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Hong Kong Airport Numbers Down

UA Hikes 2nd Bag Fee

Air NZ Using Your Head

Qantas to Limit Inflight Web Access

Aeroflot Distances from Affiliate

Gatwick on the Block

Alitalia Final Countdown

New Uniforms for Qantas Crew

Biometric Check on Southwest Pilots

Etihad/bmi Rumours

Lufthansa to Buy SN Brussels Airlines

Lufthansa, SAS View Merger

Qantas Execs Reassure Top Corporates

NCL Global Commission Payments

Lower Fares on Oriana Sectors

Pacific Sun’s Oasis Spa Retreat (pic)

New Oasis of the Seas Neighbourhood

Cruise West to the Galapagos

Accor Unveils New Loyalty Program

Leading Hotels for US$19.28pn

Dryers Provide Green Savings

Winglets for NZ, HA Jets

NT Sustainable Tourism Lead

WA Roadshow Invite - AKL

HWT NZ’s First Conference

Lacaze New CEO for Stella

Specials from Toberua, Maui

For further information contact Kirra Tours on 0508 3675 4772For further in

This 21 Day Ultimate New Zealand Tour goes off  
the beaten track to locations not generally visited 
as well as including all the “must see” places.
IT’S MORE THAN JUST A COACH TOUR!

21 Day All New Zealand Ultimate Tour

HELEN CAMBELL
Tel: 09 966 2549 DDI
staff@topdog.co.nz

www.topdog.co.nz

Feel Like a Dogsbody or a

Travel Recruitment Specialist

To vote for TopDog in the Seek Recruitment Awards simply
go to www.topdog.co.nz and click on the Seek Banner

Check out your real worth.
Visit our website

Nobody in Your Current Role?

For Bookings call

0 8 0 0  8  7  2   4  6  8
0800 TRAIN TRAVEL

Win with The Spa at
Hyatt Regency Coolum

QUIZ #4 ON PAGE 4

CLICK HERE FOR FLYER *Conditions apply
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Can be extended, expanded with ANZCRO NZ Book product
0508 - 687 836                                   anzcro@anzcro.co.nz

Mini Getaways  &
Short Breaks for KiwisVisitor Spend up by 4.7%

Govt Investment Needed to Grow Visitor Spend

International visitor spend increased to $6.2
billion in the year to JUN08, up 4.7% on the
previous year, according to data released by
the Ministry of Tourism.
Spending levels were up for visitors from key
markets, with Australia up 16.5% to $1.7b, UK
up 13.7% to $1.0b, Japan up 10.6% to $426m,

Korea up 6.5% to $256m and Singapore up
6.4% to $62m.
Decreases in spend were recorded by those
from the US (down 11.5% to $618m), China
(down 1.7% to $261m), Taiwan (down 19.4%
to $58m), Germany (down 8.6% to $240m) and
Canada (down 3.5% to $114m).

Maintaining New Zealand’s share of the
international tourism market is critical to keep
growing the visitor spend, the Tourism Industry
Association New Zealand (TIA) says.
TIA chief executive Tim Cossar says “The
industry deserves full credit for the fact that
international visitor spending has increased 5%
at a time when visitor arrivals have slowed
dramatically and many operators are facing
challenging market conditions.
“TIA’s members are telling us very clearly that
it is not ‘business as usual’ – they are facing a
quickly weakening international economy,

international competition.”
 Mr Cossar says.  “We must invest in a strong
brand to keep our position in key offshore
markets.”
A top priority in the Tourism Industry Election
Manifesto, released last week, is for the
incoming government to increase public sector
investment in marketing Destination New
Zealand.
“Research shows that the potential returns from
increased investment in tourism could be as
high as 15-1, so the question we have to ask is
why wouldn’t the incoming government increase
investment in tourism?” Mr Cossar says.rapidly rising prices and increasing

Spaceships go Hybrid
Spaceships has launched what it believes are
the world’s first hybrid campervans, producing
significantly less emissions and also providing
considerable savings in petrol costs - a major
plus for the budget conscious traveller in
today’s climate.
The new hybrid option is part of Spaceships’
overall strategy to reduce its impact on the
environment while also offering a ‘green’
option to the growing number of
environmentally-conscious travellers.

The vehicles are custom-fitted Previa hybrids
that use Toyota’s famous technology to
combine a small petrol motor with a large
electric motor and batteries for alternative
power. The new fleet also has improved
features including a larger fridge/freezer, DVD
player and 25cm video screen, and a bigger
double bed which can be used entirely inside
or extended into a rear awning for 30% more
space and better ventilation.
www.spaceships.tv

Four More Join Five Star
Mike Johnson from Nicara Lakeside Lodge
Rotorua advises that another four Qualmark 5
Star Guest & Hosted properties have joined the
5 Star Group. These are Gifford Lodge -

Warkworth, Maison de la Mer - Akaroa, Pen y
Bryn - Oamaru and Evergreen Lodge -
Queenstown. Total membership is now 29
properties.  www.5staraccommodation.co.nz
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NEW ZEALAND SALES DEVELOPMENT OFFICER
Kirra Tours, a highly respected and successful New Zealand
Coach Tour Operator is seeking to appoint a Sales Development
Officer to be based in the Company’s Christchurch office to
drive and maintain exceptional sales growth.
The successful candidate will have a bright outgoing
personality, excellent customer service and communication
skills, a determination to exceed predetermined sales targets, a
sound understanding of New Zealand’s tourism infrastructure
and the Retail Travel Agency sector in particular, plus a can
do, will do attitude.
Responsibilities include visiting Travel Agents around the
country on a regular basis plus some administrative and
operational tasks such as Tour departures, Airport meet and
greet services and reservations.
The role requires considerable away from home travel.
Remuneration will include an attractive salary plus
performance incentive, in addition to offering a great work
environment with a small, dedicated group of happy and
enthusiastic people.
Resumes should include relevant professional and personal
details and be directed in confidence to:

