.

The substantial increase in the size and number
of Air Nelson’s fleet had created the
requirement for the additional hangar.
The airline currently operates 21 Bombardier
Q300 aircraft and has another two on order.
The current hangar will continue to be used
for heavy maintenance and some line
maintenance, while the new hangar will house
up to four Q300s and will be used for overnight
maintenance. The development will
accommodate maintenance capability
requirements for at least the next 15 to 20 years.
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Pacific Sun’s 
Multi-million Dollar Makeover!

Pacifi c Sun’s multi-million dollar makeover competition is drawing to a close 
soon, don’t miss out on your chance to win the last of our 5 fantastic prizes! 

To enter simply make a booking on Pacifi c Sun cruises N918 - N924 
inclusive, answer the simple question on the entry form and send it in!

For further details, terms and conditions or this weeks entry form 
email: enquiries@completecruisesolution.co.nz

Congratulations to all our winners, and look out for the opportunity to view 
the new-look Pacifi c Sun in December!

CHECK THE SPECIAL OFFERS SECTION of www.polar-online.co.nz 
FOR UPDATED PRIZE DETAILS and ENTRY FORM

WEEK 4:     BREVILLE ESPRESSO COFFEE MACHINE
     Bookings made 18 Oct - 24 Oct. Prize drawn Fri 31 Oct
WEEK 5:     PORTABLE GASMATE ‘CRUISER’ BARBECUE
     Bookings made 25 Oct - 31 Oct. Prize drawn Fri 07 Nov

5 FANTASTIC PRIZES OVER 5 WEEKSFINAL CHANCE TO 

WIN!

Airports Enter Dual-Hub Alliance
ADP, which runs Paris’s two airports Charles
de Gaulle and Orly, and Schiphol Group, which
runs Amsterdam’s airport, are to sign a long
term alliance to create a dual hub.
The deal follows the successful merger of Air
France and KLM which are, respectively, the
largest operators at the airports.
The partners believe the alliance will give
Aéroports de Paris and Schiphol Group the
edge over other airports and create a leading
network of connections for European and
worldwide transfer travellers. It is also
expected to create synergy savings of €71m per
year by 2013 and a cut in capital spending of
€18m a year from 2013 onwards.

Emirates Double Daily to Moscow
Responding to passenger demand for increased
frequencies, Emirates will launch an extra daily
B777 service between Dubai and Moscow from
02FEB09. They connect at Dubai in each
direction with EK’s four daily N.Z. flights.

CRUISING

US Carrier Blues
Northwest Airlines has reported a third-
quarter net loss of US$317 million, having
enjoyed a US$244 million profit in Q3 last
year. NW blames big fuel hedging charges.
US Airways had a third-quarter net loss of
US$862 million, reversed from a profit of
US$177 million in Q3 last year, and like other
US carriers cited fuel hedging charges as a
principal cause.
JetBlue Airways used record revenue to
minimise its third-quarter losses to US$4
million, well down on the US$23 million profit
posted at this time last year.

Star Cruises Cans
SuperStar Libra Programme

Star Cruises has cancelled the three-month
SuperStar Libra cruise programme out of
Singapore it had published for next year. The
ship, which was replacing SuperStar Gemini,
was to have operated seven-night cruises from
Singapore and Port Klang.
Another ship, SuperStar Virgo, has arrived in
Singapore from Hong Kong to commence a
programme that runs until MAR10, and
Seatrade Insider quotes Nicole Costantin, the
line’s head of sales, as saying the company has
decided the market is only strong enough for
one Singapore-based ship in the current
economic climate.
“Everyone is feeling the pinch at the moment,”
Costantin said. “We were hit with a double
whammy of rising fuel costs and the Australian
dollar falling through the floor, compared to
the US dollar. We didn’t see it coming.”
Costantin said SuperStar Libra’s programme
‘has only been suspended’ until the economy
improves. She told Seatrade Insider she did
not know if the ship will be redeployed.

Royal Caribbean Cruises has followed
Carnival Corp by announcing an end to
fuel supplements. They will no longer
apply to new RCI, Celebrity or Azamara
Cruises bookings made on or after
10NOV08, anywhere in the world, for
sailings that depart on or after
01JAN09.

http://www.travelmemo.co.nz/voucher.php?voucher_id=342
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JUST CRUISING ....

