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TANOA INTERNATIONAL HOTEL

FIJI
Tanoa International is Nadi’s premier hotel, just 3

minutes from the airport. Set in 6 hectares of tropical

gardens it is the only 4 star (AAA rated) hotel in the area.

There is a range of room types, including suites, a pool,

spa, gym, flood-lit tennis, 24 hour airport shuttle and

Nadi’s only 24 hour restaurant.

Our great staff will ensure your clients have a great stay.

0508 100111
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NEW ZEALAND

Rate Hikes Threaten Rotorua Tourism

Call for Targeted Rating
make the industry less competitive. Hotel
tariffs are extremely competitive and hotels
cannot simply increase their room tariffs at
short notice to cover the Council rate rises.
“If hotels can’t put up their tariffs, then they
will have to cut quality and services in other
areas of their business.
“Whatever is decided, it must be done in
consultation with the hotel industry and other
tourism operators. Tourism is a key driver of
the economy in Rotorua and if further
consultation does not occur, these proposals
could seriously threaten Rotorua’s future
economic development,” Mr Cossar says.

increases in excess of $100,000 a year, a charge
“We understand that some hotels will be facing

Large and abrupt rates increases under the
proposed Rotorua Rating Review will be a

TIA’s submission recommends the RDC
consider targeted rating of the business and
tourism sectors, other funding mechanisms or
in a worst case scenario, if the review must
proceed, at least a staged implementation of
the proposed rating change.
“Most hotels are bound by pricing agreements
they have already signed with overseas tour
operators well in advance. If the changes go
ahead, they will have little option but to absorb
price increases for at least the next two years.
“The tourism industry is facing one of the most
challenging times it has faced in recent years
and significant cost increases such as this will

“Hotels
Cannot
Simply

Increase
Their Room

Tariffs at
Short Notice”

major disincentive for tourism
businesses to invest in Rotorua,
says Tourism Industry Association
(TIA) Chief Executive Tim Cossar.
TIA made these comments in a
submission on the Rotorua District
Council’s (RDC) Rating Review
last week.
“TIA does not support the Rotorua
Rating Review in its present form,”
Mr Cossar says.
“The current proposals will place large and
abrupt rates increases on the hotel sector and
on a number of visitor attractions and activity
based tourism businesses.

that even for a large hotel threatens its
economic viability,” he says.

“Hotels make a significant
contribution to the Rotorua
region’s economy, employing
many local people and supporting
a vast array of related industries.
The proposals will not only
threaten the viability of these
businesses but also act as a strong
disincentive for hotels to make
further capital investments and

property improvements in the district.
“Potential new entrants, especially
international brand hotel chains, could also be
put off investing in Rotorua. These hotels will
want to work with Councils that provide the
right conditions to invest,” Mr Cossar adds.

Dunedin Exposed in Australia
Dunedin features in a new TV commercial
aimed at luring Australians across the Tasman
as part of a Tourism New Zealand’s spring
What’s On campaign, launched on Sunday.
According to the Otago Daily Times, the
commercial highlights Dunedin’s heritage and
wildlife, and features images of the Octagon,
Larnach Castle and yellow-eyed penguins.
Petra Bagust and Robbie Magasiva again front
the What’s On campaign, telling Australians
that New Zealand is a “fresh” destination to
visit this spring.
The $2 million campaign will also promote
Christchurch, Wellington, Auckland,
Northland, Rotorua and Queenstown.
Two longer commercials will also promote
New Zealand as ready for spring.

Positive Score from Lonely
Planet’s Travel Pulse Survey

An online survey of 17,500 Lonely Planet
readers in 132 countries, undertaken in MAR/
APR08 as part of the travel publisher’s regular
“Travellers’ Pulse”, continues to list New
Zealand as a place readers want to visit or as
being one of the favourite destinations they’ve
already visited.
When asked “Which country are you likely to
visit next?” 3.7% of those surveyed said New
Zealand, putting it at 5th spot behind the US,
Australia, the UK and Italy. The result puts
New Zealand four places up the ladder from
last year.
The result for this question is the first time
Australia has not made it to number one in the
five years of the poll, and the US is believed to
have moved into the top spot because of the
good exchange rate against the greenback.
When asked “What is your favourite country
(of the countries you have visited)?” New
Zealand scored with 4.1% of respondents, up
two percentage points on last year, and
maintaining its 6th place behind Australia, Italy,
the US, the UK and Thailand.

Butterfly Exhibit Delivers Profit
Otago Museum’s Tropical Forest and its myriad
butterflies have attracted over 135,000 visitors
since it opened late last year, almost three times
the numbers originally hoped for. Over 1000
butterflies from 20 species fly in the Tropical
Forest every day.
The Otago Daily Times reports that the
attraction has delivered a surplus of $86,000
and is expected to provide the museum with
record patronage for the financial year.

One-Third Bigger Hamiltron 400
Organisers of the Hamilton 400 street race have
been given initial approval to potentially
increase the maximum three-day crowd from
180,000 to 240,000. This would put the V8
event second only in size to Adelaide’s four-
day Clipsal 500 and well ahead of the Bathurst
1000 crowd, which last year numbered
180,000.
The Waikato Times says the organisers have
satisfied a raft of resource consent review
conditions but have yet to decide whether or
not to increase crowd numbers. Event promoter
Dean Calvert says they are still working
through feedback from the inaugural event and
the common theme so far was that people
wanted better viewing opportunities, which
could even mean a reduction in the numbers
of tickets for sale.
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Meet in the Shearers’ Quarters
Canterbury’s Terrace Downs luxury resort, an
hour’s drive from Christchurch, has a new
conferencing venue. Work has just been
completed on refurbishing the old shearers’
quarters into a unique meeting facility exuding
rustic charm and a high country flavour.
Guests will be driven by 4WD through a
working sheep station along the edge of the
Rakaia Gorge to the venue and greeted with a
roaring fire in the original coal range oven and
freshly baked scones. The venue itself contains
full conference facilities and includes two
breakout rooms.

Wai Ora Man for NZ Wellness
Tourism Symposium

Wai Ora Group chief executive Bryan Hughes
has been confirmed in the line-up for
September’s inaugural NZ Wellness Tourism
Symposium, which also includes Hawaii Island
Wellness Travel Association founding
president Susanne Sims, the Ministry of
Tourism’s Katherine Lowe, Tourism New
Zealand’s Monica Armesto, and John Hull of
the NZ Tourism Research Institute.
Mr Hughes, who has held senior management
and business development roles in the tourism
industry for more than 13 years, will host a
workshop entitled ‘Beyond Spa –
Opportunities to Extend the Offer’.
The Wai Ora Group includes the New Zealand
Tourism Award-winning Hells Gate, Wai Ora
Spa in Bangkok, Mokoia Island Wai Ora
Experiences, and Wai Ora Lakeside Spa Resort.
Early bird registrations for the two-day
symposium close this Thursday 31JUL.
www.wellnesstourismnz.com.

