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Let your clients explore the North Island on a Kirra 
Tours 6 Day Northern Explorer tour. Luxury coach 
travel, quality accommodation and great value!
NEW ZEALAND COACH TOUR EXPERTS!

6 Day NZ Northern Explorer

For further information contact Kirra Tours on 0508 3675 4772
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For further in

For an audio-visual demo
on how to use our
Custom Itinerary Service

Click Here

HELEN CAMBELL
Tel: 09 966 2549 DDI
staff@topdog.co.nz

CLICK HERE www.topdog.co.nz

Looking for a less
‘dogmatic’ role?

Travel Recruitment Specialist

Sales - BDE -  TD 1576

Corporate Consultants -  TD 1558, TD 1471
Wholesale -  TD 1532

Retail -  TD 1470

Cruise Consultant -  TD 1543

MEXIPLAN AIRPASS

FROM JUST US$90 ONEWAY

CLICK HERE

Antarctica
with Peter Hillary

South Georgia & Antarctica by luxury small ship
Departs 22 Nov 2009

Click to view flyer

Call (09) 360 7311
info@worldjourneys.co.nz
www.worldjourneys.co.nz

http://www.kirratours.co.nz
http://www.mediahub.co.nz/showcase.asp?x=imc98puz38ocfauntw8a4t18963h819wwjax0a
http://www.tmsap.com/
http://www.travelmemo.co.nz/voucher.php?voucher_id=285
http://www.topdog.co.nz
http://www.topdog.co.nz
http://www.travelmemo.co.nz/voucher.php?voucher_id=285
http://www.worldjourneys.co.nz/downloads/Antarctic%20with%20Peter%20Hillary.pdf
http://www.tmsap.com/
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New CEO for Positively Wellington Tourism  
Positively Wellington Tourism has named
David Perks as its new CEO, effective from
mid-September. He replaces Tim Cossar who
is now heading the Tourism Industry
Association.

“I’d like to see
Wellington be
first-choice place
in a New Zealand
itinerary, rather
than just
happening to get
people, like
Auckland.”

Mr Perks comes into the role
from a five-year stint as general
manager at Copthorne Hotel
and Resort Bay of Islands. He
is the current Chair of the
Northland Tourism
Development Group.
During his time in Northland,
he has worked on tourism
development activities with
Destination Northland,
Tourism New Zealand,
Qualmark, and the i-SITEs, along with local
authorities and regional tourism operators.
No stranger to the Wellington tourism industry,
he was general manager of the Copthorne Hotel
Plimmer Towers prior to his move to the Bay
of Islands.

where his early career was in the hotel sector
in the Lakes District in North Wales.  He
married a New Zealander, which encouraged
his move to New Zealand.

The Dominion Post says Mr
Perks is reluctant to say too much
about his plans for Wellington,
but building the capital’s
conference tourism market would
seem to be in his sights.
Making Wellington an iconic
necessity on any New Zealand
itinerary was one goal Mr Perks
was happy to talk about.
Only Rotorua and Queenstown
had that status so far, he told the
paper, and building visitor

David Perks was born and raised in the UK,

attractions and air capacity to Wellington was
key to making it a “must-do destination” - one
that captured people for more than a one-night
stay.
“I’d like to see Wellington be first-choice place
in a New Zealand itinerary, rather than just
happening to get people, like Auckland.”

2008 ITOC Operator of the Year Finalists
Finalists for the 2008 ITOC Operator of the Year have been announced.
They are the International Antarctic Centre, Christchurch; Real Journeys, Queenstown;
and Totally Tourism, Queenstown.
Voting amongst ITOC full members has now concluded and the winner will be announced
at the Gala Evening on Wednesday 20AUG as part of the 2008 ITOC Conference 19-
20AUG in Queenstown.

Locals Secure Future for
Bungy New Zealand

Two prominent Queenstown tourism
businesses have taken a shareholding in AJ
Hackett Bungy’s New Zealand operations in
what bungy pioneer Henry van Asch says is a
move to provide the operation with a reinforced
Queenstown base that will “secure bungy into
the future.”
Those joining van Asch and John Ward’s
Simner Investments in ownership of Bungy
New Zealand are Trojan Holdings and Gully
Holdings.
Trojan Holdings, a Davies family business, is
a major shareholder in NZSki Limited (owner
of Coronet Peak, The Remarkables and Mt Hutt
ski areas), The Hermitage Aoraki Mount Cook,
Glacier Explorers and Ultimate Hikes.
Gully Holdings interests include Kawarau Jet
and private hotel The Dairy. Director, Andrew
Brinsley is also a director of NZSki Limited
and is involved in HAT Ltd, which recently
gained resource consent to operate a bungy
operation in competition with AJ Hackett.
Brinsley worked as general manager for AJ
Hackett Bungy in the early days of the
company, before leaving to set up Pipeline
Bungy.
Trojan’s Michael Davies says the move is a
natural progression.
“This is a partnership between the next
generation of Queenstown business people.  As
local people we have all known each other for
many years and this agreement represents a
sensible and positive way of moving forward
and continuing to develop bungy products.”

East Cape Maori Operators
Join GNZTR

East Cape Maori tourism businesses involved
with the Poutama Business Trust are the latest
to join the Great New Zealand Touring Route
(GNZTR).
The trust, which assists Maori businesses, has
joined the international marketing alliance as a
financial member. It represents nine export-
ready tourism operators in the East Cape.
The Poutama Business Trust has been involved
in tourism for more than 10 years.
Oscar Nathan, Business Advisor for the Central
North Island, Bay of Plenty and East Coast
regions, said joining GNZTR was a good
opportunity for the businesses in the East Cape,
which he said is still largely untouched by the
visitor market.  “It was a no-brainer for us to
join GNZTR for these businesses; it gives them
great profile alongside other key regions in the
touring routes.”
Rebecca Van Orden, Chair of the Great New
Zealand Touring Route, says having East Cape
businesses involved in GNZTR helps
strengthen the tourism route’s offerings.
“We are happy to have these quality operators
from the Eastland region involved in the
extensive international promotions work we do
as a collective.”
The full members of
GNZTR are Tourism
Coromandel, Tourism Bay
of Plenty, Hawke’s Bay
Inc, Destination Rotorua,
Visit Ruapehu, Destination Lake Taupo and the
Waitomo District Council.

http://www.paicexpo.co.nz
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Navigating into Queenstown
Air New Zealand is introducing Required
Navigation Performance (RNP) technology to
its A320s fleet flying between Australia and
Queenstown.
Introduced last year to over 120 Air New
Zealand domestic services, the RNP is aimed
at improving the reliability of services,
allowing specially trained pilots to fly at lower
altitudes more precisely and efficiently as well
as reducing the effects of bad weather.
Air NZ expects its entire 13-plane A320 fleet
to be RNP-enabled by the end of 2008, after

the Civil Aviation Authority gives regulatory
approval.
Qantas has used RNP on its transtasman B737
flights into ZQN for some years and its New
Zealand B737 fleet will have the systems
installed over the next two months.
Qantas NZ boss Grant Lilly told Queenstown
Scene that planes and pilots will then undergo
a long proving process next summer and said
he was confident that the bulk of the QF
operation into Queenstown will be getting the
benefits of the RNP technology by next winter.

