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Let your clients explore the North Island on a Kirra 
Tours 6 Day Northern Explorer tour. Luxury coach 
travel, quality accommodation and great value!
NEW ZEALAND COACH TOUR EXPERTS!

6 Day NZ Northern Explorer

For further information contact Kirra Tours on 0508 3675 4772
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EUROSTAR

CLICK HERE TO BOOK

LONDON  to PARIS
in 2 hours 15 minutes

For Bookings call

0 8 0 0  8  7  2   4  6  8
0800 TRAIN TRAVEL

✔ Europe’s newest, most luxurious fleet 
✔ Up to 20% more space than average River Cruise

ships 
✔ Private Balcony Suites – 24% larger than average

River Cruise cabins exclusive to Scenic Tours 
✔ Private Butler on Danube Deck
✔ 5 star fine dining, complimentary wine
✔ All tipping & transfers included Valued up to

$1,170* per couple

EUROPE RIVER CRUISING 2009
FLY FREE*•FREE* ASIA STOPOVER

•SAVE UP TO $6,915*
CLICK HERE FOR MORE DETAILS

NEW BROCHURE 

OUT NOW

per couple

*Conditions apply

Roles to Get You Barking!

HELEN CAMBELL
Tel: 09 966 2546 DDI
staff@topdog.co.nz

CLICK HERE : www.topdog.co.nz

Team Leader          TD 1386
Have ‘the stars’ as your client base.
Absolutely unique role!

Senior Consultant          TD 1413
A client base - and a job description - like no other!
Sounds interesting?

Corporate Consultant/Account Manager    TD 1422
SME client base. Experience the best of both worlds!

In a big shake-up of the retail scene, Stella Travel Services has
announced that the Holiday Shoppe brand is to disappear, replaced
by the internationally known Harvey World Travel name.
Stella Travel CEO Keith Stanley graphically showed a gathering
of suppliers how big a global player Stella already was, and hinted
at more big acquisition announcements in the near future.
He said the group’s new owners, CVC, liked Stella’s strategic
direction and had given them clear encouragement to continue to
develop powerful travel brands.
A big spend on research and customer segmentation studies in its
many markets had identified clear positioning for Stella’s retail
brands, including Holiday Shoppe and United Travel, and it was
these results that had persuaded the HS members to make a near-
unanimous decision to change to HWT.           More...p12

Harvey World Travel - The Sequel
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NEW ZEALAND

New Role for TIA’s Fiona Luhrs
The Tourism Industry Association New Zealand (TIA) has
announced that Fiona Luhrs will move from her role as Chief
Executive effective from 11APR08 to focus on TIA projects
relating to the implementation of the industry’s strategy to
become sustainable.
TIA Chairman Norm Thompson says Fiona had a significant
role in the development of the New Zealand Tourism Strategy
2015, along with the Ministry of Tourism and Tourism New
Zealand.  A key principle of the Strategy is that the tourism
sector takes a leading role in protecting and enhancing New
Zealand’s environment.
Mr Thompson said TIA’s role is to make it as easy as possible
for its members to operate their businesses in a way that reduces
carbon emissions and meets visitors’ expectations of a 100%
Pure experience.
“New Zealand’s ability to market itself as a desirable holiday
destination is closely linked to our ability to demonstrate that
the natural environment is used sustainably.  Fiona’s number
one priority is to work with industry, to enable the impacts of
tourism activities on climate change to be minimised.
“We thank Fiona for her dedication to TIA as Chief Executive
during the last three and a half years and look forward to working
with her in her new role.”
Mr Thompson said the search for a new chief executive would
begin immediately.

Hamilton 400 Preparations Begin
Contractors have begun placing 2,096 concrete safety
barriers around the 3.4km street circuit as
preparations build up for the Hamilton 400 motor
racing 18-20APR. The barrier will be topped by a
1.5m debris fence.

Qantas is offering ‘Midweek Red Hot Saver Fares’ for travel
on specified flights on Tuesdays and Wednesdays only.
Fares between AKL and WLG one way are from $59 and
between AKL and CHC one way from $69. These fares are
available for sales until 26APR08 and for travel until
31OCT08. All taxes, levies and surcharges are included.
Travel is on selected services. Refer to your GDS for further
details.

Coasters Wild about Monteith’s
The organisers of Hokitika’s Wildfoods Festival appear to be
paying the price for ditching longtime (12 years) sponsor,
Monteith’s, in favour of Westport’s small West Coast Brewery.
DB Breweries, which owns Monteith’s, is now sponsoring a
small rival festival in Christchurch called ‘Monteith’s Original
Wild Food in the City’. Coasters feel their festival has been
ambush-marketed, especially as the Christchurch event is being
promoted as a closer and more convenient alternative to
Hokitika, but DB defends the use of the word ‘original’ by
pointing out that it has a brew of that name.

Stopping Crime in Rotorua
The Destination Rotorua Tourism Board (DRTB), in
conjunction with Rotorua Police, is introducing a number of
initiatives aimed at reducing tourist crime statistics in the region.
Police have been proactive in ensuring visitors are aware of
personal and property safety by stopping vehicles entering
Rotorua to remind drivers about road safety and handing out
pamphlets. This approach has been well received by visitors.
Individual operators can also have an impact on crime reduction.
Rainbow Springs Nature Park for example employs strategies
to reduce opportunities for crime such as keeping car park
foliage to a minimum.
Possible future initiatives include:
• DRTB to launch a regional campaign to the wider tourism

industry to prevent tourist crime.
• Emailing accommodation providers to advise on issues

and remind them to have crime prevention information
available for their guests.

• Developing a secure central parking facility with a regular
shuttle service.

• Communicating with rental vehicle companies regarding
crime prevention and safety advice that they can give their
customers.

• Promoting the secure storage facilities at the Rotorua
Visitor Centre.

• Providing secure storage facilities at backpacker
accommodation.

• Continuing communications between the police and local
operators regarding suspicious vehicles and/or offenders.