CHC Attractions Link with
Coach Tour

The Christchurch Tramway, Gondola and
Punting on the Avon attractions are soon to be
linked with a fully guided coach day trip.
The Wood Scenic Line Ltd (WSL), owners of
the three companies, will introduce a coach on
01OCT that will provide visitors to
Christchurch with a fully guided city tour with
all attractions visited included in the ticket
price.

Triple Pass for CHC Tramway,
Gondola and Punting on the Avon
The Wood Scenic Line Ltd will soon launch a
new Triple Pass for its three Christchurch
attractions. Aimed at encouraging visitors to
try all three iconic rides, the discount Pass will
have no expiry date, allowing each to be visited
on different days – making it ideal for pre and
post conference touring or inclusion in partners
programmes.

The three operations
collectively attract
approximately 400,000
visitors per year and with a

coach connecting the must-see
activities this is predicted to grow.
The coach tour will take in the
three rides, a visit to Mona Vale,
the Port of Lyttelton and the
seaside township of Sumner. It

will be hosted by a friendly local guide and
will be marketed as a fun, informative and
interactive day trip.
Interest from wholesale,
MICE and inbound buyers
was already promising.

Visitor Spend Increases
The Ministry of Tourism has released data
showing spending by international visitors in
the year to MAR08 increased by 2.7% reaching
$6.2 billion.
The growth in spend was led by Australia which
increased by 17% over the previous year (up
$249 million to $1.7 billion).
Other markets to increase were the UK (up
5.3% to $952 million) and Japan (up 5.5% to
$419m). These increases helped to offset falls

in spend by other markets, including the US
(down 11% to $627m) and Germany (down
9.3% to $244m).
Spending by holiday travellers was $3,285
million (down 2.5%), with those visiting
friends and family being the next largest
traveller type (up 5.8% to $1,256m). Strong
spending growth was recorded by business
travellers (up 12.2% to $812m) and those here
for education (up 9% to $475m).

Domestic Travel Activity Softens
Data just released by the Ministry of Tourism
shows that New Zealand travellers spent $7.4
billion on travel within New Zealand in the year
to MAR08, down 2.7% on the previous year.
“As anticipated, we are beginning to see a
reduction in domestic travel in response to the
weaker economy and higher costs, particularly
for fuel,” said Bruce Bassett, Ministry of
Tourism Research Manager.
Over the last year there were reductions in both
the number of overnight and day trips made.
Overnight trips reduced by 2.2% to 14.7 million
and day trips by 12.5% to 26.2 million.

Mr Bassett said that increases in the cost of
fuel were responsible for the falling number
of trips, with day trip activity being the most
affected.
“The reduction in day trips is a reaction to
rising fuel costs with travellers clearly cutting
back on some of their travel activities. With
fuel prices staying high, we expect to see this
softening in domestic activity continuing for
some time.”
The Domestic Travel Survey is a telephone
survey of 15,000 New Zealand residents.
www.tourismresearch.govt.nz/dts

Launch of Tourism Energy Efficiency Programme
The Tourism Industry Association and the
Energy Efficiency and Conservation Authority
are launching a pilot project on Thursday to
improve the energy efficiency of New Zealand
tourism businesses.
The Tourism Energy Efficiency Programme
(TEEP) offers a strong incentive for tourism
businesses to participate in energy savings to
help conserve our natural environment as well
as saving on electricity and fuel costs.

Participating businesses receive a detailed
energy audit at approximately half the normal
price.  The audit identifies potential dollar and
energy savings for the businesses. The
businesses also receive free mentoring and
assistance in energy saving implementation.
TEEP will be launched by TIA’s Tim Cossar
and Jeanette Fitzsimons, who is the Govt
Spokesperson on Energy Efficiency and
Conservation.
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Chelsea Flower Show silver medalist Xanthe White has been confirmed as the

designer behind this year’s landscape design installation feature at the 21st

Taranaki Rhododendron & Garden Festival 31OCT-09NOV.

The feature landscape will be installed on the New Plymouth foreshore.

AUSTRALIA

Pacific Blue Enters Melbourne Fray
Pacific Blue has finally decided to mix it with
the big boys on the Tasman. The low cost
carrier aims to be the first to operate between
Auckland and Melbourne, offering a daily
service from 22SEP.
Its $179 online-only launch fare went on sale
at 1pm yesterday, and DJ has matched the
market with a normal online lead-in fare at
$239.
Pacific Blue CEO John Bartlett says that
international expansion was a logical next step
for the airline. He says that despite fuel
increases and a slowing world economy the
airline was confident that people would
continue to travel.

they’ll be looking for is value for money and
not having to pay for things they don’t want,”
he said. “That’s exactly what we offer.”
Tourism Victoria’s Marg Spiro says the news
is “great”. She adds:“The existing carriers are
all reporting that they’re running fairly full, so
this extra capacity will encourage more
promotion of Melbourne and Victoria.”
Auckland Airport chief executive Don Huse
says it is pleasing to see Pacific Blue expanding
its services. “As the first low-cost carrier to
operate on this particular route, we anticipate
that this new international Pacific Blue service
will stimulate greater demand for flying across
the Tasman.”“Air travel is a part of people’s lives but what

Big Boost for SCVB
The Sydney Convention and Visitors Bureau
(SCVB) is to partner with Events New South
Wales in a move aimed at significantly lifting
the state’s share of the international business
events market.
SCVB managing director Jon Hutchison says
the new arrangement would see NSW
Government support for the Bureau more than
double from its 2006-07 level, enabling it to
substantially increase the number of business
events it targeted.
Events NSW CEO Geoff Parmenter says his
organisation will be working closely with the
SCVB to develop ways to share resources and
information and oversee a united approach to
winning events.
SCVB has recently increased its staff in the
UK and Hong Kong and will be lifting its sales,
research and marketing efforts in Australia over
coming months.