Queenstown Airport Hearing
The extension of Queenstown Airport’s runway
by 2011 to meet Civil Aviation Authority
requirements is a “must” if it is to retain its
international status. This point was made on
the first day of a resource consent hearing
seeking approval on the project.
In the year ended JUN08, international
passenger numbers through ZQN rose by 16%,
from 53,547 to 62,276.

wants to create a runway end safety area as a
platform at the eastern end of the runway. It
would be 90m long and 45m high from the
Shotover River embankment and river delta,
and would require 300,000 cu m of sandy
gravel fill from the Lower Shotover River. The
work would take from 16 to 27 months, and
could involve an estimated 80,000 truckloads,
the likely dust and noise which has prompted
local residents to lodge objections.Queenstown Airport Corporation Ltd says it

PATA Young Tourism Professional Award Finalists
The three finalists for this year’s PATA Young Tourism Professional Award have been named.
They are Allan Forsdick, managing director of Awaroa Lodge; Mark Gilbert, managing
director of Hassle-free Tours; and William Goodfellow, managing director of Explore NZ.
The Award, which is part of the Tourism Industry Awards, recognises talented young
individuals in the tourism sector who due to their passion, innovation and commitment to
professional excellence are making a real difference within the industry.
The winner will be announced at the TIA Awards Celebration Dinner at the Christchurch
Convention Centre next Tuesday, 05AUG.

Green Realm First Birthday
Luxury small group tour company, Green
Realm Travel, is celebrating its first birthday.
Launched in JUL07, Green Realm trailblazed
with eco-friendly coaches lavishly fitted out
with 18 leather chairs, taking in the country’s
best sights, accommodation and experiences.
Says Green Realm chairman Geoff Burns: “The
effort that Tim (Cantlon) and his team have
put into promoting and spreading the word
about these first and best in class tours is
commendable. It has been exciting, challenging
and incredibly hard work, but the rewards are
emerging in the form of excellent customer
feedback and a strengthening forward booking
pattern.”

Auckland Airport Parking
Air New Zealand reminds agents that it has an
off-airport parking facility at Auckland, located
in Freight Place 4km from airport. Travellers
simply drop off their car undercover and are
transferred free to either domestic or
international terminal daily at any time between
0400 and last flight in or out. Cost is currently
$10 per day uncovered or $12 per day covered
with no minimum charge, with the airline
billing in 12-hour increments after the first 24
hours. To book go to www.airnzparking.co.nz.

Two of our finest golf courses are to get

prime US exposure. New Zealand’s

richest-ever golf tournament, featuring

four of the world’s best young golfers,

will involve play at the spectacular Kauri

Cliffs course in Northland and at Cape

Kidnappers in Hawke’s Bay. The made-

for-TV clash with a US$2 million winner’s

purse will feature on NBC later this year.

The 2008 MTV Snow Jam happens on

Saturday 16AUG at Terrace Downs Resort,

near Mt Hutt.   US hip hop stars Lil Jon, Fat

Joe and Baby Bash fly in to perform

alongside locals at the free annual music

event produced by MTV Australia and New

Zealand for broadcast locally and to 30

countries across Europe and elsewhere.

Maori Tourism Conference
Registrations are now open for the Maori
Tourism Conference, to be held 08-10SEP in
Rotorua. The New Zealand Maori Tourism
Council invites the tourism sector to experience
the Maori world firsthand, starting with a
marae stay opportunity. The programme and
registration form are now available on
www.maoritourism.co.nz.

TO GET YOUR OWN

FREE SUBSCRIPTION
 visit

www.travelmemo.co.nz

Christchurch Gondola Guided Walks

Christchurch Gondola Guided Walks launches
01OCT.  The product targets the visitor who
wants to experience more than the stunning 360
degree views from the Port Hills. During the
one-hour walk, visitors will learn from an
enthusiastic local guide about the geological
and human history of the local area. The
product utilises existing tracks around Banks
Peninsula and is limited to a maximum of 16
walkers per group, ensuring minimum impact
on the natural environment.



20080801                              www.travelmemo.co.nzPage 4

Aviation Safety Award
for Real Journeys

Real Journeys’ flightseeing maintenance base
in Queenstown has been awarded New
Zealand’s top aviation safety award. The Civil
Aviation Authority’s annual Director’s Awards
recognise organisations whose actions have
directly resulted in safety standards being
raised, and which have encouraged others in
the aviation industry to do the same.
Presenting the award, Director of Civil
Aviation Steve Douglas said that Real
Journeys’ maintenance base had always
scored very highly in audits and had a
consistently low risk assessment.
“This reflects the confidence we have in this
company that has always demonstrated a high
degree of professionalism and a commitment
to safety in all the work they do.”
The average length of service among the
engineering staff at the maintenance base is
more than 25 years, with the maintenance
controller having been an employee for more
than 40 years.
“This level of experience, attention to detail,
skill, and high quality workmanship have been
maintained and enhanced over many years,
and is recognised by others in the aviation
community and by the CAA,” Mr Douglas
said.
The maintenance base dates back to 1947
when Popeye Lucas, Bill Hewitt and Barry
Topliss established a tourist flight operation.
It currently maintains Real Journeys’ fleet of
seven Britten Norman Islanders used for
scenic flights to Milford Sound as well as
doing occasional external contract work.

AUSTRALIA

Nelson Markets in Wellington
Nelson Bays Arts Marketing, Nelson Tasman
Tourism and the WOW® & Classic Cars
Museum are planning a combined move to the
capital, albeit a temporary one.
NBAM and NTT are partnering in a marketing
initiative which will see an artist studio ‘move’
from Nelson to a high profile site at Wellington
Airport in September. At a separate Wellington
Airport site the WOW® & Classic Cars
Museum will be showcasing a vehicle and
garment as part of the Montana WearableArt
Wander.
This is a new initiative for 2008 which will
showcase garments from the WOW® historic

garment collection at key locations throughout
the Wellington CBD.
NBAM chief executive Warren Hoy says “The
objective is to cement Nelson’s position as an
interactive arts destination and get visitors into
our artists’ studios and galleries.”
The initiative coincides with the launch of the
next edition of the Nelson Art Guide and
Nelson Tasman Tourism’s spring domestic
marketing campaign. This year’s Nelson Spring
campaign, which will be launched with the
Nelson Arts Festival programme on Friday
08AUG, will see the region promoted on TV
for the first time in four years.