Early Snow at Mt Hutt
Mt Hutt has received an early season snowfall and nzski.com
Head of Marketing at Mt Hutt, James Urquhart, took a break
from season pass sales to test the conditions (pictured).
He says the 10-15cm of snow at Mt Hutt, with a strong coverage
over the Southern Alps, has the town buzzing. Snow this early
is not uncommon for Mt Hutt and the last fall came through
with very cool temps taking the snow level as low as 1300m on
the access road. Fingers are crossed for a great start with a
scheduled opening 14JUN.
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“We want your company....”
FREEPHONE   0800  538-466

Contact Details:

Tel: 09 275 4100

Fax: 09 275 3291

PO Box 53-051

Auckland

International Airport

www.jetpark.co.nz

� Free 24-hour

Airport Transfers

� 24-hour Reception,

Porterage  & Room Service

� Qualmark Four-Star Rating

� Closest hotel to Auckland

International Airport

� Not on flight paths

45 Deluxe Rooms dedicated

to the Corporate Market

�

� Complimentary 14-day

Car Storage

� Te Marora Restaurant &

Indaba Lounge Bar

IN FLIGHT UPDATE :  March 2008

Email : reservations@jetpark.co.nz

Subscribe at www.jetpark.co.nz

We are celebrating our 10
th

 Birthday in June! Keep an eye out for regular

updates and promotional information by visiting our website.  You can click on

the “Join our mailing list” link which on the bottom of each page.

New Hotel Rooms

Scheduled for Late

July Opening

Building work has

progressed well on the

development of a South

Wing comprising of 45

deluxe rooms and work on

the interior aspects has

begun.  These rooms will

be similar to our deluxe

rooms, with upgraded

technological capability for

business travelers,

comfortable modern

furnishings, space to relax,

LCD televisions and all the

usual amenities and facilities

that are included in an

upmarket hotel room.

 These rooms have been

designed for the conference

guest, business traveler, and

those who demand quality.

They are priced at the same

rate as our deluxe rooms in

the Cullinan Wing which were opened in 2004. There will also be a few

apartment suites for long-stay guests.A function to celebrate our 10th birthday

and the wing’s opening will be around August. A “birthday week” will be held for

guests and staff in June– the month in which the hotel actually began operating.

Gift Shop in Hotel Lobby

One of the unique features of Jet Park

Hotel is that throughout our rooms,

public areas, and corridors you will find a

range of original art work.

The art has been sourced from far and

wide and includes traditional African

masks, weaving, beadwork, and sculpture.

The feature “Flying Fish” wall and the

“Wave” in the lobby are installations by

well renowned NZ sculptor, Rex Homan.

You can see Pacific Island Tapa cloth in

some of the corridors, and the deluxe

rooms feature original acrylic on canvas

paintings by a current staff member, Sonja

Herrmann who also did the African Ndebele wall painting in the Indaba

Bar.  Another NZ artist, Peter Barker completed the schools of fish

sculptures in the lobbies linking to the Cullinan Wing.

The gift shop in the hotel lobby has recently been re-stocked with a huge

variety of African art, including a few colonial men sculptures (above) and

beaded wooden sculptures of african ladies.   We also have beautiful

jewellery, framed art, and glass work– an ideal place to buy original gifts!

Our dedicated sales team are out on

the road again visiting you!

So keep an eye out for Lynn Matthews

(Sales & Marketing Manager) and

Elizabeth Gounder (Sales Executive).

Please feel free to contact them or

Fidel dela Cruz (Sales Coordinator) if

you have any sales related queries.

FACT FILE
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Southern Travel Profit
Southern Travel boosted its first half profit by 4% following
the purchase of outbound travel company The Walshe Group
in July, but is forecasting an annual loss.  For the six months
ended 31DEC, net profit totalled $273,000 on the back of
revenue of $15.8 million, up 7.7%.  The company will not pay
a dividend, and warns that a full-year dividend is unlikely.
Japanese inbound business has continued to decline, and while
a drop in revenue was expected, the fall has been greater than
predicted.
Despite a management shake-up, and expectations of a good
year for the Walshe division, further falls in Japanese tourist
numbers mean the group is unlikely to post a full-year operating
profit before unusual items, says the chairman, Rodney Walshe.
However, the company has no interest-bearing debt, has positive
cash flow, and adequate funds to streamline some operations
and expand inbound operations to ease dependence on a
declining Japanese market.

AUSTRALIA

BridgeClimb Takes To Attraction Gong
Sydney’s BridgeClimb was named the nation’s top major tourist
attraction at the 2007 Qantas Australian Tourism Awards at the
National Convention Centre in Canberra last week.
Adelaide’s 2007 Clipsal 500 touring car race won the major
festival and events category and best Major Tour &/or Transport
operator was Queensland’s Quicksilver Group.

Self-Guided Brisbane Walk
A self-guided Brisbane City Walk weaves through 30 city
attractions and connects Brisbane’s three inner-city parks -
Southbank Parklands, Roma Street Parkland and City Botanic
Gardens. It is free and available at the Queen Street Mall
information centre in the Brisbane CBD or from http://
www.ourbrisbane.com/maps/brisbanecitywalk/bcwmaps.htm.

Illawarra Fly Treetop Walk
The Illawarra Fly treetop walk is about to open in the Southern
Highlands of NSW, 90 minutes drive from Sydney and half-an-
hour from Kiama. The new attraction is a 500m elevated steel
canopy walk through the rainforest on the Illawarra escarpment,
offering views to Lake Illawarra and the ocean. For thrillseekers
a 45m high lookout is ascended via a spiral stairway offering
panoramic views over the Royal National Park to Shellharbour
and Wollongong in the distance. Illawarra Fly is an MFS Living
& Leisure operation, as is the Otway Fly in Victoria.

Gen Z May Not Holiday at Home
Tourism Research Australia (TRA), a division of Tourism
Australia, has found that Australian children denied domestic
family holidays are likely to grow up seeking trips overseas,
contributing to a broader decline in domestic tourism.
TRA has published two reports – Through The Looking
Glass: The Future Of Domestic Tourism In Australia and
Changing Consumer Behaviour: Impact On The Australian
Domestic Tourism Market – which examine the significant
changes occurring in Australia’s domestic tourism market
and identifies a number of trends that are beyond short-term
policy or marketing solutions.
The reports’ authors believe Generation Z, those currently
aged 17 and under and who comprise just 2% of Australia’s
travelling population, will have grown to 23% of the total
by 2020 and will choose overseas trips rather than holidays
in Australia.
Suggested solutions to the problem, which perhaps has
parallels for New Zealand, are contained in the reports, which
can be downloaded by clicking Here.