Australia & NZ  Cruises   from $999*

Caribbean Cruises  from US$449*

Grand Asia Cruises   from US$1499*

Mexico Cruises   from US$449*

Hawaii Cruises   from US$999*

THIS WEEK’S 5-DAY FLASH SPECIALS

Tel: 09-444 2298

Fax:09-442 4228

CLICK HERE

FOR WEBSITECLICK HERE TO VIEW OUR NEW-LOOK WEBSITE

* plus applicable fuel supplement

Dutch & Belgian Waterways
8-day Cruise ex Amsterdam

29 April 2009

ms Amadeus Diamond
from EUR 1380 pp share twin

Overnight in Amsterdam on board

on first and last nights of itinerary

CLICK HERE TO DOWNLOAD FLYER

P&O Cruises’ Sth Pacific
Fly/Cruise Packages

P&O Cruises has released new fly/cruise
packages onboard Pacific Sun.
Your clients can save on the following
Auckland departure dates

Asia Year-Round for Legend of the Seas
Royal Caribbean International has announced
Asian year-round deployment in 2010 by
Legend of the Seas. It will offer cruises of three
to eight nights to a multitude of popular
destinations in North Asia and Southeast Asia.
The year-round deployment schedule will
begin after the conclusion of the cruise line’s
second consecutive seasonal deployment in
Asia. The key highlight will be the extended

season in China with around 40 sailings
ranging from five to seven nights. The
homeports will include Shanghai featuring the
recently-opened Shanghai Port International
Cruise Terminal, Hong Kong and for the first
time, Tianjin. Legend of the Seas will then head
south to Singapore to offer a series of short
cruises in Southeast Asia for the 2010 winter
season.

Pacific Sun Makeover
Winner

The winner of the Week 2 prize in P&O
Cruises Pacific Sun Multi-million Dollar
Makeover incentive was Sandy Jenkins
from Morrinsville United Travel. Sandy
won a $200 Dining Experience.
Download the latest entry form by
clicking here.

Celebrity Plan Change Hits Dunedin
Port Otago is reeling at the news that the
owners of the 2038-passenger Celebrity
Millennium have cut Australia and New
Zealand from the ship’s 2009-10 itinerary,
choosing to focus on northern hemisphere
destinations.
Dunedin estimates the cost to the local
economy of the loss of 11 scheduled visits to
Port Chalmers by Celebrity Millennium on
2009-10 at $6½ million.

Seabourn Pride for Asia
Seabourn Pride is to sail year-round in Asia in
2010. The Yachts of Seabourn has revealed that
the ship will operate varied itineraries, for
example, Hong Kong to Tianjin, and Tianjin
to Kobe, tapping increased interest in, and
travel demand for, China.

Seabourn has also inspected Chinese port
facilities in Dalian and Qindao, and is also
looking at Korea for potential destinations
beyond the major ports of Busan and Inchon.

25JUN09 – from $2045* pp twin share
05JUL09  – from $2075* pp twin share
15JUL09  – from $2043* pp twin share
25JUL09  – from $2043* pp twin share

Return flights from Christchurch,
Dunedin or Wellington come at no extra
charge.
The cruises visit Mystery Island and Vila
in Vanuatu, Ouvea in Loyalty Islands and
Isle of Pines and Noumea in New
Caledonia.
* Subject to availability. Conditions apply.

http://www.francistravelmarketing.co.nz
http://www.francistravelmarketing.co.nz
http://www.francistravelmarketing.co.nz
http://francistravelmarketing.cruisefactory.net/pdf/173408/Lueftner%20Flyer%201%20Aug%2008.pdf
http://www.travelmemo.co.nz/voucher.php?voucher_id=342
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ACCOMMODATION

American Express Accommodation Forecast
The newly-released American Express 2009 Asia Pacific Corporate Hotel
Rate Projections and Market Forecast presents a myriad of issues to challenge
hoteliers and corporate buyers alike over the next 12 months. It looks at cities
throughout the region and has reviewed Auckland and Wellington.