         Linda Wells,
New Zealand Manager,
Kirra Tours Ltd.,
P.O. Box 36 350 Merivale,
Christchurch 8146
Email: l.wells@kirratours.com
Phone: (03) 355 0492

Applications close 5.00pm Friday 26th September 2008

Volcanic Response to the Big A
If the talkback reaction and the massive email
feedback to the NZ Herald on Auckland’s
new logo is anything to go by, there aren’t
too many people out there who like it.

redolent of hot lava, sitting atop the explanatory word ‘Auckland’.
In the fractious world of Greater Auckland local body politics, it is
meant to be an all-embracing new symbol for the metropolis. It
emerged from the Metro Project action plan launched nearly two
years ago to transform Auckland into an internationally competitive
city. Metro Project chairman Michael Barnett is quoted as saying the
brand had been developed in a “coherent and consistent way that
talked about Auckland - its spirit, its personality, its heritage and all
the possibilities on offer.”
Among the emailed opinions received by the NZ Herald:

The $174,000 answer to the now-ditched
City of Sails tag is a red/orange capital A,
inexplicably frayed at the bottom and

“This is unbelievably, absolutely, positively pathetic. Please
quickly hide it from Wellingtonians who will Absolutely
Positively fall about with laughter.”

 “Here it is! Undeniable evidence that only Auckland could be
so stupid to pay out $174k for a meaningless logo. What does
a red A mean to someone from overseas who is contemplating
coming here? Absolutely nothing.”

“Congrats to the council, they have once again succeeded in
making us look like fools nationally and internationally with a
way out imaginative capital A, ironically the colour of all the
road cones we dodge daily. Lava orange huh, and that relates to
our dormant volcanoes how? This is the city of sails, always
has been always will be.”

Tourism Auckland chief executive Graeme Osborne told the NZ
Herald that the City of Sails logo had limitations, such as little regional
buy-in from other councils because of the word “city”.
The new logo is already appearing in a just-launched $605,000
advertising campaign aimed at local and domestic visitors and
highlighting little-known corners of the region.

SeaLink Holidays 08/09
SeaLink has launched its first-ever TV
commercial promoting Waiheke Island
as part of a campaign to launch its new
2008-09 SeaLink Holidays brochure.
“It’s been in the planning stages for
some time,” says general manager
Donna Gauci.
“Waiheke Island is coming of age in a
tourism sense – there is a much
broader range of things to do,
providing all the more reason for
visitors to bring their cars.”
The campaign, screening on ONE and
TV2 until Labour Weekend, is
supported by radio and press
advertising.
The marketing team at SeaLink has
also launched a new website and the
fourth edition of the SeaLink Holidays
brochure, which can be viewed online
or ordered from www.sealink.co.nz

headland SCULPTURE ON THE GULF

headland SCULPTURE ON THE
GULF, billed as New Zealand’s most
outstanding outdoor sculpture
exhibition, will open along 2km of
Waiheke Island’s coastal headland
walkway between Matiatia and
Church Bay on Friday 23JAN09.
The free exhibition, featuring works
created especially for the 2009 event,
runs to Sunday 15FEB09.
Visitors can also visit to theArt Gallery
in Oneroa for the inaugural national
Small Sculpture Prize exhibition.
www.sculptureonthegulf.co.nz
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Win with The Spa
at

Hyatt Regency Coolum

 Email hyattcoolumquiz@travelmemo.co.nz

and put your answer in the Subject line.

All correct entries received by 24SEP08

go into the Lucky Draw announced 26SEP.

THE PRIZE:  A range

of CARITA products as

used at The Spa.

Valued at$425, they

include a 100ml Fluide

de beaute, plus age

prevention, anti-wrinkle

and aromatherapy

products

The Spa at Hyatt Regency Coolum
is the only spa in Queensland

offering  CARITA as its signature
face, body and hair product.

QUIZ QUESTION  #4
The Hyatt Regency Coolum is
north or south of Brisbane?

AUSTRALIA

Lake Wanaka’s burgeoning conference

and incentive industry received a boost

having secured the annual i-SITE

Conference for SEP09. The gathering

attracts over 160 delegates from i-SITES

throughout New Zealand as well as key

tourism stakeholders and frontline staff.

It is held over three days with pre and

post famils of the area.

Aboriginals Size up Ayers Rock Resort
A consortium that includes three Aboriginal
communities from the Central Australian
region surrounding Uluru has emerged as
possible buyer of Ayers Rock Resort at Uluru.
The deal is contingent on owners GPT agreeing
to sell the assets individually and not as part
of the A$900 million Voyages hotel and resort
portfolio it has on the market.
One consortium member is Wayne Kirkpatrick,
a former Voyages resort manager who is now
a Tourism Australia director. He was credited
with the mid-1990s revamp and upgrade of the
Ayers Rock Resort before leaving for a similar
project on Hamilton Island.
Valued by GPT at A$438.9 million, the 930-
room resort, which has everything from
campsites to luxury suites, is sited on 94sq km
of freehold land.

Caloundra on the Sunshine Coast

has been named Queensland’s

Tidiest Town and most Sustainable

Community for 2008 by the Keep

Australia Beautiful judges.