Gold Coast Pushes for Cruise Port
The Gold Coast News, which has long fought for the tourist
mecca to develop a cruise port, was quick to react to news that
Carnival’s Australian boss was less than impressed with
Brisbane’s ability to handle the recent visit by Cunard’s Queen
Victoria. The paper says “the brutal truth is that the Brisbane
River and the new $750 million Portside Wharf at Hamilton do
not meet the requirements of the big luxury cruiser market.
“The river is muddy and unattractive, and Portside cannot be
reached by the new super-size ships because they are too tall to
fit under the Gateway Bridge.”
The State Government, ahead of the 2006 State election and
encouraged by environmentalists, canned any idea of The Spit
at Southport being developed into a cruise ship terminal.
The paper says there are those who have a limited vision for
the Gold Coast — as a seaside settlement for the weekend
amusement of Brisbane people and as a city whose development
should be restricted to a few high rises and whose waterways
ought to be for the exclusive use of small craft.
“But thinking beyond a shallow harbour and a broad picnic
area of she-oaks and grass, the Spit and Broadwater could form
an aquatic amphitheatre of international repute if ideas are
allowed to flow.”

The Inbound Tour Operators Council (ITOC) has joined the
Pacific Asia Travel Association (PATA) as an industry
member. The move signals ITOC’s desire to improve its
global networking and use PATA resources for the benefit
of ITOC members.

Queenstown’s True Colours
Queenstown’s True Colours campaign is under way, with
offers valid 01MAY-15JUN and designed to provide
excellent value for domestic visitors during Autumn.
Graham Budd, Destination Queenstown General Manager,
Marketing says the deals are promoted at www.queenstown-
nz.co.nz and available to those mentioning True Colours at
the time of booking.
A two-month press campaign has begun and 250,000
postcards have been created for distribution in the target
markets of Auckland, Wellington, Christchurch and lower
South Island.

Outrigger Hotels & Resorts is to manage a new A$80 million
resort apartment tower with 160 strata title units.
Construction begins soon.
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FVB Targeting 5% Growth
The Fiji Visitors Bureau is expecting 517,000 tourists to arrive
this year, according to a report in the Fiji Times Online.
FVB chairman Patrick Wong is quoted as saying they are
targeting a 5% increase in visitor numbers, but the goal is to
increase their average length of stay and their per-person spend.
Competition from other tourist destinations in the South Pacific
region means the FVB was banking on the momentum from
last year’s tactical and co-op marketing to help the industry.
He told the paper: “Fiji is experiencing very short lead time,
with customers confirming as close as a week before arrival
and buying the best possible deals and packages offered by
properties in Fiji and competition from our Pacific island
neighbours and South East Asia.”
He says February is traditionally a month that records the lowest
occupancy in the year, with the average being between 35 to
40% and some properties are as low as 15%, impacted by the
additional room inventory. These results are despite heavy
discounting and all-inclusive packaging.
“Despite the low occupancy and low yield, many of the
properties have permanent employees employed on normal
working hours and employees taking up their annual leave
owed,” he said.  Mr Wong said occupancy was expected to
improve in the coming months.

First Cook Islands Jazz & Blues Fest
The first ever ‘Cook Islands Jazz & Blues Festival’ is scheduled
for 29-30MAR08, with Billy TK Junior, son of legendary New
Zealand guitar master, Billy TK,  organising the festival in
association with Cook Islands Tourism Corporation, Air New
Zealand and official festival accommodation provider, the
Pacific Resort Rarotonga.
The venues are Club Raro and Café Salsa, Rarotonga, with
admission $100. Musicians include Diana Harris, Blues singer
from LA; New Zealand jazz singer Caitlin Smith; Blues and
soul singer Edna Love from San Francisco; Ed Ivy, authentic
New Orleans Blues artist from Long Beach; Rudy Aquino, Blues
artist from Hawaii, and local Cooks artists.

ASIA

Edgewater Villa Update
The Edgewater Resort & Spa in Rarotonga has completed
stage 1 of the construction of the new 3-Bedroom Deluxe
Beachfront Villas and the new 3-Bedroom Deluxe Lagoon
View Villas. The new villas will bring the total number
of three-bedroom villas, which can accommodate up to 4
adults and 2 children, to 32.
Fitted with full self catering facilities, they have an air
conditioned lounge, two bathrooms with an ensuite to the
master bedroom, private laundry facilities, and a front/
back veranda. The villas are located in a village setting,
making them ideal for small groups as well.
While ideal for those seeking a self catering holiday,
guests can still access and enjoy full resort facilities like
room service, the two tennis courts, snorkeling gear,
fitness center, on site tour desk and the full on activities
program.
Construction of the two-storey Beachfront Villas is under
way, with another three weeks of exterior construction
work before the construction crew moves on to the interior
of the villas.
Click Here to download the resort’s Seabreeze newsletter
with pix of the new villas.

Bridge to Link Hong Kong, Guandong, Macau
The governments of Hong Kong, Guangdong and Macau have
now endorsed the financing scheme for bridges linking the three
cities, and the massive project will soon proceed to public
tenders. It is expected a number of state- owned enterprises
will play a major role in building the bridges expected to cost
between US$4-5 billion, although Macau’s casino magnate Dr
Stanley Ho has expressed interest in bidding for the project.
The six-lane Hong Kong-Zhuhai-Macau Bridge will stretch
36km and will include a 6.7km seabed tunnel 40m under the
surface of the Pearl River with portals on two 1km-long artificial
islands. Trips from Hong Kong to Macau are expected to take
just 30 minutes.

New China Brochure from World Journeys
World Journeys is about to distribute its 2008/2009 China &
Indochina brochure, featuring China, Tibet, Vietnam, Laos,
Cambodia and Myanmar.

The Fiji Visitors Bureau is to defer the appointment of a
chief executive officer until the end of the year when the
board will relook at the position, the board chairman Patrick
Wong has told Fiji Times Online. In the meantime, the
marketing team will report direct to the board.