Bendigo Chinese Precinct
The Victorian State Government has provided
A$1.6 million to Bendigo towards the creation
of a Chinese Precinct for the city. The Chinese
story is an important part of Bendigo’s gold
rush history and the redevelopment of the
precinct will help the city celebrate and tell
this important story.
The A$4.4 million Bendigo Chinese Precinct
project will develop a 3800sq m cultural events
space in Bendigo’s CBD and will involve the
development of a concourse, tree planting, new
street lighting and installation of street
furniture. Partial decking of Bendigo Creek will

be undertaken to integrate the existing Chinese
gardens and the proposed part-damming of the
creek will create a larger and more ceremonial
body of water.
Predictions estimate the Bendigo Chinese
Precinct would attract up to 40,000 people each
year by 2014, create an estimated 31 jobs and
boost the local economy by about $2.3 million.

2007 Rates,
No Fuel Surcharge

Sunlover Reef Cruises points out that it
is operating daily 10am departures from
Cairns Reef Terminal at 2007 rates of
A$175 per adult and A$60 per child
(2A2C family packages A$410), with no
fuel surcharge.
It offers a full day of outer Barrier Reef
cruising to a pontoon located at Moore
Reef off Cairns. Guests enjoy educational
experiences, sea walker platform helmet
dive and scuba dive options. The other
must-do inclusions include touch tank,
glass bottomed boat tours and semi
submersible vessel tours.

Hamilton Island Bonus
on Fantasea Cruise

Fantasea Adventure Cruising has added two
nights on Hamilton Island at no extra charge
to its four night MV Fantasea Ammari cruise
of the Whitsundays to create a seven-day
cruise-and-stay package.
The 60-metre cruising catamaran departs
Hamilton Island on varying itineraries which
include visits to Whitehaven Beach, Blue Pearl
Bay off Hayman Island, Whitsunday Island and
Fantasea’s Reefworld ‘floating pontoon’ on the
outer Great Barrier Reef.
All cabins on the boutique cruise ship, which
accommodates 64 passengers and 23 crew, are
air conditioned with ensuite bathroom, flat
screen TV and bar fridge.
Other Ammari features include a swimming
pool, day spa and hair and beauty salon,
gymnasium equipment, boutique, Sun Deck
Bar, and a DVD and book library. Tariffs
include all on-board meals and watersport
activities.
Accommodation on Hamilton Island post-
cruise is at the recently refurbished four-star
Reefview Hotel. Cost is A$2,460pp. The
package is valid for bookings made by 31OCT
and is valid for travel until 12DEC08.
For more information go to
www.fantaseammari.com
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Where Else Would You Find Wally?
Rugby League legend Wally Lewis will join
Tourism Queensland to promote holidays as
part of the Queensland Government’s
A$675,000 tourism marketing for the 2008
Rugby League World Cup 25OCT-22NOV08.
The ‘Where else would you find Wally?’
campaign will encourage over 200,000 people
going to games in Brisbane, Gold Coast,
Townsville and Rockhampton to stay longer
and visit other Queensland tourism
destinations.
The organisers expect around 8,000
international guests.

Finders Keepers Superpit Tour
A new tour of Australia’s largest gold
producing mine, the Super Pit, is a must on
your clients’ Kalgoorlie-Boulder visit. They
can feel what it’s like to be a miner and throw
on the provided hi-visibility vest, hard hat and
a pair of safety glasses before being visitor
inducted to the KCGM Super Pit and view first
hand the mining and milling operations from
the safety of the Finders Keepers 4x4 Safari
truck. www.superpittour.com

SOUTH PACIFIC

Blue Lagoon Accelerates Incentive
Blue Lagoon Cruises is offering its
accredited agents an easy opportunity to
earn a free cruise for themselves and
their partners in double quick time.
While accredited agents normally earn
one point for every Blue Lagoon Cruises
product booking made – with 10 points
earning them the free cruise - the
boutique cruise specialist has announced
it will offer ‘double points’ for every
booking made for travel SEP-OCT08.
The ‘double point’ bonus also applies to
accredited wholesale consultants who
stand to win a cruise after securing 20
bookings.

Blue Lagoon’s Melanie Secker says
industry staff should remember the
company’s accreditation program is
much more than just a scheme to score a
free cruise.
“Our accreditation program has been
designed to readily provide agents with
everything they need to know to
effectively sell Blue Lagoon Cruises,”
she said.
Other benefits, she said, include access
to a special NZD50* per person per day
agents’ famil meal rate which is all
agents pay for all meals onboard during
any formally recognised famil program.

Agents simply log on to www.bluelagooncruises.com/
AgentsArea and register their name and agency details.
They then access a series of six modules, followed by a
question and answer section.
Agents complete each module’s Q&A section separately
and these are then reviewed by Blue Lagoon Cruises’ Fiji
sales office.  Agents need to successfully answer 75% of
all questions to achieve accreditation.
For further information please contact Blue Lagoon Cruises
via email on info@blc.com.fj.
*Conditions apply. Please note the special AUD50 agents’
rate includes breakfast, morning tea, lunch, afternoon tea
and dinner and all cruise activities. Beverages, other than
tea and coffee, are not included. A daily per person fuel
surcharge of FJD25.00 also applies.

New Caledonia will

feature at the Food Show

in Auckland at the end of

this week. Gabriel Gaté -

French-born, Melbourne-

based chef extraordinaire,

who trained in some of

the best modern

restaurants in France

before migrating to

Australia, now

freelances as a chef,

author and presenter. An

accomplished food and

cookery communicator,

he will share his secrets

on stage.

Talk of Raro Cruise Port
Cook Islands Ports Chairman Sam Crocombe is
pushing for the construction of a new deep water
port at Nikao opposite the site of the present
Parliament. It seems further development of
Avatiu Port is constrained by a number of factors
whereas Nikao would be ideal, albeit at a cost of
up to $100 million.
A concept plan has been developed for a basin
12 metres deep with berthing for both cruise ships
and container vessels. The port area, with two
entrances, would be on top of compacted
excavated material. The port will sit out in the
lagoon and have a causeway around 100 metres
long connecting it to the shore.
Crocombe believes a fortnightly cruise ship visit
would annually pump $20 million into the Cooks
economy.

http://www.trainingmodules.travel
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Vanuatu Gains World Heritage Site
UNESCO has granted World Heritage status
to Chief Roi Mata’s Domain, an historic and
culturally significant site in Vanuatu.
The site embraces a mass grave of the 17th
Century chief and more than 50 members of
his community, along with the Chief ’s
residence, at Mangaas on Efate Island, and his
death chamber cave of Fels, on Lelepa Island.
Management and protection of Chief Roi
Mata’s Domain will be an ongoing priority for
the Vanuatu National Museum and Cultural
Centre, and a cultural heritage tourism
business, entirely owned and managed by the
community, now guides visitors around the
Chief’s Domain.