Australia’s Magic Carpet Ride
John Dyer, managing director of Air Adventure
Australia was in town this week, taking time
out from what he calls the best job in the world
to meet agents and promote his 2009 brochure.
John, who gets to lead many of AAA’s air tours
and also scouts out new destinations, has put
together the 2009 season circle trip itineraries.
They range from a 5-day Tasmania & Her Isles
trip taking in the otherwise-remote King Island
and Flinders Island in Bass Strait (priced from
A$3310pp share twin), to spectacular 12 to 14-
day adventures to the Top End and The
Kimberley, the best of the West, Queensland
& Cape York, and the Queensland Islands and
Outback.
Like the most luxurious cruises, all AAA
journeys are fully inclusive, down to fine wines
with dinner, ground tours and entry fees, and
the personal attention of a Tour Leader.
Your clients fly from AAA’s Melbourne base
in an exclusive 9-passenger, twin-engined
aircraft with two crew and everything is taken
care of throughout.
Susie Williams at Hogan & Associates is
passionate about the Air Adventure Australia
product and says she is happy to answer any
questions and help agents to close a sale on
this high end, high commission product.
Call her on 09-489 7844.

Qantas Fully Flexi fares from CHC to MEL or

BNE are being reduced. Travel is permitted

on Qantas-operated services from CHC via

AKL, WLG or SYD to either MEL or BNE. Your

GDS and www.qantas.co.nz/agents will be

updated to reflect the new levels for sale

from 19SEP and for travel from 06OCT08.

SOUTH PACIFIC

Tasmania Revives Corinna
Corinna, on the south bank of Tasmania’s
Pieman River, is a new eco tourism destination
in some of the oldest, untouched wilderness in
the world.
North of Strahan and west of Cradle Mountain,
Corinna is an old mining town that once
boasted more people than Hobart, and is now
getting a new life following a transformation
over the past three years.
The opening of the Tarkine Hotel and the
Tannin Restaurant follow the refurbishment of
miner’s cottages (pictured) and the river
cruiser, Arcadia II, as well as the construction
of 14 new luxury wilderness retreats.
www.corinna.com.au

Qantas Offers $299 to Fiji
Qantas has released short-life fares to Fiji -
$299* one way ex AKL and $379* one way ex
WLG/CHC - for sale until 29SEP08. Travel,
which is on Qantas codeshare seats on Air
Pacific, is 17OCT-16DEC08 & 01FEB-
31MAR09.   Your GDS and www.qantas.co.nz/
agents will be updated with full details.
*Prices include ticket surcharges and taxes correct as at
17Sep.
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Eloping to Paradise has never been
more gloriously carefree than with our
gorgeous new range of ‘Lagoon of Love’
Wedding Packages.
All three dream wedding packages are
now available at our sister resorts,
the Aitutaki Lagoon Resort & Spa,
The Rarotongan Beach Resort & Spa,
and at our private luxury pool villas,
Villas of the South Seas.

Click Here

to download our brochure

     So if you want to win a holiday
(and maybe even learn a thing or two)

then log on to
 www.trainingmodules.travel
to see what the fuss is about.

It’s easy, it’s free and you could
soon be sunning yourself in

Sensational Samoa.

WIN A FIJI HOLIDAY WITH

TRAININGMODULES.TRAVEL!

The Samoa Holidays have been won
but there is now a Fantastic Fijian
accommodation holiday on offer
with www.TrainingModules.Travel
Since its launch in May 2008,
TrainingModules.Travel has already
trained well over 500 travel agents
who have collectively completed
over 2500 individual training
modules. To celebrate this they are
giving away a fabulous prize
whereby the winner will receive

5 nights twin share
accommodation in a Run of House
Room at Plantation Island Resort

in Fantastic Fiji
Set up as a completely new concept
for training consultants,
TrainingModules.Travel is a free
service working with hotels & resorts,
tourist bureaus and wholesalers to
pass on information to you the travel
professional – whenever and
wherever you like……already over 50
modules are available with many
more being added all the time.

Lagoon of Love Weddings
Sister resorts The Rarotongan Beach Resort &
Spa and the Aitutaki Lagoon Resort & Spa have
released a brochure detailing new ‘Lagoon of
Love’ wedding packages.

The Aruru ‘Haven
of Love’ package,
priced at NZ$1999,
includes a wedding
ceremony at the
couple’s choice of
resort location, all
marriage licence
arrangements, the
Celebrant and
witnesses, a tropical
flower bouquet and
flowers for bride
and groom’s
buttonhole, the
ceremonial planting

of a baby coconut palm and much more.
There’s a special incentive offer too for those
couples bringing friends and family to the
wedding.
Click Here to download a copy of the brochure.

http://www.mediahub.co.nz/showcase.asp?x=imc98puz38ocfauntw8a4t18963h819wwjax0a
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Stay Pay with All Meals at Beachcomber
Beachcomber Island Resort Fiji has a Stay 5 /
Pay 3 deal with all meals on its Lodge and
Bure accommodation for sales by 31OCT08
and travel to 31MAR09. Closeouts apply
29NOV-20DEC08 and 31DEC08-01JAN09.
There’s also a special rate for Dormitory stays,
and Beachcomber has a number of options.

Strike Threat for Air Fiji
Close to 75% of Air Fiji workers who took
part in a secret ballot have voted for strike
action in support of their claims for better
conditions. The union says they have yet
to set a date but the strike could take place
soon.
Fiji Times Online quotes Air Fiji CEO
Sialeni Vuetaki as saying he respected the
workers’ rights but appealed to staff and
union executives to understand Air Fiji’s
financial constraints.
He said the company was facing
difficulties because of stiff competition
from Pacific Sun and high fuel costs.