Sunlover Queensland Savings Too Easy
Getting away is just too easy when your clients
are escaping to Queensland. That’s because
Sunlover Holidays and Tourism Queensland
have teamed up to provide short break land-only
packages with big savings. Pay for two nights
and the third night is free at over 90 properties
Queensland wide. Additionally, some properties
are offering six nights for the price of four for
those wanting a longer stay.
Packages start at A$99pp twin share for two
nights with a bonus third night free in Tropical

North Queensland, while the Stay 3 Pay 2 deals
in the Whitsundays are priced from A$265pp
twin share; on the Sunshine Coast from
A$119pp twin share and on the Gold Coast
from A$159pp twin share.
The packages are on sale to 31AUG08 with
travel valid until 24DEC08 (block out dates
applicable).
Visit www.sunloverholidays.com.au/tooeasy
for a comprehensive list of the ‘Too Easy’
products on sale.

V8 Supercar Street Race for Sydney
The go-ahead has been given by the NSW State Government budget committee for a
final feasibility study and an operational plan for a V8 Supercar race on the streets of
western Sydney from 2009.  The plan calls for a three-day series of events on a
3.4km street circuit at Olympic Park.

It’s better odds than
winning the lotto!

Whilst TrainingModules.Travel has taken off
as a great success, the odds of winning the
major prize we are giving away is still far
better than any type of lotto you will find.

Already two lucky winners have won Cook
Islands Holidays and now we are giving
away 2 Sensational accommodation
packages in Samoa.   All you need to do is
visit www.TrainingModules.Travel and follow
the prompts to find out how you can get an
entry into the draw.

Set up as a completely new concept for
training consultants, TrainingModules.Travel
is a free service working with hotels &
resorts, tourist bureaus and wholesalers to
pass on information to you the travel
professional – whenever and wherever you
like.  Over 45 modules are available with
many more being added all the time.

So if you want to win a holiday (and maybe
even learn a thing or two) then log on to
www.trainingmodules.travel to see what the
fuss is about.

It’s easy, it’s free and you could
soon be sunning yourself in the

Sensational Samoa.

http://www.trainingmodules.travel
http://www.trainingmodules.travel
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Tassie Tourism
Retreats to Hobart

Sarah Oliver, who has been the face of Tourism
Tasmania in this market for the past 9½ years
has advised that her tender for continued
contract representation has been unsuccessful.
Sarah’s contract expired yesterday and she says
that Tourism Tasmania has made the decision
to cease its New Zealand-based representation
for the time being in favour of direct servicing
from Hobart.

Hopes Hang on Australia Ads
New Zealand is one of 22 international markets
in which the new Tourism Australia ad
campaign, conceived and produced by movie
director Baz Luhrmann, will air.
The announcement this week that the
internationally renowned writer, producer and
director of the upcoming movie Australia will
create a special international campaign for
Tourism Australia is a “major coup”, says the
NTO’s managing director Geoff Buckley.
The campaign, which will run for several
months from OCT08 in Tourism Australia’s
international markets, will coincide with the
world-wide marketing and release of
Luhrmann’s movie. It will run in cinemas, on
television and online. Print executions will be
developed by Tourism Australia’s creative
agency DDB Worldwide, in consultation with
Mr Luhrmann’s production company Bazmark
Inq.

powerful push in decades,” Mr Buckley said.
“This is a remarkable, and we think, unique
project.”
Australia’s A$85 billion tourism industry is,
like many countries, experiencing slower
growth because of rising oil prices and
tightening world economic conditions.
The advertisements will dovetail with Tourism
Australia’s promotional partnership with
Twentieth Century Fox which will more
directly reference the film.  Tourism Australia
is committed to aligning the majority of its
marketing weight in 2008/2009 with the movie
and this campaign.  Its overall investment in
both the Bazmark campaign and the Fox
partnership is reportedly in the vicinity of A$50
million over 12 months.
Australia’s Minister for Tourism, Martin
Ferguson, in welcoming the plan, said “These
are challenging times for the tourism industry
and I hope this campaign will motivate people
around the world to visit Australia.”

“The combined weight of the film and this
campaign will provide Australia with its most

‘All Its Eggs in One Basket’
Gold Coast Tourism’s chief executive Martin
Winter is quoted in the Gold Coast Bulletin as
saying he was concerned that Tourism Australia
was ‘putting all its eggs in the one basket’ by
committing A$50 million to the Baz Luhrmann-
conceived advertising campaign.
Winter said he is concerned the campaign to
cash in on the epic movie Australia will
stereotype the country as a dusty, Outback
destination, dominated by horses, Aborigines
and drovers.

strategies aimed at promoting the sun, sand and
surf, rather than just the Outback image created
by the movie.
Meanwhile, Australian Tourism Export
Council managing director Matt Hingerty says
the campaign was ‘an amazing opportunity’ for
the export tourism industry.
“We need to encourage international visitors
out of the capital cities into the regions, and
from what I’ve seen so far Australia seems to
hold great promise in this regard.”He said TA had to come up now with alternative

Scarborough Hotel under Threat
The Chairperson of Tourism Western Australia
has welcomed news of opposition to plans to
convert Perth’s landmark Rendezvous
Observation City Hotel at Scarborough Beach
into residential housing.
The tourism body’s
concern with the
application stems from
the shortage of
accommodation in
Perth, and the possible
reduction of a further
191 rooms is seen as
untimely for corporate
and leisure tourism.
Kate Lamont says “The redevelopment of the
Scarborough foreshore – with the beachfront,
amphitheatre and landscaping – has seen the
area evolve into an attractive destination for
visitors and residents.”
She asserts that the loss of a hotel in the area,
despite the possible residential advantages,
would impact on the tourist numbers visiting
both Scarborough and Perth.