Stay Pay Extension at Yasawa
Yasawa Island Resort & Spa has extended its
current Stay 3 / Pay 2 offer for sales to 04AUG,
for travel 20JUL to 15DEC08 and 11JAN to
31MAR09, with Blockout Dates 16DEC08 to
10JAN09.

Norfolk Island Golf Tournament
Norfolk Island hosts an international amateur
team golf tournament, the Governor’s Cup 16-
23NOV, and 7-night packages are available
from $2,299pp representing great value for
golfers and partners, players or not.
During the week-long Governor’s Cup, teams
of two compete for a generous prize pool of
A$10,000.  Either mixed or single sex teams
are accepted for entry, enabling couples to
participate in the tournament together during
their holiday.
Golf is not the only activity on the agenda for
the week. Also included are social events such
as a Governor’s cocktail welcome happy hour

and buffet dinner, sunset cliff-top fish fry,
Governor’s gala dinner and sponsors’
presentation.
The Governor’s Cup holiday package includes
return airfares, accommodation, car hire (petrol
& car insurance extra), breakfast daily, half day
orientation tour, Governor’s Cup green fees and
competition entry fee, Governor’s Cocktail
Welcome Happy Hour and Buffet dinner,
Sunset cliff-top fish fry, Governor’s Gala
Dinner and Sponsors Presentation, meet and
greet at NLK airport, ‘A Walk In the Wild’ visit
and miniature golf. Call 0800 0088 10 or email
samantha@travelcentre.nf

ASIA

Samui’s Stylish New Terminal
A spacious new terminal and an associated
shopping street at Bangkok Airways-owned
Samui Airport have been officially opened.
Four times bigger than its predecessor, the new
building is capable of handling 16,000
passengers per day, or six million per year. As
the Chieng Fa travel journal puts it: “When it
first opened more than 20 years ago, the Samui
Airport received a lot of attention for it’s “un-
airport” style architecture. The open-air
terminal buildings were totally unlike anything
ever seen in this part of the world…. Actually,
they pretty much built a whole new airport
terminal complex south of the original terminal
buildings. The new complex is a bit more
sophisticated than the original grass-roofed
huts, but many of the original design concepts
are still there. The departure gates are still

open-air pavilions, connected by covered
walkways. You’re still whisked to and from the
plane in open-sided trams. And, if you’re flying
on Bangkok Airways, there’s still a
complementary snack bar.
“The old airport had almost nothing in the way
of shopping or restaurants, but now they’re
preparing to rectify that in a big way. “Samui
Park Avenue”, as it’s being called, is a full scale
shopping arcade, with several restaurants as
well as name brand shops like Jim Thompson
and Harnn & Thann. The arcade is sited
between the check-in hall and the entrance to
the departure lounges, so anyone departing
Samui will get a chance to stroll through it.
Even if you’re not flying out of the airport, a
visit to the new shopping arcade might be
interesting.”

Changi’s Future Plans

Bangkok Airways has announced the

suspension of flights from Bangkok to

Shenzhen from 15AUG and from Bangkok

to Fukuoka from 01OCT. The carrier has

also opted to reduce its schedule between

Bangkok and Hiroshima from 01OCT.

Singapore’s Prime Minister told guests at the
official opening of the Changi Airport’s third
terminal that planning had started on a fourth
terminal.  He said it will not be needed for many
more years but forward planning would ensure
that Changi could keep its leadership position.

announce plans to corporatise the airport.
 Changi handled 37 million passengers last
year, making it the world’s sixth busiest airport
for international traffic.
Its half-year passenger traffic was up 5.4% to
18.7 million travellers, with low cost traffic a
key driver of growth.Mr Lee also said his Government would soon

Conrad Maldives Rangali Island
World Journeys says the Conrad Maldives
Rangali Island has launched several
enhancements. The hotel team now includes a
dedicated yoga instructor, plus a hairdresser
skilled in traditional Indonesian scalp massage,
and its Over Water Spa has launched its own
Dorissima Colour Therapy Rituals.
The property was named The Indian Ocean’s
Leading Hotel at the 2008 World Travel Awards.
Stay 7 / Pay 6 night deals are available on Spa
Water Villa packages until 23DEC08, subject
to availability.  Contact World Journeys.
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THE AMERICAS

Japanese Opt for Short, Domestic Trips
An increasing number of Japanese people are
planning trips to nearby domestic tourist
destinations this summer, avoiding relatively
expensive overseas travel due to increased
airfares and fuel surcharges, according to
newspaper Yomiuri Shimbun.
JTB Corp. reports that tours to Tokyo Disney
Resort, using expressway buses or Shinkansen
trains, have increased by 22% this summer and
a newly-opened hotel there is almost fully
booked through the end of August.
The paper also reports that in Karuizawamachi
and the Kinugawa hot spring resort,

reservations are up by 15% over the same
period last year, while resort bookings in Atami
and Nikko have grown by 13% and 6%
respectively.
Domestic trips have regained popularity
because more people are avoiding overseas
travel that involves expensive fuel surcharges,
a JTB spokesman was quoted as saying.
Nippon Travel Agency Co. says reservations
for overseas trips for the JUL-SEP period have
decreased 15% this year, but the number of
domestic bookings for the same period has
risen by 11% from last year.

Ballooning Over Central Park
Visitors to New York City can now view the
Big Apple from a basket suspended beneath a
helium-filled balloon. Operating in Central
Park for the next month, the 45ft-diameter
Aeroballoon operation offers ten-minute
tethered flights 30 storeys in the air for US$25.
The attraction marks the 150th anniversary of
the “Greensward” plan that resulted in the
famous 843-acre park.

A First Nations Experience
Vancouver’s Takaya Tours offers visitors an
active outdoor experience with a First Nations
focus. Join guides from the Coast Salish nation
on a unique two-hour canoe adventure up
Indian Arm. They paddle a 13-metre cedar
canoe while First Nations guides sing
traditional songs, tell stories and point out
ancient village sites. Cost is C$55.
www.takayatours.com

According to recent figures from the

U.S. Off ice of Travel and Tourism

Industries, overseas travel to California

surpassed the

five million

mark for the

f i r s t - t i m e

since 9/11.