Pacific Sun, Air Pacific’s domestic arm,
has applied for a licence to operate
more domestic routes. The online
edition of the Fiji Times reports that the
routes are Suva-Savusavu, Suva-Kadavu,
Suva-Levuka, Nadi-Levuka, Suva-
Vanuabalavu, Nadi-Vanuabalavu, Suva-
Rotuma and Nadi-Rotuma.

World Resorts of Distinction have been
appointed as the representatives of
Toberua Island Resort in Fiji.

The large dorm sleeps 84 pax, but the separate
Vesi dorm accommodates just 12 pax, while
another called Vale Kau sleeps 18 pax in three
separate bedrooms. The smaller dormitory
options are available, but always on a request
basis. Hogan & Associates says they are ideal
for a smaller group travelling together (i.e 5,
6 or 8 pax) and who would prefer a smaller
dormitory situation.
Click Here to download the flyer with all the
details.

http://www.mediahub.co.nz/showcase.asp?x=imc98puz38ocfauntw8a4t18963h819wwjax0a
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ASIA

Time to Revoke Warnings
The Tourism Council of Thailand (TCT) and
60 tourism associations are urging Thailand’s
Foreign Affairs Ministry to convince 23
countries to revoke travel warnings issued
during the enactment of the state of emergency.
The goal is to recoup business ahead of the
high season.
The private sector also urged the next
government to restore tourist confidence, or
Thailand would miss out on the chance to make
money during the high season, which runs from
October until the end of January.
TCT predicts that tourism revenue this year
could drop by 30% if visitors do not start
returning soon.
The Nation reports that five-star hotels in
Bangkok have reported a drop of 20 to 30% in
occupancy rates and revenue this month,
compared to August. Key tourist destinations
such as Pattaya, Hua Hin, Chiang Mai, Krabi
and Kanchanaburi have also reported huge
cancellations since early in the month.

Langham Hotels International is to open
its first hotel in India. The Langham
Place, Koregaon Park, Pune, India is
scheduled to open in early 2010, and will
comprise 180 contemporary
guestrooms. It will cater to visitors to the
technology and academic centre and its
expansive atrium will feature a booth
overlooking the lobby with a resident DJ
setting the mood of the hotel with
stylish mixes. The hotel will also feature
India’s first Chuan Spa.

ITB Asia Attracts 800+ Buyers
Over 800 travel buyers have been qualified and
confirmed as hosted buyers for the inaugural
ITB Asia travel show, 22-24OCT in Singapore.
Buyers at ITB Asia will conduct business with
exhibitors from over 50 countries. All 500 units
of booth space in Halls 601-603 at Suntec
Singapore International Convention and
Exhibition Centre have been sold out since
July.
Almost 70% of the buyers at ITB Asia come
from Asia while Europe, the Middle East and
Oceania (including Australia and New
Zealand) will each account for about 10% of
total buyers.

Tet 2009
World Journeys advises that Tet, or the
Vietnamese New Year, falls on 26JAN in 2009.
This is the most important and popular holiday
in Vietnam, marked by three days of huge
celebrations throughout the country. As many
Vietnamese are travelling during this time,
domestic flights and accommodation can be at
an absolute premium, and travel over this
period should be booked well in advance.
Contact World Journeys.

THE AMERICAS Luxury Escorted Canada & Alaska
World Journeys has a 24-day escorted
journey to Canada’s West & Alaska departing
04MAY09.  Highlights include a two-day
Rocky Mountaineer rail journey in the
GoldLeaf dome car, the Butchart Gardens in
their spring colours, a stay at BC’s charming
Painted Boat Resort, and a 7-night Holland
America Line Glacier Bay Inside Passage
cruise.  Accommodation includes Emerald
Lake Lodge and Jasper Park Lodge. Pricing
is from NZ13,295pp share twin, including
airfares ex AKL.  Contact World Journeys.

Alaska’s Fabulous Fiftieth

AFRICA EUROPE

World Journeys says that as Alaska celebrates
the 50th anniversary of its statehood, Cruise
West is offering a US$50 shipboard credit to
anyone on a 2009 Alaskan cruise who is turning
50 or who has a 50th wedding anniversary.  The
year 2009 also sees the debut of the newly
refurbished Spirit of Glacier Bay, and a total

of 162 Alaska departures from April through
early September ranging from four to 25 days.
World Journeys points out that all Cruise
West’s small ships, which cater to 78 to 138
guests, allow for more compelling views of
wildlife and cruising into smaller inlets that
larger lines just can’t reach.

Kumuka Africa
Launch – WLG

Kumuka Worldwide is reminding
WLG area agents that they are
invited to an Africa Product
Information evening and a
screening of the movie ‘Earth’ at
Lighthouse Petone Cinemas next
Monday 22SEP at 6.30pm sharp.
Partners are welcome.
To RSVP, visit
www.kumuka.com.au/rsvp.aspx.

Former Neighbours star Jason Donovan has signed
up to star in the stage adaptation of Priscilla Queen

Of The Desert, having been cast as Tick, one of the
trio of drag artists aboard the bus. The show opens
at London’s Palace Theatre, Shaftesbury Avenue,
where Spamalot is currently on stage, next March.

GDS Amadeus has made bookings for the London
Heathrow Express available on its distribution
systems. Its agents can now make reservations on
the high speed rail service between London and
Heathrow through the Amadeus Selling Platform.
Amadeus says fares booked through Amadeus
would be 10% cheaper than on other channels.

http://www.mediahub.co.nz/showcase.asp?x=imc98puz38ocfauntw8a4t18963h819wwjax0a
http://www.travelodge.com.au/about/Podcasts.aspx
http://www.mediahub.co.nz/showcase.asp?x=imc98puz38ocfauntw8a4t18963h819wwjax0a


20080919                              www.travelmemo.co.nzPage 8

PMS 1795

PMS ???