SOUTH PACIFIC

Bus Stop Ads say
“Go to Fiji”

A new destinational advertising campaign by
the Fiji  Islands Visitors Bureau in
metropolitan Auckland is expected to
contribute to growth in New Zealand tourist
arrivals.
Some 154 bus shelters will carry a message
for two weeks, promoting holiday packages
beginning with four nights in Fiji for $849
and, for an extra $50, three additional nights.
The campaign is underway and is a joint
initiative of the FVB with partners Air
Pacific and Go Holidays.
The Bureau’s regional director New Zealand,
Ms Sala Toganivalu says “This new
campaign, in line with other promotional
activities for the next few months, is
expected to give Fiji greater consumer
visibility and to lift our visitor numbers.”
From today the Bureau will display a “Fiji
me” outdoor billboard on the ACP Building
at the corner of Fanshawe and Beaumont
Streets in Westhaven in a further bid to raise
destinational awareness among Auckland
consumers.  This site is one of Auckland’s
busiest, visible to all harbour bridge and
motorway traffic.
“More than 180,000 people use this roadway
section each day and this is an important way
to give Fiji greater visibility and encourage
you to think about a Fiji holiday, especially
during these cold winter days,” says Ms
Toganivalu.
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Vaka Eiva Paddling Festival
The Vaka Eiva Paddling Festival takes place in
Rarotonga each November and has grown in the
past four years to become the largest annual sporting
event in the Cook Islands, and an established event
on the international paddling calendar. It attracts
teams from around the South Pacific including
Australia, New Zealand and the US.
All proceeds from the Vaka Eiva festival are used
to support youth development and the ongoing
national development of outrigger canoe paddling
in the Cooks.
Club Raro Resort, just 2.5km from Rarotonga
International Airport and 2km from the main
township of Avarua, lays claim to being the ideal
base to watch all the action for the festival which
begins on 14NOV. Call your wholesaler for
bookings.

More than 200 Airports Fiji Ltd employees
have vowed to walk off their jobs on
29AUG because of AFL’s failure to resolve
disputes that have been outstanding for
years.
The Fiji Public Service Association claims
the company owes its members about F$4
million in back pay and other benefits
dating back to 2000.

ASIA

Whales off Nuku’alofa
The Tonga Visitors Bureau reports that a humpback
whale and her calf visited Nuku’alofa last Friday.
Such sightings close to the shores of the Tongan
capital are unusual and the locals saw the visit as a
good omen for the Coronation. “The mother and
calf dropped by to wish the king good luck.”
Humpback whales annually voyage to the warm
waters of Vava’u where they mate and give birth.

Thai Roadshow – Final Chaser
The Tourism Authority of Thailand 2008
Thailand Roadshow and Dinner takes
place at Auckland’s Sky City Convention
Centre on Mon 11AUG, with table-top
presentations starting at 5.15pm.
Today is the final deadline for agents.
To register, agents should email their
name, email address and phone number
to sally@francistravelmarketing.co.nz by
close of play today.

The Macau Government Tourist
Office has been awarded a Pacific
Asia Travel Association (PATA) Gold
Award under the category: Travel
Advertisement Print Media for its
“Experience Macau” ad that
portrays the destination as
delighting the five human senses:
sight, taste, feeling, hearing and
touch, with its unique
characteristics.

Cruise West has announced 12
departures of its ‘Hidden Treasures
of Japan’ cruising itinerary round-
trip from Kobe for the 2008/09
season. See full details under
‘Cruising’ on page  11.

Visitor Blip for Singapore
Singapore’s tourism sector recorded a 4.1%
decline for the month of JUN08, the first
downturn after 51 consecutive months of year-
on-year growth in visitor arrivals since
MAR04. Ten out of the top 15 source markets
were down.
The Singapore Tourism Board attributes the
current slowdown in the global economic
climate, combined with higher air travel costs,
rising fuel prices and exchange rates. Over the
mid to long term, however, the STB expects
the tourism sector to continue to grow because
of the line-up of tourism developments in the
pipeline between now and 2010.

Room revenue at Singapore’s gazetted hotels
was up an estimated 7.5% in JUN08 and the
Average Room Rate was estimated to be
S$251, up 20%. The Average Occupancy Rate
was around 82%, down 5 percentage points.
Despite the recent slowdown in growth, the 5.1
million visitors recorded in the first half of
2008 represents the highest visitor arrivals ever
recorded in the first six-month period of any
year. The city-state had a 2.9% growth in visitor
arrivals and a 0.2% decline in tourism receipts
as compared to the same period in 2007.

THE AMERICAS

ESTA Trial Begins
America’s new Electronic System for Travel
Authorization (ESTA), was unveiled at the US
embassy in Brussels this week ahead of the
pilot test starting today. The advance
authorisation will be needed by all US-bound
travellers from the 27 so-called visa waiver
countries, including New Zealand, from
12JAN09.

It will oblige people from those nations to
supply details, preferably three days prior to
travel, which they usually fill out on flight cards
before arrival at US airports.
They will be asked about communicable
diseases or mental and physical disorders, drug
abuse, whether they have been arrested for
certain crimes or involved in spying, terrorist
activities or genocide.
The permit, which lasts for two years, can be
filled out by the person concerned, a relative
or a travel agent, with the authorisation being
granted, in most cases, almost immediately, US
officials say.
The European Commission has said it is
monitoring the scheme to make sure it is not a
visa in disguise, and is due to hand down its
verdict in November, around a month after the
pilot program is set to end.
The US Department of Homeland Security
(DHS) says that while seeking authorisation
through the digital tool, which will be posted
on the DHS website, is currently free, it warns
that it might not stay that way.
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EUROPE

Vancouver-Seattle
Coastal Connection

World Journeys has a two-day package that
connects Vancouver with Seattle, enjoying
Victoria en route.  Priced from $426pp share
twin, this includes coach/ferry transport from
Vancouver to Victoria for a sightseeing tour
that includes the Butchart Gardens and a night’s
accommodation, and the Victoria Clipper
Catamaran from Victoria to Seattle.  This great
way to connect these two important destination
cities also operates in reverse direction.
Contact World Journeys.

The Port of Seattle projects a record
435,000 cruise passengers will come
to Seattle this year. U.S. Department
of Commerce statistics showed a 25%
increase in overseas visits (not
including Canadians) to Seattle in
2007 from the previous year.

British High Commission Big OE Evenings
With all the changes going on re the UK
introducing a points-based immigration system,
there will be no better opportunity for agents
to get their clients along to one of the Big OE
Evenings to hear the info straight from the
horse’s mouth. The British High Commission
will be at each of the three evenings to answer
questions agents and their clients may have.
They’ll be there with over 50 exhibitors
providing information on recruitment/jobs,
opening a bank account, how to get a National
Health number, insurance, shipping gear, clubs,
hostel accommodation, taxation and more.

A visiting UK expert will conduct a 30-35min
seminar on ‘What You Should Know Before
You Go’ at 5.45pm at each venue, but the rest
of each evening is an open format allowing for
booth visits.
The Big OE Evenings run 4.30pm – 7pm, entry
is free and there is no not need to register...just
come along.
AKL: Tue 28OCT, Alexandra Park Raceway.
WLG: Wed 29OCT, Westpac Stadium.
CHC: Thu 30OCT, Town Hall.
Visit http://www.bigoe.co.nz or email
maggie.hunt@xtra.co.nz

Going Loopy with Busabout in 2008
Busabout is offering big savings to travellers who book and pay this month on its hop-
on-hop-off 30-destination European coach network for the remainder of this summer
season, ending OCT08.