Culinary Tours of Seattle
Gray Line of Seattle is offering eight culinary
tours of the city this summer. Ideal as a value-
adder for those taking an Alaska cruise from
Seattle, each tour features a visit with a chef
from a popular local restaurant. The chef will
greet participants at the Sheraton Seattle Hotel
and accompany them to a market to shop for
the day’s ingredients. Markets will include the
historic Pike Place Market, farmers markets
and the Uwajimaya Asian Marketplace. The
group will then return to the chef’s restaurant
for a cooking demonstration on a specialty dish.
Guests get the recipe to take home.
The four-hour tours are US$100pp and begin
at 1 p.m. graylineofseattle.com.

AFRICA / MID EAST

Christmas in Mexico
World Journeys says Mexico’s Sea of
Cortes is an ideal Christmas destination,
and exploring it by small ship allows
access to beautiful white-sand beaches,
remote coves and uninhabited islands.
Cruise West’s 8-day Whales & Wildlife
cruise from Cabo San Lucas departs
20DEC08 for a Christmas at sea (from
US$2999pp share twin); and 27DEC08
for New Years (from US$2599pp share
twin).  Aside from the azure seas and
marine wildlife, the itinerary offers
authentic Mexico – quaint old mission
towns, history, culture and special holiday
celebrations.
Early booking discounts are available for
Christmas/New Year 2009.  Contact
World Journeys.

Peregrine Back to Lebanon
With the situation starting to normalise in
Lebanon, Peregrine has made the decision to
recommence its Small Group Tours in
Lebanon.
The 17-day Crusader Trails, which travels to
Jordan, Syria and Lebanon, and the Syria and
Lebanon Discovery will start operating again
from 07NOV08.

Dubai Hotel Bargains

Hotels in Dubai have slashed room rates by an
average 50 to 60% to attract more guests in
the low summer season as occupancy has
slumped and new properties have created more
competition.
Rising cost of air travel and global inflation
have affected visitor numbers this year,
industry sources told Gulf News.  With more
hotels being built in Dubai and Abu Dhabi, the
industry is also seeing increased competition
for guests.
Dubai had 452 hotels and apartments in 2007
and the number grew to 475 at the end of March
this year, according to Dubai’s Department of
Tourism and Commerce Marketing (DTCM).
The city has more than 65,000 hotel rooms.
Abu Dhabi aims to more than double its
number of hotel rooms to 25,000 by 2015.

Page 7
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Desert Rhino Camp
Wilderness Safaris’ Desert Rhino Camp in
Namibia has undergone a deserved rebuild. The
camp retains the same location and character
but the rooms and main area have undergone
major improvements.
World Journeys says that Desert Rhino Camp
has lost none of its charm or intimate feel and
recommends a three-night stay to truly
experience all the area has to offer.
Call 09-360 7311.

EUROPE

Paris the Highlight at French Travel Workshops
It has become a must-attend event for
Australia’s premier travel professionals and
now New Zealand agents have the chance to
join the party.
The biennial French Travel Workshops,
sponsored by French national tourism arm
Maison de la France and co-hosted with Qantas
and Air France, are coming to Auckland for
the first time.
Consultants will be able to mingle with the 50
exhibitors flying in from France plus local
wholesalers and GSAs.
These exhibitors represent the crème de la
crème of French travel: leading
accommodation agencies, airlines, car rental
companies, major cities and regions, ski
resorts, inbound tour operators, train travel
specialists and others.
A worldly stage of cosmopolitan culture, Paris–
Ile de France is this year’s workshop highlight.
More than 20 exhibitors are due to attend,
providing the local industry with fresh insights

about travel in this fast-changing city: boutique
accommodation, niche tour groups, daring new
events and openings, and much more. Don’t
miss the Paris–Ile de France seminar, presented
at each workshop venue.

All accredited travel
professionals to the
Auckland event will
receive a bottle of
French champagne,
and be invited to enter
a draw to win a trip to
France, and there will
be a host of giveaways
and prizes.
The French Travel
Workshops are being
held 10am-12.30pm on
12SEP at Auckland’s
Hyatt Regency Hotel.

Be sure to mark the date in your diary and
watch out for the official invitation.

Add Value to Youth Sales with Contiki’s Gap Year Program
Contiki has launched its new 2009 Gap Year
Exclusives program featuring three itineraries,
including new options in the Greek Islands,
all tailored for school-leavers heading to work
in the UK, particularly those working in
schools.
Whether your clients are looking for a
Camping Tour or a Concept Tour, all Gap trips
are timed to take advantage of the mid-year
school breaks starting in JUL09.
For 2009, Contiki is offering some exclusives
to Gappies, including a free night at the Royal
National Hotel in London, pre or post-tour, as
well as new Greek Island Cruising options,
giving clients the chance to cruise in style
while visiting all the hotspots of the Greek
Islands.
Tony Laskey, general manager of Contiki NZ
said, “Gap Years are becoming so popular that

they are essentially a rite of passage, with
hundreds of young Kiwi school leavers heading
overseas each year to enjoy all the fantastic
sights and sounds that Europe and the UK have
to offer.
“Contiki’s Gap Year Exclusives offer
consultants a fantastic opportunity to capitalise
on the sale of an overseas airfare to a school-
leaver. With many young people unsure about
where they want to go, who to travel with, how
to get around and more when planning their
Gap Year, a Contiki Gap Year Exclusive tour
offers them the perfect option for seeing Europe
safely with a whole group of other Gappies, all
at an unbeatable price.”
For details including full itineraries, pricing
and departure dates – request a brochure
from contiki@contiki.co.nz or
www.brochurenet.co.nz

AVIATIONThe Parthenon on the

Athens Acropolis will

undergo restoration

work from 2009 that

will see its western

facade obscured by

scaffolding for three

years. The work will

mainly be focused on

repairing damage

caused by the Greek

uprising against

Ottoman rule in 1821,

when the facade was

damaged by around

700 bullet holes.

The Emirates Up the Ante
The United Arab Emirates ambition to become the world’s
aviation hub is one step closer. Etihad Airways yesterday
announced it will launch a non-stop daily service between
Melbourne and Abu Dhabi from March next year.   Melbourne
is the third Australian city to service Etihad’s flights, following
Sydney and Brisbane.
Just days ago, Emirates Airline said it will launch a third daily
Melbourne-Dubai service from 03FEB09, a non-stop flight
utilising a three-class A340-500 aircraft.