PMS ???

C M

Y K

JOB LOCATION: 

PRINERGY 1

DISCLAIMER
APPROVER

The accuracy and the
content of this file is
the responsibility of
the Approver.
Please authorise
approval only if you
wish to proceed to
print. Communisis
PMS cannot accept
liability for errors
once the file has been
printed.

PRINTER
This colour bar is
produced manually
all end users must
check final
separations to verify
colours before
printing.

communisis
The leading print partnerbmi published fares

offer...

Full range of fares in your GDS from GBP6.00

Ability to self-ticket in your office as a bmi ET

Earn 9% commission

bmi sales Auckland
Ph (09) 623 4293
e: info@discovertheworld.co.nz

AVIATION

Qantas A380 Coming to AKL
Qantas is bringing its new A380 to Auckland on 09/10OCT, aiming
to be the first carrier to land the big plane in New Zealand.
Many travel agents have already received invitations for a
demonstration flight.
The airline, having endured a near two-year delay, takes delivery
of the first of its 20 Airbus A380s tomorrow in Toulouse, and
expects the giant plane to touch down in Sydney on Sunday at
0900 Sydney time.

Austral to Fly Sydney-Reunion-Paris
Reunion-based Air Austral has announced that it will inaugurate
a twice-weekly Sydney - Reunion Island - Paris (Charles de
Gaulle) service from 14APR09, subject to Government approval.
The three-class B777-300 flights, which will depart SYD on Tue
and Sat, appear to present good connections from NZ. The flights
will originate/terminate in Noumea.
The French island of Reunion is located 130km south west of the
coast of Mauritius in the Indian Ocean.
Air Austral, in operation since 1975, is represented by World
Aviation Systems, who are examining the possibilities of the new
Paris option. Watch this space.

Cathay Pacific Warns Staff
Cathay Pacific is looking at a further restructuring of capacity,
raising fares and surcharges and a major reworking of the fleet.
ATW Online, quoting Associated Press, says CX boss Tony Tyler
has warned staff in a memo that the airline likely won’t “emerge
unscathed” from the industry downturn. He also indicated that
CX may re-examine the fuel/yield performance of its 24 B747-
400s and 15 A340-300s.

Hong Kong airport passenger number fell 5.3% to 4.2 million
last month, a result put down to high fuel prices, rising
inflationary pressures and global financial volatility, as well
as lower visitor numbers from China due to the Olympics.

UA Increases Second Bag Fee
United Airlines has doubled its fee to check a second bag
on North American flights to US$50, blaming the increase
on “volatile” fuel prices.
UA charges a US$15 fee for the first checked bag. The
new charge applies to pax who purchase tickets for travel
from 10NOV08. It does not apply to passengers who fly
first or business class or to “premier status” frequent-flyer
members.
It said the new fee schedule will generate an estimated
US$700 million in revenue in 2009.

Using Your Head
The first casting call for Air New Zealand’s Cranial Billboards
campaign attracted hundreds of onlookers in Christchurch this
week to see 25 winners, along with four Air New Zealand staff,
shorn so the back of their heads could be branded with the
temporary (two-week) henna message. Each receives $1,000 for
their efforts.
The campaign, dreamed up to promote the carrier’s new simplified
main centre airport check-in, has attracted coverage from CNN,
BBC, Los Angeles Times, USA Today, media outlets across
Australia and the Pacific Islands, and has even been discussed by
Jay Leno on The Tonight Show.
The airline says it has been inundated with emails and phone calls
from around the world from people wanting to be involved,
including several offers from keen travellers volunteering to fly
to New Zealand to participate.
Other ‘casting calls’ were held over the past two days in Wellington
and Auckland.   www.changingthewayyoufly.co.nz

Gatwick Airport has been put up for sale by BAA, the owner
of London’s three major airports, which has pledged to
continue its fight against a decision by the UK’s Competition
Commission that the company should sell a second London
airport (read Stansted).

Qantas has reportedly shelved plans to offer live internet
access on its A380 planes from next month following news
that American Airlines has been slammed by customers and
flight attendants for allowing passengers to surf porn sites.
Qantas will instead offer only a limited selection of what it
calls “cached internet content” and access to web-based email
and chat services.

Air Transport World reports that Russia’s Aeroflot has cut ties
to Aeroflot Nord following last Sunday’s fatal crash of a B737
operated by the regional affiliate, saying that Nord no longer
will operate flights under its code nor be allowed to use its
name.
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EXECUTIVE GENERAL MANAGER COMMERCIAL
Air Pacific invites applications from experienced aviation and travel industry executives for its most senior commercial role.

The Role
The Executive General Manager Commercial is a key member of the senior
executive team of Air Pacific responsible for all marketing, commercial
and revenue generation activities for the airline.

Management of pricing and yield, marketing and branding, advertising
and promotions, revenue forecasting and budgeting and all forms of
distribution including eCommerce are the key responsibilities of the role.
The division defines product, sets service standards, manages corporate
identity and monitors service delivery.  The successful applicant must
demonstrate relevant experience in these disciplines.

The role directs the achievement of passenger and cargo revenue budgets
via the retail and wholesale travel trade through the General Manager
Sales & Marketing and Air Pacific’s Regional General Managers.

The position reports to the Managing Director & CEO and incorporates
the establishment, monitoring and achievement of budgets for a current
turnover of F$550 million and expenditure of F$100 million.  The position
contributes to overall corporate strategy, network development and long
term planning.