Save up to $375 when they purchase three Loops (usually $1879)
Save up to $307 when they purchase two Loops (usually $1539)
Save up to $179 when they purchase one Loop (usually $899)
Save up to $153 when they purchase one Flexitrip Pass (usually $769).

Renault Eurodrive
Low Season Special

Renault Eurodrive has released a new Low
Season Special with heavily discounted rates
on select models for collections prior to
30JAN09. Prices start from as low as $1299
for 21 days in a Grand Modus manual petrol
sedan, with extra days at $34 per day.
The booking deadline is 30SEP and the deal
provides a great opportunity for those travelling
to Europe in the off peak months, Christmas
travellers, school teachers or those chasing ski
holidays in Europe.
Renault Eurodrive has a good selection of
vehicles available with substantial savings on
the normal year round rates.  All models are
brand new; tax free and fully inclusive of
insurance, with no excess and unlimited
kilometres. Renault has 34 European delivery
and return centres and one-way rentals, such
as France to Italy, are permitted.

Flexitrip covers the whole network over the whole summer and is valid for six stops,
and Loop Pass covers 11 stops on either the northern, southern or western loop. Coaches
depart each of the 30 cities every second day.
As a special bonus, all travellers on Loops and Flexitrips also receive an exclusive
Busabout Europe Lonely Planet Guide, prepared especially to match the Busabout
network.

Angry protesters, desperate to stop Heathrow expansion, are reportedly set to take
part in special training classes to learn militant techniques, including climbing walls
and chaining themselves to fences.

Models on
sale also
include the
j u s t -
r e l e a s e d
l a r g e r
v e h i c l e s
like the
Koleos 4x4
Crossover (pictured) and the stylish new
Laguna Estate, as well as Clio Estate and
Megane Berline Diesel sedan.
15 % commission is available to all travel
agents on this special.

Click Here to download a flyer, Call 0800 80
77 78 and visit www.renaulteurodrive.co.nz

http://www.travelmemo.co.nz/voucher.php?voucher_id=296
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Mamma Mia! It’s Skopelos
In much the same way that the 80s movie Summer Lovers
generated a huge tourism boost for the Cycladic Islands and
Crete, ABBA fans, fresh from a viewing of Mamma Mia!, are
expected to want to holiday on the island where the movie was
shot.
The principal Mamma Mia! locations were on the island of
Skopelos in the northern Sporades, and other scenes were shot
on neighbouring Skiathos.
Skopelos has no airport, five-star resorts or Mykonos-style party
scene. It is an island of pines and orchards dotted with domed
churches and monasteries. It is renowned for its olive oil and
white plums, and has a thriving craft and artisan scene.
Visitors usually arrive by boat, having flown into Skiathos or
by ferry from Volos or Agios Konstantinos on the Greek
mainland.

AVIATION

Classified  Advertising
TravelMemo’s Classified Ad service
offers placement of a 75-word ad in two

consecutive issues, for just $50+GST.

Email classifieds@travelmemo.co.nz

Battle of the Baggage
Domestic passengers will now have to look at their baggage
before making their carrier choice. Air New Zealand, from
15SEP, is changing its domestic baggage allowance to allow
free carriage of the first checked bag up to 25kg, with a second
bag of up to 25kg charged at just $15 and a third bag at $50.
This compares with NZ’s current limit of 20kg free allowance
regardless of the number of bags, and $5 per kg thereafter.
Under the new rules Air NZ pax with two or three small bags
could pack them together in a large “flea market bag” supplied
free at check-in, as long as the combined weight did not exceed
25kg.
Frequent flyers - travellers who are Gold, Gold Elite or Koru
Club members - will get two free bags under the new regime.
Passengers will also be able to take baby or medical equipment
such as a pram, car seat or wheelchair for free.
This competitive development comes hot on the heels of Pacific
Blue’s announcement of its decision to charge $8 for all checked
baggage up to a combined 23kg, with excess charged at $8 per
kg.
Qantas domestic NZ flights allow one bag of up to 20kg free
and excess baggage at $5 per kg.
Footnote: It seems there are big differences too in what your
pax are slugged for international excess baggage and how much
leeway, if any, they get. It pays to compare.

KE AKL-SEL Schedule Amendment
Korean Air is reducing its AKL-SEL schedule for SEP and
OCT08 from a daily service to 5 flights per week. There
will be no flight on Tue and Sun from SEL, or on Wed and
Mon from AKL. For any ticketed bookings requiring
reissue or revalidation, contact the KE service desk
(reservations/ticket office).

Air NZ’s Space+ Seating
Air New Zealand has announced that its domestic B737-300
aircraft have now been refitted with the new Space+ zone at
the front of the economy cabin.
Seats in this new zone offer customers an increased seat pitch
of between 33-35 inches and will appear in the GDS seat mask
as “NV”.
From 06AUG08 these seats will be protected for High Value
Customers [Gold Elite, Gold, and Koru Club] plus customers
purchasing Y class tickets. To access seating in the Space+ zone,
the passenger’s Airpoints or Koru number must be entered into
the PNR prior to the seating request being done.

Pacific Premium Economy Changes
Air New Zealand’s Pacific Premium Economy (PPE) class will
no longer be available for sales from 06AUG on Tasman &
Pacific wide-body aircraft for travel from 01DEC08.
The PPE class cabin will be treated as the new Space+ seating
zone.  This will be available at no extra cost to the airline’s
‘High Value Customers’ such as Gold Elite, Gold, Koru Club
members and passengers purchasing Flexi Fares (H, B, Y).
Sales of PPE fares will still be available up until 30NOV for
travel prior to 01DEC08.
Passengers who have already purchased a PPE seat for travel
on/after 01DEC may still check-in at the Premium Check-in
counter.

Changingthewayyoufly.co.nz
Air New Zealand says it intends rolling out more exciting
changes to the Air New Zealand domestic travel experience
later this year.
As an example domestic customers will be able to have their
boarding pass sent to their mobile phone and there will be a
new check-in process at AKL, WLG and CHC domestic
terminals involving new, high-tech kiosks. Those travelling
without bags will be able to go straight to the departure gate.
www.changingthewayyoufly.co.nz
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Emirates Collects First A380

EK A380 Interior Sets Standard 

The first of 58 Airbus A380s ordered by
Emirates has been handed over to the carrier
and it has wasted no time to get it working. Its
inaugural flight, a fully booked service from
Dubai to New York, departs today.
Emirates is due to receive five A380s by
31MAR09, and receive the remaining 53 by
June 2013. The first five will be 489-seat, long
range aircraft and will be deployed on some of
the carrier’s busiest routes including New York,

London-Heathrow (01DEC), Sydney and
Auckland (daily from 01FEB09).
The aircraft operated by Emirates will offer
fuel economy as low as 3.1 litres per 100
passenger km, better than that of Toyota’s
acclaimed Prius hybrid passenger vehicle
(which uses 4.4 litres per 100 vehicle km). It
also comfortably meets the current EU Stage
Three and proposed Stage Four noise level
standards.