Auckland:  The report says Auckland’s
accommodation demand is largely driven by
the corporate sector although it also benefits
from an active calendar of sporting events
throughout the year. Despite the challenges
faced by the financial sector, the underlying
fundamentals driving Auckland’s tourism
remain strong. The city’s hotels have the
highest occupancy level in New Zealand,
averaging 75% in the first half of 2008*.
Against this high-occupancy profile, average
rates have increased, reaching the highest level
seen for some time.
Only a small number of hotel projects seem
likely to commence in the short term,
suggesting that supply and demand
fundamentals remain in equilibrium. The
relatively benign supply outlook, coupled with
an improving inbound arrivals forecast for
2009 onwards, should result in strong demand
for hotels.
Preparations have already begun for the city
to host the 2011 Rugby World Cup and next
month the giant Rugby Ball will be installed
in London to coincide with the All Blacks
Rugby Tour, and a brand new tourism

campaign will be launched in the UK,
boosting New Zealand’s tourism profile.
Wellington:  After a mediocre 2007, the
Wellington hotel market is showing signs of
improvement. Occupancy levels increased at
the start of 2008 to average 70%, and rates
have increased*. Given the city’s small
development pipeline, hotel trading
performance is expected to continue to
improve over the next few years. The
accommodation market is quite small but
attracts a diverse range of travellers. As well
as being the capital, Wellington has the most
intense concentration of software developers
in New Zealand, making it ‘well-connected’.It
is well known for its arts and culture and as a
centre for creativity and innovation. It also
hosts some of the country’s biggest
international sporting and arts events.  Visitor
arrival numbers are expected to continue to
grow in line with Government forecasts.
* Source: Jones Lang LaSalle Hotels,
American Express Consulting. Tracked on
branded hotel segment.
Click Here to download the full American
Express Report for the Asia Pacific region.

Navigate Oceania’s Luxuries of Spring
The New Zealand collection of luxury
accommodation, Navigate Oceania, has
announced its Luxuries of Spring promotion.
Your clients can treat themselves to a luxury
break at any of 28 stunning properties in the
country’s most sought-after locations, and all
packages are valid to 30NOV08.
Among the offerings:
Paihia Beach Resort & Spa’s Spring Special
for a two-night stay including breakfast, and a
one-hour indulgent hair spa treatment for two
at La Spa Naturale, is $399pp, twin share.
The property last month unveiled its multi-
million dollar refurbishment. The six-month
makeover has resulted in ultra chic guest rooms
with panoramic views of the Bay of Islands,
superior entertaining areas, large flat-screen
TVs, stereo systems and French oak timber
flooring. Extended private guest suite patios
provide for private in-room massage and al
fresco in-room dining. The new pool deck hosts
hip outdoor resort living with relaxing day beds
and access to the resort’s fully renovated and
expanded La Spa Naturale, and restaurant Pure
Tastes.
Edenhouse is Navigate Oceania’s newest
collection member. Located on the edge of
Nelson just 30 minutes from Abel Tasman
National Park, the property’s 48 acres include
six acres of manicured gardens. They are the
setting for an elegant English-style country
house offering a Spring Special package of two
nights’ accommodation with full breakfast and
pre dinner drink, and two complimentary day
cruise passes into the Abel Tasman National
Park. This is priced at $1,395 per couple twin
share (valid 31MAR09).

The Bolton Hotel Wellington, in the heart of
the CBD, has a Wild Urban Escape Spring
Special which includes two nights in a
luxurious one-bedroom suite, with a
complimentary bottle of bubbles per stay, two
tickets to the Karori Wildlife Sanctuary, valet
car parking, buffet breakfast daily, 1pm late
checkout and one in-house movie per stay. The
price: NZ$650 per couple per stay, twin share.
The heritage-listed Stafford Villa is set on
Auckland’s Birkenhead Point across the
harbour from the city. It was the finalist in the
Boutique Accommodation category 2008 New
Zealand Tourism Awards. Stafford Villa’s
Spring Indulgence Strawberries & Cream
Special includes two nights in either the villa’s
Tuscany Summer or China Blue room. There’s
a welcome bottle of chilled sparkling wine
infused with natural strawberry, chocolate
dipped strawberries, afternoon tea on the
veranda with fresh strawberry shortcake and
crème, and a sumptuous breakfast each
morning. On the second day Victorian
afternoon tea will be served in the garden. The
price: $790 per couple per stay, twin share
(Valid to 31MAR09).
Kawaha Point Lodge, a beautifully appointed
lodge on the edge of the Lake Rotorua, has a
Spring Escape that includes two nights’ lodge
accommodation in a deluxe guestroom, the first
night with refreshments on arrival, dinner, bed
and breakfast, while the second night’s stay is
on a bed and breakfast basis. Guests also
receive two tickets to the Mokoia Island
Wildlife Sanctuary. The package is $1951 per
couple per stay, twin share.
www.navigateoceania.com