The Company
Air Pacific is Fiji’s International Airline, operating a fleet of Boeing 747-
400, B767-300ER and B737-NG aircraft to eighteen cities in twelve
countries.  The airline has been consistently profitable and operates to
the highest safety and customer service standards.

Applications should be submitted to :

by 03 October, 2008 setting out your background, experience and
qualifications with supporting copies of qualifications, references and
any relevant documentation of past success.

John Campbell
Managing Director & CEO
Air Pacific Limited
Private Mail Bag
Nadi Airport
Fiji Islands

Fax: [679] 6720512
Email: fjceo@airpacific.com.fj

You can find more about Air Pacific on our website www.airpacific.com.

The role is hands on and the successful applicant will be a team player
able to lead and manage a diverse team of 100 people in eleven countries.

Outstanding communication skills, both written and verbal, as well as
exposure in an international environment will be essential.

The Person
Will be an experienced aviation or travel industry professional with
appropriate graduate qualifications and a background of field and
corporate roles reflecting successful outcomes at a senior level within the
travel industry. The position is Nadi, Fiji based with an initial contract for three years.  A

competitive salary package, housing, vehicle and children’s schooling
will be provided for the successful applicant.
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Alitalia – The Final Countdown?
Italy’s PM Silvio Berlusconi, the leaders of
Alitalia’s nine unions and a local investors
consortium, had still to reach a decision on AZ’s
future as TravelMemo was being readied for
upload. Six hold-out unions had been given a
1350GMT Thursday final deadline to agree to
the investors’ rescue plan which would see them
buy only the profitable parts of the airline before
relaunching it as a slimmed-down regional
carrier. The alternative is the closedown of the
whole business.

Etihad/bmi Rumours
Despite Etihad denying rumours and bmi taking a “no comment” stance, talk persists of a
merger.  The Sunday Times reports that bmi had been approached by the Abu Dhabi-based
carrier some months ago and that Etihad had also chatted with Lufthansa.  The German
carrier holds a 30% share in bmi (SAS holds 20%) and has an option to gain control of the
British carrier entirely in 2009.
With 11% of Heathrow’s slots as a dowry, bmi would make an attractive marriage partner for
the ambitious Etihad, whose boss, James Hogan, used to be bmi’s chief operating officer.

The pace of consolidation in the airline industry continues to accelerate.
Lufthansa has agreed to buy 45% of SN Brussels Airlines for 65 million euros
and has an option to buy the remaining 55% of stock from 2011.

Lufthansa and SAS are said to be in early-stage discussions about a possible
takeover. Reuters says the talks began after SAS approached LH to explore a
buy up in May. Half of SAS is jointly owned by the governments of Sweden,
Norway and Denmark with the rest in private hands.

CRUISING

Qantas is reported to have provided high
level briefings to its biggest corporate
customers to allay any concerns they may
have over its safety and maintenance
standards in the wake of a slew of press
reports of incidents involving its planes.
The airline’s head of safety, Captain Geoff
Sartori has reportedly briefed executives
of BHP Billiton and ANZ Bank, among
others.

NCL Offers Global Commission Payments
Norwegian Cruise Line has announced the
launch of global commission payments. The
global commission payment program makes it
easier for NCL’s valued travel partners to receive
their commission in a more timely and consistent
manner.
As part of the program, travel partners can
receive consolidated payments from NCL, from
marketing funds to commissions, including from
other participating vendors, with a detailed
description of all payments. In addition, travel
partners can elect to receive electronic fund
transactions which will speed up the time it takes
for them to receive their funds which go directly
into their bank accounts. Travel partners will
continue to receive an email from NCL advising
them of their upcoming payment.

At a reception last Saturday aboard the
Carnival Liberty in Miami, the Captain and
crew were presented with the U.S. Coast
Guard’s Meritorious Public Service Award for
rescuing 44 Haitian migrants from a boat that
was sinking off the coast of Cuba on 22AUG.

New Uniforms for Qantas Crew
Qantas is to launch a new version of its cabin
crew uniforms to coincide with the
commencement of its A380 flights next month.
Created by Peter Morrissey, who designed the
current wardrobe, the uniforms introduce a new
colour palette - Australian wool suits in black
are combined with Wirriyarra-design scarves or
ties in a new ‘dusk’ print - characterised by silver
and blue tones - and a dusk print dress has been
created for female flight attendants.
Qantas Customer Service Managers will also
wear new ties and scarves, including ‘platinum’
box weave silver for men and platinum silver for
women.

Southwest Airlines in the US says 200
pilots will begin testing a biometric
screening system designed to analyse
pilot fingerprints to enhance cockpit
and flight deck security by giving crew
members a separate screening
checkpoint, where biometric
comparisons can be made to validate
their identity.
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Agents and their key clients
are invited* to

inspect and lunch aboard
ms Volendam

*some conditions apply

Auckland  24OCT
Tauranga  26OCT
Napier  27OCT
Wellington  28OCT

Picton  29OCT
Christchurch 30OCT
Dunedin  31OCT

Limited Availability!