Details of the interior cabin design of the
Emirates A380 have attracted positive reactions
since they were revealed.
Configured with a 14-seat First Class, 76-seat
Business Class and a 399-seat Economy Class,
the Emirates A380 has aimed to set a new
standard over the jet’s two levels.
The entire upper deck is dedicated to Premium
Class passengers. Towards the front, First Class
features 14 flat-bed, massage-equipped Private
Suites - each with remote controlled doors, a
work desk, an electrically controlled mini-bar
and the most advanced in-flight entertainment
system available to travellers.
The piece de resistance, though, are the First
Class Timeless Spa Showers. First Class offers
two fully equipped bathrooms with proper
shower facilities. They are even fitted with a
‘traffic light’ system to indicate to users when
their 30-minute time limit will be reached.

Class cabin for use by First and Business Class
passengers, is designed to make them feel like
they are in their own executive club. Another
First Class social area and bar is located at the
front of the upper deck.
Business Class features a new generation of
intelligent seating, designed to ensure all seats
have aisle access. There’s a cleverly designed
table that never gets in the way, a seat that
becomes a fully-flat bed, laptop stowage and
EK’s award winning ice entertainment system.
Passengers will notice a difference in the
Economy Class cabin, most notably the straight
walls which give the impression of increased
spaciousness. This feature, combined with the
advanced mood lighting system and noticeably
quieter cabin, works to combat jetlag effects.
Footnote: Emirates has also ordered two other
versions of the A380 including three-class, 517-
seat medium range and 604-seat, two-class
medium range.An Onboard Lounge, located in the Business

While in Hamburg to collect its first A380, Emirates signed a letter of
intent with Airbus for 30 Airbus A330-300s and 30 Airbus A350 XWBs
to support the expansion of its international route network.

Emirates A380 Business Class (left), First Class
Shower (above) and Economy Class (below)
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In at the Deep End for Joyce
Alan Joyce, the new Qantas CEO-designate,
has had a baptism under fire. The carrier with
the famous safety record has had its reputation
sorely tested over the last week, with massive
media coverage making it seem like it was
facing a litany of operational problems.
Qantas unions have been stirring the pot,
fearful that Joyce will go for more outsourcing
and impose Jetstar conditions across the airline
group, but the new boss says concerns that
Qantas and Jetstar are sacrificing safety in an
era of rising fuel costs are misplaced.
“The aviation industry and all airlines are faced
with items that do occur, it’s part of the business
and I think at the moment there’s a bit more
focus on Qantas because of the incident last
Friday and that’s to be expected,” Mr Joyce is
quoted as saying.
“But I think some of these incidents that are
just now a course of business and our people
are well trained to handle them,” he adds.
Today’s technology means that everybody is
potentially an on-the-scene reporter, quick to
feed their ‘exclusive’ eyewitness account,
cellphone pic or video to the media. These can

be quickly uploaded on the web and clips sent
to CNN or BBC World.
So it was that the world’s media repeatedly
aired shots of the holed Qantas 747 fuselage at
Manila and video of a cabin with dangling
oxygen masks, almost before anyone at Qantas
could get a handle on the problem.
Literally thousands of headlines have since run
globally, headlines like ‘Qantas Hits More
Turbulence’ – TIME; ‘Qantas Jetliner Midair
Explosion Described’ – LA Times; ‘Another
Qantas Plane Makes Emergency Landing’ –
Radio Netherlands and ‘Wheel Problem Forces
Qantas Jet to Return’ – New York Times.
The media have since followed up the 747
holing with stories of a Qantas domestic
flight turned back when an undercarriage
door failed to close and another where a
MEL-BNE flight was cancelled following
technical issues.
These are considered routine issues by safety
authorities, happening to all airlines at one
time or another, but are being given undue
prominence because of their proximity to the
serious Manila emergency.

BA Talks Merger with Iberia
British Airways has begun merger talks with
the Spanish airline Iberia, in which it already
has a holding. The move would create Europe’s
largest airline, with combined passenger
numbers of more than 60 million a year. While
the brands would remain separate, the merger
would also create a carrier that is strong on the
North and South Atlantic crossings alike.
Virgin Atlantic is reportedly opposed the
merger as it would give BA even more control

over Heathrow. BA controls 42 per cent of
landing slots at Heathrow, the world’s busiest
international airport, and Iberia would give it
a further 2.5 per cent – equivalent to all of
Virgin’s slots.
Ryanair reported an 85% drop in f irst-
quarter profit to 30JUN08, from 139 million
euros to 21 million euros.  A near doubling
in oil prices and falling yield overshadowed
a 19% increase in passengers.

Tiger Australia Eyes Malaysia, NZ
Tiger Airways Australia’s new managing
director, Shelley Roberts, has told those
attending the Asia Pacific Aviation Summit in
Sydney that the airline will lobby the Australian
Federal Government to allow it to fly
internationally, with its sights set on Malaysia.
She also indicated to Australia’s Travel Weekly
that New Zealand was on Tiger’s radar.
While Tiger’s international group flies in and
out of Perth and Darwin, Australian legislation
states that domestic carriers must have majority
Australian ownership to fly internationally. She
questions how it is in the interest of Australia
to not allow Tiger to expand while others are
reducing their capacity.
Ms Roberts says Tiger will embark on a swift
growth strategy, and plans to have 30 aircraft
in Australia within five years.
Last week Tiger announced that three new
aircraft would be added to its Australian fleet
of four by the end of the year. A second
Australian hub and the routes the new planes
will fly are due to be announced shortly.

Singapore Airlines parent SIA Group
reported a S$358.6 million profit for the
fiscal f irst quarter ended 30JUN. It
represented a 15.4% decline from the S$424.1
million reported in the same period a year
ago. Fuel hedging gains were credited.

The f irst Boeing 767 retrof itted with
blended winglets made its first flight on
20JUL and is now undertaking certification
and performance testing. The rakish 3.4m
tall winglets will provide up to a 6.5% fuel
consumption saving.

Emirates is to add a second daily service
between Brisbane and Dubai from 02FEB09
using a three-class A340-500 to allow non-
stop operation.

Emirates has now installed inflight mobile
phone services technology on 10 aircraft,
including A340-500, A340-300, A330-200
and, most recently, B777 planes.  It allows
passengers to make calls and send SMS text
messages via their mobile phones during
flights.

Delta Air Lines has increased some of its
domestic and international baggage fees to
help offset the 70-80% increase in jet fuel
prices in the last year. These changes will
apply for travel on/after 05AUG08. Details
are at www.delta.com

There’s money in duty free. A member of
Etihad Airways’ 3,000-strong cabin crew has
won the top prize of a new Mini Cooper car
in a competition designed to boost the
airline’s sales of onboard duty free gifts.