http://www.travelmemo.co.nz/voucher.php?voucher_id=343
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Travel

PEARL’S  PEARLER

Often we don’t so much look at things as overlook them.

INDUSTRYGuests Want More for Less
Hotel guests are spending less but still enjoying
lodgings with the same star rating, putting pressure
on hoteliers to offer more for less, says online travel
and accommodation booking website
HotelClub.co.nz.
HotelClub’s New Zealand Country Manager Doug
McFarlane says recent analysis of HotelClub’s
website bookings showed no discernable switch from
five to four star hotels.
However, since 2007, hotel rates had decreased, he
says. “This means travellers are spending less but
still enjoying the same star service. You’d expect
this to have long term consequences for expectations
of bang for buck,” McFarlane says.
He says the New Zealand Treasury’s recent
prediction of stagnant private consumption growth,
which makes up more than 60% of economic
demand, points to continued consumer belt
tightening.

James Cook Hotel Grand Chancellor in Wellington
has been awarded 4½ stars by Qualmark, the
hotel’s first such rating in its 36-year history. The
review by Qualmark took into account the hotel’s
extensive renovation of its Terrace Rooms, which
offer a very high standard across all room types.

More Agents
Family & Friends Cruising

Princess Cruises has released a new Grand
Class Cruising opportunity for Agents
Family & Friends. Cruise on Diamond
Princess for 31 nights from Bangkok to
Auckland, departing 23NOV08.
The price: from $2236pp share twin in an
Interior Stateroom and $2816 for an
Oceanview Stateroom.
Click Here to download the flyer.

‘Mr India’ Heads GOPIO
Auckland travel agent Harish Bajaj QSO,
(‘Mr India’), has been named president of
the local arm of the Global Organisation
of People of Indian Origin International.
Officially launched here three weeks ago,
GOPIO NZ provides a focal point and an
advocacy organisation for the estimated
25 million people of Indian origin living
around the world.
Harish has already been active in helping
establish the majority of New Zealand’s
ten GOPIO chapters.

2008 MasterCard-U21Global Scholars
The successful recipients of the 2008
MasterCard-U21Global scholarship, an
annual programme awarded to women in
travel and tourism, were announced last week.
The programme, which calls on organisations
to nominate outstanding women in the
industry, offers a global platform for career
advancement in the management and
marketing of travel and tourism, while also
meeting industry demand for well trained
professionals.
Four outstanding women from New Zealand
were chosen out of a strong selection of
applicants for the joint scholarship
programme: Maryann D’sa, Team Manager,
Sue Mercer, Account Manager and Marie-

Michele Aubeelack, Customer Service Agent,
all from Air New Zealand, plus Julia Watson,
General Manager for Spookers Ltd.
Maryann, Sue, Marie-Michele and Julia join
16 other winners of the MasterCard-
U21Global sponsored scholarship from across
the Asia-Pacific, Middle East and Africa
region. They will pursue the Postgraduate
Diploma of Business Administration from
U21Global, the world’s premier online
Graduate School.
Recipients of the scholarship can enjoy the
benefit of studying online to better manage
their work and educational commitments.
Those interested in more info on U21Global
can log on to www.u21global.edu.sg

TO GET YOUR OWN

FREE SUBSCRIPTION

L to R: John Verhelst from U21Global, winners Marie-Michele Aubeelack,

Julia Watson, Maryann D’Sa, Sue Mercer and Stuart McKinlay of MasterCard.
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