Josefa Tuamoto has been appointed as General Manager
for Blue Lagoon Cruises in Fiji, responsible for all aspects
of the company’s operation. The former Director of
Marketing at the FVB, Jo has spent the past year as Blue
Lagoon’s Deputy GM – Sales & Marketing.

China & 
Indochina

China  China  ~ Tibet   Tibet  ~ Vietnam  Vietnam ~ Laos  Laos ~ Cambodia  Cambodia ~ Myanmar Myanmar

2008

“Our culinary “Flavours of….” tours in
China and Vietnam are selling fast, and
combine well with a stay at one of the
gorgeous Six Senses properties,” says
World Journeys Director Kim Houston.
“In China our Viking River Cruises on
the Yangtze have also taken off, with their
huge cabins (largest on the Yangtze) and
5 star service.  We’ve got a really
interesting Viking River “Roof of the World & Yangtze Cruise”
itinerary which is popular as it is escorted and also visits Tibet.”
She says agents need to know that Vietnam is “super-busy” at
the moment, so clients need to book well in advance, particularly
for the beach resorts, especially over the NOV-JAN period.
“With the Olympics in Beijing this year, you’ve either got clients
who want to attend the games and plan sightseeing around it;
or those who just want to stay clear of Beijing July to Sept –
either way booking early is again my advice.”
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23 More Hotels for Macau
Macau currently has a total of 23 hotel projects
under construction which are expected to provide
a total of about 24,000 guestrooms. Another 23
hotels around the city are awaiting approval.
Among those under way for the booming ex-colony
are  seven medium-sized hotel projects of 100 to
600 rooms, six large hotel projects with 600 to 2000
rooms, and one mega project with approximately
10,000 guestrooms. Most focus on the Cotai Strip.
According to local media, the hotel occupancy rate
in Macau is averaging about 80% at present.

North Korea Tours with Fathom Asia
Penny Henderson at Fathom Asia says they have
completed negotiations with North Korea and can
now provide tours there. Penny says this unique
destination is a journey of a lifetime and not suited
to all travellers, but for those who make the trip, it
will be the talking point of their lives.
The basic tours are 4 nights or 6 nights and cater
for 1 to 25 pax. Individual tours can be arranged. A
set departure tour of North and South Korea is being
organised for late 2008, however North Korea tours
are available from now. Tours into North Korea
come with strict conditions and clients must be
made aware of these. Call 0800 240915.

The 3,000 shopowners at Bangkok’s Suan Lum
Night Bazaar have been ordered by a Thai court
to pack up and leave one of the city’s most
popular tourist spots, because the prime
downtown land has been sold for development.

Online hotel booking site Agoda is promoting
hotel deals to coincide with the 2008 Formula
One Petronas Malaysian Grand Prix on the
Sepang Circuit near Kuala Lumpur.

AMERICAS

Casinos for Thailand
Thailand’s new prime minister has announced
plans to build the kingdom’s first casinos, open
to both foreign holidaymakers and Thais in
the tourist hotspots of Phuket, Pattaya, Khon
Kaen, Hat Yai and Chiang Mai. The aim is to
bring more tourist dollars into a country where
gambling is currently illegal. Those Thais who
want to gamble will be required to pay a
100,000 baht entrance fee, with the money
going to charity.

Qantas has extended the sale date on its
current short-life economy class fares from
New Zealand to South America to
19MAR08. Travel must be commenced dur-
ing the period 16APR-30NOV08. Your GDS
has the details.

Japanese Cultural Experiences Bookable Online
Tokyo based experiential travel company H.I.S. Experience Japan (H.E.J.), which specialises
in cultural experiences and tour packages for international visitors, has launched an online
booking system.
By accessing the website http://hisexperience.jp, visitors can book courses from H.E.J.’s
Cultural Activities program, tours and package holidays which offer authentic Japan
experiences.  All visitors need do is select a program and date, enter their personal details
and method of payment, and show up on the day.

Not Just Queenstown’s Problem
Hawaii’s residents may benefit from the trickle
down of tourism to their local economy but
that doesn’t mean they are particularly thrilled
with having them in the neighbourhood.
As with Queenstown and Wanaka here, local
residents are getting increasingly exercised
over the number of properties illegally rented
to tourists on a short term basis on Oahu, Maui
and Kauai. They say the tourists add nothing
to the local community other than noise and
increased property prices.
They are now pressuring local legislators to
crack down on the proliferation of short-term
rentals operating without required county
approval.

H.E.J.’s Cultural Activities include “A Day in the Life
of a Sumo Wrestler,” “Ninja,” “Samurai Sword
Action” and “Traditional Japanese Cooking” classes.
Tours and package holidays offer destinations
including Mt Fuji, the hot spring resorts of Hakone
and Atami, the snow fields, and the UNESCO World
Heritage Site of Yakushima Island in Kyushu.
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SAVE US $1000 per couple!

For Viking River Cruises contact Adventure World

Ph: (09) 524 5118 Email: discover@adventureworld.co.nz

www.adventureworld.co.nz

< Click Here >

Grand European Tour20% off all Mexico Departures
Book now and your clients can take advantage
of a 20% reduction on the following 2008 small
group Mexico tours:

Footloose Yucatan Highlights, 10 days
now from $1,654
TrekAmerica Yucatan Adventure, 14 days,
now from $2,152
TrekAmerica Ruta Maya, 21 days
now from $3,400

Savings apply to new bookings only; subject
to availability and exclusions apply.
See the TrekAmerica brochure for itineraries
and inclusions and call Adventure World on 09-
522 5942.

AFRICA/MID EAST

Motorhome Specials
Cruisin’ Canada

New to Adventure World’s Canada & Alaska
brochure for 2008 are Motorhome Rentals in
Canada.  AW says CanaDream Motorhomes
have produced a BC Campgrounds Discount
Discovery Booklet, which also features some
Alberta Campgrounds as well.  At Vancouver
and Calgary pick-up stations, clients will
receive a BC Campgrounds Discount
Discovery Booklet with full details of special
offers as well as locations, phone numbers,
facilities and rates. The specials are valid for
travel between 01APR-26JUN and 01SEP-
13OCT08 (blackout periods apply).
Book before 31MAR08 and receive a 5%
discount on rental rate and additional kilometre
plans. All rentals with pick up between 01MAR
and 22JUN08; and 22SEP and 31DEC08 will
include 160 kilometres per night at no
additional charge. Call 09-522 5944.