Aeroflot scored a 5th placing in both
Economy and Business Class in the latest
market research SoFie (Survey of Flights in
Europe) commissioned by IATA.
On board service quality was polled on 20
European routes and across 13 carriers – Air
France, Finnair, Czech Airlines, KLM, LOT
Polish, Swiss, Malev, Austrian, SAS, British
Airways, Lufthansa, Turkish and Aeroflot.
On value for money Aeroflot made fifth
place for Business Class and third place for
Economy Class, and topped the survey for
its video programming.
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CRUISING

Delay for G.A.P. Ship
The refit of G.A.P’s 120-passenger Expedition
has been delayed and her maiden Antarctic
season, due to commence in JAN09, has been
cancelled. The former Viking Line ferry
Alandsfarjan is undergoing a multi-million-
dollar conversion and is now expected to enter
service in JUN09 in time for the start of its
Arctic season.

Rough Time for Pacific Sun Pax
P&O Cruises’ Pacific Sun, carrying 1732
passengers and 671 crew, was affected by the
severe weather conditions that have swept
across the region.
Just before 8pm on Wednesday night when the
ship was about 600km north of Auckland, it
experiencing 7m swells and 50 knot winds,
causing it to roll sharply.
The ship’s sudden movement resulted in 42
passengers being injured and they were
subsequently treated by the onboard medical
staff - two doctors and three nurses.
The ship, which was due in Auckland yesterday
morning, was yesterday still more than 500km
north and is now due in port around 6pm
tonight. Pacific Sun was on her return from an
eight-day cruise in the South Pacific.

Hidden Treasure of Japan
Cruise West has announced 12 departures of its
‘Hidden Treasures of Japan’ itinerary for the 2008/
09 season. The 12-day/11-night voyage explores
UNESCO World Heritage Sites, makes a short
stop in Kyongju, South Korea, and visits Japanese
port towns, traditional gardens, shrines and castles.
The program operates round-trip from Kobe on
the all-suite Spirit of Oceanus, with four
departures in OCT, four in MAR and four in
OCT09.
Prices start at $5,849pp, with a $250 shipboard
credit offered on departures this autumn. A three-
day pre-cruise excursion includes two days in
Kyoto and one in Nara, home to the UNESCO
World Heritage Site Kiyomizu Temple.

Like Sands through the Hour Glass…
Fans of daytime soaps like ‘Days of Our Lives’
and ‘The Bold and the Beautiful’ will be in their
element cruising aboard Celebrity Century next
year. No less than 16 stars of TV’s top soap operas
are booked to sail on the 2009 ‘soap cruise’
departing Miami on 22JAN09.
According to Seatrade Insider, those who buy the
soap cruise package (www.soapcruise.com) will
be able to interact with the actors in autograph
and photo sessions, trivia games, a cocktail party
and other special events, including the opportunity
to write a script and act it out with one of the stars.
Hosting the cruise will be Cameron Mathison, who
plays Ryan on ‘All My Children,’ and he will be
joined by other actors from that show and from
‘As the World Turns,’ ‘The Bold and the
Beautiful,’ ‘Days of Our Lives,’ ‘General
Hospital,’ ‘One Life to Live’ and ‘The Young and
the Restless.’

ACCOMMODATION

Cruise ships are famous (or notorious) for their onboard artworks, with each
seemingly determined to outdo rivals in size or glitz.  Costa Cruises has just
announced the commissioning of a monumental 910kg bronze sculpture, “Reclining
Woman 2004”, for installation aboard Costa Luminosa next May.  The bronze depicts
a voluptuous figure daydreaming in a reclining position with “a subtle and ironic
expression and with her legs in a dynamic position of movement.”

Rendezvous Expands
Partnership with Choice

Rendezvous Hotels & Resorts International
will more than double the number of its hotels
aligned with the Choice Clarion Collection
brand, growing from five in 2003 to 11 by the
end of 2008.
They include Rendezvous hotels in Adelaide,
Brisbane, Broome, Perth, Port Douglas,
Sydney, Auckland and Christchurch, and The
Marque hotels in Brisbane, Perth and Sydney.
Their association with Choice provides
Rendezvous with a far reaching distribution
channel network, through global connections,
consortia partnerships and the extension of
their own sales team with the Choice Sales
team of 12 based around Australia, New
Zealand and London. Choice provides
additional significant benefits for Rendezvous
including key account sales management,
professional call centre reservations and
exposure through Choice’s global marketing
initiatives including website, directory and the
Choice Privileges loyalty program.

The brand new Quality Hotel Platinum International in Toowoomba has joined
the Choice Hotels Australasia (CHA) group as its first-ever 4½ star hotel in
Queensland’s “Garden City”.

The Oceans Hotel and Apartments at
Tutukaka in Northland has closed its
doors.
The hotel’s website says Oceans is not
taking any more bookings – although
it is hoped it will reopen at some stage.
The complex, with a conference
facility, restaurant, and 26 luxury hotel
studios, was built for more than $25
million and opened in 2005.

The Copthorne Hotel Christchurch
Central has just had all windows in
rooms overlooking Oxford Terrace
replaced with new double glazed units
to cut down on outside noise. The
double-glazing is part of a revamp of
the hotel’s interior.

Budget hotelier EasyHotel has signed
with Splendid Hotels to take on four
hotels in London.  Splendid already
operates the EasyHotel London
V ictoria, and opens the 47-room
EasyHotel Paddington, in early OCT.
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GREEN MATTERS

Tourism Energy Efficiency Programme Launched
The Tourism Industry Association and the
Energy Efficiency and Conservation Authority
(ECCA) yesterday jointly launched a new
project to improve the energy efficiency of
New Zealand tourism businesses.
The Tourism Energy Efficiency Programme
(TEEP) will involve a six-month pilot project,
which will sign up 12 New Zealand tourism
operators to carry out subsidised energy audits
for their businesses.
TIA chief executive Tim Cossar said TEEP will
provide practical assistance for tourism
businesses in the accommodation and transport
sectors to reduce their electricity consumption,
fuel consumption and carbon emissions.
“The New Zealand tourism industry is
committed to taking a lead role in protecting
and enhancing the environment as outlined in
the New Zealand Tourism Strategy 2015
(NZTS 2015),” says Mr Cossar.
Energy Efficiency and Conservation Authority
(EECA) Chief Executive Mike Underhill said

tourism businesses will be more efficient, more
productive and more competitive if they are
getting the most out of their energy spend.
“The tourism businesses who participate in
TEEP will work with a project facilitator from
Stewardship Solutions to implement the
recommendations of the auditor and this will
produce measurable energy savings,” says Mr
Underhill.
“The programme also includes the creation of
a new energy audit model for use with SMEs
and a transport scoping study. These extra areas
of research are also expected to provide useful
learnings for other industry sectors,” he adds.
“Tourism, farms, horticulture and the forestry
sector are major export earners for New
Zealand. They were singled out in New
Zealand Energy Efficiency and Conservation
Strategy (NZEECS), released in October 2007,
because of their importance to the economy
and the challenges these industries face in
managing energy use and emissions.”