Hot on the heels of its decision to fly to Tashkent, Korean

Air is now adding another new destination. Effective

25SEP, KE will fly a B747-400 from Incheon to Tel Aviv

on Tue, Thu and Sat.   Fares will be released shortly.
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Jetstar Boss to Head Qantas
The Qantas Board has moved ahead of
expectation and named Jetstar CEO Alan Joyce
as the group’s new chief executive.
It had been widely expected that longtime CEO
Geoff Dixon would be retiring next February
but the board has decided Mr Joyce is to
become chief executive designate straight away
and he will now work alongside Geoff Dixon
until he retires after the company’s annual
general meeting in November. Dixon will
remain available to Qantas on a consulting
basis until 31MAR09.
Dublin-born 42-year-old Alan Joyce has had
20 years in the airline business, having led the
Network Planning, Schedules Planning and
Network Strategy functions at Qantas and
Ansett. Prior to this he spent a number of years
with Aer Lingus in a variety of roles. He has
been Jetstar CEO since 2003.

Focus on Oxygen Tank
Despite early speculation that the 3m
hole in the Qantas jumbo had been
caused by corrosion or a bomb, it now
appears that aviation safety authorities
are homing in on the possibility of an
exploding oxygen cylinder. The tanks
are fitted in the affected area on B747-
400s and provide back-up emergency
oxygen to the flight deck. One tank was
found to be missing when the plane
landed and there are reports that
fragments were found in passenger
baggage and elsewhere in the hold.
The explosion may also have affected
the oxygen supply systems to the
passenger cabins.

Aviation Activity Flattens; LCCs Gain
The world’s airlines are scheduled to operate just
1% more flights for JUL08 compared with the same
month last year. According to the latest statistics
from OAG, this represents an additional 34,800
flights. Capacity for July is up by 3% year on year.
The total number of flights scheduled to operate
worldwide this month is 2.64 million, offering 318.3
million seats to travelers around the globe.  Within
this global figure of all scheduled passenger flight
operations, the low cost sector accounts for 459,000
flights (17%) and 68.3 million seats (21%).
 Frequencies and capacity in the low cost sector are
both showing 13% growth for JUL08 vs JUL07.
Within the US, domestic activity has dropped 2%
overall, or 21,500 fewer flights this month, resulting
in 818,000 fewer seats. This is despite increases in
low cost frequencies and capacity within the US of
4% and 3% respectively.
Figures for Europe and Asia Pacific indicate these
regions are faring better at present, with intra-
Europe and intra-Asia Pacific figures both showing
a 3% increase in the number of flights (up by 18,268
and 15,975 respectively) and a 4% rise in capacity
of 3.03 million and 3.07 million more seats year on
year.

Southwest Riding High
Southwest Airlines is on track to become the busiest
carrier at LAX and at three of the four regional
airports in Southern California as high fuel prices
force its main competitors to cut flights.
Crediting fuel hedging, capacity reductions by
competitors and fare increases, Southwest has
overcome a difficult cost environment to post
second-quarter net income of US$321 million, up
15.5% on the same quarter a year ago and in sharp
contrast to US competitors who all reported big
losses.

Dubya Urged to Act
Bob Crandall, the former
chairman and chief executive at
American Airlines and Kevin
Mitchell of the Business Travel
Coalition in the US have written
an open letter to President Bush
asking him to address the
“deepening energy crisis” by
adopting a comprehensive energy
policy, rather than simply putting
an end to oil speculation. The
letter has already attracted more
than 130 supportive signatures
from other industry leaders.

CX Fuel Surcharge from 01AUG
Cathay Pacific Airways has been
granted approval by HK
authorities for an increase in fuel
surcharges, for a two-month
period effective 01AUG08, to
NZ$40 for short-haul services in
South and North East Asia and
NZ$158 for long-haul services.
The current surcharges are
NZ$29.50 for short-haul services
and NZ$123 for long-haul
services. Even with the latest
increase, the airline estimates that
surcharges cover less than half of
the increased cost of fuel.

Air New Zealand, which has

already raised its fares four

times this year due to rising

fuel prices, may need to

hike them again, according

to CEO Rob Fyfe.

Carrying Unaccompanied Minors
Qantas was somewhat unfairly criticized last week for
its policy on the carriage of unaccompanied minors.
A woman had used the internet to book her 14-year-old
son and two-year-old daughter on a Qantas flight from
Christchurch to Queenstown and complained to the
media when the airline refused to accept the little girl
for carriage.
The mother assumed that because she was required to
pay an adult fare for her son, he would be treated as an
adult by the airline.
WriteMark, local arbiters of and consultants on plain
English, jumped on the bandwagon and laid into Qantas
for not making it clear on its website that an
unaccompanied minor could not accompany another
unaccompanied minor.
The Qantas website clearly states “If a child is travelling
without the supervision of a parent or guardian who is
fifteen years or older they are classified as an
unaccompanied minor. To make a booking for an
unaccompanied minor contact your local Qantas Office.
Bookings cannot be made online. Note: A booking fee
may apply.”
It also says that “Children under 5 must be accompanied
by a person 15 years or over who is an immediate family
member or who has written permission from the child’s
parent or guardian” and “Children aged between 12 and
15 years can travel as Unaccompanied Minors only at
the request of their parent or guardian. If no request is
made, there will be no special arrangements.”

Low cost carrier Indonesian AirAsia has been

ordered by Indonesia’s Director General of Civil

Aviation to begin assigning seat numbers on

boarding passes. Balidiscovery.com reports the

official says the pre-assignment of seats is

needed to help identify passengers in the event

of an air accident.
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White Knight Two Rollout
Virgin Galactic’s Sir Richard Branson and American
aerospace designer Burt Rutan are due to roll out their
new White Knight Two mothership today (US time) at
their Mojave Desert headquarters.
Designed to air launch the rocket-powered
SpaceShipTwo at 50,000 feet, the mothership is believed
to feature a 40-metre wingspan and twin fuselages,
between which the spacecraft will be slung.
White Knight Two is expected to be flight tested in
September.
SpaceShipTwo is being produced in secret and is said
to be about 70% completed. It is expected to carry six
passengers and two pilots to the edge of space for fine-
minutes of weightless flight before gliding back to base.

CRUISING

Indonesians Still Banned
from Europe’s Skies

The European Union is to maintain its ban on all
Indonesian airlines flying into its airspace because of
safety concerns.
The European Commission’s Air Safety Committee
unanimously turned down a request by three Indonesian
airlines, including Garuda Indonesia, to be the first in a
“fast-track” plan to be removed from the regional
grouping’s blacklist.
The decision means all 51 Indonesian airlines remain
banned from EU airspace.
In its statement, the EC committee said Garuda and
domestic carriers Mandala and Airfast were found to
have improved safety standards but could not be
confirmed as safe enough for EU skies. Despite
significant efforts to improve safety standards,
“Indonesian authorities have still not developed and
implemented an efficient oversight program on any of
the carriers under their regulatory control,” it said.