Kenya Peace Deal
An agreement was signed on 28FEB between
the two Kenyan political leaders to end the
political impasse following the disputed
elections two months ago, and to restore peace
and harmony to the country.
Kofi Annan, who had performed the role of
mediator, has announced that a power-sharing
agreement had been achieved on terms
agreeable to all and has provided the political
solution to allow the country to recover from
the recent civil unrest.

EUROPE

26 Accor Ibis Hotels for Mid East
Accor is planning to open 26 Ibis hotels,
totalling 6,500 beds, across the Middle East by
2015. The first Ibis hotel in Kuwait opens on
20MAR, and a second Ibis is due to open there
in early 2009. Two Ibis hotels are also under
construction at Dubai’s Mall of the Emirates
and in Al Barsha.
Accor intends opening 70 hotels across its
brands in the Middle East by 2011, including
29 in the Gulf states and Yemen. In the UAE,
the Sofitel at Jumeirah Beach in Dubai, with
450 rooms, will open at the end of the year.

Kenyan opposition chief Raila Odinga has
pressed for lifting of travel advisories for
foreign visitors, saying peace had been restored.

World Journeys’ East Africa operator reported
that “The security situation throughout Kenya
is calm and peaceful in all areas with a mood
of relief and celebration following the
announcement of the power-sharing
agreement”.

Save US$1,000 on Viking River Cruises
Cruise from Budapest to Amsterdam....via the vineyards of Austria’s Wachau Valley, the
engineering marvel of the Main-Danube Canal, past Germany’s castles and Holland’s windmills
and tulips...this 15-day Grand European Tour voyage aboard the Viking Danube is now priced
from NZ$4,445pp share twin, saving US$1,000 per couple. Cruise also operates in reverse.
Special conditions apply. Sales to 30MAY08 on set departure dates. Adventure World says it
can assist with all Viking River Cruise enquiries. Call 09-524 5118.

Tulip Time Europe Short life Special
On sale until 29MAR for departures until 30NOV08, KLM is offering an Amsterdam and
Europe special for travel ex AKL via Kuala Lumpur, Osaka, Tokyo, Hong Kong, Shanghai,
*Los Angeles, *San Francisco or *Vancouver.

Economy Class   Return            Oneway
20JAN-31MAY;16SEP-30NOV             $2149              $1504
01JUN-15SEP   $2399              $1679

* Travel via LAX, SFO, YVR is permitted on oneway fares and in one direction only on return fares.
* Domestic add-ons available for CHC, DUD, WLG, ZQN.
* For further details please contact your consolidator or KLM Auckland 302 0854.
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Behind the Scenes at Wembley Stadium
It is now possible to take an extensive tour of the new Wembley
Stadium in north-west London. It includes a visit to the changing
rooms and the players’ warm-up zone, the VIP reception area
and the royal box, the press conference room, the treatment rooms
and the dugouts where the team managers sit. Fans can experience
walking on to the pitch from the players’ tunnel, as well as
climbing the steps to the royal box to lift a replica football trophy.
Stadium Tours depart daily every 15 minutes from 9.30am to
5.30pm, except on public holidays and during the build-up to
and break-down from major sports or music events. They take
around 90 minutes and are subject to availability and change.
Tours cost £15 for an adult, £8 concessions and children under
16.  www.wembleystadium.com/tours

Register Now for Oberammergau
Clients keen to witness the famous Passion Play at
Oberammergau should be urged to register now as this once-
a-decade spectacle sells very fast once tours are announced.
Adventure World says the next Passionspiele is scheduled
for MAY-OCT 2010 and Tauck World Discovery is currently
finalising a selection of tours for 2010 featuring two nights
in Oberammergau including a performance of the Passion
Play, which has been performed by 1,700 residents of the
small Bavarian town since the 17th century. Call Adventure
World to register.

Ramsay Takes Off at Heathrow
This month sees the launch of Gordon Ramsay’s Plane Food at
the new Terminal 5 at Heathrow, which opens 27MAR. Plane
Food is a 180-seat fine dining restaurant with a menu based on
Ramsay’s Boxwood Café and includes dishes such as risotto of
butternut squash, parmesan and amaretti, macaroni gratin, treacle
cured bacon and maple syrup and rare roast beef. Desserts will
include hot chocolate mousse and honeycomb ice cream. There
will be an afternoon tea menu and a bar offering a cocktail list
and a range of wines available by the bottle and glass.

‘Peregrine in Focus’ - Specialist
Small Group Photographic Groups

Peregrine is conducting specialist small group adventures to some
of the world’s most photogenic places – from Petra to Angkor
Wat, the Taj Mahal to the Himalaya.
Each Peregrine in Focus tour is escorted by a professional
photographer who will teach clients the best ways to capture their
travels with their camera.  Christian Pearson will escort the Tour
of India and the Himalaya. He founded Misheye Photography &
Art which has supplied unique images to a diverse range of clients
since 1999. He regularly exhibits his photographic art pieces and
his images of the natural world have been exhibited both nationally
and internationally.
John Rodsted, who has been travelling as a freelance photographer
since 1986, has frequently worked in the world’s war-torn regions,
recording through the lens the plight of people and refugees
escaping the horrors of war. His work has been exhibited in some
of the most important locations around the globe and in 1997 he
won a Nobel Peace Prize for his work with the international
Campaign to Ban Landmines in Cambodia. John will host our
tour in Jordan and Syria, as well as Peregrine’s tour in Cambodia
and Vietnam.
Click Here to download the flyer.