CLICK HERE TO

DOWNLOAD
REGISTRATION FORM

Another Oasis of the Seas Neighbourhood
Entertainment Place, a complex of diverse entertainment venues,
is the latest of seven neighborhoods to be unveiled on Oasis of
the Seas, the world’s largest and most revolutionary cruise ship,
due for launching in NOV09.
A contemporary night club district, Entertainment Place is a
collection of venues that include Blaze, the hottest nightclub at
sea; Jazz on 4, an intimate lounge filled with live jazz and blues;
and a Comedy Live venue.  Dance enthusiasts also will be able to
enjoy an elegant evening in Dazzles, a dance lounge featuring
musically themed evenings, dance lessons and competitions.
Oasis of the Seas also will offer guests some of the most
captivating theatrical productions ever created by the cruise line’s
award-winning Royal Caribbean Productions team. The Opal
Theater, the ship’s 1,380-seat main show venue, will feature a
thrust stage and proscenium extending into the audience space to
create a more intimate and interactive environment.
The popular Studio B with its ice skating rink will continue to
awe guests and serve as the locale for a variety of themed events.
The late-night energy of Entertainment Place will centre on Casino
Royale, the largest and most sophisticated casino at sea.
Reminiscent of the classic casinos found on the French Riviera,
it will feature 450 slot machines and extensive table games in a
setting of dramatic architecture and crystal chandeliers. Other
amenities include a poker room and players club.
Dazzles will span two decks with expansive floor-to-ceiling
windows offering breathtaking views of the Boardwalk below.
A video showing a preview of Entertainment Place with interviews
from Royal Caribbean’s executives can be viewed on
www.OasisoftheSeas.com

New Lower Fares on Oriana’s Pacific, Asia Sectors
The classic British superliner Oriana returns to New Zealand in
2009 on her annual circumnavigation of the world.
Your clients can enjoy the convenience of sailing to/from
Auckland and choose from either of the following:

Join Oriana in San Francisco and sail across the Pacific via
Hawaii, Fiji and Samoa.
Join Oriana in New Zealand and embark on a voyage of
exploration to the exotic ports of Asia and Papua New Guinea.

Take advantage of special new fares with savings of up to, and in
excess of, NZ$2,000pp, on selected short sectors from 16 to 24
nights – now from only NZ$2,458.
Click Here to download the flyer.

Passengers on P&O Cruises’ Pacific Sun can now relax in a

new child-free Oasis spa retreat - the highlight of the

recent multi-million dollar revamp of the ship.

Regent Seven Seas Cruises is to invest around US$40 million

on an extensive refurbishment and enhancement of Seven

Seas Voyager, Seven Seas Mariner, and Seven Seas Navigator.

This is in addition to the US$20 million that was spent on the

fleet over the past two years as the line re-branded under

the Regent brand.

Cruise West in the Galapagos
Cruise West now offers Galapagos cruising aboard the luxurious
40-guest Isabela II (left), accompanied by an Exploration Leader.
The 10-day itinerary includes two nights in Quito and 7 nights
cruising.  World Journeys says this is ideal for past passengers of
Cruise West who are fans of the up-close, casual and personal
way of cruising.   Call 09-360 7311.
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ACCOMMODATION

Accor’s A/Club Global Hotel Loyalty Program
Accor has launched a new global hotel loyalty
program that allows travellers to earn points
in more than 2,000 hotels in 90 countries,
including over 100 in New Zealand and
Australia. A|Club will enable customers to earn
points in Sofitel, Pullman, MGallery, Grand
Mercure, Novotel, Mercure, Suitehotel, Ibis
and all seasons hotels.
The points can be converted into gift vouchers
and used – without block-out periods – at any
time, anywhere in Accor hotels. They can also
be used with partners like Club Méditerranée
and Europcar, or converted into air miles with
leading airlines, including Qantas, Singapore
Airlines, Thai Airways, Air France KLM,
British Airways, Lufthansa, Delta Airlines, and
US Airways.

There are prizes and bonuses available to New
Zealand travellers who join A|Club online at
www.a-club.com and stay a night between
01OCT08 – 28FEB09 at an eligible Accor hotel
in New Zealand or Australia. Members are
entered into a draw with a first prize of an
A$27,000 holiday to Paris, flying business
class and staying at a Sofitel hotel for six nights.
There will also be 100 runner-up prizes of a
year’s membership to Accor’s Advantage Plus
program, valued at A$289, which includes a
free night’s accommodation at an Accor hotel,
dining and other benefits across the Asia
Pacific region.
In addition, A|Club members will earn double
points for every dollar spent at an Accor hotel
until the end of the year.

Leading Hotels Offers US$19.28 Rate For 80 Minutes
The Leading Hotels of the World is
celebrating its founding year, 1928,
with a promotion offering some of the
world’s most-coveted hotel rooms at
US$19.28 per night.
At 12 noon GMT on 01OCT08, a
limited number of the world’s most-
coveted hotel rooms will be released for
just 80 minutes at the celebratory rate.
Available exclusively via
www.lhw.com/1928, and based upon

participating hotel for travel during the period
01NOV-15DEC08.  Individuals need to pre-
register on www.lhw.com/1928  where the
special offer’s full conditions are listed.

GREEN MATTERS

availability, the promotion enables registered
customers to reserve a maximum of two nights
at US$19.28 per night (exclusive of taxes, VAT
or other supplemental charges) at a single

Dryers Will Make Green Savings
Air New Zealand is to retrofit zonal dryers
across its Boeing 777, 767, 737 and Airbus
A320 fleets to reduce fuel burn and consequent
emissions.
The electrically-powered dryers, mounted in
the space above the ceiling or under the floor,
reduce moisture trapped in insulation between
the aircraft outer skin and cabin lining. They
typically remove around 200kg of water from
each aircraft, which reduces fuel consumption
The carrier expects to save 500,000 US gallons
of fuel a year across 42 aircraft, reducing
carbon emissions by 4700 tonnes a year.

Winglets Will Save Fuel
for NZ, HA

Air New Zealand and Hawaiian Airlines are
each moving to install Blended Winglets on
their Boeing 767 jets as a fuel saving measure.
The 3.4m high winglets are expected to save
Air NZ more than $7½ million in fuel and
16,000 tonnes of CO2 emission annually across
its fleet of five B767s. Hawaiian expects to
save up to 5% in fuel consumption, resulting
in savings of more than 300,000 gallons of jet
fuel annually per aircraft.
Air NZ says it
will also consider
winglets for
some of its other
aircraft operating
l o n g - h a u l
services, such as
the Boeing 777-200ERs, as they became
available.