Host Accom Group Aims to Encourage Sustainable Hosts
At their recent Conference, the 70-plus
members of the Host Accommodation Group
voted to embrace Qualmark’s move to extend,
improve and encourage sustainability in
tourism.
Debbie Suisted, Chairman of the Host
Accommodation Group said that a number of
their member properties were passionate about
sustainability.

Tourism Operations Criteria will acknowledge
those operators who are already actively
participating in energy efficiency, waste
management, water and other conservation
initiatives as well as participation in local
community initiatives,” she said.
Host Accommodation members are encouraged
to share their collective knowledge of
sustainable practices with each other and their
guests.“The introduction of Qualmark’s Responsible

EK’s Habitat
Regeneration Project

A major habitat regeneration project has begun
at Emirates’ first luxury Australian
conservation resort, Wolgan Valley Resort &
Spa in the Blue Mountains. The first step in a
long-term conservation programme
commenced with the planting of more than
1,000 indigenous trees.
The reforestation project aims to regenerate
ecologically sensitive areas within Emirates’
Wolgan Valley Reserve and is part of Emirates
Hotels and Resorts’ carbon offsetting initiative
and its commitment to the protection of
biodiversity.
The first resort to be developed by Emirates
Hotels & Resorts outside the United Arab
Emirates, Wolgan Valley includes an extensive
conservation programme which will
reintroduce indigenous species to the 4,000
acre site.
Due to open in late 2009, the Wolgan Valley
Resort & Spa, which is modelled on
Emirates’Al Maha Desert Resort & Spa in
Dubai, is Australia’s first luxury conservation
resort. Nestled deep in the heart of the Wolgan
Valley beneath breathtaking sandstone
escarpments, only two percent of the 4,000 acre
site will be developed as part of the Resort.
The remainder is dedicated to conservation,
and forms a wildlife reserve.
The resort will offer its guests a true wilderness
experience, complemented by unparalleled
luxury in accommodation and services, with
40 individual villas, each with its own pool,
world-class spa facilities and the very best of
locally sourced food and wines.

Rendezvous AKL Meetings
Space Transformed

A multi-million dollar investment by
Rendezvous Hotel Auckland, in its
ballroom and conference meeting rooms,
has rejuvenated the hotel’s facilities for
corporate guests and function attendees
alike.
The 455-room hotel’s Pre-function area,
Rendezvous and Tasman Rooms are now
replete with new furniture, lighting, carpet
and the latest in AV technology.  The area
can now accommodate 1,000 guests in
cocktail style.

The Chateau on the Park, set in five
acres of gardens right on Hagley Park,
Christchurch now boasts a new
gymnasium, beauty room and outdoor
spa pool. The hotel also has its own
pinot noir vineyard on site, with the
seven-year-old vines just pruned in
preparation for the first vintage next
year.
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To err is human, to blame someone else is strategic.
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Botswana Famil with Wilderness

Zambezi, and even ducked across the bridge
into Victoria Falls Zimbabwe side to visit the
Victoria Falls Hotel – still going strong with
plenty of guests enjoying lunch, and a very
authentic colonial era feel to it.
“We also tried out the new Royal Livingstone
Express train which runs out of Livingstone
through villages and out into the bush where
you stop to enjoy a delicious six-course dinner
aboard the train, which is a beautifully restored
1930’s steam locomotive.  A fabulous way to
enjoy such a stunning journey.”
Caroline recommends combining a variety of
different camps or lodges in one itinerary to
allow clients to experience the diversity of
habitats in Botswana, but to try and allow a
minimum of three nights at each so they can
enjoy daytime and evening game drives, try
out some of the water-based activities such as
the traditional mekoros, as well as time just
relaxing and enjoying the facilities of the camp.
Contact World Journeys.

Little Vumbura entrance,
Okavango Delta

World Journeys and South African Airways
recently hosted an educational to Botswana &
Zambia, experiencing a Wilderness Safaris
itinerary, and spending some time at the end
relaxing at Victoria Falls.
Marketing Manager Caroline Clegg says “Of
all the countries I’ve visited in Africa, I’d have
to say Botswana is the ultimate for wildlife.
“We stayed at stunning Wilderness Safaris
camps in the Okavango Delta, and saw a huge
variety of game including several leopards
which got us very excited.  The camps all had
their individual personality and habitat, but all
were welcoming, very comfortable, tastefully
decorated, and the so-called ‘tents’ offered all
the comforts of a top class hotel plus such
delights as outdoor showers, open to the stars,
the sun, and passing wildlife!
“The Delta is an amazing place - we did our
game drives in open Land Cruisers, which
proved to be virtually amphibious in the
floodplains of the Delta.  The guides had
amazing tracking skills, and the wishes of the
clients were very much top-of-mind.
Transferring between camps in light aircraft
allowed incredible views over the Delta, with
sightings of elephant, hippo and giraffe, and
their tracks through the reeds.
“We also stayed at the stunning new Wilderness
Camp Toka Leya just out of Livingstone – a
great place to relax at the end of a hectic safari,
and also at the more colonial-styled River Club
which again has its unique personality – think
Pimms and croquet on the lawn!  We visited
the very grand Royal Livingstone Hotel with
its beautiful grounds on the banks of the

L to R back row: Jill Gothard (Bon Voyage Cruises & Tours);
Kerry Graham (Travel Directions); middle row: Lee-Anne
Moverley (SAA); Fay Tikey (Travel Partners); Maree Kinder
(Galaxy Travel); front row Emmanuel (guide); Jo-Anne Khor
(Carlson Wagonlit); Sue Johnson (Voyage Affaires).

Left, front to back: Sue Johnson (Voyage Affaires); Jill Gothard
(Bon Voyage Cruises & Travel); Lee-Anne Moverley (SAA); Fay
Tikey-obscured (Travel Partners). Right, front to back: Kerry
Graham (Travel Directions); Jo-Anne Khor (Carlson Wagonlit);
Maree Kinder (Galaxy Travel).

Sarah Oliver and Vito Anzelmi at last

night’s Tourism Australia function in

Auckland. Industry friends gathered

to farewell New Zealand regional

manager Vito, who is leaving the NTO

and returning with his family to the US.

The occasion was also an opportunity

for the trade to farewell Sarah, whose

representation contract with Tourism

Tasmania ended yesterday after 9 years.
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