AVIATION

TOURS

Ancient Trucks & Buses on Show
Crich Tramway Village in Derbyshire is one of the most
important historic transport attractions in the UK. This year
a special Leylands at Crich event will celebrate the history
of Leyland Motors, once the world’s fifth largest producer
of trucks and buses, and the 100th birthday of the oldest
surviving British-built motor bus.
The attraction is a restored period village that is the home
of the National Tramway Museum and its archives. Open
daily from 21MAR to 02NOV.  www.tramway.co.uk

QuickCheck Kiosks, CityFlyer Goodies
Qantas QuickCheck kiosks are now available at AKL, WLG and
CHC domestic terminals. Pax can check-in for their domestic flight
and print their boarding passes using the new QuickCheck system.
Those with bags will need to proceed to a bag drop counter.  Qantas
CityFlyer offers many free benefits between AKL, WLG and CHC,
including newspapers from 6-9am weekdays, hot breakfast snack
or fresh fruit, beer or wine from 4pm weekdays, cocktail snacks
from 4-7.30pm weekdays and inflight entertainment.

The Central & Eastern
Europe Specialists

Dalmatian Island Cruising - 8 days

Email: info@innovative-travel.com

FREEPHONE 0508 100111

Relaxed & informal motorsailer from $750pp twin

Dalmatian Sunshine - 9 days
Escorted, Guaranteed Departures from $2569pp twin

www.innovative-travel.com
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bmi market fares

Through check of baggage

Two date changes FOC

Minimum one coupon

Sales with any outbound carrier ex New Zealand

click here for details

now offer ....

�

�

�

�

Convendium, which operates the Personal

Care vending machines landside at

Auckland International Airport, has now

also had them installed airside at departure

gates. Additionally, the machines, which

provide for credit card purchases of

Aviation Security-approved containers of

shampoo, toothpaste, moisturizer etc, now

include purchase of approved plastic LAGS

bags for carrying the liquids and gels. Such

bags are no longer given out at Aviation

Security checkpoints.

Cathay’s Record Billion-Dollar Profit
Cathay Pacific Airways has announced a profit
attributable to shareholders of HK$7,023
million (NZ$1,132 million) in its 2007 annual
results, up 72% on the previous year. The 2007
result, the first to include a full year’s
contribution from wholly owned subsidiary
Dragonair, is a record annual profit for the
Cathay Pacific Group.
Group turnover increased by 24% to a record
HK$75,358 million (NZ$12,154 million) in
2007 and Cathay Pacific carried a record 17.8
million passengers – up 6%. Strong demand
from premium passengers helped to push yield
up 11% to HK¢52.2 (NZ¢8.41), helping total
passenger revenue to a new high of
HK$39,299 million (NZ$6,338 million) – an
increase of 17% over 2006. ASKs rose by
3.9%.

Sir Richard Branson has called on the US

government to be “brave” and embrace

cross-border ownership of airlines and

ensure that phase two of the open skies

deal benefits European carriers.

AKL Ready for A380
Auckland International Airport says it is the only airport in New Zealand capable of handling the
A380 and the AIA team is looking forward to welcoming the first Emirates flight. They have
already provided for the A380 as part of a $37 million upgrade and widening of the runway, and
are due to complete a second pier in October that has two multi-function contact gates able to take
A380s, as well as other wide-bodied and smaller aircraft.
With the opening of the $40 million second pier, AKL will be able to facilitate two A380s
simultaneously, which will also assist with the possible arrival of A380s from other airlines.
As part of the airport’s future planning a new arrivals area is due to open on 01APR08, which
includes an extra 12 passport control counters, and will increase the ability to facilitate arriving
passengers from both piers. A second stage of the arrivals expansion, due to be completed in
JUN08, will see expansion to the baggage hall and Ministry of Agriculture and Forestry Biosecurity
New Zealand (MAF) processing area.

Emirates will operate a four times weekly non-stop services to China’s economic

powerhouse, Guangzhou, from 01JUL. It will be EK’s fourth gateway in China, after

Shanghai, Beijing and Hong Kong. Guangzhou frequency will lift to 5pw from 01OCT

and daily from 01DEC, using a mix of A340-300s and A330-200s.

SIA Bullish on Dubai
Singapore Airlines is quoted as “very bullish”
about Dubai as a regional hub for business
and tourism, prompting it to add four weekly
non-stop flights between Singapore and Dubai
starting from 01MAY.  This will bring to 14
SIA’s weekly non-stop flights between the two
cities, with four flights a week continuing on
to Istanbul and three to Moscow. SIA also has
three weekly non-stop flights between
Singapore and Abu Dhabi.

AirAsia Dismisses Virgin Blue JV Talk
The Australian reports that AirAsia intends
concentrating on developing long-haul
operations to Australia using AirAsiaX and is
not considering a joint venture with Virgin
BlueAir. Asia CEO Tony Fernandes is quoted
as saying SE Asia would remain the airline’s
focus for the moment. He was commenting
on speculative reports that his airline was
looking at a joint venture with Virgin Blue,
and noted that there was what he called a huge
difference in culture between the two.
AirAsia has grown into South-East Asia’s
biggest low-cost carrier and this week revealed
a 73% rise in net profit for the quarter to
31DEC, coming on the back of a 43% rise in
revenue, a 21% increase in passenger
numbers, a 17% higher average ticket price
and 49% growth in ancillary income.

United Airlines’ international first-class

customers now have new dining options,

enabling them to choose what they want

to eat and when they want to be served,

something that no other U.S. network

carrier presently offers.
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Kiwijet Still Qualifying its Start-up
In its latest press release, dated 03MAR, The Kiwijet Airline
Company Limited claims to be on its way to becoming an
operational domestic air carrier. The company says it has begun
the process of recruitment and development of the aircraft
operating manual, engineering manual and other paperwork
needed before filing an Air Operators Certificate (AOC) with
Civil Aviation, which it says should occur around JUL08.
Kiwijet’s CEO Patrick Weil says the airline’s core directors
have been selected, but a severe pilot shortage has forced him
to look for pilots already qualified on either the BAe 146-200
or RJ-100 in the UK, Ireland, Australia, Canada and the US.
The plan is to have a launch total of four cockpit crews per
aircraft or 32 pilots.
Other issues Kiwijet says it is dealing with at the moment
include the spike in the cost of oil which saw it at US$103.76
per barrel on Friday 28FEB. “Our due diligence indicated that
the price of oil would need to be below US $100.00 per barrel
for Kiwijet to have a chance of success,” says Mr Weil. “We
are closely watching these events, although we believe that the
price will stabilize below the US$100.00 mark before July this
year.”
Mr Weil says due diligence also indicated that they will need a
partner airline to feed the domestic regional markets. He says
they are still negotiating with an Australian carrier, “and we
should have a joint announcement around April 01, 2008 of