NT Leads in Sustainable
Tourism

Australia’s Northern Territory says it is leading
the way in sustainable tourism by launching a
carbon offset pilot program in a move to reduce
the carbon footprint of the Tourism Sector
within the Territory.
The Minister for Tourism has announced that
the Northern Territory Government is investing
A$150,000 in the ‘Outback Offsets’ program
over the next year. This is part of an overall
sustainable tourism strategy developed by
Tourism NT and tour operators in the Red
Centre.
The program is being promoted and hosted by
Tourism NT’s consumer website
www.travelnt.com and can be accessed through
www.outbackoffsets.com

INDUSTRY

WA Roadshow – AKL Invitation
Tourism Western Australia and the state’s
Regional Tourism Organisations will be
visiting Auckland eager to showcase their
respective regions whilst hosting some fine WA
hospitality.  Agents are invited to come along
and enjoy an evening of great networking, great
wine and great food.
When:              Thu 09OCT    6.00-8.30pm
Where:             THE BLUE STONE ROOM
                         9-11 Durham Lane, Auckland
RSVP today – space is limited.
Call (09) 520-1330 or email
lisa.blackburn@westernaustralia.com
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...in Stocklink’s TravelBag Envelope for Retailers

# 914192 Thrifty Tours Holidays 08/2009
# 035626 Budget Accom Directory 61st Edition 08/09
# 945584 Milford Sound Red Boat Cruises 08/09
# 947580 Magic Travellers 08/09
# 102418 Tempo Holidays India & Sri Lanka 09

Singapore Abuzz Sept/Oct 08
Rail Plus “The Ghan” Gold Service Promo Sep08 - Nov 08 Flyer
Thrifty Tours Flyer
Magic Travellers Flyer

Kirra Tours
‘Northern Highlights’

Famil
Kirra Tours, with generous support from
tour operators throughout the North
Island, recently hosted a group of travel
agents on their ‘6 Day Northern
Highlights’ tour. Starting in Auckland,
they travelled to the Bay of Islands, Cape
Reinga, then via Taupo, Rotorua, Napier/
Hastings and Wellington. Kirra extends
a ‘huge thankyou’ to all tour operators
and accommodation providers who
assisted in making the experience so
enjoyable.

L to R: Selena Grant – Pan Pacific Travel,

Georgina Battaglia – Pacific Travel,

Stephanie Curd – ANZCRO NZ, Doris Yan –

i-SITE Wellington, Jan Orr – i-SITE

Christchurch and Fleur Reid – Kirra Tours.

New CEO for Stella
Peter Lacaze, who headed GSA and
travel services company Transonic
before its takeover by S8 in 2006,
has immediately replaced Keith
Stanley as chief executive of Stella
Travel Services. Stanley resigned
mid-week after a 19-month tenure
slating ‘personal reasons’.

Peter Lacaze has a strong history in the travel business. He
was previously been CEO of Concorde International Travel,
having led a consortium of investors in acquiring the
company. Before that he was CEO of Qantas Holidays
having come from the CEO role at Jetset.

Toberua Island Resort
F$1000 Resort Credit Offer

To celebrate their recent acquisition, the new owners
of Toberua Island Resort in Fiji, Joanne & Glen Inger,
are offering all guests that stay a minimum of six nights,
before 31MAR09, a F$1000 resort credit per Bure that
can be utilized on food, beverages, spa treatments, and
all paid resort activities including Scuba Diving.
Be quick as rooms are limited.

Maui Discount Special
Maui Motorhomes is celebrating
the countdown to summer with a
20% discount on travel taken
between 20OCT and 14DEC08 in
New Zealand and Australia.  The
special offer is for bookings made
before 15OCT08.
Call 0800 651 080.

CityLife Wellington A Heritage Hotel has been

awarded a four star-plus rating by Qualmark New

Zealand. The Qualmark inspection noted CityLife

Wellington’s excellent customer service and rated

its cleanliness at 100%. The hotel also scored well for

its spacious sized suites, convenient in-room kitchen

and laundry facilities, pleasant décor and

comfortable bedding, whilst the Living Room buffet

breakfast was commended for its range and quality.

Harvey World Travel’s First Conference
Harvey World Travel held its inaugural
Managers & Owners conference, at the
Westin, on Denerau Island, Fiji 12-
15SEP, and over 120 delegates and
suppliers celebrated the rebranding of the
former Holiday Shoppes.
The conference theme was, appropriately,
“The Travel Professionals” – the tag line
for the Harvey World Travel brand and
the message the company is emphasizing
in its launch campaign.  “The conference
was a huge success,” said HWT general
manager, Adrian Turner. “There has been
a lot of change within our group over the
past 12 months, but the overwhelming
message from the conference was that
everyone there wanted to be there. The
positive energy and atmosphere that both
delegates and suppliers exuded was
fantastic and we have a great group of
people wanting to move forward and
grow as Harvey World Travel – the travel
professionals.”
Attendees heard about the future
direction of the company from Adrian
Turner and from the managing director
of Stella Travel Services NZ, Stephen
Humphreys. They also participated in a
number of operational business sessions
and found time for a little fun.
“Conference exceeded my expectations
at a business level,” said Theresa
O’Conner, HWT Mt Maunganui.
“It was a fantastic conference. It had a
great feeling throughout the whole
weekend,” said Debbie Natoli of HWT
Miramar.
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