New Destinations
for Orion for 2009

Orion Expedition Cruises’ latest 30-page
brochure, just released, features new
itineraries for 2009, including  Orion’s Spice
Islands, Gulf of Siam and Vietnam Explorer
voyages to Asia, plus a Forgotten Islands
itinerary and expeditions to New Zealand
and the remote World Heritage-listed Sub
Antarctic islands.
The Antarctic continent remains a strong
Orion drawcard for adventurers lured by the
once-in-a-lifetime opportunity to visit the
historic Antarctic explorer bases of
Mawson, Scott and Shackleton.
Those seeking warmer climes and a short
break can cruise the Great Barrier Reef, and
Orion’s voyages also include explorations
of favourite areas like Arnhem Land, The
Kimberley, Papua New Guinea and
Melanesia.
Download the new brochure at
www.orionexpeditions.com/brochure/
ebrochure
or email:  info@orioncruises.com.au for a
copy.

RCI’s My Time Dining Explained
My Time Dining is a new dining option
available onboard select Royal Caribbean
International ships and sailings, for a limited
time. The new option is designed to give
guests greater freedom and flexibility.
They can choose when they dine and who
they dine with, any day of their cruise
vacation.
They can choose to dine in the ship’s Main
Dining Room between 6pm and 9:30pm
each evening and can decide on a daily basis
what for them. For convenience, RCI
accepts reservations once the guests are
onboard the ship.
My Time Dining offers the same menu and
service as traditional seating. Guests must
pre-pay gratuities to participate - this

head waiter and stateroom attendant.
Guests will not receive a table assignment
or permanent table mates, and will have the
ability to request a certain waiter (subject
to availability).
My Time Dining waiters share their
gratuities amongst each other and guests are
free to reward their waiter with an extra tip
for providing excellent service.
Guests are seated with the party they arrive
with; they can request to be seated with
other guests or alone, and to provide them
with a smooth, non-disruptive meal, once
dinner service begins for their table, no
additional guests will be seated.
For details of which RCI ships are offering
My Time Dining and when, call Cruise
Vacations on 09-302 3388.includes tips for your waiter, assistant waiter,

World Journeys reports that Viking River
Cruises has once again been recognized by
readers of Travel + Leisure as one of the
“Top 10 Small Ship Cruise Lines” in the
magazine’s annual “World’s Best” awards.
“This is the fourth time Viking River Cruises
has appeared on this prestigious list—and
we are delighted to be the highest-ranked
dedicated river cruising company in the
Small Ship category,” says Torstein Hagen,
founder and chairman of Viking River
Cruises. “We are also the highest-rated river
cruise line, ranked above Uniworld, Peter
Deilmann, Avalon and Amadeus.”

recognized in National Geographic’s “The
10 Best of Everything; The Ultimate Guide
for Travelers”, earning fourth place on the
list for its ‘Imperial Jewels of China’
itinerary on the Yangtze. Viking River
Cruises was ahead of Crystal Cruises,
Seabourn Cruise Line, Windstar Cruises,
Silversea Cruises and Radisson Seven Seas.
Call World Journeys on 09-360 7311 or
info@worldjourneys.co.nzViking River Cruises was also recently

Top Ranking River Cruises

Tauck Reduces
Single Supplement

Adventure World, sole NZ GSA for
Tauck World Discovery, says Tauck
is reducing its single supplement on
28 departures across ten 10 ocean
and river cruises in Europe in 2009.
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JUST CRUISING ....

Alaska  Cruises   from $1099*

Alaska Cruise Tours   from US$1249*

Grand Asia Cruises   from US$1299*

Europe Cruises   from US$1149*

Mexico Cruise   from US$799*

THIS WEEK’S 5-DAY FLASH SPECIALS

Tel: 09-444 2298

Fax:09-442 4228

CLICK HERE

FOR WEBSITECLICK HERE TO VIEW OUR NEW-LOOK WEBSITE

* plus applicable fuel supplement

FLY-CRUISE VANCOUVER TO AUCKLAND

MS VOLENDAM

Fly Air New Zealand to Vancouver and
cruise back to Auckland on ms Volendam

departing 21SEP08
via...  Seattle, Los Angeles, Honolulu, Hilo,

Lahaina, Pago Pago, Apia, Suva, Port Vila,

Ile des Pins, Noumea, Bay of Islands,

Tauranga, Napier and Wellington

From only NZ$7823*
*per person twin share based on a oneway economy class

airfare plus a Category K Inside Stateroom, 21SEP08 sailing

CLICK HERE FOR THE FLYER
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Cruising Historic Atlantic Shores
World Journeys has a new cruise exploring America’s Atlantic coastline from Halifax to Palm
Beach, with a focus on history, from colonial era to present day.
The itinerary includes Portland; Newport, Rhode Island; Annapolis, Maryland; colonial
Williamsburg; Charleston, South Carolina; and Savannah, Georgia, all in the bright, crisp days
of autumn with its picturesque “fall foliage”.

ACCOMMODATION

This 11-night cruise departs
Halifax 28SEP09 aboard the
luxury all-suite 100-guest
Clelia II, and is priced from
NZ$9,575pp share twin,
including all meals and open
bar onboard, a full program of
excursions, welcome and
farewell Captain’s receptions,
onboard physician, baggage
handling, port taxes, and
gratuities to porters, guides
and drivers.  Airfares are
additional.
Contact World Journeys.

Lake Okareka Lodge Showcased to the Wealthy
Rotorua’s Lake Okareka Lodge has made this
year’s list of the world’s Top 101 Hotel and
Resort Suites. The list is presented annually
by Elite Traveler magazine, which has a
worldwide distribution aboard private jets and
mega-yachts, with a readership of over 575,000
readers per issue in more than 100 countries.
Its readers are wealthy and influential, with an
average household income of US$5.3 million.
The magazine’s top ‘101 Top Suites’ list was
compiled by the editors of Elite Traveler and a
panel of celebrity readers, including Barry
Manilow, Lindsay Davenport and Sean’Puff
Daddy’ Combs.
Lake Okareka Lodge accommodates a
maximum of nine guests and they get exclusive
use of the whole lodge complex, as bookings
are limited to a single party at any one time.