guest loyalty programme.”
Mr Weil says he and Kiwijet’s Director of Engineering, as well
as directors of “Commercial Aircraft Group LLC”, are enroute
to the UK to check on the progress of the aircraft and sign the
lease agreements - an initial Dry Lease for the first two of a
five-year lease term, converting to an Operational Lease agreement.
The release says that, in layman terms, this means that the
aircraft will be placed with an Australian operator until Kiwijet
receives its own AOC from the NZCAA, which in some cases
can take up to two years. The arrangement would apparently
allow Kiwijet to operate and generate revenue while going
through the process of certifying the airline.
Kiwijet says its principal investor group, which it names as
“The Trustee Group N.V.”, is committed to the project as long
as certain conditions are met, and the global economic downturn
stabilises, especially with regard to the US Dollar.
Mr Weil says his biggest concern is that the greenback will
reach parity with the Australian Dollar in the next few months,
which could cause an issue with funding, which he says will be
broken into five equal amounts of US$7 million starting in April.
Mr Weil says “We should begin taking reservations and publish
fares and a flight schedule late this year if all goes as planned.”

which airline it is, and the scope of the agreement as well a

It seems the chairman of Cathay Pacific was in a jump seat behind the CX

B777 fleet captain when he did the much-publicised wheels-up low-level fly

by less than 10m above Boeing’s Seattle runway in their brand new jet. The

stunt, which took place on 31JAN, made it onto YouTube where it became

almost as famous as the subsequent Lufthansa crosswind landing attempt.

The publicity left CX with no choice but to sack the pilot and suspend his co-

pilot for six months.The Mail on Sunday claims the the CX director of

engineering was in a jump seat too, while two first officers were standing

on the flight deck …..

Singapore Airlines will introduce an

all- business-class service between

Singapore and the US from mid-

May, using f ive 181-seat Airbus

A340-500 planes that currently fly

transpacific non-stops, ref itting

them with 100 lie-flat business class

seats.

Korean Air has announced that Munich will soon be its 15th

online destination in Europe and its second in Germany after

Frankfurt.  A KE Boeing 777-220 will operate between

Seoul’s Incheon airport and Munich 3 times per week on

Wed, Fri and Sun, initially on a seasonal basis 01JUN-

25OCT08.  The schedule has been loaded and all fares willbe

updated and be released to the market shortly.

CRUISING

There are reports that Continental Airlines is paying a total

of US$209 million to Air France, Alitalia and GB Airways to

gain four pairs of slots at London-Heathrow.

Sapphire Princess to the Rescue
Two dehydrated and sea-sick yachties (Canadian and Ukrainian)
were able to recuperate in style on Monday afternoon, following
their rescue by Princess Cruises’ Sapphire Princess.
They were taken off the catamaran Zero Gravity some 175
nautical miles off the west coast of the South Island by the
113,000-tonne liner, which was en route from Hobart to Milford
Sound. They were later dropped off at Dunedin.
The rescue, involving two trips by one of the ship’s two fast
rescue launches with a crew of specially trained ship personnel,
took about 20 minutes.

Star Cruises local representative Gary Westwood says he’s

on the mend after hospital time earlier this year, but he’s

under doctor’s orders to take it easy for another two

months. Star Cruises have told Gary to take all the time he

needs, and he says that, in the meantime, it’s business as

usual via wholesalers, who are in contact with the cruise

line and are able to attend to all retailer needs.

Footnote: TravelMemo was unable to find any
mention of either “The Trustee Group N.V.” or
“Commercial Aircraft Group LLC” on the Internet,
other than as the result of Mr Weil’s press releases.

Next year, Holland America will be sending Volendam to

Asia for a unique series of nine voyages. The series will

run from April to November and include sailings from 14-

to 19-days.
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Agents Take to the Seas

Back Row (L to R) Isaac Weston United Travel Cherrywood; Kim Cole Holiday Shoppe Bayfair; Liz Mintrom United Travel

Cherrywood; Christine Steele United Travel Cherrywood; Julie Donaldson ICCA.

Front Row (L to R) Dayna Flanagan Flight Centre Mount Manganui; Bridget Middlemiss Cambridge United Travel; Tanya Bockett
Flight Centre Wellington; Khylie Johnston Macintosh United Travel; Robyn Van den Hurk Holiday Shoppe Tauranga

Half an Acre of Real Grass on Celebrity Solstice
Celebrity Cruises has released details of the accommodation,
entertainment and dining venues on Celebrity Solstice, which debuts
on 01DEC08, making her way to the Caribbean to begin sailing Fort
Lauderdale 7-night round trips on 14DEC, with pricing from
NZ$1255, including government fees, port taxes and fuel surcharges
(based on 25JAN09 sailing).

Solstice-class ships will also offer AquaClass staterooms with unlimited access to the
AquaSpa Relaxation Room and Persian Garden, specialised access to the Spa Concierge
and spa amenities, plus assigned seating in the AquaClass specialty restaurant, Blu.
Among the new venues on Solstice will be an icy corner for caviar-and-vodka pairing
tastings; Cellar Masters for wine tastings; a retro nightclub; and Galleria Tastings,
where food, drinks, jewellery and art are paired. The ten dining venues will offer
guests choices that include Italian, Asian, Classic, Modern, Bistro, Café and Grill

• a unique design for adjoining staterooms;
• more spacious bathrooms with glass shower and foot rail for easy leg shaving;
• individual reading lights at each nightstand;
• expanded and smarter storage;
• modular closets for varied clothing lengths;
• and 32in flat screen TVs (40in to 53in screens in Suites).

menus and the ship’s
entertainment includes the master
glassblowers art and The Lawn
Club, a half-acre of real grass for
guests to try their hand at bocce
ball, croquet and golf putting, or
just for a barefoot picnic at sea.