Guests have 24-hour concierge and butler
service and a personal chef to cater for
individual dining preferences. They can arrive
by road, or fly direct to the lodge by helicopter
or floatplane in complete privacy.

http://www.francistravelmarketing.co.nz
http://www.francistravelmarketing.co.nz
http://www.francistravelmarketing.co.nz
http://francistravelmarketing.cruisefactory.net/pdf/149018/Fly%20CRUISE%20VANCOUVER%20-%20AUCKLAND%202008.pdf?PHPSESSID=b135653411a3c21c2af832000d037edd
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Makeover for Palmie’s Coachman
Hotel Coachman Palmerston North has embarked on a full
refurbishment programme with the aim of positioning itself
as Manawatu’s four-star boutique hotel, motel and
conference destination.
The 72-room hotel and motel complex has 11 deluxe hotel
rooms which have been completely refurbished in a
boutique style - all with LCD screens, queen beds, sofas
and their own individual signature.
The 30 standard hotel rooms have received a soft refurb
with new carpet, bedding and matching accents. LCD
screens will shortly be installed and their bathrooms fully
refurbished.
The 28 motel rooms are currently receiving a full revamp.
The public areas have also undergone a stylish
transformation and the property’s La Patio Cafe & Bar,
one of the most popular restaurants in the city, has also
been refreshed
Recent additions to the complex and completing the range
of services at Hotel Coachman are Silver Scissors
hairdresser and Pania Ryan Beauty Retreat.

Jet Park Hotel Celebrates
Undeterred by the weekend’s big storm, Auckland Airport’s Jet Park
Hotel & Convention Centre hosted a big celebration to mark both the
official opening of its new 42-room South Wing and its 10th Birthday.
Staged in a big marquee and later in the hotel’s restaurant and bar, the
party featured entertainment from the Vodaphone Warriors official
drummers, Polynesian dancers, the Yandell Sisters and Ray Woolf,
accompanied by some of the country’s best session musicians, and MC’d
by Ops Manager Sebastian Herrmann.
The hotel GM, Gary Kenny and owner Liz Herrmann told the gathering
how the hotel had grown from being the Jet Inn Motel to the city’s only
privately-owned four star hotel with 170 rooms and one that ran
consistently close to capacity, thanks to a loyal customer base of repeat
guests. Mrs Herrmann thanked the builders, contractors and suppliers
for finishing the latest addition to the hotel to such a high standard and
also thanked her
daughter Sonja, who
was responsible for
creating the artworks
hung throughout the
hotel.
Guests were then
invited to tour the new
wing before being
hosting at a lavishly
catered luncheon.

Golden Chain for Vanuatu
Australia’s largest accommodation group, Golden Chain Motor Inns, has
expanded to include Vanuatu.
The group has now added the Kaiviti Village Motel in Port Vila to its chain.
The 37-room property specialises in corporate travellers to Vanuatu, and its
three-storey Colonial style buildings include nine two-bedroom two-storey
apartments. The property features a large swimming pool, and a small bar/
snack bar which serves breakfasts and light snacks.
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GREEN MATTERS INDUSTRY

Emirates Airs
New Environment Programme

On the eve of taking delivery of its first eco-
efficient Airbus A380, Emirates has unveiled a
series of new initiatives to further improve the
environmental performance of its operations
worldwide.
The programme, branded Emvironment,
includes the adoption of a new environmental
policy for the Emirates Group; a global staff
awareness campaign; and internal goals to
reduce energy consumption and waste, as well
as increase recycling and training.
Emirates has also launched a new section on its
website that features information on the Group’s
management of environmental issues.
www.emirates.com/english/about/environment
outlines Emirates’ environmental policies; the
eco-efficiency of the A380 and wider fleet; the
airline’s conservation-based resort projects;
efforts currently in practice across the Group;
and information on flight operations that
positively impact fuel and emission reduction.

TMS Links into Web 2.0 Strategy
TMS Asia-Pacific CEO, Gary Marshall has
described ever-evolving Web 2.0 technology
as progressively now becoming one of the
most important tools in the hospitality and
recruitment specialist’s overall global
marketing toolbox.
Speaking at the company’s 14th annual
conference held at Club Med Lindeman
Island last week, Mr Marshall said that
ongoing advances in Web 2.0 technology –
specifically in the area of online social
network services and communities – were
acting as the catalyst for a major shift in the
company’s overall global marketing strategy.
“Online social network services are already
providing us with huge opportunities to
create key connections with potential
customers and candidates right around the
globe,” Mr Marshall said.

more of the people we needed to reach in our
specialist sector were also using online social
network services and communities.
 “This is very much the case with those
candidates falling into the ‘Gen Y’
demographic which is light years ahead of
the rest of us in embracing this technology.”
Mr Marshall said a prime example of the
power and reach of the technology was the
XING.com global business network which he
said connects more than six million business
professionals in 16 languages every day.
“Keeping pace with the ever-evolving nature
of the technology and the options it provides
us has fast become an everyday part of our
overall business operation.”
“We see Web 2.0 technology playing a major
role for future growth for TMS as the global
hospitality and tourism sector continues to
expand.”“We very quickly realised that progressively

Classified  Advertising
TravelMemo’s Classified Ad service

offers placement of a 75-word ad in two

consecutive issues, for just $50+GST.

Email classifieds@travelmemo.co.nz

LATE BREAK

TO GET YOUR OWN FREE SUBSCRIPTION

 visit   www.travelmemo.co.nz

Best Western Gathers 180-strong
Best Western Australasia launches its national
Annual Convention in Auckland next week with
an expected 180 guests attending.
Commencing 04AUG in the SKY CITY Auckland
Convention Centre, the conference includes many
special guest speakers, including a world-famous
surprise guest whose name will be released closer
to the event.
The conference focuses on ‘I Care’, a brand-new
customer care system designed to revolutionise
customer service in Best Western hotels globally.

The Canada Pension Plan Investment Board

and its New Zealand subsidiary have made a

statement of claim against Auckland

International Airport in the High Court.

The claim relates to the airport’s request for

reimbursement of $6.26 million incurred when

responding to CPPIB’s partial takeover offer,

and the airport’s refusal to release CPPIB from

a confidentiality agreement which prohibits

CPPIB from trading in the airport’s shares. The

airport said it would vigorously defend the

claims.

Aussie movie maker Baz Luhrmann has

directed the latest TV ad for Tourism

Australia. The director of the anticipated

epic, Australia, starring Nicole Kidman and

Hugh Jackman, reportedly set at least part

of the commercial in The Kimberley,

where the movie was shot, and full details

of the ad campaign are due to be revealed

today by Tourism Australia.