Celebrity Solstice, and three additional vessels embarking in subsequent years, will
feature staterooms designed with inputs from a panel of five women – Celebrity’s
Leading Ladies – who were engaged in a four-month process to develop a new standard.
The staterooms will consequently be an average of 15% larger and will offer:

More than 150 travel agents from around Australia and New
Zealand have had unprecedented access to cruise ships over
the summer months, thanks to the International Cruise Council
Australasia’s new onboard training initiative.
ICCA general manager Brett Jardine said the training sessions
had been held in five different ports since the program was
introduced in SEP07.  Participating ships included Holland
America’s Amsterdam and Statendam, Star Cruises’ Superstar
Gemini, P&O Cruises UK’s Aurora, Celebrity’s Mercury,
Cunard’s Queen Victoria and Princess Cruises’ Sun Princess.

to hop onboard such a great range of ships while they’re in
local ports as part of their training day,” Mr Jardine said.
“The sessions have been absolute winners - agents love the
fact they can boost their specific product knowledge by
combining classroom theory with a practical onboard
experience.
“And of course they get extra Council accreditation points while
they’re onboard, further recognising the skills they’re building.”
Mr Jardine said following the success of the inaugural sessions
more onboard training would be held during the 2008-09 wave
season, with details to be posted on www.cruising.org.au “It’s been fantastic to give so many members the opportunity
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They say that money talks..... but the secret is to keep
hold of it for long enough to hear what it says !
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ACCOMMODATION

Accor has announced a full-year profit of  EUR883 million, up

76% on 2006. The hotel chain, whose revenue lifted 7% to

EUR8.12 billion in 2007, opened 28,000 new rooms last year and

has another 93,000 rooms in the pipeline.

Wellington’s James Cook Hotel Grand Chancellor, with 180 full-

time staff, has been named the best medium to large workplace

in New Zealand, in the 2007 Unlimited/JRA Best Places to Work

in New Zealand survey. The award comes during the week the

hotel celebrates the 36th anniversary of its opening and was

one of the first international hotels in New Zealand at that time.

Peppers Bluewater Resort has opened at Lake Tekapo, initially

offering 72 rooms, including hotel rooms and 1, 2 and 3-bedroom

villas. A conferencing centre is planned to open in coming

months and the resort will eventually grow to 162 rooms .

Langham Hotels International has announced a partnership

with Thai Airways International that will reward 2.5 million

Royal Orchid Plus members with mileage when staying at any

Langham Hotels International property worldwide. The new

deal follows the recent launch of the hotel chain’s first property

in Thailand – Langham Place Eco Resort + Spa, Koh Lanta in

Krabi Province.

GREEN MATTERS

Care Needed in Use of ‘Luxury’
The NSW Consumer, Trader and Tenancy Tribunal has ruled that
the world ‘luxury’ cannot be regarded as advertising ‘puff’. The
word means something, in that a luxury hotel room is different from
a standard hotel room, says the tribual in a landmark consumer
tribunal case. It has set a precedent allowing consumers to seek
redress if what they receive isn’t what was advertised.
The case involved four people from Western Australia who booked
a Club Med holiday in St Moritz, Switzerland, in 2005 through
Flight Centre Sydney. The resort had been represented on its website
as “the height of luxury” but was subsequently proven to be of a
lesser standard. The complainants were awarded A$4500.

KLM’s CO2ZERO
KLM Royal Dutch Airlines has announced the introduction
of an innovative CO2 compensation service; CO2ZERO. The
initiative allows KLM customers to compensate for their
individual flight-related CO2 emissions using a reliable and
easy-to-use service that is integrated in the booking and on-
line check-in process. Every Euro a customer invests will be
100% reinvested in Gold Standard compensation projects
focusing on renewable energy throughout the world. Gold
Standard projects have the highest available CO2 certificate
and are fully supported by the World Wide Fund for Nature
in The Netherlands.

INDUSTRY

SAS has announced the launch of an environmental

strategy aimed at reducing carbon dioxide emissions by

20% from 2007 levels by 2020.

MFS Living Asset Sale Glitch
MFS Living & Leisure, which owns the Mt Hotham and Falls
Creek skifields in Victoria, and the Otway Fly and Illawarra
Fly treetop walks, has seen the sale of its Oceanis aquariums
in Melbourne and Asia fall through. Village Roadshow had
been the potential buyer, but they have now walked away,
putting big pressure on the vendors, who are up for repayment
of A$180 million debt by 30MAY. They are now reportedly
going to sell the skifields, which they had wanted to keep.

Cathay Pacific Stay a While Hong Kong & China 2008/09

Britz Ripper Rates for Campervan Rentals in Australia 2008/09 Flyer

Northwest Airlines Visit USA “On-line” Pass 2008/09 Flyer

Northwest Airlines Visit USA “Off-line” Pass 2008/09 Flyer

Stella Moves....
Keith Stanley said that Holiday Shoppe members had
seen the benefits of being part of a fast-growing global
brand that already had a strong presence in the UK, South
African and Australian markets. Here, he said, was the
necessary critical mass to justify the spend needed to
effectively rebrand Holiday Shoppe, and allow members
to profit from the obvious flow-on benefits, including
point-of-sale visibility and other marketing support.
Keith Stanley says Stella also intends backing the global
development of a brand called Travelscene, and although
he said there are no ‘immediate’ plans for it in this
market, it seemed clear that the United Travel brand did
not have the necessary critical mass and members will
sooner or later need to decide whether they want to
become HWT or Travelscene shops.

Watch for big moves by Stella to develop brand franchises

in the US, China, India, Africa and the Middle East.

There are hints that Stella is looking to use its strength to

tap the huge potential for an Asia-Pacific cruise circuit.

http://www.tranzscenic.co.nz
http://www.mediahub.co.nz/showcase.asp?x=imc98puz38ocfauntw8a4t18963h819wwjax0a
http://www.railplus.co.nz/agents
http://www.travelmemo.co.nz/voucher.php?voucher_id=194
http://www.kirratours.co.nz
http://www.tranzscenic.co.nz
http://www.mediahub.co.nz/showcase.asp?x=imc98puz38ocfauntw8a4t18963h819wwjax0a
http://www.railplus.co.nz/agents
http://www.travelmemo.co.nz/voucher.php?voucher_id=194
http://www.kirratours.co.nz

